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Bernstein Legacy Renewed On 80th B'day 



VEERING FROM 
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"Veering from the Wave" 
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August 4. 
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BY BRADLEY BAMBARGER 

NEW YORK— For decades, Leonard 
Bernstein was the embodiment of 
classical music in America, as well as 
one of the country's most iconic cul- 
tural exports. Yet his larger-than-life 
persona always drew more than its 
fair share of criticism, and the final 
years were haunted ones. In the near- 
ly eight years since Bernstein's pass- 
ing, many of the contrary views hare 



Aussie Music Biz 
Rocked By Lifting Of 
Parallel-Import Ban 

BY CHRISTIE ELIEZER 

SYDNEY — An angry Aus- 
tralian record industry is trying 
to come to terms with the shock- 
ing news that parallel-import 
restrictions are to he relaxed 
(Biilboardiiu//Win, July 14). 
Labels say the surprise Senate 
vote in the early hours of July 12 
has left them facing the 

European Commission Exploring 
Parallel-Import Issue . . . Page 

prospect of job losses, piracy, 
and lowered investment in local 
talent. 

In the retail sector, smaller 
stores say they expect to lose 
market share to multinational 
chains. 

The July 12 vote is a bitter 
disappointment to the record 
industry, which fended off two 
such moves in seven years with 
effective lobbying and TV and 
retail public-awareness cam- 
(CunlintH'd nil /unit' 



begun to recede, making mom for a 
renewed appreciation 
of his peerless achieve- 
ment as a composer, 
conductor, pianist, and 
educator. 

The SOth anniver- 
sary of Bernstein's 
birth Aug. 25 has 
proved to be an ideal 
outlet for this new love 
of '"Lenny," with cele- 
brations of the man and 
his music worldwide. His composi- 
tions are l>cing performed from New 




Y'ork's Lincoln Center to Japan's 
Pacific Music Festival 
and seemingly every 
venue in between. 
There is a Bernstein 
film festival in Vienna 
and a symposium at the 
Smithsonian Institu- 
tion in Washington, 
IXC, not to mention an 
elaborate Internet site 
(www.leonardbern- 
stein.com). And as 
keepers of the greatest part of Bern- 
stein's legacy, Sony Classical and 



Deutsche Grammophon (DG) are 
reissuing his classic recordings. 

A fine biography on Bernstein by 
former Columbia Masterworks 
producer Paul Myers was just pub- 
lished in Phaidon's "20th Century 
Composers" series, and a Thir- 
teen WNKT New York "American 
Masters" documentary on his life 
premieres Oct. 28 on PBS (see Kecp- 
<( 'ontinued on i>g</f ,^'.h 



Dance Call To Arms 

BY CHUCK TAYLOR 

CHICACiO — A call to arms was sounded at the fifth annual Billlx>ard Dance 
Music Seminar, held July 8-10 here, with attendees urging members of the 
dance music community to work together toward greater credibility, visibil- 
ity, and sales for the genre. 

The Issues — from radio roadblocks and piracy's stranglehold to a perceived 
lack of long-term commitment from some labels and artists alike — were 
familiar ones but were given added urgency this year, with a new focus on 
looking for solutions within the dance community itself. 

The tone of the gathering was established with keynote addresses from a 
handful of dance music veterans, who dusted their speeches with terms like 
"commitment" and "getting serious." 

Keynote speaker Kob DiStefano, head of dance label Twisted Records, 
contrasted the sturdier artist-development process used to build a young rock 

(Continued an />agc Si) 
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Vid Retailers Still 
Wary As Divx Plans 
September Rollout 

BY EILEEN FITZPATRICK 

LAS VEGAS— Just three 
months after its debut in two 
test markets, Divx will roll out 
nationally in September — with 
or without the support of home 
video retailers. 

Divx — 
which was 
created in a 
joint venture 
between Circuit City Stores and 
a Los Angeles law firm, Ziffren, 
Brittenham, Branca & Fisch- 

VSDA News: Revenue Sharing 
Debated; Show Shifts ... Page sti 

er — debuted last month in Rich- 
mond, Va., and San Francisco, 
with participation by Circuit 
City stores in both markets and 
Good Guys! outlets in San Fran- 
cisco. But at the Video Software 
Dealers Assn. (VSDA) Conven- 
tion this month, VSDA president 
Jeffrey Eves indicated 
(Continued nn i>nge <si>) 
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EC's First Step To Parallel Imports? 



BY JEFF CLARK-MEADS 

BRUSSELS— As the Australian music 
industry struggles to come to terms with 
the implications of allowing parallel imports 
there (see story, page 1), the European 
Commission has taken its first step toward 
allowing parallel imports into the European 
Union. Billboard has learned that the Com- 
mission has begun looking into the matter 
and has done so without alerting any of the 



Global Publishing 
Revenues Hp Only 
0.3% in 1996 

BY PAUL VERNA 

NEW YORK— Despite projections of 
"substantial growth" in worldwide 
music publishing revenues, 1996 brought 
only a 0.3% increase in the market, 
according to a study by the National 
Music Publishers' Assn. (NMPA). 

Published annually for the past 
seven years, the NMPA's International 
Survey of Music Publishing Revenues 
tracks figures from 
every major mar- 
ket, as well as from 
some developing 
territories. Al- 
though the number 
of reporting coun- 
tries varies from year to year, the fig- 
ures are weighted to reflect the global 
industry, according to the report 

The 51 countries that responded to 
the 1996 survey collected $6.22 billion 
in royalty payments. That figure rep- 
resents a 0.3% rise in revenues over 
1995 — the lowest growth rate in five 
years. Because of the difficulty in 
assessing information from its many 
reporting countries, NMPA's annual 
report does not make financial reports 
on the previous calendar year. 

The two primary sources of publish- 
ing income— performance and mechan- 
icals — account for 42% apiece of the glob- 
al revenue pie, or a total of 84%, accord- 
fContinued on page .M) 




potentially affected parties. 

Though there is a very long road between 
investigating the concept and implementing 
it, the revelation shows for the first time that 
the issue is on the EU's political agenda. 

It has been placed there by the Dutch gov- 
ernment, supported by the EU's Scandina- 
vian member states and Portugal, who have 
never been happy with the fact that parallel 
imports are not allowed into the Union. 

The prospect of parallel imports being 
freely admitted to the EU will alarm the 
European record industry, which, so far, is 
largely unaware that the concept is being 
addressed. One of the reasons for this igno- 
rance is the fact that this issue, as with 
many in the European political arena, is 
approaching by stealth from an unexpect- 
ed direction. 

The first practical act in the investigation 
was the commissioning of a report last 
month from London research and consul- 
tancy firm NERA into the effects of an 
issue known as "universal exhaustion" in 
the area of trademarks. 

The two key concepts in parallel imports 
as they relate to the EU's single market are 
universal exhaustion and community 
exhaustion. 



Community exhaustion is an established 
idea, and one without which the 15-nation 
single market would not work. Under com- 
munity exhaustion, a record company that 
releases an album in one EU member state 
is deemed to have abandoned — or "exhausts 
ed" — its rights in the other 14 countries. 

This facilitates the free flow of records 
across the Union and allows the 15 nations 
to behave as a single market 

Parallel imports become legal via univer- 
sal exhaustion; that is, when the release of a 
record anywhere in the world means all 
rights globally have been exhausted. This 
removes the legal basis on which labels can 
ban the import of records on which they were 
deemed to own the European copyright 

Following a request from Dutch eco- 
nomic affairs minister Hans Meyers to the 
Commission's DG15 internal market 
department in May of last year, DG15 has 
now commissioned the report from NERA 
Though the report is into the economic 
effects of the universal exhaustion of trade- 
marks, it holds major implications for the 
record industry. 

Stefan Kawczyk, legal adviser at the 
offices of the International Federation of 
(Con t inued on page 85) 




All That Jazz. MCA Music Publishing recently renewed long-term working relationships with 
jazz greats Al Jarreau. Joe Sample, and David Sanborn, re-signing the artists to worldwide 
exclusive publishing deals. New signings for the company in the jazz world include Brian Cul- 
bertson, Phillipe Saisse, and Marc Antoine. Shown cementing a deal, trom left, are Michael 
Petersen, VP of business affairs, MCA Music Publishing; David Renzer, president ol MCA 
Music Publishing Worldwide; Al Jarreau; Donna Caseine, director of creative services at MCA 
Music Publishing; Betsy Anthony-Brodey, VP of talent acquisition at MCA Music Publishing; 
Marion Wheeler and Bill Darlington, managers at Darlington/Wheeler Management; and Kim 
Guggenheim, legal counsel. 



Country /folk legend Driftwood Bead At 91 




BY CHET FLIPPO 

NASHVILLE— Jimmy Driftwood, an 
acknowledged master of folk and country 
music, died July 12 in Fayetteville, Ark., of 
heart failure. He was 91. 

Driftwood, best re- 
membered for such com- 
positions as "The Battle 
Of New Orleans" and 
"Tennessee Stud," also 
made his mark as a pre- 
server of the traditional /^Wfe-'^ 
folk heritage. driftwood 

He was born James 
Corbett Morris in Mountain View, Ark., on 
June 20, 1907, and grew up in the Ozark 
Mountains, where he was exposed to tradi- 
tional songs that dated back to Elizabethan 
times. As a child, he also learned banjo, fid- 
dle, and guitar. 

After high school, he taught in rural 
schools for 10 years before earning his 
degree from Arkansas State Teachers Col- 
lege. Besides teaching, he continued to pur- 



sue music, played folk festivals, and got 
caught up in the folk boom of the 1950s. 

Chet Atkins signed him to RCA Victor 
and, in 1958, issued the album "Newly Dis- 
covered Early American Folk Songs." 
Besides such traditional songs as "Soldier's 
Joy" and "Old Joe Clark," Driftwood includ- 
ed his updated version of an old square 
dance tune called "The Eighth Of January." 
He renamed it "The Battle Of New Orleans" 
and said he wrote it in 1936 to educate his 
students in Snowball, Ark., where he was 
teaching, about the War of 1812. 

Country artist Johnny Horton recorded 
the song for Columbia in 1958, and it became 
a No. 1 hit in both pop and country. It also 
won Driftwood a Grammy in 1959 for song 
of the year. It was the first in a series of saga 
songs that became hits, including Horton's 
recording of Driftwood's "Johnny Reb." 

Driftwood's own recording of "The Bat- 
tle Of New Orleans" on RCA briefly 
appeared on the Billboard country chart in 
1959. Besides RCA, he recorded for Monu- 



ment but had more success as a songwriter. 

Eddy Arnold had a hit with Driftwood's 
"Tennessee Stud" in 1959. 

Driftwood continued teaching in 
Arkansas and became a high school princi- 
pal, all the while continuing his festival 
work. He was a guest artist many times on 
the Grand Ole Opry and took part in 
reunion shows in Nashville. 

As a folklorist and collector, he helped 
found the Ruckensack Folklore Society, as 
well as the Arkansas Folk Festival. He also 
performed at the Newport Folk Festival 
several times during the 1960s. Driftwood 
and his wife built the Driftwood Bam near 
Mountain View in 1975, and he performed 
there on Friday and Saturday nights for a 
number of years. The barn was deeded to 
his college, now renamed the University of 
Central Arkansas (UCA), to be preserved 
for folklore study. 

Driftwood is survived by his wife, Cleda 
A Johnson Driftwood; a brother; and two 
sisters. 
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6 WHSmith releases its yearly 
financial results, including con- 
tributions from Virgin Our Price. 

Amisra 8 Munc 

8 Executive Turntable: Adam 
Block is upped at Legacy. 
1 2 Rob Znmhie's solo album 
"Hellbilly Deluxe" explores 
metal, hard rock, and aberrant 
techno. 

1 2 Th8 Bant: Metnllicn In 
release a two-CD set of covers 
on Elektra. 

14 Boxscore: The Rolling 
Stones, Dave Matthews Band 
gross Si 1 million in Amster- 
ddm. 

■ S nnntineirtnl Drift- 

Boston's Lockgroove is a true 
original. 

1 6 Popular Uprisings: Eogle- 
Eye Cherry joins the family busi- 
ness— music— with debut 
album. 

26 Reviews ft Previews: The 

spotlight is on the latest from 
the Beostie Boys and Linda 
Ronstadt. 





29 MB: Monifoh takes 
charge with new album, 
"Mo'Hogany." 

30 Words & Deeds: Hip-hop 
lovers graced with two hot 
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summer tours. 

35 Rhythm Section: Two 

songs are strong contenders for 
the top of next issue's Hof R&B 
Singles chart. 

36 Ponce Trax: A Innk boot 
at the Billboard Dance Summit. 
39 Country: Dolly Porton 
returns to her roots on new 
album 'Hungry Again.' 

44 Jazz/Blue Notes: Stefon 
Harris records an album in 
between big gigs and sessions. 

45 Classical/Keeping Score: 
The world celebrates the life 
and Influence of Leonard Bern- 
stein. 

46 Studio Action: Audio 
Engineering Society 
announces ambitious pro- 
gram for upcoming confab. 
48 Songwriters > Publlsh- 
ers: New Putumayo publishing 
house features one-stop shop- 
ping. 

57 Latin Notos: Sony Discos 
and Alejandro Fernandez enjoy 
radio chart success in 1 998. 

tm— i 

S9 Whnt Rfferl will the enrl nf 

South Korea's ban on Japan- 
ese pop music have on the 
industry? 

61 Canada: Behinrt-lhe- 
scenes bluesmon Dave McLean 
lakes center stage with new 



release. 

62 HHs Of The World: 'fihet - 
to Supastar (That Is What You 
Are)' jumps from No. 1 0 to No. 
4 on Canada's singles chart. 

63 Global Music Pulse: 
Copenhagen's Cartoons make 
feel-good dance/pop tunes. 

Mebchamti 8 Mmketine 

65 Creative advertising and 
marketing campaigns are 
boosting home video soles and 
rentals. 

65 Buying Trends: Video 
rental revenue rises thanks to 
better movies 

68 Retail Track: HMV execs 
discuss plans for new store in 
New York's Harlem. 

69 Declarations of indepen- 
derrts: Why indie artists can 
benefit from alternative market- 
ing. 

71 Home Video: Tight market 
for exercise videos results In 
survival of the fittest. 

72 SheHToH:Fnxlnrhfir 
adds Mystic Fire Video to its 
line of mind and body videos. 
74 Child's Play: Holiday onl - 
mated feature "Buster & 
Chauncey's Silent Night* hits 
stores Oct. 13. 
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79 The hot country format is 
not what it used to be. 

81 The Modem Age: The 

band Everything enjoys unusual 
attention gained by its single 
"Hooch.' 

82 AlrWaves: Presenting picks 
for the definitive songs of the 
1998 summer. 
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83 Music Video: Velvel 
screens Kinks home movies to 
promote the band's reissues. 

64 Update/Lifelines: Frankie 
Blue, PD at WKTU New York, to 
be honored by LIFEbeat. 
89 Hot 100 Singles Spot- 
llght: Second time's o chart 
charm for Deborah Cox. 

92 Between The Bullets: 
Barenaked Ladles snag the 
week's Hot Shot Debut. 

93 This Week's Billboard 
Online 



94 Market Watch 

94 Chart Beat: U.K. girl 
groups make an impact in top 
30 of Hot 100. 

94 Homefmnt: Rillhonrri Rul- 
letin wins 1 998 Ltttleford Award 
from BPI. 
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Music Biz Program Gives Skills, Hope To Youth 



BY HIRIAM HICKS 

I have seen the future of America, and 
I am proud. 

Our children are our future, and they 
are a source of hope and joy. If we were 
to judge our children by how the media 
frequently portrays them, however, you 
might conclude that we have no future; 
themes of violence, alienation, and drugs 
are rampant. An innovative program 
undertaken by Island Black Music — our 
Unity in the Community's Born to Be a 
Star program for disadvantaged high 
school seniors — has proved to me that 
this is not so and that these portrayals 
are unfair to the vast majority of our 
youth. It has shown that, given a chance 
to prove themselves, our children will not 
only succeed — they will shine. And it has 
made clear that by giving back even a lit- 



tle to our communities, the music indus- 
try has much to gain from nurturing the 
leaders of tomorrow. 

The Island Black Music program, 
which was established in the fall of 1997, 



'We must use the 
resources we have 
been afforded to invest 
in our tomorrow' 



Hiriam Hicks is president ol Island 
Black Music. 



sent staff and personnel to work with 
students and enable them to conceive and 
operate their own record labels and pro- 
duction companies. Island staff acted as 



advisers, but it was up to the students 
alone to succeed or fail. 

They have not only succeeded; they 
have exceeded our expectations. This, so 
far, from two groups at Simon Gratz 
High School in Philadelphia and one 
group at Westside High School in 
Newark, N.J. Given opportunity and 
direction, these three groups — our 
future — scouted talent, developed a sin- 
gle, conceived a video treatment, and pro- 
duced this video, all while developing con- 
fidence, real business finesse, and 
problem-solving techniques; learning to 
overcome obstacles; and seeing exactly 
what goes into the finished product they 
see on television. Meanwhile, they also 
maintained excellent grades and pursued 
college acceptances. 

(Continued on page S3) 
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Arista Posts Big Year 

Slate Bodes Well For Next Yr., Too 



BY MELINDA NEWMAN 

NEW YORK — For the sixth year in 
a row, Arista Records has posted 
record sales, according to the label. 

For the fiscal year ending June 
30, 1998, Arista'ssales topped $420 
million, up from $400 million for 
the year ending June 30, 1997. The 
tally includes sales from Arista 

Records as well as , 

its joint ventures, 
including Bad Boy, 

LaFace, and I 

Grateful Dead 
Records. (The label, a unit of the 
privately held BMG, does not dis- 
close earnings.) 

And with new albums just re- 
leased from Monica (her set 
includes her No. 1 smash with 
Brandy, "The Boy Is Mine"), Ace 
Of Base, and British boy group 
Five, as well as releases from both 
Whitney Houston and the late 
Notorious B.I.G. on the way before 
the end of the calendar year, the 
future looks bright. 

"I don't take these numbers for 
granted, not in this competitive cli- 
mate," says Arista ( US.) president 
Clive Davis. "It is a great feeling. 
Right now is a golden era for 
Arista." 

Among Arista's best sellers in 
its past fiscal year are Puff Daddy 
& the Family's "No Way Out," 



which has sold 4.6 million units 
since its release in June '97, 
according to SoundScan; Sarah 
McLachlan's "Surfacing," also 
released last summer, which has 
sold 2.6 million; Usher's "My Way, 
which has sold 3 million units in 43 
weeks on The Billboard 200; and 
Mase's "Harlem World," which has 

, scanned more than 

2.7 million units in 
37 weeks on The 
Billboard 200. 
Other strong 
sellers include last year's releases 
from Brooks & Dunn, Pam Tillis, 
Goodie MOb., and new R&B vocal 
trio Next and the "Money Talks" 
soundtrack. 

Additionally, Arista continues to 
have tremendous sales in the sin- 
gles market with such songs as 
Usher's "My Way" and Next's 
"Too Close." The label's artists 
command four of the top 10 singles 
on this issue's Hot 100. 

Davis takes particular pride in 
the success experienced by 
McLachlan, calling her "a star 
who's developed out of textbook 
artist development — touring, 
radio, and now Lilith Fair . . . 
[1994's] 'Fumbling Towards Ecsta- 
sy' has been certified triple-plat- 
inum, but it took [nearly) five 
(Continued m iniyi' ggj 



WHSmith: Music To Play Lesser Role 



Orbison [state Sues Son]/ 



BY CHET FLIPPO 

NASHVILLE— The Roy Orbison 
estate has filed a $12 million lawsuit 
against Sony Music Entertainment 
Inc., charging that royalties on both 
domestic and international sales on 
Orbison product have been consis- 
tently underpaid i Billboard/&#< -tin. 
July*16). 

The suit — tiled by Orbison's widow, 
Barbara, executrix of the Orbison 
estate — was filed July 8 in U.S. Dis- 
trict Court here and also seeks puni- 
tive damages and the return to the 
estate of Orbison's master recordings 
for Monument Records. 

Sony had no comment on the suit. 

Barbara Orbison told Billboard 
she is fully confident the Orbison 
estate will prevail. 

The late Orbison had his biggest 
hits for Monument, then part of CBS 
Nashville, from 1960-1965. The suit 
says his existing agreement with 
Monument regarding royalties was 
signed in 1976. After Monument went 
into bankruptcy in 1983, CBS Special 
Products bought Orbison's masters 
from the label. Subsequently, says the 
suit, CBS and Orbison signed a royal- 
ty' agreement in 1987 in accordance 
with his 1976 Monument agreement 

Sony bought CBS in January 1988. 
Orbison died of a heart attack in 
December of that year. 

The suit charges that from 1988, 
Sony consistently misrepresented 
royalties that should have been paid 
for domestic and international releas- 
es. It further alleges that, in 1991, 



Sony — without informing the Orbi- 
son estate — licensed the Orbison 
masters to MCR Productions A.G. 
(known as Mittrich) for world rights 
excluding North America. 

Mittrich, the suit claims, "had a 
reputation for failing to properly 
account to licensors for exploitation 
revenues and for royalties to artists 
whose vocal performances were 
embodied in the sound recordings 
Mittrich manufactured and/or dis- 
tributed or sold." 

The suit also says a $500,000 
advance from Mittrich was concealed 
from the estate. 

The Orbison estate, the suit says, 
began trying to audit Sony in 1992 
but was met with resistance. Accord- 
ing to the suit, the right to audit was 
included in Orbison's contracts. 
Repeated attempts by the estate's 
auditor to gain complete access to 
Sony books and records involving 
Orbison product were rebuffed, says 
the suit. The auditor sought to deter- 
mine the actual royalty rate of Orbi- 
son product sold through Sony's 
international entities and through 
Columbia House, the Sony-Warner 
Bros, mail-order record club. The 
number of free and bonus copies of 
product involved with that operation 
was sought, as were mechanical roy- 
alty figures. 

Another charge involves an 
allegedly unreported licensing fee of 
$25,000 for use of the Orbison record- 
ing of "Oh, Pretty Woman" in the 
movie "Pretty Woman." 



BY JEFF CLARK-MEADS 

LONDON— WHSmith, until this 
month the leading player in the 
British music market, has reached a 
landmark in its music strategies, 
both here and in the US. 

On July 17, the company released 
its figures for the year ended May 
31, the last to include contributions 
from Virgin Our Price (VOP) in the 
U.K. and the Wall in the U.S. Both 
webs have now been sold as part of 
the company's divestment of its ded- 
icated music chains. And though the 
company retains a healthy share of 
the U.K. market through its 
WHSmith and John Menzies stores, 
it says music will not have more than 
a supporting role. 

The July 17 figures show that 
VOP had sales of 500 million pounds 
($800 million) in its last year under 
Smith's control; that sales total was 
up 6% compared with the previous 
12 months. Simultaneously, VOP's 
operating profit grew from 14 mil- 



lion pounds ($22.4 million) in 1997 to 
16 million pounds ($25.6 million) in 
the year to May 31. 

Smith sold its 75% stake in VOP 
to Richard Branson's Virgin Enter- 
tainment Group July 8 for 145 mil- 
lion pounds ($232 million) (Billboard, 
July 18). 

The Smith statement says VOP 
had at the time of sale assets of 
approximately 73 million pounds 
($116.8 million) and "goodwill" pre- 
viously written off of 79 million 
pounds ($126.4 million). 

Overall, the Smith group had prof- 
its up 15% at a record 143 million 
pounds ($288.8 million) on revenues 
up 6% at 2.11 billion pounds ($3.38 
billion). 

The Wall contributed 3 million 
pounds to the profits, partly, says 
the Smith statement, as a result of 
the 28 million pounds ($44.8 million) 
gained at the completion of the 
chain's sale to Camelot prior to 
what would have been a loss-mak- 




Fleadh Fans. After stirring up a flurry of critical acclaim with his Fleadh Festival 
performances, Capitol singer/songwriter Jeb Loy Nichols recently opened a Joe 
Ely show with a soulful set at Los Angeles' legendary Troubadour. Pictured, from 
left, are Capitol Records VP of marketing Steve Rosenblatt; Capitol Records 
director of marketing Michael White; EMI Recorded Music president Ken Berry; 
Nichols; Capitol Records president Roy Lott: Nichols' manager, Danny Kahn; 
and Capitol senior VP of promotion and marketing Phil Costello. 

'Blackbird' Ruling Upheld 

Warner/Chappell To Pay In Mechanicals Case 

Robert Osterberg, estimates retroac- 
tive payment of approximately 
$150,000. 

He notes that the ruling on Warn- 
er/Chappell's appeal, as well as the 
original judgment of April 14, 1997 
(Billboard, April 26, 1997), is "nar- 
rowing the framework in which a 
publisher could collect mechanicals 
on a license it obtained before losing 
the copyright to others." 

Under the 1976 revision of the 
Copyright Act, an author or his or 
her heirs can "terminate" the pub- 
lisher's rights and recapture rights 
to a song for a period of 19 years 
beyond the original 56-year life of the 
copyright (Billboard, Feb. 24, 1996). 
In its case, Ahlert/Oldc Clover — 
which acquired publishing rights to 
the song in 1982 after making a deal 
with Dixon's heirs — claimed an 
exception to a landmark decision by 
the U.S. Supreme Court. 

That 1985 decision, in Mills vs. 
Snyder, gave the music publisher 
(Continued on page 93) 



NEW YORK— The U.S. Cdtirt Of 
Appeals has upheld a 1997 U.S. Dis- 
trict Court ruling that Warner/Chap- 
pell Music does not have rights to col- 
lect mechanical royalties on a track 
that appeared on the 1993 sound- 
track to "Sleepless In Seattle," even 
though it licensed the recording 
before US. rights were acquired by 
another publisher. 

Following argument before three 
appellant judges, the court ruled July 
14 that Fred Ahlert, owner of Olde 
Clover Leaf Music, is entitled to 50% 
of the mechanical royalties that 
Warner/Chappell collected for the use 
of Joe Cocker's 1969 A&M recording 
of the song "Bye Bye Blackbird" on 
the "Sleepless" soundtrack. The 
Cocker version of the 1926 song, writ- 
ten by Mort Dixon and Ray Hender- 
son, appears on the 1993 Sony Music 
soundtrack, which has sold 3.7 million 
copies, according to SoundScan. 

The judges have ordered Warn- 
er/Chappell to pay Ahlert royalties 
from 1993 forward. Ahlert's attornev, 



ing final quarter of the year. The 
statement also notes that Smith w f as 
able to recover 6 million pounds 
($9.6 million) in taxes as a result of 
the sale. 

The two disposals mean Smith's 
involvement in the U.K. music and 
video market is now via its dedicat- 
ed departments within its WHSmith 
and John Menzies stores. WHSmith 
has 353 music and video outlets 
within its 509 stores, while John 
Menzies has 144 in its 232 retail 
sites. That total of 497 outlets 
accounts for about 15% of the 
albums market and 14% of all sin- 
gles sales, according to sources. 

However, Smith says, music and 
video is now a subsidiary line in its 
WHSmith outlets. Says the state- 
ment, "Analysis of product prof- 
itability resulted in a decision to 
focus on magazines, books, and sta- 
tionery as core products, with 
video and music as supporting 
products." 

Hew Prez Liles 
Aims To Build On 
Def Jam Success 

BY ANITA M. SAMUELS 

LOS ANGELES— Def Jam Records 
has named Kevin Liles as the first 
president in the label's 13-year his- 
tory (Billboard/Ai//ffin, July 14). 

In the newly created position, 
w r hieh became effective July 15, Liles 
reports directly to Lvor Cohen, Def 
Jam CEO. Liles 
oversees the com- 
pany's daily oper- 
ations and the 
search for new 
talent. Liles was 
most recently the 
label's GM/VP of 
promotions. liles 

"This is kind of 
like what I've been doing all along," 
Liles says. "I'm trying to build upon 
what [the company] has been doing 
and keep the logo in the forefront of 
hip-hop. In the last six years, we have 
built a solid infrastructure with very 
confident department heads that we 
tCiwtimu-d on }mqe 77) 

Crave Closure 
Results In Artist, 
Executive Shifts 

BY CAR LA HAY 

NEW YORK— Mariah Carey has 
ended months of speculation about 
the future of Crave Records, her 
Sony Music imprint, by announcing 
that the label will close (Billboard- 
HuUetin, Juiy 14). 

In a prepared statement, Carey 
said, "The most important thing to 
me and Sony Music is making sure 
that the artists are well taken care 
of, whether they end up somewhere 
else with me in the near future or 
(Continued on paw 33) 
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Madonna Tnps MTV Noma 

Video Awards Show Should Spur Sales 



BY CARLA HAY 

NEW YORK — Retailers are pre- 
dicting that Madonna, who 
received the most nominations for 
this year's MTV Video Music 
Awards, will also be the artist to 
reap the biggest sales boost after 
the awards show airs on the net- 
work in September. 

Madonna's "Ray Of Light" clip 
garnered eight 
nominations, 
including video 
of the year, and 
her "Frozen" 
video earned 
one nomination 
(Billboard- 
Bulletin, July madonna 
15). Other mul- 
tiple nominees include Garbage's 
"Push It" (eight nominations) and 
Will Smith's "Gettin' Jiggy Wit It," 
which scored five nominations. 

The 15th annual awards show — 
which takes place Sept. 10 at the 
Universal Amphitheatre in Uni- 
versal City, Calif. — will feature 
performances from Madonna, 
Hole, Master P, and the Dave 
Matthews Band. 

The nominees were announced 
July 14 in Los Angeles by MTV 
president Judy McGrath and Hole 
front woman Courtney Love. L.A 
Mayor Richard Riordan was also a 
featured speaker. The host for the 
awards show will be announced at 
a later date. 

Columbia Records scored the 
most nominations (14), due in large 
part to videos from Smith ("Get- 
tin' Jiggy Wit It," "Just The Two 
Of Us"); Aerosmith ("Pink," "I 
Don't Want To Miss A Thing"); 
and Wyclef Jean Featuring 
Refugee Allstars ("Gone Till 
November," "We All Trying To 
Stay Alive"). Columbia was fol- 
lowed by Warner Bros. Records 
(13 nominations); Almo Sounds 
and Capitol Records (eight nomi- 
nations each); and Elektra Enter- 
tainment Group, which earned six 
nods. 




"Typically, the MTV Awards 
artists that have the highest jump 
in sales after the show are the 
artists who perform, not neces- 
sarily the artists who win the most 
awards," says Rich Zubrod, man- 
ager of the Virgin Megastore in 
New York. "Madonna will probably 
benefit the mast from the exposure 
because with Madonna, you never 
know what to 
expect, and peo- 
ple will be 
watching the 
show just to see 
what she will 
do." 

Jamie Saxon, 
garbage manager of the 
Wherehouse in 
Hollywood, agrees. "Established 
acts like Madonna always do well 
in sales after the MTV Awards. 
The awards show doesn't really do 
too much for newer acts. For 
example, Garbage probably won't 
have much of a sales increase, even 
though they received a lot of nom- 
inations. Will Smith has been a 
steady seller, but out of all the 
nominees, I think the biggest 
increase in sales will go to Madon- 
na." 

Besides Madonna, Hole is anoth- 
er act to watch at the awards show; 
according to Saxon. "Most of the 
other artists at the awards show 
will have had their albums out for 
months, so they'll still be milking 
those albums after they've 
peaked," Saxon says. "But the suc- 
cess of Hole's new album could 
really depend on the band's MTV 
Awards appearance. Courtney 
Love hasn't had a lot of good PR 
lately, and she needs to remind 
people that she's in a band." 

Hole's new DGC Records album, 
"Celebrity Skin," will be released 
on Sept. 8. 

"We've had a lot of people ask- 
ing about the new Hole album," 
adds Saxon. "It's one of those 
albums that people have kept won- 
(Continued on page 92) 



Atlantic, Snny Plan Web Viden Channels 



BY DOUG REECE 

NEW YORK— Plans by Atlantic 
Records and Sony Music to launch 
their own online music video channels, 
announced during the Plug.In tech- 
nology/music conference held July 15- 
16 here ( Billboard/Jri/i //;:. July 15 
and 16), underscore the expanding 
role of record labels in the online 
world. 

The moves, which also include 
Atlantic's establishment of an in- 
house digital production studio for 
live Webcasts and performances, 
mark labels' transition from content 
providers to content programmers, 
and as such they are raising both 
hopes and concerns over the implica- 
tions among those in the industry. 

Sony's Video Music Network 
(www.videomusicnetwork.eom), 
which launches this summer, and 
Atlantic's INSTAVID (www.instavid. 
com), which bows Sept. 1, will be part 
of the default channel offerings on 
RealNetworks' new audio/video play- 
er, RealSystem G2. Seattle-based 
RealNetworks already has 25 million 
registered users for previous editions 
of its RealPlayer 
software. 

"RealNet- 
works' goal is to 
enable companies 
to better reach 
their customers 
and let them do 
their magic," says Brett Atwood, the 
company's editor of music services. 
"For the first time, proactive labels 
such as Atlantic and Sony can go 
directly to consumers with the music 
videos they have produced." 

Sony Music Entertainment Inc. 
VP of new technology and business 
development J. David Waldman calls 
the Video Music Network a substan- 
tial direct marketing tool and says 
Sony will make good use of the new 
channel to air new and catalog clips, 
as well as exclusive premieres from 
affiliate labels and Sony proper. 

The Sony channel will launch with 
250-300 videos, equally distributed 
among five genre-based sub-channels: 
pop, R&B, rock, dance, and country. 

"What could be more natural than 
for content owners to make their con- 
tent available?" asks Waldman. "Here 




we are finding one more way to bring 
the artist closer to the fans, and we're 
in the best position to do that." 

Atlantic, on the other hand, will 
blend genres of the approximately 
200 catalog and new videos it will 
offer at launch. 

"The music industry has relied for 
so long on genre and format," says 
Atlantic senior VP of new media 
(U.S.) Karen Colamussi. "This is one 
place where we have the chance to 
create a unique experience, one that 
does not depend on the restrictions 
of the past." 

Atlantic also has aggressive plans 
in other areas of music streaming. I n 
addition to INSTAVID, the label has 
announced a new, in-house Internet 
studio, dubbed the Atlantic Digital 
Studio (www.digitalarena.com). To 
christen the online venue, which will 
be the site for various interviews and 
performances, Hootie & the Blowfish 
performed an exclusive mini-concert 
July 16 that featured material from 
their forthcoming "Musical Chairs" 
album. 

Both Atlantic and Sony have plans 

'What could be 
more natural than 
for content owners 
to make their con- 
tent available?' 



to let users provide feedback and vote 
on favorite videos to affect the 
playlist, but they won't offer on- 
demand services. 

Sony doesn't plan to provide a 
direct sales option within the channel; 
Atlantic does. The labels will still sell 
music from their main sites, which are 
linked to each of the channels. 

The formation of these new chan- 
nels raises questions about the 
future of online music video pro- 
grammers such as Streamland and 
MusieVideos.com. So far, most 
major labels have refused to service 
these channels. If other major labels 
follow- the lead of Sony and Atlantic, 
will Internet video programmers 



that rely on the intellectual proper- 
ty of record companies to sustain 
their advertising-based businesses 
be able to survive? 

Greg Morrow, VP of marketing for 
MusicVldeos.com, believes there will 
continue to be a consumer demand 
for channels that offer videos from a 
number of different labels. "Every- 
one has different business models, 
and the labels have to explore what 
works for them, but what I think 
they'll find is the consumers are 
going to get confused," he says. 
"Like in retail, there needs to be an 
aggregater of content" 

Colamussi also believes there can 
be a co-existence. "They're going to 
develop their own niche," she says. "I 
predict that as different brands are 
established, what we'll see are a lot 
of editorial-based niche channels 
that will be very healthy for the 
industry and promote specific types 
and styles of music." 

Atwood, too, sees the advent of 
major-label video channels as a 
healthy development for other online 
programmers. 

"When well- 
known, estab- 
lished corpora- 
tions enter the 
[online program- 
ming] space, 
that's good news 
to everybody," he 
says. 

The new channels could also help 
remedy a common industry gripe that 
gatekeepers such as MTV and VH1 
have a stranglehold on music video 
programming. Many clips, which can 
cost $100,000 or more to produce, 
often end up receiving no major air- 
play. 

Still, Sony and Atlantic represen- 
tatives say their efforts aren't 
designed to be competitive vehicles. 
Rather, they say, the programs will 
help the labels market their music 
more efficiently, expand consumer 
options, and give baby acts a fair 
chance of exposure. 

"The labels have a tremendous 
amount of information and source 
material that, for the most part, the 
public hasn't had the chance to see 
(Cunt tinted ait jmqt' X!,) 
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EXECUTIVE TURNTABLE 




BLOCK GLASSER SCHWARTZ DEKKER TOUMA HILL EHRL1CK KUEHN 



RECORD COMPANIES. Sony Music- 
Entertainment in New York names 
Adam Block VP of marketing for 
Legacy Recordings. He was senior 
director of marketing for Legacy- 
Recordings. 

Janna Glasser is named VP of 
legal affairs at PolyGram Holding 
Inc. in New York. She was senior 
counsel. 

RCA Label Group in Nashville 
names Debbie Schwartz director of 
artist development. She was associ- 
ate director of artist development. 

Walt Disney Records in Burbank, 
Calif., promotes Karen Dekker to 
manager of promotions. She was 
assistant manager. 

Amy Touma is promoted to man- 
ager of marketing administration at 
Mercury Records in New York. She 
was marketing coordinator. 

PolyGram Music Publishing pro- 
motes Daniel Hill to VP of creative 



at PolyGram Music Nashville. He 
was senior creative director. 

EMI Music Canada in Missis- 
sauga, Ontario, appoints Steven 
Ehrlick VP of legal/business 
affairs. He was VP of legal/business 
affairs and human resources at the 
Enclave. 

Ricky Ilacad is named managing 
director of Warner Music Philip- 
pines in Manila. He was VP of Octo- 
arts-EMI music division. 

Arista Records in New York pro- 
motes Danny Coniglio to director of 



club/mix-show promotion and Danny 
Wright to director of artist develop- 
ment. They were, respectively, man- 
ager of dance/mix-show promotion 
and national director of video pro- 
motion at Universal Records. 

PUBLISHING. Shari Mason is named 
royalties manager at Wixen Music 
Publishing Inc. in Calabasas, Calif. 
She was royalties analyst 

EMI Recorded Music in London 
promotes Tony Bates to executive 
VP/CFO, Shelagh Macleod to 



senior VP of legal/business affairs, 
and Jane Sullivan to senior VP of 
human resources. They were execu- 
tive VP/CFO of EMI international, 
senior VP of legal/business affairs 
at EMI Music, and senior VP of 
human resources at EMI Interna- 
tional, respectively. 

EMI Recorded Music in New York 
promotes Stephen Barraclough to 
executive VP He was senior VP/CFO 
at EM I Music. 

RELATED FIELDS. K-tel Internation- 



al in Los Angeles promotes Mary 
Kuehn to VP/GM of Dominion 
Entertainment Inc. She was VP of 
business affairs at K-tel. 

Universal Concert Co. in Denver 
names Mark Norman senior VP 
and Jason Miller VP of talent They 
were senior VP of Universal Con- 
certs Canada and GM of the 
H.O.R.D.E. Festival, respectively. 

ARTISTdirect in Eneino, Calif., 
names Steve Ferguson senior book- 
ing agent. He was booking agent at 
the Agency Group. 
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Thanks to your support, the Joni Abbott Music Foundation 
is helping these young people to pursue their dreams. 
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4AD's Lisa Germano Brightens On 'Slide 1 



BY JIM BESSMAN 

NEW YORK — Lisa Germano's al- 
bums delve deep into her psyche — 
usually unveiling a darkness bright- 
ened only by the beauty of her music. 
But her new 4AD album, "Slide," 
mines fresh emotional terrain. 

"It's about sliding in and out of dif- 
ferent places in your head," says Ger- 
mano of the disc, which follows 19i)6's 
"Excerpts From A Love Circus" and 
is due Tuesday (21) in the U.S., with 
international releases to follow. "Like 
when you know there are better 
places to be, but you're so used to 
feeling bad all the time. But it's just 
a habit, and you're finally starting to 
realize you can get out of it — but you 
slide back and forth . . . It's more pos- 
itive in general, because I'm looking 
out into the world more, instead of 
only concentrating on my own prob- 
lems, and working on being positive. 
Because you can give a lot more when 
you're positive." 

Germano says the lead track, "Way 
Below The Radio," relates well to her 
experiences as an indie-label artist 
with limited commercial success. 

BEYOND RADIO 

"Those of us in the music business 
who don't sell records can get really 
bogged down by the fact that if radio 
doesn't play your songs, you're con- 
sidered a failure — and nobody will lis- 
ten to you or write about you," says 
Germano, whose songs are published 
by Emotional Wench/PblyGram Music 
(BMI). "I used to be sad about that. 
And then I realized that I really like 
my life — and don't even like the radio. 
So there are lots of other frequencies 
out there besides the radio . . . and the 
song is about those frequencies we can 
go to that are amazing and high and 
not sad and not full of fear." 

Germano, who plays keyboards 
and guitar on "Slide," is usually 
involved in her albums' production. 
This time, though, she turned the 
studio controls over to Tchad Blake, 
who plays drums and bass. (Guest 



musicians include drummers Jerry 
Marotta and Pete Thomas, bassist 
Jerry Scheff, guitarists Craig Ross 
and Joe Gore, and keyboardist/Blake 
associate Mitchell Froom.) 

"Tchad's production brought Lisa 
another dimension," says 4AD CEO 
Robin Hurley. "She's obviously fond 
of the DIY approach and hasn't lost 
that, but he's elevated the production 
level to where the sonics are more 
radio-playable — if we get a break." 

Upon hearing an advance, Shawn 
Stewart, music director at triple-A 
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WXPN Philadelphia, "jumped at the 
chance" to book Germano on the sta- 
tion's nationally syndicated "World 
Cafe" program. " 'Way Below The 
Radio' is surprisingly hooky but typ- 
ically compelling," says Stewart. 
"Her songs are so personal — almost 
to the point of being too personal — 
but she's such a selfless and giving 
songwriter, which is what's so 
appealing about her." 

"Way Below The Radio" and 
"Tomorrowing" are the designated 
focus tracks on "Slide," though the 
album as a whole is being serviced to 
triple-A, public radio, and college for- 
mats, as well as to specialty shows on 
alternative commercial stations. 
There will be spots bought on KCRW 
Los Angeles, and Germano will per- 
form on its "Morning Becomes 
Eclectic" syndicated show on the 
album's release date. 
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Hurley acknowledges, though, 
that radio "has barely been a leader 
with Lisa." As a result, the label's 
emphasis is on press, which is being 
handled independently through 
Sacks & Co., and on retail. 

"Slide," whose release had been 
stalled while 4AD dissolved its dis- 
tribution ties with WEA, is going 
through the Alternative Distribution 
Alliance and may further benefit 
from the label's informal retail pro- 
motional relationship with Beggars 
Banquet in New York. 

"We . . . see this as a record we can 
promote a long time rather than do 
one big all-or- 
nothing tour," says 
Hurley. "She lives 
here in L.A. now, 
and we can take 
this into the fall 
and next year, skipping her out for 
weekend gigs on the West Coast and 
focusing on her other areas of 
strength — the Midwest and North- 
east." 

REGIONAL PRIDE 

In Germano's home state, Todd 
Robinson, owner of the Indianapolis 
store Luna Music, says "Slide" is 
"really hotly anticipated here, large- 
ly due to her strong past records — 
and geography, of course. This one's 
definitely her best record to date, 
and we're doing a postcard mailing 
to our list of over 2,000 names 
announcing the record and probably 
a midnight sale." 

In New York, Germano, who is 
managed by Gallin Morey's Tommy 
Manzi and is currently without a 
booking agent, has played a show at 
the Knitting Factory and returns 
July 30 for a singer/songwriter show- 
case at the Bottom Line. In August, 
she is going on the Suffragette Ses- 
sions tour, a female-artist revue 
organized by Indigo Girls. The 
emphasis shifts to Europe this fall, 
where the album is slated for Octo- 
ber release via Vital Distribution. 



'Rider Radio' Hits Road 

Rounder Act's 20th Anniv. Festivities Cont'd 



NEW YORK— Riders In The Sky 
have been celebrating their 20th 
anniversary with an ambitious 
agenda that includes the upcoming 
release of their 14th Rounder 
album, the recording of a Christ- 
mas album slated for release on 
Rounder next year, and the revival 
of their weekly public radio pro- 
gram, "Rider Radio Theater." 

The anniversary activities were 
kicked off in 1997 
with the Nov. 6 air- 
ing of a TNN Prime 
Time Country one- 
hour show devoted to 
the venerable coun- 
try act. 

There are now 
plans to take the 
radio show on the 
road, likely with 
members of the Ten- 
nessee Repertory Theater. Also 
coming in the fall is an appearance 
on "Barney & Friends," in which 
Riders lead singer/rhythm gui- 
tarist Ranger Doug teaches the 
Purple Dinosaur how to yodel. 

Meanwhile, Riders In The Sky 
maintain a 200-date annual concert 
schedule, which, as of July 4, 
totaled 3,781 shows since the 
group was formed in Nashville in 
November 1977 by Ranger Doug, 
upright bassist/vocalist Too Slim, 
and fiddler Woody Paul. (The 
group's members prefer to use 
only pseudonyms.) In addition to 
its substantial body of work on 
Rounder, the group has issued four 
compilations, as well as four titles 
for MCA and three for Columbia. 

The group's latest Rounder set, 
"A Great Big Western Howdy! 
From Riders In The Sky," was 
released July 14. It was produced 
by polka accordionist Joey 
Miskulin, who frequently plays 




RIDERS IN THE SKY 



with the trio. 

According to Ranger Doug, the 
12-track "Western Howdy!" con- 
tains "brilliant compositions by 
some of the foremost western 
artists in the field," including, of 
course, three tracks written by 
two-time Western Heritage 
Award-winning songwriter 
Ranger Doug himself and one 
written by Woody Paul. Each 
member of the trio 
has his own music 
publishing arrange- 
ment, all of which 
are administered 
through BMI: 
Ranger Doug's is 
Songs Of The Sage, 
Too Slim's is Too 
Slim Music, and 
Woody Paul's is 
Buck Music. The 
trio's booking agent is Buddy Lee 
Attractions. 

"After our salute to Gene Autry 
[the Riders' previous album, 'Pub- 
lic Cowboy #1: The Music Of Gene 
Autry'l, it's been almost two years 
without a record," says Ranger 
Doug. "So it was fun to go back 
and do what we do best: collect 
wonderful old songs and write cool 
new ones and keep the western 
tradition alive. That's really what 
this album is." 

SPIRITUALS & PALINDROMES 

Noteworthy covers include lead 
track "Wah-Hoo," which vaude- 
ville-era Cliff Friend wrote and 
which the Riders have performed 
since their own early days, and the 
a cappella finale "He Walks With 
The Wild And Lovely," by Bob 
Nolan of Sons Of The Pioneers. 
"We've been closing shows with it 
a couple years now, and everyone 
(Continued on page 85) 
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"David Frye is not a comedian and impressionist 
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Return Of The Living Rnb Zombie 

White Zombie Leader's Solo Geffen Project Revels In Retro Horror 



BY CHRIS MORRIS 

LOS ANGELES— On "Hellbilly 
Deluxe," Rob Zombie's debut solo 
album, due Aug. 25 from Geffen 
Records, the White Zombie front 
man delivers what could be de- 
scribed as a B movie for the ears. 

Geffen A&R exec Ray Farrell 
says, "It is like an [American Inter- 
national Pictures] film. It's like a 
Roger Corman film turned into a 
record. He creates this kind of hor- 
ror carnival . . . [It's! really no dif- 
ferent from the way the Cramps 
approach their stuff, or anybody that 
understands the real fun to connect- 
ing with horror films and that kind 
of stuff." 

Working diverse musical veins of 
metal, hard rock, and aberrant tech- 
no, Zombie offers up what the 
album's subtitle describes as "tales 
of cadaverous cavorting inside the 
Spookshow International." The style 
is suggested by various song titles: 
"Superbeast," "Living Dead Girl," 
"Demonoid Phenomenon," "How To 
Make A Monster," and "Return Of 
The Phantom Stranger." Zombie's 
songs are published by WB Music 
Corp./Demonoid Deluxe Music 




(ASCAP). 

"It was kind of like revisiting older 
themes, but really in a more full- 
blown way, from start to finish — not 
just the music, but the artwork, 
everything," 
Zombie says. "I 
guess it's kind of 
like the record, 
when I was a lit- 
tle kid, I would 
sit on my bed and 
dream of making 
one day." 
zombie He adds, "This 

sounds obvious, 
but I wanted it to be an album. When 
I was a kid, I loved albums. I didn't 
even know what a single was. I loved 
Kiss' 'Destroyer' [and Alice Coop- 
er's] 'Welcome To My Nightmare.' I 
didn't know one song was supposed 
to be a single and one song wasn't. I 
just loved every song the same, start 
to finish. I would put it on and listen 
all the way through. Now I think 
records have become single-orient- 
ed. You get the record, you get the 
one good song and a whole bunch of 
shit. No one's making albums where 
you listen from start to finish as a 



Better Than Ezra Cultivates New 
Sounds For Elektra's 'Garden' 



BY STEVE KNOPPER 

When Elektra act Better Than 
Ezra got ready to make its third 
album, "How Does Your Garden 
Grow," due Aug. 25, the trio knew it 
was time to shake it up a bit. The 
band therefore enlisted the help of 
former Iggy Pop and U2 producer 
Malcolm Burn, who even singer/ 
songwriter Kevin Griffin admits 
probably wasn't a fan of the band 
until he worked with the members. 




BETTER THAN EZRA 



"Malcolm comes from far, far left 
of center, and he was probably the 
kind of person who would not listen to 
Better Than Ezra prior to this," Grif- 
fin says. "We wanted someone who 
was into doing something different. 

"He was someone who could foster 
a song like [the first single] 'One More 
Murder' — which, when we originally 
did it, was kind of a Clash-y type 
sound. One night, I was playing the 
piano part a lot slower and a lot mood- 
ier, and he said, "Oh, keep playing that.' 

"It's entirely scary to start fucking 
with your formula," Griffin admits. 

Scary, but perhaps necessary. 
When Elektra put out Better Than 
Ezra's first album, big guitars, catchy 
choruses, and moody dispositions 
were huge. The New Orleans three- 
some's first video, "Good," became a 
quick smash, and Better Than Ezra 
came to represent "alternative rock" 
(Continued on page 15) 
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total journey." 

Co-produced by Zombie and Scott 
Humphrey, who has produced and 
engineered for Motley Criie, Nine 
Inch Nails, Metallica, and others, the 
album features White Zombie drum- 
mer John Tempesta, as well as gui- 
tarist Riggs and bassist Blasko. 

Of the recent recruits, Zombie 
says, "They're new guys that I've 
dragged into the Zombie world . . . 
[Blasko] lives in Hollywood, and one 
of the guys, Riggs, lived in the 
Ozarks in Arkansas. He's a full-on 
(Continued on page li) 




The Art Of Arturo. Trumpeter Arturo Sandoval, third from left, meets with N2K 
label execs following his performance at New York's Carnegie Hall. Shown, from 
left, are Eulis Cathey, VP of jazz and promotion, N2K Encoded Music; Larry 
Rosen, N2K Inc. chairman/CEO; Sandoval; Phil Ramone, N2K Encoded Music 
president; Harry Anger, N2K Encoded Music executive VP/GM; Carl Griffin, N2K 
Encoded Music VP of A&R; and Kent Anderson, N2K Encoded Music VP of 
sales. 



No Rest For Metallica As It Plans Covers Set; 
Depeche Mode To Get Singles Retrospective 



On TRACK: Keeping with the band members' desire 
to release an album a year between 1996 and the mil- 
lennium, Metallica will release a two-CD set of covers 
Nov. 17 on Elektra. The still-untitled project (now this 
is one the "Re-Load" moniker would have been perfect 
for!) will include all of the group's previously released 
covers and at least six new ones recorded specifically 
for the collection. "Many of the songs have been previ- 
ously available, almost all of it on import," says a source. 

Part of the set will be the entire "The $5.98 EP: 
Garage Days Re- Revisited." Originally released in 
1987, the EP of covers has been out of print for nine 
years. The album will also include 
cover songs from the mid-'80s 
"Creeping Death" EE 

When asked what new songs the 
band would cover, the source said, 
"Some of it will be surprises; oth- 
ers will be covers of British metal 
bands. Maybe they'll do 'Turn The 
Page' by Bob Seger.' " We don't 
know if he was joking, but person- 
ally, we'd love to hear lead singer 
James Hetfield take that one on. 

Metallica will go into the studio in September, at the 
conclusion of its current tour, to cut the tracks. Nov. 17 
is also the day the band will release a DVD and home 
video from 1997s tour. There will be no CD companion. 

OtHER GOODIES: Mute/Reprise will release "The 
Singles '86-'98" from Depeche Mode worldwide on 
Oct. 6. The singles collection includes one new track, 
"Only When I Lose Myself." The band will start a U.S. 
tour, with a stage set designed by Anton Cobijn, at the 
end of October. The outing will last until the end of 
December . . . Strange but true: On Sept 29, Columbia 
Records is putting out a Joe Pesci album under the name 
of the actor's character in "My Cousin Vinny." Called 
"Vincent LaGuardia Gambini Sings Just For You," the 
disc will feature Pesci crooning jazz tunes and throwing 
in some comedy. Well reserve judgment until we hear it 
Talk about an outfit you have to hear to believe: Bill 
Laswell, Jah Wobble, Nicky Skopelitis, drummer Jaki 
Leibezeit, and tabla player Badal Roy have hooked up 
to form Ekstasis (no, we don't know what it means 
either). The quintet will release its label debut on Cyber- 
Octave, a division of Higher Octave, in September. Other 
releases from CyberOctave have included Banyan 
(which featured Nels Cline, Money Mark, and Mike 
Watt) and Buckethead . . . He's talked about it for a 
while, and now Tony Bennett's children's album, "Play- 
ground," will be out Sept 22 on Columbia. The release 
features Bennett singing such classics as "Over The 
Rainbow," as well as dueting with Kermit the Frog on 
"It Ain't Easy Being Green," with Elmo on "Accentuate 
The Positive," and with Rosie O'Donnell on "Put On A 




by Melinda Newman 



Happy Face." The album precedes Bennett's autobiog- 
raphy, "The Good Life," written with Will Friedwald, 
out in November . . . BRUCE!!! While Columbia Records 
won't comment, it looks like the career retrospective 
we've been hearing about from Bruce Springsteen may 
be sooner rather than later. Sources tell the Beat it's still 
being compiled but that it's possible it will appear in 
1998. There's also talk of a book of Springsteen's song 
lyrics from Avon Books. Additionally, HBO has bought 
the rights to develop Springsteen's 1995 album, "The 
Ghost Of Tom Joad," as a TV property. An HBO spokes- 
woman had no further comment on tie deal. 

StUFF: TVT has signed XTC. 
The group will release two sets of 
new material on the label in 1999, 
including one album featuring the 
group backed by an orchestra. 
Look for releases in the first and 
fourth quarters of next year. 
Seems like the talks the band was 
in with V2 must not have worked 
out (Billboard, June 17, 1997) . . . 
Health permitting, Billy Joel is 
slated to go back on the road Sept. 9 in Hartford, Conn. 
Joel is still on medication for the chronic laryngitis that 
has dogged him for months and that also caused him to 
cancel his HBO special with Elton John. A represen- 
tative for Joel says Joel and John may make up some of 
the European dates canceled because of his illness. The 
shows marked the first dates in Joel's 30-year career 
that he had to cancel due to illness. 

DCC Compact Classics has released a maxi-single 
tribute to Frank Sinatra coordinated by his daughter 
Nancy (Billboardftifletfn, July 13). The CD package 
features the pair's duets "Somethin' Stupid" and "Feel- 
in' Kinda Sunday," as well as rare photos and audio snip- 
pets. Proceeds from the $5.98 disc will go to the Frank 
Sinatra Foundation . . . PolyGram imprint Hammer & 
Lace has released two albums whose proceeds go to 
great causes. "Saving Grace ... In Celebration Of Fam- 
ily," released June 22, features songs meant to uplift 
the spirit and family, including the Judds' "Love Can 
Build A Bridge," Kathy Mattea's "Nothing But A 
Child," Willie Nelson's "I Thought About You, Lord," 
and Rod Stewart's "Amazing Grace." Money raised 
goes to Families and Schools Together, a nonprofit 
group that works with families and schools to boost the 
self-esteem of at-risk children. On June 29, Hammer & 
Lace put out "Friends For Life . . . Men And Women 
United In Harmony," an album of duets like Amy Grant 
and Vince Gill's "House Of Love" and James Ingram 
and Patti Austin's "Baby Come To Me." Proceeds go 
to the Susan G. Komen Breast Cancer Foundation and 
Michael Milken's CaP Cure, an association dedicated 
to finding a cure for prostate cancer. 
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Trauma, Delicious Vinyl Collaborate To Promote The Flys' Moltifaceted Rock 

H 



BY DOUG REECE 

LOS ANGELES— Adam Paskowitz, 
front man for Trauma Records/Deli- 
cious Vinyl rock act the Flys, calls 
the prospect of working the band's 
"Holiday Man" album, due Aug. 25, 
a "marketing nightmare." But he 
means it in a good way. 

This is Trauma's first project with 
Delicious Vinyl, and the band will also 
be included on a major forthcoming 
soundtrack. Some of its members 
have a colorful history — Adam and 
brother Joshua grew up trawling the 



country with their surf-guru father, 
and the former was a pro surfer for 
several years. With all that, the ques- 
tion is: Which angle do you work? 

Still, it's a concern Trauma senior 
marketing VP Jim Martone is glad 
to have. The answer to the above 
question, he says, is "all of them." 

"There's a lot going into this 
album," says Martone. "First and 
foremost, it's in the grooves. But 
we've got a great lifestyle story and 
the muscle of the soundtrack to fol- 
low through. With the airplay sup- 




port we're getting upfront and 
BMG's expertise, it's going to be 
solid all the way through." BMG is 



RETURN OF THE LIVING ROB ZOMBIE 



(Continued from page 12) 
hillbilly." 

The album's musical approach is 
made explicit in the elaborate pack- 
aging, which incorporates art by 
some of Zombie's favorite ghoulish 
illustrators. 

"Basil Gogos painted all the really 
cool covers for [horror-fan magazine] 
Famous Monsters of Filmland," Zom- 
bie says with relish. "Gene Colon was 
my favorite comic artist when I was 
a kid during the 70s. He worked for 
Marvel; he did all the really cool stuff, 
like Howard the Duck and Tomb of 
Dracula and Daredevil. He did the 
more hip stuff— like when you're a 
teenager, it was a little bit more 
degenerate, a little bit more adult 

"Dan Brereton is kind of a newer 
guy. He's more my own age; he's like 
the hot kid on the block. The thing 
he's most known for is [a comic) called 
The Nocturnals. I'm actually talking 
with him about doing some kind of 
team-up — which is another dream 
come true — of me and The Noctur- 
nals, with me as a super-villain." 

The album also contains some spo- 
ken-word material — some of it sam- 



pled from old horror-movie trailers, 
some of it original — to conjure up a 
suitably ghastly atmosphere. 

"They're very drive-in style," Zom- 
bie says. "You'd go to a drive-in, and 
the coming attractions were extra- 
sleazy." 

James Kahn, rock buyer at the 
Rhino Records store in West Los 
Angeles, says the store has been see- 
ing brisk sales of titles by the Bombo- 
ras and the Ghastly Ones on Zombie's 
Zombie A Go-Go imprint and says 
"Hellbilly Deluxe" should follow suit 

"This is the sort of project that's 
going to have much more appeal for 
us and for the independent retailer in 
general," Kahn says. "This, I think, 
will be a very big deal for us . . . Well 
do really well with that tongue-in- 
cheek horror vibe." 

The album's first single, "Dragu- 
la" — which takes its title from the 
dragster driven by Grandpa Munster 
on "The Munsters" — ships to rock 
and hard rock radio Aug. 4 and to 
modern rock Aug. 11. Farrell says 
Zombie will direct a video. "We're 
toying with the idea of getting the 
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original Dragula car that George Bar- 
ris made," Farrell adds. 

A suitably unusual promotional 
tour will kick off the release. 

Farrell says, "One of the things 
we're doing is a six-city 'hearse tour' 
to pre-promote the record. This'll be 
about a week before the record comes 
out. Basically, we're gonna have a 
hearse go around different venues in 
New York, L.A., Chicago, Detroit, 
Dallas, and Phoenix. They're basical- 
ly going to lifestyle kind of loca- 
tions — skate parks, festivals. They're 
giving away stickers, samplers. 
Music'll be playing from the hearse 
everywhere they go. It's kind of the 
way an old American International 
Pictures launch would be — you'd 
show up at the theater, and there'd be 
some kind of gimmick that's supposed 
to scare you out of your seat. It's done 
in that spirit" 

The creepshow theme will be pur- 
sued in another synergistic promo- 
tion, according to Farrell: "Universal 
[Home Video] is reissuing a series of 
the Dracula and Frankenstein 
movies, so we're gonna do some kind 
of cross-promotion with that when 
that happens. That'll be later on in the 
fall." 

Zombie, who is managed by Andy 
Gould of AGM Worldwide and booked 
by John Dittmar of Pinnacle Enter- 
tainment will be co-billed with Korn, 
Ice Cube, and Limp Bizkit on the 
Family Values arena tour, which kicks 
off in September. 

"It's a real feel-good experience 
we're puttin' out there," Zombie says. 

Regarding the future of White 
Zombie, its leader says, "The band's 
kind of on hold . . . Did the band break 
up? The band didn't break up, but 
we're not going in the studio tomor- 
row to make a new record. It's just in 
limbo." 

He adds that Zombie A Go-Go has 
a release planned for the scary sea- 
son: "Halloween Hootenanny," set for 
Oct. 6. The fright-themed collection 
will feature newly recorded tracks 
from Zombie, the Bomboras, the 
Ghastly Ones, Frenchy, the Reverend 
Horton Heat, Rocket From The 
Crypt, Southern Culture On The 
Skids (who will also back '60s horror 
host Zacherley on a cut), the Phantom 
Surfers with Davie Allen, Deadbolt, 
the Swinging Neckbreakers, Andre 
Williams & the Countdowns, Satan's 
Pilgrims, and the Amazing Royal 
Crowns. 



the distributor of both Delicious and 
Trauma. 

The band came to Delicious, and 
subsequently Trauma, when Deli- 
cious decided the act could benefit 
from Trauma's rock experience, 
after producer Chris Goth (Scott 
Weiland, Kyuss) ran across the Flys 
while the band was touring Europe. 

"Chris introduced us to [label 
president] Mike Ross at Delicious, 
and the next thing we knew, it was all 
hitting the fan," quips Paskowitz. 
"From there, Trauma stepped in, 
and we met the king of obsessive- 
compulsive behavior, [co-owner] Rob 
Kahane. It was like we walked in, and 
there was all this atomic energy." 

Trauma has placed the band's first 
single, "Got You (Where I Want 
You)," on its soundtrack for the MGM 
teen thriller "Disturbing Behavior," 
and the track is serving as the bed in 
the film's radio and TV ads. 
A clip for the song is also boosting 



the band's profile. The video, which 
features Katie Holmes from the film 
and of "Dawson's Creek" fame, was 
covered on "MTV News." 

Additionally, Martone says, he has 
been talking with Paskowitz's other 
brother, Jonathan, a founder of the 
popular Orange County, Calif.-based 
company Black Flys Eyewear, about 
promotional opportunities. 

The act's radio story is also build- 
ing. According to Martone, 18 mod- 
ern and mainstream rock stations, 
including WNEW and WXRK New 
York, WBCN Boston, WHFS Wash- 
ington, D.C., and KNND Seattle, 
began playing "Got You (Where I 
Want You)" before its official July 13 
impact date. 

Chris Williams, programming 
assistant at modern rock WNNX 
(99X) Atlanta, says the song refresh- 
es the new "modern rock rock" niche 
inhabited by acts like Days Of The 
(Continued on page 45) 



amusement 




lb u s i n e s si 


BOXSCORE 

top 10 coram BBswas 


«RTIST(S) 


Venue Data(i) 


Ticket Pricetsl 


Attendance 

Capacity 


:■.-.-,.. 


IHE ROLLING SIOHES 
UVEMimnKMWI 


Amsterdam Arena June 29. 
Amsterdam July 1. : s. 

< 


SUOMJOB 

(22.640.IS4 

*!lllJ*r 5 : 

HJ/uni 


261,271 

felt 
sellouts 


TNA International 

Ud. 

Ateto Concerts 


THE ROLLING STORES 
DAVE MATTHEWS BAND 


tun Galanda June 26 
Henortr Germany 


S4.2S3.A51 

(1.7M.673 marks] 
U'» 


89163 

sellout 


TNA International 
ltd 

Concert Concents 


THE ROLLING STOKES 
OWE MATTHEWS BANE) 


Rheinstadion Juna 24 
Ousseldnrf German* 


S3,954,94« 

17.167.(61 iturkll 
110 19,152 67 


5902! 

sellout 


ltd 


METALLIC* 
JERRT CANTRE1L 
DATS OF THE NEW 


Winnebago Count, lory 5 

Fairgrounds 

Pecatomca Ill 


Sl.400.OM 

M 


40UW 

:■: :.1 


I'rank 1 


lleeWT BUFFETT 


Cote-Cola Lakewood June 30. 
Amornlheatte luey 2 
Atlanta 


Sl.2b9.SlJ 

S4S7t26 


3S.9DS 

two 

sellout! 


u«mt*sai Concerts 


OHHi' » 

0ZZYOSB0WNE 

TOOL 

MEGJLOETH 
UMRBI2I1T 

soiiim 

COAL CHAMBER, SEVEN 
DUST MOTORHEAO OTHERS 


PNC Bank Arts luey 3, 5 

Cantei 

Holmflei N 1 


SH94 ill 

S42 50 


29,340 

two 


PACE Swing 
Detsenor Hater 
Enterprrses 


OOTEST m 

OZrrOSBOORHE 

TOOL 

MEUDETH 


Great Woods Center July 7. 9 
'.•bn-.tr: Mass 


SUS1.S6! 

I42.128.S0 


35,888 

two 

rati 


PACE louring 
Don Law Co 


UMPBUBT 
SOUtFLT 

SEVENOUSl COAL CHAM- 
BER. MOTORHEAO, OTHERS 










IAN El IACB0N 
USHER 


MCI Center July 9 
Wasnmston, DC 


J883.142 

Gross Record 
J752M50 25; 
S352VJ2S25 


1S.0B 


Maajcnorks 
Entertainment Inc 


0Z2TEST SB: 

0HT0SBOURNE 

TOOL 

MEGADETH 

UMPBIZmSOOLFU 
COJU. CHAMBER 
SEVEHDUSX MOTORHEAD 
OTHERS 


5 M't.'tRr-::-. h,', 11 
Music Entertemment 
Cental 
Camden N J 


S847 920 

S50/132 50 


24.SU 

:-. :■-! 


PACE EfflealllrJJAsM 
Dactrrc Factory 
Concerts 


MICHAEL CRAWFORD 


Radio Crty Mow Hall June ID- 
Near York Jut) 1 


SS40.605 


1D.S4I 

two 

ktAStaW 


Radio Crty Prods 
laelsoiw/Sletfr 
Enterpnses 


Copyrighted and compiled by Amusement Business, a publication of Billboard Music Group. 

Boxscores should be submitted to: Rob Evans, Los Angeles. Phone: 213-525-2324. 

Fax: 213-936-5282. For research information and pricing, call Rob Evans. 213-525-2324. 



14 



BILLBOARD JULY 25. 1998 



Artists & Music 



Continental Drift 





LOCKGROOVE 



BOSTON: There's nothing like a band that can rock a club with both 
visceral power and improvisational intelligence, which is what the 
young band Lockgroove has been doing all over town for the past 
year and a half. It has veered far from the path of predictability, 
and its energized, inventive music has been frequently compared 
to the likes of Spiritualized or Spaceman 3. But make no mistake, 
the act is a complete original. "What we want to do is to be an hon- 
est rock'n'roll band and 
N W' i take things to a higher 
'gU level," guitarist/vocalist 
Ryan Rex says. "We want 
the audience to feel the 
silent emotion of a whisper 
and then take it to an over- 
the-top intensity. We want 
them to explore the gamut 
of emotions." The group 
put out a six-song EP, 
"Rewired," earlier this 
year on the start-up Krave 
label. While a good introduction to its sound, the EP doesn't quite 
capture who the band members are or what they are capable of. 
Lockgroove was picked as one of the 10 best bands of Boston in 
the Boston Phoenix, and cover pieces on the band have appeared in 
The Noise and Instant magazine. The group is included in Details 
magazine's "Boston's New Psychedelic Scene" in the August issue. 
Contact Kristen Girard at 718-722-7688. 

KEN CAPOBIANCO 

NASHVILLE: Despite the name, the Rayon City Quartet is a dis- 
tinctly organic outfit. Front man Robert Greene and guitarist Jeff 
Cease formed a band in high school that lasted until Cease got a 
call from the Black Crowes to tour with them during the Atlanta 
band's "Shake Your Money Maker" days. When "artistic differ- 
ences" ended that association, Cease hooked back up with Greene 
and recruited bassist Jack Garland and drummer Jeffrey 
Perkins, who had been pounding the skins for Billy Joe Shaver 
and the Georgia Satel- 
lites' Dan Baird. Pulling 
on Southern rock, blues, vn 
and pop influences, the 
band began playing the 
Nashville club scene in 
1996, garnering immediate 
attention. After playing 
the annual Nashville 
Entertainment Assn. sem- 
inar, the Monsters of Pop 
festival, and Dancin' in the 
District, the quartet recorded a 12-track album ready for late-sum- 
mer release. Playing their song "Wires And Numbers," they were 
recently featured in a TV commercial for Epiphone guitars that 
aired on MTV and Comedy Central. The band has also played live 
on WRLT Nashville's Sunday-night series and had airplay on rock 
station WKDF Nashville. Northeast tour dates include a stop at 
New York's Continental Club. Contact the band at 615-885-5736. 

SANDRA SCHULMAN 

HILLSDALE, N.Y.: The Falcon Ridge Folk Festival will celebrate its 
10th anniversary July 24-26 in Hillsdale, N.Y. On the bill are Bill 
Morrissey, Patty Larkin, the Laura Love Band, Dar Williams, 
Greg Brown, John Gorka, the Bobs, and Richard Shindell, 
among others. From its humble roots, the festival has grown to 
more than 40 acts in four days, as well as on-site camping, an inter- 
national food court, and crafts vendors. There is also a new-artist 
showcase featuring 26 performers winnowed down from 412 
entries. A family stage will feature the Ivy Vine Players Puppet 
Theater, as well as a number of other acts geared toward children. 
Other artists on the main stage include Bob Malone, Brooks 
Williams, Karen Savoca, Nancy Tucker, the Nields, Vance 
Gilbert, the Clayfoot Strutters, Basin Brothers, Freight Hop- 
pers, rial i, and Great Big Sea. melinda newman 
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BETTER THAN EZRA 

(Continued from page 12) 

as defined by MTV in the mid-'90s. 

But that kind of rock is now often 
relegated to specialty video shows, 
and Better Than Ezra has decided not 
to make a video — yet — for "One More 
Murder," which goes to radio July 27. 
Instead, Elektra plans to push it 
aggressively to radio and retail, as 
well as through a three-month club 
tour that starts in September. 

"We're going to focus on things we 
have more control over — merchan- 
dising, setting up retail, letting the 
consumer know Better Than Ezra 
has its third album out there," says 
Dana Brandwein, Elektra's senior 
director of marketing, adding that 
the label plans an aggressive push to 
alternative, triple-A and rock radio 
stations. "We're just going to wait for 
this to be something where MTV and 
VH1 are looking for a video." 

"One More Murder," like the rest 
of the album, is of a piece with the 
band's established sound — the cen- 
tral melody sticks in your head, and 
Griffin's voice still touches down 
between U2's Bono and Hootie & the 
Blowfish's Darius Rucker. (The sin- 
gle is also featured on the soundtrack 
to "The X-Files.") There's one key 
difference, though: The song contains 
no guitars and starts with a soft 
piano solo rather than upbeat rock. 

The guitars reappear later on the 
album, of course, and strange touch- 
es — like electronic thumping on the 
opening "Je Ne M'en Souviens Pas" 
and loungey balladeering on the clos- 
ing "Waxing Or Waning?" — don't 
obscure the band's melodicism. 

When "Good" transformed Better 
Than Ezra from a hard-touring under- 
ground rock group into a mainstream 
pop band in 1995, the group found itself 
lumped in with silverchair, Garbage, 
Weezer, and other sudden modern rock 
successes. In past interviews, Griffin, 
who formed the band in 1990, 
expressed his frustration with being 
labeled an overnight sensation. 

In fact, the group's debut, 
"Deluxe," had actually been out for 
months on the band's own label before 
Elektra licensed it in 1995. Since 
then, "Deluxe" has gone platinum — 
although '96's follow-up, "Friction, 
Baby," didn't sell nearly as well. 

Alternative rock is in a difficult posi- 
tion these days, notes Jim McGuinn, 
PD of modern rocker WPLY Philadel- 
phia, which plans to put "One More 
Murder" in rotation when it officially 
comes out "There used to be no mod- 
ern AC; there was no active rock," he 
says. "Rock stations were playing Mot- 
ley Crue records, and top 40 was play- 
ing Paula Abdul records. There wasn't 
enough attention on the alternative for- 
mat, and thus you had to develop 
careers," he says. "Now the format 
needs to build more artists, and it'd be 
great if they became long-term artists 
instead of this week's Chumbawamba." 

The fact that Better Than Ezra's 
exact musical style remains a ques- 
tion to many doesn't concern Griffin. 
"I think our band is perceived as, 
'What is this band going to do?' " he 
says. "We're just right in this limbo 
as far as the press and people's expec- 
tations are concerned. I kind of find it 
an exciting place to be right now." 
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Eagle has landed: 

Eagle-Eye Cherry, brother 
of Neneh Cherry and son of 
jazz artist Don Cherry, is 
making his own mark with 
his debut album for Work. 

Eagle-Eye tips his hat to 
his father, who passed away 
in 1995, with a cover of 



Going Deep. Singer Erin 
O'Donnell's 1996 debut. "A 
Scrapbook Of Sorts." 
spawned such contempo- 
rary Christian radio hits as 
"No Better Place" and 
"Didn't Even Know." The 
27-year-old O'Donnell 
worked with songwriter/ 
husband Brad and produc- 
er Alain Mallet (Jonatha 
Brooke) to create her latest 
effort, "Scratching The Sur- 
face,' due Aug. 11 on the 
Cadence Communications 
Group label. 



"Desireless," also the title 
track of the album, which 
bows Tuesday (21). 

The original version of the 
album, recorded on a shoe- 



string budget and released on 
the Swedish indie Diesel, bur- 
geoned into a hit there. Even- 
tually, the youngest Cherry's 
first single, "Save Tonight," 
helped establish him in more 
than a dozen countries. The 
song entered the U.K. pop 
charts at No. 6. Here, Cherry 
threatens to reproduce the 
success of that song, which is 
spinning on 40 modern rock 
stations and is the No. 3 
triple-A Greatest Gainer, 
according to the 
July 10 issue of 
Rock Airplay Moni- 
tor. 

Barbara Baus- 
man, VP of product 
management for 
Work, is optimistic 
that the song will 
have a similar tale 
to tell at main- 
stream top 40, the 
label's next target 
for the song. 

A clip for the 
song produced for 
less than $20,000 
won an award in 
Sweden, Cherry's 
homeland, and has already 
appeared in MTV's Buzz Bin. 

"Everyone is feeling very 
confident here, and radio is 
reacting very strongly to 
this," Bailsman says. "It's one 
of those songs that no matter 
whether people love it or hate 
it, they know it's a hit" 

Meanwhile, "The Tonight 




An Artist's Progress. Clint 
Daniels' debut single, "A 
Fool's Progress," is getting 
airplay at country stations 
such as WXBQ Johnson City. 
Tenn., and KNIX-FM Phoenix, 
while a video for the song is in 
rotation on CMT. The artist's 
self-titled Arista/Nashville 
album is due Sept. 15. 



REGIONAL HEATSEEKERS NO Is 



Show With Jay Leno" has 
committed to having the 
artist appear, and Cherry is 
set to play several major mar- 
kets, including San Francisco 
Aug. 16, Los Angeles Aug. 18, 
Minneapolis Aug. 24, and 
New York Sept 2. 

SkAFROCENTRIC: Azt- 
lan Records act Yeska is 
beginning to generate inter- 
est as its album, "Skafro Cu- 
ban Jazz," taps into eclectic 
tastes in the Pacific 
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THE REGIONAL ROUNDUP 



Rotating top 10 lists of best-selling titles by new and developing artists. 


PACIFIC 

1 . Black Eytd Put Benind Ttw Front 

2. KAI KAI 

3. OromaHj O/omatli 

4. Hatvey Dwftf tYtiwt Km U Tic Mtrr,rmjjliM Gone' 
5 Charlie Zaa Un Segundo SenUmienlo 

6. Lot TuunM Of Tijuana Amor Piatonaco 

7. Buena Vista Social Club Bucna Vista Social Quo 

8. Spfunf Monkty Mr Funny Face 

9. Link Sex Down 

10. Cleopatra ComirY Attha! 


SOUTH CENTRAL 

1 . Jaceed Edge A Jagged Era 

2. Roy 0. Mtrear Ho* Big' A Boy Are Ya? VUwne 4 

3. Intocabkt Intocable 

4. Devm The Dude 

5. Roy D. Metcer How Big'A Boy Ate Yai* Volume 3 

6. Roy 0. MtfCH How Big'A Boy Are Ya> Volume 1 

7. Gary Alan It Would Be You 

8. Link S«j Down 

9. Man** Oanfw A~e-f hj.j a.i Ire V*rrr&r, Gone! 
10. Ruy 0. Mnm How Big'A Bey An Ya' Votumt ? 



region. 

Jonathan Mel- 
rod, co-founder of 
the San Francisco- 
based indie, des- 
cribes the act as 
"traditional ska, but 
with a lot of differ- 
ent salsa beats and 
latin jazz." 

In fact, the act 
shares close ties to 
Heatseekers act 
Ozomatli. Yeska's 
drummer, Alfredo 
Ortiz, used to play 
in Ozomatli, while 
the latter's sax play- 
er, Ulysses Bella, was once in 
Yeska. 

In addition to specialty 
shows, a handful of college 
and public stations, such as 
KUSF San Francisco and 
WDNA Miami, have been 
supportive. Aztlan will bring 
on indie promoter Groove's 
marketing later this month. 



The Los Angeles-based act 
is also being featured in lis- 
tening stations and in store- 
play programs at retailers 
such as Mad Platter, Sam 
Goody, Hear Music, and 
Blockbuster, and it will be 
appearing live at an in-store 




Sweet Peach. Nickelbag 
bows "Peach Head," the 
North American debut 
from Natural Calamity. 
Sept. 8. The album, 
released In Japan by Idyl- 
lic, features new material 
including a Kool Keith col- 
laboration and a Dust 
Brothers remix. The act, 
made up of Japanese OJs 
Shunji Mori and Kunihito 
Sugimoto and American 
vocalist Stephanie 
Heasley, will visit the U.S. 
later In the year. 



for the Virgin Megastore in 
Hollywood later this summer. 

The act plays Tuesday (21) 
at Hollenbeck Park in Los 
Angeles and opens for Span- 
ish rock superstars Juagares 
in August 
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The Big Picture 

Develops & Diversifies 

Rich tribal traditions remain a mainstay of the genre, but today's 
music encompasses an expanding range of styles, from rock and 
rap to country, gospel, folk and beyond. With this growth have come 



iTAiVIA Gala: 
Deb ui; Av/arrl'j 
&huw Putfj 
The Music 
On The Map 



unique marketing and promotional challenges. 



ike the proverbial blind men de- 
scribing an elephant, an accurate 
picture of the rich and rapidly 
evolving realm ol Native American 

musk depends on which pan of 

the animal you're holding. Traditional 
expressions or contemporary explorations, 
< reative s\ neig\ or commercial viability, 
performance possibilities or retail reach — 
the music and the business of Native 
American culture is sometimes hard to get 
a handle on. 

Yet, no matter what the vantage point, 
one aspect of this muliifaceted musical 
world is obvious: Like thai elephant, it's big 
.uid getting bigger. ( lonsider: Of eight inde- 
pendent companies specializing in Native 
American music, lour were founded within 
the past 10 years. At least two major labels. 




BY DAVIN SEAY 



Mercury (with the Rita and 
l*i iscella Cool idge-fron ted Wa- 
iela through Ti ilokal and Warner 
Bros, (with KoIk-ii Mirabel and 
Kill Miller on Warner Western) 
have made significant commit- 
ments lo Native American artists. 
Capitol Records' push for Native 
American Robbie Robertson's 

evocative "Contact From The 

l iideigroiiud <)l Red Boy" put 
the single "Unbound" into the 
top l() (tu triple-A (hails, while 
R\kodiM has released the award- 
winning "Americans Warriors: 
Songs For Indian veterans'* com* 

pilation and set the album 
Burning Sky" tor late-summer 

j gjjwgd ■ luge 18 




Walela: Best Song winners onstage 

Best Rap Artist. Best Children's Album. 
Best Folk/Country Group. Best Blues/Jazz 
Artist. There is no better indication of the 
remarkable variety of today's Native 
American music than a glance at the award 
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Living Music 



Native American Artists 
Make Concert Connections 




Joanelle Nadine Romero at Red Nation 



BY DAVIN SEAY 

"We've been looked at as 
Indians first and musicians 
second, and that's some- 
times made it hard to find 
the mainstream following 
we deserve. Fortunately, 
for the artists and the audi- 
ences, that's beginning to 
change," says Joanelle 
Nadine Romero, who 
knows firsthand I he difficul- 
ties experienced by contem- 
porary Native American 
artists seeking to break 
through stereotypes and 
prove themselves in clulw, 
concert halls and arenas. As 
the first and only Native 
American artist booked to 
appear at the upcoming 
and highly regarded Lilith 
Fair, Romero is serving as a 
wedge for American Indian 
artists as they move from 
traditional venues into die 
performance mainstream. 

"Besides the pow-wows 
and festivals that include 
music as pari ol their pro- 
grams," continues Ro- 
mero, whose distinctive 
brand of "Indian country 
blues" has made her a 
popular draw since the 
late '70s, "it's been diffi- 
cult to find places where 
we can perform and be 
judged simply on the 
merits of our work. Since 
Native American music 
now includes so many dif- 
ferent styles and sounds, 
the need to break out 

beyond the reservation is more important than ever." 

Pinpointing the single most significant factor in the recent, remarkable 
growth of Native American music — a profusion of styles encompassing 
rock, rap, country, gospel, new age and beyond — Romero, along with 
such Native American-music champion as Robbie Robertson, the Rita 
Coolidge-fronied Walela and such popular attractions as Bufry St. Marie, 
R. Carlos Nakai and others, is breaking down barriers and storming 
stages from coast to coast. 

"Part of the process is in educating our own people," asserts Tom Bee, 
president of SOAR Records. "We strive to book our contemporary artists 
at traditional American Indian gatherings, so that our people can see 
and hear for themselves what's happening in their musical culture. It's 
the first step toward moving into the mainstream." 

There can be no doubt that well-promoted, heavily attended Native 
American events, from reservation pow-wows to full-scale tribal gatherings, 
continue to provide key venues for both contemporary and traditional 
artists. Among the most notable: the giant Gathering Of The Nations (held 



SOAR'S Tom Bee 



u It'$ been difficult to find places where we can 
perform and be judged simply on the merits 
of our work Since Native American music now 
includes so many different styles and sounds, 
the need to break out beyond the reservation 
is more important than ever." 

—Joanelle Nadine Romero 



in April), which draws 
upwards of 40,000 atten- 
dees to Albuquerque, 
N.M., for a weekend that 
includes non-stop Native 
American music in the bas- 
ketball arena of the U ni- 
versity of New Mexico; 
North Dakota's United In- 
ternational Pow-Wow; New 
Mexico's Red Nation Cele- 
bration (Aug. 22 at Santa 
Fc's Museum Of Indian 
Arts An d Culture) and 
Canada's Dream Speakers 
Festival (late May). Here, 
and at dozens of smaller 
pow-wows focusing on the 
culture and artistry of spe- 
cific tribes, a vital link is 
maintained between Na- 
tive American heritage and 
the culture at large. 

It's the same link that's 
being strengthened by 
American Indian artists as 
they move beyond these 
established venues, seeking 
to bring the full range of 
their music to new audi- 
ences. Says Bee, "Con- 
temporary music — and bv 
that I mean any and every 
style you can think of — first 
began to be heard in youth 
c lubs and s* hool auditoi i- 
ums on the reservations. 
Then it moved to small 
clubs in cities and towns 
outside the tribal bound- 
aries. Now, we're finally 
beginning to see Native 
American artists getting 
billed in legitimate venues 
across the country." 
One natural performance outlet for Native American artists has, how- 
ever, yet to realize its full potential. "Gaming casinos on reservations 
could provide wonderful opportunities for these artists to be seen and 
heard," remarks F.llcn Bello, founder, /president of the Native American 
Music Awards, whose first annual gala was recently held at the Foxwoods 
Resort Casino in Connecticut, owned and operated by the Mashantucket 
Pequot Tribal Nation. "Of course, the casinos need to book talent that 
draws audiences, but, as the popularity of Native American music grows, 
so does the possibility for a unique synergy. After out awards presenta- 
tion, for example, we started getting calls from casinos interested in 
booking the artists that thev had seen on the show. That's a very exciting 
development." 

So, too, are planned Native American showcases at such prestigious 
events as South By Southwest and the New Orleans Jazz Sc. Heritage 
Festival. In the realm of Native American music, the live experience 
enhances the passion and power of this unique cultural expression. It's 
an experience that could very well be coming to your town soon. ■ 



THE BIG PICTURE 

Continued fmm page 17 

shipment on its Candescence im- 
print. The TVT Records sound- 
track release of "Smoke Signals," a 
Sundance Audience Award winner 
and critically acclaimed Miramax 
release, features a host of Native 
American musicians to comple- 
ment the first feature film ever 
directed by a Native American with 
a hill Native American cast. 

The litany of innovations and 
accomplishments goes on: 1998's 
edition of the acclaimed Lilith Fair 
will, for the first time, spotlight a 
Native American artist, Joanelle 
Nadine Romero; a series of Native 
American publications, including 




Douglas Spotted Eagle 




Robbie Robertson 

Indian Country Today, Native Peoples 
and Indian Artists, are giving 
increasing space to the music of its 
indigenous readership, ami the 
acclaimed TBS series "The Native 
Americans" spotlights music from a 
host of emerging and established 
artists. On Long Island, former 
Rascal Eddie Brigati is producing 
the debut CD of the legendary' 
Thunderbird Sisters, for two 
decades the "voice" of the 
Thunderbird branch of the 
Shinnecock Nation. In such main- 
stream markets as Minneapolis/St. 
Paul, Anchorage and Seatde, the 
first radio network dedicated en- 
tirely to Native American music — 
A.I.R.O.S. (American Indian Radio 
On Satellite) — has recently found a 
foothold, while retail outlets from 
"Power Records to Borders Books & 
Music are providing an increasing- 
ly inviting atmosphere for Native 
.American product. 

(jmlmuni an ptigr 22 



18 



BILLBOARD SPOTLIGHT 



BILLBOARD JULY 25, 1998 




Congratulations also to 



Tom Bee vote 

Fredrick Whiteface voted 



d the 1998 Producer of the year at the Native American Music Awards, 
best Blues/Jazz artist and recipient of the Life Time Achievement Award. 




SOAR Distribution, LTD 5200 Constitution Ave N.E. Albuquerque, 
New Mexico 87110 USA Telephone (505) 268-6110 Fax (505) 268-0237 
e-mail soar@rt66.com or visit our website http://www.soundofamerica.com 
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Native Imprints 

COMPILED BY RICHARD HENDERSON 

At the heart of the Native American market, plucky independent labels have culti- 
vated audiences over the years. Following is a selective listing of companies noted 
for their Native American releases. 



label: Canyon Records 

Robert Doyle, owner 
LOCATION: Phoenix, Ariz. 
FOUNDED: 1951 
WEB ADDRESS: 

http://www.canyonrecords.com 
ARTISTS: Ed Lee Natay, R. 
Carlos Nakai, Sharon Burch. 
Joanne Shenandoah ft Robert 
Tree Cody. Primeaux & Mike, 
Burning Sky, The Red House 
Family (jazz). Clan/destine (rock), 
Without Reservation (rap) 

label: Earthbeat! 

Sheron Sherman, president 
LOCATION: Redway. Calif. 
FOUNDED: 1988 
E-MAIL: 

musicforlittlepeopletf 1 mflp.com 
ARTISTS: Various, "Tribal 
Waters" (due Oct. '98), Kevin 
Locke, Joanne Shenandoah's "All 
Spirits Sing'" released on Music 
For Little People imprint. 

LABEL: Ltherean Music 
Chad Darnell, president/MD 
LOCATION: Littleton. Colorado 
FOUNDED: 1976 
WEB ADDRESS: 
hltp://www.etherean.com 
ARTISTS: Buddy Red Bow, Dik 
Darnell ("Prophecies" with Steven 
Halpern), Good Voice F.Ik Nation 
Singers 

label: Higher Octave 
Records 

Matt Marshall, president 
LOCATION: Malibu. Calif. 
FOUNDED: 1986 
WEB ADDRESS: 

http://www.higheroctave.com 
ARTISTS: Douglas Spotted 
Eagle: "Pray" (released May '98) 

label: Indian House 

Tony Isaacs, president 
LOCATION: Taos. N.M. 
FOUNDED: 1966 




WEB ADDRESS: 

http://www.indianhouse.com/music/ 
ARTISTS: Kevin Locke, Tom 
Ware, Southern Thunder, 
Yellowhammer, Haystack, Rose 
Hill. Indian Nation 

label: Makoche 
Recording Company 

Cherie Harms, president 
LOCATION: Bismarck. N.D. 
FOUNDED: 1995 




Artists at work: Andrew 
Vasquez (top), Kevin Locke 
(center), Bobby Bee (bottom) 



WEB ADDRESS: 

http://www.makoche.com 
ARTISTS: Kevin Locke. Joseph 
Fire Crow. Andrew Vasquez, 
Keith Bear, Brian Akepa 

label: RdA Music 

Albert Stern, president 
LOCATION: Malibu. Calif. 
FOUNDED: 1993 
WEB ADDRESS: 

http://www.rdamusic.com 
TITLES: "Spirit Of The 



Nations," "Spirit Ol The Nations 
II," "The Great Spirit" 

label: Red Feather 
Music 

Catherine "Cat" Brotzman Carey 
and Paul Brotzman, owners 
LOCATION: Boulder. Colo. 
FOUNDED: 1996 
WEB ADDRESS: 
http://www.fourwinds-lrading. 
com 

ARTISTS: John Hiding. Alph 
Secakuku 

label: Silver Wave 

James Marienthal. president 

LOCATION: Boulder. Colo. 

FOUNDED: 1986 

WEB ADDRESS: http://www. 

silvcrwave.com 

ARTISTS: Mary Voungblood. 
Joanne Shennandoah, Peter 
Kater & R. Carlos Nakai, Joy 
Harjo & Poetic Justice 

LABEL: Sound Of 

America Records 

loin Bee, president 

LOCATION: Albuquerque, N.M. 
FOUNDED: 1988 
WEB ADDRESS: 

http://www.soundolamerica.com 
ARTISTS: Russell Means. Robbie 
Bee & The Boyz From The Rez; 
Chester Knight & The Wind 

DISTRIBUTOR: Four 

Winds Trading 
Company 

Catherine "Cat" Brotzman and 
Paul Brotzman, co-owners 
LOCATION: Boulder, Colo. 
FOUNDED: 1990 
WEB ADDRESS: 
http://www.fourwinds-trading.com 
DISTRIBUTED LABELS: Silver 
Wave. Talking Taco, Canyon, Red 
House, F.arlhBeal!, Windham 
Hill. Laughing Cat. Hearts Of 
Space, Red Feather Music, 
KarthSea. Astromusic ■ 



NAMA GALA 

(Urnlmint from page 17 

categories for the much-anticipat- 
ed launch of the Native American 
Music Awards, held May 24 at 
Foxwoods Resort Casino in 
Mashantucket, Conn., and hosted 
by the Mashantucket Pequot 
Tribal Nation. More than 100 
artists and albums competed for 
awards in 20 divisions represent- 
ing the full panoply of musical 
styles that comprise the current 
Native American musical renais- 
sance. 

The Native American Music 
Awards (NAMA) were birthed by 
the Inspiration and energy of Ellen 
Bello, a former publicist who 
turned from promoting rock and 




Ellen Bello 



world-beat acts to devote herself 
to the cause of Native American 
music after "hearing the artists 
and being blown away by their 
struggles." 

Bello, founder/president of 
NAMA, spent more than four 
years developing the concept of 
the awards presentation and 
seeking funding for the event. "I 
saw a need for these artists to be 
honored, while at the same time 
providing a platform for them to 
reach a wider audience," says 
Bello, who operates out of 
NAMA's New York office with a 
staff of five. "I put together a full 
business plan — 250 pages — and 
took it to anyone and everyone 
who I thought could help." 

It was with the timely assistance 
of Foxwoods and the Mashan- 
tucket Tribe that NAMA became a 
reality, attracting, in turn, a 
remarkable roster of top talent to 
lend the event the requisite glam- 
our and prestige. Held Memorial 
Day weekend at the Fox Theater, 
the show was hosted by Wayne 
Newton, who shares his Native 
American heritage with a surpris- 
ing number of other celebrities. 
"As part of the program," contin- 
ues Bello, "we spotlighted nation- 
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-) Winning Musi* 
Canyon Records 




Native American Music Awards 
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aterial 




SmokeSi 




Music Prom 

The Miramax Motion Picture 




Music by 5C Smith 
Peaturing 
Dar Williams & ULALI 



Spirited and soulful- 
refelections of the modern 
Native American spirit. 



e 1998 TVT Soundtrax. 23 E. 4th St., NY NY 10003 
Tel: 212.979.6410 Fax: 212.979.6489 www.tvtrecords.com 
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( Mitittueti from page 18 

And, in what is certainly the most 
convincing proof of Native Ameri- 
can music's emergence as a genre 
in its own right, artists and fans 
turned out in ahundance for the 
inaugural Native American Music 
Awards (NAMA) ceremonies. It was 
held May 24 at Connecticut's Fox- 
woods Resort Casino and was host- 
ed by the Mashantuckel Pequot 
Tribal Nation (see separate story). 

"The awards show was really just 
the beginning," enthuses Ellen 
Bello, a former rock and world- 
music publicist who spearheaded 
the formation of NAMA and serves 
as president of the New York City- 
based operation with a staff of five. 
"Our vision for the future includes 
putting together an international 



"Bringing a 
contemporary edge 
to the sound only 
serves to make it 
more accessible to 
mainstream audi- 
ences, which is how 
any culturally dis- 
tinct music grows." 

—Mitchell Marcus, 
Triloka Records 



tour and compilation CD with our 
award-winners, creating an archive 
of Native American music, and. 
especially, targeting television with 
a *Riverdance'-type production," 
Bello says. "Our Web site got 
10,000 hits its first month, and we 
had international coverage for the 
awards show. We're really riding a 
groundswell here. The audience 
for this music just keeps growing." 

It's a growth profile that under- 
scores an essential element in the 
creative and commercial potential 
of today's Native American music: 
diversity. A far cry from stereo- 
typed chants and tom-toms, today's 
Native American music encompass- 
es a surprising spectrum of styles, 
from rock 'n' roll and rap to coun- 
try, gospel, folk and beyond. 

"With Native American artists, 
the line between traditional and 
contemporary music is constantly 
shifting," remarks James Mari- 
enthal, president of Boulder, 
Colo.-based Silver Wave Records. 
The 12-year-old label is home to 
such popular Native American 
artists as flautist Mary Youngblood, 
saxophonist Joy Harjo and vocalist 
Joanne Shenandoah, whose mel- 
odic and Ivric variations on tradi- 




Joy Harjo & Poetic Justice 



tional Iroquois themes not only 
earned her Best Female Artist hon- 
ors at NAMA, but exemplifies 
Silver Wave's innovative approach. 
"Most of our artists work from a 
traditional base, but with a contem- 
porary sensibility," continues Mari- 
enthal. "We begin by utilizing the 
most up-to-date recording tech- 
niques and often blend traditional 
and contemporary instruments 



and arrangements. The result is 
music that, while it could be called 
jazz, new age or anything else, still 
retains its cultural identity," 

"The only way Native American 
music can lose its unique quality is 
if the artists don't put their souls 
into it," says Mitchell Marcus, pres- 
ident of Triloka Records, the pio- 
neering world-beat label and home 

CxmtmuM on page 24 



We congratulate Tom Bee of SOAR, 
voted the #1 producer of the year 
at the first annual native american music awards. 



We are proud to be associated with Tom 

and his great organization 
and wish them great success In the future. 




From all your friends at 




-0lS QUIVER" 

RSB 

Montreal. Canada 
1-800 361-8153 
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Douglas Spotted Eagle 




Powerful 
Emotional 
Timeless 




(W90) CD 6 Clonic 



Hear the voices of Native America 
-past, present and future. 

"He has a sound that just 
tears my heart out." 
- Robbie Robertson 

0 Higher 

( ) C T A V F. 

YOU CAN HEAR US AT www.highcroctavc.com 

13853 PkKic Com Hi,k*iY. Sniic 2C Milibu. C. 90265 310/589 1515 or Fu 310/58*1525 
Distributed by Virgin Records and Higher Octive Music. 
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THE OFFERING 

Mary Younsblood 

"A vibrant, pulsating 
masterpiece " 

"In a role traditionally held by 
men one woman has found 

the flute to be her instrument, 
creating a powerful album, 
a prayer of liquid poetry. " 
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ORENDA 

NATIVE AMERICAN SONGS OF LIFE 

Joanne Shenandoah 
Lawrence Laughins 

"Joanne Shenandoah is the most 
critically acclaimed Native singer 
of her time." associated press 

BEST FEMALE ARTIST - 1998 
Native American Music Awards 




NATIVE 

AMERICAN 

CURRENTS 

Nakai/Kater 
Shenandoah 
Mirabal 
Harjo 

"niche-transcending 
excellence of the 
highest calibur." 




UNDER THE CREEN 
CORN MOON 

NATIVE AMERICAN LULLABIES 

Joanne Shenandoah, Robert 
Mirabal and other Native Artists 

"Deep love and tenderness come 
across in this beautiful CD." 

SilverWave 

Distributed in the USA by ELECTRIC KINGDOM 800-335-8584 a- 

your favorite one-stop. In Canada by Festival. Also by 
Drum Beat, Four Winds, Goldenrod, Lodyslipper, Music Design, 
Silo, White Swan, Zango and other fine distributors worldwide. 

I SILVER WAVE RECORDS, INC. • P.O. Box 7943, Boulder, CO 80306 • Phone 303-443-5617 • Fax 303-443-0877 • www.silverwove.com • email: info@silverwave.com 
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to the above-mentioned Walela, as 
well as Jim Wilson, who has cut two 
albums under the name Little 
Wolf, and the group Tulku. "Bring- 
ing a contemporary edge to the 
sound only serves to make it more 
accessible to mainstream audi- 
ences, which is how any culturally 
distinct music grows," says Marcus. 
Proof of that contention can be 
seen in sales figures for Walela's de- 
but album, which is climbing 
toward what Marcus calls the 
"magic number" of 100,000. "Na- 
tive American music is no longer 
just about Smithsonian-type field 
recordings," he continues. "With 



Tulku, for example, we took tradi- 
tional peyote chants from the 
Native American church and 
mixed it with a contemporary ver- 
sion of those chants performed by a 
young duo named Primeaux & 
Mike. The result is something en- 
tirely new that still retains its cul- 
tural integrity." 

CULTURAL MARRIAGE 
PROPOSALS 

Among the Native American 
record labels most aggressively 
promoting the marriage of cultural 
unity and stylistic diversity is 
Sound Of America Records 
(SOAR), whose founder/president, 
Tom Bee. has helped provide a 
platform for Native American 



Contemporary 
/Motive American 
/\IUm of me year 



WIND RIVER 



NewApVoKc Awd 1998 




k.KlS musical vision is expansive... 

". . .KeaHjeH flute .playing. . w«d *d w™ 
"...mastered Kis instruments..." th»wyc**d 



Wind R/ver by Andrew Vasquei was awarded Contemporary Natrve American Album of the Year 
and Best Cover by New Age Voice Magaime Wind River was a finalist for two Native American Music 
Awards and for the North American Natrve Music Award of the Association for Independent Music 



website: www nukoche com 
cmul: mikochegaol com 
I -800-63 7-6863 



208 North 4th Street 
PO Bo. 27S6 
Biimartk.NO 58502-2756 



Air-play and in-store copies available. 



artists of every persuasion. "I don't 
run this company like a trading 
post," the outspoken Bee asserts 
from SOAR's Albuquerque, N.M, 
headquarters. "I run it like a rec- 
ord label. I'm not interested in just 
selling quaint artifacts of Indian 
culture. I'm looking for music, cre- 
ated by Native Americans, that has 
the broadest possible appeal. Tra- 
ditional albums pay the rent, but 
it's contemporary artists who are 
creating a future for our music." 

Bee has put considerable energy 
and resources behind his vision, 
forming no less than five separate 
labels under the SOAR umbrella, 
including Warrior Records, dedi- 
cated to rock and rap; the gospel- 
oriented Red Sea Records, and 
Natural Visions Records, a new age 
instrumental imprint. Recently cel- 
ebrating its 10th anniversary, 
SOAR is on the cutting edge of 
Native American sounds, with re- 
cent anil upcoming releases by 
such artists as Lakota pianist Brule 
and the rapper Natav. whose ur- 
gent rhymes deal directly with 
pressing cultural issues. "We have 
one overriding goal," Bee asserts: 
"to bring music by Native Ameri- 
can artists into the mainstream. It's 
no longer enough to just put out 
pow-wow records for that same 
small audience. We use every 
aspect of marketing and promotion 
we can to let people know that 
there's exciting and important new 
music being made by Native 
Americans. 1 * 

TRADITIONAL STAYS 
COMMERCIAL 

While Native American rap, rock 
and country is certainly making its 
presence felt, there's no doubt that 
the rich tradition! of tribal music 
are still a mainstay of the genre. 
SOAR's own extensive catalog of 
pow-wow and drum-circle music 
competes directly with such long- 
established champions of Native 
American musical heritage as 
Canyon Records. Founded in 
1951, the Phoenix, Ariz.-based 
company continues to release a 

wide range of traditional titles. 



K. Carlos NaUi. Jomdc Sbcrundoah. Robert 1 roc Cody, W»kU, BUck Lodge Singers, XTT. John Rarner Jr., Tom Wuc, Red Thunder. Brule. Mosquito 

Connect with the power of Native American music. 

Drumbeat Indian Axrtm 9 I no. 

4143 North 16th Street, Suite 1 Phoenix, AZ 85016 (602)266-4823 

One of the fastest growing segments of the music industry. We have all the key 
artisits and labels, and hundreds more who have been stars in the American Indian 
community for the past 45 years. 

Drumbeat Indian Arts, Inc. (formerly Canyon Records & Indian Arts) has been the 
largest wholesale and retail source for authentic traditional and contemporary 
American Indian music since 1984. 

If it's American Indian, we have it! 

for our catalog of over 1200 titles send: 
$2 00 for Retail catalog - or - resale tax number and letterhead for free Wholesale catalog 

Floyd Westcmntn, Judy Trejo, Jay SirvcftooU, Kevin Locke, Tom W«re, Andrew Vtsqvcz, L'Uli, Jay Begiyc, Cnenoah, Redbone. Primeaux & Mike 



including such recent albums as a 
vintage 1969 recor di ng from New 
Mexico's San J uan Pueblo, a collec- 
tion of Sioux songs of love and war, 
and authentic examples of indige- 
nous music by the Cree, Tohono 
O'odman and Dogrib tribes. 




Silver Wave's Marienthal 



"I'm not interested 

in just selling 
quaint artifacts of 
Indian culture. I'm 
looking for music, 
created by Native 
Americans, that has 
the broadest 
possible appeal 
Traditional albums 
pay the rent, but 
it's contemporary 
artists who are cre- 
ating a future for 
our music.' 

—Tom Bee, SOAR 



Canyon is also home to flutist R. 
Carlos Nakai, considered one of 
the first artists to demonstrate the 
commercial potential of contempo- 
rary Native American music. New 
age trendsetter Karthbeat! Records 
has released a series ol tribal-music 
compilations, while both the long- 
established Indian Mouse Records 
and the newly formed Makorhc 
Recording Company are dedicated 
entirely to releases well within 
enduring Native American tradi- 
tions. 

BRINGING MUSIC TO 
MARKET 

flie extensive and expanding 



range of Native American music 
brings with it unique marketing 
and promotional challenges. And, 
while the quality, size and number 
of performance venues for the 
artists continue to grow (see sepa- 
rate story), getting the music on the 
air — ana in the stores — has necessi- 
tated new and inventive strategies. 
"There has always been a built-in 
market at reservations, trading 
posts and the various pow-wows 
and tribal gatherings that are held 
annually," remarks Darren Gordy, 
NAMA's director of marketing. 
"And outlets like lower Records 
and Borders have well-established 
Native American sections. It's try- 
ing to break into the mainstream 
that necessitates a more imagina- 
tive approach." Part of that ap- 
proach has been to tap indepen- 
dent distribution arms, such as 
Four Winds Trading Company, 
whose Boulder, Colo.-based opera- 
tion handles releases by Silver 
Wave, Canyon, Farthbeat! and 
many others. 

Another is to discover and nur- 
ture new and unique radio and 
retail outlets. "We work extensively 
in Triple-A and college-radio for- 
mats* explains Ctordy, "and we've 
recently seen success in placing 
Native American product in retail 
chains such as the Nature Com- 
pany, where customers already 
have a link to the kind of natural, 
earth-based music championed by 
so many Native American artists." 

The national Borders Books & 
Music chain is also consistently sin- 
gled out for its efforts on behalf of 
Native .American recording artists. 
"We're very proud of our involve- 
ment with tliis music," says Ann 
Dickens, national events coordina- 
tor Ibr Borders. "A big part of thai 
involvement has been to create 
Consumer awareness through spe- 
cial events. For example, we're cur- 
rently hosting a 14-eiiy tour Ibr 
Douglas Spotted Kagle and his new 
'Pray' release on Higher Octave 
Records. Response has been 
tremendous, and it's been very 
gratifying to see how consumers 
respond to a kind of music they 
may not have been familiar with 
before." 

ALL NATIVE ALL 
THE TIME 

The search for spat e, on the air- 
waves and in record bins, has nat- 
urally led to the creation of outlets 
wholly dedicated to Native Ameri- 
can music in all its flourishing 
forms. Foremost among these: 
A.I .R.O.S. (American Indian 
Radio On Satellite), boasting all- 
Native American programming, all 
the time. Based in Lincoln, Neb., 
and funded in part by the 
Corporation For Public Broad- 
casting and the Northwest Area 
Foundation. A.I. R.O.S. airs a talk 
show, "Native America Calling," as 
well as two all-music programs, 
one a national service, the other 
created by various regional pro- 
ducers. "We play anything and 
everything, from new and old, reg- 
gae to techno, as long as it's done 
by American Indian artists," 
explains A.l. R.O.S. director of dis- 
tribution. Frit Martin. "From our 
inception, we determined to divide 
our air time between traditional 
and contemporary music and 
we've kept to that ever since. Our 
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audience response has been 
tremendous; we've recently gone 
to 24-hours-a-day streaming on 
the Internet to meet the continu- 
ing demand." Now airing on more 
than 30 stations nationwide, 
A.I.R.O.S. responds directly to 
what Martin describes as "a dual 
identity among Native Americans. 
First there is a regional, tribal con- 
nection. Then, there is the sense of 
Native Americans as a whole, a 
people with a common history and 
a shared future." 

Both that history and that f uture 
are helping to shape the sound of 
Native American music, in all its 
extraordinary diversity. ■ 



NAMA GALA 

ally recognized names and faces 
who have a Native heritage, in- 
cluding James Dean, Willie Nel- 
son. Burt Reynolds, Donna Sum- 
mer, Johnny Depp and many oth- 
ers." Included on that list is Jimi 
Hendrix, one of two artists induct- 
ed into the NAMA Hall of Fame. 

Robbie Robertson, a tireless 
champion of American Indian 
music, was honored with a 
Lifetime Achievement award and 
was among a number of live per- 
formers at the event, including 
Richie Havens (who delivered a 
stirring Hendrix tribute), Floyd 
Westerman & Joanne Shenan- 
doah, Waleia and Robert Mirabel. 
"It was also a great thrill to have 
Redbone reunite just for the 
event," adds Bello, who sees 
NAMA as a springboard for a 
whole spectrum of future events 
and products enhancing the pro- 
file of Native American artists. 
"We have plans to put out a com- 
pilation CD of the award-winners," 
she explains, "and would like to 
bring them together for an inter- 
national tour." NAMA is also 
exploring the possibility of airing 
the three-camera awards ceremo- 
ny nationally. 




"Native American music has 
taken a giant step forward with 
this show," Bello asserts. The 
time has come for this music and 
these artists to find their rightful 
place in the musical mainstream." 

Among notable NAMA winners: 
Walela's "Warrior" (Best Song), 
"American Warriors: Songs For 
Indian Veterans" (Record of the 
Year), Joanne Shenandoah (Best 
Female Artist), R. Carlos Nakai 
(Best Male Artist), Tom Bee (Best 
Producer), Butty St. Marie (Best 
Pop Artist), Primeaux & Mike's 
"Peyote Songs" (Best Traditional 
Album) and Indigo Girls' "Native 
Heart" (Best Contribution By Non- 
Native Artist). — O.S. 



Make contact with a legend. 
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lobbie Robertson 




toetnoO From The Underworld Of Redboy 



■****. ..a haunting, richly textured blend of ancient s 
rattle-the-walls guitar and hypnotic beats." — Rolling 



Equal parts Native, rock, hip-hop 
and dance, the new album from 
the former frontman of The Band 
features collaborations with Jim 
Wilson, the Six Nations Singers, 
techno masters Howie B and Marius 
de Vries, Canadian throat singers, 
peyote healers and imprisoned 
activist Leonard Peltier. Driven by 
passion and hope, Robbie Robertson, 
a Mohawk descendant via his mother, 
brings forth the Native American 
sound he's carried inside for years, 
and sets it free. 




VH1 "Behind The Music" 
featuring Robbie Robertson 
begins airing June 19. 

PBS Special "Making A Noise," 
a documentary profiling 
lie Robertson and the making of 
rom The Underworld Of Redboy. 

Premiering in August. 
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ARTISTS 




f> EM MY LOU HARRIS 
Spyboy 

PRODUCERS: Buddy Miller & Emmytou Harris 
Eminent RED 

J3 Featured in Music to My Ears, June 
20. 

► VARIOUS ARTISTS 

Music From The Motion Picture Small Soldiers 

PRODUCERS; «riou> 
DreamWorks 50051 

By enlisting cutting-edge DJs, rappers, 
and producers to rework such tracks as 
Queen's "Another One Bites The Dust," 
the Pretenders' "My City Was Gone," Pat 
Benatar's "Love Is A Battlefield," and 
Rush's "Tom Sawyer," the producers of 
DreamWorks' partially animated summer 
action flick "Small Soldiers" have 
breathed new life into the most hack- 
neyed of musical forms: the classic-rock 
radio staple. Among the highlights of a 
refreshing set are a remake of "War" by- 
Bone Thugs-N -Harmony featuring Flesh- 
N-Bone, Henry Rollins, Tom Morello, and 
Flea; D J Z-Trip's reinvention of "Tom 
Sawyer"; Wyclef Jean's "Another One 
Bites The Dust"; Queen Latifah's "Love 
Is A Battlefield"; and "My City Was 
Gone," featuring Kool Keith and the 
Butcher Bros. Amid a profusion of sound- 
tracks that simply license older material, 
this one stands out as an entertaining 
alternative. 

RON NY WHYTE 

Whyte Worf-The Songs Of Tommy Wotf 

PRODUCER: Ronny Whyte 
Audiophik 298 

The late composer/lyricist Tommy Wolf is 
best remembered as the co-author — with 
lyricist and frequent collaborator Fran 
Landesman — of two '50s cabaret classics: 
"Spring Can Really Hang You Up The 
Most" and "The Ballad Of The Sad Young 
Men." His works, 16 of which are pre- 
sented here, are full of feeling and '50s 
cool, and they couldn't ask for a more 
sympathetic vocalist than ever-talented 
veteran Ronny Whyte, who gives a fresh- 
ness to material that reflects a bygone 
pop era. 



»■ RICKY JONES 

PRODUCERS: Darnell* Capita. Melissa Ritter 
Cberry/Univerul 53101 
The sound of Ricky Jones' self-titled 
debut in some instances is reminiscent of 
the musical styles of Kenny "Babyface" 
Edmonds and Tony Rich — a smooth blend 
of R&B and pop. Furthermore, the soft- 
voiced crooner joins the ranks of male 
artists such as Maxwell and Kenny Latti- 
more, who write lyrics that actually mean 
something to the listener. Although the 
first single, the Diane Warren-penned "If 
I Was The One," has yet to catch fire, 
Jones' effort is a strong one, with gems 
like "Don't Know Much About Love." 
"Lost In You," and "Love Finally Made 
It." His obstacle will be standing out from 
the crowded field of young male vocalists 
who precede him. 

DAWK INS & DAWK INS 
Focus 

PRODUCERS Rodney Jerkins. Fred Jertins HI. Fred Ham- 
mond. Warryn Campbell 
Harmony 1696 

After a several-year hiatus, the broth- 
ers Dawkins re-emerge on a new label 
with musical authority and lyrical 
insight that can only come from maturi- 
ty, experience, and most likely a few 
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ROSCO 

Bendlta La Fey 

PRODUCERS: Various 
Universal Latino 40121 

Sensational Spanish -language label 
bow by emotive Cuban-American 
artist Rosco (formerly Rosco Mar- 
tinez) finds the singer/songwriter 
grafting his distinctive grainy bari- 
tone onto a riveting assortment of 
steamy philosophical musings 
anchored by a singular amalgam of 
Latino, rock, pop, and R&B cadences 
and grooves. The leadoff single, 
"Para Siempre," is an irresistibly 
hooky, midtempo love song sure to 
roll at radio, along with almost any 
other melody-enriched track on the 
CD, including the sensual, romantic 
title-track ballad and the equally 
appealing "Senorita (No Me Dejes 
Solo)," plus a chugging, rock-tinged 
ode to a carnal inspiration, "Me 
Calienta." 



hard knocks. Solid, alternately slam- 
min', and subtly insinuating hip-hop and 
urban grooves pack a major punch, as 
the joyous abandon of gospel meets the 
celebratory spirit of contemporary 
R&B. Both mainstream and gospel sta- 
tions should find strong singles shots 
("Need To Know," "Your Joy," 
"Wrapped Up, Tied Up, Tangled Up," 
"Praisin' On My Mind"), as the Dawkins 
siblings hit a perfect bull's-eye between 
both formats. A career-making come- 
back from two young men clearly ready 
for prime time. 




LINDA RONSTADT 
We Ran 

PRODUCERS: Gtyn Johns, George Massenburg & 
Peter Asher. Linda RonUadl. Waddy W*cM« 
Elektra 62206 

A well-traveled hitmaker who has par- 
layed her stardom into credible ven- 
tures into Mexican music, lullabies, 
and Broadway, Linda Ronstadt 
returns to her pop roots with her most 
vital collection in many a year — one 
that serves as a showcase for her irre- 
sistible voice and for the tunesmiths 
lucky enough to be covered by her. 
Among the highlights of an album 
that covers a wide stylistic territory 
with impressive cohesiveness are 
Bruce Springsteen's obscure gem "If 
1 Should Behind" (from his "Lucky 
Town" album); the John Hiatt-penned 
title track and another Hiatt nugget, 
"ley Blue Heart"; Bob Dylan's classic 
"Just Like Tom Thumb's Blues"; gui- 
tarist/producer Waddy Wachtel's "I 
Go To Pieces"; and the Doc 
Pomus/Mort Shuman ballad "Cry Til 
My Tears Run Dry." Another winner 
from one of the industry's most 
enduring artists. 
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k> TRISHA YEARW000 
Where Your Road Leads 

PRODUCERS Tony Brown & Tnsha Yearwood 
MCA Nashville 70023 
As Trisha Yearwood increasingly 
assumes the role of country music's 
female representative to the world, her 
appeal becomes increasingly broad, and 
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VARIOUS ARTISTS 

Have A Nice Decade— The 70s Pop Culture 
Bat 

COMPILATION PRODUCERS: David McLees. Gordon 
Stoene. Bill Inajlot 
Rhino 72919 

Accustomed to raising the bar on boxed 
sets. Ithino has uuldone itself with this 
mother of all retrospectives — a seven- 
disc homage to the decade that time for- 
got, |Mickaged in appropriately hideous, 
puke-green shag carpeting with a smi- 
ley face pattern. With 160 tracks rang- 
ing from "School's Out," "A Horse With 
No Name," and "The Bertha Butt Boo- 
gie—Part I" to "Turn The Iteat 
Around" and "Beach Baby." any five of 
these CDs are certain to provide hours 
of nostalgic entertainment in "shuffle" 
mode. Furthermore . as a coffee-table 
item, the set is a guaranteed conversa- 
tion piece, complete with a time line of 
current events, photos, trivia, and 
blurbs on each track — not to mention 
the tactile pleasure of the carpet and a 
unique tiered design that lets users flip 
the disc tray to access the CDs on the 
bottom. True to its name, "Have A Nice 
Decade" is pop culture in a liox and a 



serious contender for u i ■; i .!-■..-. ^ i : i u 
Grammy. 

CHARLIE FEATHERS 

Get With It: Essential Recordings (1954-69) 

PRODUCER: none listed 
Revenant 209 

Though chiefly rememt»ered for his rock- 
abilly issues, Mississippi wild man Char- 
lie heathers was also an incredibly gifted 
country* stylist whose honky-tonk croon- 
ing rivaled that of Hank Williams. Cut at 
Sun in Memphis in 195r», Feathers' early 
hillbilly recordings — such as "I've Been 
Deceived" and "Defrost Your Heart" — 
are nothing short of amazing. The whole 
spread of songs here makes this not only 
a Feathers history but also a chronicle of 
the musical times. This two-CD, tt-CUl 
package Ls evenly divided between com- 
mercially released sides (covering lifcW- 
19fi2) and unreleased demos, outtakes, 
and live cuts dating from 1954 to 19fi<>. 
Though he tried to leave hillbilly music 
in lafifi (the title cut, an adaptation of 
"Corinna, Corinna." was one such 
attempt), he never fully escaped. Though 
plagued by health problems, he has [wr- 
formed occasionally in recent years. 



BEASTIE BOYS 
Hello Nasty 

PRODUCERS: Beast* Boys & Mario CaMtfO Jt 
Grand RoyaVCapltol 37716 

Back in 1986, when New York's Beast- 
ie Boys busted loose with the sopho- 
moric hit "{You Gotta) Fight For Your 
Right (To Party!)," it was hard to 
imagine the trio would spawn a move- 
ment of rap/rock manglers whose 
notable proponents would include cut- 
ting-edge acts like Rage Against The 
Machine, Urban Dance Squad, and 
Beck. Twelve years on, the Beasties 
are still in fine form, as this 22-track 
collection attests. Fueled by the 
group's signature rap/rock on such 
cuts as the propulsive "Remote Con- 
trol" and "Just A Test," "Hello Nasty" 
is also characterized by a loungey, 
bossa nova vibe (witness "Song For 
The Man." "Song For Junior," and "I 
Don't Know") and lo-fi techno ("Inter- 
galactic," "And Me"). An album that 
shows, the many moods of the Beasties 
without veering too wildly from their 
roots. 



her material reflects it. Is it less country 
as a result? Only to the extent that a 
large jiart of country's shifting role is to 
provide substantial relationship songs to 
an audience in search of same — regard- 
less of musical category. The songwriters 
here reflect that same new sensibility: a 
Carole King song is as at home with 
Yearwood's maturing vocal delivery as is 
a composition by Al Anderson, Sharon 
Vaughn, Diane Warren, Victoria Shaw, 
Bob DiPiero, Allison Moorer, or Annie 
Roboff. Yearwood has a great deal more 
in common with King than would seem 
apparent at first. She may well be the 
closest thing in popular music to a new 
Streisand. 



* VELAS 
No Stoppin" 

PRODUCER: Sergio George 

Sir George/WEA Latina 24030 

On its fine label debut, which contains 
mostly romantic material, this female 
vocal quartet from Puerto Rico former- 
ly known as Porto Latino has evolved 
into a tight-knit vocal unit w*hose pulpit- 
rattling harmonies invigorate salsa- 
rooted anthems such as the stirring 
leadoff single, "Ahora Mando Yo," as 
well as the throbbing entry "Se Me 
Antoja" and the moving testimonial bal- 
lad "LuchareV* 



CLASSICAL 



* KORNGOLO: THE SEA HAWK SUITE; SYM- 
PHONY IN F SHARP 
Oregon Symphony, James Oe Preist 

PRODUCER: Ramiro Belgarot 
Delos 3234 

The Erich Wolfgang Korngold revival 
continues apace with one of the worthiest 
albums from Delos in years. James De 



Preist leads the plucky Oregon Sympho- 
ny in a rare and eloquent reading of the 
suite from Korngold's melody-laden 
score to the 1940 swashbuckler "The Sea 
Hawk," as well as in a big-boned account 
of the Symphony In F Sharp that com- 
pares favorably with other recent record- 
ings, including Franz Welser-Most's 
Grammy- nominated account on EMI. If 
Welser-Most's version is of a Viennese 
cast, elegant and urbane, then De 
Preist's has a peculiarly American, vis- 
ceral tone. Both views have their justifi- 
cations, since Korngold was the ultimate 
post-Romantic Viennese who had lived 
and worked in Hollywood for two decades 
when he wrote his only symphony. This 
set's vibrancy also stems from Delos' cin- 
ematic-minded "virtual reality record- 
ing," though the brash sonics may not be 
for all tastes. Also, although Delos' art 
direction veers toward kitsch as usual, 
the booklet is a model for others: There 
are worthy notes by Korngold biographer 
Brendan Carroll, details on his book and 
other De Preist discs, and apt illustra- 
tions. 



CONTEMPORARY CHRISTIAN 



l> THE MARTINS 
Dream Big 

PRODUCERS. Phil NatsJi. Michael Sykes 
Spring Hill CMD5452 

This talented family trio has won five 
Gospel Music Assn. Dove Awards, includ- 
ing the Southern gospel album of the 
year prize for the last three years. This 
release should continue to satisfy its base 
in Southern gospel, but it's also a move 
into more inspirational AC territory. Sib- 
lings Joyce Martin McCollough, 
Jonathan Martin, and Judy Martin Hess 
perfected their harmonies growing up in 
a rural Arkansas cabin, and this project 
showcases those vocal stylings. The trio 
stretches out on the rollicking, uptempo 
"Count Your Blessing," and the title cut 
is a positive anthem with an infectious 
melody and engaging lyric. Another of 
the album's standouts is Jonathan Mar- 
tin's poignant ballad "More Like A Whis- 
per," which he sings as though he's lived 
the lyric. An album with wide-ranging 
appeal that should take this act to a high- 
er level. 

► RICH MULL INS & A RAGAMUFFIN BAND 
The Jesus Record 

PRODUCER: Rich Bias 
Myrrh 080688SS9229 

When Rich Mullins died last September 
in a car accident, the contemporary 
Christian music community lost one of 
its most powerful creative forces. A mav- 
erick who eschewed the trappings of suc- 
cess, Mullins was a songwriter of 
immense depth, unafraid to wrestle with 
complex issues arising from his faith. In 
the process, his insights enlightened 
those touched by his music, and that 
legacy lives on in the two-CD "The Jesus 
Record." One disc, "The Jesus Demos," 
features demos Mullins recorded on a 
boombox nine days before his death; 
they include the eerie line "My deliverer 
is coming/My deliverer is standing by." 
The second CD features Mullins' friends 
Rick Elias, Amy Grant, Michael W. 
Smith, Phil Keaggy, Ashley Cleveland, 
and his Ragamuffin Band performing 
fully produced versions of the songs 
Mullins had demoed. Grant's version of 
"Nothing Is Beyond You" is uplifting, 
and Smith turns in an affecting version 
of "Heaven In His Eyes," but the real 
treasures are Mullins' simple, stunning 
last recordings. Releasing simultaneous- 
ly with the double-CD set is "Homeless 
Man: The Restless Heart Of Rich 
Mullins," a documentary that should 
draw further attention to this powerful 
collection. 



■ I BIIMQa SPOTLIGHT: Releases deemed by the review editors to deserve special attention on the basts of musical merit and/or Billboard chart potential. VITAL REISSUES: RereJeased albums of special artistic, archival, and commercial interest, and outstanding col lee- 
HLDUMtta tons of works by one or more artists, PICKS (►): New releases predicted to hit the top hart of (he chart m the corresponding format. CRITICS CHOICES New releases, regardless of chart potential, highly recommended because of their musical 
merit.MUSIC TO MY EARS(J3): New releases deemed Picks which were featured in the "Music To My Ears" column as being among the nxist significant records of the year. All albums commercially available in the U.S. are eligible. Send review copies to Paul Varna, Billboard, 1515 
Broadway, New York. N.Y 10036. Send country albums to Chet Flippo, Billboard. 49 Music Square W., Nashville. TN 37203.Serxl Latin albums to iohn Larmert, 1814 Fern Valley Road. Louisville. KY 40219. Other contributors: Irv Uchtman (Broadway/cabaretfN.Y); 
Brad Bamberger (classcal/N.Y); Steve Graybow (jazz/N.Y); Deborah Evans Price {contemporary ChristiarVNashvilte); Gordon Ely (gospeJ); John Diliberto (new age). 
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► GLORIA ESTEFAN Oye :■ . 

PROOUCtHS: Emllto Estefan Jr., Tony Mow. Randall Bar- 
low 

WRITERS: G- Este/an. E. Estefan Jr.. R_ Barlow. A. Cfinno 
PUBLISHER: Foreign Imported Productions, SMI 
Epic 5498 loo Sony] (CD Dromol 

The second single from La Glo's slammin' 
dance opus, "gloria!" sidesteps the disco 
demeanor of the previous "Heaven's What 
I Feel" in favor of a percussive salsa fla- 
vor. Once again, the veteran singer man- 
ages to surprise and delight, delivering a 
bilingual performance that is fraught with 
smoldering sensuality. She is bolstered by 
an arrangement that teeters between cur- 
rent club sounds and the shoulder-shakin' 
tone of her Miami Sound Machine break- 
through, "Conga." In fact, if you've been 
pining away for a jam that captures the 
party vibe of that classic recording, look 
no further. Further proof that Estefan is a 
still a youthful artist, this is a program- 
ming must for top 40 and rhythm- 
crossover formats. Still, the diva's matur- 
ing fans should have no trouble finding 
"Oye" on their local AC radio station. 
Guess that's what they call a multi-format 
hit, eh? 

SOUL ASYLUM Close 13,53) 

PRODUCER. Chris Kimsay 
WRITER: D. Pimer 

PUBLISHERS: WB/MaOe to Be Broken. ASCAP 
Columbia 41328 [CD promo) 
Soul Asylum presents new competition for 
the Air Supply back catalog on this foray 
into romantic pop. "Close" employs a 
chordal piano line (think: the theme from 
"Cheers"), relaxed acoustic strumming, 
and Broadway-style melody and vocal 
crescendi, and not even the big rock guitar 
bridge and scattered drum fills can pull 
the song back from adult contemporary's 
gentle clutches. While they've always had 
a propensity for cheesy lyrics, until now 
the band treaded firmly on rock's soil. 
This new direction ("And if you've got a 
secret/It's in me you can confide/And if we 
ever get split up/I'll always be on your 
side") is not entirely unsuccessful, but it is 
pretty strange. 



R & B 



ALEXANDER O'NEAL Grind n il) 

PRODUCER: Rodney Richard 

WRITERS: H. Hundy. M. Christina 

PUBLISHERS: One Day I'm Gonna Make tt/Chrysaire 

Songs/Boyzen-Berri. BMI 

fcflftM 487 (cassette single! 

What a pleasure it is to welcome O'Neal 
back to the front lines of R&B. After too 
long an absence from recording, he pre- 
views his new excellent album, "Lovers 
Again," with a slinky slow jam that wise- 
ly pays attention to current jeep 
trends — while never forgetting that his 
core following is no longer trend-hop- 
ping kiddies. Time has treated O'Neal's 
voice well. His smooth baritone now has 
an engaging raspy edge, which adds a 
seductive texture to every line he utters. 
Producer Rodney Richard keeps the 
groove taut and covered in lush key- 
boards. An essential addition to quiet 
storm specialty shows, though main- 
stream R&B programmers would also 
be wise to find space for this lovely 
effort. 
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^ DOLLY PARTON Honky Tonk Songs [4*321 

PRODUCERS: Dolly Parton, Rlctue Owens 
WRITER; D Pjrion 
PUBLISHER: Velvet Apple. SMI 
Blue Eye/Decca 72061 (CO promo) 

In the wake of Rising Tide closing its 
doors in Nashville, Parton is now calling 



Decca Records home. She makes a re- 
newed bid for country radio airplay with 
this first single from her forthcoming 
album, "Hungry Again." The lyric poses 
the question "Why don't more women 
sing honky-tonk songs?" It's a cute lyric, 
and Parton performs with her usual 
panache. But the production almost 
seems to play against the vocals instead 
of enhancing her unique sound. Parton is 
gamely courting country radio, and she 
has lots of fans in that arena. Still, it 
remains to be seen whether this will be 
the song that gets her back on the air- 
waves. If this one doesn't catch fire, 
there's still hope, as the album is fertile 
with stronger material. 

«V REBA Mc ENTIRE Forever Love (3 52) 

PRODUCERS: David MWloy, Rete McEntire 
WRITERS: L. HtrtgtK*. D. Bryant. S Ru» 
PUBLtSHERS: Slarstruck Writers GroofVGIen Nikki, 
ASCAP; Starstrucfc AngeVMissojIa. BMI 
MCA 72062 (CD promo) 

McEntire follows her smash duet with 
Brooks & Dunn, "If You See Him/Her," 
with a pretty — if somewhat syrupy — bal- 
lad about long-term love and commitment, 
(The song is the title theme to her CBS 
TV movie, which airs in September.) 
Penned by hit writers Liz Hengber, Dean- 
na Bryant, and Sunny Russ, the tune 
boasts a sentimental lyric and a pretty 
melody that drowns in the overly lush pop 
production. McEntire's delivery bounces 
between being appropriately vulnerable 
and intimate during the verses to going a 
little too far over the top on the soaring 
chorus. Reba fans who are into this type 
of thing will appreciate it for what it is; 
others will miss the days when one of 
country music's most affecting voices still 
sang country music. 

► GIL GRAND Spilled Perfume G 5oi 

PRODUCER. Byron Hill 
WRITERS: B. Hill. I Miller 

PUBLISHERS: MCA/Brolher Bart, ASCAP; Sold lor a Song, 
SOCAN 

Monument 78840 (CD oromol 

Monument's reactivation thus far has 
been a tremendous success, as the Dixie 
Chicks have become one of the industry's 
breakthrough acts this year. The label 
makes its next bid with Grand and his 
upcoming CD, "Famous First Words." The 
first single features a silky melody that is 
matched by Grand's smooth vocals. The 
Byron Hill/Ibny Hiller tune covers lost- 
love territory', bringing some interesting 
imagery to the lyric 

* KEITH HARLING Coming Back For You OM 

PRODUCER: Wally Wilson 

WRITERS: J.D. Ricn. C Waters, T Shapiro 

PUBLISHERS: Sony ATV Songs/Tre&'Cnns Waters/Ham- 

itetn Cumberland/Tom Shapiro. BMI 

MCA 72064 (CO cromol 

Harling follows up his debut single, 
"Papa Bear," with a lively song made for 
summertime radio. It has an infectious 
melody, plus a lyric laced with references 
to Coppertone, Ray-Bans, pina coladas, 
and all things that bring to mind 
thoughts of summertime fun. Harling has 
a warm, accessible voice and delivers this 
tune in a playful appealing style that 
should garner widespread support at 
country radio. 



DANCE 



► DAVID MORALES PRESENTS THE FACE 
Needin' U uooo> 

PRODUCER: Daw) Morale* 

WRITERS; 0. Morales. P. Hurtt, R. DCIcco 

PUBLISHERS Del MWEMI/Vallarta/Richia Rom*, ASCAP 

REMIXER: Albert Cabrera 

Detlnlty 002 (12-inch single! 

The reigning king of clubland proves he's 
still a man of the underground with a rip- 
pin' house music anthem that relies large- 
ly on his knack for crafting spine-tingling 
percussion lines and taut keyboard loops. 
He builds his hook around a tasty sample 
from "My First Mistake" by the Chi- 
Lites, injecting a nice old-school flavor to 
an otherwise cutting-edge recording. 
Although nothing can improve upon 
Morales' primary 10-minute creation. 



Albert Cabrera makes a respectable bid 
for turntable attention in an epic remix 
that leaves the listener wondering what 
else this one-time Latin Rascal has tucked 
up his creative sleeve. Contact: 212-505- 
7728. 

^ VANESSA-MAE I Feel Love Mil 

PRODUCER: Andy Hill 

WRITERS: R Bellotle, G Moroder, D Summer 
PUBLISHERS: Rich's Music/Budde 5ongs/Sw«l Summer 
Night. ASCAP 

REMIXERS: Charlie Casanova, Pablo R. Ufiosa. Klub- 
heads. Rtflertoaster, Nick Griffiths. Brian Tench, Gary Q ., 
DJ Roach, 8.K.N.Y. 
Virgin 1311902-inch single) 

If you're gonna take on a timeless classic 
like Donna Summer's quintessential disco 
anthem, you'd better bring a fresh idea or 
two to the table — and you'd better not 
hurt the original tune in the process. 
Vanessa-Mae bravely takes on "I Feel 
Love" and manages to deliver an interpre- 
tation that deftly accomplishes both tasks. 
An accomplished violinist, she succeeds in 
breathing interesting new depth into the 
song's simple yet sticky melody, giving it 
the classical, "serious" tone it deserves. 
Needless to say, producer Andy Hill's 
original beats are faithful and fun, while 
an army of underground club DJs get a 
chance to tweak the song with largely pos- 
itive results. Gary Q.'s and Charlie 
Casanova's respective versions are partic- 
ularly potent, since they challenge the ear 
with forceful tribalistic beats and trance- 
like keyboards. 

► CIRRUS Back On A Mnsmn (6 45) 

PRODUCERS; Clrru* 

WRITERS A. Carter. S.J. Barry. R Padilla 
PUBLISHER: not listed 

REMIXERS: Cirrus. DJ Dan. AK1200. Dan Aude 
Moonshine 8S454 (CO singlel 

The lads who've helped make the often 
intangible electronica movement appetiz- 
ing for the pop masses return with a thick 
and chewy big-beat jam that is designed to 
simultaneously please the club-rooted 
genre's die-hards and attract alterna-rock 
novices. In its original form, the track 
melds caustic guitars with razor-sharp 
rave synths, making for an aggressive, 
almost Nine Inch Nails-esque sound. 
Remixed to virtual perfection by a bevy of 
West Coast renegades, "Back On A Mis- 
sion" crackles with credible underground 
intensity. Don't miss the band's smokin' 
new album, due this fall. 



c 



f> PATTY SMYTH Wish I Were You o^n 

PRODUCER: Matt Serldic 
WRITERS: P Smyth-McEnroe, G Surtnlh 
PUBLISHERS: EMI-BlackwoorJ/Pink 5moke, BMI; War 
BrWe. ASCAP 

Columbia/Sony Music Soundtrax 41392 ICO promo) 

The onslaught of singles from the massive 



NEW St 
NOTEWORTHY 

M ELAN IE B. I Want You Back (3,26) 
PRODUCERS: Missy Ell«tt, the Dynamic Duo 
WRITERS: M. Elliott. G. Thomas. L Hotmes 
PUBLISHERS: W&Mass Contusion. ASCAP; Off the 
Rack. SESAC 

Virgin 13605 fcassett* sme» 

On this first single from the sound- 
track to the film "Why Do Fools Fall 
In Love," Melanie B., aka Scary Spice, 
takes her first solo steps with the help- 
ing hand of hip-hop diva Missy Elliott 
Although this track won't instantly 
transform Melanie into a credible rap 
personality, it's a respectable effort 
that leaves the listener optimistic 
about her post-Spice Girls career. In 
addition to lending a fluid guest rhyme 
or two, Elliott (with ample assistance 
from the Dynamic Duo) provides a 
skittling funk groove framed with lean 
guitar licks and languid backing 
chants at the chorus. Factor in an 
omnipresent *70s -fashioned keyboard 
loop, and you've got the makings of a 
solid summer top 40 radio entry. 



soundtrack to "Armageddon" continues 
with this pop-lined rocker from the long- 
silent Smyth. Producer Matt Serletic 
keeps the studio frills down to a bare min- 
imum, leaving plenty of room for Smyth 
to cut loose and feed off a spree of 
crunch}; "80s-styled guitars. A delicious 
treat for fans of the veteran rock belter's 
Scandal-era material, this single could 
create a new demand for the artist at 
triple- A, mainstream rock, and top 40 
radio. 

SCOTT HOWARD Someone To Hold Knfei MM 
PRODUCER: no* listed 
WRITER: S. Howard 
PUBLISHER: not lated 
SH 001 (cassette sintfel 

Newcomer Howard is from the old school 
of pop crooners who consciously eschew 
the gimmicks and grandstanding of kid- 
die-driven top 40 music. "Someone To 
Hold" is a simple love song with a splash 
of blues spice. Howard has an astonish- 
ingly wide and flexible vocal range, with 
an appealing theatrical flair. He is com- 
plemented by an instrumental undercur- 
rent of subtle scratchy guitars and a 
prominent framework of brassy horns. In 
all, this is a natural selection for sophisti- 
cated AC listeners — not to mention an 
attractive introduction to a singer well 
worth keeping a close eye on. Contact: 
914-965-2138. 



ROCK TRACKS 



DAG Our Love Would Be Much Better (If I Gave 
A Damn About You) (Ml) 
PRODUCER: John Custer 
WRITER: J. Cusles 

PUBLISHERS; Pomegranate DayVStellwm, ASCAP 
Columbia 41 126 ICO dtotoI 

Vocals are this track's highlights, with a 
great scratchy male lead voice and 
female group backups belting the mes- 
sage of apathy heralded in the song's 
title. Dag's soul/funk/rock hybrid brings 
to mind Kool & the Gang and The Artist 
Formerly Known As Prince, and this 
band similarly understands how to get 
into a groove and stick there. While that 
quality serves to ground this toe-tapping 
single, it also gives it a slightly stagnant 
feel only exacerbated by a recognizable, 
overused horn riff. A bar-rock element 
underlies this track while other, poppier 
genres permeate the mix, a sound that 
could either serve to defy pigeonholes or 
cause this song to fall through the cracks 
altogether. 

SUPERGRASS We Still Need More (Than Anyone 
Can Give) bah 

PRODUCER: The Dust Brothers 
WRITER: not listed 
PUBLISHER: not listed 
DreamWorks 5074 ICD promo) 

If the Beatles had ever met the Dust 
Brothers, the songs on "Revolver" might 
have turned out like this single from 
Britpop masters Supergrass. Harmo- 
nized full-group sing-alongs and light- 
hearted lyrics carry this bouncy track 
along, while back-up "oohs" and "aahs" 
add to the '60V70s pop flavor. The 
track's bridge is its most impressive, and 
most up-to-date, element — orchestral 
strings duet with a prominent drum and 
electric bass line with surprisingly fresh 
results. 

THE BANJO SPIDERS Gllligan's Daughter .2 07) 

PRODUCER; Garret Thomas Vandermolen 
WRITER: E. Bartow 
PUBLISHER; Myass. BMI 
Spinning 007 (CD promo) 

In a decade of remixes and repackaged 
nostalgia, this band jumps on the post- 
modern bandwagon and creates a patch- 
work of vintage sounds. In the first few 
seconds of the song, the band moves from 
a driving rock'n'roll guitar opening to a 
single surf-guitar chord (so brief you 
might think you imagined it) to a recycled 
Buddy Holly "Everyday" riff with re- 
worked ending. Although this Weezer- 
esque version of Buddy Holly bop adds a 
scruffy-pop twist at the end of the bor- 
rowed riff, you can still detect some of 



Holly's hiccup vocal stylings amid the 
garage-band yells. And even though the 
lyrics are not vintage, the song's driving 
bop evokes Holly's own words, leaving you 
feeling like you're "going faster than a 
roller coaster." 

FIVE EASY PIECES Lovers a 91 

PRODUCERS: Frve Easy Pieces 
WRITER: M. Dauer. J. Schwartz 
PUBLISHER; not listed 
MCA 4160 {CD prcmol 

Clean and simple guitar work laces an 
adrenaline-pumped, drum-heavy open- 
ing that will leave your feet tapping. 
Just as you're ready to hop up and 
dance, country-fried rock vocals cut in, 
following the lead of subtle, honky-tonk 
guitar stylings that eventually burst into 
bluesy solos. Although the song could do 
without hybrid country/rock lines like 
"we rock'n'roll like lovers on parole," 
the soul of this song is in the beat, not 
the lyrics. This is the kind of song that 
reminds you that music was made for 
dancing. 

THE UNINVITED What God Said ..■ ■: 

PRODUCER: T. Panunzio 
WRITERSi me Uninvited 
PUBLISHER; Jam w 0«e, BMI 
REMIXER; T, Panunzio 
Attantic/lgtoo B430 ICD promo) 

For the band that once referred to its 
sound as having "a pop heart, a rock soul, 
and country bad breath," the bad breath 
seems to have faded in this tune. Although 
you can still detect a rootsy quality in 
some of the guitar riffs, this goofy novelty 
song seems more bubble-gum pop than 
rustic root But beneath the bubble-gum 
film is a medley of sounds — ranging from 
a ska groove to straight-up rock — that 
keeps the Uninvited one step ahead of 
even its own definition. As long as the fans 
can stomach the hokey lyrics, this band's 
first big-label release should spread its fan 
base beyond California. 



RAP 



* GOODIE MOB. Beautiful Skin [>3oi 

PRODUCERS: Antonio M. Retd, Kenneth B. Edmonds, 

WRITERS: C. Low, R. Barnett, T. Burton. C Gipp. W. 
Knighton 

PUBLISHERS; CAmcfB'Goodie MOb-Oirywl is, BMI 
LaFace 4341 (cassette s>ns» 
It's so refreshing to hear someone hailing 
the black woman for more than her sexual 
prowess that it's very easy to overlook the 
far-reaching implications of "Beautiful 
Skin." More than the average "wifey" 
track (the "you are my main woman but 
there are others on the side" type of 
song), the song has Goodie MOb. estab- 
lishing the correct and intended purposes 
behind courtship: getting to know the per- 
son, what she is about, and starting a rela- 
tionship if the mind-sets are aligned. At 
the same time, the group appreciates the 
finer points of a black woman's demeanor 
instead of harping on the bad. Musically, 
the track is a godsend for such subject 
matter, as Cee-Lo serenades listeners in 
the chorus and the guitar-driven melody 
keeps them interested. 

MANTRONIK VS. EPMD Strictly Business AM) 

PRODUCERS; EPMD 

WRITERS; *Steve-0' Oakiander. EPMD, K. Mantranih 

PUBLISHERS; Virginia BeacfVWamei ChappelVHertMli- 

cious/Blar* FountairvTCF, ASCAP 

REMIXER. Marrtronik 

Priority 53317 (cassette single] 

Profile Records may be making a killing 
on Jason Nevins' remix of Run-D.M.C.'s 
"It's Like That," but Priority Records has 
definitely taken a turn for the worse with 
Mantronik's version of EPMD's "Strictly 
Business." The biggest fault, it seems, was 
trying to mesh an originally mid- to slow- 
tempo rhyme to a high-energy dance mix. 
Not only do the vocal and musical not 
mesh, but true hip-hop lovers, whether 
they're into dance, hardcore hip-hop, dub, 
or electronica, will not be able to envision 
Eriek Sermon and Parrish Smith over the 
techno-influenced beat. Better luck next 
time. 



0IHPI ECa P, CKS ( New releases with the greatest chart potential. CRITICS CHOICE (*): New releases, regardless o( potential chart action, which the reviewer highly recommends because of their musical merit. NEW AND NOTEWORTHY; Highlights new and 
ulHhLEu* developing acts worthy of attention. Cassette, vinyl or CD singles equally appropriate for more than one format are reviewed in the category with the broadest audience. All releases available to radio and/or retail in the U S are eligible for rev ew Send 
copies to Larry Rick, Billboard, 1515 Broadway, New York, N.Y. 10036. Country singles should be sent to Deborah Evans Price, Billboard. 49 Music Square W., Nashville. Tenn. 37203. Contributors: Doug Recce (L A ), Shawnee Smith (N.Y.) 
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HOME VIDEO 

BY CATHERINE APPLEFELD OLSON 



MP DA LAST DON 

No Limit and Snooting Star Pictures 
58 minutes. $19.98 

Apparently Master P watched "Scarface" 
too many times during his formative 
years. This direct-to-video gangster flick 
is a glorified music video that steals plot 
points and characters from the Al Pacino 
feature and Mario Puzo projects. Master 
P plays a concerned basketball coach 
whose father is the head of a crime family. 
He dives into more familiar territory 
when the Don is kilted and he takes over, 
swearing to change the family. Eventually, 
though, he too becomes a greedy, murder- 
ing thug. The acting leaves much to be 
desired, with other No Limit rappers like 
Snoop Doggy Dogg and Mia X in support- 
ing roles. Accents change, delivery is 
monotone, and expressions are blanker 
than those seen on C-SPAN. The film con- 
tains violence, lewd sex acts, and bad lan- 
guage- Some random concert footage and 
a video are tacked on the end, proving 
that Master P may know how to turn a 
record label into a powerhouse competitor, 
but he should stick to kissing the brass 
ring instead of trying to wear it. 

BOP BOYS: THE VIDEO 

InternifPrtonty Records 
41 minutes, $14.98 

Young girls are bananas for boy bands, 
and this video and its companion CD put 
the best of the pack — from 98 ' and 91 1 to 
Aaron Carter and Boyzone — in one conve- 
nient place. Although the CD has more 
tracks, like a previously unreleased ver- 
sion of "Quit Playing Games" by the Back- 
street Boys, the video has enough choreo- 
graphed moves, sculpted chests, winning 
smiles, and bubblegum ballads to please 
any preteen on your shopping list. Com- 
piled by the staffers at Bop, a leading teen 
entertainment magazine it also showcases 
some of Europe's additions to the popular 
genre, like Espen Lind and Ant & Dec. 

INSANE CLOWN POSSE: SHOCKUMENTARY 

PoryGram Video 

90 minutes, S19.9S 

The Detroit-based hardcore rap duo that 
was dumped by Disney's Hollywood 
Records now has a big new home on 
Inland Records. The group's first long- 
form video is as much a paean to their 
fans — who are known to don the clown 
makeup and anti -establishment leanings 
of their musical muse — as it is to ICP's 
own genesis and current standing. To the 
uninitiated viewer, it's a fascinating and 
sometimes humorous window on a mildly 
disturbing kernel of current popular cul- 
ture. Concert and backstage footage 
wraps around various interpretations of 
the ICP phenomenon from band members 
Violent J and Shaggy 2 Dope, their man- 
ager, a focus group asked to assess ICP 
paraphernalia, select fans and their par- 
ents, and even a handwriting analyst who 
reports her finding* after reading some 
fan mail. 

THE BEST Of KERMIT ON SESAME STREET 

Sony Wonder 

35 nurtures. S 12.98 

Kermit's Muppet pals gather to toast their 
favorite frog in a Lincoln Center tribute 
that touches on some of the greenest 
moments in "Sesame Street" history. As 
this has become one of its strongest mar- 
keting efforts of late. Children's Television 
Workshop superbly repackages some clas- 
sic footage together with some new con- 
tent and flair. With Grover serving as MC, 
the program hops from "interviews" with 
an adorable smattering of children about 
all things Kermit to a rainbow of best- 



loved sketches and songs such as 
"Caribbean Amphibian," "Tadpole," and, 
of course, "Bein' Green." There's also a 
patchwork of segments featuring Kermit 
on the job as Sesame Street's hardest- 
working newsman, with clip after clip of 
him reciting his now-famous catchphrase, 
"Kermit the frog here." 

TEENAGE MUTANT NINJA TURTLES: EAST 
MEETS WEST 

Twentieth Century Fo> Home tntertamment 
100 minutes, $14.98 

A mystic sort of vibe hangs over this 
direct-to-video, live-action movie starring 
the four crime-fighting turtles and a new 
half-shell heroine named Venus de Milo. 
Now fully developed Ninja warriors, 
Leonardo, Raphael, Michelangelo, and 
Donatello find their way to China, where 
they face the Dragon Lord, an emperor 
gone bad who's cooking up a way to 
become invincible and conquer the uni- 
verse. Their journey also takes them to a 
surreal space called the Realm of Dreams 
and brings them into contact with a long- 
lost sister of sorts, Venus, who fell into the 
same toxic ooze at birth as our crime 
fighters but was raised in Shanghai rather 
than New York. Unlike her male counter- 
parts, Venus uses the powers of the heart 
and mind to right the wrongs of the plan- 
et. Together, the five turtles stage a pow- 
erful counterattack to bring down their 
nemesis. 

THE AVENGERS 

AAE Home Video 

100 minutes each. $12.95 each or $29.95 ft* 
three- pack 

Warner Bros, is drumming up lots of 
awareness for this '60s British TV series 



BLUE GUITAR 
By Ken Vose 

Chronicle Books 
$19.95. 131 pages 

More times than not, people 
only notice the man or woman lit- 
erally behind the guitar, as 
opposed to the person who craft- 
ed the instrument's, curves, color, 
and sound. 

"Blue Guitar," written by novel- 
ist and screenwriter Ken Vose, 
takes a step in remedying that 
oversight by focusing on a very 
special collection of archtop guitars 
and their makers. 

In the same way that most peo- 
ple collect baseball cards or 
stamps, Scott Chinery hoards gui- 
tars of all shapes, sizes, styles, and 
shades. At last count, he had some- 
where around a thousand. But in 
1995 he garnered one that would 
touch his heart and inspire a bril- 
liant idea. He commissioned Jimmy 
D'Aquisto, considered to be Amer- 
ica's greatest luthier, to craft an 18- 
inch Centura Deluxe archtop fin- 
ished with Ultra Blue Penetrating 
Stain No. M520. It was the last gui- 
tar the master made before his 
death later that year. 

In honor of D'Aquisto, Chinery 
started the Blue Guitar Project and 
engaged 21 of the finest luthiers, 
some of whom had apprenticed with 
or known D'Aquisto, in a friendly 
competition. They all had to design 
an archtop, which is made using vio- 
lin-style rounded soundboards, 



with its upcoming feature film of the same 
name, and A&E is jumping into the fray of 
"The Avengers" by releasing the original 
TV series on video for the first time. The 
first batch of releases are available as sin- 
gle tapes (each containing two episodes) 
or packaged in two three-tape boxed sets. 
The videos begin with episodes from 1967, 
when the show starring Diana Rigg and 
Patrick Macnee was in its fifth season, and 
also when it began airing in the States. 
The groundbreaking adventures of sexy 
secret agents Emma Peel and John Steed 
set the stage for many a TV series and 
film to come and are a hoot to view in ret- 
rospect The July video release also coin- 
cides with A&E's airing of a documentary 
about the original series. Contact: 212- 
206-8600. 

THE ROCKIES BY RAIL 

Acorn Home Media 
55 minutes, $19.95 

Anyone thinking of traveling to the Rocky 
Mountains or just looking for an armchair 
getaway will find a beautifully filmed facil- 
itator in this educational travelog. Cam- 
eras shadow a group of vacationers travel- 
ing aboard restored luxury cars that more 
than half of a century ago traversed ter- 
rain accessible only by train. En route 
from Denver to Portland, Ore., the travel- 
ers make notable stops in Salt Lake City, 
Wyoming's Grand Teton National Park, 
and Yellowstone Park. But as the old say- 
ing goes, it's the getting there that is the 
most fun. Current footage and interviews 
with passengers are complemented with 
vintage photos and historical commentary 
that explains the geography and the 
routes — including the addition of new- 
tracks and tunnels — trains used to cross 
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using the same basic measurements 
and bright blue stain. The results of 
thus dare are enclosed within Vose's 
book and can also be seen through 
November at the Smithsonian's 
National Museum of American His- 
tory in Washington, D.C. 

Even the untrained eye of the 
non-player would have a hard time 
denying the beauty of these string 
instruments and their unique 
details, like the hidden side sound- 
holes, mother-of-pearl-lined f- 
holes, or painted tailpieces or necks 
(everything from geometric shapes 
to blue macaws). 

The numerous photographs were 
shot by Leslie Jean-Bart, a pho- 
tographer who takes pictures for 
Sotheby's and BMW His extensive 
background photographing in- 
animate objects of desire obviously 
came in handy, as he provided a 
variety of angles, close-ups, and 
artsy montages. Things that you 




the Continental Divide in years past. Con- 
tact: 800-474-2277. 

WHEELS: AN IN-LINE STORY 

Tapeworm Distributors 
30 mlnutet, $14 95 

This short film about the world of aggres- 
sive inline skating pairs the three young 
filmmaking Klein brothers — Brandon, 19, 
Nix, 18, and Danny, 15 — with the more 
well-known Hanson brothers, who supply 
the soundtrack. This film, the third from 
the brothers Klein, tells the story of a boy 
who hopes to one day be good enough to 
skate with the best Instead, he is side- 
lined by a skating accident, and his hospi- 
tal bed becomes the launch pad of a swirl 
of dreams about amazing skaters. Footage 
of skaters filmed in the U.S., Amsterdam, 
and several locales in Switzerland serve as 
the backdrop. The Kleins deserve credit 
not only for making an aggressive skating 
tape that is devoid of foul language but 
also for turning out a slickly produced fin- 
ished product that should be a magnet for 
their peers. Contact: 800-367-8437. 



ENTER*ACTIVE 

BY DOUG REECE 



NFL XTREME 

989 Sports Itormerry Sony Interact!**) 
PlayStation 

Players thirsting for a sports title that will 
quench their blood lust the same way com- 
bat games such as Duke Nuke'em does 
will find "NFL Xtreme" particularly 
refreshing. While not exactly the model of 
sportsmanship, "Xtreme" is good old-fash- 
ioned violent fun, junking the traditional 
model of straight sports games like Game- 



pass right over in full-body shots, 
like intricate carvings or patterned 
borders, jump off the page when 
the perspective is shifted. Plus, 
Vose attacks the subject with the 
non-expert in mind, offering dia- 
grams, anecdotes, and the human 
element of guitar-making. There is 
a short chapter on the history of 
and differences between archtop 
and flattop guitars, as well as one 
on why Chinery started the project 
and how it progressed as other 
builders heard of it and wanted to 
add their own interpretation of 
D'Aquisto's Centura. 

But if guitars are your bag, you 
are in for an extra treat, as Vose 
interviews each luthier about his 
past, his technique, and his entry. 
One craftsman, Bill Hollenbeck, 
had never even seen a blue guitar 
before he built his Hollenbeck 
Ebony 'n' Blue on Chinery's dare. 
Vose also had Chinery and Steve 
Howe of Yes and Asia fame take 
each guitar for a test drive and 
offer their opinions. Jazz legend 
George Benson even took time out 
to pen a personal and moving for- 
ward for the book. 

The designers are split into two 
groups of thought: classicists and 
modernists. Despite having vary- 
ing techniques and theories about 
how the finished product should 
look and be crafted, their passion 
and creativity all came from the 
same place — the heart. 

CARRIE M M.I 



Day for a five-on-five, bone-jarring game 
with comic-book-proportion players. Late 
hits, helmet-popping tackles, and taunts 
are routine. In fact, the game is penalty- 
free. If you're looking for realism, howev- 
er, don't bother with this game. Players 
have moves — such as forward-flipping 
over tacklers' heads — that even Walter 
Payton in his prime would envy. Can an 
"NHL Xtreme" be too far behind? 

M.AX.2 

Interplay 
PC CD-ROM 

Interplay makes its way onto the Internet 
with this, its first multi-player online 
game. It's also the first title from the 
developer's Flat Cat division, which acted 
intelligently by launching off the solid 
platform of the first "MAX (Mechanized 
Assault & Exploration)" title. In the new- 
version. Flat Cat has taken the combat/ 
strategy title and added features such as 
extended viewing options, new environ- 
ments and breeds of alien opponents, and 
spy cameras. Offline players will also note 
a significant boost in artificial intelligence. 



AUDIO BOOKS 

BY TRUDI MILLER ROSENBLUM 



OTHER PEOPLE'S DIRT 
By Louise Rafkin 
Read by the author 

Uuen & Live Audio 

3 hours (unabridged;, $16.95 

ISBN 1-S8 5408- 23-4 

Rafkin doesn't fit the stereotype of a house- 
cleaner; middle-class and college-educated, 
she began cleaning houses in her 20s as a 
way to turn extra money and somehow 
stuck with it Her busy intellect, however, 
wasn't satisfied with simply waxing and 
mopping, so she began thinking of herself 
as a spy, drawing conclusions about her 
clients' lives from the dirt they left behind. 
In this amusing memoir, she tells of her 
"cleaning adventures" and has a few choice 
words to say about clients who pay in pen- 
nies and purposely throw hig messy parties 
the night before the cleaning woman comes. 
She also castigates large corporate cleaning 
services, which charge top dollar while pay- 
ing their workers minimum wage. Wanting 
a full picture of the cleaning profession, she 
interviews a veteran maid of the rich and 
famous, a poor immigrant single mother, 
and a former stripper who now does nude 
housecleaning. Rafkin's reading is unfortu- 
nately a lot drier than her material, and a 
professional actress would have served the 
material better. Still, this is an unusual and 
amusing audio. 

BACKTALK: 4 STEPS TO ENDING RUDE BEHAV- 
IOR IN YOUR KIDS 

By Audrey Picker. Ph.D., and Caroryn Crowder, 
Ph.D. 

Read by Jan Maxwell 

Simon & Scruistw Audio 
1!', hours (abridged). $10 
ISBN 0-671-58265-8 

This audiobook presents the view that 
backtalk — rude, sarcastic remarks from 
kids — should be treated like any other 
misbehavior: with an immediate, logical 
consequence, such as a loss of privilege. 
Ricker and Crowder's four-step approach 
to ending backtalk is to recognize the 
problem, choose and enact a consequence, 
and, most important, disengage from the 
situation rather than getting drawn into 
an argument. They illustrate their tech- 
nique with dramatized examples, which 
are helpful. While it's important not to get 
angry or yell, they do advocate using one's 
emotions as a reason for the consequence, 
i.e., "When you spoke to me rudely, it 
made me feel bad. Therefore, I don't feel 
inclined to drive you to band practice 
tonight" This promotes empathy and con- 
sideration for others. However, they 
stress that punishments must not be said 
in an angry or vengeful tone, which could 
lead to a tit-for-tat war between parents 
and children. Reader Maxwell has a pleas- 
ant, professional voice that is appropriate 
for this factual, self-help material 
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Monifah Takes Control On 2nd Set 

Uptown's 'Mo'Hogany' Shows Singer's Uninhibited Side 



A "Blue" Recording. Atlantic recording artist Ray J was recently captured in the 
studio recording "Blue," a track slated to appear on his upcoming album. Pic- 
tured, from left, are "Blue" producer Silky, Ray J, and "Blue" songwriter Teron 
Beal. 



BY SHAWNEE SMITH 

NEW YORK— Uptown/Universal 
Records execs are being upfront 
about using sexuality to sell "Mo'- 
Hogany," Monifah's sophomore set, 
when it streets Aug. 25. 

"This [albuml is decidedly sexy," 
says Jackie Rhinehart, VP of mar- 
keting at Universal about the various 
musical moods of the project. 
"I Monifah I took an uninhibited 
approach to this album, and the way 
we look at it, sex sells." 

But in addition to its sexually 
provocative interludes and innuen- 



Mary J. Blige Shares Her World With Live Set; 
New York Goodwill Games Get All-Star Klckoff 



GI FT: Mary J. Blige considers her upcom- 
ing live album a gift to her devoted fans. 

"[The albuml is my first headline tour," she says. 
"The fans supported me so much. I figured, 'Why not?' 
So 1 recorded it It's something to give back to the fans 
for their support in New York and Los Angeles." 

Blige adds that she felt the time was right to record 
"The Tour," which bows July 28 on MCA. "It was a 
great energy;" she says. "And it's really at the concert; 
there are no studio tricks. I'm not afraid for the audi- 
ence to hear my voice crack." 

Not one to waste any time between albums, Blige is 
already in the studio working on her fifth album, cur- 
rently untitled. The first sin- 
gle from the project is due in 
November, while the album 
is scheduled for an April 
1999 release on MCA 

In addition, Blige will be 
starting her own label, Mary 
Jane Entertainment, which 
will be officially announced 
sometime in November 
(BillboardButfehn, July 
15). Although the label has 
no distribution deal yet, 

Blige will present her artists at a special showcase for 
distributors in September. 

Dustin Adams will be the first artist on the label. 
"I went to school with him; he's a church boy," says 
Blige. "I couldn't let his 
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talent go to waste." 

Kirk Burrowes, for- 
mer president of Bad Boy 
Entertainment, who be- 
came Blige's manager in 
November 1997, says the 
live set will feel like the 
listener is right at the 
concert. "Mary is at a piv- 
otal point in her career," 
he says. "From my stand- 
point, she is at a crossroads, and it has elevated her to 
another status. Part of my job is to exploit her creativ- 
ity and diversity on this album in a positive way. This 
album is more of a sampling of that." 

The 24-traek live album will offer a medley of hits. 
"About 22 of the songs are almost a greatest-hits pack- 
age, with two bonus cuts," says Burrowes. The two 
bonus tracks are covers of Aretha Franklin's "Day 
Dreaming" and Dorothy Moore's "Misty Blue." 
Franklin and Moore, Blige says, are singers to whom 
she and her mother listened during her childhood. "My 



mother would play them continuously, and if I broke [ a 
record I, she would run out and buy 
another one," she says. 

The first single due from the set 
is "Missing You," produced by 
Kenny "Babyface" Edmonds; it's 
also from her "Share My World" 
album. "It's a tribute to Biggie and 
2Pac and everybody who lost some- 
body," she says. "It was one of my 
buge favorites on 'Share My World.' " 

The live album is produced by 
Blige, Burrowes, and Hank Shocklee, MCA's senior 
VP of R&B music. 

^ Although Blige still has 

JH^HHHt upcoming show dates 
''.t^mTM oand the country, she will 

^iiXw promote the live set July 28 

rWf at H M V in New York. On 

July 27, she'll perform at 
Harlem Week's opening 
ceremonies in New York. 
Blige recently performed 
at the Essence Music Festi- 
val in New Orleans, and in 
August she'll sing at the 
Cincinnati Jazz Festival. 

Blige's song "Beautiful" is on the soundtrack to "How 
Stella Got Her Groove Back," which was produced by 
Jimmy Jam and Terry Lewis and is due Aug. 11 on 
Flyte Tyme/MCA. Blige also makes an appearance in 
the film, which stars Angela Basset t . 

Blige has been increasing her repertoire of duets. 
Her duet with Kirk Franklin & the Family will 
appear on the group's next album, and "I I Jsed To Love 
Him," a duet with Lauryn Hill, will appear on Hill's 
Aug. 25 release, "The Miseducation Of Lauren Hill," 
on Ruffhouse/Columbia. 

"Lauryn is one of the most positive women I have 
run into in a long time," says Blige. "I was very com- 
fortable around her. She is a deep sister, and I enjoyed 
working with her." 

MuSICAL 'GOODWILL': On Saturday [18], several 
recording artists showed their support of the 1998 
Goodwill Games' opening ceremonies at the World 
Financial Center Plaza in New York. 

The ceremony kicked off a scries of athletic events 
and included performances from Ray Charles, 
Brandy, Hootie & the Blowfish, AU-4-One, Marc 
Cohn, Linda Eder, and Bebe & CeCe Winans, as well 
as Broadway composer Frank Wildhorn, who con- 
ducted an orchestra for the evening. 



dos, "Mo'Hogany" is, according to 
Monifah, the musical story of her 
life. "It just kinds of explains the new 
things going on in my life," she says. 
"It's like a movie." 

She says that her debut set, 
"Moods . . . Moments," was sort of a 
spur-of-the-moment project and that 
her record deal "came out of thin air." 
^^^^^ "Heavy [D, 
jjBb??^^j president of Up- 

town Records at 
•A the time] had a 

lr* vision, and I kind 

^ JP of just followed 

him," she says. "I 
let him guide me, 
and it was sort of 
monifah shared vision, but 
this time I want- 
ed to take control of the project. I 
felt like it was time for me to step up, 
to take responsibility for my artistry. 
I am going to be much more woman- 
ly and sexy than I was the last time 
around. 

"[The last time] I was very new to 
the whole business. I was a lot more 
shy and kind of just learning, look- 
ing around and taking the lead from 
Heavy. But this time I had more of a 
grasp on the industry, and in learn- 
ing things, I can't help but reflect on 
["Moods"]. So this time I really just 
wanted to show other sides of Moni- 
fah that weren't shown." 

According to SoundScan, "Moods 
. . . Moments" sold 272,000 units. The 
set contained the singles "I Miss You 
(Come Back Home)" and "Nobody's 
Body." 

For "Mo'Hogany," she chose the 
producers: Vincent Herbert, Heavy 
D, Queen Latifah, Mario Winans, 
and Jack Knight. She also did some 
songwriting for the first time, pen- 
ning six of the 13 tracks on the set. 

"There was a lot more weight on 



me this time," says Monifah. "If 
[something] wasn't right, it was on 
me, which I think is perfect. I'd 
much rather that than anything else, 
because if it's good or great, it's 
gonna be a lesson for me." 

She says that this time around she 
wants people to see every side of her, 
including "the Monifah that her 
friends know, that fun, sexual side of 
a woman who's grown over the past 
three years." 

Her favorite track on the album is 
"Better Half Of Me," a song she co- 
wrote while going through a break- 
up. 

" 'Better Half Of Me' is the part of 
me that just w anted to explain how I 
felt," Monifah says. Not the normal 
sob story people are accustomed to 
hearing from a female, "Better 
Half" talks about insufficient appre- 
ciation for a good relationship, and 
the lyrics depict her self-realization 
and regret. 

The first single from "Mo'Hog- 
any" is "Touch It," a bold track entic- 
ing a promising suitor to, of course, 
"touch it." The single, which was 
produced by Winans, will be in 
stores Tuesday (21), and Universal is 
officially working it simultaneously 
to R&B and top 40 radio July 27, 
although the label is reacting to early 
airplay of the song. 

The track was included on the 
label's "Organic Soul" sampler dis- 
tributed to radio in March, and sev- 
eral stations immediately began 
playing the track without being for- 
mally serviced. 

"It caught us by surprise," says 
Michael Horton, VP of promotion at 
Universal. "People started playing 
["Touch It"] from the sampler before 
being serviced, so we really weren't 
able to initiate all our plans." 

(Continued on jxige .iSj 
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Attendance Pays. Codeine/Columbia recording artists Lord Tariq and Peter 
Gunz recently performed a free concert at University High School in Newark, 
N.J., as part of the Box's I Attend educational outreach program. The school was 
one of the five regional winners of the program. Pictured at the event are, from 
left. Liz Esteban, radio affiliations coordinator, the Box; Lord Tariq; Gunz; and 
Eric Turpin, regional marketing manager, Eastern region, the Box, 
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KAI TIDAL WAVE 252C*GEFF£N (10.98/16 98)0 


KAI 


57 


96 


100 




16 


COCOA BROVAZ DUCK DOWN 50699VF-RI0RITY 110 9816 98] 


the Rude awakening 


3 


97 


82 


89 


25 


YOUNG BLEED • ALL 1 HAVE IM THIS WORLD. ARE. 
NO LIMIT 5073B'>PftlDRITY < 10 9&,'16 98) 


MY BALLS AND MY WORD 


: 


(98) 


RE-ENTRY 


32 


2PACA' AMARU 41630-IJIVf (19.98/24.98) R U STILL DOWN? [REMEMBER ME) 


l 


99 


92 


77 


3 


LIONEL RICHIE MERCURY 558518(11.98 ECVT7.98, 


TIME 


77 


100 


87 


79 


3 


CONCENTRATION CAMP II C-LOC53536*/PRIORITY(10.98/1698, 


DA HOLOCAUST 


24 



O Albums with the greatest sates gains this week. •Recording Industry Assn. Of America (RIAA) certification for shipment of 500,000 album umts. A RIAA certrf*cat>on for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol. For boxed sets, 
and double albums with a running time that exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA lace's, are Suggested lists, Tape prices marked EQ. and all other CD 
prices, are equivalent prices, which are projected from wholesale prices. Greatest Gamer shows chart's largest unit increase Pacesetter indurates biggest percentage growth Heatseeker Impact shows albums removed from Heatseekers this week, B indicates past 01 present Heatseeker title. C- 
1998. BillDoarcfBPI Communications, and SoundScan, Inc. 



After A Long Absence, The Hip-Hop-Only Tour Is Back On Stages 



Coming full circle? it's 

been quite a long time since we've 
seen a strictly hip-hop tour grace 
our nation. Puff 
Daddy teased us 
with a stellar rap 
roundup when he 
took himself, 
Mase, Lil' Kim, 
the Lox, Busta 
Rhymes, Jay-Z, 
and Foxy Brown 
to major arenas throughout the 




country last year as part of the Puff 
Daddy & the Family world tour. 
But his bill also included R&B acts 
like Usher, Dru Hill, and 112. 

This summer, though, promoters 
have seen fit to grace hip-hop 
lovers with two national tours: Def 
Jam's Survival of the Illest tour 
fronted by its artists DMX, Onyx, 
and the Def Squad and the House 
of Blues' Smokin' Grooves tour, 
with Public Enemy, Gang Starr, 
Wyclef Jean and the Refugee 



r ! 

^&Deeds 

by Shawnee Smith 



Camp All-Stars (Canibus and 
John Forte), Busta Rhymes, 
Cypress Hill, and Black Eyed 
Peas. 



"People have to realize that there 
hasn't been a strictly rap tour since 
the Fresh Fests," says Kevin 
Liles, newly named president of 
Def Jam (see story, page 6), about 
the importance of the Survival of 
the Illest tour. "There may be tours 
with Usher and Puffy, but there 
hasn't been a strictly hardcore rap 
tour since those [Fresh FestJ days. 
Erick Sermon [a member of Def 
Jam acts EPMD and the Def 
Squad] said to me the other day 



that he hadn't been on a tour bus 
since '92. 
|**ef That's telling 

mJm you how rap 

kJcUtl hasn't been 
A '~ able to tour." 

Both Liles 
and Kevin 
Morrow, VP 
of tours and 
talent for the House of Blues in Los 
Angeles, point to high venue-insur- 
ICoittinued on page 35) 



SURVIVAL 

or mum 
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Billboard HOT R&B SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF R&B RADIO 
AIRPLAY MONITORED BY BROADCAST DATA SYSTEMS, 
R&B RADIO PLAYLISTS. AND RETAIL SINGLE SALES COL- 
LECTED, COMPILED, AND PROVIDED BY £™S?Sj|>j 



II 


LAST 
WEEK 


2 

*1 


WKS. ON 
CHART 


TITLE ARTIST 

PROCUCCR (SONGWRITER) IMPRINT 1 NUMBERPROMOTlON LABEL 


PEAK 
POSITION 


1 


1 


1 


9 


* * * No. 1 * * ★ 

THE BOY IS MINE A 8 uttki n No. 1 ♦ BRANDY & MONICA 

- iliivs.D .-.iJffiN,B«AV;'' j|"..IM^n.v.,- .. ■ Hi .' lEJEDAi (0 :D1 IT) IVI DO ATLANTIC 84069 


' 


CD 


3 


11 


3 


FRIEND OF MINE ♦ KELLY PRICE 

. : 'S'.T r "t '. t F ■ C-r./.N AFIH.R4 DEM.SMLSCROFTSi C! .;D ■ T NECK V;3301SIANO 


2 


CD 


4 


3 


5 


MAKE IT HOT • ♦ NICOLE FEAT. MISSY "MISDEMEANOR" ELLIOTT & MOCHA 

TIMBALAND (M, ELLIOTT) ICI '.') FT) THE GOLD Ml NO. INC 'EASTWEST 6-tIlO'EEG 


' 


4 


2 


2 


26 


THEY DON'T KNOW/ARE U STILL DOWN A ♦ JON B 

TIM ABOUT SHAKLRXN 6 I M 1 BUB.' SI-A"UW 'CHNN> . ll'O 'UU '. iC l.'L'SIC ^-.jp.; 




5 


5 


4 


24 


TOO CLOSE A ♦NEXT 

HI'GEED.GHT A 315' D . DITY 1 1 HEGi»fi F 3=:AT, '. A < L'V..:F . 6U0OH ■ AiL'ERl ICI ID"T' HI WIS'* 13*1* 




6 


6 


5 


i 


MY WAY • ♦ USHER 

J DUF*I 0 OUPRI.M StAL.U RAYMOND) (0(0)11) 00 LAFACE 24323. ARISTA 


4 


7 


7 


6 


7 


cxm i nr\T a n i AVFb a nio ni iahclhtd rcATi iDiKir* line 
STILL NOT A PLAYER • bit) HUlNlbntH rtA 1 UKINb JUt 

KNOS0DY IC P-<Q%.. FOSTER M WLUAUS.R JERKINS, J TEJEDAI IT) LOUD 6M?8* 


6 


CD 


8 


8 


S 


f"U£TTA CI 10 ACTIO ITU AT IC LUU IT lOTi A "'L/C lll^jtl CfIT /Vi' NDTV DftCTlDPl 3 HL'EiVl IlTIIlj" 

fiHKI lOSUrAsTAK IIKAI B WHAI TOT tnt) •rfvoMltntL _■ .. . . -"U 4 In ■'iW.'JUW* VIA 
WJEAN.PUi;k.:l; : 'Mii>j.;. t, yn , i-,<,[c FJ G ff '■• 0 = GiFje 1 BROWN* fffRO) IT) WERSCCPE «C7r 


8 


9 


10 


9 


12 


IIV Al 1 '□□tTAUhn^Ukl A A uadiau r* TV tj C V 

MY ALL OKtAKUUWN A ♦ MAKIAH LAKtY 

«CA!fTWMi.v:.--F:'M : xm v?m< a : •. ; .'X$sj:*w cue wi* v dtuiei 


4 


10 


9 


) 


11 


1 UcT LONLLY • # JAINtl (rtftlUKIINb oLALKb 1 Ktt 1 ) 

I..AM,!.l[WS,J.rV:Ri(A '(..:• ' - ' - L. - \.<. ■ 


1 


fn 


11 


12 


20 


SAY IT • ♦ VOICES OF THEORY 

" - ij l,'[.KETNEVi (C) (01 H O L.A. 3<1032'RED ANT 


11 


GD 


16 




2 


HORSE & CARRAIGE ♦ CAM 'RON FEATURING MASE 

PLXE A TONE (C GILES! iTi UNTERTAINMEIVT 78938VEP1C 


12 


Q3) 


17 


20 


4 


MONEY AIN'T A THANG ♦ JD FEATURING JAY-2 

.' DLPWi SJ.OL-PW lAY-i 5 '.GIOVC . CAH'EH.s HAM* =v PAR* Eft: iTi SO :EF v r .^ ;,; IL ..f."Fj:i 


13 


14 


14 


10 


20 


IT'S ALL ABOUT ME • ♦ MYA & SISQO 

D=\*fir.:N ; n^yAi^Htr.'z-.-o.i' i xzimajuyA.vtKKiii: a : uK-.tfi;.'- ■'::yv.i-<.-: 


2 


15 


13 


13 


13 


TLJIT ADIJC rtC TL1C AIJC VA/Lm 1 AUCC V/""ll 1 a A VCf^ADC 

tHL AKMb Or Int UNt WHU LUVtb YUU • * AbL-Art 

G R0O*E ID.WARREN) ICl <.0\ IV) 50 50 OEf 7g78a,COLUMBlA 


4 


© 


21 


22 


3 


DESTINY ♦ MYRON 

(C) ID) (T) ISLAND 572334 


16 


17 


12 


14 


14 


DO YOUR THING ♦ 7 MILE 

T OLIVER (T. OLIVER. U C RODNL'I (OlDl CRAVE 78886 


12 




20 


21 


6 


HOW DO 1 SAY I'M SORRY ♦ TAMI DAVIS 

h .i',:.f ■■ A-.r-S-D COK L.STEPMENS> ;C. ID HiC AM 1 l^XS 


18 


19 


15 


17 


8 


WHATCHA GONE DO? ♦ LINK 

DELiTE D ALLAMB' L Fj=CAD[b.A sre.ERvuft' ICI (01 RELATIVITY 1691 


15 


20 


18 


15 


18 


ALL MY LIFE DON'T RUSH (TAKE LOVE SLOWLY) ♦ K-CI & JOJO 
J KA 1 LEY, R BENNETT i J, HAILEY.R, BENNETT. K.HAILEri (C) ID) MCA U420 


1 


QD 


NEWI» 


1 


* ★ ★ Hot Shot Debut * * ★ 

LOOKIN' AT ME ♦ MASE FEATURING PUFF DADDY 

C HUGO.P.WILUAMS (M BET HA.C HUGO , P. WI LUAMS, S.OOMBSi ) (D) BAD BOY 791 7&ARISTA 


21 


QD 


24 


49 


3 


NOBODY DOES IT BETTER ♦ NATE DOGG FEATURING WARREN G 

■.\;rs-n 'L 'f>ATE : Xsj .varf-:n o •* n>'.SL''ti c [■■ - ox :> r ; .r.[:i'io*. e* : iixaeREA'AwA. 




23 


22 


16 


23 


LET'S RIDE A ♦ MONTELL JORDAN FEAT. MASTER P & SILKK THE SHOCKER 

T BISHOP IV JORDAN MASTER P S LKK THE SHOCKER i iO'Ci 'J: OEF ,av» : ^ UE-CJ^' 


l 




25 


41 


3 


SO INTO YOU ♦ TAMI A 

TIM i BOH !Vrl I- ■-. h. f' ; - ! H lAPRiAL l ..'-! '■: 


24 




28 


29 


4 


* * * Greatest Gainer/Airplay * * * 

Hf pc lAfC nn Af^AIM * ARFTHA FRANK! IN 

J.DUPRI (J DUPRI.T.8ROUSSATO.T LORENZW GARFIELD.D ROMANI.M.MAIAVASJI ) m (XI ARISTA 13502 


25 


@ 


26 


28 


9 


N INETY NINE [FLASH THE MESSAGE! ♦ JOHN FORTE 

W JEAfi.PRAS U.FAHRENKW)&PETERSON.K.I(ARG£SJ.F0flTEI ICi 1 Dl IT'. IX RLFFHOLSE 787fj9 COLLMBA 


26 


27 


19 


18 


18 


CHEERS 2 U ♦ PLAY A 

TIMBALAND (S. GARRETT, TWOS LEY) . ■ L : -J .M : " 


10 


© 


30 


35 


1 


LOVE FOR FREE ♦ RELL (FEATURING JAY-Z) 

D BINGHAM (0 BiNGi-AW G GADPS.S CARTER B NCHOIAS: Id Id (T) ROCA FELLADEF JAM 5688A<WDICURY 


28 


29 


27 


23 


5 


COME WITH ME ♦ PUFF DADDY FEATURING JIMMY PAGE 

S COMBS il PAGE. R PLANT, J BONMAM S CCAIBS M CURRX ' ICl 101 EPIC T8954 


19 


® 


33 


63 


3 


WOOF WOOF ♦ THE 69 BOYZ 

A MILLS IV BRYANT) (C) (01 (T) QUAORASOUNEVBIG BEAT 84123/ATLANTtC 


30 


® 


37 


37 


5 


* * * Greatest Gainer/Sales * * * 

2 WAY STREET ♦ MISSJONES 

•vA'.= vHIL-.tiL-l (C) (D) MOTOWN 860788 


31 


32 


23 


19 


16 


1 GOT THE HOOK UP! • ♦ MASTER P FEATURING SONS OF FUNK 

*.:,SCVS OF ill,* L'AS'E"' - SC'l.i JF f JNK CUD T NO LIMIT 5331 l/PROfiiT- 


11 


33 


35 


25 


9 


SHORTY (YOU KEEP PLAYIN' WITH MY MIND) ♦ IMAJIN FEATURING KEITH MURRAY 

f .:^\,;^ :: r. iir'i ~ : : ■■••.•i.r ■: y '. >!• f : i: ■ .' i:lji- 


2D 


34 


40 


3 


23 


GET AT ME DOG • ♦ DMX (FEATURING SHEEK OF THE LOXI 

iF'i "Ml i l..'.'l.'i:t^ F hlLL'1. L b.A>L'j% J IS'lOF I 1 I.I I HFUII F""C4FSCIF AL' FrJiFru MEPCURi 


19 


35 


32 


30 


35 


NO, NO, NO A ♦ DESTINY'S CHILD 

W ,'EAN V HERBERT. R FUSARI IV HERBERT. R.FUSARI.M BROWN.C GAIKES) 10 ID) (Tl IX) COLUMBIA 78618 


1 


3G 


36 


31 


6 


THERE YOU ARE ♦ SAM SALTER 

LSTEWART (P LSTEWART.TAB) ICI ID) IT) (X) LAFACE 24321/AR15TA 


31 


31 


29 


24 


20 


A ROSE IS STILL A ROSE • ♦ ARETHA FRANKLIN 

L HILL (L HILL.J W BUSH.K W1THROW J HOUSERA ALY.E BRICAELL) IC) ID) (T) (X) ARISTA 13.165 


5 


38 


38 


2S 


6 


PARTY A1NT A PARTY ♦ QUEEN PEN FEAT, TEDDY RILEY, NUTTA BUTT A. MARKELL & JESSE WEST 

T P.E» ii *»L"EF5,T KILE'',! FEU' XGACIDSCfl.l LArDxH W IMTH.l rtlLLlAUC M A- Tl Tl L . VJ'l =F"71- IN"P;OjF1 


26 


39 


47 


43 


34 


iitN A?3LSD WCfiL" ITS LILLiOLT "Ht stMLWDij A ♦ • • , •• •' *"{ WMDOUU LftilS 

f.i«<i:«ai"i:r«jn>t. UM.rivi-xiiiicFFr. *•. a »•!*•• v; • !•«,*! chitikwkx^.wktx 


7 


40 


34 


27 


21 


WHO AM 1 ♦ BEENIE MAN 

J.HARDING (M.DAVIS J HARDING) 


15 


41 


39 


39 


5 


LOVE THE WAY * IT: 

C •H:WPS0S 1 L EXAJdTO JCNES ID JCNES.WAEllH.MSCXNCfllCX.Ci PARFERC THOWSON C LMCXTt.iTHC«ASI ID Dl iTI RCA |6M 


39 


42 


41 


36 


18 


RAISE THE ROOF • ♦ LUKE FEATURING NO GOOD BUT SO GOOD 

L CAMPBELL L CAM"BLLL.J BLRH ' C RUONICKi Id ID 'iM; IT. iXl ll.M II 577J5OISLAN0 


20 


43 


46 


45 


41 


DEJA VU IUPTOWN BABY] • ♦ LORD TARIQ & PETER GUNZ 

IFNS ID FAGEN.W BECKER1 ICl (O) IT) (XI CCOCNL 78755-COLUMBIA 


4 


44 


45 


46 


49 


YOU MAKE ME WANNA... A ♦USHER 

J DUPRI (J.DUPRI.M.SEAt.U.RAYMOND) .C"Ci ' i»i ..afx:e ;i:h jfisu 


1 


45 


48 


42 


21 


NICE & SLOW A ♦USHER 

J LXJPRKJDUPRI MSEAl U RAYMOND B CASEY) (C) ID) (Tl IX) LAFACE 24290ARISTA 


1 


46 


42 


38 


26 


WHAT YOU WANT • ♦ MASE (FEATURING TOTAL) 

N MYRICK |M BETHA K SPIVET 1 MYRICKS COMBS.C MAYFIELD) ICKDiT »;(,A[ 1' • ' . : . M - 


3 


47 




33 


17 


MONEY. POWER & RESPECT ♦ ♦ t 1 OX : F t AIJRIS'G L'VIX .4 Lll KIM 

D.tfCEUTTL fi IXWfYlE 1 AC1K.J — 11 1 ."'111 ! I.VMINi C AYjlllTT ( F ^ WEN1L 1 SFXTF [i I Tl ii SIC 7jlitWST* 


8 


® 


49 


50 




THE ACTUAL ♦ ALL CITY 

0; PREMIER ILTROLPE.GCORDEVY C MARTiM ;Ci (01 IT) MCA 55445 


48 


49 


51 


40 


20 


IMAGINATION ♦ TAMIA 

J D-'JP* IJ COPRI M SEAL S GC'^T X I7ZELL - PEP.REN.C SIChaRDS IC) iDi iVi GAE5T 1 7753V,ARNER BROS 


12 



O Records with the greatest 
(RIAA) certification for sales of 
Kg Cassette single availability- 



THIS 
WEEK 


7 -: 


2„ 
-• , 


VVKS. ON 
CHART 


TITLE ARTIST 

PRODUCER (SONGWRITER) IMPRINT A NUMBERPROMOTION LABEL 


i 

X- £ 


50 


43 




23 


BODY BUMPIN' YIPPIE YI-YO A ♦ PUBLIC ANNOUNCEMENT 

E.ROB IN SON (F. DAVIS, E. GRAY. M GRAY) 1 (T) 00 AiAl 582441 


4 


(3D 


NEW ► 


1 


1 TAN nf) THAT A MONTH 1 IORDAN 

1 U LJ in,, W IYIVIY 1 LLL JLTXLIMIY 

T BISHOP (M JORDAN.! BlSHDPi IT) IE'' J' 1 '.' '.' ■' : '• l.'l = M'-'i 


51 


52 


50 


47 


19 


Fin FDR 1 OL/F A A 9PAP FFATIIRINH FRIP Wll 1 IAM^ 

UFJ run LVVL W ▼ £ 'ML rL/XILIrMIYU LTMF^ YYHLIWIVIU 

SOULbiWCXK.nfiRjf. |T SHAKL'P.C SHACK. . CA^lIN B CALDWEL..* KE*TIS{Hi ICl iDUD AVAR J HbWm 


10 


("53) 


55 


55 


4 


DO YOU HEATHER B. 

D PARKEfl 1H GARDENER, K PARKER 1 t mi ■ 


53 


54 


56 




19 


uirTnov a a pi tcr nannv jl twf ccmii v rraT Twr iSfTiTncjini i^ b i r, i ri icta duyufnI 

STEV1E J a C0MK IC ViALLACEJ -HILLIPS.S COWEtS S jC-^T 1'. B COW [ :DuT: ^iBADBOV 791 5cS'AF»STA 


13 


55 


60 


:.' 


19 


THANK YOU BEBE WINANS 

L VEGA.K GONZALEZ >R WI\ANS,R lAWRffiCE T Kins: (C 'Dl ') I X) ATLANTIC H4U: ! 


53 


56 


44 


54 


9 


WHATUON ♦ LATANYA FEATURING TWlSTA 

"HE .EdENDARY TRAtSTfR >L HLAlES : V 1 * "Ht L 1 : . >.IjLIY fl CWtOIl ■ ( TAUCAi Lil it. :.LSI 4UIj.l"'7V 


44 


57 


52 


48 


5 


BLACK ICE (SKY HIGH) • GOODIE MOB FEATURING OUTKAST 

MR DJIDSHEATS.C tilPP.A BENJAHIN.A PATTON) CuCl LAf ACE 2J337,'AR iTfl 


48 


58 


63 


56 


18 


RAIN ♦ .V. 

5A MORGAN IB A.MORGAN.J PASTORlUS; (C) ID) RCA6M02 


7 


GD 


67 


71 


4 


CLEOPATRA'S THEME ♦ CLEOPATRA 

u VLs:-iic.Hiaiifjs2.HiG(; , .5.* higgins.t.^pa^on.k. haves i ic: .Di : t i m wverick :;22s.'ivar*jerbros. 


59 


60 


61 


51 


5 


STOP BEING GREEDY ♦ r; > 

: v.' " F t.[:::,j r-L-- ">r.'.'- r '. . '.' >, - - CD RUFF RYDCR&CEF JAM 568989*/MERCURV 


: 1 


61 


53 


53 


; 


FPFflK Dl IT * NI ITTA RI ITTA PF AT TTHnv Rll PV ANn ANflMVMni IQ 

r nCMF\ UU 1 t liUI In DDI In r En 1- 1 LUUI nlLul nnL7 IVIUUO 

: RHEV IT 'jAIThEK I R IEt t! EDWARDS, N ^UOGERS; ICl iD H j I'L MAN 'J 'CJMMt^COPE 


53 


62 


57 


52 


13 


TURN IT IIP IRFWIXI FIRF IT IIP A * RI I^TA RHYMF^ 

BUSTA RHVMES i T SM Th G LARMN.S Pm lliPS' iC) I D > - T : EiEkTRA WICATEG 


7 


63 


58 


58 


13 


FULL COOPERATION ♦ DEF SQUAD 

: . •■ ;•; :£F:r,r'i F K.MURRAT.H.OUSlfrl IT) D€F MM 56B779*i1iIERCURY 


51 


® 


NEW> 


1 


WHAT U SEE IS WHAT U GET ♦ XZIBIT 

i 'A EST A .'.fiT 10 (DKD LOUD 65507 


64 


® 


74 




2 


STANDING TOGETHER GEORGE BENSON 

P BROWN (M SEAL. 5 DUBiNt 1X1 GRP HOB* 


65 


GD 


66 




2 


IN YOUR WORLD TWlSTA & THE SPEED KNOT MOBSTAZ 

THE .ECENDAHT TflAXS'ER ,T-€ LiGENDAflT RAICSTEff ™siA.W;E.W.Ifi ICl Dl [Tl :SEAT'>?^ AA- W'.:::ATLASTIC 


66 


67 


68 


68 


9 


N.O.R.E. ♦ NOREAGA 

! T. ',.1 . i ■ • ■ MM- [ii i 


59 


68 


65 


60 


17 


2 LIVE PARTY ♦ ' 

C WOSG WON M R055.C C XON |M,R05S,C WONG WON.H.W.CASEY.R.rNCH) (C) (D> IT) LAV )Ct 897 


53 


69 


a 


78 


13 


CHOKE ♦ B.L.H.U.N.T. 
V. -i';'Y,l ;f A GRAHAW.-T LEVERSTONI ICI |T)«J SCUCT 25059* 


62 


70 


59 


59 


13 


DING-A-LING ♦ HI-TOWN DJS 

■ ■ ■■■ ■ " ■ ■ t ■ ! ■ , 1 


59 


71 


71 


65 


7 


THF WAV 1 PARI AV TRftftP 
int. wm i i rHi\ l^h t i riyyr 

UL' STEVE CS RUSSCLLI tC> IX) WARRW e950*/KOCH 


65 


72 


64 


61 


II 


RUTHLESS FOR LIFE ♦ MC REN 

LT HUTTON ;t. PATTERSON. LT HUTTON) rCi 3 1 1 KLIrHLESS 'H^O! EPIC 


61 


73 


70 


66 


5 


GOT YA BACK ♦ DREA FEATURING BLACK ROB 

K SM3CV: »C c Nf r ■■: .K '-31-'. <■ K-W ■ »7c.; [ KLW ► fCRNEU'i IC: iDiSPXED SCTO I'i^t/A'AFiSE'EKIS 


66 


© 


85 




2 


Nin WOMAN * r,FNFRAI P.RANT 

C A? RAMS HEAV LOVE 0 LAWBERT e PDntR : G a ANT PM At- vT[ i i-:: :[! ■ PC LVbE '•' RGlN 


74 


75 


54 


62 


11 


1 WANNA GET NEXT TO YOU ♦ CHRISTION 

DA^ E G ''ROSE ROYCE.N WHITFIELD! ICl ID! ROC-A-FELLA'CEF JAM %8»I7&MERCURY 


32 


76 


76 


69 


4 


REACT ♦ ONYX 

SUD DA [F SCRIXGS K. JONES. T.TAVL0R,S-A*I0BM0M,6lSAW)LIN) IT) JMjVDEF JAM 5689e3'/WEROJRY 


62 


77 


78 


72 


9 


SINFUL ♦ COSMIC SLOP SHOP 

R THOMAS lMSELMC*.i :C i ■. D ! iTi MTJME 55-S2&MCA 


66 


78 


80 


83 


7 


LOVE HURTS JUANITA DAILEY 

PCYSER.VIKTEP i. PDYSE^.VIK-ER (0 <XI WOO 2494S , /ICHIBAN 


78 


79 


72 


67 


17 


SECOND ROUND K.O. ♦ CAN 1 BUS 

WJUN.J, WONDER (aWILUAMS.W JEAN.J WONDERi ICl (D) IT) UNIVERSAL 56175 


13 


80 


69 


81 


8 


LIKE WE DO ♦ P.A, PARENTAL ADVISORY 

P.A (J KILLINS.K ruATMER M SINCLAIR! 


69 


81 


75 


76 


g 


nnilir IT r\U A MTMTA fiSwCMDrtDT 

tiKINL 1 1 UN •IN UtA UAVtNrUrt 1 

D AUSTIN (N DAVENPORT. D AUSTIN B BlArE.C WOLFEi ,T) DELClOUS VINYL 27527*rV2 
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MARIAH CAREY SHUTTERS CRAVE; BISCEGLIA TO EPIC 



(Continued from page 6) 

stay within the Sony system." 

Carey had no further comment on 
Craw or on published reports specu- 
lating that she might be leaving Sony 
Music. 

Sony Music had no comment. 

In the closing's aftermath, the 
majority of Crave's artists and staff 
members are expected to move to 
other Sony Music labels. 

Crave president Rick Bisceglia will 
be joining the Epic Records Group in 
a senior management position (Bill- 
board/fti/fettn, June 30). According 
to sources, Crave VP of urban pro- 
motion Morace Landy will be named 
to a similar position at Epic, while 
Crave Southwest regional promotion 
representative Cheryl Broz has 
moved to the same regional role at 
Columbia ( Billboard/iuM tin, July 
15). 

The folding of Crave comes less 
than two months after Sony Music 
said that Crave "would continue to 
exist" and that the label was merely 
in the process of restructuring (Bill- 
board, June 13). "Sony is in discussion 
with Mariah Carey to take Crave to 
the next level of success," a Sony 
Music spokeswoman said at the time. 

Reports later surfaced that former 
Motown president Andre Harrell was 
in talks with Sony to become Crave 
president According to sources, key 
decision makers at Crave and Sony 
conflicted over the idea of Harrell 
taking Crave's top executive post 

The New York-based Crave 
Records launched in 1996 and spe- 
cialized in R&B and pop music. Its 
roster featured such acts as Allure, 
S.O.A.R, and 7 Mile; each group has 
released self-titled albums within the 



past year. According to SoundScan, 
"Allure" has sold 377,000 copies, 
"S.OAF' has sold 15,000 copies, and 
"7 Mile" has sold 26,000 copies. 

The future of 7 Mile appears to be 
resolved. 7 Mile co-manager Tanya 
Heidelberg of Diversified Entertain- 
ment Group tells Billboard: "We're 
happy with Sony, and we plan to stay 
within the Sony system. We're not 



accepting outside offers from [non- 
Sony] labels." 

She adds, "Crave had a good team 
of people, but it was a small group. 
We're looking forward to 7 Mile land- 
ing at a label with a larger staff." 

According to Sony, Crave had 
approximately 25 employees at the 
time it was announced the label would 
close. 



Heidelberg says she wasn't sur- 
prised to hear about Crave being 
shuttered. "We had been hearing 
things for a while," she says. "But 
even during the uncertainty, I have to 
commend the Crave staff for being 
true professionals throughout this sit- 
uation." 

Allure's management did not 
return calls by press time, and 



S.O.A.P's management could not be 
reached for comment 

"We have a lot of supporters at 
Sony Music," adds Heidelberg. 
"Despite Crave being closed, I know 
Sony is still excited about 7 Mile, and 
we're going to move forward. Our 
main goal is to keep the momentum 
going with 7 Mile and stay focused on 
the record." 



M0NIFAH TAKES CONTROL 

(Continued from page 29) 

According to Broadcast Data Sys- 
tems, the single has received 72 
spins at R&B radio. 

Mychal Maguire, PD/music direc- 
tor at KIIZ-FM Killeen-Temple, 
Texas, says, "I put in the Monifah 
record off the sampler when I heard 
it because it smelled like a hit. And 
if it smells like a hit walks Uke a hit, 
sounds like a hit ... it must be a 
hit!" 

Maguire says the calls he gets 
on the track are "exclusively 
females, but all demos love it. It 
has an instantly recognizable 
sample, and the lyrical content is 
something the female demo goes 
crazy over." 

Eddie Matias, dance/rap super- 
visor at HMV in New York, says he 
will stock "Mo'Hogany" even 
though he hasn't heard the music 
yet. "For the most part, we bring 
in any new artists, especially if it's 
from a major distributor. But 
[Monifah's] last project did very 
well for us. She had a couple of 
good singles. It still sells today. It's 
not a huge seller, but it sells con- 



sistently one and two years later," 
A video for the single was shot 
July 13. An unedited version of the 
video will be packaged as a value- 
added item for customers who buy 
the LP 

"There's not much you can get 
on a video show these days," says 
Rhinehart. "The sexual innuendo 
is usually bleeped out, so this ver- 



sion will be unedited and free of 
all censors." 

Beginning in August, Victoria's 
Secret catalog customers will re- 
ceive a sampler tape of "Mo'- 
Hogany" tracks with their orders. 
The promotion will continue while 
supplies lasts. 

" 'Mo'Hogany' is a sexy album, a 
sensual album, and an erotic album, 



and we are trying to play up on the 
things that put her in those situa- 
tions," says Rhinehart. 

Promo tour information and 
major marketing information for 
the project is still in the develop- 
ment stage, according to the label. 
Monifah is managed by Joshua 
Tree Entertainment and has not 
secured publishing yet. 



GLOBAL PUBLISHING REVENUES UP ONLY 0.3% IN 1996 



(Continued from page 3) 

ing to the report. The remaining 
16% is made up of distribution 
income (10%), which includes print 
sources and CD rentals; interest- 
investment income (4%), which is 
interest revenue from monies due to 
copyright holders; and miscella- 
neous income (2%). 

NMPA president/CEO Ed Mur- 
phy attributes the flatness in glob- 
al publishing revenues to the matu- 
ration of the mechanical royalties 
markets in the U.S. and Europe and 
the robustness of the dollar vis-a-vis 



COMMENTARY 

(Continued from page i) 

Why is this program — and the 
hopeful development of others like 
it — important? Why is it worth my 
continued effort and that of Island 
Black Music's entire staff to provide 
such an opportunity to these chil- 
dren? There arc limitless answers to 
these questions. 

We might have afforded these stu- 
dents the opportunity to try, to see 
what the music industry tastes like, 
to put their creative juices into a 
viable medium for their peers. But 
what these productions ultimately 
gave back to the community, and 
showed to their audience, is that the 
message being sent is one of hope. 

The program raises the awareness 
of community, humanity, and family. 
It inspires communication and 
respect for people of all races and 
religions. These students are a 
source of pride. They give tangible 
proof that our collective tomorrow 
will be a positive one. 

When designing this program, I 
felt it important to reach out to our 
youth to give them a better challenge 
than the daily struggle to defend 
oneself against the negatives. How 
refreshing: the challenge of business 
life vs. that of street life. How dif- 
ferent to turn the energies of sur- 
vival into the energies of creation. I 



hoped that with a little sunshine and 
love, the seeds we planted here 
would bloom. I never expected these 
fruits to flower, flourish, or take root 
as much as they did. 

Some students had the opportuni- 
ty to perform and gained levels of 
confidence I can't begin to describe. 
Some had already dreamed of 
careers in the industry and were so 
enlightened as to the inner workings 
of the business side of operations 
that they now forgo ideas of enter- 
tainment for those of law or other 
endeavors. Some students were on 
the verge of school expulsion and 
used this program to turn them- 
selves around. 

And the products that these stu- 
dents' different companies produced 
are born of hope. Bulldog Produc- 
tions' video features a high school 
environment where a peer acts as a 
spokesperson, relaying a "head for 
the positives, not the negatives" mes- 
sage. Made in Da Shade's video com- 
bats rap-video cliches by showcasing 
drugs, guns, and hustling as occur- 
rences of ultimate distress, not icons 
of glamour. Brick City Productions' 
"Newark Days, Newark Nights" 
video depicts growing up in that Jer- 
sey city, which is portrayed from the 
heart as a community-centered 



hometown. Nowhere were the tired 
cliches of mass-media music imaging. 
Gone are scenes disrespectful to 
women and minorities. Absent are 
violence, drugs, and alcohol as 
intrigue. 

Success is born when you give 
youth the chance. The Born to Be a 
Star program took resources we in 
the business would take for granted 
and offered them out to fresh eyes, 
ears, and hands. Not only did these 
hands produce exceptional music 
and video with a positive message, 
not only did they learn about busi- 
ness and confidence; these students 
took the skills they learned and 
applied these philosophies to their 
lives across the board. To touch one 
life through work is implicitly ful- 
filling; to help change an entire com- 
munity is unspeakable joy. 

We have a responsibility to our 
future. We must use the resources 
we have been afforded to invest in 
our tomorrow. By giving these chil- 
dren the means, direction, and sup- 
port necessary to achieve their 
goals — no matter how seemingly 
unattainable they appear to be — we 
are building a future of intelligence 
and dreams, brick by brick. 

The children are our future, and 
I'm proud. 



other currencies. 

"The remastering of CDs has 
leveled off, and that's had an effect 
on the growth," says Murphy. 
"Another factor has been retail 
operations, which were overbuilt, 
causing a lot of return factors that 
negatively affected the business." 

The flatness in mechanical royal- 
ty payments will likely be offset in 
the coming years by the growth of 
developing regions like Eastern 
Europe, Southeast Asia, and South 
America, which make up an 
increasingly large portion of the 
revenue pool, according to the 
report. 

In 1996, the top five markets — 
the U.S., Germany, Japan, France, 
and the U.K. — represented 68% of 
the global publishing pie, down from 
71% in 1994. Similarly, the top 10 
markets in 1996 accounted for 86% 
of the publishing universe, down 
from 88% in 1994. 

Other factors that promise to 
reverse the stagnation trend include 
full implementation of the World 
Intellectual Property Organization 
treaties and copyright exploitation 
on the Internet, according to the 
report. 

In some countries, notably India 
and Mexico, judicial systems are 
already in place to protect copy- 
right owners, but lack of enforce- 
ment has resulted in low publishing 
revenues. 

"There's great potential in those 
countries, but the problem is get- 
ting their judicial systems to 
respond to piracy problems," says 
Murphy. 

With regard to currency ex- 
changes, Murphy notes that if the 
1996 figures were calculated with 
the same exchange rate used for the 
1995 statistics, the growth rate 
would have been 4.8%, compared 
with 0.3%. 

"The dollar keeps getting 
stronger, and it makes it look like 
our global businesses are not mov- 



MUSIC 
PUBLISHING 
REVENUES 

1992-1996* 

1992(43) ..$4,718.2 

1993 (48) . . S5,033.2 . . . (-6.7) 

1994 (58) . . $5,837.8 . . (+16.0) 
1995(57) ..$6,208.7... (-6.4) 
1996(51) ..$6,224.5... (40.3) 

* The figures in brackets in the first 
column are the number of reporting 
territories that year. The figures in 
parentheses In the third column are 
the percentage changes on the previ- 
ous years. All dollar amounts are rep- 
resented in millions. 

Source: National Music Publishers' Assn. 



ing as well as they are," he says. 

The report notes further that the 
0.3% growth rate is misleading if 
not viewed in historical perspective. 
Over the past five years, music pub- 
lishing revenues have risen 32%. 
Although part of that growth is 
attributed to a larger reporting pool 
(from 43 countries to 51), two fur- 
ther reasons are cited in the report: 
"The general acceptance of copy- 
right in areas of the world where 
previously payment was rare, and 
the growing professionalism of the 
newer collection societies." 

Murphy says he expects the 1997 
figures to be "close to what we've 
shown for this year. The same pat- 
terns will continue — growth in Asia 
and the Latin markets and contin- 
ued stability in the U.S. and Euro- 
pean markets. With a strong dollar 
and [continued] low inflation, the 
growth may not be so apparent." 
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■4i.". .- i.r-.i" ,, .. ,|ti. 


33 


73 


7 


SO INTO YOU 

rAMIA CQWEST'WARNtR BROS 1 


1 


45 


4 


LOOKIN' AT ME 

MAI"; -FAT F'.lf ■ [":/.[":•! r ■fiAiJ [(..■ Wir'.l 


74 


72 


9 


DONT LET GO 

REGINA BELLE (MCA) 


37 


36 


8 


CANT TAKE MY EYES OFF OF YOU 

JaIJSYN H LL . Vi-i- 


75 


E8 


5 


5TOP BEING GREEDY 

■ 
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( ) Records with the greatest airplay gains. £ 1998 Billboard/BPI Communications. 

HOT R&B RECURRENT AIRPLAY 





3 


12 


WHAT ABOUT US 

TCTAL iLAFACtvARISTAi 




7 


17 


HOLD ON [CHANGE IS COMIN') 

i:i'.L>;i:i ■■! 'ii i-.t l -'f ^.i'i.i:ii , .'t..Aj.i.i 




2 


16 


WT WUB HANDS VfHBX MY ETES CCUD SEE 

BJSTA RiVYMES lELEKTRA/tEGj 




1 


2 


SEVEN DAYS 

MARY J. BLIGE IMCA) 




5 


9 


LUV 2 LUV U 




19 


24 


1 CAN LOVE YOU 

MARY 1 BlIGE (MCA) 




8 


9 


WE'RE NOT MAKING LOVE NO MORE 

DftLI HILL LAFACE ARISTA. 




10 


5 


1 DONT EVER WANT TO SEE YOU AGAIN 

L/NClE SAM (STOlECREEK.'EPlC) 




4 


5 


A SONG FOR MAMA 

BOYZ II WEN (MOTCVYNI 




11 


23 


MO MONEY MO PROBLEMS 

MieiMcuseiiFyr wwcwiwsEuwKTWflBtu 




9 


13 


EVERYTHING 

MARY 1 BU&E (MCA) 


12 


6 


6 


MY BODY 

- :F AS'ivf :-.\l Si. 


13 


13 


46 


HYPNOTIZE 

>E NOTQRIC.JS B 1 G :EAD eOf.'ARlSTA: 



14 


12 


4 


GONE TILL NOVEMBER 

WfClEF -TAN RUrFHOL5F.CC-.ilWB A; 


15 




29 


FOR YOU 

M NNY LAT'lM.'.'h! X'L'LLlMSiA 


16 


» 


3'. 


CAN WE 

SVW UIVEI 


17 


17 


6 


SWING MY WAY 

K P A tl.v"YI EASUVFST.'EEG 


18 


14 


4 


ROMEO AND JULIET 

SYUA-t iYNl FLAT Cm'J. iGRA'lD JL^i.TtCAj 


19 


70 


4 


AM 1 DREAMING 

1 Mil !-;' ., '---.Ml' IC.Ai-! .. a '.'.-^-a. 


20 


21 


23 


GC^s'prgF'ERTY (B-RlTC'INTERSCOPEI 


21 




33 


THE SWEETEST THING 

SERaVTI OW AlL^TAflS RAT lAuttm Hli dXUAtttl 


22 


15 


18 


FEEL SO GOOD 

MASE ELAD BOY/ARISTAl 


23 


23 


18 


MY LOVE IS THE SHHH1 
nttHNFtBHlWUilA' Wir/AWArAWeiBCE: 


24 




9 


1 CARE BOUT YOU 

MIltSTORE (LAF ACEv'ARtSTAI 


25 




14 


SOCK IT 2 ME 

■ . r wiv.p! rrmn,tTC^WL«5M3te; 



TITLE (Pubksher - Ltcensing Ori ) Sheet Music Dist 

68 2 LIVE PAITTY (Ul' )« Wtjm, BMLW*ric-k BMllortelutJe. 
GUI) 

31 2 WAY STREET fHcWo. ASCAf /Mis^iancb. BMl'AI Sirvn. 
gMl/Beane Tnbe. BMI) 

49 THE ACTUAL (EMI April, ASCAP/GtM Pt*i. ASCAP) HL 

20 ALL MY UFL'TWHT RUSH (TAKI LOVE SLOWLY) (EMI 
April. ASCAP/torO Kayla. ASCAP/Mee Bee Dan*. ASCAP/? 
fia Prod , ASCAP.-ViB, ASCAP) HLyWBM 

15 THE ARMS OF THE ONE WHO LOVES YOU 'Rtalsorp 
ASCAP) WBM 

39 BEEN AROUND THE WORLD- ITS ALL ABOUT THE BEN- 
IAMIMS (Jones. ASCAP/R70. BMI/Careers-BMCV BMI/B« 
LV PRS'WKt. PRS.'Bs-Dcga. ASC*P.%5t.n Corbj 
ASCAP/EMI Aprt ASCAP) HI 

57 BUCK ICE (SKY HIGH) iLXirwi Rat;. UWCoodv Mob. 
ii\H ::'iiy ..iif. mi^jA Booty ASCAP.'Ovyialti ASCAP) 
WBM 

50 BODY BUM PIN' Y1PPIE YI-YO Rmeliaood. ASCAP) 

1 THE BOY IS MINE (EMI Blrtwootl BMI/Bran-Bran. 
BMIrEMI BMoMMd. SESAC/Farnous. BMI/Henchi. BMtiEU. 
BMI) HL 

81 BRING IT ON (My Dos Luna. ASCAP.tMi AprJ 

ASCAP/D AR.P , ASW/Tiwior IW*uthouse ASCAP) 

94 CHANGE YOUR WAYS IHookrnan, BMIAtotunan, 
ASCAPAJncBnmcn Tom. BMI/TAjitakty Mine. BMI) 

27 CHEERS 2 U (Hert.l«:ttji ASCAP^Yrgima Be3ch 
ASCAPAfB. ASCAP) WBM 

69 CHOKE (B.LH U N T , BM/ftal. BMn 

59 CLEOPATRA'S THEME (EMtlMI Blsckwood. BMT) HL 
92 CLOCK STRIKES C/iiwrna Be*h, ASCAP/'MaR,™. 

ASCAP..YW. ASi AF »,«, , , : r,„, a AmcncaTBMQ HLAM3M 
90 COME OYER TO MY PLACE (Oawna. BMI) 
29 COME WITH ME (Flames Of Atwr ASCAP/YYarnef 

Chappell, ASCAP/AJStm Combs. ASCAPitW April. 

ASCAPtRerrwrkat*. ASCAP) WBM 
92 CRAZY FOR TOU (MCA) 
43 DEM YU IUPT0WH BABY] (MCA. BMI) HL 
IS DESTWY CM Dout*. BNtt/H Key. BMLRectiop^ile. 

EMtTJancrjck. 8ML1rw«.BMI) 

70 DIMG-A-UNG (Atro-ncar BMI) 

52 DO FOR LOVE Uxrtfe Fever. BMI.EMI Blacivtood 
BMl^ouNw«. BMttehua s Dream. BMI/Music Corp Of 
America, EhMI/Liridseyarifie, BMt'The Music Force. 
milvmrit. BMI) HL/AJBM 

96 DO WHAT U FEEL Oonian Loren. BMI) 

17 DO YOUR THING (Cbocotole Factory. ASCAP/Copyrgfit 

53 DO YOU (Kenny ParAer, ASCAPjIXL. ASCAP) 

61 FREAK OUT [September Sn ASCAP/TJonril. ASCAPiTomba 
ASCAP/AbtJi/ Rahman. ASCAP/EM. ASCAP/Tadaj, 
ASCAPjPBanut Butter. (WLTJatrcry's Ul Boyz. BMI) HL'YiBM 

2 FRIEND OF MINE (The Ptce * RigW BMLWuuc Corp 01 
Anwhca, BMlStevoo A Jordan. ASCAP/Sorri/ATV Tunes. 
ASCAPAAYs World, ASCAP/HGL, ASCAP.Tor Chase. 
ASCAP/HtCa South. ASCAP) HL 

63 FUaCOOi^TKM(EntkSemion.Aii^/llta« 
ASCAP/2omba, ASCAP/Tunky NoUe, ASCAP/Tanwus, 
ASCAP^toronda, BMI) 

34 GET AT ME DOG lBoom« X. ASCAPXBCVfkjM 
Cw^'Danmn Blackman. ASCAP.frankt, EMI) 

8 GHETTO SUPASTAR (THAT IS WHAT YOU ARE) (Sony.'AIV 
Tunes. ASCAPAete San Hjl ASCAPACF. ASCAP/Wvi-Tanfc 

eMii-rtwuet iMMrlrTnJWMIa^^ 

BMG. BML^rrcfappell, BMI) WBM 

94 GIRLS (Colk Part. BML^antror.. BMvlrrCA, BMI/Cameo 
Appearance By Ramses BMlCasokne Alley. BMI) 

88 GITTY UP (T^vGiarii. ASCAP/Arnbush, ASCAPytobete 

ASCAMMI Aprt ASCAP) HI 
99 GOTS LIKE COME ON THROUGH I Duck Low, 

ASCAP/Rert*di, ASCAP) 

73 GOT YA BACK (Cocoa Puff, ASCAP/B8 Pub. ASCAP/As^rtJi. 
ASCAPAarnond Rob. ASCAP/Jostm Combs ASCAP/EMI 
April. ASCAP'-Nine' Satuhec ? it.o.- : ASCAFi 

25 HERE WE GO AGAIN (So So Oef ASCAP:fMI Aprt. 
ASCAP/Croon Tunes. BMtSm/tty Son. BMl-Sorrr^TV Sor«s, 
BMf Arapesri Ctxnrnuntcabora. ASCAPlrtOe Macho. 
ASCAP.'WB. ASCAP) HL 

12 HORSE t CARRAJGE (Killer Cam, ASCAP/UrtBrtainmert. 
ASCAPA*amer Chappell. ASCAP/1? And Under, BMl'Starn U 
Well ASCAP) 

18 HOW DO I SAY I'M SORRY (EMI Aprt. ASCAP/Koando, 
ASCAP/EMI BJackMod. BMI, tteborah Cor. BMlWamer- 
Tamerlarw. BM(Slue Sound, BMI) HL/WBM 

51 I CAN DO THAT (Hudson Jordan. ASCAP.Wixeri. 
ASCAP/Mood Swing, BMP, 

10 I GET LONELY (Black Ice. BMLEMI Aprt, ASCAP.'Flyts Tirme, 
ASCAP) HLyWBM 

32 ir»TTHEHOOKUPt(B<P.BMl«LmA»erw.BM0 
49 IMAGINATION (So So Dei. ASCAp.-EMI April. ASCAP^lack 

AD ASCAP/tobete ASCAP/FMI. ASCAP.BMG. ASCAP) HL 
67 INSANE (H Spittt. ASCAP) 

66 IN YOUR WORLD (Stay Hieh, ASCAP/tt's AJ Good!, 
ASCAP/Cnatw's Way, ASCAP) 

14 m ALL ABOUT ME (D Kracrtnary, ASCAP,Oryarr«r 

Chappell. ASCAP/Urban Warfare, ASCAP^^PZ, BML'Ptrlect 

Ml ASCAP) WBM 
75 I WANNA GET NEXT TO YOU (MCA, BM0 HI 
100 jAM0«rT(Sutt28.ASCAP^ulKeel.ASWP/&SoD«t. 

ASCAP1MI ASCAP) 
90 AIST H STRAIGHT WITH ME (0« P. BMI^.thi Avt 

BMl/EW April, ASCAP/Ftyte Tyme ASCAP) HLAVBM 
23 LETS RIDE (Hudson Jordan, ASCAPA^n. ASCAP/Mood 

Sw.TE. BML'BiK P BMI' 1 
90 UKEWE DO (Ghetto Street Funk, ASCAP/Hn Co South, 

ASCAP/ful Keel ASCAP) 

21 LOOKIN' AT ME (M Betha, ASCAP,€hase Chad. ASCAP /The 
Waters CI Narerath, BML'Jushn Combs. ASCAP.tMl April. 
ASCAP) 

28 LOVE FOR FREE (Dnky B. ASCAP,RgI : SouH. ASCA-.'BMC. 
ASCAP/Lil Lu Lu, BMfMnsic t Media IMmtiwnal. BMI) 

78 LOVE HURTS I'Milahn ASCAP.'Jaiapo. ASCAP) 

95 LOVE LETTERS (LeoSon. ASCAP/ Averrtal. ASCAP/Trwit 
BMWMdor. PRS/EMI Aprt. ASCAP! 

41 LOVE THE WAY fftrtti Street Tunnel. BMI/Sony/ATV Songs. 
BMLK. Wales. BMI/Jusbn Combs, BMLXMI Aprt. BMllotus 
Petals BMi: HL 

3 MAKE IT HOT (Mass Contusion. ASCAP) 

13 MONEY AIHT A THANG I So So Oef. ASCAP/EMI Apr! 
ASCAP! il Lu Lu. BMLWi Blackwood, BMbTjJob* Art. 
BM('Airiaiing|jM,BMW>erjiva>r^ BMI) 
HL 

47 MONEY, POWER t RESPECT (Shot* \wefm. 

ASCAP/Jae wons, ASCAP/Paniro s. ASCAP/Jushn Combs. 
ASCAPr'fMI April. ASCAP.'Boomer X. ASCAP.Mystery System. 
BMlniYB, ASCAP) HI7WBM 

96 THE MOST BEAUTIFUL GIRL (Tigtit ? Dot, ASCAP/Red Lowe, 
ASW,'rltKtor«. BMI! 

9 MY AUVWEAHIOWH CSony/ATV, BMliRye, BMVSony/ATV 
runes ASCAP,.Wal»rv«Jrtl. ASCAP..IM ."i" KZAFlni 
ASCAPWih Bone ASCAPAtevwr A Jordan. ASCAP) 

6 MYWAYtFJi1IApri.ASCAP;SoSorjef.ASCAP/SlackAD. 

ASCAPAIR. IV. ASCAP) ht 
45 ■ClASI^(SoSoLlef.ASCAJ>/SlackAD ASCAP2BMG, 
ASCAP!) fi IV. ASCAP/Them Damn Twins, ASCAP/tMl Apnl, 
ASCAP) HL 

26 NINETY NINE (FLASH THE MESSAGE) (EMl. 
ASCAP/AtMrbons Ha4o, ASCAP/EMJ April ASCAP) HL 

22 NOBODY DOES IT BETTER (Nate Oogg, BMtWarTen G. 
ASCAP/Almo, ASCAP) WBM 

35 NO. NO. NO (3 Boy? From Newark, ASCAP/Prrjmrscuous 
ASCAP/WB, ASCAPA-Varnw-Tarnirlane BMUlfJ Melee 
BWMs. Mary's. BMI/MfluriariyHrtty 4 Capone, BMll WBM 

67 N.0.R.E (Suite 1202. BMMosa Luis Gotcha BML'Slam U 
We», ASCAP/JeBy'i Jans. ASCAP/12 & Under. BMvlurtm 
Bean. BMI) 

74 NO WOMAN (JobetB BMl.Hutisongs. BMlWyckflyck, 
BMIMCA. BMI) 

39 PARTY UNI A PARTY (Queen Pen, ASCAP/Tunky Mama, 
ASCAP/Zomoa. ASCAP/Oonnl, ASCAP/LB Fam, ASCAP/EMI, 
ASCAP/Abdur Ftabman. ASCAP/Real To Da Core, ASCAP) 
HL/WBM 

51 RAIN IBam Jams. BMLTACA. BML^stonus. BMI) HL 

42 RAISE THE ROOF (LCM Deep South. BMtWamef- 
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TITLE 

ART 1ST ■ IWHINr 1 '•■:>},• . " 11. \ LASJEL 1 






s 
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TITLE 

flOTIcr flUDCtlMT P-tA.'"llU!"5T NIP- 1 ACtn 1 








* * NO. 1 * * 




31 


34 


19 


WHO AM 1 

BEENIE MAN (2 . 


3 


2 


5 


WAKE IT HOT 




39 


36 


12 


CHOKE 

B.LH.U-N.T- (5.ELECTI 


2 


3 


3 


FRIEND OF MINE 




40 


35 


6 


DING-A-LING 

HI TOWN ZL5 l^'E^T^ESS! 


3 


: 


9 


THE BOY IS MINE 

BRANDY & *.T ■■'■"\\ 




41 


11 


12 


2 LIVE PARTY 

IHI ,' 1 ['.'t i>'l '.v >.l II 'Lit. 


4 


5 


6 


MY WAY ^ 




« 




1 


WHAT U SEE IS WHAT U GET 


5 


4 


26 


THEY DON'T KNOW' ARE U STILL DOWN 

JON B (YAB YUMi'550 MUSIC'EPICI 






SO 


31 


DEJA VU (UPTOWN BABY) 

liW. TjVRO i s^TEfi .1 ■ ' < ' 1 1 ■ iMS A 1 


6 


7 


12 


MY ALL/BREAKDOWN 

MAHIAH CA^"L V (CC'LLiMSlAi 




3) 


46 


2 


IN YOUR WORLD 

"pJTiTa I M OCT VteST»t i35A "JPi *iW*RJtiK\ 


7 


6 


17 


SAY IT 

VOICES OF TmEOHY iH O L Aj'WEO ANT) 




45 


40 


9 


RUTHLESS FOR LIFE 

M REN IRUTHLESS'EPIC) 


1 


10 


3 


DESTINY 

MYRON (ISLAND) 




46 


37 


23 


BODY BUMPIN- YIPPIE YI YO 

r'LBL '_ ANTiaUNCEMthT lAAMi 


S 


14 


5 


COME WITH ME 

PUFF DADDY FEAT JiMMY PAGE tEPIC) 




JI 


58 


2 


NO WOMAN 

SiNtRAL GRANT iPDL v BEAt VI '. 


s 


18 


3 


NOBODY DOES IT BETTER 

Mil DOBS FLU nWO G Mi f3JO^Wd\MtMiltikV, 




48 


44 


23 


ITS ALL ABOUT ME 

MYA4 SISOO il,N v'ERiiTT. iNTERSCOPri 


11 


13 


6 


HOW DO I SAY I'M SORRY 

TAMI DAVIS (RED ANT) 




49 




.1 


THANK YOU 

BEBI AINANS 1 AT l AhT n i 


12 


17 


S 


NINETY NINE [FLASH THE MESSAGE) 

JO^S fOKTE iHLUHtiLSt'CC'Llj'MBIA) 




50 


47 


5 


BLACK ICE (SKY HIGH) 

GOOD0E MCI3 FEAT OUTKAST : .V.J •■'■:! 


13 


8 


8 


WHATCHA GONE DO? 




51 


43 


20 


IMAGINATION 

TAMIA QWTS T WARNER BROS i 


14 


11 


24 


TOO CLOSE 

NEXT (ARISTA) 




52 


29 


11 


1 WANNA GET NEXT TO YOU 

CMRISTON -.i m>i if,".»hl:i.-': 


15 


15 


13 


THE ARMS Of THE ONE WHO LCArTS YOU 

XSCAPE ISO SO DEE/COLUMBIA) 




S3 


56 


8 


SINFUL 

COSMIC SLOP SHOP 1 7 J M F 


16 


IE 


11 


1 GET LONELY 

JANET IFLAT BLACKSTRFETI (VIRGIN! 




84 


45 


17 


MONEY, POWER & RESPECT 

IHtUW 'LAI Ul ' WMllr^tCTi'AfaSlAJ 


If 


22 


8 


LOVE FOR FREE 

FELL iFEAT 1AY.^ '.TOOAFELLAHF iFAWBCLHVl 




55 


54 


26 


MAKE EM' 5AY UHH! 

MASTER P (NO UMlTiPftlOfllTY) 


Q 


» 


5 


2 WAY STREET 

MISSjONES IMOIOWN) 




56 


31 


17 


SECOND ROUND K.O. 


3 


13 


3 


SO INTO YOU 

TAMIA i'.''- :.l i- -Ki... 




57 


53 


19 


VICTORY 

P.JI t DAEC-' 1TK FAWILY UL 11 -^-H l*= " * ' 


20 


D 


3 


WOOF WOOF 

THE W BOW iQUADWSCtJNCiBIG BEA T, ATLANTCI 




51 


46 


7 


FREAK OUT 

V."TJ.a.i~JriA" "FltTl ^vWaiOTtIiClI il wwrssiFrD 


21 


9 


14 


DO raUR THING 




59 


52 


26 


GONE TIU NOVEMBER 

WYCLEF JEAN IRUFFHOUSE/COLUME4JAI 


22 


26 


9 


SWRTY CYOU KEEP PLAYW' WTTH MY MIND) 

IMAJIN FEATURING KEITH MURRAY (JIVEI 




1 


61 


35 


NO, NO, NO 

DESTINY'S CHILD f.)UIMHlAI 


23 


12 


13 


CHEERS 2 U 

PLATA ;DEF J A Mi MERCURY) 




_(\ 




31 


A SONG FOR MAMA 

BOYZ II MEN IMOTOWN) 


24 


13 


5 


THE ACTUAL 

ALL CITY (MCA) 




62 


55 


18 


THROW YO HOOD UP 

MRMWCYLCCf-tA" AdMtHtLAWQjODIItfl 


.25 




i 


LOOK IN AT ME 

l.'.'.i.L IEAT FLIT DADE ' BAD BOY ■' 1ST* 




63 


66 


13 


GITTY UP 

SALT-N-PEPA (RED -' 


26 


20 


18 


RAISE THE ROOF 

JjHEFEA! NOtJOXBtnEJjGa.: i.li KEANOI 




34 


— 


2 


THE WAY 1 PARLAY 

TROOP IWARRIOft'KCCH I 


.27 


33 


4 


DO YOU 

HEATHER B. IMCA1 




15 


— 


1 


GIRLS 

DJ SMURf OCHIBAN) 


2B 


32 


23 


GET AT ME COG 

' " ■ '■' ■ - ■ V.IV.T" ^ 




.65 


— 


23 


OFF THE HOOK 

JOP' AATUY 1 ATLANTIC'! 


29 


15 


4 


HERE WE GO AGAIN 

ARETHA iRAM.Li'. 1 ARISTAI 




67 


67 


23 


STRAWBERRIES 

SMOOTH :- ; .,! &\k 


30 


30 


6 


THERE YOU ARE 

SAM SALTER (LAP ACEj ARISTA) 




68 


82 


7 


STILL NOT A PLAYER 

BIG PUNISHER FEATURING JOC 1 i 1 , 'j 


31 


43 


3 


CLEOPATRA'S THEME 

1 1 jrA'iiA 1MAVER1CI1.Y.ARNER BROS.) 




69 


— 


15 


ALL MY LiTETONT RUSH (TAKE LOMI SLOWLY) 

M3 & JOJO iMCA l 


32 


25 


19 


LET S RIOE 

■ ■- , ,.-,( ...>r. aFMWQjm 




70 


6) 


2 


INSANE £ ^ 


33 


42 


2 


HORSE ft CARRIAGE 

CAKTRON : : T '.lAiif U'J T " " ".'.IIFNT LP F. 




71 


59 


14 


CLOCK STRIKES 

■vfv^tv.:A-.; k-Ayi: -.v^-'.o.o-.iV;: 


34 


2* 


9 


WHATUON 

LATAN.A FEAruRING IWISTA (BLUNT/TVT) 




72 


57 


7 


LIKE WE DO 

P.A PARENTAL ADVISORY ..)-■.■.>.','," 


35 


27 


16 


I GOT THE HOOK UP! 




n 


— 


24 


BURN 

MIUTIA (RED AN* 


36 


31 


5 


LOVE THE WAY 

EOLLRCAl 




74 


74 


7 


THISAWAY, THATAWAY IHILLSIDE ANTHEM) 

PLAYERS FOR UFE BIG . 


37 


38 


13 


TURN IT UP IREMIX1/FIRE IT UP 

BUSTA RHYMES (ELEKTRA'EEG! 




75 


68 


33 


THINGS JUST AIN'T THE SAME 

DEBORAH ■ > Afcv- 



C~) Records with the greatest sales gains, & 1998 BillboariVBPI Commgneations and SoundScan, Inc. 



Tamerlane SMl/Ensign BMLPha-evii ptiat. BMLWarner 
Ctmppeil. BMI! HL'rYBM 
79 REACT (Mad Face, ASCW /Torntia. ASCAP,€<KryngtTt 

Mm] 

97 REALITY (Hanes. ASCAP^HII. ASCAP/Valertine. ASCAP) 
37 A ROSE IS STILL A ROSE (Sony.'ATV Tunes, ASCAP Ohverse 

Creauon. ASCAP,1ACA. ASW.TJetfen. ASCAP,Wrihnw, 

ASCAP/Tnlrehtened rtrlty. ASCAP/Strar^e Mint). ASCAP/Edie 

Bnckel ASCAP) HL 
72 RUTHLESS FOR UFE (MC Ren. ASCAP.JII Fam BW.Musi: 

Corp t> America, BMI) 
11 SAY IT (Stmejay Sound*. ASCAP/JhI-y's Jams, ASCAP,'MLllon 

Dotar Steve. BWJumpinc Bean, BMWjem, ASCAP) 
79 SECOND ROUND K.O. aimoer Trace, ASCAP.WycW Jean, 

ASCAP/JerryWcndef BMf) HL 
33 SHORTY (YOU AEEP PLAYIH WITH MY MIND) IMystory 

System BMLTJakoda House. ASWlaurtude. BMIRoydor. 

BMLTomba, ASCAP/llctx, ASCAP) WBM 
89 SILENCE ;Prjpperr*in1 Part. ASCAF.BMG UFA. ASCAP) 
7T SIHFUL (Marvin Sekrm ASCAP/tMl Apnl, ASCAP) 
24 SO INTO YOU '}' js I.ASCAP/Jijbcte. ASCAF.Camtna. 

ASCAP/IJbren. ASCAP/Brenda Riche. ASCAP) HL 
85 SOUTH SI DC (Came From Nowhere, BMt/Zomba. ASCAP) 
65 STMDMG TOGETHER (Stack AD . ASCAP/ful Keel. 

ASCAP/Crasti 1 1 , ASCAP) 
7 STILL MOT A PLAYER (Let Me Show You. ASCAP/Joe 

Carteejena, ASCAP/Jeliy lams ASCAP/Sounds Of Da Red 

LVurii. ASCAP/Almo ASCAP/Rutland Road ASCAP.iToray. 

SESAC/1972. SESAC1 WBM 
93 STlUPO , PIMPlN'(Sr_!iN ltie watei. BMi/ls 1 he water. 

ASCAP) 

60 STOP BEING GREEDY (Bcomer X. ASCAP Tern- 1 , 
ASCAP/Dead Gam. ASCArVtainort Blackman. 
ASCAP/Jooete, BMI) 

55 THANK YOU (EMl Btachwood. BMLBennr s Music. 
BM^Rrreflrhyrne. ASCAP/WB, ASCAP/Ttwi. 



.v;(.:-.- ! v. • a -. - i.i - ascAf"^ 
36 THERE YOU ARE (Tickle Ben, ASCAP/f Two. 
ASCAP/Tabukxrs. ASCAP/Hit Co South, ASCAP) 

4 THEY DON'T KNOW/ARE U STILL DOWN (Sonv/ATY Sotrs, 
BMVYsb Yum BMLVib -elect BMt/Tyme For Ftyte. 
BMMusk Corp 01 Arnenca. BMiyjosnua ■> Dream 
BML^MG. ASCAP^Qach Hipanc, ASCAP) HL 

91 THISAWAY. THATAWAY [HILLSIDE ANTHEM) (Stack Yo 

Chips. ASCAP) 
83 THROW YO HOOO UP (Kerason. BMf) 

5 TOO CLOSE (Naughty. ASCAP,TJo Yfhal I Gotta. ASCAPAJr, 
Oh, ASCAP/Neutral Gray. ASCAP/Pure Love, ASCAP/WB 
ASCAP/EMI. ASCAP) WBM 

62 TURK TT UP [REMOQiTTRE IT UP [TTSMl'l, SMI/Mum: 

Ccrp Of A-ren*a. BMLWaner-Tarrwiane. BMI! HbWBM 
54 YKTORY (Buj Poppa. ASCAP/Jusbn Combs. ASCAP/EMI 

Apnl. ASCAP.'Jae'wons. ASCAP^teven A krtan, 

ASCAp.TMl Unart BMI) HLWBM 
7) THE WAY I PARLAY ■ ^'ii^ Mitel. ASCA^ U.Ti Lfi 

ASCAPfl Houses. ASCAP) 
19 WHATCHA GONE DO? L'L'OJ rt'jfrs Ai'Af * V B 'UPVi 

RotM. ASCAP) WBM 
56 WHATUON ICrnabx's Way. ASCAP.'SE-r, Hrgh. ASCAP/tt's AJl 

Good' ASCAP;UR* ASCAP.Cherncai Beats. ASCAP) 
64 WHAT U SEE IS WHAT U GET (Hennessy For Everyone, 

BMI/V-co, MNM BMLRos World, ASCAPlargo 

ASCAP) 

46 WHAT YOU WANT (M Bettia, ASCAP.,'Totel , s Thing. 

ASCAP/Jusan Combs. ASCAP'EMI Apnl. ASCAP/Nash Mack, 
ASCAP. Warnei-Tarrwrlarw BMLCamad. BMI) HL/WBM 

40 WHO AM I (Deadry. ASCAP/STB, ASCAP.r^hockirn Vibes, 
ASCAP) 

30 WOOF WOOF IQuadraSotjrd. BMlWamer Oiatoel BMI) 
44 YOU MAKE ME WANNA [EMI Apnl. ASCAP/So So Del, 
ASCAP/Slack AD . ASCAP/1J Ft. IY ASCAP;8MG. ASCAP) HL 
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OTAY TUNED: Now that a good number of retail bins hare depleted their 
stock of Brandy & Monica's "The Boy Is Mine," that tune finally falls out 
of the No. 1 spot on Hot R&B Singles Sales, a slot it held for seven weeks. 
Next issue, I'm predicting the stronger of two records will get to see the 
top of the Hot R&B Singles page. 

Kelly Price's "Friend Of Mine" (T-Neck/Island) is less than 1,000 chart points 
shy of No. 1 , thanks to radio growth of 4.8 million listeners and a total R&B lis- 
tenership of 34 million. Price is the No. 2 favorite at R&B core stores. 

The other contender is Missy Elliott's protegee Nicole, who this week 
claims the new top-selling title at core stores, "Make It Hot" (The Gold 
Mind/EastWest/EEG). After falling back 3-4 on last issue's chart, the title, 
which features Elliott and Mocha, regains its footing and climbs 4-3. It has 
picked up another 3 million listeners since our last Hot R&B Airplay chart 
July 7. 

IVIlLES TO GO: For 14 weeks, "Do Your Thing" by Detroit's 7 Mile has been 
inching its way up the Hot R&B Singles chart, hitting a high last issue at No. 
12. Unfortunately, the company to which the group is signed, Mariah Carey's 
Crave Records, downsized as of July 14 in preparation for the label's shutdown. 
Half of the label's promotion staff left, and many stations didn't receive the 
song's new remixes, according to Crave VP of promotion Morace Landy, who 
reportedly is segueing over to Epic. "Do Your Thing" falls 12-17 this issue. 



Con 



iNFRONTATION: Two titles will do battle on next Issue's Top R&B Albums 
chart. Monica's sophomore set, "The Boy Is Mine" (Arista), gets the shine 
from her eight-week run at No. 1 on Hot R&B Singles and the Hot 100 via her 
duet with Brandy, as well as from her album's lead single, "The First Night," 
which is already at No. 15 on Hot R&B Airplay after just two weeks at radio. 

While Noreaga may not have had as big a radio record as Monica, he does 
have a street buzz large enough to make him a contender for the No. 1 crow n. 
His album "N.0.R.E" (Penalty/Tommy Boy) moves 74-1 1 on Top R&B Albums, 
nabbing the Pacesetter award on street-date violations alone. His increase at 
the core panel was more than 594% after debuting last week based on sales of 
his limited vinyl edition, which hit retail June 30 (Rhythm Section, Billboard, 
July 18). On The Billboard 200, "N.O.R.E." debuts at No. 136 with 9,000 units 
stemming mainly from early sales of the CD and cassette configs. His violation 
is the second largest since The Billboard 200 began using SoundScan data in 
1991. The trophy belongs to Master P's "MP Da Last Don" (No Limit/Prior- 
ity), which sold 11,000 units and debuted at No. 112 seven weeks ago. 

She IS THAT SOMEBODY: Atlantic's "Dr. DolitUe" soundtrack has seen 
consistent growth since it hit the Top R&B Albums chart four weeks ago. The 
largest boost naturally came the week following the film's theatrical release 
on June 26. Those steady sales and the 10% lift the set sees in this issue undoubt- 
edly are related to Aaliyah's "Are You That Somebody?," which climbs 4-2 on 
Hot R&B Airplay. The song's audience growth is 20% over last issue, bringing 
her total listeners to 47.5 million, her biggest tally ever. Aaliyah's previous high 
was "One In A Million," which topped out at 43.6 million in February 1997. 

"Are You That Somebody?" is not available commercially. Given the 
track's current audience, sales of merely 14,000 units at R&B core stores 
are all it would take to claim the No. 1 crown, which Aaliyah hasn't worn 
since "If Your Girl Only Knew" in August 1996. 
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LAST WEEK | 


I 


TITLE 

A-)7.M iMPHiM PROMOTION LABELI 


1 


4 


t 


DON'T GIVE UP 

JAMES GREAR A CO. ISORN AGAIN) 


1 


3 


2 


EXTRA. EXTRA!! 

PAULA PERRY (MOTOWN) 


1 


10 


20 


MY STEEZ 

M*aiwsr,rLM 'BG^mCCGOi 


4 


1 


e 


FUGAZI 

FAT CAT KAREEW (PHASE LlONOOHTSLAWl 


i 


9 


1 


TURN THIS PARTY OUT 

WHIP (OUTHOUSE) 


6 


u 


3 


NEVER ENOUGH 

'..CENT ftAHjK (,.:, sh'Ki.lA (H.jatv 


7 




1 


STILL SMOKIN' 

SLEEPVS THEME (BANG 10 


1 


s 


8 


BABY BE THERE 

NU FLAVOR (REPRISE. WARNER BROS 1 


9 


7 


i 


NOT ABOUT ROMANCE 

INWHCIXCLElSOJNDeW'KEFlJflLlOUMuE 5 ^ 


10 


6 


2 


•98 THUG PARADISE 

TRAGEDY CAPONF. INFINITE !H 0 LA ) 


11 


? 


7 


GIRL GOT BODY 

0A2Z BAND (PLATINUMV1NTERSOUN0) 


12 




1 


WHAT THE WORLD NEEDS NOW IS LOVE 

KME MAHJ W '< W)ff MIOY .HT 'TW!B «TH 


13 


12 


; 


DAY 1 NIGHT 

>i r <::x s xa i«i * Hot-Tr- 



\ 




B 






\ 




TITLE 




~i 


-Hi 1 (i I : MPRINT.PR0M0TION LABEL 


14 


16 


i 


HERE WE GO 

UULA (MOTOWN) 


15 


19 


5 


BUL««m |D€T TALK MOJT IT MCI K LIVE IT! 

MCDOOMMt HRSt, PPOOC I MM ISTER(SC0PE 


u 


24 


2 


STRICTLY BUSINESS 

MANTHONIK VS EPMD (PLAYLANOTWORirv) 


17 




1 


WESTERN WAYS PART II 

2JOEK" "X K *J6<1 IK All ID) Yf KTtl |M' 


18 


17 


? 


MONEY BY THE TON 

C -80 FEAT MISSISSIPPI AAOUTAX TRYBE VIRGIN) 


15 


It 


7 


OH MARY DON'T YOU WEEP 

TRlN-l-Ttt b / :B-W)T-„. MEHS^OPtl 


70 


15 


3 


IF I'M NOT IN LOVE 

XJOY WATLEY (ATLANTIC 


21 


23 


7 


HITTIN' CORMAZ 

BIG SYKE (THUMP) 


22 


25 


12 


60WAYZ 

VERONFCA (HO.LA.) 


23 


14 


5 


ZOOM 

Oft ORE AND a COOL J (AFTERtAATHMEIiSCOPEl 


24 




3 


1 DON'T WANNA BE ALONE 

SPECIAL GENERATION (UPSTAIRS) 


25 


!? 


9 


IF YOU WERE MINE 

TAMI HERE (550 MUSIC/EPIC) 



Bubbling Under Ints the lop 25 singles under No. 100 
wfiich have not yet charted. 
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WORDS & DEEDS 

(Continued from page 30) 

ance rates, apprehensive fans, and 
low ticket sales as the reasons 
there haven't been more rap-only 
tours. 

"The venues usually charge too 
much insurance, the promoters 
can't really make cuts in [artists'] 
salaries, and some of the venues 
don't sell out," says Liles. 
"Whether it's a lack of promotion 
or bad venue scheduling — they 
schedule two or three groups and 
none show up, so people are not 
going to come out to see [concerts] 
because they don't believe [the 
artists] are going to be there — I 
don't know, but hip-hop tours have 
not been out in the forefront over 
the last couple of years." 

"A tour like this is a huge under- 
taking," says Morrow, about the 
sparse opportunities for hip-hop 
tours. "Unless you have a lot of 
money or a lot of expertise, some- 
body cannot just throw together [a 
concert]." 

Morrow says that part of the 
overall mission for the Smokin 1 
Grooves tour, which is now in its 
third year, is to provide a perfor- 
mance venue for hip-hop music. 

"The original concept was to cre- 
ate a rap and hip-hop tour," he 
says. "Last year we got a little 
eclectic with Erykah Badu and 
George Clinton, but this year 
we're really going back to that. 
Cara Lewis [VP and head of urban 
contemporary at the William Mor- 
ris Agency], who really booked the 
acts, felt that since there haven't 
been any straight-up hip-hop tours, 
this would be a great time to go in 
that direction. There's really a void 
in the market, and it's nice to go 
back to our roots." 

Part of the tours' success may be 
due to the fact that neither is 
scheduled at major arenas and col- 
iseums. Smokin' Grooves occupies 
mostly amphitheater venues in 
small cities just outside of major 
markets, and Survival of the Illest 
books nightclubs that accommo- 
date crowds of 600 or less. 

In addition to being the only 
hardcore bill out, the Survival of 
the Illest tour has an extremely low 
ticket price on its side. 

"The artists took half a cut in 
pay in order to keep the tour out 
there," says Liles. "They really 
wanted to give something back to 
their hip-hop consumers who are 
out there buying their product 
faithfully week after week." 

Advance ticket prices run from 
$10 to $15, according to Liles. But 
at the door, prices are considerably 
higher. "We really want to reward 
those consumers who are really 
active early," says Liles. The tour, 
which started June 16, wraps up 
Saturday (18) with a final show at 
the Apollo in New York. 

The Smokin' Grooves tour, which 
geared up Wednesday (22) in Buf- 
falo, N.Y., will run through Aug. 29, 
wrapping up in Washington D.C. 
Ticket prices are $15-$30. A full 
tour schedule can be found at the 
Smokin' Grooves World Wide Web 
site: www.smokingrooves.com. 
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LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS 
COLLECTED. COMPILED. AND PROVIDED BY SoundScan* 

T'TLE Hill ARTIST 

IMPRINT & NUMBERDISTRIBUTING LABEL ■ ■ ■ ■ 


1 






5 


* ★ * No. 1 * * * 

COME WITH ME ♦ PUFF DADDY FEAT. JIMMY PAGE 

r I D EMC 78954 5 *ws *Hft 1 


2 






8 


NINETY NINE [FLASH THE MESSAGE] ♦ JOHN FORI b 


CD 


4 


34 


3 


* * * Greatest Gainer * * * 

woof woof ♦ the 69 boyz 

ICKD) IT) Qu ADR WOUND ATLANTIC 84 3 21' AG 


4 




3 


5 


THE ACTUAL 

ICI (0) IT) MCA 55445 


♦ ALL CITY 


CD 


NEW ► 


1 


LOOKIN' AT ME ♦ MASE FEATURING PUFF DADDY 


6 


3 


4 


18 


RAISE THE ROOF • ♦ LUKE FEAT. NO GOOD BUT SO GOOD 

ICI D) [Ml IT) (XI LUXt II 5T??5a'ISLANP 


CD 


8 


7 


4 


DO YOU 

ICIIDMTI MCA 55452 


HEATHER B. 


8 


7 




23 


GET AT ME DOG • ♦ DMX (FEAT. SHEEK OF THE LOX) 

IO ID) (Ml ITi (XI RUFF RYDERS'DCF JAM 5668627MERCURY 


CD 


15 




2 


HORSE & CARRIAGE ♦ CAM'RON FEATURING MASE 


10 


6 


5 


16 


1 GOT THE HOOK UP' • ♦ MASTER P FEAT SONS OF FUNK 


11 


11 


6 


13 


TURN IT UP 1REMIX1. FIRE IT UP • 

IO (D) (Tl IX) ELEKTRA 64104.E:EG 


♦ BUSTA RHYMES 


12 


9 


8 


20 


WHO AM 1 

C) ITi (X: 2 HARD 6160'iVP 


♦ BEENIE MAN 


13 


10 


23 


12 


CHOKE 

(C! IT) (X) SELECT 25059* 


♦ B.L.H.U.N.T. 


14 


12 


: 


12 


DING-A-LING 

10 ID) IT: RESTLESS .7961 


♦ HI TOWN DJS 


15 


14 


11 


17 


2 LIVE PARTY ♦ !-£ i L VI OX 4 H mH iWC 1 W WSTfl 
i:i - i K --i ■ 


CD 


NEW ► 


1 


WHAT U SEE IS WHAT U GET 


♦ XZIBIT 


GD 


19 


15 


31 


DEJA VU IUPTOWN BABY) • ♦ LORD TARIQ & PETER GUNZ 

(0 i Dl (T) im CODEINE 78755/COLUMBIA 


QD 


17 




2 


IN YOUR WORLD TWISTA & THE SPEED KNOT MOBSTAZ 

(C) !0I !T) CREATOR'S WAYrATULNTIC 84122/AG 


19 


13 


13 


11 


RUTHLESS FOR LIFE 

(C) (Dl IT) RUTHLESS 78901 EPIC 


♦ MC REN 


(D 


28 




2 


NO WOMAN 


♦ GENERAL GRANT 


21 


18 


1? 


5 


BLACK ICE (SKY HIGH) ♦ GOODIE MOB FEAT. OUTKAST 


22 


25 


16 


9 


SINFUL 

ICI (D) IT) MTUME 5542&'MCA 


♦ COSMIC SLOP SHOP 


23 


lb 


14 


17 


MONEY. POWER I RESPECT • ♦ THE LOX [FEAT. DMX i LIL' KIMI 

ICKDI [TUXI BAD BOY 79156,'AfllSTA 


24 


23 


-~ 


27 


MAKE EM' SAY UHH' • ♦ VASTER > FJT REM S lKK K SIWXER W X ( liTYSTIKA. 

ICI (D: IT. NO UMIT S3302PR»3ftirY 


25 


20 


17 


17 


SECOND ROUND K.O. 

ICI (Dl IT) UNIVERSAL 56175 


♦ CANIBUS 


26 


22 


12 


19 


VICTORY • ♦ FijFF DALV7JY t, THE FMHLT FEAT. THE NOTORIOUS B I G. 1 BUSH) F>'VB 
;Ci ID] IT) LU BAD BOY 79155,'arist* 


27 


21 


16 


26 


GONE TILL NOVEMBER A 

ICI IDllW ITuXi RUFFHOUSE 78752 COLUMBIA 


♦ WYCLEF JEAN 


28 


24 


22 


If 


THROW Y0 HOOD UP MR. MONEY LOC FEAT. ABOVE THE LAW 


C?D 




20 


18 


GITTY UP 

ICI 10) III RFD ANTE0MION 57010QI51AND 


♦ SALT-N-PEPA 


CD 


49 




3 


GIRLS 

ICI 10) (Tl ICHIBAN 2491:0 


♦ DJ SMURF 


31 


29 


21 


7 


STILL NOT A PLAYER ♦ 3IG PUMSHER FEATURING JOE 

|T)L0UD65478*.'RCA 


32 


30 


35 


3 


INSANE 

ICI (X) WHITE LION 7001' 


♦ TEE KEE 


33 


27 


26 


14 


CLOCK STRIKES ♦ TIMBALAND AND MAGOO 

ic; lD)lll HI .'.( '(.)■ . M AtiANT ; 9T995.AG 


34 


26 


32 


8 


LIKE WE DO ♦ PA. PARENTAL ADVISORY 

IO ID) DREAMWORKS 59009 


CD 


4f 


42 


29 


BURN 

iC ID i YT 1 RED ANT 1 190O6.WERCJRY 


♦ MILITIA 


36 


36 


29 


7 


THISAWAY. THATAWAY (HILLSIDE ANTHEM) PLAYERS FOR LIFE 

IO IDiBIGJ :ooi 


37 


31 




23 


THE PARTY CONTINUES • 

CI 10) (M) ITI (XI SO SO DEF 78807:COLUMB)A 


♦ JD FEATURING DA BRAT 


CD 


40 


30 


24 


ROMEO AND JULIET • ♦ SYLK-E. FYNE FEAT, CHILL 

O IPl 'J. GRAND JURY &4973RCA 


CD 


45 




33 


JUST CLOWNIN' ♦ WC FROM WESTSIDE CONNECTION 


40 


35 


27 


27 


WHAT YOU WANT • ♦ MASE (FEATURING TOTAL) 


41 


39 


31 


27 


FATHER 

(Ci IDI DEF JAM 56SJ33.UERCURY 


♦ LL COOL J 


42 


34 


37 


19 


DO FOR LOVE • ♦ 2PAC FEATURING ERIC WILLIAMS 


43 


41 


33 


4 


DO WHAT U FEEL 

(0 ID (X) HARD HOOa'POWFR 1288VT Y.S. 


FREAK NASTY 


® 


50 


43 


15 


OUT OF SIGHT IYO) 

(0 [Dl PERSPECTrvE 587594/AAM 


♦ RUFUS BLAQ 


(3D 


RE-ENTRY 


14 


JAM ON IT ♦ CARDAN (FEATURING JERMAINE DUPRI) 

(OIDI IT) PtVvT- ■'.'.'.". ICMMY 90Y 


46 


!!• 


39 


4 


MONEY AIN'T A THANG 

(Tl SO SO DEF 78P-54*,T;0(.UMBtA 


JD FEATURING JAV Z 


47 


37 


44 


14 


SOUTHSIDE ♦ LIL KEKE 

(0 (Dl IT) JAM DOVVN7BREAKAWAY 482COCVISLAND 


48 


44 


49 


20 


I.S7ieES™UF!«!TH«E ♦Sll^KOE^FFJIIICT'CETN'SWUJ ItFJLWE 0* 

(C)(DI IT) NO HMD F3)05 'PRIORITY 


49 


33 


4! 


5 


1 GOT IT MADE ♦ BIG REGG FEAT The ryC.A CLIQUE C0NGREGA7 ON 

(CMTI FULLY LOADED 401 1* 


50 


4/ 


48 


9 


N ORE 

iT P| NA'.T ■ C23." 70AIMY BO' 


♦ NOREAGA 



O Records wiVi tfte greatest sates gains tMs week ♦Vioeocup availability. •Recording Industry Association 
of America (R1AA) certification tor sales of 500,000 units. A RlAA certification for sales of 1 million units. Catalog 
no. is for CD single. 'Asterisk indicates catalog number is for cassette single; CD single unavailable- (C) Cassette sjn - 
0t availability 1D) CD Stngbt availability. CM) Cassette mam yngic availability. (T) Virryt maxt singv» availability. (VI 
vinyl single availability. (X) CD maxi-single availability, c 1998. Biilboanl/BPI Communications, 
and SoundScan, Inc. 
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ARTISTS 



Reflecting On Clubland's Many Facets At Billboard s Summit 



OUDDENLY everything stopped. 
After weeks of working at a heart- 
attack pace to pull the fifth annual 
Billboard Dance Music Summit 
together, it was over. But there was 
no sonic boom to mark its closing. 
No bells or whistles. No dramatic 
epilogue. It just stopped. It's iron- 
ic, yet oddly fitting, that something 
so overwhelmingly large and con- 
suming can disappear in such 
unceremonious silence. 

Sitting in a corner of the artist 
VIP room at Fusion, the venue for 
the confab's final showcase, I found 
the smiling faces and clinking cock- 




Flnally Together. CeCe Peniston 
made a triumphant return to clubland 
at the fifth annual Billboard Dance 
Music Summit, during which she pre- 
miered her new Silk Entertainment sin- 
gle, "Nobody Else." She was joined 
on stage at the Green Dolphin Street 
nightclub by house music hero Byron 
Stingily, right, during a rousing rendi- 
tion of her classic anthem, "Finally." 

tail glasses that filled the space 
mildly comforting. But did they 
actually get everything I had 
hoped to give 'em over the past 
three days? Or was this just anoth- 
er tax-deductible vacation? Some- 
how, the odds didn't seem to be in 
my favor. 

Or were they? During the cab 
ride back to the hotel that night, 
nagging doubts were slowly 
replaced by glimmers of hope as I 
mentally retraced my steps 
through the Summit — which from 
July 8-10 drew many of clubland's 
key players to the Marriott in 
Chicago. And as I crawled into bed 
about an hour later, I could rest 
assured that at least some of the 
folks in attendance would go home 
with more than they brought. 

Quite frankly, I approached this 
year's Summit with my eyes open 
wider than usual. Long gone was 
the unreasonable fantasy of solving 
all of the dance industry's prob- 
lems within the space of several 
days. Also absent was any willing- 
ness to pretend that life in clubland 
is grand. It isn't. We all know that. 




by Larry Flick 

And that manufactured energy 
was clearly not as contagious or as 
healing as I'd previously believed it 
might be. Nope, this would be the 
year of realness. Someone in addi- 
tion to me would need to prove they 
cared this time around. 

And they did care ... in spurts, 
at least. Sure, there were moments 
when the bar was more heavily 
populated than the panel rooms. 
There were also moments when the 
absence of some clubland players 
was rudely conspicuous. But when 
the energy hit, baby, it was intense. 
Like during the keynote address, 
for example, when Nervous presi- 
dent Michael Weiss, Twisted 
America honcho Rob DiStefano, 
and Epic marketing guru Frank 
Ceraolo each issued an impas- 
sioned plea for the Summit's atten- 
dees to stop waiting for someone to 
hand our community mainstream 
success and to simply work for it. 
Or during the producer and artist 
discussions, during which no one 
from the audience could get a word 
in edgewise due to the constant 
conflicting debate among panelists 
including CeCe Peniston, Soul 
Solution's Bobby Guy and Ernie 
Lake, Byron Stingily, Peter Rau- 
hofer, Mark Picchiotti, and Sab- 
rina Johnston. (For further 
details, see story, page 1.) 

Beyond the panels, there was 
also a bit of promising networking 
action. We delighted in watching 
talented, yet relatively unknown, 
producer Keith Haarmeycr collect 
kudos for a sterling demo reel that 
will likely trigger a flood of work 
in the coming weeks. It was also a 
kick to learn that Jason and 
Beech, two appealing local 
unsigned singers, left the A&R 
Jury sessions with combined offers 
from six labels. And no one in 
attendance could ignore T.H.E.M., 
an omnipresent, ultimately charm- 
ing techno-pop trio that no one will 
soon forget. In the end, what can 
be better than seeing truly creative 
people make strong impressions at 
an event like this? With all due 
respect to DJ culture and produc- 
ers, clubland would collapse with- 
out its artists. 



B 



ECAUSE of my deep passion for 
artists (being a closet diva myself), 
the true gifts of this and every 
Summit are the performance show- 
cases. Each day of the confab was 
capped by a show designed to cele- 
brate our stars and tout our new- 
comers. 

The opening-night show was 
dubbed Clubland Unplugged 



because it gave dance singers the 
rare opportunity to perform with 
a six-piece band within the inti- 
mate confines of jazzy venue like 
Green Dolphin Street, the home for 
this year's gig. Functioning under 
the astute musical direction of Tim 
Gant, this was a super-special 
show, and the nervous pacing and 
sweaty palms backstage proved 
that everyone involved knew it. 

The show began with a special 
video presentation by Gloria Este- 
fan. A longtime friend and sup- 
porter of clubland, the pop super- 
star recalled recording a rough 
version of the Carpenters' classic 
"Superstar" before launching into 
a touching new rendition. I could- 
n't help but blush at the kind words 
she offered as she introduced me as 
the evening's MC. 

Earning immediate kudos that 
evening was Crystal Waters, who 
surprised the crowd with a swanky 
jazz set that drew comparisons to 
Lena Home. And while the crowd 
went for Waters' lively new Base- 
ment Boys collaboration, "Round 
Midnight," most agreed that this 
diva has found her calling in a more 
chilled setting that lets her purr 
like the sexy chanteuse she is. 

Taking a dip into the musical 
landscape of the future was baby 
diva Kara and her MCA musical 
outfit, Meringue. It's not easy to 
be an unknown artist in front of a 
jaded industry audience, but she 
quickly won them over with her 
earthy voice and a seductive swag- 
ger. After vamping through a 
funked-out version of Dionne 
Warwick's "Walk On By" (the 
act's forthcoming first single), she 
and partner/guitarist Jon Wolf- 
son dove into "I'll Meet You 
There," a sultry shuffler that 
hints a bright creative and com- 
mercial future. 
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CLUB PLAY 



IF YOU COULD READ MY MIND 

STARS ON 54 tommy boy 
OYE GLORIA ESTEFAN epic 
DEJA VU E-SMOOVE FEAT. 
LATANZA WATERS NERVOUS 
WHATEVER YOU WANT 
TAYLOR DAYNE neptune 
5. X-FILES THEME MARK SNOW elektra 



MAXI SINGLES SALES 

1. IF YOU COULD READ MY MIND 

STARS ON 54 tommy boy 

2. INTERGALACTiC BEASTIE BOYS umt> bomi 

3. MOVIN' ON DEBBIE PENDER 

TOMMY BOY SILVER LABEL 

4. TO LOVE YOU MORE RAPPORT interhit 

5. RED SUN GROOVE 95 NORTH 
PRESENTS DA HOOLIGANS itriRr street 

Breakouts: Titles with tuture Chan potential, 
based on club play or sales reported this week. 




Chlllin' At The Summit. Nervous Records hosted one of the many parties cele- 
brating the fifth annual Billboard Dance Music Summit in Chicago. Huddled at 
the Shark Bar, from left, are singer Latanza Waters, Club 69 mastermind Peter 
Rauhofer, producer Eric "E-Smoove" Miller, Nervous A&R rep Kevin Williams, 
and Nervous president Michael Weiss. Weiss shared the Summit's keynote podi- 
um with Epic's Frank Ceraolo and Twisted America's Rob DiStefano. 



Suzanne Palmer, the acclaimed 
belter behind Club 69's "Alright" 
and "Much Better," showed that 
she's far more than a studio 
screamer when she previewed soft- 
er, more lyrically challenging 
material from her upcoming solo 
Twisted America project. This 
gal's got charisma to go with her 
voice. Meanwhile, local vocal acro- 
bat Roberta, one of the house 
band's three fervent background 
singers (the others being budding 
siren Mauree and the swarthy 
Amaday Jones), turned the audi- 
ence religious with her no-holds- 
barred club throwdown, "Party 
Nites, Party Lites." 

The ante was further upped with 
the electrifying presence of Billy 
Porter, until recently signed with 
DV8/A&M. Porter wrapped his 
flawless fluid chops around the 
recent single "Show Me" and his 
incomparable signature track from 
the soundtrack to "The First Wives 
Club," "Love Will Find A Way." No 
one was ready for him to cap his 
performance with a sassy reading 
of LaBelle's "Lady Marmalade." 
After a while you could barely hear 
him sing atop the shrieks and 
table-pounding from the audience. 

The show closed with CeCe 
Peniston's well-timed return to 
clubland. After stomping through 
her slammin' new r Silk Entertain- 
ment single, "Nobody Else," she 
whipped through her trademark 
"Finally." Peniston wrapped things 
up on a high, bringing Porter back 
onstage, along with popular Chica- 
go-based club act Byron Stingily, 
for a few choruses of the tune. 

It was hack to houseville for the 
remainder of the Summit, during 
which divas ruled the roost. Thurs- 
day night at Crobar saw Lydia 
Rhodes, Kimara Lovelace, Kim 
Kassira, Kim English, and 
Celeda effectively work their 
respective programs, while bur- 
geoning R&B ingenue Kelly Price 



made a lot of new club friends with 
a rousing disco version of her hit 
"Friend Of Mine." 

Ultimately, no one could match 
the magic of Donna Blakely, who 
seemed to shrug off the pain of a 
foot injury to perform with an 
intensity that could make legends 
like Martha Wash and Jocelyn 
Brown sweat. 

Finally, we found ourselves at 
Fusion, which is easily the best-run 
and most enjoyable venue in Chica- 
go — thanks primarily to Steve 
Abrams' firm managerial hand 
and the smooth turntable skills of 
Mark Hultmark and Mark Pic- 
chiotti. 

The night was relentlessly hi- 
NRG, with spirited performances 
by Harlan, Michaela, Vernessa 
Mitchell, Latanza Water, Estee, 
and Karel, who was joined by 
Stingily for an impromptu a cap- 
pella version of "You Make Me Feel 
(Mighty Real)." It was a thrill to 
see disco doyenne Taana Gardner 
serve up her West End Records 
classic "Heartbeat" — and still look 
fierce, too. On the other end of the 
experience spectrum, Pure Sugar 
front woman Jennifer Starr issued 
a firm reminder of the importance 
of doing more than simply standing 
and singing. Her performance of 
the hits "Hands To Heaven" and 
"Delicious" were as visually stimu- 
lating as they were treats for the 
ears. This woman is goin' places. 

But no one could really top the 
evening's MC, Kevin Aviance, who 
also performed his Wave Music 
smash "Din Da Da" and the gor- 
geous new house anthem "Dance 
For Love." First of all, who knew 
the child could sing so well? And his 
good humor kept the pace rolling 
nicely. It was impossible not to get 
caught up in his positive energy — 
not to mention his closing rant: 
"This girl needs a cocktail, hello!" 

And the cocktail-glass clinking 
commenced. 
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Bfcoad HOT DANCE MUSIC 



THIS 
WEEK 


LAST 
WEEK 


*§ 


z 

vt 


PI MR PI AY 

COMPILED FROM A NATIONAL SAMPLE 
OF DANCE CLUB PLAYLISTS. 
TITLE ARTIST 

IMPRINT & NUMBER/PROMOTION LABEL 


1 


1 


5 


7 


* * * No. 1 * * * 

SWEET FREEDOM i plat 1010 2 *«*s « No 1 SHAWN CHRISTOPHER 


(7) 


5 


10 


6 


IN MY LIFE SUBLIMINAL W5/STHICTLY RHYTHM JOSE NUNE2 FEATURING OCTAHVIA 


(ft 


8 


13 


5 


GO DEEP VIRGIN PROMO ♦ ;anft 


4 


6 


8 


8 


OUTLAW RCA PROMO OLIVE 


S 


3 


3 


10 


THE HORN SONG STRICTLY RHYTHM 12539 THE DON 


6 


7 


11 


7 


WIZARD OF RHYTHM CUTTING 103: NEW YORK TRIBE 


(1) 


10 


16 


5 


IF I'M NOT IN LOVE ATLANTIC PROMO JODY WATLEY 


8 


2 


1 


10 


RAY OF LIGHT MAVERICK M5?3/WARNEft BROS ♦ MADONNA 


1 


4 


2 


U 


GIVE ME RHYTHM EDEl AMERICA 9163 Bl ACK CONNECTION 


(10) 


17 


22 


6 


FOUND LOVE EIGHTBAU 123 JOI CARDWELL 


QI> 


24 


32 


3 


COM IN" BACK outmost TWISTED M447/MCA ♦ THE CRYSTAL METHOD 


(J2) 


15 


18 


6 


1 LOVE THE NIGHTLIFE (DISCO 'ROUND) wohk 7^35 INDIA AND NUYOFtlCAN SOUL 


13 


11 


12 


7 


GOT FUNK? S1RiCT:y RHYTHM 12544 THE FUNKJUNKEEZ 


(14) 


16 


21 


5 


DELICIOUS 6OTEN 22408 PURE SUGAR 


(15) 


22 


29 


4 


CATCH THE LIGHT LOGIC 58044 ♦ MARTHA WASH 


* 


18 


27 


5 


MY URBAN SOUL KING STREET 10BO URBAN SOUL 


17 


9 


4 


10 


THE DAY DEFINITY 003 BOBBY D'AMBROSIO FEATURING MICHELLE WEEKS 


Tie) 


20 


26 


5 


DO YOU LIKE THE WAY THAT IT FEELS USGEMMUNC CONSTRUCT ON »S RALPH 1 ROSASlO FEAT. DONNA BLAKELY 


19 


14 


9 


11 


MY ALL COLUMBIA 78622 ♦ MARIAH CAREY 


20 


. : 


23 


6 


TESTIFY NERVOUi BYRON STINGILY 


21 


12 


7 




HEAVEN'S WHAT 1 FEEL EPIC 78908 ♦ GLORIA ESTEFAN 


22 


13 


6 


12 


BEAUTIFUL DAY TOMMY BOY SILVER IABEI 46&70MMY HOY ♦ HYPERTROPHY 


(23) 


25 


31 


' 


ANNIHILATE EMPIRE STATE 49.EIGMTBALL MAJOR NORTH 


(24) 


27 


42 


3 


* * ★ Power Pick * * * 

NEEDIN YOU : DAVID MORALES PRESENTS THE FACE 


25; 


26 


3 4 : 


ALRIGHT TWISTED 55425.MCA CLUB 69 FEATURING SUZANNE PALMER 


26 


19 


14 


8 


STOP • iH'j *j 3*sJl ♦ SPILL GIRLS 


12?) 


31 


36 


4 


RISE GOSSiP !001'AV8 UPTEMPO 


(28) 


33 


44 


3 


PUSH IT ALMO SOUNDS PROMQ'INTERSCOPE ♦ GARBAGE 


29 


23 


IS 


8 


HERE'S WHERE THE STORY ENDS VIRGIN UNDERGROUND 38639/V1RGIN TIN TIN OUT 


30 


29 


38 


4 


OOO BE LA DEE ARIOLA DANCE 57489,8MG LATIN ♦ TOTAL TOUCH 


31 


52 


37 


: 


REASONS STARBOUND 9807 SA8RINA JOHNSTON 


m 


NEW ► 


1 


* * * Hot Shot Debut* * * 

HERE WE GO AGAIN .'.fiiiTA i :■■:■(:.• ♦ ARETHA FRANKLIN 


33 


28 


20 


1. 


HISTORY REPEATING MEAMWCRKSGMNO HXK C57.T3EFTEN ♦ PROPELLERHEADS FEAT, MISS SHIRLEY BASSEY 


© 


42 




2 


MINO PLAYtN' (ENERGY BUZZ] JELLYBEAN 252; CALLE & RIZZO 




41 


46 


3 


MIRACLE SFP %23 NOEL W. SANGER/WESTBROOK PROJECT FEAT- NICOLE HENRY 


36 


30 


19 


12 


WHERE DO WE GO STRiCTl* RHYTHM Ubit WAMDUF PROJECT 


(37) 


45 




2 


BABY YOU MAW 026 RUFFNECK FEATURING YAVAHN 


(38) 


49 




2 


COME TOGETHER JUNIOR VASQUEZ 


;39! 


46 




2 


IT'S ALL ABOUT ME JNIYER5ITY PROMOINIE&SCOPE ♦ MYA & SISQO 


i 40.; 


44 






FEEL IT BATTTRt a650&JIV£ ♦THE TAMPERER FEATURING MAYA 


41 


47 


50 


3 


THE EMIGRANTS siochhclm import FJEI D 


42 


34 


2s 


8 


LOVE WILL COME SONY DISCOS 82 788 RAY GUELL 


43 


40 


4; 


3 


FOR THIS 4 PLAT 101 1 MAUMAU 


•:*> 


NEW ► 


1 


WHAT A FEELING MAXI 2070 THE NEW HIPPIE MOVEMENT 


45 


38 39 


7 


KEEP ON DANCIN' (LETS GOI PiM.ro 5»S4 » OR T< PERPETUAL MOTION 


(46) 


NEW* 


1 


1 CAN FEEL IT SUBCULTURE 2001/KING STREET BRUTAL BILL 


(47) 


NEW* 


I 


SOUNDS OF WICKEDNESS LOGIC 56884 TZANT 


48 


36 


33 


9 


DON'T GO LOSE IT BABY popwar pkcmo ROZALLA 


kg) 


NEW ► 


1 


VICIOUS EMPIRE STATE 4B7EIGHTBAU. PUMP FRICTION & SOUNDCLASH FEAT- CONNIE HARVEY 


50 


48 | 41 


10 


YOU WON T FORGET ME h a ' • ♦ LA BOUCHE 











MAXI-SINGLES SALES 


THIS 
WEEK 


LAST 
WEEK 




z 

Ot- 

11 

r- s_ 


COMPILED FROM A NATIONAL SAMPLE Of RETAIL STORE SALES REPORTS 
COLLECTED. COMPILED. AND PROV1DCO BY in WC^anit 


4M < 


TITLE 

IMPRINT & NUMBER/DISTRIBUTING LABEL ■ ■ ■ ■ 


[III ARTIST 










* * * No. 1 * * * 




1 


1 


1 


12 


MY ALLFLY AWAY (BUTTERFLY REPRISE) '.' 




2 


2 


3 


q 


THE BOY IS MINE (Tl IX) ATLANTIC B411&'AG 


♦ BRANDY 4 MONICA 


CD 








★ * * Greatest Gainer* * ★ 


5 


4 


6 


YOU'RE STILL THE ONE » MERCURY fftASHViLUI bboOlb 


♦ SHANU TWAIN 


4 


i 


2 


4 


RAY OF LIGHT (T) (X) MAVERICK 44 521 WARNER BROS 


♦ MADONNA 


(5) 


6 


5 


. 1 


1 GET LONELY U) (XI VIRGIN 38632 ♦ JANET {FEATURING BLACKSTREET) 


6 


7 


6 


15 


EVERYBODY [BACKSTREET'S BACK) (T: ixi JIVE 42515 


♦ BACKSTREET BOYS 


7 


8 


7 


8 


THE CUP OF LIFE ID (XI COLUMBIA 78912 


♦ HII>:V MAKTIN 


8 


3 


8 


6 


STOP <; .'IHGIN <-■■■-. 


♦ SPICE GIRLS 


9 


9 


10 


1 


PUSSY mai ATLER r - iBway l j ] .•."■.TP 


LOROS OF ACIO 


10 


10 


9 


18 


FROZEN m (XT MAVERICK 43993AWARNER BROS. 


♦ MADONNA 


U 


11 


13 


3 


CAN'T WE TRY a: ROBBiNS n\ 5 ROCKELL IOUET WITH COLLAGE) 


(121 


15 


— 


2 


HERE WE GO AGAIN T; U) ARISTA 13503 


♦ ARETHA FRANKLIN 


13 


13 


12 


24 


HOW DO 1 LIVE ITHXiOJRB 73047 


♦ LEANN RIMES 


14 


[? 


11 


18 


MY HEART WILL GO ON [T| IX) iNTEftHIT 5402Q'PHiORilY 


DEJA vu 




14 


14 


8 


YOU WON'T FORGET ME:Tux MCA 6 542/ 


♦ LA BOUCHE 


'16) 


77 


20 


9 


SUNCHYME (T) IX) KINETl&RtPRlSE 4451 WARNER BROS. 


♦ DARIO G 


17 


20 


18 


10 


HEAVEN'S WHAT 1 FEEL IT) (XI EPIC 76976 


♦ GLORIA ESTEFAN 


18 


17 


17 


29 


GET READY TO BOUNCE Tj 1X1 fori. AMERICA 3722 


♦ BROOKLYN BOUNCE 


19 


16 


16 


5 


GODZILLA itkx inTlrh t &4r: *.\u 


THUNDERPUSS 2000 


20 


18 


15 


14 


TORN (Tl 01) INTERMIT 54022/PRICflTTY 


NATALIE BROWNE 


21 


19 


21 


3 


CATCH THE LIGHT -T. :x: ior.lt: 


♦ MARTHA WASH 


22 


21 


19 


15 


FOUNDACURE (TJ IX) STRICTLY RHYTHM 12548 


♦ ULTRA NATE 




35 


— 


3 


COME TOGETHER iT) (XI PAGOOA 45304ORIVE 


UNIOR VASQUEZ 


?;. 


26 


25 


6 


KEEP HOPE ALIVE IT) (X) CiTY OF ANGELS 77105 


THE CRYSTAL METHOD 


25 


23 


23 


16 


A ROSE IS STILL A ROSE tD (Xi ARISTA 13484 


♦ ARETHA FRANKLIN 


26 


25 


22 


16 


SWEET HONESTY ill <XI CLASSIFIED 0249 


M:G 


(27) 


30 


32 


26 


HONEY (Mj (Tl (XI COLUMBIA 78665 


♦ MARIAH CAREY 


(28) 


29 


2? 


9 


1 WILL COME TO YOU ill (XI MERCURY 568375 


♦ HANSON 


29 


24 


36 


50 


THINGS JUST AIN'T THE SAME IT) (X) ARISTA 13381 


♦ DEBORAH COX 


w 


33 


30 


17 


FRIGHT TRAIN IT) (X) FORBIDDEN 1234 


ROBBIE TRONCO 


31 


27 


24 


14 


SMACK MY BITCH UP (?) DO XL MUT£j'MAVERtCK 4394&WARNER BROS 


♦ PRODIGY 


(32) 


40 


44 


4 


SHAKE IT IX) EDEL AMERICA 3823 ♦ AARON CARTER FEA 1 URING 95 SOUTH 


33 


34 


79 


8 


ALRIGHT (T) (X! TWISTED 554257MCA CLUB 69 FEATURING SUZANNE PALMER 


34 


3? 


33 


26 


I'M AFRAID OF AMERICANS (T> IX) VIRGIN 3B618 


♦ DAVID BOWIE 


35 


36 


45 


11 


LOVE YOU DOWN IT) IXj SO SO DEF 78802/COLUMBIA 


♦ INOJ 


36 


28 


31 


23 


YOU ONLY HAVE TO SAY YOU LOVE ME (Tl (XI AR OLA DANCE W44.VBMG LATiN HANNAH JONES 


37 


37 


28 


10 


GET INTO THE RHYTHM (T) (XI OASSIf lEtVTIMKR' 461/TOMMY BOY 


JOCELYN ENRIQUEZ 


38 


38 


46 


22 


THE ONE 1 GAVE MY HEART TO (T) IX) 8LAC KG R0 U NO> ATLANT IC 95534,'AG 


♦ AALIYAH 










★ ★ * Hot Shot Debut* * * 


££> 


NEW ► 




DELICIOUS [Tl DO OEFFEN 2M06 


PURE SUGAR 


40 


42 


48 




' 


FREE (T) (X) STRICTLY RHYTHM 12528 


♦ ULTRA NATE 


"&) 


46 


47 


6 


SLEEP ON THE LEFT SIDLBRIMFUL OF ASHA - > ■J,'- i£ W--.Z-. ^ :<-.■ #COIWERSH0P 


(42) 


47 




6 


BUSY CHILD IT) (X) CITY OF ANGELSOUTPOST 77 120/GEFFEN 


♦ THE CRYSTAL METHOD 


43 


31 


26 


15 


1 WANT YOU BACK (Tl |X) RCA 65373 


♦ N svm; 


(i£) 


REENTRY 


5 


BEAUTIFUL DAY fD [XI TOMMY BOY SILVER LABEL 468-TOMMY BOY 


♦ HYPERTROPHY 


45 


41 


38 


6 


ALL MY LIFE (XI UNDER THE COVER 9708 


KRAZI 4 JUDO 


46 


43 


42 


7 


I'LL HOUSE YOU '98 T aah.3Ch.233 


JUNGLE BROTHERS 


47 


44 


39 


10 


LIFE IN MONO m (XI ECHO 56827 7,'MERCURY 


♦ MONO 


(48) 


RE-ENTRY 


4 


COMIN' BACK (Tl OUTPOST/TWISTED 55447/MCA 


♦ THE CRYSTAL METHOD 




NEW ► 


1 


CORAZON PARTIO ;T; ix) wea laiina 23094 


♦ ALEJANDRO SANZ 


W 


NEW*- 




STRICTLY BUSINESS : ■ PLAYiANO 5331 - 


MANTRONIK VS EPMD 



C3 Titles wilh the greatest sales ot club play increases this week. Powee Pick on Club Play is awarded tor the largest point increase 
anywhere in the lop 50. ♦Videoclip availability. Catalog number is for vinyl maxi-singte, or CD maxi-slngle if vinyl is unavailable. Oi 
Billnoard.'BPI Communications. 



among singles below the top 20. Greatest Gainer on Maxi-S<ngles Sales is awarded for the largest sales increase among singles 
Sales chart: (M) Cassette mani-single availability. (T) Vinyl maxi-single availability. (X) CD maxi-single availability. 0 1998, 



the P0WGP of information... right at your fingertips! 



This Radio Powerbook contains all the information that you need to make your job easier. 

LOCATE THOUSANDS OP LISTINGS IN A SNAP: 

Comprehensive listings of radio stations (both BDS and non-BDS monitored stations) in all 15 formats covered by Airplay Monitor 
Consultants • Label Promotion Directory >Arbitron Ratings and History for Top 100 Markets • BDS and How it Works 

Order your copy now for $85 (plus $6 shipping and handling! by calling 1-800-M4-7119. You can fax your order to (732) 363-0338 
or mail this ad with check or money order to: Billboard Directories. P.O. Box 2016. Lakewood, NJ 08701 
Please add appropriate sales tax in NY, NJ, PA, CA, TN, MA, IL & DC. Orders payable in U.S. funds only. All sales are final. 
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AEROSMITH 25™ ANNIVERSARY 



A Billboard tribute to 25 years of rock 'n roll. Be a part of this 
special tribute issue honoring one of the music industry's rock 
legends. Join the celebration today! 



CONTACT: PAT ROD JENNINGS 
212.536.5136 



ISSUE DATE: AUG 15 
AD CLOSE: JULY 21 



DISC 
REPLICATION 



A special feature on the 
latest techniques and 
materials being used in 
disc replication. Also, 
DVD's effect on CD 
replicators and 
manufacturers, and a 
report on efforts to thwart 
piracy in Eastern Europe. 

ISSUE DATE: AUGUST 15 
AD CLOSE: JULY 21 

Jill Carrigan 
213.525.2302 



HOLIDAY 
PRODUCT SHOWCASE 



A comprehensive guide to the 
must-have music and video 
titles for the holiday selling 
season including children's 
entertainment, vital reissues, 
multimedia and accessory 

items. Put your product 
on the top of everyone's list! 

ISSUE DATE: AUGUST 22 
AD CLOSE: JULY 28 

JudyYzquierdo 
213.525.2304 



LATIN MUSIC 
QUARTERLY HI 



With a special focus on 
Midem Latin '98, this 
Billboard special will 
provide the only worldwide 

coverage of this MEGA 
EVENT in the Latin Music 

Universe. Bonus 
distribution at the show! 

ISSUE DATE: AUGUST 29 
AD CLOSE: AUGUST 4 

Gene Smith 
212.536.5001 



FUTURE SPECIALS \ 



ALABAMA- 41 #1'S - Issue Date: Aug. 29 • Ad Close: Aug. 4 

VIRGIN 25TH ANNIVERSARY -Issue Date: Sept. 5 . Ad Close: Aug. 11 

JOHN LEE HOOKER TRIBUTE - Issue Date: Sept. 5 • Ad Close: Aug. 1 1 



SOUNDS OF THE CITIES:DUBLIN - Issue Date: Sept. 5 • Ad Close: Aug. 11 
NARM 40TH ANNIVERSARY- Issue Date: Sept. 12 • AdClose: Aug. 18 
CLASSICAL MUSIC -Issue Date: Sept. 12 . AdClose: Aug. 18 



New York 
212.536.5004 



Los Angeles 
213.525.2307 



Nashville 



615.321.4294 



London 
44.171.323.6686 



Country 



ARTISTS & MUSIC 




Decca's Parton Returns To Her Roots 



Tu pperwa re On The Links. The 1 1 th annual Music Row Ladies Golf Tourna- 
ment and Tupperware Party was held June 29 to benefit United Cerebral Palsy of 
Middle Tennessee. The event, sponsored by ASCAP, Capitol Nashville, and TNN. 
has raised more than $250,000 for the charity in its history. Shown at the event, 
from left, are caddy Jeff Bryant from Ricochet and Lisa Brokop. 



BY JIM BESSMAN 

NEW YORK— One of the high 
points of this year's Fan Fair came 
when an admittedly nervous Dolly 
Parton joined fellow Decca artist 
Lee Ann Womack in the middle of 
her set to join her in singing Parton's 
1973 country classic "Jolene." 

"I can't say for the life of me how 
long it's been since I played Fan 
Fair," says Parton. "I know it's over 
10 years, and there's a lot of new 
country fans — and what if they don't 
know me or like me? So I was scared 
to go out, but I got a great response." 

Parton also performed "Honky 
Tonk Songs," the first single and 
video from her appropriately titled 
new album, "Hungry Again," which 
Decca will release Aug. 25. But the 



Country's For Gross-Dressers, Too; 
Tornado-Felled Trees Make A Gibson 



r EOPLE: What seems to be the only cross-dress- 
ing old-time country music singing duo in existence 
is headed for Music City. The duo Y'all, which plays 
"old-time country music for the 21st century," is 
packing up and leaving 
Manhattan for the wilds 
of Nashville. "It's about 
finding an audience, 
finding the right place 
for your music to 
thrive," say group mem- 
bers Steven Cheslik- 
DeMeyer and James 
Dean Jay Byrd. The lat- 




Nashville 

Scene 



by Chet Flippo 



ter sports a shaved 
head and wears dress- 
es. Not that there's any- 
thing wrong with that. 
They'll be right at home 
in Tootsie's Orchid 
Lounge. 

On THE ROW: Con- 
trary to recent pub- 
lished reports, Charlie 
Daniels is still touring, 
working, and singing. 
"Like Mark Twain said," Daniels tells Nashville 
Scene, "the reports of my death are greatly exag- 
gerated. "I've had a little problem with hoarseness, 
but it's just that allergy and pollen thing. Plus I can't 
keep my mouth shut — I use it too much." 

Daniels adds that he was appearing with his band 
on "Live With Regis & Kathie Lee" July 16 and the 
following day was a guest panelist on the show 
"Politically Incorrect." 

The former president of Capitol Nashville, Scott 
Hendricks, is keeping quiet, but he's said to be close 
to an agreement with EMI about launching a Virgin 
Nashville label. On July 13 Hendricks took a tour of 
the former Rising Tide Records building, which is 
vacant and for lease. 

OnLY GOD: Some of the more than 1,200 trees that 
were felled on the grounds of the Hermitage (for- 
mer President Andrew Jackson's home here) in 
Nashville's tornadoes earlier this year are being 
recycled. Gibson Guitar Corp. is building a special- 
edition electric guitar from the trees, some of which 
are almost 300 years old. 




Chet Atkins, Gibson chairman/CEO Henry 
Juskiewicz, and Vice President Al Gore presided at 
the unveiling July 12 of the first "Old Hickory" gui- 
tar, which will be sent to the Smithsonian. Gibson 
plans to make 200 of the guitars, which will retail 
for $5,000 each. Proceeds will go to support restora- 
tion of the Hermitage. 

On THE RECORD: Alan Jackson's new single, 
"I'll Go On Loving You," may surprise some people. 
The song, written by Kieran Kane, is a return to 
the recitation songs so popular in country in the '50s 
and is a very heartfelt love message, which many are 
reading as a song of reconciliation between the 
singer and his wife, 
Denise. Jackson said 
in a message append- 
ed to the Digital Gen- 
eration Systems down- 
load of the single to 
radio that the song 
could be seen as that. 
The song also refers to 
a woman slipping off 
her dress, and Jackson 
said the song is "sen- 
sual" rather than "sug- 
gestive." 

Jackson is making some rare TV appearances to 
promote the song and his forthcoming Arista album, 
"High Mileage," due in September. He's on TNN's 
"Prime Time Country" Monday (20), TNN's "Crook 
& Chase" Wednesday (22), and "The Tonight Show 
With Jay Leno" July 28. 

A STAR IS BORN: Add the name of Allison Moor- 

er to the ranks of such big-voiced women country 
singers as Lee Ann Womack, Sara Evans, and 
Heather Myles. who are redrawing some of coun- 
try's topography. 

Moorer, who made an auspicious debut in the 
movie "The Horse Whisperer" with the song "A Soft 
Place To Fall," is a sultry, pure-voiced singer with 
writing talent to spare and the ability to retain the 
best of country's traditions while keeping the music 
sounding current and fresh. 

She wrote or co-wrote most of her forthcoming 
MCA Nashville album, "Alabama Song," due in Sep- 
tember, and close listening to it proves it will be one 
of the musical highlights of 1998. Plus, she knows 
what a fiddle and pedal steel guitar are for. 



Ik f 4 



veteran country superstar harbors 
no illusions about its prospects in 
today's marketplace, which is why 
she went back home to her roots to 
create it 

"I know what it's like in country 
music now for an artist my age, when 
there's such a new wave of artists out 
there," says Parton. "But being the 
artist I like to believe I am, I wasn't 
about to give up try- 
ing. So I decided to 
do something that 
really comes from 
my heart — the more 
organic stuff that I 
do best — and go back 
home. I wanted to 
get back in touch pahton 
with that part of the 
country and who I was and not nec- 
essarily be commercial or tailor- 
made or riding on other people's 
coattails but at least be appreciated 
by those who appreciate where I 
come from." 

So Parton, who writes for her Vel- 
vet Apple Music (BMI), spent three 
months last year at her lake cottage 
outside Nashville and at the Ten- 
nessee Mountain Home in Sevier 
County, which she immortalized in 
her autobiographical 1973 hit. "I 
went back home and fasted, not so 
much in a religious way but as a 
means of humbling myself and get- 
ting into the spirit of things," she 
says. "I ended up with 37 of the best 
songs I'd written in years, if not the 
best ever." 

Parton says the 13 songs that are 
on "Hungry Again" resulted in "a 
more acoustic-type album," produced 
by Parton and her cousin Richie 
Owens and recorded in his basement 
studio with his band Shinola. 

"I used to baby-sit him, and I felt 
like we should keep it in the family," 
she says. "You can hear more than 
one baby crying, and all kinds of 
noise that Richie tried to get out But 
I said, 'If you get it out, fine.' People 
don't listen that close, and it's real 
stuff, it's family, it's home." 



Besides the single, "Hungry 
Again" includes "Blue Valley Song- 
bird," "a special favorite of mine," 
Parton says, and other new songs 
that have an "old-timey" sound and 
tell stories about people. The disc 
closes with "Shine On," which Par- 
ton sang at Tammy Wynette's 
memorial service. 

Decca senior VP/GM Shelia Ship- 
ley Biddy speaks of a "massive 
national plan" set up in support of 
"Hungry Again," including heavy 
emphasis on national TV appear- 
ances and servicing of the album to 
radio and retail in a lunch-box piece, 
which may include an apple-shaped 
notepad, a carrot-shaped ink pen, 
and a Dolly Madison cupcake. The 
"Honky Tonk Songs" video, she says, 
is in Hot Shot rotation on CMT 

"They had a little concern that 
maybe Dolly wasn't for their target 
audience, until they saw the finished 
piece," says Biddy, adding that be- 
sides the single, which shipped July 
7 to mainstream country radio, the 
album has gone out to roots formats 
and classic country stations, "because 
with her history, a lot of those stations 
will feature album tracks." 

Biddy acknowledges the problems 
that heritage country artists like 
George Jones have had in the con- 
temporary country radio format. 
Noting that she worked Jones' prod- 
uct when she was at MCA, Biddy 
says there are programmers "who 
are very much into Dolly and her 
music and look at her in a different 
way." Such programmers, Biddy 
adds, "feel she's still a contemporary 
artist and that if she delivers a song 
they can play, they'll play it" 

Patti Marshall, PD at young coun- 
try station WYGY Cincinnati, agrees 
that Parton still has the performing 
"charisma and incredible writing 
skills" that are lacking in much of the 
current country scene. "I saw her 
perform at the Country Radio Sem- 
inar a few years ago, and I was just 
blown away," says Marshall. But as 
(Continued on page W 



Dollywood To Get Gospel Hall Of Fame 



PIGEON FORGE. Tenn.— Dolly 
Parton's Dollywood theme park 
will be the home for the Southern 
Gospel Music Hall of Fame and 
Museum. Plans call for ground- 
breaking later this summer, and 
it's scheduled to open in April 1999 
near the Dollywood entrance. 

Southern gospel music has be- 
come an increasingly integral part 
of Dollywood's entertainment 
offerings. Parton's grandfather 
was a preacher, and she began her 
singing career in church. "I am 
truly very excited that my Dolly- 
wood park has been chosen as the 
place where a wonderful, special, 
and lasting tribute to gospel music 
can be shared," said Parton. 

The Hall of Fame and Museum 
is a venture between the Southern 



Gospel Music Assn. (SGMA) and 
Dollywood and will display memo- 
rabilia from the Hall of Fame's 41 
members. Among the acts who will 
be spotlighted in a prominent 
exhibit area are pre-World War II 
favorites such as the Vaughn Radio 
Quartet, the Stamps All-Star 
Quartet, the Speer family, the 
LeFevres, the Blackwood Broth- 
ers, the Chuck Wagon Gang, the 
Statesmen, the Florida Boys, and 
the Oak Ridge Boys. 

There will also be exhibit space 
for popular groups from the 1960s 
and 1970s, as well as current 
artists. The SGMA has contracted 
1220 Exhibits, a Nashville-based 
museum consulting firm, to help 
coordinate the design of the new 
facility. deborah evass price 
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Bfeoard TOP COUNTRY ALBUMS 



COMPILED FROM A NATIONAL SAMPLE 
OF RETAIL STORE AND RACK SALES 
REPORTS COLLECTED. COMPILED. AND 
PROVIDED BY Sound/Scan* 



THIS WEEK 


LAST WEEK 


Q 

"7 
S 


WKS. ON CHART 


ARTIST TITLE 

IMPRINT 4 NUMBER/DISTRIBUTING IABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTt/CO) 


PEAK POSITION 


1 


1 


1 


: 


* * * No. 1 * * * 

SOUNDTRACK A CAPITCl 93402 (10 98/17.981 6ww*s*No.l HOPE FLOATS 


1 


2 


2 


2 


36 


SHANIA TWAIN A' MERCURY 536003 (10 98 EQ/16 98) COME ON OVER 


1 


3 


3 


3 


10 


GARTH BROOKS Capitol 94572/capitol Nashville >m 98 cdi THE LIMITED SERIES 


1 


4 


4 


4 


10 


LEANN RIMES A OURS 77901 II0.WI7.98I SITTIN' ON TOP OF THE WORLD 


2 


5 


6 


8 


12 


FAITH HILL A WARNER BROS. 46790 O0.98716.98l FAITH 


2 


> 


5 


5 


6 


BROOKS & DUNN A arista nasmville ims uo.wie 9si if you SEE her 


4 


1 




6 


g 


REBA MCENTIRE mca nashville f rcu SEE him 


2 


CD 


9 


11 


24 


* * * Greatest Gainer* * * 

DIXIE CHICKS • MONUMENT 68195/SONY (10.98 EQ/16 9fl> EB WIDE OPEN SPACES 


8 


9 


8 


7 


12 


GEORGE STRAIT A MCA Nashville 70020 (10 98/16 981 ONE STEP AT A TIME 


1 


10 


10 


9 


33 


GARTH BROOKS A* CAPITOL 56599CAPIT0L NASHVILLE 1 10 98' 16. 981 SEVENS 


1 


11 


11 


10 


: 


CLAY WALKER GIANT 24700AVAHNER BROS (10.98716 981 GREATEST HITS 


9 


12 


12 


13 


58 


TIM MCGRAW A' CURB 77886 110 96716 981 EVERYWHERE 


1 


13 


13 


12 


8 


JEFF FOXWORTHY WARNER BROS. 46861 110.96716.981 TOTALLY COMMITTED 


8 


14 


15 


16 


17 


JKJ ULL rTlLdOlIln LUN.EJ f 'tu4 1 LU.7DV10. Wl ' rVI M K lin 1 


6 


15 


14 


14 


5 


DWIGHT YOAKAM REPRISE 469iaWiftNER BROS i10 9&'l6 98> A LONG WAY HOME 


11 


16 


16 


IS 


52 


KENNY CHESNEY • BNA (10.9&'16 98) 1 WILL STAND 


10 


17 


17 


19 


43 


BROOKS & DUNN ^ GREATEST HITS COLLECTION 


2 


18 


18 


18 


8 


TERR! CLARK MERCURY 55B21 1 (10 98/16 981 HOW 1 FEEL 


10 


19 


19 


17 


44 


bSS^^^SmM V0U UGHT UP MV LIFE — 'NSPI RATIONAL SONGS 


1 


20 


21 


21 


46 


TRISHA YEARWOOD A; (SONGBOOK) A COLLECTION OF HITS 


j 


21 


20 


20 


12 


STEVE WARINER CAPITOL NASHVILLE W*B2 110 9cV16.98) BURNIN' THE ROADHOUSE DOWN 


6 


22 


22 


24 


46 


MARTINA MCBRIDE A RCA 67516VRLG (10.98/16.981 EVOLUTION 


4 


23 


23 


22 


5 


JOE DIFFIE EPIC 69137/SONT (10.96 EO/16 98) GREATEST HITS 


21 


24 


24 


23 


9 


TRACY BYRD MCA NASHVILLE 7001 6 : ID ' I'M FROM THE COUNTRY 


8 


QD 


30 


34 


10 


★ * ★ Pacesetter * * * 

MARK WILLS MERCURY 536317 (10 98 Ea-16 'SFjiBE WISH YOU WERE HERE 


24 


(») 


27 


~~ 


2 


PAM TILLIS ARISTA NASHVILLE 18861 110 98716.98) EVERY TIME 


26 


27 


26 


25 


50 


CLINT BLACK • RCA 67515/RLG (10 98/16.98) NOTHIN' BUT THE TAILLIGHTS 


4 


28 


29 


30 


7 


TV HERNDON EP1C6B167/SONY 110.98 EO/16 98) BIG HOPES 


22 


29 


28 


29 


5 


JOHNNY CASH/WILLIE NELSON „ ul CTnDVTC , , ™ 

AMERICAN 69416.101 IMB.A 1 10 98 ( r. 16 w; VH1 »IV4IIIUABB 


25 


30 


25 


26 


8 


GARY ALLAN Dsxcv .«:?.mca NASWiLlf 10 96'16%jEB IT WOULD BE YOU 


21 


31 


33 


37 


46 


CCN-LIN RAYE • ^ ^ THE B£ST Q p c qll )N r^yE — DIRECT HITS 


4 


32 


35 


28 


9 


OLIVIA NEWTON- JOHN MCA NASHVILLE 70O30I1O98J16.98) BACK WITH A HEART 


9 


33 


32 


35 


10 


JOHN MICHAEL MONTGOMERY Atlantic 831M.AG lie Sf. 16 98 LEAVE A MARK 


15 


QD 


39 


41 


21 


DAVID KERSH CURB 77905 110 96/16 961 ■ IF 1 NEVER STOP LOVING YOU 


13 


35 


31 


27 


12 


RANDY TRAVIS DREAMWORKS 50D347GEFFEN 110.96/16.96) YOU AND YOU ALONE 


; 


36 


34 


32 


12 


ROY D MERCtR HOW BIG A BOY ARE YA? VOLUME 4 


19 


37 


40 


40 


97 


°"ct* "mi ?" £a ,; o ,& 1 5 981 B DID 1 SHAVE MY LEGS FOR THIS? 


2 



THIS WEEK 


M 

UJ 

J 

3 


2 WKS AGO 


WKS ON CHART 


ARTIST TITLE 

IMPRINT A NUMBER/TXSTHlBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASETTE/CO) 


PEAK POSITION 


38 


43 


43 


39 


JOHN MICHAEL MONTGOMERY • Atlantic 83060/ag (10.96716 981 GREATEST HITS 


5 


39 


42 


39 


56 


LILA MCCANN 9 ASYLUM 62042EEG (10. 98/16 96 D 1 H A 


8 


40 


37 


31 


14 


SOUNDTRACK mca nasmv he 7C075 now. 7 98) THE HORSE WHISPERER 


13 


41 


41 


36 


64 


GEORGE STRAIT A' MCA NASHVILLE 1 1584 (10 9fi/l6 981 CARRYING YOUR LOVE WITH ME 


1 


42 


44 


47 


16 


HStLViSHtS DO , c aB , tt- DID 1 SHAVE MY BACK FOR THIS? 
1 nr B?Bj5 i 13.98/10 ^s: jg 


If 


43 


38 


38 


3 


KEVIN SHARP 143/ASYLUM 6216!VEEG (10 98/16.98) LOVE IS 


38 


44 


45 


42 


36 


SAMMY KERSHAW • MERCURY 5363 IS 1 10 58 ECV16.98) LABOR OF LOVE 


5 


45 


48 


49 


38 


c°m° «" 144 ~n H0W BIGA B0V *" E YA! V0LUME 3 


31 


46 


49 


50 


62 


ROY D MERCER 

CAPITOL NASHVILLE 54781 7 , 1 M EE H0W **** WE YA? TOLUME 1 


39 


47 


51 


51 


94 


CLINT BLACK A RCA 66671'RLG (10 9*16 981 THE GREATEST HITS 


2 


48 


46 


45 


18 


THE MAVERICKS MCA NASKVILLE 70018 (10.98/16 .981 TRAMPOLINE 


9 


48 


50 


44 


55 


TOBY KEITH • MERCURY 534836 (10.98 EQ/16 98) DREAM WALKIN' 


8 


50 


47 


48 


52 


MICHAEL PETERSON • REPRISE 46618yWARN£R BROS. (109&16.98)H MICHAEL PETERSON 


17 


51 


52 


46 


89 


ALAN JACKSON A' arista nashville 18813 110 98/16 96) EVERYTHING 1 LOVE 


1 


52 


53 


52 


58 


«mo? 'S^tm . - 98 1 1 98) m H0W BIG ' A B0Y ARE YA? VOtUME 2 


43 


53 


54 


53 


74 


cu" N /™sT«0«t5 98, UNCHAINED MELODY/THE EARLY YEARS 


1 


54 


56 


57 


8 


RESTLESS HEART RCA 67626VRLG [10.98/16.961 GREATEST HITS 


47 


55 


55 


55 


38 


TRACE AOKINS • cafttol Nashville 55858 (lo.98M6.96) BIG time 


7 


56 


60 


59 


36 


MINDY MCCREAOY • SNA 67504/RLG (10.98/16.981 IF 1 DONT STAY THE NIGHT 


12 


57 


57 


54 


61 


LEE ANN WOMACK • OECCA 1 1585/MCA NASHVULE 110 98/15.981 ■ LEE ANN WOMACX 


9 


51 


•.,1 


60 


_L 

58 


JOHN DENVER Ml/AO' 4/so ' 98 I m THE BEST OF JOHN DENVER 


S3 


59 


63 


65 


PAM TILLIS # ARISTA NASHVILLE 18836 (10 98/16.981 GREATEST HITS 


6 


SO 


58 


61 


57 


NEAL MCCOY • ATLANTIC 83011/AG(10.96/16.98I GREATEST HITS 


5 


QD 


66 


64 


6 


c"™S"f!/310 NOBODY LOVE. NOBODY GETS HURT 


42 


62 


61 


62 


52 


DIAMOND RIO ARISTA NASHVILLE 18B44 (10.98/16.981 GREATEST HITS 


8 


63 


62 


56 


66 


CLAY WALKER A GIANT 24674/WARNER BROS (10.98/16.98) RUMOR HAS IT 


4 


(64) 


65 


63 


5 


ALABAMA RCA 67621/RLG (8.98/12.981 THE ESSENTIAL ALABAMA 


63 


65 


64 


58 


14 


Sc» 0 »ASWIlL 0 E^ I10.9IV16.98) " °° NT GET AN< BETTER THAN THIS 


37 


66 


67 


67 


42 


THE KINLEYS EPIC 67965/SONV (10.98 EOJ16.9S) ■ JUST BETWEEN YOU AND ME 


22 


67 


68 


68 


41 


PATTY LOVELESS • EPIC 67997.50NY 1 10 98 EQ/16 98) LONG STRETCH OF LONESOME 


9 


68 


7! 


70 


15 


LORRIE MORGAN em 67632/RlC (4.9879.96) SUPER HITS 


53 


69 


69 


66 


8 


KEITH HARLING MCANAShvlle 70024 lie 98/16.98) BB WRITE IT IN STONE 


56 


QD 


NEWk> 


1 


* * * Hot Shot Debut* * * 

MARK NESLER ASYLUM 62223/EEG 110.98/16.98] I'M JUST THAT WAY 


70 


71 


72 | 72 


44 


CHELY WRIGHT mca Nashville /0003 (10 9HT6 9B; in LET ME IN 


25 


(21) 


RE-ENTRY 


39 


BRYAN WHITE • ASYLUM 62047/EEG (10.98/16.98) THE RIGHT PLACE 


; 


(J3J 


NEWO 


1 


LORRIE MORGAN 6NA67622.*LG 18 98/ 12 98) The ESSENTlAl LORRIE MORGAN 


73 


74 


75 




Si! 


WYNONNA CURB 1 1583/MCA NASHVILLE 110.98/16.98) COLLECTION 


9 


75 


73 


71 


11 


SOUNDTRACK DECCA 70027/MCA NASHVILLE (10.98/17.981 BLACK DOG 


30 



O Albums with the greatest sales gams this week. •Recording Industry Assn. Of Amefica (RIAA) certification for sales of 500,000 umts. A RIAA certification for saiescf 1 million units, with multimill«on sellers indicated by a numeral following tne symbol For txwed sets, and double albums 
with a running time that exceeds two tours, the RIAA multiplies shipments by the number of discs and/or tapes. 'Asterisk indicates LP is available. Most tape pw.es. and CD prices for BMG and WEA labels, are suggested lists. Tape prK.es marked EQ, and all other CO prices, are equivalent 
prices, which are projected from wholesale pries. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth. Heatseeker Impact shows albums removed from Heatseekers this week. D indicates past or present Heatseeker title. £' 1 998, Billboard/SPI 
Communications, and Sound Scan. Inc. 



Billboard. Top Country Catalog Albums 



tm JULY 25, 1998 



COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE AND 

ES REPORTS COLLECTED. COMPILED, AND PROVIDED BY SoundScan n 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT & NUMBER/DISTRIBUTING LABEL (SUGGESTED US1 PRICE OR EQUIVALENT FOR CASSETTE/CD) 


h 


1 


1 


SHANIA TWAIN A MERCURY 522886 IU 98 EU/16 981 SB 


37«eeksalNal THE WOMAN IN ME 


179 


2 


2 


ALAN JACKSON A' ahista n/lshviue 18/101 110 m:b 98/ 


THE GREATEST HITS COLLECTION 


142 


3 




LEANN RIMES A' CURB 77821 110 98/15.98) 


BLUE 


105 


4 


6 


PATSY CLINE A" mca Nashville 12 (7 98/12 9Si 


12 GREATEST HITS 


590 


5 


3 


WILLIE NELSON • COLUMBIA 64184/SONY (5 98 EQ/9.981 


SUPER HITS 


205 


S 


4 


HANK WILLIAMS, JR. A CURB 77638 16 9&9 981 


GREATEST HITS. VOL. 1 


215 


; 


5 


CHARLIE DANIELS • EPIC 64182/SONr IS 98 EQ'9 96) 


SUPER HITS 


166 


8 


7 


TIM MCGRAWA'CURS 77659 (9.98,16961 


NOT A MOMENT TOO SOON 


225 


9 


14 


GEORGE STRAIT A 1 mca Nashville 42035 (7.9&12 98) 


GREATEST HITS VOLUME 2 


541 


10 


8 


THE CHARLIE DANIELS BAND A lpic -W9S/S0NY (7 9 


BE0/1198I A DECADE OF HITS 


446 


11 


9 


JOHNNY CASH COLUMBIA 66773/SONY (5.98 EQ/9.98) 


SUPER MIIS 


68 


12 


10 


GEORGE STRAIT A' mca nashville 1O661 (10.98/15.98) 


PURE COUNTRY (SOUNDTRACK) 


m 


13 


13 


VINCE GILL A' MCA NASHVILLE 11047 (10.98/15.98) 


WHEN LOVE FINDS YOU 


210 



THIS 
WEEK 


LAST 
WEEK 


ARTIST TITLE 

IMPRINT & NUMBER/DISTRIBUTING LABEL ISUGGESTEO UST PRICE OR EQUIVALENT FOR CASSETTE/CD) 




14 


20 


PATSY CLINE A MCA NASHVILLE 4038 17.98/12.98) 


THE PATSY CLINE STORY 


191 


15 


11 


GARTH BROOKS A" CAPITOL NASKVILLE 93866/EMI CAPITOL (9.98/13.98) NO FENCES 


38C 


16 


15 


GEORGE STRAIT A 4 MCA NASHVILLE 11263 (39 96/49 981 


STRAIT OUT OF THE BOX 


130 


17 


18 


VINCE GILL A MCA NASHVILLE 13394(10.98/16.98) 


SOUVENIRS 


:2S 


IB 


19 


GEORGE STRAIT A 1 MCA NASHVILLE 5567 17 ,98/12 981 


GREATEST HITS 


619 


19 


16 


TRAVIS TRITT A WARNER BROS 46001 (10.98/16.981 


GREATEST HITS — FROM THE BEGINNING 


143 


20 


17 


ROY OR BISON COLUMBIA 67297/SONY 15.98 EO/9.96) 


SUPER HITS 


45 


21 


12 


GEORGE JONES A EPIC 40776/SONV (5.98 EQ79.98) 


SUPER HITS 


373 


22 


22 


TRACE ADKINSA capitol nashville 37222 0 0 98/15.98)0 


DREAMIN- OUT LOUD 


107 


23 




CONWAY TWITTY MCA NASHVILLE 5976 19.98/] 1 981 


20 GREATEST HITS 


1 


24 


21 


ALABAMA RCA 6684&/RLC (4.98/9.98) 


SUPER HITS 


99 


25 


23 


HANK WILLIAMS MERCURY 536029 (7 98 EO/11.98) 


20 OF HANK WILLIAMS GREATEST HITS 


39 



c 2 >«jr c4rj tilto thai have lalren bekj* Ho 100 u» The Billboard ?0O or n 
J — id tM * nurntr* WOwing Hit ^mOr. 'ktbtrok .new 
k) ScwndScin, Inc. 
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RCA Label Group Nashville 

»*.. DI998 BMG ENTERTAINMENT 



aterial 



Billboard HOT COUNTRY S! 



COMPILED FROM A NATIONAL SAMPLE OF AIRPUr SUPPLIED BY 
BROADCAST DATA SYSTEMS' RADIO TRACK SERVICE. 163 COUNTRY STA- 
TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A 
WEEK. SONGS RANKED BY NUMBER OF DETECTIONS 



THIS 
WEEK 


i/! uj 
IS 


l£ 


WKS. ON 
CHART 


TITLE ARTIST 

PRODUCER (SONGWRfTCR) IMPRINT I NUMBER PROMOTION LABEL 


PEAK 
POSITION 










* * * No. 1 * ★ ★ 






J 


J 


3 


14 


I CAN STILL FEEL YOU 2 weeks 

C.RAYE.P WORIEY.B J. WALKER, JR. IK.TRISBLE.T HfLERj 


•iNo.l 0 COLLIN RAYE 

7 nic -M.HLV 


1 


LD 


4 


6 


17 


NOW THAT I FOUND YOU 


IC) 10) IV) MERCURY 568746 


2 


UJ 


7 


8 


11 


TO MAKE YOU FEEL MY LOVE ♦ GARTH BROOKS 

* RE fNOLDS 8 J----'- CAPITOL ALBUM CU" CAPITOL NASHVILLE 




l_*j 


9 


11 


16 


THERE'S YOUR TROUBLE 

P WCRLETB CHANCE* i' SIUf»S M SELBVI 


♦ DIXIE CHICKS 

ICHD) MONUMENT 


4 


L3J 


5 


7 


12 


THERE GOES MY BABY 

T BROWN.T YEARWOOD !A -:r" : f - ROMAN 


♦ TRISHA YEARWOOD 

:c i i D: :Vi MCA VASh'WlUE '2C-!fl 


5 


fTi 
^SJ 


s 


10 


28 


FROM THIS MOMENT ON SHANIA TWAIN (WITH BRYAN WHITE) 

R J LANGE (S TWAIN.RJ LANGE) MERCURY AlBUM CUT 


5 


7 


g 




18 


A MAN HOLDIN" ON ITO A WOMAN LETTIN' GO) 

B G*LL MORE :J RAMET.B TAnOR.G DC6BINSI 


♦ TY HERN DON 

(C! ID-EPIC 78904 


5 


(JU 






14 


HAPPY GIRL 

M MCBRiL>E.PWORlEY(A ROBOfr,B N CHAPMAN: 


MARTINA MCBRIDE 


8 


rr> 

A 


U 


16 


g 


JUST TO HEAR YOU SAY THAT YOU LOVE ME ♦ FAITH HILL (WITH TIM MCGRAW) 

DMUFF PMUL ID WARRENJ WARNER BROS At BOM CUT 


9 


10 


2 


1 


16 


THE SHOES YOU'RE WEARING 


♦ CLINT BLACK 

ID) (V) RCA 65454 


1 


jj 


3 


2 


21 


THAT'S WHY I'M HERE 

B CANNON N Wl| SON IS SMITH M A !--"INGERi 


♦ KENNY CHESNEY 

(CKDXV)BNA 65399 


2 


KM) 


14 


17 




TEXAS SIZE HEARTACHE 

D COOK 'ZTURNER.L WILSON] 


♦ JOE DIFFIE 
■ fi i.' i " 


12 








10 


I'M ALRIGHT 

H r.ALL t.TRf 1 MO^A'A r .* 


♦ JO DEE MESSINA 

ICMDJIVICURB 73034 


13 








II 


1 SAID A PRAYER 

B J WMJKERJR..P lUIStt SATCMER) 


♦ PAM TILLIS 

CiiDi W arista NASIWUE 13129 


14 
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QD 


22 


31 


9 


TRUE 

: l-.v.-. j '.u.slln ri. 


GEORGE STRAIT 
mca NRMIWHJ album GUI 


15 


(TiTl 


16 


18 


a 


IF YOU EVER HAVE FOREVER IN MIND 

T BffOWN IV GiLL, T SEALSI 


♦ VINCE GILL 

(C! IDl (V) MCA NASHViUE 72C55 


16 


HT) 


19 


21 


13 


THINGS CHANGE 

P *NPE=SOT> C VOJCjVW 


♦ DWIGHT YOAKAM 

REPRISE ALBUM CUT 


17 


V i0 7 


21 


26 


7 


THE HOLE 

J STROUD, BGALLIMO RE R TRAVIS Itt NG. I D " 


♦ RANDY TRAVIS 

: ■ CREAM AOfilS 59010 


18 


19 


13 


g 


15 


1 JUST WANT TO DANCE WITH YOU 


GEORGE STRAIT 

(C) tOl IV) MCA NASHVILLE 72046 


1 


20 


10 


4 


13 


IF YOU SEE HIM/IF YOU SEE HER ♦ REBA BROOKS & DUNN 

T BROWN.T.DUBOISiT L JAME5.J K1MBALI I MCBRIDEl :vj MCA NASHvil . ; .<<■•? I A V^l-u Ui 


1 


(2ij 


20 


25 


9 


COVER YOU IN KISSES JOHN MICHAEL MONTGOMERY 

C.reTOCiJ.M.MONTGOMERTUMLGOflE.BjCNESJ BROWN 1 1C> ID) (V) ATLANTIC 84157 


20 




24 


27 


11 


STEPPING STONE 

D HlJFf L rtHi'E.C A'l&fMAN :-■ 


LARI WHITE 
: ,.■!■.■■■;■:-.-:.- 


22 


{IS) 


29 


32 


7 


26 CENTS 

T.HASELDEN.R ZAYITSON.D. JOHNSON [S.WIUOiWJN.W.WAUACEj 


♦ THE WILKINSONS 

iCl ID) [VJ GIANT 17197;REPRIS€ 




24 


18 


12 


22 


1 DO [CHERISH YOUf 

r :hAMBERLAIN (f STCG.ALL D Ml 


♦ MARK WILLS 

C D' »'l WiRC.sy 


2 




38 


47 




HOW LONG GONE 

O COOK, H BROOKS. R DUNN IS CAMPj S SHERRILL) 


♦ BROOKS & DUNN 

ARISTA NASHVILLE ALBUM CUT 


25 


26 


28 


22 


22 


THIS KISS 

B jALL WCR! ■ ■■ L- - AftOBOFF.e N ;HAPWW 


♦ FAITH HILL 

ICl ID) (V) WARNER BROS, 17247 




27 


23 


15 


18 


COMMITMENT 

V. L WIVES COLTOM MARTY B.WWULIl 


♦ LEANN RIMES 

(CXDl IV) CUR3 73055.'MCG 


4 


28 


26 


23 


25 


I'M FROM THE COUNTRY 

i i - '.' tit y- ■ : n~. .:■ ■■ 


♦ TRACY BYRD 

tC) (Dl IV) MCA NASHVILLE 72C-SQ 


3 


94 
19 


30 


30 


?b 

<«J 


BYE BYE 

B.GALUMORE.T MCGRAW IP.VASSAR.R.M.BOURKE) 


♦ JO DEE MESSINA 

ICHOHVI CURB 73034 


1 


30 






21 


HOLES IN THE FLOOR OF HEAVEN 

S.WARINER (S.WARINER B fOSOt 


♦ STEVE WARINER 

[VI CAPITOL '.AShv LL- 


2 


11 


31 


24 


20 


ONE OF THESE DAYS 

B.GALUMOREJ STROUOT MCGRAW IK RAiNES.W POWEU.M hUMMONI 


♦ T M MCGRAW 

ICHD) rV) CURB73C56 


2 


QD 


35 


36 


8 


HIGH ON LOVE 


PATTY LOVELESS 

i PIC AiBLM CUT 


32 


33 






9 


YOU'RE GONE 

MDCLUTE. DIAMOND RIO UVtiNtR. P. WILLIAMS) 


♦ DIAMOND RIO 

Ali SU NASH V LL; " 


33 


® 


34 


33 


16 


SOMEBODY TO LOVE 

O CRiDER.S BOGGUSS (S BOGGLSS.D CfilDER.M BtRGi l 


SUZY BOGGUSS 
1 <D) (VI CAPITOL NASHVILLE 58699 


33 


QD 


36 


37 


13 


ORDINARY PEOPLE 

J SffiDUO.C WALKER (C WI5EMAN £ HILL.l 


CLAY WALKER 

1C) ID) (V) GIANT 172)a<REPRiSE 


35 


36 


27 


28 


12 


BIG TIME 

- r; = N^SC'. L RX'.E f SE^' 


TRACE ADKINS 
CAPITOL NASHVILLE ALBUM CUT 


27 


QD 


39 


38 


11 


NO END TO THIS ROAD 

S HENDRlCKS.T DUBOIS (N THRASHER. M DULANEV.K BLAZYl 


RESTLESS HEART 

RCA ALBUM CUT 


37 


CD 


;c 


39 


19 


WONDERFUL TONIGHT 

P MCMAMN (E CLAPTON 1 


♦ DAV E KL»S" 

CURB ALBUM CUT 


38 
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40 


a 

7 


WHEN THE BARTENDER CRIES 

R E CRRALL.J LEO IM PETERSON H OAV'S' 


♦ MICHAEL PETERSON 

■"[ .-.,[!■ I,- " IT 


39 


(la) 




42 


i i 


1 WANNA REMEMBER THIS 

- . ■ i ■ 


♦ LINDA DAVIS 
DREAMWORKS ALBUM CUT 


40 




43 


41 


8 


THE OTHER SIDE OF THIS KISS 

D MALtOY (M D SANDERS.O MALLD'.B D PlERO; 


♦ WINDY MCC READY 

iq (Dl (V) 6NA 65512 


4] 


KM) 


44 


50 


S 


HONKY TONK AMERICA 


SAMMY KERSHAW 


42 




52 


56 


4 


EVERYTHING'S CHANGED 

r ,:co*:a mlscn ■• mc:^naid,p nelson l bc.om 


♦ LONESTAR 

SNA ALBUM CUT 


■li 


Of) 


46 


46 


6 


1 WANNA FEEL THAT WAY AGAIN 


♦ TRACY BYRD 

■V MCA NASHV'LLE 72058 


44 


L43 7 


51 




5 


LOVE HAPPENS LIKE THAT 

K LEHNING iA SMITH .A. BARKER. R HARBIN.i 


NEAL MCCOY 

(Ct (D) IV) ATLANTIC 84158 


45 




50 


58 


4 


HOW DO YOU SLEEP AT NIGHT 

D COOK u MCBRIDE J SAL LEV) 


WADE HAYES 

ICLUMSIA ALBUM CUT 


46 


CiT) 


47 


49 


8 


USED TO THE PAIN 

, [fi'J*>-IEL:\". LEhN N'j.M NESLER.T MAKTi*,! 


♦ MARK NESLER 

ASYLJM A,i,l_M d 1 


47 


® 


49 


51 


7 


A FOOL'S PROGRESS 

L ; !.-,:..! '.•„;■' ■■. 


♦ CLINT DANIELS 

■ -.i li : '■■L.Ui..'.' i.i 


48 


49 


45 


43 


II 


WHY'D YOU START LOOKIN' SO GOOD 


♦ MONTY HOLMES 

BANG II ALBUM CUT 


43 


QD 


69 




2 


DON'T LAUGH AT ME 


♦ MARK WILLS 

MERCURY ALBUM CUT 


■■ 


K31J 


53 


52 


5 


GONNA HAVE TO FALL 


♦ h ,':_:■:> i*. 

;VJ DECCA 72C60 


51 


52 


48 


48 


6 


GONE OUT OF MY MIND 

J KENNEDY J GUESS !G OOBBINS.M HUf 'MAN B MORRISON; 


DOUG STONE 

. . i. '.'iJIA -LHL '.' :j. 1 


48 




73 




3 


BURNIN' THE ROADHOUSE DOWN STEVE WARINER (DUET WITH GARTH BROOKS) 

S WARINER (R CARNES.5 WARINER) CAPlTOt NASHVILLE ALBUM CUT 


53 




57 


64 


4 


REAL MAN 

D GATES BC'EAN IB C'EANi 


♦ BILLY DEAN 

" ■ 


54 










★ * * Hot Shot Debut * * ★ 




QD 


NEW ► 


I 


FOREVER LOVE 

D.HALLOY.R.MCENTIRE i L -L'.GbEK - b(:<ANT,SJlUSS) 


REBA 

MCA NASHViLL£ ALBUM CUT 


55 




59 


62 




1 FELL 

B SEALS. R CROWE Li iT BARMESi 


♦ BRADY SEALS 

i:i ID) tVI WARNER BROS 17198 


56 


57 


56 


54 


20 


LOVE WORKING ON YOU 


♦ JOHN MICHAEL MONTGOMERY 

iCl ID) [itl ATLANTIC 64103 


14 


58 


54 


44 


AS 


1 MIGHT EVEN QUIT LOVIN' YOU 

M.WRIGHT IM CHSNLTT H ;:t-f|-.G:=i s f.'; : n.ns i ;i "i; 


MARK CHESNUTT 

(V) DECCA 72031 


18 


59 


s i 


59 


c 


CRYIN' GAME 

N WILSON, B CANNON IJ C'HARA! 


♦ ARA EVANS 

iCllDi(V) RCA 65517 


58 




62 


68 


3 


YOU MAKE IT SEEM SO EASY THE KINLEYS 

R.i'AVlT^N,' HASt . UEN - : jM-tNi H KINLEY.. MCELROY 1 KINLEYI 


60 


KM) 


70 


75 


3 


WHERE THE GREEN GRASS GROWS 

8 GALLIMCRE J. STROUD.T. MCGRAW IJ LEARV.CWISEMAN1 


TIM MCGRAW 

CURB ALBUM CUT 


Gl 


KM) 


68 




2 


SHINE ON 

M.T.8ARNES CJ.OADOARI O ,T . M ARTY1 


♦ JEFF CARSON 

CURB ALBUM CUT/MCG 


62 


6 J 


■i 


67 


4 


YIPPY KY YAY 

M.SPIPO (M.SPIRO.A.S0LDI 


♦ LILA MCCANN 

ASYLUM ALBUM CUT 


63 




67 


61 


18 


1 ALREADY DO 

T BROWN IGBURR.C WRIGHT ) 


♦ CHELY WRIGHT 

■iV.MCA NASHV lit 77M4 


36 


K D3 j 


71 


70 


6 


RUNAWAY LOVE 

1 BRUCE |M CARLSO D MAlROSKY.T CHAMPtiNI 


CHRIS LEDOUX 

CAPITCi NASHVILLE ALBUM CUT 


62 


66 


60 


66 


5 


HEAVEN BOUND 

B C>ANCEY,A.TORRE2,CAINLAY (C. JONES, K STEGALL 


♦ SHANA PETRONE 

IC) (D) EPIC 78946 


60 


67 


64 


65 




THE DEVIL WENT DOWN TO GEORGIA THE CHARLIE DANIELS BAND 

. BOY LAN IC DAN. ELS f EDWARDS, J MARSHfcLL.C HAYWARD.T.CRAIN.T DKJREGORO] EPIC ALBUM CUT 




68 


65 


60 


17 


BUCKAROO 

M.WRlGhT |M D SANDERS.E .HiLL) 


♦ LEE ANN WOMACK 

... cecca 


27 


69 


61 


53 


10 


DOUBLE WIDE PARADISE 

. STROUD T KEITH < P THORN.B . MADOOX) 


TOBY KEITH 

ivi MERCURY 568926 


40 


QD 


N E W ► 


1 


WHILE YOU SLEEP 

f ANDERSON, T.LAWRENCE iL BOONE . P. NELSON, T. LAWRENCE) 


TRACY LAWRENCE 

Atlantic album cut 


70 


QD 


RE-ENTRY 


2 


MY BABY'S LOVIN' 

[ HC3BC „ . : - 


DARyle single, tary 

, ■'■.B,i-' a r »E^i^l 


71 


72 


74 


71 


20 


MATCHES 

K STEGALL >;R SPRINGERS EW1NG! 


♦ SAMMY KERSHAW 

.1 VlK-b^i 


22 


73 


72 


63 


7 


DANCE THE NIGHT AWAY 


♦ THE MAVERICKS 

(V) MCA NASHVILLE 72C56 


63 


74 


75 




3 


IF SHE ONLY KNEW 

C f ARREN iC f ARREN.G CHAMBEPSI 


KEVIN SHARP 

1 ; ■ .MR IM .:\|- AStLJM 


72 


75 


RE-ENTRY 


3 


THE MAN SONG 

T Gfl'SWC-LD.S.ALLEE A JOrNSON iS.MOREV! 


;-.FAN MORf- 
.'. .■■ r.' 


72 



(~~) Rccoftts showing an increase mdeteclcns over the previous week, regardless of chart movement. Airpower **arded to trwse records whicin attain 
3000 detections for the first time, Titles below the top 30 are removed from the chart after 20 weeks. ♦Videodip availaWrty. Catalog number rs (or 
CO single, or vinyl single it CD single a unavailable. <C> Cassette single availability. ID) CD single availability. (M) Cassette maxi-smgle availability 
(T) Vinyl maii-single availability (V) Virryt single availability (X) CO maxi-single availability I 1998. BillooaroVBPI Communications. 
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14 


12 


9 


12 


NOW THAT 1 FOUND YOU mercury 568746 


TERRI CLARK 


1 


1 


1 


25 


YOU'RE STILL THE ONE A l9«.»iUNo l 


is i ,v;, 




05) 


16 


15 


13 


UNE OF THESE DAYS/JUST TO SEE YOU SMILE CURB 73056 


TIM MCGRAW 


2 


2 


2 




COMMITMENT • curb 73055 


LEANN RIMES 




Tie) 


17 


1? 


9 


1 HONESTLY LOVE YOU mca Nashville 72053 OLIVIA NEWTON-JOHN 


1 


3 


3 


19 


THIS KISS • WARNER BROS 172.1? 


FAITH HILL 




(17) 


18 


23 


3 


26 CENTS GIANT 171 97.WARNER BROS. 


THE WILKINSONS 


y 


4 


5 


13 


THERE'S YOUR TROUBLE monument 7BB94SONY 


DIXIE CHICKS 




u 


15 


16 


11 


THERE GOES MY BABY mca nashv lle 7;m8 


TRISHA YEARWOOD 


5 


5 


4 


58 


HOW DO 1 LIVE A 3 CURB 73022 


LEANN RIMES 




7 19) 


20 


21 


3 


1 SAID A PRAYER arista Nashville 13125 


PAM TILLIS 


6 


7 


6 


20 


I'M ALRIGHT/BYE BYE CURS 7303« 


JO DEE MESSINA 




20 


19 


18 


15 


OUT OF MY BONES Dreamworks 59o07aieffen 


RANDY TRAVIS 


7 


6 


8 


6 


IF YOU EVER HAVE FOREVER IN MIND MCA Nashville 72055 


VINCE GILL 




21 


22 


20 


8 


ORDINARY PEOPLE GIANT 1 721QWARNER BROS 


CLAY WALKER 


1 


8 


7 


9 


ONE HEART AT A TIME ATLANTIC 84 117/AG 


VAR OLIS ARTISTS 




22 


23 


22 


8 


THE SHOES YOU'RE WEARING RCA 6S454RLG 


CLINT BLACK 


9 


10 


11 


14 


1 JUST WANT TO DANCE WITH YOU uw '</. u >2W6 


GEORGE S'RA.T 




23 


21 


19 


21 


IT WOULD BE YOU DECCA 72039/MCA NASHVILLE 


GARY ALLAN 


10 


9 


10 


16 


1 DO [CHERISH YOU] mercury S68602 


MARK WILLS 




24 


25 




2 


THE OTHER SIDE OF THIS KISS aw 65512'RLG 


MINDY MCCREADY 


(U) 


14 


13 


5 


STEPPING STONE ; stflet ibaoiSKJLirwooD 


IARI WHITE 




25 


24 


24 


25 


IF 1 NEVER STOP LOVING YOU CURB 73045 


DAVIO KERSH 


(12) 


11 


12 


12 


A MAN HOLDIN' ON (TO A WOMAN LETTIN' GO) epic 7890MDNY 


TY HERNDON 


O Records with the greatest sales gains this week. •Recwding Industry Assn. of America certification for sales of 500.000 units. A RIAA 


13 


13 


14 


22 


I'M FROM THE COUNTRY mca Nashville 72040 


TRACY BYRD 


certification lor sales ol 1 million units, with multimillion titles Indicated by a numeral following the symbol, o 1998. Billboard/BPI 
Communications and SoundScan, Inc. 
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by Wade Jessen 

CoLOR OF THE BLUES: After spending 104 consecutive weeks on 
Billboard's Top Country Albums, "Blue," the Curb set that launched 
the meteoric rise of teen sensation LeAnn Rimes, moves to Top Coun- 
try Catalog Albums, where it opens at No. 3 with 4,500 units. With 
approximately 124,000 scans, that set opened at No. 1 on the country 
chart and at No. 3 on The Billboard 200 in the July 27, 1996, issue. It 
stayed at the top for 16 consecutive weeks before being interrupted for 
three weeks by new sets from Alan Jackson and Reba McEntire. 

"Blue" spent a total of 28 weeks atop the country list. After return- 
ing to No. 1 in the Dec. 14, 1996, issue, "Blue" dominated the country 
chart for another 11 straight weeks, followed by a one-week reprise at 
No. 1 in the Sept. 6, 1997, Billboard. Altogether, "Blue" spent 64 weeks 
in country's top five and 87 weeks in the top 10. On the big chart. Rimes' 
set notched nine weeks in the top five and 24 weeks in the top 10. 

Two-year-old albums are deemed catalog when they fall below No. 
100 on The Billboard 200. 

STILL ATTHE TOP OF THE HILL: With 5,531 plays, Collin Raye's 
"I Can Still Feel You" (Epic) defends his post at No. 1 on Hot Country 
Singles & Tracks for a second week, despite a decline of 52 plays. Raye's 
track finishes 418 spins ahead of runner-up Terri Clark, whose "Now 
That I Found You" (Mercury) rises 4-2, and 466 plays in front of Garth 
Brooks' "To Make You Feel My Love" (Capitol), which moves 7-3. 

The showdown for No. 1 next week might have Clark and Brooks 
wrestling with the Dixie Chicks, whose "There's Your Trouble" (Mon- 
ument) vaults 9-4, up 455 plays, swiping the largest increase in the top 
10 and the third-biggest gain in the entire chart. Clark's song gains 333 
detections, while Brooks' ballad is up 367. Both Brooks and Clark are 
ery'oying airplay support at 162 of our 163 stations, while the trio has the 
entire radio panel on board. 

Meanwhile. Brooks & Dunn's "How Long Gone" (Arista/Nashville) 
logs the sturdiest gain on Hot Country Singles & Tracks, up 960 plays 
to shoot 38-25, followed by George Strait's "True" (MCA Nashville), 
which gains 650 detections. 

GoTTA HAVE IT: Although it may be premature to call it a trend, 
country radio has recently championed several titles that discuss some 
of life's more gripping realities, such as alcoholism and human cruelty. 
Among those songs, which include Tim McGraw's "One Of These Days" 
(Curb) and Kenny Chesney's "That's Why I'm Here" (BNA), is a new 
ballad by Mark Wills titled "Don't Laugh At Me" (Mercury), which 
rises 69-50 on Hot Country Singles & Tracks, up 444 plays. 

Wills' new set, "Wish You Were Here," jumps 30-25 and retrieves our 
percentage-based Pacesetter award with a 17% gain on To]) Country 
Albums, rising 15-9 on our Heatseekers list. The aforementioned Dixie 
Chicks open the Greatest Gainer envelope on the country chart, as 
"Wide Open Spaces" gains about 1,500 scans to rise 9-8. That set scans 
25,000 units and moves 59-52 on The Billboard 200. 



Murphey Introduces New Set At West Fest 




BY DEBORAH EVANS PRICE 

NASHVILLE— It may well have 
been the world's largest album- 
release party, as Michael Martin 
Murphey welcomed 
more than 22,000 
fans and country ra- 
dio programmers 
and media to his 12th 
annual Colorado 
West Fest. Murphey 
used his annual west- 
ern art and music murphey 
festival to introduce 
his new "Cowboy Songs Four" pro- 
ject, his first release on his new West 
Fest Records. 

Attendees could buy the album at 
the fest July 3-5, before it goes to 
retail July 14 via Valley Entertain- 
ment's pact with Distribution North 
America. Risa Bridges-Hall, Valley 
Entertainment's marketing director, 
estimates that about 2,200 pieces of 
product sold at West Fest. 

"It was pretty much on par with 
what we had anticipated because it 
was a preview," Bridges-Hall says. 
"We're very pleased that more than 
10% of the attendees [purchased]. 
Normally you don't sell that much at 
various events." 

The video for the first single, 
"Born To Buck Bad Luck," was 
filmed at West Fest and will be 
released in late July. The single goes 
to primary country stations Aug. 17. 



Ten stations that had been longtime 
Murphey supporters visited West 
Fest as his guests. Also participat- 
ing were KYGO-FM Denver and 
ABC's Real Country Network. Near- 
ly 200 secondary and tertiary sta- 
tions are playing the single. 

In addition to the album's launch, 
this year's West Fest successfully re- 
established Murphey's long-running 
festival in a new location. After 1 1 
years of holding it Labor Day week- 
end at Colorado's Copper Mountain 
Resort, Murphey moved it to that 
state's Silver Creek Resort (Bill- 
board, May 30) to have room to 
expand. 

"It's the ideal location," says Mur- 
phey. "There's much more space, and 



it's right in the heart of western 
country. The people that live here 
have a 4H Club and a rodeo and all 
the western things that we didn't 
have at our other location. The basic 
idea here is that the population is 
behind what we're doing." 

Murphey has a multi-year con- 
tract with Silver Creek. His organi- 
zation partnered with Bill Graham/ 
Chuck Morris Presents to produce 
the fest. Dan Fogelberg, America, 
the Nitty Gritty Dirt Band, Deana 
Carter, Junior Brown, Baxter Black, 
Sons Of The San Joaquin, and Rid- 
ers In The Sky were among the per- 
formers. Murphey plans another 
West Fest next October in San 
Bernardino, Calif. 



Steagall Among Rogers Awards Winners 



Red Steagall was named enter- 
tainer of the year at the third annu- 
al Academy of Western Artists Will 
Rogers Cowboy Awards ceremony 
held July 16 in Fort Worth, Texas. ' 

Daughters Of The Purple Sage 
received the Rising Star Award, and 
Hal Cannon was cited for lifetime 
achievement. 

Western music award winners 
were Don Edwards, male; Lorraine 
Rawls, female; Jill Jones, yodeler; 
Gillette Brothers, group; "Below The 
Kinney Rim" (Les Buffham/Michael 



Fleming), song; and "Prairie Flow- 
ers" (Jean Preseott), CD/cassette. 

Western swing winners were 
Leon Rausch, male; Dayna Wills, fe- 
male; Tommy Morrell, instrumen- 
talist; Dave Alexander & the Leg- 
ends Of Western Swing, group; "Old 
Town Taos, New Mexico" (Cindy 
Walker), song; and "On The Texas 
Side" (Trudy Fair), CD/cassette. 

Poetry winners were Larry Mc- 
Whorter, Audrey Hankins, Les Buff- 
ham, Mason and Janice Coggin, and 
Steagall. 



DECCA'S PART0N RETURNS TO HER ROOTS 

(Continued from pntjn .19) 

far as programming new Parton 
product goes, "it doesn't mean that I 
don't enjoy the album, but it all 
depends on what she's up against 
when I put the single in the stack." 

Comparing Parton's situation at 
radio to the more vocal Jones', Mar- 
shall adds, "Here we have an older 
artist who could clearly make the 
same statements as Jones about 
radio not playing her music, but it 
doesn't sound like anything else I'm 
playing. But I love her, and she's a 
legitimate star, which is what coun- 
try music needs. And in concert she's 
incredible. So here I am stuck in a 
quandary of how to fit her into my 



playlist. Her voice is as strong as 
ever, but we don't play a lot of banjo 
and fiddle-sounding stuff today, and 
it's pretty much an acoustic album." 

For her part, Parton says she 
doesn't "begrudge in any way" the 
success of younger country artists 
and credits them for being "more 
traditional than when we all got so 
scattered doing crossover stuff. I 
just hope to have a fair shot, became 
I'm as new as tomorrow, as old as 
yesterday, and always try to fit in the 
present and future. 

"I know how some are bitter, but 
I'm not; that's why the title is 'Hun- 
gry Again.' I'm like I was when I 



started and singing like I did when I 
started, and I want to have hit 
records and be part of the main- 
stream." 

Should "Hungry Again" satisfy in 
the marketplace, Parton notes that 
she still has enough songs left for two 
more albums — " 'Still Hungry' or 
'Hungry Some More' and after that 
'I'm Full Now.' " She says that future 
releases may also include a reunion 
duet album with Porter Wagoner and 
that her original version of "Jolene" 
has been chosen for the soundtrack 
to the U[)coming remake of "Psycho." 

Parton is managed by Jim Morey 
and booked by ICM. 



COUNTRY SINGLES A-Z 
PUBLISHERS/PERFORMANCE RIGHTS/SHEET MUSIC 



TITLE (Publish* Licensing On ) Sheet Musk Oist. 

23 26 CENTS (Golden Phoenix. SOCAN/Kuyasongs. 
S0CAN) 

36 BIG TIME (Sony/ATV Tree BMI/Terilec. BMVSony/AW 
Cms Keys. ASCAP/Uc Grand Muraque. ASCAPf 
HL/WBM 

68 BUCKAROO (Stantriidi Wrtitn Group ASCAP/Mark D , 
ASCAP.'New Haven BMI/Music Hill BMIl HL 

S3 BURN IN THE R0ADH0USE DOWN (Songs 01 Peei. 

ASCAP/Steve Warm*. BWI) HL/WBM 
29 BYE BYE I E Ml AprW . ASCAP/PM Vassar. ASCAP/Rory 

Bwrke HMi: HlWHM 
27 COMMITMENT (Rich Hall. ASCAP/MonMs. SESAC/Tho 

Bravo, BMl/Congresat>on, SCSAC) WBM 
21 COVER TOU IN KISSES (Ensign, ASCAP/Famous, 

e&!M> Inm Desks ASCAI" ess Brown ASCAP/'AIn i 

ASCAP) Hi/iVBM 
59 CRYIN' GAME !Sony/ATV Tree. BMl/MagK Knee, BMI) 

HL 

73 DANCE THE NIGHT AWAY (EMI ftlaawna], BML'Rt-m 
bala. BMI) HL 

67 THE DEVIL WENT DOWN TO GEORGIA (Music Com 01 

America. BMI) HL 
50 DON'T LAUGH AT ME (Built On Rock. ASCAP/TJavrf 

Aaron, ASCAP/Sony/ATV Cross Keys, ASCAP) 

69 DOUBLE WIDE PARADISE (Bugle. BWrb Man, 
BMtUksMi B-Vl'Fame BMI) 

43 EVERYTHING'S CHANGED -Five Cowboys, 

BMVSony/ATV Tree BMI/Tenlee. BMi'Sony/ATV Cross 
Keys. ASCAP) HL 

48 A FOOL'S PROGRESS (Mamanem, BMI/Hamstem 



CumrjerlAtc. BMl/BaDy Mae, BMI) WBM 
55 FOREVER LOVE (Stars!nic* WrtErs Group ASCAP/Glen 

NiUu.ASCAP/SttrstruLl. AriKMl HMI.-V.ssoutt. BMI) 
6 FROM THIS MOMENT ON I Songs Of MyCram Irrt'l. 

BMLloon Uhu. BMWomba, ASCAP) WBM 
52 GONE OUT OF MY MIND (Key Of B ASCAP/Somaplace 

Else. ASCAP/Sony/ATV Cross Keys, ASCAP/Gfeen Room 

ASCAP) 

51 GONNA HAVE TO FALL (We Don t Rent Pigs. BMl/Wam- 

ar-Iamertaw, BM) WBM 
8 HAPPY GIRL (A rm ASCAP/Anwa ASCAP/BNC, 
ASCAP) WBM 

66 HEAVEN SOUND (Hamstein Cumberland, BMl/Hardtad 

Hits. BMI/Sinash Vegas BMI) WBM 
12 HIGH ON LOVE (Songs Of PoryGram Int I, B Ml/Sewn 

A.-iKiih HMI ■>!'!: •■.Wl.'Hug. BMI) HL 
30 HOlES IN THE aOOR OF HEAVEN {Sieve Wanner, 

BMVRad Braios. BMiyKrfJulie, BMI) WBM 
18 THE HOLE lAcuff-Rnse, BVl^On The Mantel. BMI) WBM 
42 H0NKY TONK AMERICA iiftlyGram International. 

ASCAP/Ranger Boo. ASCAP) HL 
46 HOW DO YOU SLEEP AT NIGHT (Sony/ATV Cross Keys. 



ASCAP'Mili MM ASCAP/W B M , Sf SAOTxtra 
Innings, SESACJHLWBM 
25 HOW L0HG GONE (Shawn Camp, BMl/Foreshadow, 



BMVCMI MKRMMH Tree, BMWnthing But [he 
Wolf, BMI) HL 

64 I ALREADY DO (MCA. ASCAP/Gary Burr, ASCAP/Songs 

Of PolyG/am Int l. BMVHen Wright BMI) HL 
1 I CAN STILL FEEL YOU lYNUanm. ASCAP/Balmur, 



ASCAP/Bnan's Dream. ASCAP/'Sony/ATV Cross Keys. 

ASCAP) HL/WBM 
24 I DO (CHERISH YOU I 'Srwsh Vegas. BMl.'&g F*Mur«. 

BMLIf Dreams Had Wings. ASCAPI WBM 
56 I FELL naguch.. ASCAP) 

74 IF SHE ONLY KNEW (Full Keel. ASCAP/ln The Fairway, 
ASCAP/Hrt Co. South. ASCAP/Octobei 12 lh, ASCAP) 
WBM 

16 IF YOU EVER HAVE FOREVER IN MIND [Benefit. 
BMMnrine. BWBatry Dumpkn . BMI) WBM 

20 IF YOU SEE HIM/IF YOU SEE HER (Still iVcrtung Far 
(•it; Mar HM •n, ■ l!" PnlvCraiti kit I BMI.IMI Black- 
wood. BMI/GaiOun Angel, BV (■W«iri»?r tamwlane. 
BMI/Conslant Pressure 8MH HL/WBM 

19 I JUST WANT TO DANCE WITH YOU (Big Ears. 
ASCAP/Tjruiseo Oranges, ASCAP^ig. BMI/Scrssfi 
Gems. BMI.1MI. BMITkL 

13 I'M ALRIGHT (FMi April ASCAP/Phil Vassar ASCAPI HL 
28 I'M FROM THE COUNTRY Iflufc HMI.^ti And Dry. 

BMI/Them Young Boys, ASCAPfaan Webb SESAC) 
HL/WBM 

58 I MIGHT EVEN QUIT L0V1H' YOU (EMI Blackwood 
BMI/SortES Of Jaspei. Br/l'IMI April. ASCAP) HL 

14 I SAID A PRAYER I EMI Blackwood. BMI/Song Island, 
BMI) HL 

44 I WANNA FEEL THAT WAY AGAIN (Jeff Stevens. 
BMl/Warnei Tamerlane. BMl^ancho Bekta, BMl/WR 
ASCAP) WBM 

40 I WANNA REMEMBER THIS (EMI Blackwood BMI/Gar 
den Angel BMfAlmn. ASCAP/Anwa, ASCAP) HL/WBM 
9 JUST TO HEAR YOU SAY THAT YOU LOVE ME (Real 



ASCAP/Mavenck, ASCAP/W8, ASCAP/Sony/ATV Cross 
Keys, ASCAP/Tym Williams. ASCAP/O-le. BML^Iind 
Sparrow, BAN) HL/WBM 
57 LOVE WORKING ON YOU (Ahno, ASCAP/Daddy Rabbit. 



ASCAP/IMI&.il'.w-jou b',1 >jhr\Ja. EMU HLWBM 
7 A MAN H0L DIN' ON (TO A WOMAN LETTIN' GO) (So 

teen Stan. BMl/Diue Stars, ASCAPI HL 
75 THE MAN SONG iin. BMI) 
72 MATCHES DM April, ASCAP/Acuff Rose, BMI) 

HL/WBM 

71 MYBAW-SLOVm'(WB.ASC>P/I)elD«tMcCi.ntan, 

BMl'MRBI, BMl! WBM 
37 NO END TO THIS ROAD iRid Bravo BM l/M <c dan I house, 

BMCEns*n. BMl/1 Want To Hold Your Songs, 

BMltteysong. BMI) HL/WBM 
2 NOW THAT (FOUND YOU (W8 ASCAP/l illy willy 

ASCAP/MCA. ASCAP/Vanessa Consti. ASCAP) HL/WBM 
31 ONE OF THESE DAYS (Careers BMG SMI/Floyd's 

Dream. BMVWamei Tamerlane, BMVWhen It Raines. 

BMI) HL/WBM 
35 ORDINARY PEOPLE (Alma. ASCAP/Tjaddy MM 

ASCAP/Careers-BMG BMI/Music Hill. BMIl HL/WBM 
41 THE OTHER SIDE OF THIS KISS (Starstnxk Angel. 

BMfMaloy s Toys. BMLlittlc Big fawn BMoArnentan 

MatW BMVStarstwk Writers Group. ASCARWCA. 

ASCAP) HL 
54 REAL MAN (Haneli. BMI) 

65 RUNAWAY LOVE (Chrysalis. A5CAI7H Haven's Rnyer 
ASCAP ■Ti.rtl.-, R-- :ly A . r . C A P/T Cl*ih^ 
ASCAP/Iotguemaii. ASCAPI WBM 

62 SHINE ON (Congregahnn SESAC'Nonkids. 
StSAC/Sony/ATV Irw, BMl) HL 

10 THE SHOES YOU'RE WEARING (Blackened, av/l WBM 
34 SOMEBODY TO LOVE (Ul IsabeAd. ASCAPAary Kato. 

BMLIongitude, BMlWetlgeworxl Aveni.e, BMl.'Great 

Broad, BMI) WBM 
22 STEPPING STONE (LaSon&s. ASCAP/Almo. 

ASCAP/Daddy Rabbit, ASCAP/lrvine. BMI) WBM 
12 TEXAS SI2E HEARTACHE i Sory/ATV Tree. 

BMlrWATV Cross Keys, ASCAP) HL 

11 THATS WHY I'M HERE ILMI Blackwood. B Ml/Mark 



Alan Springer. BMI) HL 
5 THERE GOES MY BABY (Almo, ASCAP/Amva. 

ASCAP/Romanesque ASCAP.. 1 An notation ASCAP/WB 
ASCAP) WBM 

4 THERE'S YOUR TROUBLE [RjM Collins BMI."Magna- 

song, BMI] WBM 
17 THINGS CHANGE (Coal Dust West BMI/Warner Tamer 

lane, BMI) WBM 
26 THIS KISS (Poctalesa, BMl'Nomad-Noman. 

HV W.u -r la ! -il.l ii! HM| Ain;,, A.^r.Af'.Ai'M 

ASCAP/BNC. ASCAP) WBM 
3 TO MAKE YOU FEEL MY LOVE (Special Rrfer SFSAC) 
15 TOUEO»fner-Tamen.iri< bl.'i .-.t : v-.-^r - \i 

en Wheal. BMI/ WBM 
4? USED TO THE PAIN iGhn^sn. BMl.'Mustc Co((J Of 

AmeiKa BMVHanislein Cumtiurland. BM^Baby Mae 

BMI) HL/WBM 

39 WHEN THE BARTENDER CRIES (Warner tameilane. 

BMt'Boat Money. ASCAP/'Song Matters ASCAP/Famous. 

ASCAP) HLyWBM 
61 WHERE THE GREEN GRASS GROWS I Songs Matlers 

ASCAP/Famous. ASCAP/Almo, ASCAP/Daddy RabtHt. 

ASCAP) HUWBM 
70 WHILE YOU SLEEP (Sony/ATV Cross Keys. 

ASCAP/Sonv/ATV Tree. BM^eniefl. BMl/Tracy 

Lawrence. BMI) 
49 WhTD YOU START L00KIN' SO GOOD fPai: And 

Jonathan. BMl/Weo M BMB WBM 
38 WONDERFUL TONIGHT (En: Pa'-ner Clapton. 

BMtAJnichapp* J l. BMI) HL 
63 YTPPY KYYAY iM Spin) BMI/Hidden Wnrds, 

BMl'OuarKbraai. BMI/2omba. BMI) 
60 TOO MAKE IT SEEM 50 EASY (We've Got The Music, 

BMVSongs Of PolyGram Int 1. BMI/Fw The Music, 

ASCAP/PolyGram International, ASCAP) HL 
33 YOU'RE GONE (Warner -Tamerlane, BMI/Mmmsria. 

BMI/WB. ASCAP/M.Habearw ASCAP) WBM 
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Top Jazz Albums. 


THIS WEEK 


| LAST WEEK 


1 WEEKS ON 
| CHAR; 


COMPILED FROM A NATION At SAMPLE Of RETAIL STORES ANO RACK 

SALES REPORTS COLLECTED, COMPILED. AND PROVIDED BY SOUndScan* 

ARTIST III II TITLE 
IMPRINT & NUMBERDISTRIBUTING LABEL 


1 


I 


8 


*+•* No. 1 * * * 

VARIOUS ARTISTS HARM 5OO0t 7wwtoaiNal 

JAZZ. AN AMERICAN ORIGINAL 


CD 


2 


49 


DIANA KRALL impulse 1 233/grp SB 

i rv>/r crrmcc 
UJVt bCtNtb 


3 


3 


11 


WVNTON MARSALIS 

COLOMBIA 68921 THE MIDNIGHT BLUES — STANDARD TIMF VOLUME 5 


4 


4 


34 


SOUNDTRACK 

MALPASO «»7HRT,Ea BROS MIDNIGHT IN THE GARDEN OF GOOD AND EVIL 


5 


7 


35 


HARRY CONNICK, JR. Columbia 68787 

IU OCX YLHJ 


6 


6 


14 


JOHN SCOFIELD tmismnm 


7 


:. 


3 


SHIRLEY HORN verve 557199 

1 REMEf.'bJLR MILLS 


8 


8 


4 


VARIOUS ARTISTS 32 RECORDS 32061 

JAZZ FOR A RAINY AFTERNOON 


CD 


10 


39 


ROYAL CROWN REVUE suflrixx, 44C03,hollwcod 

CAUGHT IN THE ACT • LIVE 1 


CD 


21 


9 


MICHAEL BRECKER QUARTET 

impulse' ^f'lGRP TWO BLOCKS FROM THE EDGE 


GD 


14 


8 


ARTURO SANDOVAL N2K ENCODCD 10023 

HOT HOUSE 


GD 


13 


14 


VARIOUS ARTISTS RCA VICTOR 689B7 

FABULOUS SWING COLLECTION 


CO) 


23 


6 


DAVID SANCHEZ COLUMBIA 691 16 

:iR:-.fS [.:». 


14 


11 


5 


NICHOLAS PAYTON verve 557327 

PAVTON'S PLACE 


IS 


9 


2 


CHUCHO VALDES BLUE NOTE 23082'CAPiTOL 

8ELE BEIE EN LA HABANA 


11 


15 


15 


ELLA FITZGERALD PtXYGRAM TV 53920&VERVE 

PURE ELLA 


17 


i; 


6 


LENA HORNE blue note 3«a&wiroL 

BEING MYSELF 


11 


16 


11 


MILES DAVIS, BILL LASWELL 

C0UJM6IA 67909 PANTHALASSA- THE MUSIC OF MILES DAVIS 1 969- 1974 


19 


12 


16 


DIANA KRALL 

IlIDIIItft IkMaTjeOfl QTPPPIM' HI IT THE FABI V RCrnOTM WH^l 


20 


18 


53 


VARIOUS ARTISTS GRP9881 

PRICELESS JAZZ SuMPl 


a 


19 


7 


VARIOUS ARTISTS madacy 2127 

BEST OF THE BIG BANDS 


QD 


NEW ► 


ELLIS MARSALIS TRIO COLUMBIA 69123 

TWELVES IT 


GD 


NEW ► 


LEON PARKER COLUMBIA 68076 

AWAKENING 


24 


24 


11 


VARIOUS ARTISTS 

RCA VICTOR 63119 THE FABULOUS SIG BAND COLLECTION 


25 


22 


92 


LOUIS ARMSTRONG GRP9B72 

PRICELESS JAZZ 


I 


OP CONTEMPORARY JAZZ ALBUMS 


1 


1 


5 


* ★ * No. 1 * * * 

FOURPLAV WARNER BROS 46921 5 week! H No 1 

1 


2 


2 


34 


KENNY G A arista 18991 

KENNY G GREATEST HITS 


3 


3 


1 


GEORGE BENSON GRP9906 

STANDING TOGETHER 


CD 


4 


4 


LEE RITENOUR 1 1 music l^scwerve 

THIS IS LOVE 


s 


5 


5 


BELA FLECK AND THE FLECKTONES WARNER BROS 4665-s 

LEFT OF COOL 


t 


6 


23 


DOWN TO THE BONE nu groove 3004 U 

FROM MANHATTAN TO STATEN 


CD 


10 


4 


MARC ANTOINE Nvc 9926'GRP 

MADRID 


s 


1 


59 


BONEY JAMES WARNER BROS 46548 Bfl 

SWEET THING 


9 


8 


14 


KEIKO MATSUI countdown 17775AJLG OH 

FULL MOON AND THE SHRINE 


10 


11 


22 


PHIL PERRY PEAKPRIVATE MUSIC B2163.VANDHAM HILL 

V l.''R- M ' .1 


11 


12 


23 


RANDY CRAWFORD 

BLUEMOOM ATLANTIC 92785/AG EVERY KIND OF MOOD — RANDY. RANDI. RANDEE 


12 


9 


44 


JONATHAN BUTLER N2K encoded looos 

DO YOU LOVE ME? 


13 


13 


8 


ACOUSTIC ALCHEMY GRP9907 

POSITIVE THINKING... 


14 


14 


37 


CANDY DULFER N2K ENCODED 10014 

FOR THE LOVE OF YOU 


GD 


17 


7 


RAMSEY LEWIS GRP 9904 

DANCE OF THE SOUL 


19 


15 


9 


MICHAEL FRANKS 

WARNER BROS 41455 THE BEST Of MICHAEL FRANKS — BACKWARD GLANCE 


© 


23 


34 


RICHARD ELLIOT BLUE NOTE 382S1XAPTTOL 

JUMPIN' OFF 


© 


25 


93 


KENNY G A' ARISTA 18935 

THE M Mi V 


19 


19 


? 


JOE MCBRIDE HEADS UP 3044 

DOUBLt TAKE 


20 


18 


15 


KIM WATERS shanachii soa? 

LOVE'S MELODY 


© 


RE-ENTRY 


PAT METHENY GROUP warner bros 46791 

IMAGINARY DAY 


© 


NEW* 


FOUR 80 EAST BCCMTANGSS401/CARGO 

THE ALBUM 


23 


22 


53 


FOURPLAY WARNER BROS- 46661 

THE LiL'j.T 01 "OURPLAY 


24 


16 


8 


GEORGE HOWARD BLUE NOTE 21431/CAP1T0L 

THERE'S A RIOT GOIN' ON 


29 


20 


2 


ALFONZO BLACKWELL STREET LIFE 76541'ALL AMERICAN 

BODY OF SOUL 



Artists & Music 



Blue Nute's Stefon Harris Develops His Vibe 




O Albums with the grealesJ sales gauns this week. • Recording Industry Assn Of America (RIAA, certrtrafon for sales 
of 500,000 units. A RIAA catificabc-n lor sales of 1 million units with each actional miliun indicatBcl by a nurneral 
Wltwrig the sytr*ol For bowrj sets, and ctoubte afturro with a njnntng time thai exceeds two hours, the RIAA multi 
plies shipments by the number of discs and/or tapes. All atom m/aUttt on cassette and CD. 'Asterisk notcates vinyl 
available Dindicates past or present Heatseeher titte. 0 1998, BillboaroVBPI COTmunicabons, and SoundScan. Inc. 



BlJSY VTBES: It's been a hectic 12 
months for Stefon Harris. In be- 
tween high-profile gigs and sessions 
with Wynton Marsalis, Joe Hender- 
son, Greg Osby, and 
Charlie Hunter, the 
vibraphonist found 
time to compose and 
record his own album 
and was recently 
awarded the presti- 
gious Martin E. Segal 
Award from Lincoln 
Center. The award 
recognizes young musicians who show 
exceptional promise in their field of 
expertise; this is the first time it was 
presented by Jazz at Lincoln Center. 

Quite impressive for a 25-year-old 
who only recently focused his sights 
on jazz. 

"I wasn't exposed to jazz until I got 
to college," says Harris. "I was basi- 
cally a classical musician. While 
attending the Eastman School of 
Music in Rochester (N.Y.), someone 
played me a Charlie Parker record 
called "Now Is The Time." I was look- 
ing to be challenged, and the level of 
musicianship in Parker's music was 
unbelievable. It moved me like noth- 
ing else did." A year later, Harris 
relocated to New York, dedicated to 
studying and playing jazz. 

HLs debut album, "A Cloud Of Red 
Dust" (Blue Note), coming out Aug. 
25, fuses Bird-inspired swing with a 
dynamic sense of drama generally 
associated with classical composi- 
tions. In essence, listening to "Dust" 
is like reading a compelling novel. The 
compositions flow into one another, 
each setting the mood for the piece to 
follow. Harris adds short instrumen- 
tal interludes between several com- 
positions, noting they give the album 
"an overall sense of flow, allowing the 
listener to anticipate what's coming 
next," 

Despite (or perhaps in conjunction 
with) his ability and theoretical 
knowledge, Harris' compositions tend 
to feature concise ensemble playing 
rather than grandstanding solos. 
"Democratic communication between 
musicians is one of the most essential 
pillars of what jazz actually is," he 
says. "You may have an idea that you 
put into motion, but it takes the input 
of the entire ensemble to approve it" 

The vibraphonist also stresses the 
importance of rhythm in his music, 
pointing to time spent with African 
dance troupes and Latin swing bands 
as lessons learned in the art of 
rhythm. "Rhythm is in everything we 
do; it's a part of nature," Harris says. 
"The harmony and melody in a piece 
of music convey a certain emotion, but 
it's the rhythm that actually drives 
and intensifies the emotional content 
of a composition." 

So how does a budding jazzer pick 
up the vibraphone (figuratively 
speaking, of course)? "Basically, I 
stumbled upon the vibes," Harris 
says. "I played a lot of classical 
marimba, so I had a similar type of 
technique. At first, I was playing the 
marimba in jazz. When I heard the 
vibes, the instrument struck me as 
being a little bit closer to the human 
voice, because it has more sustain and 



a warmer sound. And," he laughs, "it 
looks cool." Indeed. 

BlRDLAND'S BIG SECRET: New 
York's Birdland boasts more than just 
fine cuisine and top-notch jazz. Nes- 
tled in the club's underbelly is a fully 
functional 24-track recording studio 
and control room, capable of docu- 
menting live Birdland performances 
as they happen or creating Ihe-in-the- 
studio recordings sans audience. 




by Steve Graybow 

To capitalize on these unique facil- 
ities, the club is forming its own 
record label, dedicated to promoting 
up-and-coming talent, as well as 
bringing to light a number of rare 
recordings. "Basically, the label is an 
outgrowth of what we're doing at the 
club," says Ryan Paternite, the 
label's GM. "Birdland has made a 
point of booking new talent, and we're 

Billboard. 



picking the best of them for the label" 
First up from the fledgling imprint 
will be two new releases, one by jazz 
vocalist Jill Seifers and one by the 
Magali Souriau Orchestra. Pater- 
nite describes Souriau as "an experi- 
mental composer, sort of Ellington 
meets Bartok." Both albums will fea- 
ture a nrixture of performances at the 
club, with and without an audience. 

In addition, Birdland has licensed 
close to 30 recordings from Candid 
Records, a label originally started by 
Nat Hentoff in the 1950s and pur- 
chased by Alan Bates a decade ago. 
These sides, many of which have never 
been released or have received only 
limited distribution, include perfor- 
mances by Louis Hayes, Ron Carter, 
and Lee Konitz (among others) 
recorded for Candid in the early 1990s 
at Birdland's former 105th Street 
location. Paternite expects Birdland 
product to hit retail in October. 

SlGNINGS: Pianists Geri Allen 
and Joanne Brackeen to Verve and 
Arkadia Jazz, respectively . . . the 
Count Basie Orchestra, under the 
direction of Grover Mitchell, to 
MAMA . . . Al Di Meola to Telarc. 
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Top New Age Albums 


THIS WEEK 


i 


a 


Compiled from a national sample of retail store and rack sales 
reports collected, compiled, and provided by j^^ff* 

IMPRINT & NUMBER/DISTRIBUTING LABEL ARTIST 


1 


i 


3b 


* * NO. 1 * * 

PAINT THE SKV WITH STARS — THE BEST OF ENYA A ENYA 

REPRISE 46835/WARNER BROS 15 weeks al Nn 1 


2 


2 


18 


TRIBUTE A YANNI 

VIRGIN 449B1 


3 


3 


24 


GRAND PASSION JOHN TESH 
GTSP 539804 


4 


4 


16 


ALL THE SEASONS OF GEORGE WINSTON — PIANO SOLOS GEORGE WINSTON 

WINDHAM HILL 11266 


5 


5 


46 


DEVOTION: THE BEST OF YANNI YANNI 

PRIVATE MUSIC 821: 3 WiNDhAM HILL 


6 


I 


9 


PERFECT TIME MAIRE BRENNAN 

WORD 69143/1 PK EB 


7 


6 


!5 


KARMA DELERIUM 

NETTWERK 30113 


CD 


3 


76 


PICTURE THIS • JIMBRICKMAN 
WINDHAM HILL 11211 


9 


8 


20 


INSTRUMENTAL MOODS VARIOUS ARTISTS 
MtSM 45397 


GD 


11 


3 


SUMMER SOLSTICE 2 VARIOUS ARTISTS 
WINDHAM HILL 11296 


OD 


13 


63 


PORT OF MYSTERY YANNI 
WINDHAM HILL 11241 


12 


1? 


8 


GAIA KITARO 

DOMKWARADA 45789VIRGIN 


13 


14 


65 


IN THE MIRROR 0) YANNI 

PRIVATE MUSIC 821'n IVWINHhAM HILL 


14 


10 


6 


RUMBA COLLECTION 1992-1997 OTTMAR L1EBERT + LUNA NEGRA 
EPIC ■/!:• /(: 


15 


15 


41 


NIGHTBIRD YANNI 
BMG SPECIAL PRO0UCTS 44579 


GD 


RE-ENTRY 


OPEN HOUSE LORIE UNE 

TIME LINE 14 


17 


16 


14 


NARADA GUITAR VARIOUS ARTISTS 

NAflADA 45636-VIRGIN 


18 


20 


33 


CltNVERSATTONS WITH GOD ■ A WINDHAM HILL CXXIECTION VARIOUS ARTISTS 
WINDHAM HILL 11304 


19 


17 


22 


THE CELTIC BOOK OF DAYS DAVID ARKENSTONE 

WINDHAM HILL 11246 GB 


20 


1!! 


S 


SOLAS R0NAN HARDIMAN 
PHILIPS 539438 


21 


22 


24 


SOUNDS OF WOOD eV STEEL VARIOUS ARTISTS 

WINDHAM HILL 1 1290 


GD 


RE-ENTRY 


GYPSY PASSION NEW FLAMENCO VARIOUS ARTISTS 

NARADA 6393;iVIRC.IN 


23 


18 


2 


WORLD CAFE SHAHIN & SEPEHR 
HIGHER OCTAVE 45891/V1RGIN 


QD 


RE-EITTRT 


AVALON JOHN TESH 

GTSP 537112 


25 


24 


2 


AMERICAN ACOUSTIC TINGSTAD & RUMBEL 

riAi- .' LiA L'ir-.r .' ".' i.;;r, 



CJ AHnjTTrs wth me twatest sales tttn the week • ReconJinj inoustiy Aasyi. Of jVitwica r RIAA) 
A RIAA cxrtrrtatan tar sales 0» 1 million urrts wttfi etch aMIDonal million indcated by a rurnM 
and OoutM albums wtlti a running Dm* that etceeos two hours, me RIAA mu<tjtfm e^iprrwnB by 
altxjrrv. avatfabta on canatt* and CO 'Aster** indicates wiry! avaiiaUe.B rckcstn pad 
hoaRlrBPT DxTimunicarjorit and ScunttScan, Inc. 
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KEEPING 

SCORE 




by Bradley Bambarger 



LENNY'S LEGACY: To look back on all that Leonard 
Bernstein contributed to classical music in America is 
to realize how we could really use someone like him 
today. As eloquent a communicator as he was a com- 
poser and performer, Bernstein shared his knowledge 
and love of music like no one else: His open mind and 
open heart took popular music seriously and helped 
make serious music popular. He touched millions from 
the concert hall, theater stage, recording studio, and 
television lectern. 

Commemorations of what would have been Bern- 
stein's 80th birthday Aug. 25 are taking place around 
the world, with performances of his music and reissues 
of his recordings by Sony Classical and Deutsche Gram- 
mophon (see story, page 1). Yet of all the celebrations, 
perhaps none will hare quite the impact of Thirteen/ 
WNET New York's moving documentary "American 
Masters: Leonard Bernstein, Reaching FbrThe Note," 
which premieres national- 
ly Oct. 28 on PBS. Right 
from its opening 
sequence — footage of 
Bernstein's funeral pro- 
cession set to the alle- 
gretto of Beethoven's 
Symphony No. 7 — the 
film carries a real emo- 
tional weight, underscor- 
ing the fact that sometimes you don't fully appreciate 
what you have until it is gone. 

With this first film biography of Bernstein, director 
and "American Masters" series executive producer 
Susan Lacy says she strove to create a fully rounded 
"portrait" rather than just a "tribute" (even though 
Bernstein was "a hero" in her home when she was grow- 
ing up in the '50s and '60s). So through its two hours, 
"Reaching Fbr The Note" casts its larger-than-life sub- 
ject as the most human of characters — his gifts part 
and parcel with his vulnerabilities. "Lenny was a very 
conflicted man, and that comes across in the film," she 
says, referring to his battles with personal demons and 
the ever-mounting angst about being recognized as a 
serious composer and not just "the man who wrote 
'West Side Story.'" 

Lacy says she worked independently yet with com- 
plete cooperation from the Bernstein estate, which 
allowed her unlimited access to everything from con- 
cert films to home movies. And Bernstein's famously 
telegenic qualities do give the documentary a special 
power. "For someone as charismatic as Lenny, a film 
bio packs a greater punch than any book could, no mat- 
ter how good— and that's not true for every subject," 
she says. "Reaching For The Note" also features inter- 
views with Bernstein's brother and three children, as 




well as some of his closest collaborators (including Jer- 
ome Robbing, Stephen Sondheim, and Isaac Stern) 
and many musical progeny (such as Michael Tilson 
Thomas, John Mauceri, and Seiji Ozawa). 

Although Bernstein's brother, longtime New Yorker 
writer Burton Bernstein, has a caveat about the film, 
he ultimately offers his blessing. "Susan says the film 
is equal parts joy and tragedy, but that still places too 
much emphasis on the tragic aspects of Lenny's life," he 
says. "I knew him better than anyone, and fun was one 
of his primary goals. But the film is fair and very touch- 
ing. Really, it's by far the best biographical treatment of 
Lenny in any medium." 

With her reminiscences in "Reaching For The Note," 
actress Carol Lawrence — who at 22 was the original 
Maria in "West Side Story" — stresses Bernstein's 
inspirational character. And she echoed that in an inter- 
view with Keeping Score: "Lenny was so generous and 
nurturing. We would be demoralized after rehearsals 
with Jerome Robbins — the ultimate taskmaster — but 
then Lenny would put his arms around us and build us 
back up. And with one look, he was able to get more out 
of you than you ever thought possible." 

Throughout "Reaching For The Note," there is Bern- 
stein inspiring musicians and making music come alive: 
He conducts Stravinsky's "Rite Of Spring" and more 
with "his" orchestra, the New York Philharmonic; 
leads what was the Palestine Philharmonic in a per- 
formance of Mahler's "Resurrection" Symphony for 
Israeli troops; and works hard to reintroduce his beloved 
Mahler to an initially recalci- 
trant Vienna Philharmonic. 
You see him croaking out a Bea- 
tles tune to illustrate an element 
of music to a charmed audience 
during one of his "Young Peo- 
ple's Concerts," and there is footage of the historic 
Beethoven's Ninth he conducted in 1989 at the fall of the 
Berlin Wall. Then there is the art from his own pen: 
scenes from "On The Town," "West Side Story," and 
"Candide" and snatches of such concert works as the 
"Kaddish" Symphony and "Chichester Psalms." 

On the topic of Bernstein's music, Mauceri — who 
learned at the maestro's shoulder and conducted such 
late works as the revised "Candide" and the opera 'A 
Quiet Place" — offers some articulate observations in 
"Reaching For The Note," which he expanded on with 
Billboard. "Obviously, 'West Side Story' is his master- 
piece — it's his 'La Boheme,' " he says. "But, hopefully, 
there is a penumbra effect, so that piece sheds light on 
some of his other great works — 'Candide,' the 'Jeremi- 
ah' Symphony, 'Chichester Psalms.' Like he once said 
about Shostakovich, every one of his pieces has some- 
thing to offer, even the so-called failures. 

"And now that the huge character that was Lenny is 
no longer around, people can confront his music on its 
own terms," Mauceri adds. "I believe that as much as 
Gershwin's music evokes the 1920s and '30s and Cop- 
land's the '40s, Bernstein's music will come to repre- 
sent the America of the 1950s and '60s." 

After its initial airing, "Reaching For The Note" will 
repeat later that week, and the film will be rebroadcast 
six times over the next four years. Deutsche Gram- 
mophon will release a soundtrack disc in September. 
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TRAUMA, DELICIOUS VINYL COLLABORATE TO PROMOTE THE FLYS 

(Continued fiom page U) 



New and Creed. 

"It's nice to have something that's 
new and rocks at the same time," 
says Williams. "Something like Mon- 
ster Magnet is still a little too heavy, 
but this is just a great down-the-line 
modern rock song." 

The act, which is self-managed 
and booked by William Morris, will 
launch a tour of BMG branches be- 
ginning Aug. 10. In addition to help- 
ing Trauma establish a relationship 
with its new distributor, the shows 



will be tied in to local radio stations. 

"We've played every crap hole that 
would have us, so we've developed 
every possible sound just to keep 
people from throwing eggs at us," 
says Paskowitz. "We're good friends 
with the Sublime guys, and they were 
the same way. If you're a touring 
band, you've got to play it all. I mean, 
we play 'Sweet Home Alabama.' " 

While Paskowitz calls himself "the 
new face of metal" and lists Ozzy 
Osbourne as a major influence, on 



cuts such as "Superfly" and "Fami- 
ly" the band tips its hat to old-school 
R&B grooves. Paskowitz credits 
these anomalies to the influences of 
his Mexican-Indian mother. The 
band is published by Chooch and 
Hooch Music, BMI. 

"We're not white boys," he says. 
"We're very ethnic in our senses and 
have been listening to artists like 
Stevie Wonder for years. That's why 
we went with Delicious. It's the 
whole R&B thing." 
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Compiled from a national sample of retail store and rack sales 
reports collected compiled, and provided by 



ARTIST 

IMPRINT & NUMBER (SUGGESTED LIST PRICE OR EQUIVALENT) 



TITLE 



* * NO. 1 * * 



ANDREA BOCELLI 

PHILIPS 46203 (id 98 EQ/17 981 



ARIA — THE OPERA ALBUM 
4 weeks at No 1 



ANDREA BOCELLI 

PHIUPS 533123 (17.98 EQ) 



VIAGGIO ITALIANO 



MICHAEL BOLTON 

SONY CLASSICAL 63077 (10,98 EQ/16.98] 



MY SECRET PASSION — THE ARIAS 



YO YO MA 

SONY CLASSICAL 63203 [3 1 ,98 EQ) 



BACH: THE CELLO SUITES 



LUCIANO PAVAROTTI 

LONDON 460325 117.98 EQ) 

ANDRE RIEU 

PHILIPS 534266 (10 98 ECV16.98) 



NOTTE D'AMORE 



IN CONCERT 



YO YO MA 

SONt CLASSICAL 63 122 (10.96 EO/16 98) 



PIAZZOLLA; THE SOUL OF THE TANGO 



DON CAMPBELL 

CHILDREN'S GROUP 8429] (8.96V15.98) 



THE MOZART EFFECT-VOLUME 1 



LUCIANO PAVAROTTI PAVAROTTI'S GREATEST HITS-THE ULTIMATE COLLECTION 

LONDON 4588000 (21.98 ECV34.98) 



CHOIR OF NEW COLLEGE IHIGGINBOTTOM) 

ERATO 21659 (16,97) 



AGNUS DEI It MUSIC TO SOOTHE THE SOUL 



ANDRE RIEU 

PHILIPS 528786 110.98 ECV16 98) 



THE VIENNA I LOVE 



MA/MEYER/O'CONNOR 

SONY CLASSICAL 68460 (10.98 ECY16.9B) 



APPALACHIA WALTZ 



VARIOUS ARTISTS 

LONDON 4603802(10 98 ECV17.98) 



THE ULTIMATE PUCCINI COLLECTION 



DON CAMPBELL 

SPRING HILL 6501 (17.981 



THE MOZART EFFECT: STRENGTHEN THE MIND 



CECILIA BARTOLI/ANDREA BOCELLI 

DC. 4573i5 1 16 98 EQ) 



A HYMN FOR THE WORLD 



TOP CLASSICAL CROSSOVER 



CD 



CD 



CD 



10 



12 



13 



GD 



15 



* * NO. 1 * * 

SARAH BRIGHTMAN & THE LONDON SYMPHONY ORCHESTRA TIME TO SAY G00LWE 
NEMO STUDICVANGEL 5651 1 (9 96V16 98) BB 29 weeks at No 1 



SOUNDTRACK 

MILAN 35850 (16.98) 



THE TRUMAN SHOW 



LONDON PHILHARMONIC (SCHOLES) 

POINT MUSIC 454145 (10.98 EQ/17.98) 



KASHMIR: SYMPHONIC LED ZEPPELIN 



BOSTON POPS ORCHESTRA (LOCKHART) 

RCA VICTOR 68901 (10 9EV16.98) 



THE CELTIC ALBUM 



VARIOUS ARTISTS 



TITANIC: THE ULTIMATE COLLECTION 



ARIA 

AS TOR PLACE 140O9 (16.98) 



JAMES GALWAY 

RCA victor S31 10 (10.96/16.96] 



GREATEST HITS-VOLUME 3 



10 14 



BOSTON POPS ORCHESTRA (LOCKHART) 

RCA VICTOR 68598 (10 98/15 98] 

JOHN WILLIAMS/ITZHAK PERLMAN 

SONY CLASSICAL 63005 (10.98 EGY16.98) 



RUNNIN' WILD 



CINEMA SERENADE 



OTTMAR LIEBERT 

SONY CLASSICAL 63105 (16.98 EQ) 



LEANING INTO THE NIGHT 



SOUNDTRACK 

PHILIPS 454710 (10 98 EQY17.98) 



SHINE 



SOUNDTRACK 

SONY CLASSICAL 63226 (16.98 EQ) 



THE TANGO LESSON 



MARK O'CONNOR 

SONY CLASSICAL 62862 (10.98 EQ/16 98) 



MIDNIGHT ON THE WATER 



LONDON SYMPHONY (WILLIAMS) 

RCA VICTOR 68746 (21 98)34.981 



STAR WARS: A NEW HOPE 



CINCINNATI POPS (KUNZEL) 



PLAY BALL! 



CD Albums with the greatest sales gains this week. • Recording Industry Assn. Ot America (RIAA) certifi- 
cation for sales ot 500.000 units: A RIAA certification tor sales of 1 million units with each additional mil- 
lion Indicated by a numeral following the symbol. For boxed sets, and double albums with a running time that 
exceeds two hours, the RIAA multiplies shipments by the number of discs and/or tapes. 'Asterisk indicates 
vinyl available. BB indicates past or present Heatseeker title. Classical Midline compact discs have a whole- 
sale cost between $8.98 and $12 97 CDs with a wholesale price lower than $8.98 appear on Classical 
Budget, c 1998 BillboarcVBPI Communications and SoundScan, Inc. 



TOP CLASSICAL MIDLINE 



1 VARIOUS MOZART FOR YOUR MIND PHILIPS 

2 VARIOUS THE SPIRIT OF THE TITANIC 

ST CLAIR 

3 VARIOUS THE GREATEST OPERA SHOW ON 
EARTH LOttDON 

4 VARIOUS PACHELBEL CANON RCA VICTOR 

5 VARIOUS MOZART FOR MOTHERS-TO-BE 
PHILIPS 

6 VARIOUS ONLY CLASSICAL CD YOU NEED 
RCA VICTOR 

7 VARIOUS TUNE YOUR BRAIN WITH 
MOZART; FOCUS OC 

8 BOSTON POPS (FIEDLER) STARS & STRIPES 
RCA 

9 VARIOUS BABY NEEDS MOZART DCLOS 

10 VARIOUS MOZART FOR MEDITATION PHILIPS 

11 VARIOUS CLASSICAL WEDDING ALBUM: 
VOL.2 CM ASF MUSIC GROUP 

12 VARIOUS BRIDE'S GUIDE TO WEDDING 
MUSIC ANGEL 

13 VARIOUS MOZART AT MIDNIGHT PHILIPS 

14 VARIOUS BRIDE'S GUIDE TO WEDDING 
MUSIC: VOL- 2 ANGEL 

15 VARIOUS GERSHWIN -GREATEST HITS RCA 
VICTOR 



TOP CLASSICAL BUDGET 



1 VARIOUS MOZART-GREATEST HITS REFER 

necoou 

2 VARIOUS IDIOT'S GUIDE TO CLASSICAL 
MUSIC RCA VICTOR 

3 JOHN BAYLESS BEATLES'S GREATEST HITS 
IMTERSOUND 

4 VARIOUS BEETHOVEN: GREATEST HITS REF- 

1 HE NCI" GDI D 

5 VARIOUS 20 CLASSICAL FAVORITES MAOAC* 

6 VARIOUS TCHAIKOVSKY-GREATEST HITS REF- 
ERENCE GOLD 

7 VARIOUS TEN YEARS OF SUCCESS NAXOS 

6 VARIOUS PIANO GREATEST HITS INTERSOLIHD 
9 VARIOUS BAROQUE'S GREATEST HITS REF- 
ERENCE: GOLD 

10 VARIOUS CLASSICAL MASTERPIECES MADACV 

11 VARIOUS BACH'S GREATEST HITS REFERENCE 
GOLD 

12 VARIOUS GERSHWIN: AN AMERICAN IN 
PARIS MADACV 

13 VARIOUS VIVALDI: THE FOUR SEASONS 
IMTERSOLMO 

14 VARIOUS BEETHOVEN: MOONLIGHT SONATA 
■OfMOUND 

15 VARIOUS THE BEST OF MOZART lASERLiGHT 
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AES Confab To Feature Parsons 

Keynoter's Speech Part Of Ambitious Program Planned 



BY PAUL VERNA 

NEW YORK— After celebrating 
its 50th anniversary in the fall of 
1997 with a convention that shat- 
tered attendance records, the 
Audio Engineering Society (AES) 
has announced an ambitious pro- 
gram for its upcoming San Fran- 
cisco conference. 
Scheduled for Sept. 26-29 at the 




ALAN PARSONS 



Moscone Convention Center, the 
105th AES Convention will feature 
a keynote speech by renowned pro- 
ducer/engineer/bandleader Alan 
Parsons. It will also include the 10th 
annual installment of the National 
Academy of Recording Arts and 
Sciences Grammy Recording 
Forum, an afternoon session with 
audio entrepreneur Sidney Har- 
man, and a battery of workshops 
and technical papers on such topics 
as multichannel sound, Internet 
audio production, audio on DVD, 
psycho-aeoustics, and spatial per- 
ception and processing. 



"Attendance at last year's 103rd 
convention in New York was a 
record 20,312 visitors," says AES 
executive director Roger Furness. 
"Indications are that San Francis- 
co will also set new records. Over 
325 exhibitors have committed to 
the 105th convention . . . three 
months prior to the event. This 
already exceeds the amount of 
space taken by exhibitors for the 
103rd at New York's Javits Center." 

Held twice a year, the AES Con- 
vention rotates among such Euro- 
pean cities as Paris, Munich, and 
Amsterdam in the spring and U.S. 
locations New York, San Francis- 
co, and Los Angeles in the fall. 

Like George Massenburg, who 
delivered the keynote speech at 
the 103rd AES Convention in New- 
York last year, Parsons brings to 
the society an illustrious and var- 
ied background. He began his 
career as a tape operator at the 
legendary Abbey Road Studios 
during the facility's heyday with 
the Beatles, assisting on such 
classic albums as "Let It Be" and 
"Abbey Road." He later engi- 
neered the Hollies hits "He Ain't 
Heavy, He's My Brother" and 
"The Air That I Breathe," as well 
as Pink Floyd's seminal album 
"The Dark Side Of The Moon." 

In the mid-'70s, Parsons broke 
ground by creating the Alan Par- 
sons Project, a loose collective of 
songwriters and performers uni- 
fied by his presence as a producer 
and writer. Among the Alan Par- 
sons Project's hits over the next 
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decade were "I Wouldn't Want To 
Be Like You," "Games People 
Play," and "Eye In The Sky." 

In June 1997, Parsons brought 
his career full circle by accept- 
ing the post of VP of the EMI 
Studios Group, which comprises 
Abbey Road, the Townhouse, and 
Olympic Studios. However, he 
left EMI less than a year later, 
citing conflicts with his career as 
an independent producer and 
performer. 

Parsons has also distinguished 
himself by being a prominent 
member of Re-Pro (the British 
Producers Guild) and the Assn. of 
Professional Recording Studios. 




Hooker & Friends Visit Russian Hill. Blues icon John Lee Hooker, left, record- 
ed his upcoming Point Blank Records album, "Best Of Friends." at Russian Hills 
Studios in San Francisco. Among his "friends," from left, were Virgin Records 
artist Ben Harper and Point Blank labelmate Charlie Musselwhite Other guests 
included Bonnie Raitt, Eric Clapton, Van Morrison, and Carlos Santana. 



Songwriter-Turned-Producer Dnn Cnnk 
Lends A Veteran Hand In Nashville 



PRO 

FILE 



BY BEN CROMER 

When veteran Nashville produc- 
er/songwriter/musician Don Cook 
suggested that the hitmaking coun- 
try duo Brooks & Dunn cut a new- 
version of the late B.W. Stevenson's 
1973 pop hit "My Maria," he had 
several obstacles to overcome. 

"I couldn't find a copy of the song 
anywhere," Cook says. "I even went 
to the vintage record stores around 
here, and they 
didn't have it 
either. I finally 
found a guy who 
managed B.W in 
the '70s, and he 
helped me get a 
copy of it" 

Cook, however, 
still had to con- 
vince singer Ron- 
nie Dunn that the 
song would work in a modern coun- 
try context 

"I used to play that song with 
B.W. in clubs down in Austin, and 
I've loved that song ever since," says 
Cook. "But Ronnie said, 'People 
don't want to hear that old thing.' I 
said, 'Ronnie, I don't think the song 
got as much exposure with the 
country audience as you think it did. 
I think it might work.' So, he reluc- 
tantly took a shot at it" 

In fact, the track led off Brooks 
& Dunn's 1996 Arista/Nashville 
album, "Borderline," and quickly 
took up residence on Billboard's Hot 
Country Singles & Tracks chart. In 
addition to "My Maria," Cook has 
supervised numerous hits by the 
country act, including "Brand New- 
Man," "He's Got You," and "Honky 
Tonk Truth." 

Moreover, Cook produced the 
bulk of the duo's most recent album, 
"If You See Her," with the exception 
of the album's first single, "If You 
See Him/If You See Her," a duet 




between Dunn and Reba McEntire. 

Cook also has fueled Alabama's 
chart renaissance by producing the 
RCA act's No. 1 single "Sad Lookin' 
Moon," as well as "Dancin', Shaggin' 
On The Boulevard" and "She's Got 
That Look in Her Eyes." Further- 
more, Cook produced three new 
tracks for Alabama's new boxed set 
a collection of the band's No. 1 
songs. 

"They have a clear, concise sense 
of who they are and what their 
image is," Cook says, adding that 
Alabama is "an amazingly connect- 
ed and fine- 
tuned group." 

Cook, who 
seems to reside 
in the studio 
these days, was 
recently repre- 
sented on the 
Hot Country 
cook Singles & 

Tracks chart by 
"Say When" by Lonestar, "Texas 
Size Heartache" by Joe Diffie, and 
"When The Wrong One Loves You 
Right" by Wade Hayes — the title 
track to Hayes' third Columbia 
Nashville album. That album 
includes Hayes' top five single "The 
Day That She Left Tulsa (In A 
Chevy)" and the moody, rock-tinged 
"How Do You Sleep At Night" 

"That song has a real sultry vibe 
to it," Cook says of "How Do You 
Sleep." "Wade played the guitar 
solo and thought at first that it was 
too raw and edgy. I loved it and kept 
saying, 'Don't soften it up too much.' 
With a young artist like Wade, 
you're painting the picture that's 
going to be his body of work, so the 
pressure is to get him off on the 
right track and help him create his 
own sense of quality." 

Born May 25, 1949, in San Anto- 
nio, Cook began his career as a 



songwriter and guitarist in his 
native Texas, working in various 
bands in Houston and Austin before 
migrating to Nashville in the early 
'70s. His songwriting took off in 
1976 when he signed with Tree 
Music, now Sony Tree. Two years 
later, Cook notched his first No. 1 
single as a writer: John Conlee's 
"Lady Lay Down." 

Other artists who have scored 
hits with Cook songs include Way- 
Ion Jennings, the Oak Ridge Boys, 
and Barbara Mandrell. 

Cook, who had been producing 
songwriting demos, took the pro- 
duction reins for Brooks & Dunn's 
debut album, "Brand New Man," at 
the insistence of Arista/Nashville 
chief Tim Dubois. 

"I was happy being a songwriter, 
and I wasn't sure I wanted to leave 
that world, but I'm really glad I did 
it now," Cook muses. "Looking back, 
it was a luxury to start with an 
album that sold 6 million copies. Tim 
and I had been friends for years, 
and he and some other people 
encouraged me to get into produc- 
tion because they liked what I did in 
the demo studio. Tim also liked the 
idea that he would have a writer 
with success in the country format 
as a part of the team." 

Cook says the processes of pro- 
ducing demos and masters are iden- 
tical, with one exception: demos are 
done quickly, while masters can be 
completed over a longer period. 

"You can really polish the track 
to a much greater extent than you 
can in a demo," he explains. "In a 
demo session, you're usually track- 
ing four or five songs in a three-hour 
session; in a master session, you're 
doing one or two songs in the same 
period." 

Even so, demos sometimes out- 
shine masters. Cook points to 
(Continued on next page) 
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SONGWRITER/PRODUCER DON COOK LENDS A HAND IN NASHVILLE 

(Continued from preceding page) 



"Brand New Man" as an example, if 
only because of Paul Worley 's off-the- 
cuff guitar solo on the title track. 
Worley, now executive VP of Sony 
Nashville, did not end up playing on 
the master version. 

"Paul came down from his office at 
Sony Tree and started to plug in his 
guitar to the amp, but we didn't have 
a guitar cable," Cook recalls. "So we 
used a patch cable, and he plugged in. 
He was literally hanging over the 



amplifier playing his solo, and it was 
brilliant. Because of that, I'll always 
think the demo version was better. 

"My mentor, and the guy that real- 
ly got me started in the music busi- 
ness, Don Gant at Tree, had a sign on 
his desk that read: 'It ain't as good as 
the demo.' That pretty much says it 
all as far as writers' attitudes about 
their demos," Cook adds with a laugh. 

Cook leaves the engineering duties 
to Mike Bradley and Bradley's sec- 



AUDIO TRACK 



NEW YORK 

At CLINTON RECORDING Stu- 
dios, Steely Dan's Walter Becker 
and Donald Fagen worked on an 
album with longtime studio collabo- 
rators Elliot Schemer and Roger 
Nichols; guests included bassist 
Tom Barney, keyboardist Ted 
Baker, guitarists Dean Parks and 
Paul Jackson Jr., and drummers 
Mike White, Vinny Colaiuta, and 
Sonny Emory. Assisting Scheiner 
and Nichols were Clinton's Ken 
Ross and Pete Scriba. Also at Clin- 
ton, GRP recording artist Danilo 
Perez worked with producer 
Tommy LiPuma and engineer Al 
Schmitt on an upcoming project. 
Pianist Perez was joined by bassists 
John Patitucci and John Benitez 
and drummers Jeff Tain Watts and 
Jeff Ballard. Schmitt was assisted 
by Ross. 

LOS ANGELES 

No DOUBT worked at Scream Stu- 
dios in Studio City with producer 
David Kahne recording and mixing 
the track "Hatefull" for an upcom- 
ing Clash tribute album. Billy Idol 
was guest vocalist on the track, 
which was engineered by John 
Travis and assisted by Dave Han- 
cock. Also at Scream, Third Eye 
Blind mixed the track "Graduate" 
with engineer Ben Grosse and 
assistants Hancock and Doug Tran- 
tow; Brandy worked with produc- 
er/engineer Brad Gilderman on a 
mix of the track "Truthfully" for her 
new Atlantic Records project; and 
Dave "Rave" Olgilvie mixed the 
debut album by Warner/Reprise act 
Orgy, produced by Josh Abraham 
and assisted by Trantow. 

NASHVILLE 

At MASTERFONICS' tracking 
room, Faith Hill overdubbed a 
Warner Bros, project with producer 
Byron Gallimore, engineer Marty 
Williams, and assistant Shawn 
Simpson; Lorrie Morgan worked 
on a string session for BNA with pro- 
ducer Richard Landis, engineer 
John Guess, and assistant Patrick 
Murphy; John Michael Mont- 
gomery mixed an Atlantic album 
with producer Csaba Pctocz, engi- 
neer Joe Chiccarelli, and assistant 
Murphy; Diamond Rio mixed an 
Arista album with producer/engi- 



neer Mike Clute and assistant Pete 
Miskinnis; Olivia Newton-John 
worked on a multichannel mix for 
MCA/DTS with producer Tony 
Brown, engineer Chuck Ainlay, 
and assistant Mark Ralston; and 
Lari White overdubbed and mixed 
for Lyric Street with producer Dana 
Huff, engineer Jeff Baldin, and 
assistant Mark Hagen. 



OTHER LOCATIONS 



H 



OUSE OF BLUES IN Memphis 
hosted RCA act Trinket, which 
tracked and overdubbed its debut 
project with Greg Archilla produc- 
ing and engineering and Kevin Page 
assisting. Also at House of Blues, 
Atlantic artist Virgos Merlot 
recorded with Jason Elgin produc- 
ing, Archilla engineering, and Page 
assisting; RCA Nashville's the War- 
ren Brothers tracked with producer 
Chris Farren, engineer Steve Mar- 
cantonio, and assistant Page; Rap- 
A-Lot artist Tela recorded and 
mixed with engineer Nil Jones and 
assistant Michael Butler; the 
Salem Harmonizers worked with 
producer Paul Porter and Page; 
local modern rockers Mash-O- 
Matic tracked and mixed with Page 
engineering; and producer Porter 
recorded a new theme song for the 
Memphis Redbirds with Butler 
engineering. 

ArCHILLA also camped out at 
Criteria Recording Studios in Miami 
recently, working with newly signed 
Atlantic act Mars Electric with 
assistance from Kieran Wagner. 
Also at Criteria, country veterans 
the Bellamy Brothers worked with 
producer/bandleader David Bel- 
lamy, engineer Ron Taylor, and 
assistant Steve Harper; Argentine 
rock icon Charly Garcia worked on 
a self-produced album for Sony 
Music International with engineer 
Max Miligin and assistants Leo 
Herrera and Luly Deya; and Col- 
lective Soul mixed its fourth 
Atlantic album on the Solid State 
Logic 4096 G + console in Studio B 
with producer/vocalist Ed Roland, 
engineer Bob St. John, and assistant 
Scott Kieklak. 

Please send material forAitdio Track 
to Paul Verna, Pro Audio/Technology 
Editor, Billboard, 1515 Broadivay New 
York, N.Y. 10036; fax: 212-536-5358; 
E-maik pvernattibillboard.com. 



ond in command, Mark Kapps. Not 
coincidentally, Cook's studio of choice 
is Bradley's favorite haunt, the Sound 
Shop. 

As with nearly every Nashville 
executive, Cook says finding quality 
songs is the "hardest battle" he faces. 
"The A&R sources in this town get 
spread so thin, and it can be a real 
problem," he observes. "The advan- 
tage that I have is that I work at a 
publishing company, Sony Tree, with 
some of the best writers in the busi- 
ness. When I really get stuck for a 



song, I call on the writing staff at 
Tree." 

As a producer and a songwriter, 
Cook sometimes has to tell a 
singer/songwriter that a particular 
song isn't up to par without bruising 
his or her fragile ego. 

"It's hard for those of us who write 
songs to be objective about our own 
material or be as objective as we are 
about other people's material," he 
says. "The last thing that you want to 
do is negatively affect their self- 
esteem about their writing, but some- 



times a producer has to be the bad 
guy in that situation. That's just part 
of the job." 

Cook doesn't have a home studio to 
produce song demos — that is, unless 
one considers his aging Sony boom 
box. 

"I bought it in 1983, and it still 
works," Cook says, chuckling. "As 
silly as it sounds, it is my primary 
demo tool. I've recorded demos for 
about 20 No. 1 country hits on it I just 
look at it and worry that one day it's 
not going to work anymore." 



PRODUCTION CREDITS 

BILLBOARD'S NO. 1 SINGLES (JULY 18, 1998) 


CATEGORY 


HOT 100 


R&B 


COUNTRY MAINSTREAM ROCK 


MODERN ROCK 


TITLE 
Artist 
Producer 
(Label) 


THE BOY IS MINE 
Brandy feat. Monica/ 
Rodney Jerkins, Dallas 
Austin, Brandy 

f Atlantic! 


THE BOY IS MINE 
Brandy feat Monica. 
Rodney Jerkins, Dallas 
Austin, Brandy 

lAtlmtiri 


1 CAN STILL FEEL YOU 

Collin Raye' 

C. Raye. P. Worley, B.J. 

Walker 

(Epic) 


THE DOWN TOWN 

Days Of The New/ 
Scott Lin 
(Outpost Geffen) 


CLOSING TIME 
Semis on ic' 
Nick Launay 
(MCA) 


RECORDING 

STUDIO(S) 

Engineer^) 


THE HIT FACTORY 
LARABEE NORTH 
(New York, NV/ 
N. Hollywood, CA) 
Ben Gamson, Dexter Simmons 


THE HIT FACTORY 
LARABEE NORTH 
{New York, NY/ 
N. Hollywood. CA) 
Ben Garrison. Dexter Simmons 


SEVENTEEN GRAND 
(Nashville, TN) 
Kevin Beamish 


WOODLAND STUDIOS 
ALLEN- MARTIN STUDIOS 
(Nashville. TN 
Louisville, KY) 
Bill Klatt 


SEEDY UNDERBELLY 
(Minneapolis. MN) 
Nick Launay 


RECORDING 
CONSOLE(S) 


SSL90O0J/tustomSSL 
8000G t Ultimation 


SSL 9000J,Custom SSL 
8000G t Ultimation 


Neve VR60 Legend 


Neve 8068 Sony MXP 
3000 


API Legacy 


RECORDER(S) 


Studer A827/Sony 3348 


Studer A827 San. 534S 


Studer D827 


Otari MTR lOOA/Studer 
A827 


Studer A827 


MASTER TAPE 


Quantegy 467 


Quantegy 467 


BASF 931 


Quantegy 499 


Quantegy 499 


MIX DOWN 
STUDIO(S) 
Engineerts) 


LARABEE NORTH 
(N. Hollywood, CA) 
Dexter Simmons, 
Rodney Jerkins 


LARABEE NORTH 
(N. Hollywood. CA) 
Dexter Simmons. 
Rodney Jerkins 


STARSTRUCK 
(Nashville, TN) 
Kevin Beamish 


AXIS 

(New York, NY) 
Bill Klatt 


MIX THIS! 

(Los Angeles, CA) 

Bob Clearmountain 


CONSOLE(S) 


SSL9000J 


SSL 9000J 


SSL 9072J 


SSL E/G 


SSL4000G+wuhjmation 


RECORDERS 


Studer 827 


Studer 827 


Sony 3348/Studer 
A80RC 


Studer A820 


Sony 3348 


MASTER TAPE 


Quantegy 499 


Quantegy 499 


Quantegy 499 


Apogee DAT'Quantegy 
499 


Quantegy 467 


MASTERING 
Engineer 


BERNIE GRUNDMAN 
Brian Gardner 


BERNIE GRUNDMAN 
Brian Gardner 


GEORGETOWN 
MASTERS 
Denny Purcell 


GATEWAY 
Bob Ludwig 


GATEWAY 
Bob Ludwig 


CD/CASSETTE 
MANUFACTURER 


WEA 


WEA 


Sony 


WEA 


MCA 



£' 1998, Billboard.'BPI Communications. Hot 100, R&B & Country appear in this feature each time. Mainstream Rock, Modern Rock, Rap, Adult 
Contemporary. Club Play, and Dance Sales rotate weekly. 




QUANTEGY 




TOP Of 
THt 

CHARTS 



Engineering Excellence 
iduiuj g i in leg g con 



BILLBOARD JULY 25, 1998 



47 



Songwriters & Publishers 



ARTISTS & MUSIC 



Putumayo Aims For Global Exposure 

World Music Publishing Co. Seeks TV, Film, And Ad Uses 



BY DYLAN SIEGLER 

NEW YORK— Putumayo Music 
Publishing, a new publishing house 
launched in January by Putumayo 
World Music, aims to offer one-stop 
shopping for world music licensing to 
the film, TY and advertising indus- 
tries. 

The label, begun in 1993, is known 
for its albums and compilation CDs 
from singer/songwriters and Celtic, 
African, and Latin acts unfamiliar to 
U.S. audiences. The new publishing 
endeavor will administer songs from 
about 40 of those acts to advertising, 
film, and TV clients. 

"One of the great issues we've had 
marketing relatively little-known 
artists is that we want to be able to 
put their music in front of people," 
says Dan Storper, president of Putu- 
mayo World Music. "What we've rec- 
ognized recently is that there's a 
great appreciation on a bunch of dif- 
ferent levels — if you watch TV com- 
mercials or films, you [hear] much 
more international music than ever 
before." 

Says Alexia Baum, managing 
director of Putumayo Publishing, 
"Wherever you go, whether it's on an 
airline's listening channel or a cred- 
it-card commercial, the general pub- 
lic is getting more used to hearing 
world music. We want to give artists 
who are local heroes in their own 
countries access to all the avenues of 
publishing, even if they haven't had 
their records come out here." Baum 
was previously senior director of 
Windswept Pacific Music's film and 
TV department in Los Angeles, leav- 
ing after five years at the company 
to relocate to New York, where she 
continues as a music publishing con- 
sultant 

Hoping to harness the growing 
interest in international sounds, the 
publishing house has compiled an 



easy-to-use "Putumayo Presents 
Music For Film" sampler of 34 song 
licensing options and, according to 
Storper, has mailed it to 600 music 
supervisors and advertising agen- 
cies. 

While many of the acts featured 
on Putumayo releases are signed to 
record companies here or in other 



countries, Putumayo Music Publish- 
ing has garnered both the master 
and synchronization rights to the 
songs on the "Music For Film" sam- 
pler. In some cases it will also admin- 
ister the majority of an act's remain- 
ing catalog, up to 20 songs. 

Better-known artists who appear 
on Putumayo compilation discs but 
are already represented by other 
music publishers, including Cassan- 
dra Wilson and Ani DiFranco, have 
granted Putumayo Music Publishing 
the right to administer the songs the 
label is already using. 

"We orchestrate a deal where [the 
artists] don't have to sign away 
exclusive rights, but we don't have to 
spend exorbitant amounts on ad- 
vances," says Baum. "If you're a 
music supervisor, most times you can 
only get the copyright from the rec- 
ord label. But you can call us, and it's 
one-stop shopping." 

Putumayo Music Publishing has 
so far gained "close to a dozen good 



TV usages," according to Baum, 
including one song used as part of 
the opening montage for Aaron Spel- 
ling's new "Love Boat" TV show. 
Several major film usages are pend- 
ing. 

"The demand for world music is 
increasing more slowly in film and 
TV than in advertising," says Baum. 
"Everyone [in film is] looking for 
platinum acts like Smashing Pump- 
kins right now, while our forte is 
going to be really great music by art- 
ists who are big in other countries." 

Dougie McLean, a Scottish singer/ 
songwriter who has done film score 
work in Europe, and Ricardo Lemvo, 
a Latin-influenced performer from 
the Democratic Republic of the 
Congo, are two of the publishing 
house's most prized acts. "These 
aren't baby bands," says Baum of 
McLean, Lemvo, and the entire ros- 
ter. "They're lifelong artists who 
could really make it." 

According to Storper, Putumayo is 
currently in negotiations with a 
major music publisher to work with 
Putumayo Music Publishing outside 
North America. In the U.S., main- 
tains Storper, awareness of world 
music has recently been helped by 
the rise in popularity of acts like Ry 
Cooder's Buena Vista Social Club 
and Cesaria Evora. He hopes that 
through Putumayo Music Publish- 
ing, the Putumayo label will be 
instrumental in building exposure 
for other upcoming world music acts. 

"Even in Hollywood," says Baum, 
"where it seems that people only 
know about [artists and labels] in the 
top 10, people are aware of the con- 
sistent overall quality of Putumayo. 
Now it's up to me to get under peo- 
ple's noses and say, 'Not only can you 
eiyoy it at home, but let's figure out 
a really cool advertising campaign to 
do with one of these artists.' " 



THEY'RE PLAYING MY SONG' 



"GOOD WOMAN BAD" 
Written by Steve Bassett, 
Kandy McCormick, Larry 
Byron 

Published by Muscle Shoals 
Sound Publishing/Mystic Soul 
Bubbas Publishing/Brook Ola 
Music (BMI) 

A good blues song rarely stags 

confined to one artist 's album. 
Such is the case until "Good 

Woman Bad, " penned bij Steve 
Hussett. Handy Mct'orrnick, and 

Ln fry Byron. Kick Moore, who 
first heurtl the song an an album 
by Malaco recording artist Lati- 
more, says he immediately fell in 
love with it* sultry grooec. When 
he found out his producer, Jimmy 
Sails, was also a fa n of the song. 



it seemed natural to include it as 
one of three outside tunes on "Slou 
Bu m in ' Fire, " his current albu m 
on his own Mr. Lucky Records. 

"One of the guys that 
wrote it is a guy from Vir- 
ginia named Steve Bas- 
sett," Rick Moore says of 
"Good Woman Bad." 
"Jimmy knew Stew. So when 
we showed up at the studio 
with a list of songs to record, out 
of all the songs in the whole world, 
he and I show-ed up with the same 
song — 'Good Woman Bad.' We said, 
'There's something cosmic about 
that.' So we rearranged it and did it 
our way with the harmonica and 
horns . . . Jimmy is such a great 
player and a great producer. He has 




that idea in his mind of where [a 
song] needs to go and what it needs 
to be when it gets there." 

What appealed to Moore 
about the song when he first 
heard it? "It was so sultry 
and had sexual overtones to 
it," he says. "The lines 'I 
wake up sweating in the 
middle of the night.' Those 
ines just hung with me. 
Then the second verse, where 
he says, 'I called the doctor, and I 
heard his reply.' 1 was thinking. 
'Man, this is so cool!' 

"It was so away from my normal 
thing. I tend not to write simple 
stuff, because I keep thinking I'm 
going to write something too sim- 
ple, when actually simple is best. 
Less is more." 



NO.l SOIN1G G EE D ITS 



THE HOT 100 

THE BOY IS MINE ■ Rodney Jerklne. Brandy, Laanawn Danlete, Fred Jerklne III. Japhe Tejeda • 
EMI BlackwOOd/BMI, Bran-Bran BMI, EMI B lack wood ,'SES AC, Famous BMI. Honchl BMI. EMI BMI 

HOT COUNTRY SINGLES A TRACKS 

I CAN STILL FEEL YOU • Kim TribWe, Tammy Hyler • Wllldawn/ASCAP. Balmur ASCAP. 
Brlan'a Dream/ASCAP. Sony/ATV Cross Kaya/ASCAP 

HOT R&B SINGLES 

THE BOY IS MINE • Rodney Jerklne, Brandy, Laahawn Daniels, Fred Jerklne III, Japhe Tejeda • EMI 
Blackwood BMI Bran-Bran BMI, EMI Blackwood SESAC. Famous BMI. Menem BMI, EMI BMI 

HOT RAP 8INQLES 

COME WITH ME • Jimmy Page, Robert Plant, John Bon ham, Sean "Puffy" Combe, Mark Curry- 
Flames Of Albion, ASCAR Warner Chappell ASCAR Justin Combs ASCAR EMI April ASCAR 
Remarkable.'ASCAP 

HOT LATIN TRACKS 

YO NACI PARA AM ARTE • Kike Santander • FIPP'BMI 



SESAC, 13 Publishers Sue Radio Group; 
The Tale Behind A Park Ranger's 'Fence' 



OESAC SUES POP RADIO 
GROUP SESAC, the performance 
right group, has gone to federal 
court in an action that shows how it 
employs monitoring technology that 
lets it report unlicensed and unau- 
thorized broadcast use of music 
owned by its publisher affiliates 
(BillboardfWteHn, July 10). In 
addition, SESAC and 13 publisher 
plaintiffs are charging the same 
defendant with illegal use of music 
on the Internet. 

In a filing in U.S. District Court 
in Pittsburgh, the plaintiffs charge 
that a Pennsylvania-based radio 
group, WPNT Inc., owner of three 
commercial FM stations in that 
state and Missouri, has not been 
licensed to play 25 songs, which 
they say the defendant broadcast 

300 times. . 

SESAC and the 
publishers fur- 
ther claim simi- 
lar illegal use of 
their music by 
two of the 
group's radio 
stations whose 
signals are fed 
to the Internet 

While a previous SESAC radio 
action was successfully concluded 
earlier this year against a Latin 
music station — now licensed by 
SESAC — the new complaint in- 
volves performances of pop rather 
than Latin repertoire. This has 
been made possible, SESAC says, 
because it has extended the use of 
Broadcast Data Systems' monitor- 
ing technology beyond the Latin 
broadcast field. In the filing, the 
plaintiffs cite specific times when 
their music was being performed. 
Phone calls to WPNT Inc. were not 
returned by press time. 

0k THE 'FENCE': Cole Porter's 

"Don't Fence Me In" — which was 
introduced by the late Roy Rogers 
in one of those all-star World War II 
feature films boosting the war 
effort, "Hollywood Canteen" — is 
not completely Porter's creation. 
Nor was it a new song when Rogers 
and Sons Of The Pioneers sang it 
in the film, as did the Andrews Sis- 
ters later in the film. 
A decade before, Porter had been 



Words & Music 



by Irv Lichtman 



given the song's basic idea, includ- 
ing its title, in the form of a poem 
written by park ranger Robert 
Fletcher, who knew a Hollywood 
producer who knew Porter. Porter's 
crucial contribution was to give 
Fletcher's creation the form of a 
song lyric. The song was to be in the 
film "Adios Argentina," which was 
never produced, although vocal/ 
piano demos of the score w^re made. 

While it's not quite clear why 
Fletcher never got songwriter cred- 
its, some say that the original sheet 
music was never corrected and that 
Fletcher did receive income from 
the song, which is published by 
Warner/Chappell. 

Oddly enough, Rogers, at the top 
of his game as a singing cowboy, 
didn't have 1944's biggest version of 
"Fence." The 
Andrews Sis- 
ters did, in a 
duet with Bing 
Crosby. And 
among the suc- 
cessful cover 
versions was 
one by Gene 
Autry, a Rog- 
ers "rival" among singing cowboys. 

Fellows with folios: Judy 

Baldwin of the New York-based 
Aradia Group reports that three of 
her catalog writers will have folios 
this fall. They'll cover works of 
Larry Coryell, starting in his early 
jazz-rock days, via Hal Leonard 
Publishing; Sir Roland Hanna, 
including his Preludes, from Cherry 
Lane Music; and classical/jazz gui- 
tarist Fred Hand, including works 
for solo, duo, and group guitar, from 
MelBay Publications. Coryell and 
Hanna are recording new CDs for 
Shrapnel Records and RMI Rec- 
ords, respectively; RMI is Hanna's 
own label. As for Hand, he's fea- 
tured on the John Williams album 
"Mantis & The Moon" (Sony). 

PrINT ON PRINT: The follow- 
ing are the best-selling folios from 
Cherry Lane Music: 

1. Metallica, "Re-Load." 

2. Joe Satriani, "Crystal Planet" 

3. Bonnie Raitt, "Fundamental." 

4. "Jekyll & Hyde," vocal selections. 

5. Dave Matthews Band, "Crash." 
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BY HAMIRO BURR 



esphe chronic problems 
with piracy and a slow Mex- 
ican economy, industry officials re- 
port the regional Mexican markets, par 
ticularly the ranchera and norteno genres, 
are in robust health. 

The huge success and diversity of such big-name stars as Alejandro 
Fernandez, Los Tucanes De Tijuana, Los Tigres Del Norte, Intocable, 
Grupo Umite and others have been bolstered by the impact of new 
faces like Priscila Y Sus Balas De Plata, Nortenos Clan and the new 
solo careers of Ramiro Delgado and Jose Guadalupe Esparza, two for- 
mer members of Bronco. 

Last fall, the saturation in the Tejano market led to a major shake- 
up at radio, with many stations switching to 
the broader regional Mexican format. Other 
factors helping the genre's expansion is what 
many officials consider to be unabated immi- 
gration from Mexico and the impressive loy- 
alty of fans to the regional genre. 

LOYAL FANS 

"In Mexican music, the fans aie very, very 
loyal to their artists," says Jose Behar, EMI 
Latin President and CF.O. "When we sell a 
current hit by Graciela Beltran, we're also sell- 
ing nine of her previous titles." 

For Domingo Chavez, president of the 
Monterrey, Mexico-based DISA label, the 
continuing U.S. immigration of Mexican citi- 
zens is one of the reasons he cites for his 
increase in sales over last year. "Our sales are 
up almost 40% over last year, and I can tell 

you that the biggest increases we've had come in sales in the United 
States rather than in Mexico," says Chavez. "There are more people 
from Mexico moving into the United States — all over the country — 
and also there's more control over record piracy." Chavez points out 
that piracy is still rampant in Mexico, despite the efforts of Amprofon, 
the music-industry trade association in Mexico. 

Big winners for Sony Discos have been ranchera kin£ Vicente 
Fernlndez, inducted last April into the Billboard Latin Music Hall Of 
Fame, and his son, Alejandro Fernandez. "This has been the year of 
Vicente Fernandez, who's filled every venue he's played to capacity, 



including seven stadiums in Colombia [in May] and four concerts in 
Los Angeles' Paco Rivera stadium," says Jose Rosario, VP/GM of Sony 
Discos' regional/Mexican division. "He's an icon in Mexican culture 
and a strong figure in daily life in Mexico, and he's about to release 
his 45th album, 'Entre El Amor Y Yo.' " 

In the space of a few years, the younger Fernandez has risen quick- 
ly to the top of the field with consecutive top-selling albums. Alejandro 
Fernandez's biggest achievement came last 
fall, when he recorded "Me Estoy En- 
amorando," a pop/roois fusion album under 
the direction of Emilio Estefan Jr. He then 
achieved the unprecedented feat of climbing 
both the pop charts (with "Enamorando") 
and the regional Mexican charts (with his 
previous CD, "Muy Dentro De Mi Corazon") 
in Billboard's Latin charts. In January, he 
was nominated for Grammies in both pop 
and regional Mexican categories. 

BLURRY BORDERS 

At PolyGram Latino, branch manager 
Hugo O. Garza notes that the distinction 
between Tejano and norteno has become 
blurred, and that's helped both genres. 
Vicente Ferndndez "You have traditional Tejano artists Bobby 

Pulido and Intocable playing norteno and 
getting accepted in regional Mexican stations in Mexico, and that 
helps them get accepted into Mexico," Garza says. "Likewise, when 
the Mexican audience hears them on regional Mexican stations in the 
U.S., they get familiar with them." 

Big names for PolyGram include Grupo Lfmite, Pedro Fernandez 
and Angeles Ochoa, and all are selling well, Garza notes, especially 
Lrmite. 

"Lfmite played the San Antonio Rodeo at the [10,000-capacity] 
Freeman Coliseum for the first time last February and had a sold-out 

Continued on page 55 
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New Artists Are face 
of The future 

Upcoming Talent Rai&e& Label& Out Oft Stagnant Sea Oft Recurring Son$& 



While hit catalogs 
are nice to have, 
the future life- 
blood of any rec- 
ord label lies in 
the development of new acts. 

"We always have to prepare for 
the future," says jose' Rosario, Sony 
Discos' VP/GM. ^We can't get stag- 
nated in a sea of recurrent songs at 
radio and suddenly find ourselves 
wit hout new stars for the most covet- 
ed 18-to-34 group." 

EMI Latin's Jose Behar is also a 
firm believer in investing in the 
future. "The success we're having 
today in regional Mexican is some- 
thing we started cultivating three, 
four years ago. It didn't just hap- 
pen," he says. "We clearly set out to 
try to find great artists, like Los 
Tucanes, to enable us to grow our 
business in the regional genre." 




BY RAMIRO BURR 



Jose Bihar 

duced in Mexico City and Los 
Angeles by Rigoberto Alfaro (Vicente 
Fernandez, Roci6 Durcal) and 
Antonio Zamora. Bolanos has 
already impressed a lot of folks, 
including Vice President Al (iore and 
talk-show host Rosie O'Donnell. 

EMI LATIN 

Another child prodigy is 11 -year- 
old Gerardito, little brother of Pedro 
Fernandez. "He's got an ability to 
interpret like someone 38 years old," 
says Jos£ Behar. Fernandez's EMI 
debut CD, "El Consentido," is actu- 
ally his fourth, since he started 
recording at 7. He has already 
appeared on the big TV shows, 
including "Siibado Giganle," "Cris- 
tina," "Padrisimo" and "Ocurri6 
Asf." In Tejano, new singer Mar- 
garita is enjoying solid airplay of her 
debut CD, co-produced by Jimmy 
Gonzalez and Gilbert Velasquez. 



laUana Bolanos 

SONY DISCOS 

The label's new faces include the 
norteno outfit Intenso, grupera 
singer Elyan and child prodigy 
Tatiana Bolanos. Intenso, from 
Cemdvo, Nuevo Leon, Mexico, is set 
in die basic Los Tigres mold, with 
accordion, bajo sexto and plaintive 
songs about wayward love in "Duele" 
and "Sabor A Miel" from its debut 
CD, "Regalo Del Cielo." Elyan, the 
daughter of renowned Antonio 
Zamora, is about to release her debut 
grupero CD featuring songs by Joan 
Sebastian, Marco Antonio Soils and 
Zamora. Bolanos, all of 9 years old, is 
already touring behind her debut 
CD, which has sold 50,000 units, 
according to Jose Rosario. It was pro- 



Also new is Adrian Y Destino, a 
lejano/pop/cumbia aggregation. 

pLATINo/fONOVISA 

Priscila Y Sus Balas De Plata have 
gained versatility and confidence on 
their sophomore CD, "La Can- 
tante," which also includes original 
"Falsas Promesas," by accordionist/ 
singer Priscila, daughter of noted 
composer Tlrzo Paiz. Also new is 
Robert Verduzco, former lead singer 
for Industria Del Amor, who is out 
with his eponymously tided debut, 
Dinastia Nortena and soloist Raul 
Hernandez, related to the Her- 
nandez brothers in Los Tigres. 

DISA DISCOS 

New faces with major impact 
include the cumbia/ballad outfits 
Bryndis, Los Rehenes. Cardenales 
De Nuevo Leon and Los Acosta. 
Liberacion has done very well al 
radio with its recent CD "Un Regalo 



De Amor," another collection of 
keyboard-driven cumbias, while the 
increasingly popular Los Angeles 
Azules are touring behind their new 
"Confesiones De Amor" set. Sur- 
prisingly, the Andean folk-music 
groups Los Askis and the Llayras 
nave also been doing well, says label 
president Domingo Chavez. Both 
groups use native Andean percus- 
sion instruments in their combining 
of folk and tropical rhythms. 

FREDDIE RECORDS 

For the past two years, this 
Corpus Christi independent has 
been developing Jody Farias Y 
Increible, a Tejano outfit with a 
heavy norteno slant. Its sophomore 
CD, "Ni Una Lagrima," was pro- 
duced by John Martinez. The band 
has found favor at Tejano stations 
with the tide track and "Nadie Te 
Ama Como Yo." Other fresh faces 
include Jesse Marroquin and 
Potente, while newcomers to the 
label include the veteran outfits La 
Fiebre and Delia Y Culturas. 

TEJAS RECORDS 

Grupo Vida, die former backing 
band for Eddie Gonzalez, launched 
a new career in January with its 
debut CD, "Vida," featuring the 
radio-ready "La Charchina" and 
"En Buenas Condiciones." Art 
Tigerina is the lead singer, but the 
stellar player is accordionist Sony 
Sauceda, who whips and whirls 
around on stage while playing the 
accordion with Nike gloves. Singer 
Dee Burleson, formerly of Culturas, 
left BMG last year for a new start 
here, with a CD due out in July. 

BMG LATIN 

Experienced but new to the label 
is Ramiro Delgado, one-fourth of 
the defunct Bronco norteno outfit. 
Delgado and his Cazadores turn in a 



spirited mix of ballads, cumbias and 
cnarangas on his debut CD, whose 
single "Lagrimas" is catching on at 
regional Mexican stations. Other 
old hands brand-new to BMG are 
the Tejano group La Diferenzia and 
the versatile, horn-driven Banda 
Maguey, led by singer Ernest 
Lozano. Fresh faces include Los 
Soles Del Norte and Los Malos. 

pOLYCjRAM LATINO 

New groups in development at 
the label are (Constellation and 
Talisman, formerly Tejano Breed. 
Both groups started out as Tejano 
troupes but have since changed to a 
mix of norteno and Tejano. 

HACIENDA RECORDS 

The norteno/conjunto teen group 
Los Leoncitos plays a mix of foot- 
stomping polkas, originals and cov- 
ers on its debut CD, "I Wanna Dance 
With You." Los Gatos, from Osaka, 
Japan, is a fivesome founded by rock 
guitarist-turned-accordionist Kenji 
' El Gato" Katsube. The group s 
sophomore CD is "Son Mentiras," 
which features originals and covers 
of classic polkas by Tony De La Rosa 
sung in Spanish, English and 
Japanese. The band has played the 
Tejano Conjunto Festival for three 
consecutive years. 

SOUND MEx/rMQ 

Brand-new heavyweight is Masizzo, 
whose roster includes two former 
members of norteno band Intocable: 
bajo sexto player Johnny Lee Rosas 
and accordionist Albert Ramirez. Its 
debut CD, "La Otra Mitad," pro- 
duced die radio hit "Te Quiero Tanto 
lanto." Also making noise is Amor Y 
Pasion (formerly Mirage), made tip of 
sisters Diana and Dalila Munoz. Their 
"Sangre Caliente" debut features a 
mix of swinging cumbias, romantic 
ballads and Tejano polkas. ■ 




'EXPANDING TCJAN0 
TERRI + 0RY 

Arti6t6 Widen Their Reach By Coins South For Their Tourb 



ong before the Tejano 

L market began deflating 
in the American South- 
west last year, astute 
artists like Bobby Pulido 
and Intocable were already min- 
ing the fertile licltls of Mexico. 

Of course, it's territory already 
mined in the early '90s by old 
hands such as Emilio, the late 
Selena, Mn/v. and La Mafia. But 
since those groups did it. no other 
Tejano groups have made .niv 
serious ventures bevond die bor- 
der. 

And in the sagging climate of 
modern Tejano. the need to 
expand the market beyond Texas 
has become very apparent. Only 
a handful of groups, including 
La Tropa F, La Mafia. Pulido. 
Michael Salgado and Ma//., have 
worked to develop touring out- 
side of 'lexas. 

"The Southwest is a great base 
to have for a group, hut you can't 
rely solely on it," says Margo 
Morones. veteran band manager 
and booking agent for Market 
Square. " There's a lot of Tejano 
scattered all mo the country, in 




Bobby Pulido 

pockets here and there. Bands 
just have to develop those con- 
tacts and build that network," 

In the Tejano circuit, the 
inajority of Tejano bands I<kus on 
the Tejano triangle f 1 lousion-San 
Antonio-Rio Grande Valley). 
Pulido, however, has spent weeks 
at a time touring Mexico, from 
the northern border states 
( N uevo Leon, Tamaulipas. 



Jalisco) all the way down to the 
Southeast cities (Canci'm. Villa 
Ilermosa and Mcrida). In the 
U.S., Pulido also has gone far 
bevond lexas, touring cities in 
Caliloruia. North Carolina. Mich- 
igan, Illinois, Arizona and 
Florida. 

While Pulido's music covers the 
basic Tejano repertoire of polkas 
and raneheras. he includes a 
heavy dose of cumbias and bal- 
lads. "The Tejano polka is very 
popular in the Tejano mat kei. but 
(he ballad is the international 
song; there are more places 
where it is played [on radio]," 
Pulido notes. 

When Pulido, son of Tejano/ 
conjunto pioneer Roberto Pulido, 
debuted in 1995, he was met with 
sporadic industry criticism that 
he was getting by on his father's 
name. 

"I heard a lot of that: 'You're 
making it because of your dad* 
and also 'You're going up too 
fast.' To be honesi. each album is 
doing better than the last," he 
says. "All Tin interested in is 
Continiifd on page 54 
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The Best of 
Regional Mexican 

* Tho \!onvJT/\.r\nto flinvrt 



The year-To-Date Chart* 



Ilic recaps in this Spotlight are based on year-to-clate performance on Billboard's Regional Mexican charts begin- 
ning with the Dec. 6, 1997. issue and continuing through the June 27 issue. The airplay information is based on 
audience gross impressions as monitored by Broadcast Data Systems (BDS) for each week a title was on the Regional 
Mexican Tracks chart. Sales information reflects units sold accumulated by SoundScan for each week a title 
appeared (including unpublished weeks) on the Regional Mexican Albums or in-house Regional Mexican Catalog 
cnarts. Billboard's catalog criteria is any title in release for two or more years or reissued titles of previously released 
albums. 



The recaps won prejmml Iry Latin chart 
Cussott. 

^T^p^e^cma^M^Hican^rr^s^s^ 

Pos ARTIST | No. Of Charted Albums I 
Imprint Libel 

1 GRUPO LIMITE (2) 

Rodven/PolyGram Latino 

2 SELENA (3) EMI Latin 

3 LOS TU CANES DE TIJUANA (2) 
EMI Latin 

4 LOS TIORES DEL NORTE (2) 

Fonovisa 

5 ANA GABRIEL (1) Sony Discos 
G LOS TEMERARIOS (1) Fonovisa 
7 BANDA ARKANGEL R-1S (1) 

Luna/Fonovisa 
B INTOCABLE (1) EMI Latin 
9 PEDRO FERNANDEZ (1) 

Rodven/PolyGram Latino 
10 LOS ANGELES AZULES (2) 

Disa/EMI Latin 



manager Rieardo Companhni with asrutance from Anthony Colombo mid Michael 




^rorMte^ono^eKic^t^^burm^ 
Pos. TITLE— Artist— Imprint/Label 



1 SENTIMIENTOS Gnjpo Limits 
Rodven/PolyGram Latino 

2 ANTHOLOGY— Selena — EMI Latin 

3 CON UN MISMO CORAZON 

Ana Gabriel— Sony Discos 

4 DE FIESTA CON... Los Tucanes 
De Tijuana EMI Latin 

5 ASI COMO TU — Los Tigres Del 
Norte— Fonovisa 

6 COMO TE RECUERDO— Los 
Temerarios- - Fonovisa 

7 PARTIEN DOME EL ALMA 

Grupo Limite — Rodven/PolyGram 
Latino 

B LA 4X4— Banda Arkangei R-15— 
Luna/Fonovisa 



Grupo Umitr 

9 IV— Inlocable — EMI Latin 

10 CANTA A JOSE ALFREDO 
JIMENEZ— Pedro Fernandez— 
Rodven/PolyGram Latino 

1 1 LLEGASTE A Ml VIDA Bobby 

Pulido — EMI Latin 

12 CONFESIONES OE AMOR— Los 

Angeles Azules Disa/EMI Latin 

13 TUCANES DE ORO — Los Tucanes 
De Tijuana — EMI Latin 

14 JEFEDEJEFES Los Tigres Del 
NortB Fonovisa 

1 5 TE SEQUIRE-Los Palominos— 
Sony Discos 



^^^u^cmn^Me^ko^n^^SeJ^ 

Pom. LABEL (No. Of Charted 
Albums) 

1 EMI LATIN (16) 

2 FONOVISA (13) 



3 POLYGRAM LATINO 

4 SONY DISCOS (4) 

5 BMG LATIN (2) 



EMJ>*- 



^o^^^^^r^i^M^m^o^^m^^^^ 

Pos. IMPRINT (No. Of Charted 
Albums) 

1 EMI LATIN (12) 

2 FONOVISA (12) 

3 RODVEN (3) 

4 SONY DISCOS (4) 

5 DISA (4) 




EMD 



Los Temr 



Top Regional Mexican 
Distributors 

Pos. DISTRIBUTOR (No. Of Charted 
Albums) 

1 EMD (16) 

2 INDEPENDENTS (14) 

3 POD (3) 

4 SONY (4) 

5 BMG (2) 

6 UNIVERSAL (1) 



Top Rc^ionul Mexican Airplay 
Artists 

Pos. ARTIST (No. Of Charted Titles) 
Imprint/Label 

1 GRUPO LIMITE (3) 

Rodven/PolyGram Latino 

2 LOS TEMERARIOS (3) Fonovisa 

3 LOS TUCANES DE TIJUANA (S) 

EMI Latin 

4 INTOCABLE (2) EMI Latin 

5 MARCO ANTONIO SOLIS (3) 
Fonovisa 

6 LOS TIGRES DEL NORTE (4) 
Fonovisa 

7 BANDA ARKANGEL R-15 (1) 
Luna/Fonovisa 

8 ANA GABRIEL (2) Sony Discos 

9 VICENTE FERNANDEZ (3) Sony 
Discos 

10 LOS ANGELES AZULES (2) 

Disa/EMI Latin 



Top Regional Mexican Airplay 
Pos. TITLE— Artist— Imprint/Label 



1 POR QUE TE CONOCI 

Temerarios— Fonovisa 

2 HASTA MANANA — Grupo Limite — 
Rodven/PolyGram Latino 

3 VOY A PINTAR Ml RAYA — Banda 
Arkangei R-15— Luna/Fonovisa 



4 A PESAR DE TODOS— Ana 

Gabriel — Sony Discos 

5 ACABO DE EMTERARME — 

Dinastia Nortena— Plabno/Fonovisa 

6 SENTIMIENTOS — Grupo Limite — 
Rodven/PolyGram Latino 

7 HACEMOS BONITA PARE J A 

Los Tucanes De Tijuana— EMI Latin 

8 CON QUE DERECHO — Los Tigres 
Del Norte — Fonovisa 

9 DONDE EST AS? — Intocable — EMI 
Labn 

10 NOS ESTORBO LA ROPA — 

Vicente Fernandez — Sony Discos 

11 ERES Ml DROOA — Intocable — EMI 
Latin 

12 ASI FUE— Juan Gabriel 
Ariola/BMG Latin 

13 LE PEDIRE— Bobby Pulido— EMI 
Latin 

14 LA VENIA BENDITA — Marco 
Antonio Solis — Fonovisa 

15 ME VAS A HACER LLORAR 

Marco Antonio Solis Fonovisa 



Top Regional Mexican Airplay 
Labels 



Pos. LABEL (No. Of Charted Titles) 

1 FONOVISA (30) 

2 EMI LATIN (16) 

3 SONY DISCOS (12) 

4 POLYGRAM LATINO (4) 

5 BMG LATIN (5) 



" FONDVISA 



Top Regional Mexican Airplay 
imprints 

Pos. IMPRINT (No. Of Charted 
Titles) 

1 FONOVISA (28) 

2 EMI LATIN (13) 

3 SONY DISCOS (12) 

4 RODVEN (4) 

5 LUNA 



TEJANO TERRITORY 

CoHtfauud from (mm' 52 

taking care of myself and opening 
new markets. To me, thai is what it's 
all about. I think Tejano music 
could be bigger if [the industry] had 
more of a mainstream way of think- 

Musically. Pulido combines 
smooth vocals, smart song selection 
and a solid backing band that 
includes Isaac Riojas, accordion; 
Isaac Bazan. guitar: Ray Gutierrez, 
keyboards; Raymond Davila, bajo 
sexto; Feliz Salinas, bass; Albert 
Flores, percussions; and David 
Buitureda, drums. 

Among Pulido's recent successes 



are winning five of 1 1 honors at the 
1998 Tejano Music Awards, includ- 
ing male entertainer and vocalist, 
and performing at the new Coca 
Cola Amphitheater in Monterrey, 
Mexico, in April, becoming the first 
grupo act to fill the place. Other 
grupos had tried but failed. 

Asked for the secret to his success, 
Pu lit In is modest. "I just have the 
right team, and that is very impor- 
tant — from the songwriters to the 
label to the production crew," he 
says. 

Intocable was formed in Zapata. 
Texas, on the Mexican border some 
30 miles south of Laredo in 1993. 
The band was founded by singer/ 
accordionist Ricky Munoz, and its 



obvious influences include Ramon 
Ayala and Los Tigres Del Norte. 

It was the band's second release, 
"Orto Mundo," that catapulted it to 
the forefront with the hit singles 
"La Mentira" and "Perdoname." 
Ihe band's appeal is its rock-solid 
rhythm section highlighted by live- 
ly accordion runs by Munoz. And 
his liquid vocals recall a young 
Ramon Ayala. 

In the last two years, Intocable 
has worked the northern Mexican 
market, repeatedly touring the 
important cities of Monterrey and 
Guadalajara. The result is regular 
airplay on Mexican radio stations 
and increasing status as a future 
headlining band. 




Intarablf 



The band also scored a coup ear- 
lier this year, when it got the open- 
ing slot for La Mafia lor the 
Houston Rodeo at the Astrodome 
and played in front of 58,000 fans. 
The band won three honors at the 
Pura Vida Awards in January, 
including best album for "Intocable 
IV." The outfit was also up for best 
Tejano norteno group but lost out 
to Grupo Limite at the 1998 Tejano 
Music Awards. 

Intocable's latest single from that 
album, "Eres Mi Droga," was No. 1 
on Billboard's Regional Mexican 
charts for three consecutive weeks. 

Both Intocable and Pulido 
played at the recent Acapulco '98 
Festival. — R.B. 
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show," Garza says. Limite also took 
home Tejano Norteno honors at the 
Tejano Music Awards. 

Pedro Gutierrez, Fonovisa's re- 
gional director in Houston, says 
Tejano is actually hotter in Mexico 
than it is Stateside. "I'm from 
Monterrey, and last year I saw and 
heard Tejano groups pop up all the 
time down there," Gutierrez says. 
"Tejano was really exploding, but I 
think things reached the saturation 
point here in the U.S., especially at 
radio." 

Fonovisa's big sellers continue to 
be (he venerable Los Tigres Del 
Norte, as well as Los Temerarios and 
Marco Antonio Sottft. 

Radio remains conservative, says 
Gutierrez, "preferring to play only 
catalog hits. Because of that, w e have 
had to rely on alia naiivc promotions 
like TV advertising." 

Baby acts that Fonovisa has helped 
develop recently include lMscila V 
SlU Balas De Plata, which won the 
Best New Artist honors at the recent 
Premio Lo Nuestro. 

"'I "he slowdown in Tejano has real- 
ly helped our regional artists at radio, 
but it is still an uphill struggle," says 
Irma Laura I^>pez, Piatino's U.S. 
central region manager. 

Concern about the lack of radio 
support, especially for new artists, is 
echoed by Sony's Rosario. "We are 
sometimes forced to put our money 
into TV and printed press to create 
awareness of our artists directly with 
the buying public," says Rosario. 
"Radio would be the ideal platform 
to advertise our artists while creating 
the future stars for those stations. 



"Overall, regional Mexican music 
has experienced a very healthy jump 
at Sony," says Rosario, who also notes 
the sales success of relative newcom- 
ers Los Tiranos Del Norte, with the 
hits "Me Ha Llegado EI Amor" and 
"De Q)razon Ranchero." 

Freddie Records also reported a 
prosperous year with perennial 
norteno bestseller Ramon Ayala. 
"Ayala put out a phenomenal CD last 
year, 'En Las Alas De In .Angel,' his 




Los Tucanes De Tijuana 

tribute to the late Gornelio Reyna, 
which has sold 100,000 copies for 
us," says Freddie Martinez Jr., label 
VP "Also hot these past lew months is 
Los Terribles Del Norte, who we re- 
signed last year. Their latest, 'El 
Ultimo Paso,' is close to 80,000 
copies." 

R1AA FACTS AND FIGURES 

The rosy sales assessment by most 
record labels was borne out by a 
recent report by the Recording 
Industry Association of America 
(RIAA). 

According to the RIAA, Latino 
record sales have grown by almost 



25% from 1996, to $490 million in 
1997 in annual revenues. The sales 
figure represents 44.1 million units 
of Hispanic product shipped. The 
RIAA cited an expanding presence 
of Hispanic artists and the growing 
expertise of Hispanic labels in getting 
their product to the consumer. 

Other majors recently formed 
new alliances with independents to 
increase market presence. These 
include EMI Latin with Cadena 
Musical (El Pequeno Norte), 
Alacran Records (Gerardito) and 
DISA (Liberaci6n, Los Acosta, Los 
Rehenes, Bryndis and Los Angeles 
Azules). Sony Discos, meanwhile, 
has signed distribution deals with 
La Silla Records (Acero Norteno, 
Campezino), Maya Records (Los 
Unices De Mexico, Bryseida, Banda 
Los Tierrablanca) and Cintas 
Acuario (Rebelion Nortena, Pedro 
Rivera, Riatazos Musicales, Eliza 
Leal). 

I ndependent promoter Ramon 
Hernandez bemoans the increasing 
consolidation by radio stations, 
which reduces promotional oppor- 
tunities. 

"I just got off a six-week tour from 
Texas to California, and there are 
just fewer radio stations to visit," 
Hernandez says. "There are more 
radio networks than ever before, like 
Radio Zeta, Radio Tricolor, Radio 
Unica and more. They're buying the 
existing mom-and-pop radio sta- 
tions. The problem is each chain has 
from 15 to 50 stations, but they are 
all being programmed by one per- 
son." ■ 

Ramiro Burr is a San Antonio Express- 
News musk reporter and regular Bill- 
board correspondent. 
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The forum for Dance, 

Latin House, Electronica, 
Techno, Eurodance, House, 
Jungle, HI NRG, Hardcore, 
Ambient, Trance, Garage, 
Trip Hop, Drum & Bass, 
Acid, World Beat... 
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For further information use our Web site: 

http://www.midem.com 

or fax this coupon to your local 
Reed Midem Organisation office 




MIDEM. Back in force at Miami Beach, USA, with a whole new dimension: 

MIAMI DANCE EVENT. Targeting the Global Dance Industry. A natural step 
in the wake of a major musical force in Latin America and beyond. 

A business forum delivering more music, more professionals, 
more business opportunities. 

A market within the market. Gives you entry to the Midem Dance Club 
to interface, make contacts and export product 

Unlimited access to a multitude of daily Dance and Techno concerts 
and showcases, and daily specialised workshops dealing with the 
hottest Dance industry topics. Don't miss a beat! 

If DANCE is your passion, Miami Beach is the Venue. And Midem's the Event. 

Be there. Do deals. 
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Please send info on participating in the Miami Dance Event 
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• USA - Tel: 1 (212) 689 4220 - Fax 1 (212) 689 4348 

- E-mail: 104705.1526e*om^sefvacorn • midem@aol.com 

• UK • Tel: 44 (0)171 528 0086 - Fax 44 (0)171 895 0949 

• Gmany/Austria/Easteni Europe - Tel: 49 (0) 7631 17680 

- Fax 49 (0) 7631 176823 • E-mail: 10676O2217@compuserve.ctim 

• Japan - Tel: 81 (3) 3542 3114 ■ Fax 81 (3) 3542 3h5 
• Asia Padfic - Tel: (852) 2965 1618 / 2824 1069 - Fax (852) 2507 5186 
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by John Lannert 

SoNY, FERNANDEZ TOP RADIO: Sony Discos and 
one of its big-name acts, Alejandro Fernandez, enjoyed 
a fruitful first half of 1998 on Billboard's radio charts. 

Sony Discos singles held down the top slot of Hot 
Latin Tracks for 22 of the 26 weeks during the mea- 
suring period from Dec. 30, 1997, to June 24. Another 
Sony-promoted single, Celine Dion's "My Heart Will 
Go On" (550 Music/Epic), spent one week atop Hot 
Latin Tracks — the first English-language song to do 
so. 

Moreover, Sony-promoted singles nailed down the 
No. 1 slot on the pop genre chart for 21 of 26 weeks. 
Sony edged WEA Latina 13-9 on weeks at No. 1 on the 
tropical/salsa genre chart Fonovisa led the way on the 
regional Mexican chart, placing 17 of 26 weeks at the 
pinnacle of the chart. 

Individually, Fernandez was the star of the radio 
charts in 1998's first six months. He logged 13 weeks 
atop Hot Latin Tracks with two chart-topping smash- 
es: "No Se Olvidar" (eight weeks) and "En El Jardin" 
with Gloria Estefan (five weeks). His smash single "Si 
Tu Supieras," meanwhile, notched a record 42 weeks 
on Hot Latin Tracks. 

Similar to his Hot Latin Tracks performance, Fer- 
nandez ruled the pop genre chart for 12 weeks with "No 
Se Olvidar" (eight weeks) and "En El Jardin" (four 



weeks). 

Fernandez wasn't the only star in Sony's show-. Elvis 
Crespo, a former singer in Sony's hit merengue crew 
Grupo Mania, broke out on his own in a big way with 
"Suavemente." The midtempo pop/merengue favorite 
spent six weeks atop Hot Latin Tracks — a record for a 
tropical title. Further, "Suavemente" logged nine weeks 
at No. 1 on the tropical/salsa genre chart 

Other newcomers fared well, too, on Hot Latin 
Tracks in the first semester. WEA Latina's brother duo 
Servando Y Florentino reached No. 1 on Hot Latin 
Tracks with "Una Fan Enamorada." The bubblegum 
salsa hit by the Venezuelan pair also reigned over the 
tropical/salsa genre chart for six weeks. 

EMI Latin's Cuban actor/singer Carlos Ponce 
topped Hot Latin Tracks on his first try with the 
church-flavored ballad "Rezo," which topped both the 
Hot Latin Tracks and the pop genre charts. 

Crespo, Servando Y Florentio, and Ponce were three 
of 24 acts making their debuts on Hot Latin Tracks in 
the first six months of '98. However, only one other new 
act, Fonovisa's El Reencuentro, which features former 
members of Menudo, hit the top 10 of Hot Latin 
Tracks. 

Crespo, Ponce, and El Reencuentro reached the top 
10 of both Hot Latin Tracks and The Billboard Latin 
50 retail chart 

While no other upstart act scored a top 10 hit on Hot 
Latin Tracks, three acts — EMI Latin's Jarabe De 
Palo, WEA Latina's Nek, and CDT's Fiel A La Vega- 
made their bows on both Hot Latin Tracks and The 
Billboard Latin 50. 

The most weeks spent at the apex of any chart was 
turned in by Los Temerarios' "Por Que Te Conoci" 
(Continued on next page) 
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9 


11 


12 


8 


GRUPO LIMITE 

AO'.'EV POLYGRAM BATING 


TU OPORTUNIDAD 

..P.'.... I: '.' 


10 


6 


6 


9 


LUIS MIGUEL 


SABOR A f,|| 

.'.' jL E_ E : L.'pL' P.-PPP'IL.'J 


11 


i 


8 


27 


JUAN GABRIEL 


ASI FUE 

GAP- tl . GAHP :l 


12 


10 


11 


24 


RICKY MARTIN 


♦ VUELVE 

p P.EP P . PG'PTER - L'i . TA 


(13) 


16 


29 


3 


GRUPO MANIA 

SONY DISCOS 


CORAZONCITO 

3 SERRANO.F.MENDEZ IB SERRANO) 




21 


22 




* * * Greatest Gainer* * ★ 

BANDA MAGUEY QUIERO VOLVER 

pp.' ■ ' ' ' ' " E SOLANO ([ SOLANO! 




14 


14 


6 


TITO NIEVES 


♦ COMO UN NINO CELOSO 

R GONZALEZ, L-GARC A IR.MONCUM] 


it 


15 


23 


4 


ONDA VASELINA 

SONY DISCOS 


TE QUIERO TANTO. TANTO 

M L'ENOE: C,L .. MET. CEZ C. L 


QD 




27 


4 


LOS TEMERARIOS 

VP, .'i 


BOTELLA ENVENENADA 

AANGEL ALBA IC REVNA 


QD 


23 


24 


- 


CHARLIE ZAA 

: \OL: '. ..V j.:.. '. 


DESENGANOS 

,'.". i ■ 


QD 


24 


IS 


12 


MARC ANTHONY 


', Mi iTTUi-,. i.;.., 

P 'L'P^MKV E.G. P Am ap 


20 


19 




7 


GRACIELA BELTRAN 

EMI LATIN 


♦ ROBAME UN BESO 

. iiEPpI PN J EEPP'il P'. 


QD 


NEW ► 


1 


ELVIS CRESPO 


I. SC .RISA 

R CORA (E.CPESP0I 


22 


9 


9 


12 


MANNY MANUEL ♦ COMO DUELE 
V^Er.GAZCRMM p PPlP'OE p '. AGE. PEE G- E-E LLAPl p .■■.'. . 


23 


18 


21 


23 


ALEJANDRO FERNANDEZ 


♦ NO SE OLVIDAR 

E ES"Epan JR A SANTANDER (K.SANTANDCRI 


24 


27 


13 


18 


RICKY MARTIN ♦ LA COPA DE LA VIDA 

sony oisccs p rosa v epple- e epo a rosa l gevez escolap 


QD 


NEW ► 


1 


JARABE DE PALO 

EMI LATIN IA 


EL LADO OSCURO 

Ppr EE PALE rilVE'RNIA, IA- ABE CE PALO 


QD 


NEW> 


1 


ROSCO 


PARA SIEMPRE 

AA-NEZt . ' P'JPfiNi;: '■'.- ■ 


QD 


12 


38 


3 


INTOCABLE 


♦ AMOR MALDITO 

J L AYALA (M MENCX3ZA 


QD 


NEW ► 


1 


GISSELLE Y SERGIO VARGAS CORAZON ENCADENADO 

RCA'BMC LATIN M TEJADA iC B LANES. S FACHELLG 


29 


25 


20 


12 


MYRIAM HERNANDEZ 


♦ HUELE A PELIGRO 

■> GA-ICA >.' GEPNAt.GEE a maNEANERO 


QD 


RE-ENTRY 


2 


LUIS DAMON Y OLGA TANON PARA ESTAR CONTIGO 

YVEACARIBEAVEA LATINA - G! ..'•-. . 


QD 


39 


28 


1 


INTOCABLE 


ERES Ml DROGA 

.i P'p.P '-' '.'E*i[ .Ep 


QD 


36 


35 


: ; 


LOS ANGELES AZULES 


ME HACES FALTA TU 

D CHAVEZ MORENO U.MEJIA Av'AVC 


33 


17 


If 


22 


LOS TEMERARIOS 


♦ ' Hi ... !. it IX.NOC 
P " *.GI , A, p ,', A v.pp A: PP 


34 


38 


31 


26 


GRUPO LIMITE 


SENTIMIENTOS 

PP'P LLO 'A '.'I.LAREAL 


35 


30 


40 


3 


JOAN SEBASTIAN 


GRACIAS POR TANTO AMOR 

Pi ['PET P\ 1 PrPAEl PN 


36 


26 




2 


RIKARENA 


POR QUE TANTO PROBLEMA 

l\ MtNDEZ ' A SANTOS1 


37 


29 


32 


3 


RICKY MARTIN ♦ LA BOMBA 

SONY DISCOS RROSA r, E pgrhp R ROSA.K C PC PIER l GCMEE ESCOLAR] 


38 


37 




2 


LOS INVASORES DE NUEVO LEON A Ml QUE ME QUEDO 

• V ; ,'.":«, R t EUA :M A PEREZ' 


39 


20 


i 1 


10 


GLORIA ESTEFAN 

epicgcv discos ' 


♦ CORAZON PROHIBIDO 

in', ip PP'i . PAN-AGE! P ,. i v'i'PN 


40 


31 




2 


N 


CORAZON PARTI DO 



TROPICAL/SALSA 



17 STATIONS 



1 CARLOS PONCE i ' ■ ■. 

REZO 

2 ALEJANDRO FERNANDEZ <c\- 

3 RICARDO ARJONA \ • r 

COS DIME QUE NO 

4 CR1STIAN .i-ioi ^'PMi-. i /.t r. 
LO MEJOR DE Ml 

5 RICKY MARTIN : . . 
VUtLVE 

6 LUIS MIGUEL ^E.ALATISA 
SABOR A Ml 

7 ONOA VASELINA SONT DIS- 
COS TE QUIERO TANTO,,. 

8 JUAN GABRIEL 
LATIN ASI FUE 

9 VICTOR MANUELLE SONY 
DISCOS SE ME ROMPE EL. 

10 MVRIAM HERNANDEZ tOffl 
OISCOS HUELE A PELIGRO 

11 JARABE DE PALO LUi tt-VH 
EL LAOO OSCURO 

12 GRUPO MANIA sor,* DISCOS 
CORAZONCITO 

13 CHARLIE ZAA ': .'.. . > 
DISCOS OESENGANOS 

14 ALEJANDRO FERNANDEZ 
SONY DISCOS NO SE OLVIDAR 

15 RICKY MARTIN :.cv- r •; 05 



1 VICTOR MANUELLE SONY D& 
COS SE ME ROMPE EL ALMA 

2 SERVANOO Y FLORENTINO 



WEA 



-I I . f 



3 ELVIS CRESPO 

SUAVEMENTE 

4 GRUPO MANIA 
CORAZONCITO 

5 CARLOS PONCE 1MI LATIN 
REZO 

6 TITO NIEVES RMM 
COMO UN NINO CELOSO 

7 ELVIS CRESPO xiny DISCOS 
TU SONRlSA 

8 MANNY MANUEL F/L^E'.GA 
;obmm COMO DUELE 

9 MARC ANTHONY RMH 
NO ME CONOCES 

10 GISSELLE Y SERGIO VAfl&AS 
RCAWC LATIN CORAZON 

11 JARABE DE PALO EUimriN 
EL LADO OSCURO 

12 LUIS DAM0H • OLGA TANON 

13 RIKARENA Ji^SONY DISCOS 
POR QUE TANTO PROBLEMA 

14 ALEJANDRO FERNANDEZ 



SON 1 
IS N - 



REGIONAL MEXICAN 



m STuTIC'NS 



1 LOS TUCANES DE TIJUANA 

EMI LATIN DESDE QUE TE AMO 

2 GRUPO LIMITE ^' .enpOiy 
GRAM LATINO TU OPORTUNIDAD 

3 BANDA MAGUEY ■ ah" 

4 LOS TEMERARIOS fonovisa 

5 GRACIELA BELTRAN elm, 

6 ALEJANDRO FERNANDEZ 

7 PEPE AGUILAR uusart & j l 
BOA POR MUJERES COMO .. 

8 INTOCABLE ir _v ', 

9 INTOCABLE emi latin 
ERES Ml DROGA 

10 LOS ANGELES AZULES 

DtSATMl LATIN ME HACES . . 

11 GRUPO LIMITE RcCMvnv- 
GRAM LATINC SENTIMIENTOS 

12 JOAN SEBASTIAN 
HUSART/BALBOA GRACIAS. . 

13 LOS INVASORES DE NUEVO 
LEON EM- latin A Ml QUE... 

14 LOS PALOMINOS SONY DiS 
COS TE SEGUIRE 

15 VICENTE FERNANDEZ MM 
CSCOS MEVOYA .; 



<ra GfttrtBJ G*.n«n indcaln . 

■ Man 1 1 * ■ n m . nn 



*cre *irn 



Ceyes Records inc. 

CD'S - CASSETTES - DVD'S & MUSICAL VIDEOS 

1 40 N.W. 22 Avenue, Miami, Florida 331 25 • Tel.: (305) 541 -6686 / Fax: (305) 642-2785 
E-MAIL reyesrecords@worldnet.att.net 

TODO EN MUSIC A • EVERYTHING YOU NEED IN MUSIC • FULLY COMPUTERIZED 
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NOTAS 

(Continued from preceding page) 

(Fonovisa), which remained nvmero 
uno on the regional Mexican genre 
chart for 13 weeks. The title's stay 
atop the regional Mexican chart 
would have been three weeks longer if 
it hadn't been disqualified for three 
straight weeks for invalid plays. 

The only song to scale both the pop 
and tropical/salsa genre charts was 
Ricky Martin's ballad smash 
"Vuelve." 

Following are the radio charts, the 



♦DANNY RIVERA 
*LOS HISPANOS 
*FIEL A LA VEGA 
♦PLENA LIBRE 
♦PEDRO GUZMAN 
♦GILBERTO MONROIG 



No. 1 titles, and the number of weeks 
each title spent atop each of the 
respective charts. 

Hot Latin Tracks 

"No Se Ohidar," Alejandro Fernandez, Sony 
Discos (eight weeks). 

"Suavemente," Elvis Crespo, Sony Discos 
(six weeks). 

"En El Jardin," Alejandro Fernandez with 
Gloria Estefan, Sony Discos (five weeks). 

"Ftezo," Carlos Pvrxx, EM! Latin (two weeks). 

"Vuelve," Ricky Martin, Sony Discos (two 
weeks). 



"My Heart Will Go On," Celine Dion, 550 
Music/Epic/Sony Discos (one week). 

"For Que Te Conod." Los Temerarious Fono- 
visa (one week). 

"Una Fan Enamorada," Servando Y Flo- 
rentine, WEA Latina, (one week). 

Pop 

"No Se Olvidar," Alejandro Fernandez, Sony 
Discos (eight weeks). 

"En El Jardin," Alejandro Fernandez with 
Gloria Estefan, Sony Discos (four weeks). 

"My Heart Will Go On," Celine Dion, 550 
Music/Epic^ony (four weeks). 

"Vuelve," Ricky Martin, Sony Discos (three 
weeks). 

"Amiga Mia," Alejandro Sanz, WEA Latina 
(two weeks). 

"Huele A Peligro," Myriam Hernandez, 
Sony Discos (two weeks). 

"Rezo," Carlos Ponce, EMI Latin (two 
weeks). 

"Como Dueles En Los Labios," Mana, WEA 
I>atina (one week). 

Tropical/Salsa 

"Suavemente," Elvis Crespo, Sony Discos 
(nine weeks). 

"Una Fan Enamorada," Servando Y Flo- 
rentine, WEA Latina (six weeks). 

"El Frio De Tu Adios," Olga Taftdn, WEA 
Latina (three weeks). 

"Asf Es La Mujer," Victor Manuelle, Sony 
Discos (two weeks). 

"Mi Mayor Venganza," India, RMM (two 
weeks). 

"Me Miras Y Te Miro," Grupo Mania, Sony 
Discos (one week). 

"Por Dos Pulgadas," Juanma Y Su Tuna 
Para Todo El Ano, Digilatin (one week). 

"Si Te Vas " Marc Anthony, RMM (one week). 

"Vuelve," Ricky Martin, Sony Discos (one 
week). 

Regional Mexican 

"Por Que Te Conod," Los Temerarios, Fono- 



visa (13 weeks). 

"Eres Mi Droga," Intocable, EMI Latin 
(three weeks). 

"Tu Oportunidad," Grupo Lfmlte, Rod- 
ven/PolyGram Latino (three weeks). 

"Con Que Derecho," Los Tigres Del Norte, 
Fonovisa (two weeks). 

"Hasta Manana," Grupo Lfmlte, FotyGram 
Latino (two weeks). 

"Me Vas A Hacer Llorar," Marco Antonio 
Soli's. Fonovisa (two weeks). 

"Nos Estorbo La Ropa," Vicente Fernandez, 
Sony Discos (one week). 

Sony, ricky, a.f, top retail: 

As with the radio charts, Sony Discos 
rolled in the first half of 1998 as mea- 
sured from Dec. 30, 1997, to June 30. 

Sony artists topped The Billboard 
Latin 50 for 20 of the 27 weeks tabu- 
lated in the first semester. Account- 
ing for 19 of Sony's 20 chart-topping 
weeks were Ricky Martin's "Vuelve" 
(11 weeks) and Alejandro Fernan- 
dez's "Me Estoy Enamorando" (eight 
weeks). 

More impressive was Sony's utter 
domination of the pop genre chart, 
where the label swept No. 1 on the 
chart for 27 weeks, thanks to Mar- 
tin's "Vuelve" (18 weeks) and Fer- 
nandez's "Me Estoy Enamorando" 
(nine weeks). 

In a slight reverse of its chart-top- 
ping triumph on the tropical/salsa 
radio chart, Sony was nipped 1 1-9 on 
the tropical/salsa retail chart by 
World Circuit/Nonesuch/AG and the 
hit self-titled CD by Buena Vista 
Social Club, which spent 11 weeks on 



the chart However, Sony likely will 
claim the distinction of having the 
most weeks at No. 1, given its newer 
product by hot acts Elvis Crespo and 
Victor Manuelle. 

EMI Latin, which edged Fonovisa 
14-13 for chart supremacy on the 
regional Mexican chart, stands a good 
chance of winning on that chart for 
the balance of the year. 

More than three years after her 
death, EMI Latin superstar Selena 
still demonstrated her star power; her 
three-CD set "Anthology" remained 
perched for 1 1 weeks at the top of the 
regional Mexican genre chart and 
spent six weeks at No. 1 on The Bill- 
board Latin 50. 

Crespo, Sony Discos' hot meren- 
gvero, was the lone newcomer to top 
The Billboard Latin 50, but two other 
new artists — EMI Latin's pop singer 
Carlos Ponce and Fonovisa's pop 
vocal group El Reencuentro — also 
scored top 10 discs. 

A scant nine artists made debuts 
on The Billboard Latin 50, including 
two veteran rock acts — BMG's Soda 
Stereo (which entered with a Sony 
title) and Mecano. The eponymous 
disc by Ozomatli was the first title 
to enter The Billboard Latin 50 for 
Almo Sounds/Interscope. 

Here are the retail charts, the No. 
1 titles, and the number of weeks each 
spent on top of the respective charts. 

The Hi I Ih. .ai d Latin 50 

"Vuelve," Rieky Martin, Sony Discos (11 
weeks). 

"Me Estoy Enamorando," Alejandro Fer- 
nandez, Sony Discos (eight weeks). 

"Anthology," Selena, EMI Latin (six weeks). 

"Suavemente,'' Elvis Crespo, Sony Discos 
(one week). 

"Buena Vista Social Chlb," Buena Vista Social 
Club, World Circuit/Nonesuch/AG (one week). 

Hop 

"Vuelve," Ricky Martin, Sony Discos (18 
weeks). 

"Me Estoy Enamorando," Alejandro Fer- 
nandez, Sony Discos (nine weeks). 

Tropical/Salsa 

Buena Vista Social Chih, Wrld Circuit/None- 
such/AGdl weeks). 

"Contra La Corriente." Marc Anthony, 
RMM (seven weeks). 

"Suavemente," Elvis Crespo, Sony Discos 
(seven weeks). 

"Ironias," Victor Manuelle, Sony Discos (two 
weeks). 

Regional Mexican 

"Anthology," Selena, EMI Latin (11 weeks). 

"Asi Como Tu," Loe Tigres Del Norte, Fono- 
visa (seven weeks). 

"Como Te Recuerdo," Los Temerarios, 
Fonovisa (six \reeka). 

"Confesiones De Amor," Los Angeles 
Amies, Disa/EMI Latin (one week). 

"De Fiesta Con . . . ," Loa Tucanes De Ttjua. 
na, EMI Latin (one week). 

"Intocable," Intocable, EMI Latin (one week). 

SALES STAT FILE: The Billboard 
Latin 50: This issue: 104,500 units; 
last issue: 112,000 units; this issue in 
1997: 55,000 units. 

Pop genre chart This issue: 39,500 
units; last issue: 41,500 units; this 
issue in 1997: 22,000 units. 

Tropical/salsa genre chart: This 
issue: 34,500 units; last issue: 35,500 
units; this issue in 1997: 11,000 units. 

Regional Mexican genre chart: 
This issue: 25,500 units; last issue: 
29,500 units; this issue in 1997: 24,000 
units. 



H L DISTRIBUTORS 

6940 S.w. 12th Street • Miami, Florida 53144 



jDistribuidora Latina con Toda Close de Musical 



Nuevos Lanzamientos 
y ademas el catalogo 
mas Profundo de 
Musica Latina 

• Discos Compactos ~ 

• videos Laser 

• VHS & DVD'S 

• v mucho mas 



HL 



iDlstrlbuidora Completa 
con alto porcentaje 
de cumpllmiento 
en ordenes! 
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nuestro amplio catalogo 
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CDT RECORDS 

DISTRIBUTORS 

PO Box 360160 • San Juan, PR 00936 



DISTRIBUIDOR DE TODO TIPO DE 
MUSICA DE PUERTO RICO 



RECORDS 



•MENUDO 

*CHUCHO AVELLANET 
*LUIS PERICO ORTIZ 
•TITO LARA 
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EN DISCO COMPACTO Y CASSETTE. 

\MENOS Y SOLICITE 
ATALOGO HOY MISMO 



LATIN TRACKS A-Z 

TITLE (Publisher - Licensing Org ) Sheet Music Dist 

39 A Ml QUE ME QUED0 (Ser-Ca, BMI) 

4 ALIVIAME (EMI April, ASCAP) 
27 AMOR MALMTO (Ser-Ca, BMI) 

11 ASI FUE (BMG. ASCAP) 

IT BOH L LA E NYE N EN ADA (Marfre, BMI) 

22 COMO DUELS (Caribbean Wives. ASCAP/Vwrti. 
ASCAP) 

15 COMO UN NINO CELOS0 (Samalea Songs, ASCAP) 
21 CORAZON ENCADEHAD0 (Copynfht Control) 

40 CORAZON PARTI DO (Copyright Control) 

39 CORAZON PROHIBIOO (HEAVEN'S WHAT I FEEL) 
(FIPR BMI) 

13 CORAZONCfTO (Sony/ATV, BMI) 

1 DESOE QUE TE AM0 (Mas Fl a min<o, BMI) 

IB DESENGAHOS [DERRUMBES, POR QUE ERES ASP l 

(EMI Blackwood BMl/Peer Int'l., BMI) 
7 OiME QUE NO (Arjona Musical, ASCAP/Sorry Music. 
ASCAP) 

25 EL LAOO 0SCUR0 (Copyright Control) 

31 ERES Ml DROGA (Copyright Control) 

35 GRACIAS POR TAMT0 AMOR (Vander, ASCAP) 

29 HUELE A PELIGRO (Manumuuc. ASCAP/DNeo Int'l 
BMI) 

37 LA BOMB A (Draco Comekis, BMl/Ohnga, BMl/Musc 
Corp 01 America BMVPolygram Musica Calaca 
SGAE) 

24 LA C0PA DE LA VIQA (Draco Cornelius. BMI/TJESM0- 
PH06IA, ASCAP/Porfgrsm Musica Calaca, SGAE) 

32 ME HACES FA1TA TU {Edimonsa, ASCAP) 

19 NO ME CONOCES (Unimusica, ASCAP/Sony Music. 
ASCAP) 

23 HOSE OLVIDAR (FIPPBM0 

30 PARA ESTAR COHTIG0 (J KMC, ASCAP/bvi. MCA, 
ASCAP) 

29 PARA SIEMPRE (Unique Animal. BMI/DESM0PH0BIA. 

ASCAP/PolyGram International, ASCAP) 
6 POR MU1ERE5 COMO TU (Vander. ASCAP) 

36 POR QUE TANT0 PROBLEM! (Copyright CorrtroO 

33 POR QUE TE CONOCI (Edrtora Anna Musical. SESAC) 

14 QUIER0 VOLVER (Ernesto Musical) 

2 REZO (FIPR BMI) 

20 ROBAME UN BESO (Vander ASCAP) 
10 SABOflAMMPeerlntl.BMI) 

3 SE ME ROM PC EL ALMA (Giltian. BMI/Neiia. BMI) 

34 SEMT1MIENT0S (Copy rujht Control) 

5 SUAVEMENTE (Sony/ATV, BMI) 

16 TE QUIER0 TANTO. TANT0 (Copyright Control) 
9 TU 0P0RTUHIDA0 (Wamer/Chappell/Huina) 

21 TU SOHRISA (Sony/ATV, BMI) 

12 VUELVE (Sony Discos, ASCAP) 

1 TO HACI PARA AM ARTE (FIPR BMII 



DISPONIBLES EN DISCO COMPACTO Y CASSETTE. 



LLAMENOS Y SOLICITE 
SU CATALOGO HOY MISMO 



Tel: (787)275-2665 Fax: (787)788-3040 

Royal Industrial Park Road 869 Km 1.5 Catario, PR 00962 
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S. Korea Braces For Japanese Pop I 

Lifting Of Culture Ban Will Allow Imports For First Time 



BY CHO HYUN-JIN 

SEOUL, South Korea— As the South 
Korean government prepares to 
end the ban on Japanese pop music, 
speculation is mounting as to what 
effect the move will have on the 
local music industry. 

"Ending the ban won't hurt the 
Korean music market," says Kim 
Chang-Hwan, president of produc- 
tion company/label Line Records. 
"The domestic pop market is dance 
music-oriented, while the Japanese 
market is rock-oriented. I don't 
think songs sung in Japanese can 
become mega-hits among Korean 
teenagers." 

Kim believes ending the ban on 
Japanese pop will actually help 
Korean music. 

"Local 'pretty-face' singers who 
used to copy and plagiarize Japan- 
ese pop music will disappear," he 
says, "which will help improve the 



Former Major-Label 
Execs Take Note Of 
French Indie Scene 

BY REMI BOUTON 

PARIS— The shape of the French 
indie sector is being transformed 
through the increasing involvement of 
former major-label executives. 
Almost at the time former Virgin 
France chairman 
Patrick Zelnik's 
company Naive con- 
firmed the acquisi- 
tion of Auvidis 
(BillboardJMfetoi, 
July 8), former 
Sony Music France 
Zelnick chief executive 
Henri de Bodinat 
announced the acquisition through his 
company MusLsoft of "a substantial" 
share of indie distributor Media 7. 

Both executives are eager to in- 
crease the indies' market share in 
France. "In most countries, indies 
account for 20% to 25% of the total 
market," says de Bodinat, "but in 
France, this is not the case. Indie 
labels are usually creative units that 
end up being sold to major companies. 
My goal is to acquire independent 
companies, consolidate them, and 
integrate them into a broader struc- 
ture." 

Zelnik notes that although Naive 
has a different aim than Musisoft "it 
is good to see indies moving forward, 
each with its own strategy. In France, 
indies should represent at least 25% 
(Continued on page 61) 




quality of domestic music. It's 
international pop music, which has 
a 30% share of the market, which 
will be hurt, not Korean pop." 

The ban, which prohibits Japan- 
ese music, videos, TV and radio, 
was imposed in reaction to Japan's 

'Opening the 
market means 
buying Japanese 
cultural products — 
not Japanese 
culture' 

1910-45 colonization of Korea, 
when Japanese authorities tried to 
suppress Korean culture and lan- 
guage. In April, South Korean 
President Kim Dae Jung lent his 
support to ending the ban, saying 
there is no reason to fear the entry 
of Japanese culture since Korean 
culture remains unique even 
though it has accepted other for- 
eign cultures. 

Mari Kwon, Korean pop director 
at Rock Records Korea, welcomes 
the move allowing Japanese pop 
music into Korea. 

"So what? Let them come in," she 
says. "I'm being aggressive by going 
international with Korean bands like 
JuJu Club — not defensive by trying 
to keep the market closed. It's time 



to think global and go global." 

Choe Chung-Ho, a professor at 
Yonsci University, takes a similar- 
ly aggressive line. 

"This is an economic issue, not a 
cultural issue," he says. "Japanese 
culture is already here in Korea. 
Teenagers have easy access to sup- 
posedly banned Japanese CDs and 
movies in the black market. It's a 
matter of bringing this into the 
legal market. 

"Opening the market means buy- 
ing Japanese cultural products — 
not Japanese culture," he says. "We 
need to make Korean cultural 
products more competitive." 

In Japan, the move to end the 
ban is being welcomed, but it's 
unclear how big the market for 
legal Japanese product will be. 

"We welcome this news, which is 
part of the general trend of Japan- 
ese music spreading throughout 
the world," says a spokesman for 
the Recording Industry Assn. of 
Japan. But, he adds, "we have no 
specific data regarding prospective 
sales lof Japanese music] in South 
Korea." He points out that the poor 
state of South Korea's economy 
makes it especially difficult to esti- 
mate potential sales. 

Others see Japanese pop as a 
potential threat to domestic reper- 
toire. "Japanese pop is closer to 
Korean pop than any other type of 
music in the world," says Lee 
C.H., marketing manager at EMI 
(Continued on nod page) 




Pictured at the Platinum Europe Awards show, from left, are European Commis- 
sion president Jacques Santer, Internationa! Federation of the Phonographic 
Industry (IFPI) president David Fine, European Parliament member Nana Mousk- 
ouri, IFPI artist spokesman Jean-Michel Jane, and Platinum Europe committee 
chairman Paul Russell. 

Platinum Europe Awards 
Enjoys 2nd-Time Success 



This story was prepared by Christian 
Lorenz, music business and talent 
editor for Music & Media. 

BRUSSELS— The commercial power 
of pop music in Europe found a stage 
with the second International Feder- 
ation of the Phonographic Industry 
(IFPI) Platinum Europe Awards din- 
ner, held July 9 here (Billboard, Julv 
18). 

Heralded by all attendees as a vast 
improvement over the first awards 
ceremony in 1996, the event gave a 
glimpse into Europe's vibrant pop- 
music culture. A subsequent IFPI 
presentation the next morning under- 
lined the necessity to protect copy- 
rights in the digital age to keep this 
culture alive. 

The status of the awards show itself 



BPI Wins lawsuit Against Hong Kong Retailers 



BY GEOFF BURPEE 

HONG KONG— New York-based BPI 
Communications Inc., publisher of 
Billboard magazine and owner of the 
Billboard trademark, has taken suc- 
cessful legal action in Hong Kong 
against five defendants for distribut- 
ing and selling CDs bearing the Bill- 
board name. 

After finding the product for sale 
at retail outlets in Hong Kong, BPI 
obtained injunctions from the High 
Court of Hong Kong, Court of First 
Instance against Wong Oi Ling and 
Wong Chim Yuen, two independent 
retailers, both known as Fai Wong Co. 
A second injunction against Starnice 
Ltd., the company importing and sup- 
plying the pirate CDs in Hong Kong, 
and So Wing Kuen and Tse Mei Lin, 
the two directors of Starnice, was 
also issued. 

Though the "Billboard" trademark 
is still in the process of being regis- 
tered as such in Hong Kong, the 
action resulted in BPI being award- 



ed costs against each of the defen- 
dants. More than half the costs and 
damages was recovered from both 
retailers, and BPI has obtained an or- 
der for damages to be paid by Star- 
nice and So Wing Kuen, the compa- 
ny's principal director. 

In a prepared statement, BPI 
Communications senior VP/general 
counsel Georgina Challis said, "The 
high level of piracy in Hong Kong is a 
serious issue for all copyright owners. 
Billboard feels it is important to pro- 
tect its own trademark, as well as to 
send a strong message to the pirates 
on behalf of the music and en- 
tertainment industries." 

Only Rhino Records of Los Ange- 
les and PPI of New Jersey are li- 
censed to manufacture and distribute 
CDs bearing the Billboard trade- 
mark. Authorized Billboard CDs are 
available in Hong Kong through 
HMV Tower Records, and KPS. 
However, Hong Kong's free port sta- 
tus has long allowed for high levels of 



trademark and copyright infringe- 
ment among smaller independent 
retailers. 

Mickey Grewal, the Hong Kong- 
based solicitor retained by BPI, admits 
that Hong Kong courts are very reluc- 
tant to throw the book at copyright or 
trademark infringement, imposing 
fines and rarely stiffer penalties, but 
he says that the deterrent effect is 
vital. "If you take action, if you send 
the message 'Mess with me and I'll 
come after you,' you make a serious 
dent in the infringers activities," Gre- 
wal says. He adds that following the 
action, a recent informal trawl of the 
Hong Kong market found no unautho- 
rized Billboard product in stores. 

"We've managed to get rid of vir- 
tually all the Billboard infringers in 
the market well continue to monitor 
the market and if in six months' time 
there's a new problem, we'll do it 
again. If it's the same people, they'll 
get done for contempt of court, and 
they'll go to jail." 



was underlined by the fact that 
Jacques Santer, president of the 
European Commission, agreed to pre- 
sent the honors for the second time. 

Sony Music Europe president and 
Platinum Europe committee chair- 
man Paul Russell observes, "From the 
comments I received from the artists, 
industry executives, and those who 
attended from the Brussels political 
community, the 1998 Platinum 
Awards show was a considerable suc- 
cess. We have to thank all the won- 
derful artists for their support, 
together with the growing enthusi- 
asm of the European music industry 
for the Platinum Europe Awards." 

EMI Music Europe president 
Rupert Perry adds, "The attendance, 
both from the European record indus- 
try and the European Parliament and 
media, showed the awards as being a 
serious indicator of the importance of 
the EU in the world market." 

Warner Music Europe VP of mar- 
keting Mark Foster says he is looking 
forward to the long-term effects of 
the industry's newfound status. "It 
was clear from the number and qual- 
ity of artists, key executives, and 
European Commission guests that 
these awards are being taken seri- 
ously as a recognition of commercial 
achievement within Europe," says 
Foster. 

"Hopefully, the European Commis- 
sion will extend that recognition to 
support the industry on some of the 
key issues on which we are looking for 
their help, such as copyright protec- 
tion and the fight against piracy," he 
says. 

High praise went to the three per- 
forming acts heard that evening. Dan- 
ish pop quartet Aqua, French singer/ 
songwriter Pascal Obispo, and Irish 
rock siblings the Corrs were received 
with great applause and "along with 
their management made the 1998 
awards really come to life," says Rus- 
sell. 

(Continued on page tU 
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Warner Exec To Tackle Filipino Market 



BY DAVID GONZALES 

CAVTTE CITY, Philippines— Facing 
a no-growth music market and in- 
tense competition with his peers, 
Ricky Ilacad knows there are tough 
times ahead. 

Fortunately, he brings decades of 
industry credentials as armor for the 
fight. 

"There won't be any growth in the 
music industry for the next year or 
so," says Ilacad, who was appointed 
managing director of Warner Music 
Philippines July 7. "But we can still 
move forward, and the way for [the 
company] to grow is to work hard 
and get a bigger market share. This 
means we'll need to take some of the 
share of our competitors." 

The Philippines offers one of 
Asia's smaller music markets — 
worth an estimated $57 million last 
year, according to International Fed- 
eration of the Phonographic Indus- 
try (IFPI) figures — but one that, to 
date, has not declined to the same 
extent as many of its neighbors amid 
the region's economic crisis. 

Industry sources suggest that 
BMG's local company topped the 
market-share ladder last year, tak- 
ing a 17% slice of business, followed 
by OctoArts/EMI at 13% and the 
PolyGram and Warner affiliates, at 
about 12% each. 

This year, says one senior music 
executive, OctoArts/EMI is leading 
the pack. Its managing director is 



o 
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Chito Ilacad. 

Ricky Ilacad spent 20 years at 
OctoArts International, helping to 
build the music company with broth- 
ers Orly and Chito. In 1995, they 
entered into a joint venture with 
EMI, when the multinational's Asian 
division was under the leadership of 
Lachlan "Lachie" Rutherford. 
In May of this year, Ilacad left 
OctoArts, consid- 
ered several em- 
ployment offers, 
and resumed a 
working relation- 
ship with Ruther- 
ford in the lat- 
ter's new role as 
senior VP of Warner Music South 
East Asia. 

"There's a lot of room for improve- 
ment in our domestic repertoire," 
says Ilacad of his new posting. War- 
ner's local unit has been headed 
since its 1992 launch by Ma-an Hon- 
tiveros, a journalist and one-time 
aide to the Philippines' former pres- 
ident Fidel Ramos. 

Hontiveros left the firm in early 
July (taking "retirement," according 
to a Warner Music International 
statement), as did five other staffers. 
They included sales and marketing 
director Jojo Tandoc, international 
marketing manager Regi Villanue- 
va, and international label manager 
Raymond Diyco. 
"Warner has many acts that 



appeal to the high end of the mar- 
ket," says Ilacad, "and I want to 
sign more commercial acts." At 
OctoArts/EMI, he adds, his talent 
acquisitions included platinum 
artists Renz Verano, Michael V, and 
Jessa Zaragoza. "I want more of a 
balance in the artists and music, 
with both critical and commercial 
success." 

Nevertheless, Ilacad acknowl- 
edges it will be a difficult contest, 
shaped by his country's larger eco- 
nomic condition. "The next six 
months are critical," he says. "We 
are very concerned about the eco- 
nomic situation in Japan. Whatever 
happens there affects the rest of the 
region, in countries like Taiwan, 
South Korea, Thailand, Malaysia, 
and, of course, the Philippines." 

Ilacad adds that there is also con- 
cern over the performance of new 
president Joseph Estrada, who took 
office July 1 . "There have already 
been some [political] problems," he 
says. Business has reportedly 
slowed down as a result, 

Ma-an Hontiveros is the third 
managing director of Warner Mu- 
sic's Asian affiliates to leave since 
Rutherford took office in April, 
while Ilacad is the first managing 
director he has appointed. The 
other vacancies, following the 
departures of Michael Yao in Tai- 
wan and Frankie Lee in Hong Kong, 
have not yet been filled. 



Sony Asia Names Songwriter Dick Lee A&R VP 



SONY 



BY GEOFF BURPEE 

HONG KONG— Sony Music Asia has 
named influential Chinese composer, 
lyricist, arranger, producer, and per- 
forming artist Dick Lee the compa- 
ny's new VP of A&R. 

Singapore-born Lee, whose credits 
span three decades of recording and 
stage projects, took up his post July 1 
at the company's regional headquar- 
ters in Hong Kong, reporting to Sony 
Music Asia presi- 
dent Richard Den- 
ekamp. 

In addition to 
his pedigree in 
recorded music, 
Lee has written many successful 
musicals (he remains the associate 
artistic director of the Singapore 
Repertory Theatre), the latest of 
which, 1997's "Snow, Wolf, Lake," 
spawned a multi-platinum album for 
the snow's star performer, PolyGram 
artist Jacky Cheung. 

Lee is now set to work with the lat- 
est jewel in Sony's Chinese repertoire 
crown, Cantopop idol Leon Lai, for 
the soundtrack to Lai's fall film pro- 
ject, "City Of Glass," which pairs Lai 
with Taiwanese film siren Xu Kei. 

Regarding his new job, Lee says, 
"Being a songwriter doesn't take up 
much time. I wanted to find other 
things to do with all my time and ener- 
gy" 

Besides crafting repertoire for 
Sony artists, Lee will have a tradi- 
tional A&R role at the company scout- 



ing for new talent and advising artists 
on repertoire and career develop- 
ment Reportedly, he is already active- 
ly looking at singers to sign to Sony. 

PolyGram Far East VP of Pan- 
China pop Alex Chan says of Lee's 
new job, "I think it's a good idea for 
Sony; it will help Sony's Chinese 
repertoire. They need a guy to do the 
A& R, especially in Hong Kong, where 
they don't have a strong A&R per- 
son." 

Widely acknowledged as Singa- 
pore's single greatest indigenous 
repertoire resource, Lee is viewed 
within the industry as a key figure in 
the evolution of Pan-Chinese pop. In 
fact, although he was working from 
his home market at the time, Lee first 
gained success 1,000 miles away in 
Japan in the early 1970s with his 



Warner (then WEA) album "The Mad 
Chinaman." 

While previously Chinese pop had 
concentrated largely on covering or 
closely modeling itself on Western 
pop, Lee's decision to ground his 
album firmly in modem Chinese cul- 
ture presaged a career path trod by 
many artists since. In recent years, 
Lee's songwriting — his publishing 
arrangement with Warner/Chappell 
Asia-Pacific remains intact under the 
Sony deal — has been featured promi- 
nently on albums by the top names in 
Chinese pop, notably PolyGram's Che- 
ung and Rock Records' Sandy Lam. 

The latter's husband, Lee Cheung 
Shum, is another example of a pro- 
ducer and songwriter serving as a key 
regional A&R man — in his case, at 
Rock in Taiwan. 




Foster Fete. Warner Music Group senior VP David Foster was welcomed to the 
U.K. at a reception in London hosted by Ramon Lopez, chairman/CEO of Warner 
Music International (WMI). Pictured, from left, are Brian Avnet. president of 143 
Records, which Foster chairs; Peter Ikin, WMI senior VP of international market- 
ing/artist development; Lopez; Foster; Manfred Zumkeller, president of Warner 
Music Europe; Stephen Shrimpton, WMI president; and Rob Dickins, chairman 
of Warner Music U.K. 



newsline... 



WALT DISNEY RECORDS has inked a distribution pact for its animated film 
soundtracks and children's music catalog with Sony Music Asia for 
Malaysia, Singapore, Thailand, and Indonesia. Sony will organize region- 
al marketing strategies, a development Disney hopes will boost sales of 
its products compared with its previous market-by-market arrangement 
with BMG Music Asia-Pacific, which has operated since 1992. Disney's 
former deal with BMG covered the same four territories plus South 
Korea, which now falls under the aegis of Rock Records, already Dis- 
ney's regional distribution partner for Hong Kong, Taiwan, and China. 
A separate pact with Viva Records Corp. in the Philippines services that 
market. In related news, Disney says it's severing ties with BMG Aus- 
tralia to sign a new distribution deal in that market with the Rupert 
Murdoch-owned indie Festival Records. ueoef buki'ee 

POLYGRAM has restructured its Polydor division in the U.K. to create 
two new divisions: Polydor Associated Labels (PAL) and Polydor U.K. 
David Joseph, formerly marketing director of RCA 
in the U.K., has been named GM of Polydor U.K., 
which incorporates the Wild Card label, home of 
the Lighthouse Family. Former Polydor marketing 
director Greg Castell has been promoted to GM of 
PAL, which includes the A&M, Mother, Go! Beat, and Motown labels. 
Joseph and Castell report to Polydor managing director Lucian Grainge. 
Former A&M press director Andy Prevezer is moving to PAL as artist- 
development director, reporting to Castell. 



PolyGram 



COLLEEN IRONSIDE of Australia's Frontier Touring has been recruited 
by Singapore-based SWAT Marketing to oversee the setup and coordi- 
nation of all live performances in Asia for the company's artist clients. 
Also new at SWAT is regional promotions manager Melanie Giles, who 
reports to GM Julius Ng. Giles previously worked in marketing at EMI 
Music's regional headquarters in Hong Kong. SWAT Marketing is an 
affiliate of London-based SWAT Enterprises; its label clients include 
Zomba/Jive, Edel, Tigerstar, and Telstar. 

DUTCH AUTHORS' RIGHTS B00Y Buma has appointed Cees La Grouw GM 
of its front-office division, which handles marketing, sales, and business- 
relations activities. La Grouw, who starts Sept. 1, has previously held 
similar posts at Hero Benelux, Koninklijke Bols, and EMI Music 
Benelux. His appointment marks the end of Buma's recent restructur- 
ing, under which it has been divided into front-office and back-office 
operations. kobberttilli 

POLYGRAM HAS ACQUIRED an additional 26% share holding in the Turk- 
ish label Plaza Miizik, taking its stake to 51%. It has renamed the label 
PolyGram Plaza. PolyGram Continental Europe VP Sevket Gozalan 
becomes chairman of PolyGram Plaza, reporting to Rick Dobbis, presi- 
dent of PolyGram Continental Europe. PolyGram's interest in Plaza 
dates back to January 1997, when it bought 25% stakes in four labels 
operated by local indie Raks Miizik. Under the new deal, Raks presi- 
dent/CEO Kadri Onel becomes vice chairman of PolyGram Plaza, which 
will take over from Raks Miizik as exclusive licensee for PolyGram's 
international repertoire in the territory. mark Solomons 

FORMER EMI LICENSEE Gramophone Co. of India Ltd. (Gramco) has 
bagged the Indian rights to the catalog of the late qaimlli maestro Nus- 
rat Fateh Ali Khan in a deal with U.K.-based Oriental Star Agencies 
(OSA), which holds the copyrights for Khan's entire body of work. The 
deal will let Gramco sell nearly 100 of Khan's titles in 
India. Though details weren't disclosed, Gramco will pay 
minimum-guarantee fees and unit royalties to OSA. 
Gramco plans to repackage the series in three main cat- 
egories: geet (songs), ghazal (ballads), and qawalli. In 
1996, Gramco released Khan's first made-in-India 
album, "Afreen," a collaboration between Khan and noted Urdu 
poet/writer Jawed Akhtar. Internationally, Khan also did albums for Real 
World and American Recordings. nyay bihsiian 

MTV EUROPE and the U.K.-based European radio production and syndi- 
cation company Unique Broadcasting have teamed in a joint venture, 
MTV Radio Productions (MTVRP), to provide music and entertainment 
programming for the European radio industry. MTVRP will be an inde- 
pendent London-based company, with Unique providing management 
and production services. Programming will include live artist perfor- 
mances, concerts, and interviews and will be tailored to different 
markets on a commissioned, sponsored, or syndicated basis. 

MIKE MrGEEVER 
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S. KOREA BRACES FOR JAPANESE POP 



(Continued from page 50) 

Music Korea. "A number of Korean 
pop tracks that topped the charts 
in the past few years have been 
accused of being copies of Japan- 
ese songs. And there arc many 
Japanese performers who hare the 
potential to explode in the Korean 
market." 

But Lee adds that EMI and 
other majors will take their time in 
introducing Japanese music to 
Korea, and he stresses the need to 
choose artists whose material is 
suitable for Korea. 

Tetsuo Mori, Sony Music Enter- 
tainment (Japan) (SMEJ) VP for 
Asian affairs, echoes Lee's com- 
ments. 

"Because of the history between 
Japan and Korea, we don't want to 
jump into the Korean market just 
because the ban is being lifted," he 
says. 

Mori says SMEJ will consult with 
Sony Music Entertainment Group's 
existing Korean subsidiary, which 
reports to New York, about how to 
promote SMEJ's Japanese acts in 
Korea. 

Tokyo-based indie label Avex says 
it's ready to enter the South Korean 
market at any time. In 1996 the 
label's Hong Kong subsidiary, Avex 
Asia, set up a distribution arm in 
Seoul to market Avex's non- Japanese 
product 

"We are building up our business 
there through our Avex brand con- 
cept," says Avex chairman Tom 
Yoda. 

Japanese music critic Ben Okano 
speculates that ending the ban may 
also boost sales of Korean pop 
music in Japan as part of the 
broader process of resolving the 
historical enmity between the two 
nations. 

Park Con-Yung, director of con- 
cert promotion company Live Club, 
expects Japanese music publishers 



to move aggressively into the terri- 
tory once liberalization takes place. 

"Opening the market will bring 
a number of Japanese publishers 
into Korea," he says. "They will 
sign contracts with local writers 
and composers and make a fortune 
from intellectual property rights — 
an issue which has been overlooked 
by the industry. People still don't 
realize that this is the fastest- 
growing part of the music busi- 
ness." 

Notes Keiko Hida, director of the 
international department of BMG 
Music Publishing Japan, "There are 
a lot of Japanese publishers and 
writers who've always wanted to get 
monies out of Korea because their 
songs are played even though the 
ban is there." 

Hida says she expects to see 
many collaborations between Japan- 
ese lyricists and Korean composers, 
whom the Japanese recognize for 
their melodic gifts. 

But it's still not clear when exact- 
ly the government will give the 
green light to Japanese pop culture. 

"There is no concrete plan for 
easing the ban as of now," says Chy 
Myong-Kwan, a professor at Hal- 
lym University, who on June 3 was 
named the head of the Advisory 
Committee for Exchanging Culture 
Between Korea and Japan. The 
committee was set up May 13 by 
the Ministry of Culture and 
Tourism after the Ministry pre- 
sented President Kim with an 
action plan to end the ban on Japan- 
ese pop culture. 

"The process will take place 
gradually through a number of 
committee meetings and public 
hearings," Chy says. 

Additional reporting for this story 
wax provided by Steve McClure m 
Tokyo. 



FRENCH INDIE SCENE 

(Continued from page 59) 

of the market." 

De Hodinat says he will use Media 
7's distribution arm and its 28-strong 
sales force as the pillar for his expan- 
sion, feeding it with catalogs such as 
the one from indie world music label 
Sonodisc, which he recently acquired. 
Musisoft also recently bought two 
techno labels: PLS in the Netherlands 
and the U.K.-based Newhurst 

"We picked two niches where we 
believe indies can make a difference — 
world music and techno," explains de 
Bodinat. Techno music will be 
released under the Distance imprint; 
world music will be released on 
Sonodisc. A third label will be creat- 
ed for repertoire that doesn't fall into 
one of those two genres. 

Musisoft is a partnership between 
de Bodinat and music industry veter- 
an Jean Karakos, founder in the 1980s 
ofCelluloidintheU.S. 

"Because of his experience, 
Karakos is more involved in the cre- 
ative aspects of the company, while 
I'm move in charge of the overall man- 
agement," says de Bodinat who adds 



he has turned down offers to join 
major companies to pursue his pro- 
ject. Two financial partners, ABN 
Amro Investissement and Suez 
Industries, provide the financing and 
own 30% of Musisoft. 

So far, de Bodinat says, he has spent 
some 40 million francs ($8 million) on 
his various acquisitions. He says he 
expects his combined operations to 
gross more than 200 million francs ($40 
million) for the fiscal year 1998-1999. 

De Bodinat sal's his current priori- 
ty is to consolidate his assets before 
expanding. In the near future, how- 
ever, he expects to build a European 
group of indie companies and plans 
acquisitions in Germany and in the 
U.K. 

"My ambition," he says, "is to build 
a strong group of independent com- 
panies in Europe that will gross over 
a billion francs in four years from 
now." 

Assistance in preparing this story was 
provided by Enmiamiel Leg rand, edi- 
tor in ch ief of Music & Me d ia. 
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Big Dave McLean's Got The Blues 



BY LARRY LeBLANC 

TORONTO— For more than 28 years, 
Big Dave McLean has been the quin- 
tessential behind-the-scenes blues- 
man. How r ever, his new album, "For 
The Blues . . . Always," released June 
23 by Stony Plain Records, could 
change that status. 

Distributed in Canada by Warner 
Music Canada, Stony Plain is handled 
in the U.S. by Distribution North 
America. 

At 45, the Winnipeg, Manitoba- 
based singer/guitarist has done more 
to shape western Canada's blues 
scene than perhaps any other artist 
He has been a significant influence on 
such leading Canadian blues-styled 
acts as singer/guitarist Colin James, 
who produced "For The Blues 
. . . Always," and young Atlantic 
Records trio Wide Mouth Mason. 

"Dave's so good at that acoustic 
[blues] stuff," says Regina, Saskatch- 
ewan-born James. "He's something else 
with a National Steel [slide guitar]." 

Shaun Verrautt, singer/guitarist 
with Wide Mouth Mason, adds, "Any 
aspiring blues musician from west of 
Winnipeg has likely seen Big Dave per- 
form several times. He's the real deal." 

Remarkably, "For The Blues 
. . . Always" is only the second album 
in McLean's lengthy career. His first 
1989's "Muddy Waters For Presi- 
dent," originally issued by King's 
Alley Productions, was recorded at 
the Bud's on Broadway club in Saska- 
toon. It was reissued in May by Home- 
made Music in Winnipeg. The title, 
available only at McLean's perfor- 
mances, has sold 4,000 units to date, 
according to the artist. 

'JUST WANT TO PLAY' 

"Recording wasn't the reason I got 
into the music business," says McLean 
of his modest recorded catalog. "I just 
wanted to play blues. I only put that 
[live] album out so fans would have 
something to listen to when I wasn't 
around." 

Recording 18 songs in a three-day 
flurry in Octol>er at James' Rat's Ass 
home studio in Vancouver, McLean 
was backed by James on acoustic, 
slide, and electric guitars and by such 
notable Vancouver players as bassist 
Norm Fisher, pianist Eric Webster, 
drummer Chris Norquiest and saxo- 
phonist Johnny Ferriera. 

Among the 10 songs selected for the 
album were the McLean track 
"Always" and such blues classics as 
Willie Dixon's "Little Red Rooster" 
( popularized by Howlin' Wolf and the 
Rolling Stones) and "Just Your Fool" 
(popularized by Little Walter); FJmore 
James' "Dust My Broom"; Jimmy 
Reed's "Going To New York"; Taj 
Mahal's "Cakewalk Into Town"; Muddy- 
Waters' "RolMn' And TumhBn' "; and St 
Louis Jimmy Oden's "Had My Fun" 
(also popularized by Little Walter). 

This urban and rural blues reper- 
toire, a staple for most contemporary 
blues club acts today, might be less 
engaging in other hands, but pro- 
pelled by McLean's earthy vocals and 
distinctive arrangements, the effect is 
electrifying. 

"I don't butcher my voice trying to 



sound like Howlin' Wolf, and I've never 
learned a Muddy Waters tune the way 
Muddy Waters did it" says McLean. 
"I want to take their songs and put my 
feel into them so people say, 'That 
sounds like McLean' rather than 
watered-down Howlin' Wolf or Muddy 
Waters." 

This was .lames' first experience pro- 
ducing another artist. "I learned I 
enjoyed producing others," he says. "I 
didn't think I would. Its a $1,600 record. 
Everybody got paid a small amount. 
[Associate producer] Colin Nairne, [gui- 
tarist with Barney Bentall & the Leg- 
^^^^^^^^ endary Hearts] was 
I a huge help." 

^^r> " For The Blues 

■^^^^ * . . . Always" is not 

i i the album McLean 
^kl '" ' had intended to 

record after he and 
^■■■Vari James decided to 
Mclean work together. Mc- 
Lean had seven 
original songs and a handful of his 
favorite blues numbers. James told 
McLean his fans likely would welcome 
a full recording of his classic blues 
repertoire, and McLean agreed. 

'Although some of these songs are a 
little overdone [by blues artists], Dave 
has made them his own over the years," 
says James. "I wanted to be sure the 
one record I was involved in with Dave 
had 'Cakewalk Into Town,' which I'd 
heard him perform since I was 10." 

James actually met McLean at 
age 9. James' mother, a social worker, 
worked in the kitchen of the Regina 
Folk Club in Regina, where McLean 
was often the main attraction. "At 9, 
Colin would be hanging out in the 
kitchen flat-picking [on guitar] and 
drawing a bigger crowd in the kitchen 
than I was," recalls McLean. "We've 
never been in a band together, but we've 
done a lot of jamming and shows since." 

Born in Yorkton, Saskatchewan, the 
son of a Presbyterian minister, Mc- 
Lean lived in Moose Jaw, Manitoba, 
before moving to Winnipeg at age 10. 
He w r as introduced to folk, jazz, and 
blues as a teenager through his broth- 
er Grant's record collection. 

"I was a big Bob Dylan fan and real- 
ly liked Woody Guthrie, Pete Seeger, 
and Lead Belly," he says. "We also lis- 
tened to [American jazz artists] Dave 
Bruheck, John Coltrane, and Roland 
Kirk and to Lead Belly and Sonny 
Terry and Brownie McGhee, who did 
country blues and folk songs. When I 
heard [bluesmenj Mance Lipscomb, 
Robert Johnson, Sleepy John Estes, 
Bukka White, and Yank Rachell, that's 
when the door was really opened. 

"All my friends would go, 'C'mon 
man, let's go see Led Zeppelin.' I'd go, 
'C'mon over my house and listen to 
Sleepy John Estes or Furry Lewis.' " 

In 1969 McLean and his brother 
went to Toronto to attend the Mariposa 
Folk Festival. It was there that Amer- 
ican singer John Hammond gave the 
18-year-old Winnipegger an informal 
guitar lesson, teaching him how to play 
Bo Diddley's 1955 R&B hit "I'm A 
Man." "I drove my parents nuts for the 
next six months playing it" he recalls. 

After working several years in folk 
and blues-styled duos, one with his 



brother Grant, the other with gui- 
tarist/singer Daw Marnoch, McLean 
went out on his own. First, he per- 
formed as a solo acoustic folk-and- 
blues act then with numerous backing 
bands, including Black Betty, Cross 
Cut and, recently, the Muddy-Tones. 

McLean also teamed with Calgary- 
based guitarist Tim Williams to 
record an acoustic blues album, "Fel- 
low Travelers," released July 10 here 
by Williams' Cayuse Records label. By 
agreement with Stony Plain, the al- 
bum won't be widely available until 
September. 

"I was just getting ready to fly to 
Vancouver for sessions with Colin 
when Tim phoned, offering me this 
other album," says McLean. "Tim said, 
'I guess it's a two-album day for you.' I 
said, 'It's been a long time since I've 
had a two-album day.' Never, actually." 



McLean Finds A Label 
Home At Stony Plain 

TORONTO— When Colin James 
decided to produce Big Dave 
McLean's "For The Blues . . . 
Always" album, he immediately 
contacted Holger Petersen, pres- 
ident of Stony Plain Records, to 
ask if he'd be interested in releas- 
ing it 

While Petersen, founder of the 
22-year-old Edmonton, Alberta- 
based label, had been familiar with 
McLean since seeing him perform 
at the first Winnipeg Folk Festival 
in 1974 and had considered record- 
ing him before, James' involvement 
was the deciding factor. 

"Just because of everybody 
involved, I had a feeling the album 
was going to be good," says Peter- 
sen. "When I got it I was delight- 
ed." 

Stony Plain has been revered as 
Canada's home for superior roots- 
styled music, and its roster 
includes country singers Ian 
Tyson, Shirley Myers, and Gary 
Fjellgaard; blues singers Rita 
Chiarelli, Long John Baldry, and 
David Clayton-Thomas; guitarist 
Amos Garrett; the Celtic-styled 
group the Paper Boys; and folk 
singer Linda McRae. 

Through the years Stony Plain 
has also recorded several eminent 
U.S. blues figures, including 
Jimmy Witherspoon, Bobby 
Charles, Jay McShann, the Holmes 
Brothers, and Duke Robillard. 

Robillard's upcoming "Stretchin' 
Out" album, set for release Tues- 
day (21 ) in Canada, marks Stony 
Plain's 250th album release and 
Robillard's fourth for the label. It 
was recorded at the Vancouver club 
Richard's on Richards. 

"Blues is certainly one of our 
specialties," says Petersen. "[To 
promote our releases] we have a 
mailing list for blues media in 
Canada, and we do a quarter-annu- 
ally newsletter. We also buy ads in 
blues newsletter publications 
throughout North America." 

1.ARRY UBLANr 
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SACRED SPIRIT INDIAN! VIRGIN 


11 


11 


SAVAGE GARDEN SAVAGE GARDEN COLUMBIA 


13 


8 


EROS RAMAZZOTTI EROS BMG 


12 


12 


BACKSTREET BOYS BACKSTREETS BACK 


13 


12 


LENNY KRAVITZ 5 vyrgim 


12 
13 


:o 

13 


KEVIN PARENT GRAND PARLEUR EOAA 
ALL SAINTS ALL SAINTS lonoon/klano 


14 


14 


BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL 
CLUB MUNICH 

CELINE DION LETS TALK ABOUT LOVE Columbia 
MADONNA RAY OF LIGHT warmer 
ERYKAH BADU LIVE UNIVERSAL 
SOUNDTRACK TITANIC SONY Classical 


13 


11 


jrvTJMUSHROOM'SONY 

SMASHING PUMPKINS ADORE virgin 


14 


6 


FIVE FIVE bmgricoroi 


14 
15 
16 
17 


12 
17 
16 
15 


MADONNA RAY OF LIGHT WARNER BROS 
■N SYNC N SYNC RCA 
SHANIA TWAIN COME ON OVER mercury 
SMASHING PUMPKINS ADORE virgin 


15 
16 
17 
18 


16 
13 
RE 
12 


14 
15 
16 
17 
18 


8 
10 
15 
16 
17 


SOUNDTRACK GODZILLA epicvsony 
SOUNDTRACK THE WEDDING SINGER WEJVWARNER 
MADONNA RAY OF LIGHT maverickaveavyarner 
SHANIA TWAIN COME ON OVER mercury/polygram 
JEBEDIAH SLIGHTLY ODWAY Mll&HMCMAONV 


15 
16 
17 
18 


11 

:i 

20 
NEW 


SIMPLY RED BLUE CGEVEASTWEST 

MARIAH CAREY BUTTERFLY Columbia 

EROS RAMAZZOTTI EROS bmgricoroi 

MICHELE ZARRILLO LAMORE VUOLE AMORE Rr 


18 


14 


COUN JAMES LITTLE BIG BAND II WEA 


19 


19 


THE LIGHTHOUSE FAMILY POSTCARDS FROM 


19 


19 


BEN FOLDS FIVE WHATEVER AND EVER AMEN 






MUSIC 


19 


RE 


ANDREA BOCELU ROMANZA PHiupsTOrGRAM 






HEAVEN POLYDOR 






bKeMBMI 


19 


NEW 


ALEXIA THE PARTY DANCE POOL/SONY 


20 


RE 


NATALIE IMBRUGLIA LEFT OF THE Ml DOLE rca 


20 


RE 


TOTAL TOUCH TOTAL TOUCH BMG 


20 


18 


MASSIVE ATTACK MEZZANINE virgin 


20 


13 


SAVAGE GARDEN SAVAGE GARDEN Columbia 



Hits Of Ttie World is compiled at BillEXjarEl/Loridon by Dominic Pride and Alison Smith. Contact 44-171-323-6686, lax 44-171-323-2314/2316. NEW = New Entry RE = Re-Entry 
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HITS OF THE WORLD 



INI T 



■SI 



EUROCHART 



GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 

PRAS MICHEL FEATURING OL DIRTY BASTARD & 

INTRODUCING MVA intswcope 

LA COPA DE LA VIDA RICKY MARTIN irisiartoiom- 

BH 

THE BOY (S MINE BRANDY & MONICA Atlantic 
IMMORTALITY CELINE DION & THE BEE GEES 
EPIO50NT 

BECAUSE WE WANT TO BILUE iNNOCE NTiVirgi N 
CARNAVAL DE PARIS DARIOG. tiCRN^u 
LATRIBU OE DANA MANAU poiydor 
SAVE TONIGHT EAGLE-EYE CHERRY 

SUPtftSTUDIOPOlYDOn 

COME WITH ME PUPF DADDY FEATURING JIMMY 
PAGE epic 

YOU'RE MY HEART. YOU'RE MY SOUL MODERN 
TALKING hansa 

ALBUMS 

BEASTIE BOYS HELLO NASTY ciwm> botalcapitol 

MODERN TALKING BACK FOR GOOD han5A<bus 

SIMPLY RED BLUE Lastwcst 

SMASHING PUMPKINS AOORE HUTrvifi&N 

THE LIGHTHOUSE FAMILY POSTCARDS FROM 

HEAVEN who CABOroirDcw 

EROS RAMAZZOTTI EROS dod 

CELINE DION LErS TALK ABOUT LOVE EPICCOLUM- 

BtA 

ACE OF BASE FLOWERS megavpoitdcw 

THE CORRS TALK ON CORNERS wsiawatuwtsc 



MALAYSIA 



ALBUMS 

VARIOUS ARTISTS ALLEZ! OLA! OLE! THE MUSIC 

OF THE WORLD CUP som 

SITI NURHALIZA ADIWARNA SUWAH 

RICKY MARTIN VJELVE SONY 

SOUNDTRACK CITY OF ANGELS warns* 

VARIOUS ARTISTS FRESH mnNCR 

THE MOFFATTS CHAPTER 1: A NEW BEGINNING 

EUI 

THE CORRS TALK ON CORNERS Warner 
NATALIE IMBRUGLIA LEFT OF THE MIDDLE Bur, 
BOYZONE WHERE WE BELONG poltoaam 
WINGS MENCARI ASAL USUL ma 



SWEDEN 



(GLF) 07/17/98 



SINGLES 

LA COPA DE LA VIDA RICKY MARTIN colli Mai A/SON y 
ANGELS CRYING E-TYPE COUNMMW 
SOMMAR OCH SOL MARKOOLIO cm music 
GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 
PRAS MICHEL FEATURING OL' DIRTY BASTARD & 
INTRODUCING MYA interscope 
CALCUTTA (TAXI TAXI TAXI) DR. BOMBAY warmer 
THE BOY IS MINE BRANDY & MONICA wmnep 
ALL 'BOUT THE MONEY MEJA Columbia 
ALL MY LIFE K-CI & JOJO mcaajnivwSal 
INTER GALACTIC BEASTIE BOYS wand boyauemi 
YOU'RE MY HEART, YOU'RE MY SOUL MODERN 

TALKING KAN5ABMG 

ALBUMS 

BEASTIE BOYS HELLO NASTY gram) fiotALtMl 
JOHN FOGERTY PREMONITION washes 
MODERN TALKING BACK FOR GOOD hansabmg 
RICKY MARTIN VUELVE CC* umbi a'SOn y 
HJALLE I HEAVY 2:A SASONGEN start klaht 
THE CORRS TALK ON CORNERS atlantic/WAR n eh 
SMASHING PUMPKINS ADORE hut.viroin 
SARAH BRIGHTMAN ANDREW LLOYD WEBBER 
COLLECTION polydor-pchygram 
MAXWELL EMBRYA couimbiaaOnt 
CELINE DION LET'S TALK ABOUT LOVE 

COLUMBIA-SONY 



NORWAY 



(Verdens Gang Norway) 07/14*98 



LAST 
WEEK 



TUG 
WEEK 


LAST 
WEEK 


1 
2 


1 
2 


3 


3 


4 


7 


5 


6 


6 


4 


7 


5 


8 


NEW 


9 


10 


10 


NEW 




2 


2 


1 


3 


3 


4 


4 


S 


5 


6 


NEW 


7 


6 


S 


9 


9 


8 


10 


7 



HAPPY WORLD BLUE 4 U damce net-smg 
CORAZON PARTIO REMIXES ALEJANDRO SANZ 
wea 

GIMME THA POWER MOLOTOV universal 
TRAIN UNDROP subterfuge 
CORAZON PROHIBIDO GLORIA ESTEFAN epc 
LA COPA DE LA VIDA RICKY MARTIN collim8ia,&n 

gcr 

let the music heal your soul bravo all- 
STARS edel 
LIFE DES'REE CHI 

PANTERA EN LIBERTAD MONICA NARANJO epic 
NAMIME GUSTO PABLO BICHO cnr arcadc 

ALBUMS 

GLORIA ESTEFAN GLORIA! EPtc 

MANOLO GARCIA ARENA EN LOS BOLSlLLOS ario 

lA 

ALEJANDRO SANZ MAS wea 

RICKY MARTIN VUELVE Columbia 

NINA PASTORI ERES LUZ arkxa 

PECOS GRANDES EXITOR Y UN PAR DE epic 

MOLOTOV (DONDE JUGARAN LAS NINAS? urtrvER 

SAL 

MODERN TALKING BACK FOR GOOD arxxa 

MECANO ANA, JOSE, NACHO ariola 

SABINA Y PAEZ, S.L. ENEMIGOS INTIMOS mhola 



PORTUGAL 



(Portugal/AFP) O5/30/9B 



ALBUMS 

NETINHO AO VIVO MERCVfWPOLYORAM 

DANIELA MERCURY FEUAO COM ARROZ EPIC 

SMASHING PUMPKINS ADORE wr recoronc&emi 

ERA ERA PtiiuPSvFOiYGMM 

SILENCE 4 SILENCE BECOMES IT polygram 

XUTOS & PONTAPES VIDA MALVADA-0 MELMOR 

DOSX&P PXXYDOR/POIYCRAM 

SO PRA CONTRARIAR SO PRA CONTRARIAR 97 

HOMM 

EMMASHAPLIN CARMINE MEO EMi 
SANTAMARIA EU SEI. TU ESA vttSCO 
GARBAGE VERSION 2.0 musmroowemg 



DENMARK 



(IFPL'Nie'sen Marketing Research) 07/H,'5B 



SINGLES 

GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 

PRAS MICHAEL FEATURING OL' DIRTY BASTARD & 

INTRODUCING MYA universal 

VIL HA DIG DR&MHUS cnrarcade 

VI VIL HA SEJREN I LAND DODO & VM-LANDSH- 

OLDET universal 

DOODAH CARTOONS nix RECORDS*.* 
666 AMOKK REMUEO 

SPACE INVADERS HIT 'N' HIDE Scandinavian 
RECORDS 

ALL MY LIFE K-CI & JOJO UNIVERSAL 

FEEL IT THE TAMPERER FEATURING MAYA 

ZOM8AMRGIN 

THE BOY IS MINE BRANDY & MONICA warner 
HIGHLAND FLING INFERNAL em.ueoley 

ALBUMS 

JOHN FOGERTY PREMONITION warner 
MODERN TALKING BACK FOR GOOD bmg 
BAMSES VENNER 25 ARS JUBILAEUM cmc 
JETTE TORP HERE I AM cmc 
OISKOFIL GREATEST HITS Scandinavian records 
CEUNE DION LET'S TALK ABOUT LOVE SONWvADE 



BJORN AFZELIUS DEF1NITIV cmc 
ACE OF BASE FLOWERS mega scawnavw 
SIMPLY RED BLUE warmer 
EROS RAMAZZOTTI EROS bmg 



FINLAND 



(RaOiofnafia/lFPI Finlmd) 07/14/98 



SINGLES 

GHETTO SUPASTAR (THAT IS WHAT YOU ARE) 

PRAS MICHEL FEATURING OL' DIRTY BASTARD & 
INTRODUCING MYA universal 
LA COPA DE LA VIDA RICKY MARTIN sony 
THE BOY IS MINE BRANDY & MONICA warmer 
BONDA FRA NORD RACER SOnv 
ALL MY LIFE K-CI & JOJO UNIVERSAL 
VIL HA DIG DROMHUS arcaoe 
INTER GALACTIC BEASTIE BOYS em. 
LET THE MUSIC HEAL YOUR SOUL BRAVO ALL- 
STARS EDELP1TCM 
HAPPY INFINITY emi 

THREE LIONS '98 BADDIEL, SKINNER & THE 
LIGHTNING SEEDS erosony 

ALBUMS 

RICKY MARTIN VUELVE Sony 
BEASTIE BOYS HELLO NASTY EMI 
MODERN TALKING BACK FOR GOOD BMG 
JOHN FOGERTY PREMONITION warncr 
RICHARD MARX GREATEST HITS M 
SOUNDTRACK GREASE polygram 
CC COWBOYS EKKO — BESTE bug 
MASSIVE ATTACK MEZZANINE virgin 
GIPSY KINGS GREATEST HITS Columbia 
FRANK SINATRA MY WAY— THE BEST OF VOL. 1 

WARNER MUSK 



TEtT MELSTA KAUNIIN APULANTA levy-ywthj 
ONNESTA SOIKEENA KLAMYDIA *.Ramlund 
CHILDREN OF BOOOM CHILDREN OF BODOM 

nmw 

TYTTOJEN VALISESTA YSTAVYYDESTA ULTRA BRA 

HAKKISEN MIKA TJi AHO & MIKA SUNDQIST 
AXH/AuaoVCK 

POP-MUSIKKIA NELIA BARITONIA poko 

COME WITH ME PUFF DADDY FEATURING JIMMY 

PAGE EPC30NY 

FORMULA DJ VISAGE FEATURING MATT I KYLLO- 
NEN K-TEL 

HOW MUCH IS THE FISH7 SCOOTER club tools' 
r-tel 

TURN IT UP BUSTA RHYMES warncr 
ALBUMS 

MODERN TALKING BACK FOR GOOD hcnsAiBMG 

ACE OF BASE FLOWERS mega>bmg 

S.OA.P. NOT LIKE OTHER GIRLS ioamow 

BEASTIE BOYS HELLO NASTY EMt 

LEE VI 1 THE LEAVINGS KESKIVUKKAU40 ENSIM- 

MAISTA HITTIA pyrami qmcgam an i a 

EPPU NORMAALl REPULLINEN HITTEJA poko 

J. KARJALAJNEN LAURA HAKKISEN SILMAT poko 

SAVAGE GARDEN SAVAGE GARDEN columbiavsqny 

GARBAGE VERSION 2 0 UUSHROOMflMG 

HICKY MARTIN VUELVE columbuwony 




GLOBAL 

MUSIO PULSE 

THE LATEST MUSIC NEWS FROM AROUND THE PLANET 

EDITED BY DOMINIC PRIDE 

COPENHAGEN: Imagine a hybrid of Spike Jones, early rock'n'roll, and 
dance music. Name it technobilly, but don't expect any blue genes; Car- 
toons make feel-good dance/pop tunes. EMI-Medley's dance label 
Flex released the band's first single, "DooDah," at the end of June, 
and it caught fire. "DooDah" is a retro-modern version of the old Amer- 
ican folk ditty. The track climbed close to the top of most radio charts 
and debuted at No. 8 on the official sales chart. The CD single is even 
made to look like an old 45. According to EMI-Medley director of inter- 
national exploitation Thomas Hohne, a European/worldwide single 
release is planned for mid-August and will be followed by an album in 
September. Cartoons share Aqua's management (John Aagaard) and 
video director (Peter Steenbech). You can bet that this summer hit will be playing all the 
"DooDah" day. charles ferro 

AUSTRALIA: The Australian leg of Neil Finn's solo tour (which began July 3 in Sydney) show- 
cased an unexpected guitarist in his four-piece band — Finn's 14-year-old son Liam, who plays 
drums and guitar on his father's new album, "Try Whistling This" (EMI). "He's already a 
better guitar player than I was when I joined Split Enz," says Neil, referring to elder broth- 
er Tim's band. Neil made his own live debut at age 15, opening for Split Enz in their native 
Auckland. Three years later he joined the Enz and promptly paid his way by giving them a 
No. 1 hit in Australia and New Zealand with his song "I Got You." Christie euezer 

HONG KONG: A desire to counter the waning popularity of ballad-driven Cantopop has led 
Sony Music Hong Kong to challenge local convention with baby act Yi Yan Man Chun, 
which translates as Freak Rendezvous. Previously unsigned, the band joined Sony in late 
1997, and its self-titled debut, due the first week of August, will feature 10 original tracks 
combining programmers, synthesizers, and conventional rock instruments. The Freaks not 
only wrote, arranged, and performed the music but also produced a "Manga"-style video 
game and animated music video that is included on a CD-ROM with the release. 

GEOFF BURPEE 

AUSTRALIA: Filmmaker Jane Campion, best known internationally for "The Piano," has 
tapped local rockers for her upcoming "Holy Smoke." Tim Rogers of You Am I (BMG) has 
a small role, while the Angels (Shock) are recording numbers for the soundtrack. "Holy 
Smoke," starring Harvey Keitel and Kate Winslet, is about the charismatic leader of an 
Indian cult and is being filmed in Sydney, South Australia, and India. CHRISTIE ELIEZEK 

AUSTRALIA: Mushroom Records will end its yearlong 25th anniversary celebrations with a 
free concert Nov. 14 at the 70,000-capacity Melbourne Cricket Grounds. 
The $1 million production is being underwritten by telecommunications 
carrier Telstra. Mushroom CEO Michael Gudinski is negotiating to 
have the last two hours televised and has invited such past hitmakers as 
Skyhooks, Split Enz, Madder Lake, and Chain to join the bill, which 
is as yet unannounced. The label's current acts include Cold Chisel, Paul 
Kelly, Kylie Minogue, Kate Ceberano, Peter Andre, and Leonardo's 
MiNOGUE Bride. Christie euezer 

SINGAPORE: Southeast Asia's most loyal flamenco fans can be found here, according to Chris 
Kow, sales manager of Chiang Huat Co. Pte. Ltd., local distributor of the Baja and Narada 
labels. "When we first introduced flamenco music in the early "90s," says Kow, "retailers did- 
n't have a world music section, so it often ended up in new age. But it caught on because of the 
catchy tempos and foot-tapping rhythms." With the recent WOMAD festival in Singapore and 
a new arts radio channel, flamenco is now a common sight in the world music sections of local 
music retailers. The genre took root after Ottmar Liebert's breakthrough album, "Nouveau 
Flamenco," sold 50,000 units in Singapore in 1992. It received an added boost from hi-fi deal- 
ers who often used the music for demonstrating new systems. New flamenco releases today see 
average sales of 2,000-3,000 units without active promotion. phiup cheah 

AUSTRALIA: Melbourne band the Living End has signed a worldwide deal with Reprise. 
The act's runaway chart-topper EP, "Second Solution/ Prisoner Of Society" (Rapido/MDS), 
was certified platinum for sales of 70,000 copies. Despite offers from five record labels for 
Australian distribution, the act opted for indie tour promoter Stephen Pavlovic's new label, 
Modular Records, which is distributed by EMI Music. The Living End performs in the U.S. 
on some dates on the Warped tour. Christie euezer 

SWEDEN: Malmo-based dance act Basic Element, whose eight singles since 1993 have all 
reached the top 10 in Sweden, changed its label home last year, following EMI's local A&R 
manager Magnus Nygren when he took the post of local A&R director at Universal Music. 
"Basic Element's contract with EMI expired concurrently with [Nygren] starting at Uni- 
versal. He is the only person at EMI we have liaised with," says Basic Element's composer, 
Peter Thelenius, who's working on a new album expected in late summer. The act's last 
album, "Startracks" (1996), sold 15,000 copies in Sweden and 60,000 copies in Japan, accord- 
ing to Universal Music. Thelenius also has a recording contract with Universal Music under 
the name Petrus. kai r. lofthus 
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Billboard's 1998 

INTERNATIONAL 
LATIN MUSIC 
BUYER'S GUIDE 

The Definitive Resource Guide 
for the Latin Music Community 



LATIN MU$I< 




Over 3,000 listings from 19 countries: 
record company executives, music 
publishers, wholesalers and 
distributors, Latin music radio 
stations in the U.S., clubs, artists, 
managers, agents and much more! 
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or Daisy Ducret at 213-782-6250 
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Update 



CALENDAR 



JULY 

July 20, Annual Meeting For The National Music 
Publishers' Assn., Four Seasons. Los Angeles. 212- 
922-3299 

July 22. JazzJam Volume 3. presented by the 
New York chapter of the National Academy of Re- 
cording Arts and Sciences. Birdland, New M. 212- 
245-5440. 

July 23, Downloadable Music: Revolution Or 
RevitalizatkMi? Forum, sponsored by the Los Ange- 
les chapter of the National Academy of Recording 



GOOD WORKS 



TOWER BREAKFAST: Frankie 
Blue, PD at WKTU (103.5) New 
York, will be honored by LIFEbeat 
for his continued support in the fight 
against AIDS at the organization's 
annual breakfast benefit July 30 at 
Asia de Cuba in New York's Morgans 
Hotel. Contact: Kim Allison at 212- 
965-8900. 

CaRING CONCERTS: The Steve 
Chapin Band will perform a tribute 
to Harry Chapin July 18 in Smith 
Point County Park in Shirley, N.Y., 
to benefit Long Island Cares. The 
organization, which was founded by 
the late singer/songwriter, requests 
attendants bring canned food dona- 
tions. 

On July 22, Catch a Rising 
Starlight Night will be held in New- 
York to benefit the Starlight Chil- 
dren's Foundation. It will be hosted 
by comedian Rob Paravonian with 
performances by Lunch Box 
Heroes, Into The Woods, Giles, and 
Antigone Rising. 

Spaceland in Los Angeles hosts a 
Paul Williams tribute featuring the 
Wondermints, the Negro Problem, 
and the Mello Cads to raise money 
for the Musicians' Assistance Pro- 
gram. Williams, who co-wrote 
"We've Only Just Begun," will make 
a rare appearance. Contact: Mike 
Grayeb at 914-834-3391 for the 
Chapin tribute, Aimee Berger at 
212-930-7077 for Starlight, and 
Marcee Rondan for the Paul 
Williams tribute at 818-380-0400. 

The COWBOY WAY: Billy Ray 
Cyrus and his Billy Ray Cyrus 
Charities Foundation has given out 
more than $30,000 in grants to chil- 
dren's groups. Recipients include 
Helping Hands, the Police Athletic 
League, River Cities Food Harvest, 
Flatwoods Library, the Boy Scouts, 
the March of Dimes, and Paramount 
Arts Center. Contact: Steve 
Levesque at 213-651-9300. 

GoLF STATS: Trauma Records' 
team took first place for the second 
year in a row at the 14th annual T.J. 
kartell Golf Classic. Held July 9 in 
Los Angeles, the event raised more 
than $100,000 for the T.J. Martell 
Foundation and the Neil Bogart 
Memorial Fund. Contact: Michael 
Taub at 818-382-2515. 



Arts and Sciences, Hotel Nikko, Los Angeles. 310- 
392-3777, extensions 214/224; losangeles@gram- 
my.com. 

July 24-26, Tenth Anniversary Falcon Ridge 
Folk Festival, Long Hill Farm, Hillsdale, N Y 860- 
350-7472. 

July 26. Women In Jazz. Amassi Center. Los 
Angeles. 818-848-6056. 

July 27-28, Herring On Hollywood Conference. 
Loews Hotel. Santa Monica, Calif. 888-286-2167. 

July 28-29. New Essential Skills For Managers 
Workshop, sponsored by the Radio Advertising 
Bureau, Airport Doubletree. Seattle. 800-722-7355. 

July 30, How To Get To The Top Of The Charts, 
panel offered by the Learning Annex, New York. 212- 
371-0280. 

July 30, Director's Cuts Film Festival, present- 
ed by the Music Video Producbon Assn . Vogue The- 
ater/Artists' Complex. Hollywood. 818-989-7370. 

July 31-Aug. 2, WOMAD USA. world music festi- 



val founded by Peter Gabnel, Marymoor Park. Seat- 
be. 206-281-7788. 

AUGUST 

Aug. 4, Urban Music Today— The Manager's 
View, presented by the New York chapter of the Na- 
bonal Academy of Recording Arts and Sciences, New 
fork. 212-245-5440. 

Aug. 12-13. Authoring Digital Entertainment 
Media, conference sponsored by Professional DVD 
Producers, Universal Hilton, Universal City, Calif. 
609-279-1999. 

Aug 13-17, Popfonm, Congress Center East 
Cologne, Germany. 49-221-91655-0. 

Aug 25-28. MIDEM Latin America i Caribbean 
Music Market, Convention Center, Miami Beach. 
305-573-0658 

Aug 30-Sept 1, DVD PRO Conference I Expo: 
Making It Happen. Fess Parker's Doubletree Resort 
Santa Barbara. Calif. 800-248-8466. 



LIFELINES 



BIRTHS 

Girl, Rose Eronne, to Mary Schepis 
Johnson and Robbie Johnson, May 

11 in Los Angeles. Mother is creative 
director at Image Entertainment 

Girl, Alyssa Brooke, to Laura and 
Jim Cooperman, May 26 in New 
York. Father is VP of business & legal 
affairs at Relativity Entertainment 
and RED Distribution. 

Boy, Michael Henry, to Linda and 
Phil Pagliaro, June 25 in New York. 
Mother is production director at 
Arista Records. 

Girl, Claudia Fiammetta, to Tony and 
Nanette Scalzo, July 1 in Austin, 
Texas. Father is the singer and bassist 
for Fastball. 

Twin girls, Michelle Elaine and 
Madeline Grace Meehok, to Liz Kiley 
and Garrett Meehok, July 2 in 
Nashville. Mother is VP of radio affil- 
iations at the Box. Father is a song- 
writer. 

Girl, Alexandra Kathleen, to Cathy 
and Ed Hogan, June 19. Father is the 
singles buyer for Musicland. 

MARRIAGES 

Teresa Lee to Dave Saunders, June 



14 in Chicago. Groom is a market 
director in Chicago for EMI Music 
Distribution. 

DEATHS 

Takeshi Suzuki, 46, of a heart 
attack, July 9 in Tokyo. Suzuki had 
served as Billboard's legal represen- 
tative in Japan since the early '80s. 
He later became representative 
director of Billboard Japan Ltd. 
Suzuki was one of the few Japanese 
lawyers specializing in the enter- 
tainment field. Suzuki earned an 
LL.B. degree from Tokyo University 
in 1974 and an LL.M. from the 
Columbia University School of Law 
in 1980. After working in the prime 
minister's office in 1974, he pursued 
law by working for the New York law 
firm of Sullivan & Cromwell from 
1980-81 and in Brussels for De 
Bandt, Van Hecke, Lagae & Van Bael 
from 1981-82. In 1984, he set up his 
own law office in Tokyo, and from 
1984-91 he was a lecturer in interna- 
tional trade law at Tokai University. 
Besides writing books, lecturing, and 
making guest appearances on TV in 
his capacity as an entertainment 
lawyer, Suzuki also found time to 
practice kendo (Japanese fencing). 
He is survived by a wife, Mineko, and 
their two children, a 9-year-old 
daughter and 3-year-old son. 



PLATINUM EUROPE AWARDS 

(Continued fnnn page ffgj 



He adds, "[Show producer] Lisa 
Anderson and her production team 
did a highly professional job, and the 
support and encouragement of IFPI, 
particularly my fellow European 
board members, was crucial in mak- 
ing the awards a success." 

The IFPI presentation July 10 gave 
Jean-Michel Jarre his first opportu- 
nity to address the media in his new 
post as European industry artist 
spokesman. Asked if the distribution 
of music on the Internet changes the 
existing relationship between artists 
and the industry, Jarre answered, 
"We, the artists, need the industry to 
make sure that our works are visible 
on the Net. To find your audience, you 



have to stick out of all the different 
things on offer." 

The conference sent out a clear 
message that copyrights are threat- 
ened by new technologies that enable 
pirates to not only make inferior 
copies but to clone a song into identi- 
cal-quality copies and distribute them 
worldwide at low cost via the Internet. 

"I do believe this major issue is now 
being recognized in the right quar- 
ters," says Perry. He is adamant that 
the Platinum Awards "go from 
strength to strength. We will shortly 
commence preparations for the third 
edition of the Platinum Awards, 
which is scheduled to take place in 
July 2000." 
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Creative Marketing Campaigns Pay Off For Video Retailers 



BY STEVE TRAIMAN 

NEW YORK— It's no accident that 
both home video sell-through and 
rental volume held up during the 
year's first half. The industry's 
largest retailers are determined to 
keep things going on the same track 
through the summer into what is 
shaping up to be another big holiday 
sell-through season. 

Creative advertising and market- 
ing campaigns involving network and 
cable TV, radio, print, and direct mail 
are credited for much of the success. 

For Blockbuster Entertainment it's 
"Get your movie . . . and go home 
happy." Hollywood Entertainment is 
boosting "Welcome to Hollywood." At 
West Coast Video it's "We give you 
more of what you want" And for the 
Suncoast Motion Picture Co. division 
of the Musicland Group, the philoso- 
phy is "We know movies . . . Suncoast 
is Hollywood and Star Power." 

Blockbuster, following the fancy 
footsteps of its "Dancing Baby" and 



"Dancing/Singing Video Boxes," has 
a new lineup of six edgy, innovative 
15- and 30-second TV commercials 
that made their debut 
June 15. 

"You never want to 
wear out your welcome, 
so we're slowly parceling 
them out," explains Scott 
Parks, director of adver- 
tising for the chain, 
which operates 6,000 
Blockbuster Video and 
400 Blockbuster Music 
outlets in the U.S. and its 
territories and 26 foreign 
countries. 

"One goal was to cre- 
ate commercials that 
were as captivating as 
the movies we want our 
customers to buy and 
rent," he adds. "Simulta- 
neously, we want to pro- 
mote the fact that at 
Blockbuster, you'll 'get 




your movie . . . and go home happy.' 
These objectives were achieved by 
Young & Rubicam, our New York 
agency, using state-of- 
the-art special effects, 
special locations, and 
intricately built sets for 
each commercial." 

Different versions of 
the new commercials 
are linked to various 
new releases. The ad 
called "Senses" was 
married to "Scream 2," 
"Prisoners" to "Wag 
The Dog," and "Dino- 
saurs" to the fall sell- 
through release of 
"Godzilla" and "The 
Land Before Time VI." 
"Waiting" addresses 
the fact that movies are 
released on video well 
before other media 
such as pav-per-view or 
cable TV 



Best Buy's 'Boadie' Promotes lour 



BY JENNY LAND 

NEW YORK— Best Buy is turning 
the "real world" on its head. 

Although MTV was the first to 
tap bottoms-up marketing by 
turning a camera on fresh-off-the- 
street Generation X-ers, Best Buy 
has updated the slacker model. As 
part of its recently announced 
strategy of sponsoring tours to 
heighten its brand among music 
buyers, Best Buy is introducing us 
to Jeff Rosenzweig — a recent 
MBA graduate moonlighting as a 
roadie for the Jimmy Page & 
Robert Plant tour. 

Putting Rosenzweig's business 
degree to good use, Best Buy has 
taken someone from the real world 
and put him in the rock star's 




world. And as with MTV anybody 
can play voyeur to Rosenzweig's 
road adventures. Just head for 
Best Buy's World Wide Web page 
(www.bestbuy.com,) and you'll find 
a road diary containing everything 
from definitions of backstage lingo 
to onstage attire. 

Gary Arnold, senior VP of mar- 
keting at Best Buy, explains the 
impetus behind the roadie idea. 
"We're trying to bring everybody 



into the touring activities and let 
the consumer who is waiting for 
the tour to come to their home- 
town know what's happening 
before the tour gets there, and 
we're looking at how do you do 
that," Arnold says. 

"Do I think that this will devel- 
op further? Absolutely. As we're 
able to work closely with artists, 
and artists are able to say, 'I saw 
what Best Buy did with Page & 
Plant in terms of the roadie 
reports.' And perhaps . . . we'll 
start streaming video or stream- 
ing some live performance every 
night." 

Rosenzweig calls it grass-roots 
marketing. "I definitely think if 

(Continued on page 67) 



Blockbuster also has extended its 
successful Gift Card program to a 
special $10 collector's edition card 
linked to 11 movies in the American 
Film Institute's (AFI) top 100 movies 
promotion. Included are "The Sound 
Of Music," "On The Waterfront," 
"The African Queen," "Close En- 
counters Of The Third Kind," "Law- 
rence Of Arabia," "Gone With The 
Wind," "The Graduate," "Guess 
Who's Coming To Dinner?," "From 
Here To Eternity," and "Mr. Smith 
Goes To Washington." There's also a 
special $5 "Titanic" card offered in a 
pre-sell program for the Sept 1 sell- 



through release. 

Another creative approach is 
geared to the Hispanic community. 
"After a successful test last fall on the 
West Coast" Parks says, "we expand- 
ed our Spanish-language TV and 
print campaign from LA, San Fran- 
cisco, Fresno, and San Diego to 
include San Antonio, Dallas, Houston, 
and Chicago, among key markets. 
We've supplemented our network buy 
on Univision Spanish-language sta- 
tions to include spot buys as well. 
We've tracked responses to prove it's 
a vital market for us." 

(Continued on page 70) 



Better Films Have Led To More 
Rentals In '98, Survey Says 



V I DEO RENTAL revenue rose 
4.8% for the first six months of 
this year, and at least one sur- 
vey says this is because the 
movies out on cassette have 
been better than last 
year's releases. In 
1997, the market actu- 
ally declined 4.2%. 

The Video Software 
Dealers Assn. (VSDA) 
commissioned re- 
search last year to 
examine consumer at- 
titudes concerning the 
buying and renting of 
video. Results of the 
survey, by Yankelovich 
Partners, were dis- 
closed at VSDA's an- 
nual convention in Las 
Vegas this month. 

From April 30 to May 25 of 
this year, the researchers polled 
1,938 U.S. consumers over the 
age of 18 who have VCRs in 




by Don Jeffrey 



their households. This was the 
second wave of Yankelovich's 
study of the video market for 
VSDA; the first was done last 
November, with results released 
^^^ m earlier this year. 

According to the 
new research, 24% of 
respondents said the 
quality of films on 
video has been better 
this year. Looking at 
Billboard's video ren- 
tal chart for the peri- 
od covered by the 
study, you see titles 
like "L.A. Confiden- 
tial," "Boogie Nights," 
and "The Full Monty." 

In last year's first 
wave of the research, 
only 18% of respon- 
dents said movies were better 
that year than in the previous 
year. A Billboard video rental 
(Continued on page 67) 
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Relied upon by the entire music and audiobook industry, Billboard's (998 
Record Retailing Directory contains over 7,000 updated listings of indepen- 
dent and chain record stores, chain headquarters, and audiobook retailers. 

Jam-packed with listings: 

■ store names and addresses ■ phone and fax numbers ■ e-mail addresses 

■ chain store planners and buyers ■ store genre or music specialization 



1 P^vJ 1 






















RRD packs all this accurate and up-to-date information into one com- 
prehensive 6x9 directory that's easy-to-carry and easy-to-use. Industry 
leaders agree • this source of reliable information is too valuable to be 
without. To get connected to the industry, order your copy today for 
only $165 plus $6 shipping and handling ($13 for international orders). 

To order, call (800) 344-71 1 9. outside the U.S. call (732) 363-4156. 
You can also fax your order to (732) 363-0338, or mail this ad with 
payment to: Billboard Directories, RO. Box 20 1 6. Lakewood. NJ 0870 1 . 
Get a jump on your competition! Order bulk copies for your entire 
sales staff and marketing team - call us today for special rates! 



Please add appropriate sales tax in NY. NJ, PA. CA.TN. MA. IL & DC, Orders payable in U.S. funds only.AII sales are final. 



BILLBOARD JULY 25. 1998 



65 



Merchants & Marketing 



Safari Sound Feeds The Good Times With Music In Mobile, Ala. 



BY PATRICIA BATES 

MOBILE, Ala.— Satori Sound 
Records carries exuberant recordings 
that go beyond the pre-Lenten pro- 
cessional "When The Saints Go 
Marchin' In" for what residents here 
say is America's 
oldest Man i i Gras. 

"We usually 
have more out- 
of-town collectors 
in Mobile during 
the month from January to February," 
says Charles Cox, owner of the 1,200- 
square-foot independent store. "The 
musicians also tell me that's when 
they get paid the highest wages and 



tips at the nightclubs along Dauphin 
Street" 

The French started what was 
called "Boef Gras" (Fat Beef) in 
Mobile in 1703, nearly 125 years 
before the revelry began in 1827 at 
New Orleans. Today, Mardi Gras (Fat 
Tuesday) is an $18 million annual 
industry here, with costumed dress 
balls starting in November and more 
than 20 parades of floats and masked 
horsemen beginning two weeks 
before Lent in January. 

"Mobile has the second-largest 
Mardi Gras in the U.S. behind New 
Orleans, and many people from here 
go to both of them. But ours is more 




newsline... 



RECORDING INDUSTRY ASSN. OF AMERICA (RIAA) has obtained a $500,000 
cash settlement from two companies, ETV Network and Promo Only, that 
sold an unauthorized 40-CD compilation, "The Platinum Series." The set, 
retailing between $700 and $900, contained more than 800 infringed 
recordings from such acts as Michael Jackson, Nirvana, 
Boyz II Men, and the Beatles. The companies agreed to 
turn over all their profits and the remaining inventory. 
The RIAA also obtained $250,000 cash from the Pros 
Entertainment Services Inc. for copyright infringement 
on 500 sets of a nine-volume DJ compilation called "DJ 
Tools" that contained 160 tracks by such artists as 
Madonna, Whitney Houston, and Eric Clapton. 

ACCESS ENTERTAINMENT NETWORK, a music infomercial programmer for 
cable TV says it has launched a national 24-hour cable channel featuring 
paid programming from the music industry, including music videos, in 
markets reaching 6 million households. Labels, retailers, and a magazine 
with which it has deals include A&M, Borders Books & Music, Best Buy, 
Virgin Records, Epic, Island, Relativity, Penalty, Restless, and Spin. Cable 
systems on which the programming will appear are operated by TCI, 
Comcast, MediaOne, and Cox. 

MUSICLAND STORES says sales from stores open at least a year rose 
b£>% in the five weeks that ended July 4 from the same period last year. 
Same-store sales for the Media Play and On Cue superstores rose 7.1%; 
for the Sam Goody/Musieland and Suneoast Motion Picture Co. mall 
stores, they were up 5.2%. The company states that sales "exceeded our 
expectations, led by strong results at Media Play." 

METRO-GOLD WYN-MAYER plans to issue about $250 million worth of secu- 
rities backed by expected film revenue. According to Asset-Backed Alert, 
this is the second issue backed by film revenue; the first was a $325 mil- 
lion deal last year by DreamWorks SKG. Citicorp Securities will manage 
the MGM transaction. Upcoming MGM films include "Ronin" with Robert 
De Niro and "Ump" with Bruce Willis. 

MY-CD, an online music company, has formed an alliance with Playboy 
Online under which visitors to www.playboy.com will be able to buy cus- 
tomized CDs compiled from MY-CD's song library. 
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of a family attraction than theirs," 
says Cox. "The three most-requested 
numbers we associate with it in 
Mobile are 'Carnival Time' by Al 
Johnson, 'Go To The Mardi Gras' by 
Professor Longhair, and 'The Mardi 
Gras Mambo' by the Hawketts from 
the 'New Orleans Party Classics' CD 
[on Rhino]." 

Satori — a Buddhist term for 
"enlightenment" — has more than 
4,000 new and 5,000 used CD titles at 
its Old Shell Road location near a res- 
idential neighborhood. 

Cox took philosophy courses at the 
University of South Alabama less 
than a half-mile away, but he now dis- 
penses knowledge about music to his 
customers. 

He opened Satori Sound Records in 
1988 in this port city Today, it is a Zen- 
den of rock, with 40% of its inventory 
in classic or mainstream rock and 
another 20% in indie rock. Electroni- 
ca accounts for 15%, and jazz is about 
10%. Blues, rap, and country/honky- 
tonk/rockabilly are about 5% each. 

"We've had steady sales for the last 
three years, with December usually 
our top month. That's when everybody 
purchases their boxed sets for $40 or 
$50 apiece for Christmas," says Cox. 
"I think our best overall year was in 
1995, before online retail on the Inter- 
net and direct-mail record clubs." 



BILLBOARD 

RETAI L_ 

IS COMING SOON TO 
A STORE NEAR YOU! 



His brick-and-mortar competition 
consists of Peaches and Camelot, two 
major merchants that have dominat- 
ed southern Alabama for years, and 
Blockbuster Music, which has been in 
the area since 1995. 

Satori Sound Records closed a sec- 
ond location, about 30-40 minutes 
away at Foley, Ala. "I think someone 
else could open another independent 
store there, and they would do well 
around Gulf Shores," says Cox, who 
now has two employees. "For me, I felt 
like it was twice the management 
problem, and I didn't want to keep 
running back and forth to the area. 
We got many special orders for CDs 
from there." 

On the nearby Gulf Shores beaches, 
people listen to everything from ska 
to calypso. "They ask about Jimmy 
Buffett CDs, but they also want 
Caribbean-influenced music," says 
Cox. "They like ska because it's faster 
than Bob Marley, and it has the feel of 
bands from the '60s." 

Satori Sound Records has an opti- 
mum location, between two campus- 




Record hunters can score a good bar- 
gain on old vinyl at Satori Sound 
Records, which offers everything from 
classic soundtracks like "The Wizard 
Of Oz" to obscure rockabilly records 
like "Speedbuggy." (Photo: Patricia 
Bates) 



Mil I ' 

Satori Sound Records owner Charles 
Cox also stocks his record store with 
rock T-shirts, which he says are popu- 
lar with spring breakers traveling 
along the Gulf shoreline. (Photo: Patri- 
cia Bates) 



EXECUTIVE TURNTABLE 



HOME VIDEO. Deluxe Video Services 
Inc. in Deerfield, 111., names Alan 
R. Fields VP of strategic market- 
ing. He was a consultant to the com- 
pany. 

Paramount Home Video promotes 
Bonnie Fisher Pollan to VP of 
sales national sell-through in Hous- 
ton and Ken Williams to VP of 




sales, retail, and distribution in 
Atlanta. Fisher Pollan will continue 
her duties as head of sell-through. 
Williams was executive director of 
distribution and retail sales. 



DISTRIBUTION. Sony Music Distribution 
in New York promotes Samuel 
LaFontaine to director of finance and 
Kevin McGarry to manager of finance. 
They were, respectively, manager of 
finance and senior staff accountant 

BMG Distribution in New York pro- 
motes Wendy Schlesinger to VP of 
marketing and Mari Robinson to 
manager of black music college mar- 
keting reps. They were, respectively, 
senior director of marketing and coor- 
dinator of black music college market- 
ing reps. 

NEW MEDIA. Hasbro Interactive in 
Beverly, Mass., names John Hurlbut 
VP of marketing. He was senior VP 
and director of new business develop- 
ment at Ingalls Advertising. 

TheDJ.com in Burlingame, Calif., 
names Fred Mclntyre VP of business 
development. He was VP of media 
ventures at Spin and Vibe magazines. 



es — the University of South Alabama, 
with enrollment over 12,000, and 
Spring Hill College, a private institu- 
tion with 1,425 students. The Brick 
Pit — voted the No. 1 barbecue joint in 
Mobile in one readers' poll — is just 
next door. Cox supplies CDs to that 
establishment, which plays them out- 
doors to patrons at picnic tables. 

Spring break means a 30% de- 
crease in revenue, as most undergrads 
go home or on vacation in late March, 
he says. But, he adds, "the students 
reward themselves in June after their 
final exams. They buy music after 
they cash in their used textbooks." 

There is no college radio airplay in 
Mobile, but Cox does commercials on 
the University of South Alabama's TV 
station. He also uses the university's 
newspaper and two rock radio sta- 
tions in the area. 

There's no need for expensive 
advertising, because 18- to 22-year- 
olds respond more to fliers, says Cox. 
He posts them in the hallways of the 
student union next to mailboxes or in 
the lobbies of the dorms. He does 
some couponing, but no more than $2 
off a new or used CD. 

"Before August, we stock up on 
posters because we know they'll be 
decorating their walls," says Cox. "By 
March, we need more T-shirts 
because the weather gets so nice here 
on the Gulf Coast." 

About 1,000 square feet (of the 
store's total 1,200) have been set aside 
for racking product "Well be getting 
new fixtures for the CDs, but that's 
about all for now," says Cox, who, 
unlike most retailers, has equity in 
both the building and the land. 

He says he has "changed a few dis- 
tributors over the years, usually be- 
cause I'm seeking the lowest prices 
and shipping rates. As an indepen- 
dent we pay at least $10.75 to $1 1 per 
CD wholesale. The most profit we can 
make is about $4 on each, and that is 
if we don't have them on special." 

The store also takes CDs on con- 
signment from artists who play on 
Dauphin Street, such as Mobile's 
Haere Marve; Jackson, Miss.' Law Of 
Nature; Southern mainstream rock 
band Slow Moses; rockabilly act 
Gretsch Rockin' Cat & the Modern 
Eldorados; and Creed. 

"Creed sold about 200 copies of 
their independent CD with us," says 
Cox. "They are a modern rock band- 
kind of like a Pearl Jam — from Talla- 
hassee, Fla., and they've since gotten 
a label deal on Wind-Up Records." 




Nestled between two college campus- 
es. Satori Sound Records can count 
on a consistent customer base for its 
collection of vintage LPs, current CDs, 
and artist T-shirts. (Photo: Patricia 
Bates) 
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weekly lottery ticket, according to 
Craig Froelich, sales engineer for 
WebVision (which hosts the Best 
Buy online auction). "Auctions 
have really become a form of gam- 
bling. People are getting so 
wrapped up in the auction itself — 
almost like a game — and they'll 
end up spending far more than 
they thought they would." 

Although the fans can bid as low- 
as twice the ticket value — these 
being charity auctions — bids have 
gone as high as $710 for a pair of 
tickets to the New York show. Bids 
for the New York show closed 
July 9, with 48 of the 50 tickets 
receiving them. 

But unlike a lottery ticket, the 
winning bidders always get their 
money's worth. Not only do they 
get a pair of choice tickets but they 
also get a tax write-off. And, 
according to Arnold, when you 
include the compilation CD and the 
$50 of Best Buy coupons that come 
with it, "it's almost like the price 
of the ticket has been covered." 

The disc — containing songs 
from the sponsored artists, as well 
as work from artists from the 
same genre — also comes with 
coupons with discounts for releas- 
es from the featured artists. 
Best Buy Internet music man- 



BEST BUY'S 'ROADIE' PROMOTES TOUR 

(Continued from page 65) 

you're trying to appeal to a broad 
base of people, [you can] take an 
everyday person and provide them 
with an experience of a lifetime 
that everyone can look up to." 

By making the experience inter- 
active, he says, Best Buy is not 
only tapping an increasingly In- 
ternet-connected, "hip, young gen- 
eration" but also rejuvenating the 
whole concertgoing experience. 
And fans aren't the only ones ben- 
efiting. 

In addition to fulfilling his on- 
line commitment, Rosenzweig 
hangs Best Buy banners at the 
concerts and in general ensures 
that the merchant has visibility at 
each show. 

As Best Buy continues to extend 
its presence in the live music 
arena and the cyberspace market- 
place, its goal is to develop an 
interactive marketing strategy 
that makes concerts more valuable 
for the fans, labels, and artists, as 
well as itself. While labels and 
artists are getting increased expo- 
sure from Best Buy's TV, print, 
and in-store promotions, Page & 
Plant fans are receiving a full con- 
cert experience, including every- 
thing from a free compilation CD 
(for the cost of shipping and han- 
dling) to concert previews via the 
roadie report. 

In addition to following the 
roadie reports, fans can E-mail 
the roadie with questions for a 
Page & Plant interview that will 
eventually be posted on the Web 
site. And if that's not enough, they 
can log onto the site and bid for 
second- through lOth-row tickets 
via Best Buy's online ticket auc- 
tion. All the profits go to the Best 
Buy Children's Foundation, which 
supports children's organizations 
in cities where the merchant is 
located. 

Wanting to give back to the fans 
and do something to support chil- 
dren's causes, Page & Plant's 
manager, Bill Curbishley, first 
offered to sell Best Buy a select 
number of tickets at face value if 
it agreed to sponsor an online tick- 
et auction to benefit its charity. 

"I just kept thinking about the 
fact that scalpers get ahold of tick- 
ets, and they charge the fans four 
or five times the price and [fans] 
find they get a ticket on the 20th 
row," says Curbishley. "The online 
auction works on two levels. We 
undermined the scalper because 
we think that is a really bad prac- 
tice to exploit the fans, and it ben- 
efits children." 

Given recent fan cynicism 
toward live shows, the online auc- 
tion is expected to regenerate 
some of the concert excitement 
lost in the advent of 15-minute 
sellouts and scalper monopolies. 
And according to online research 
analyst Varda Lief, who works for 
the Cambridge, Mass. -based For- 
rester Research, the novelty and 
thrill of an auction ultimately gen- 
erates "its own kind of press." 

It's a thrill comparable to that 
rush you get from scratching your 



ager Ted Singer explains that the 
interactive promotion also pays off 
in terms of increased traffic at 
Best Buy's Web site, which links 
all these initiatives in one location. 
Wanting to humanize the Internet, 
Singer says that the roadie re- 
ports and online auction animate 
potentially stale promotional 
strategies. 

"There's something that's alive 
about it," says Singer. "Anybody 
can make lists. I like the human 
element involved in the Internet." 

It's that human element that 
MTV has been packaging and sell- 
ing for years. But in this case, 
Best Buy isn't just spinning itself 
as a live music sponsor; it claims 
to be trying to reincarnate the 
whole live music experience. And 
Curbishley argues that music 
retailers are the perfect people to 
do that. 

"I like the idea of being spon- 
sored by an affiliate and someone 
who's in the business," says Cur- 
bishley. "I could never imagine 
being sponsored by a perfume 
company or something like that." 

Curbishley hopes that other 
music retailers jump on the band- 
wagon. But, in the meantime, fans 
can still place bids for tickets for 
the September/October shows. 



BUYING TRENDS 

(Cont in ued from page 65) 
chart from May 1997 shows that 
the top two titles were "Sleepers" 
and "The Ghost And The Dark- 
ness." 

Another thing the researchers 
found was stability in overall 
video renting. This year, 29% of 
those polled said they rented at 
least once a week, the same per- 
centage as last year. And, just as 
in 1997, 42% said they rented once 
or twice a month. 

Besides weaker films, another 
reason for last year's rental 
decline was the growing popular- 
ity of digital broadcast satellite, 
or DBS. The video industry fears 
subscribers to this high-quality 
service will receive movies in 
their homes via satellite and never 
visit video stores again. 

But this year, Yankelovich found 
there was no drop-off in rental 
activity among DBS subscribers. 
The study says 18% rented more 
videos than last year; 16% said so 
in the first wave of the research. 
More important, while 44% said 
they rented fewer videos this 
year, last year 51% did. 

Moreover, there hasn't been any 
rush to DBS by VCR owners. Last 
year the study showed that 11% of 
VCR owners subscribed to DBS 
services. In the new study, only 
11.3% said they were satellite 
subscribers. 

And, if the study is correct, it's 
unlikely that there will be a big 
run on satellite dishes in the com- 
ing year. Yankelovich found that 
only 6% of VCR owners said they 
were "extremely likely" to sub- 



scribe to DBS over the next 12 
months. And some news that 
should be heartening to video 
retailers is that 83% of VCR own- 
ers said they were "not very like- 
ly" or "not at all likely" to go 
satellite. 

But there was a warning in the 
data about DBS. The researchers 
pointed out that the potential 
satellite subscribers are the most 
valuable video customers. 41% of 
likely DBSers are high-frequen- 
cy renters, and 35% said they 
rented more video this year than 
last. 

And, when Yankelovich asked 
DBS subscribers why they bought 
the service, 65% said it was for 
the movie channels. The only 
attraction that ranked higher 
(67%) was the increased number 
of channels. In third place, cited 
by 52% of those polled, was access 
to more pay-per-view (PPV) 
movies. 

Yankelovich concludes that DBS 
use is "important to the video 
industry because it may provide 
insight on how consumers will 
react" to the next big threat: 
enhanced PPV on cable TV, or 
video on demand. 

But the researchers also say 
home video can stand up to this 
competition by "making the video 
model more attractive." And three 
ways in which that can be done, it 
adds, are by "making returning 
easier, educating consumers about 
PPV windows, and perhaps by 
improving technology, such as 
with DVD." 
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Catalog albums are 2-year-old titles that have fallen below No. 100 on The Billboard 200 or reissues al 
older albums. Total Chart Weeks column reflects combined weeks title has appeared on The Billboard 
200 and Top Pop Catalog Albums. • Recording Industry Assn. Of America IRIAA) certification for sales 
of 500,000 units. A RIAA certification for sales of 1 million units, with multimillion sellers indicated by 
a numeral following the symbol. 'Asterisk indicates vinyl LP is available. Most tape prices, and CD prices 
for BMG and WEA, labels are suggested lists. Tape prices marked EQ, and all other CD pnees, are equiva- 
lent prices, which are projected from wholesale prices ■ indicates past or present Healseeker title. 
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HMV Details Plans For New 
And Current Outlets In NYC 



RETAIL 
TRACK 

by Ed Christman 
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I HE HMV brain trust was in 
New York last week, making the 
rounds to talk up its planned store 
for Harlem. Retail Track had the 
pleasure of sitting down with Stu- 
art McAllister, CEO of the HMV 
Media Group, and Pete Luck- 
hurst, HMV president of North 
America, to get the lowdown on 
that store as 
well as other 
upcoming pro- 
jects. 

HMV will 
build a 15,000- 
square-foot, 
two-level store 
in a retail and 
entertainment 

complex known as Harlem USA 
(Billboard, Oct. 11, 1997). That 
complex, which will take in 
290,000 square feet, will include a 
nine-screen Cineplex Odeon the- 
ater, a Disney Store, and Old Navy. 
It will be on 125th Street, the pre- 
mier retail street in Harlem. 

McAllister said that opening the 
store there was an "economic deci- 
sion." But he adds that HMV's 
board of directors found it appeal- 
ing to make an "investment in a 
community like Harlem, which has 
given so much to music and yet has 
been neglected." McAllister re- 
ported that the store will create 
50 jobs, most of which will be filled 
by hiring from the local communi- 
ty. That store will open next July. 

Luckhurst said the store would 
open with a full array of inventory, 




but as the store accumulates infor- 
mation on what is selling, he expects 
that some genres will be edited and 
could be downsized significantly or 
eliminated. That is why the store is 
planned for only 15,000 square feet, 
instead of the bigger 30,000-square- 
foot locations that HMV prefers. 
But McAllister added that should 
their sales esti- 
^ =i mates for some 
genres prove 
wrong, HMV 
could expand 
the store. 
Meanwhile, 

McAllister 

noted that the 
planned 
30,000-square-foot store on 42nd 
Street in Manhattan will also open 
next year. And he said that he still 
sees an opportunity to open one 
more HMV store in Manhattan, in 
the "southern part of the city," 
although he did not elaborate. 
(Hint: downtown in (Jreenwhich 
Village.) 

Getting back to the immediate 
future, Luckhurst chimed in that 
the other big project on the boards 
for HMV is a renovation for the 
72nd Street store, which will 
begin right after Christmas. He 
said, "It will be modeled on the 
design in our Fifth Avenue store 
and Herald Square store," which, 
McAllister observed, is the proto- 
type for HMV worldwide. 
On the flip side of the equation, 
(Continued on page 70) 
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• SI 0 million' worth 
of Disney-funded, 
instant consumer 
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holidays and beyond. 
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Rebecca Gates' Retail Campaign Could Re Next Year's Model 



H IT 'EM WHERE THEY AINT: 
Declarations of Independents' 
quote for the week — maybe our 
quote for the year — comes from 
vocalist Rebecca Gates of the 
Spinanes. 

"The music business never 
makes much sense," Gates told 
writer Peter Margasak, who 
interviewed her for his music col- 
umn Post No Bills in the June 26 
edition of The Chicago Reader. 
"I'm in a position where I get told, 
'MTV doesn't want it 'cause it's not 
on radio, radio doesn't want it 
'cause it's not on MTV, college 
radio is tighter than ever, you can't 
tour in summer because school's 
not in session, you can't tour in 
winter because the weather's bad.' 
I'm always being told from all 
sides, 'You can't, you can't, you 
can't.' " 

Margasak notes that Gates — 
now the lone full-time member of 
the Spinanes following the depar- 
ture of drummer Scott Plouf last 
year — decided to take the bull by 
the horns and explore alternative 
methods to promote her new 
album, "Arches And Aisles," which 
was released in June by Seattle- 
based Sub Pop. 

She decided to play solo shows 
at Urban Outfitters stores in the 
Pacific Northwest and on the West 
Coast. 

Performing live in retail outlets 
that sell sweatshirts and back- 
packs, and not CDs, may seem like 
an unusual route for a musician. 
And that's entirely Gates' point, 
and it strikes us as a good and 
smart one. Indie artists will ignore 
alternative marketing approaches 
like Gates' at their own peril. 

We've been covering the mar- 
keting and promotion of music at 
Billboard for more than a decade, 
and we still talk to artists and 
record labels about their upcoming 
releases week in and week out. 
Whether the labels in question are 
major or independent, we general- 
ly get the same thing from every- 
body — that they plan to promote a 
new record through radio airplay, 
MTV air time, and conventional 
touring. 

These are tired ideas, and they 
often don't fly in an increasingly 
constricted marketplace. In par- 
ticular, this sort of everyday strat- 
egy will defeat an independent 
company, which just doesn't have 
the resources or the manpower to 
compete with the majors for radio 
or MTV exposure and certainly 
can't make any large commitment 
of tour-support dollars. 

An end run like Gates' — one 
that defies the conservative con- 
ventional wisdom of the industry — 
is one that bears some considera- 
tion. It's the contemporary 
application of Robert Fripp's 
enduring concept of the artist as a 
"small, mobile, intelligent unit." 

Sure, everybody would like to be 
able to play at Borders, but that 
marketing gimmick isn't news to 
anyone in the record business any- 




by Chris Morris 

more. In her retail campaign, 
Gates made an associative leap 
that many aren't capable of: She 
realized that some of the audience 
she's seeking may be as interested 
in purchasing a pair of wool socks 
as they are in buying a CD. 

No matter where you play, music 
consumers are literally a stone's 
throw away, logistically speaking: 
In Santa Monica, Calif., where 
Gates played an Urban Outfitters 
gig, the retailer is located on the 
Third Street Promenade — basical- 
ly, a large outdoor mall — across 
the street and a quarter of a block 
away from a Borders store and 
within a block of two other music 
retailers. 

Gates, who claims to have ac- 
quired some new fans through her 
Urban Outfitters campaign, has 
opened new ground for her music 
by doing what indies are supposed 
to do — thinking creatively and not 
taking no for an answer. We advise 
other independent artists to weigh 
the concept that's in play here and 
to realize that any retail environ- 
ment is a possible gateway to new 
exposure and potential sales. 

FlAG WAVING: How many 
singer-songwriter/poets does it 
take to screw in a lightbulb? Just 
one: Tom House. 

This is no joke (obviously). House, 
whose second album, "This White 
Man's Burden," is 
due Tuesday (21) 
from Chicago- 
based Checkered 
Past Records, has 
a full- time gig re- 
lamping and re- 
fixturing de- 
partment stores 
for the Dillards 
chain. 

House, who was based in 
Nashville for years, says he likes his 
itinerant lifestyle, which will take 
him through the state of Texas in 
the immediate future. "I've always 
worked alone, which is what I like a 
lot," he says. "[Dillards is] very 
open-minded about my music . . . 
They'll fly me back for the CD- 
release party." 

House has been active as a song- 
writer and published poet for two 
decades. He has branched into 
musical theater as well. He co- 
authored an adaptation of William 
Faulkner's "As I Lay Dying" and 
wrote an opera, commissioned by 
the city of Memphis, based on a 
chapter of Faulkner's "Light In 
August." Beginning Nov. 13, the 
Alabama Shakespeare Festival in 
Montgomery will mount the play 




"Fair And Tender Ladies," an 
adaptation of a novel by North Car- 
olina writer Lee Smith, featuring 
music by House. 

But it's House's rough-hewn and 
frequently unsettling albums that 
have garnered the greatest atten- 
tion in the last year. His 1997 
Checkered Past debut, "The 
Neighborhood Is Changing," fea- 
tured the striking song "I'm In 
Love With Susan Smith," House's 
astonishing response to Smith's 
notorious murder of her two chil- 
dren. The current record includes 
the equally impressive and dis- 
turbing "Mansberger," a six- 
minute track about a 19th-century 
farmer whose entire family is 



wiped out by scarlet fever. 

House acknowledges that his 
material excites a wide range of 
emotions in audiences at his rare 
live performances: "I had looks of 
incredible awe on people's faces . . . 
Then there'll be some people who'll 
try not to look at me when I walk 
by." 

On his album. House, who plays 
guitar, is accompanied by man- 
dolinist/guitarist Tommy Gold- 
smith, a longtime associate who 
first encouraged the songwriter to 
record his work, and percussionist 
Scott Chase, who — appropriately, 
given the raw nature of House's 
work — plays a paint bucket with 
steel brushes. 



In the rare instances when House 
takes his music on the road, he is 
likely to perform solo, since the gigs 
are usually sidelines to his day job. 

"I'm never sure how [touring] 
works," he says. "I have a hard 
time with it ... I play in the towns 
that I'm in sometimes. If I find 
radio stations when I drive around, 
I deal with them . . . There's a lot 
of BS dealin' with this. It's a part 
of the business, and it's a part I 
don't deal with very well." 

House feels that his relatively 
infrequent live performances help 
keep his songs alive: "If I were a 
working musician who did 'em 200 
times a year, they'd have a different 
life." 
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CREATIVE MARKETING CAMPAIGNS PAY OFF FOR VIDEO RETAILERS 

(Continued from page 65) 



Taking another tack, Hollywood 
Video began airing its "Welcome to 
Hollywood" TV and radio campaign 
May 21. All the nine TV and eight 
radio spots were filmed or taped in a 
store location by Cliff Freeman & 
Partners, the New York-based 
Saatchi & Saatchi subsidiary that cre- 
ated the highly successful "Pizza, 
pizza" and "Yeah, we got that" cam- 
paigns for Little Caesars and Staples, 
respectively. 

Jennifer Brauer, senior director of 
marketing and advertising for the 
950-store Hollywood Video chain, 
says, "We wanted to show consumers 
that when they walk into any store 
they can expect not only great Holly- 
wood entertainment but also an envi- 
ronment in which they receive star 
treatment" 

Each of the nine spots "gives a Hol- 
ly wood-esque kind of feel," explains 
Freeman account executive Cathy 
Goldman. "They all feature employ- 



RETAIL TRACK 

(Continued from page 68) 

HMV USA has been pruning 
stores from its portfolio, having 
shuttered two outlets this year, 
one in Kentucky and one in Man- 
hasset, N.Y. 

Moreover, McAllister said that 
after dabbling in smaller mall 
stores, HMV would "be more 
inclined to open bigger stores." 

On a final note, Luckhurst 
acknowledged that the consoli- 
dation of HMV USA into the 
Canadian operation earlier this 
year to form HMV North 
America had some rough spots. 
But he added that the U.S. 



ees highlighting fun and classic ele- 
ments of Hollywood moviemaking 
such as action-packed special effects, 
stunts, lights, and cameras. Each 
radio spot is a 60-second, humorous 
encapsulation of a movie plot, such as 
the 'Tomorrow Never Dies' Bond 
release or the upcoming 'Titanic' 
mega-hit" 

The first wave of the campaign will 
run through Sept 14, and the agency 
is just starting on fourth-quarter 
buys, according to Goldman. 

On another front the agency cre- 
ated TV tags in 30 markets for a 
"Double Feature" promotion that ran 
from June 15-30, with customers pay- 
ing $9.95 upfront to get their second 
rental free during the following 30 
days. 

"We'll be able to track responses 
against a similar promotion that ran 
back in April prior to the TV cam- 
paign," Goldman notes. 

Innovative marketing and in-store 



operations are now "working as 
good if not better than it was 
when in Connecticut." 

Wea IS contemplating making 
an adjustment in its distribution 
lineup. Currently, the company 
has four stocking branches and, 
in Olyphant, Pa., one central 
facility. According to a memo 
circulated to employees earlier 
this month, the company is 
thinking about moving the ware- 
house function of its stocking 
branch in Bridgeport, N.J., to its 
central facility, which is only a 




An image from Hollywood Video's 
"Welcome to Hollywood" ad cam- 
paign. 



promotions were credited with con- 
tributing to West Coast Video's solid 
revenue and pretax earnings in- 
creases for the second quarter, which 
ended May 3. 

"We started early this year in 
pushing 'West Coast gives you more 



two-hour drive away. 

WEA stocking branches, which 
also include depots in Atlanta, 
Los Angeles, and Chicago, typi- 
cally carry 4,000 to 5,000 units of 
the company's best-selling titles. 
If the move comes to pass, the 
other functions of the branch, 
including sales, marketing, 
accounting, credit, and order 
entry, would be moved to an 
office building somewhere in the 
South Jersey/Philadelphia area. 

A spokesman says that a final 
decision has yet to be made on 
the Bridgeport warehouse. 



of what you want,' " says Steven 
Apple, corporate development VP for 
the 503-outlet chain, which operates 
in 23 states. 

"Our focus on sell-through with 
our trademark red metal towers real- 
ly paid off in the last holiday season," 
he adds, "with business up 35%-S0% 
from the prior year. For the first half 
we're tracking very positive numbers. 
We're committed to continuing a 
broad-based, store-branding mer- 
chandising campaign that will culmi- 
nate in what we expect will be anoth- 
er big fourth quarter. We already 
announced an incredible commitment 
of 100,000 copies of 'Titanic' for the 
chain, our biggest for any title." 

West Coast launched its first chain- 
wide TV campaign in June, rotating 
two different 30- and 60-second spots 
with studio tags for specific releases. 
The campaign is focused around store 
clusters in about eight key markets, 
including Pennsylvania, northern 
New Jersey, Massachusetts, and Ohio. 
Cable buys include A&E, E!, USA, 
Nickelodeon, CNN, and ESPN. 

"This month we're featuring "The 
Wedding Singer,' " Apple notes. "In 
June it was 'Scream 2,' 'Spice World,' 
and 'Wag The Dog,' and in August 
into September obviously 'Titanic' 
will be the focus." 

Sell-through is getting a big direct- 
mail push, with monthly mailings to 
10,000 homes near each store. 

"We've taken a key title each 
month and slashed it to $3.99 if you 
buy two other movies," he says. "In 
May it was 'Pretty Woman,' and in 
June, the original 'Godzilla.' We also 
are mailing a Summer Entertain- 
ment Guide to create awareness of 
our catalog and new releases. It is an 
amplification of our monthly Spot- 



light on Video in-store newsletter and 
is going to 1.8 million customers in 
our key ADIs [areas of dominant 
influence]." 

Suncoast Motion Picture Co. has 
taken a broader approach to its adver- 
tising and marketing campaign. 

"We've already branded Suncoast 
as the place to go for knowledgeable 
people and the best selection," says 
Archie Benike, marketing VP for the 
Musicland Group. "We've always 
pushed 'we know movies' and have 
had the collector as a key customer at 
our 410 mostly mall-based outlets. 
Now we're reaching out to a broader 
audience, 'the movie lover.' Instead of 
going after major gift holidays, we 
are spreading our advertising 
through the year to take advantage of 
what we believe is still an expanding 
sell-through marketplace." 

The early commitment to DVD by 
Suncoast and other Musicland outlets 
has paid off handsomely. 

"We're very pleased with our ongo- 
ing cross-merchandising promotion 
with Sears Brand Central that is 
going into its second year as of Aug. 
1," he says. With any Toshiba or 
Philips DVD player purchase at 
Sears, the buyer gets a coupon for a 
free Warner Home Video-distributed 
DVD and a discount book with $50 in 
rebates on future purchases at Sun- 
coast or any other Musicland store. 

"The new program will be bigger, 
better, and more exciting," he adds. 
"DVD is nurturing right now, but as 
household penetration grows and 
price points come down, it will be an 
increasingly excellent revenue cen- 
ter." 

Suncoast has expanded its month- 
ly free-standing inserts in major- 
market Sunday newspapers and has 
gone after more broad-based maga- 
zine print exposure. 

"We're running in the entertain- 
ment section of such publications as 
In-style, Teen People, Premiere, and 
Entertainment Weekly," Benike says. 
"We have to go to different demo- 
graphics, younger buyers, and more 
females who are in the malls. We 
know that as in the audio industry, 
where more females are purchasing 
music, the same is happening in video. 
In-store we're promoting hot young 
stars like Ben Affleck, Matt Damon, 
Jennifer Lopez, and of course 
Leonardo DiCaprio." 

At the same time, Suncoast is not 
ignoring the collector. 

"We're taking the classics and 
making them bigger than life," 
Benike says. "We took all 400 nomi- 
nees for the AFI top 100 and pro- 
moted them with 'Suncoast is the 
place to think of first when you're 
buying classics.' We had a spot dur- 
ing the CBS AFI special and are run- 
ning ads on TNT for the 10 weeks 
they are promoting the final selec- 
tions by genre. We saw a significant 
lift for deep-catalog orders after our 
first AFI TV spot" 

The innovative approaches to 
advertising, marketing, and mer- 
chandising are paying off for the 
industry's biggest chains and giving 
smaller retailers some excellent mod- 
els for their own campaigns. 



Your 1 Mur^a^^ 




t mists 



Vicente <i2ernandez 

Entre el Amor y Yo 



Tiranos Del Norte 

"SOL" 




CD $ 9.30 82713 



CD $ 8.98 82463 

CT $ 4.98 



CT $ 4.98 
f i 

3340 Uonlt Blvd., Vernon, CA MOW • Phone 113.277.5959 • Ian 21 3 277.5958 




NORWALK 



FULL LINE OF 
LASERDISCS • DVD • COMPACT DISCS • CASSETTES 
MUSIC VIDEOS • VINYL • ACCESSORIES 

WE HAVE A TEAM OF EXTREMELY KNOWLEDGEABLE SALES REPS 
WHO CAN ANSWER ALL OF YOUR QUESTIONS, BOTH IN THE 
AUDIO INDUSTRY AND IN THE EVER-CHANGING LASERDISC 
AND DVD INDUSTRY. ADD TO THAT OUR EVERYDAY LOW 
PRICES, SAME-DAY SHIPPING AND WEEKLY SALES SPECIALS, AND 
THEN ASK YOURSELF 



"Why Go Anywhere Else?" 



1193 Knoll wood Circle • Anaheim, CA 92801 

(800) 877-6021 • Fax (714) 995-0423 
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In A Leaner Fitness Vid Market, The Strong Have Survived 



BY CATHERINE APPLEFELD OLSON 

WASHINGTON, D.C.— Like much of 
the dieting and exercising population, 
the fitness video sector has yo-yo'd 
between lean times and a scale-tip- 
ping product glut 

The current, leaner market is a 
true example of survival of the fittest. 
Most of the top sellers are additions 
to time-tested lines or unique products 
that tout strong brand recognition. 

However, the shrinkage has not 
been without its costs. Former fitness 
heavyweight PolyGram Video relin- 
quished its "Reebok" line to BMG 
Video and is completely out of the 
business. And there are rumblings 
that Warner Home Video may aban- 



don the fitness market as well. 

One of its stalwarts, Kathy Smith, 
is moving to Sony Music Video/Sony 
Wonder, which announced her arrival 
at the Video Software Dealers Assn. 
Convention earlier this month in Las 
Vegas. "We're a nontheatrical com- 
pany and not just kids. Exercise is not 
exactly exploding, but consumers are 
still buying tapes," says president 
Ted Green, whose four "Grind" titles 
have sold more than 1 million units. 

The staying power of the stalwarts 
Is formidable, as can he seen in strong 
sales of additions to longstanding 
lines and catalog. The current hot 
crop includes Sony Music Video/ 
MTV's "The Grind" series. Anchor 



Bay Entertainment's "Crunch" line, 
and PPI Entertainment's Denise 
Austin catalog. 

"The market overall is continuing 
to decrease, but the established 
brands are still doing well," says 
Stephanie Kovner, senior marketing 
director at BMG Video, whose "The 
Firm" continues to be a powerhouse. 

The call to clean house came two 
years ago when distributors and re- 
tailers rid their shelves of one-off 
product and trendy titles that they 
determined had confused and turned 
off customers. "Dealers weren't stay- 
ing up with what was happening in 
the marketplace; they were still fea- 
turing lots of old titles," says Shelly 



VSDA Meet Delivers Good News For DVD 
Proponents, Dot Divx Remains A Player 




THSS 



FUTURE PERFECT? That was then: "DVD is still 
dogged by a lack of consumer awareness," as written 
here in the July 18 issue, before the recent Video Soft- 
ware Dealers Assn. (VSDA) Convention. 

This is now: Consumer familiarity with DVD has 
increased an unprecedented 105% in six months, says 
VSDA president Jeffrey Eves, quoting from the latest 
Yankelovich Partners survey of 1,938 VCR owners, 18 
or older. The results were collected between April 30 
and May 28 and released to the association board dur- 
ing the July 8-1 1 trade 
show in Las Vegas. 

Eves said the doubling 
to 37% from 18% and the 
likelihood that 17% of 
the sample would buy a 
DVD player within the 
next year "portends 
huge growth" for the 
format. Another bright 
pennant in the wind: 
Player shipments to 
retailers topped 63,000 
units in June, normally a slow month, compared with 
56,000 in October '97, the start of holiday sales. 

We had commented earlier that hardware ads were 
conspicuous by their absence. Scrape away the veneer 
of DVD enthusiasts, including studio executives, and 
you'll find agreement that Thomson Consumer Elec- 
tronics and Philips, among others, aren't pulling their 
weight. But a hardware maven claims this is to be 
expected: "Everyone always follows the top dogs," in 
this instance Sony, Panasonic, and Toshiba. Wait till 
after Labor Day, he suggests. 

Sony benefits in the meantime. DVD Marketing 
Group VP Mike Fidler says the manufacturer still 
can't w ipe out a chronic baek-order problem, nothing 
to weep over. "Low inventory levels are very healthy." 

Optimists like Fidler and the cautious like Buena 
Vista Home Entertainment GM Mitch Koch agree 
that 650,000-700,000 players will be in consumer 
homes by the end of 1998, when shipments should 
reach 1 million. The installed base could be 10 million 
in five years, Warner Home Video president Warren 
Lieberfarb told attendees of the DVD Video Group 
(DVG) luncheon, held the first day of the VSDA show. 

DVG's own top dogs now include newly elected pres- 
ident Paul Culberg, Columbia TriStar Home Video 
executive VP, replacing MGM Home Entertainment 
president David Bishop, and board member Eric 
Doctorow, president of Paramount Home Video. Doc- 
torow, the newest studio arrival, remains inscrutable 
about the studio's first DVD releases, which the trade 




by Seth Goldstein 



expects in late October or early November. Even DVG 
insiders, privy to board discussions, are ignorant of 
the schedule, but they're sure of one thing — Para- 
mount, which had three or four people attending the 
pre-VSDA membership meeting, will aggressively pur- 
sue the business. 

Paramount and "Titanic," of course, are synony- 
mous. The Big Boat movie is supposed to arrive in 
stores simultaneously on tape and Divx, DVD's limit- 
ed-play rival. However, "Titanic" director James 
Cameron, a major home 
entertainment buff, 
wants to see his creation 
widescreen, a feature 
that Divx can't provide. 
No Divx, no DVD unless 
the contract is adjusted, 
sources indicate. 

Divx remains the for- 
mat DVD proponents 
love to hate. As to why, 
here's one scenario: In 
return for movies, the 
five studios that accepted $1 12 million from Divx devel- 
opers have put the nearly $20 billion VHS market at 
risk. Print ads in San Francisco tout a $4.99 purchase 
price (sayonara, sell-through) and the luxury of not hav- 
ing to make a return trip to the retailer (adios, rental). 

Two Divx executives, Richard Sowa and Paul 
Brindze, were in Vegas trying to secure video store 
participation. It's an uphill climb, though. Independent 
operators don't cotton to the idea of one-way cus- 
tomers, while Blockbuster chairman John Antioco 
takes a broader view, labeling Divx's monitoring abil- 
ity "Big Brother" technology. During the DVG lun- 
cheon, Lieberfarb screened a Divx TV commercial 
that showed a herd of VHS-renting buffalo headed 
back to the store. "Actually, we sort of like the mad 
rush," VSDA's Eves responded. 

Someone caught up in the mad rush to DVD soft- 
ware is Ranald Garrett, national sales manager of 
Amaray International in Rockaway, N.J. Amaray 
makes the so-called "keeper" case with a patented 
locking mechanism — lots of them. Garrett estimates 
early 1999 capacity at 112 million units, barely enough 
for him to begin selling empties to retail. 

Over the past year, Amaray has been forced to allo- 
cate production among its software customers, just 
about everyone except the Warner labels, which use 
the Time Warner "snapper" package. "We've done a 
fairly good job at meeting everyone's demand," says 
Garrett, but it's been a struggle. Now he's girding for 
the byproduct of success: increased competition. 



Rudin, senior VP of sales for PPI. 
"And consumers were getting weary 
of going into stores and seeing the 
same old titles." 

Retail housecleaning was not much 
of a detriment to PPI, which has cor- 
nered 26% of fitness sales, according 
to VideoScan, largely because of tire- 
less superstar Austin. Rudin says that 
last year PPI sold 1 million Austin 
tapes, including No. 1 "Fat Burning 
Blast" Year to date, PPI has moved 
468,709 units, says VideoScan. 

"Some of the titles have been near 
the top of the charts for five years," 
Rudin adds. But he says PPI is not 
focusing solely on catalog product 

"We don't encourage it We want to 
put out titles we think are going to 
turn," Rudin notes. A new batch of 
Austin titles will reach stores in Sep- 
tember, with additional releases to 
follow after the beginning of 1999. 

This fall, BMG will release at least 
two new "Firm" tapes highlighted by 
an advertising campaign in conjunc- 
tion with Dole Special Blend pre-cut 
salad products. Also due in Septem- 
ber are two "Step Reebok" titles, 
priced at $14.98. 

Kovner says the focus this year on 
step aerobic workouts is another way 
the label is promoting a known quan- 
tity in new territory. "We've seen 
some real growth in the step area," 
she says. "This last round of step 
tapes we released last fall are doing 
terrifically, and the step market had 
been underserved for a while." 

But BMG also intends to prove 
there is room for a whole new line, 
albeit one that already has strong 
brand recognition outside video. In 
September, the supplier will release 



three yoga tapes geared to the be- 
ginner under the "Yoga Zone" name: 
"Introduction To Yoga," "Postures 
For Pregnancy," and "Conditioning 
And Stress Relief." The tapes were 
created by the founders of a New 
York studio, the Yoga Zone, one of 
whom is "Buns Of Steel" creator 
Howard Maier. 

BMG also will put out a boxed set 
that includes the two non-pregnancy 
programs plus two tapes not available 
individually — a flexibility and toning 
program and a meditation tape — that 
will carry a $49.98 suggested price 
tag. "Yoga is finally hitting the main- 
stream," Kovner says. 

Because "The Yoga Zone" fran- 
chise already includes a catalog, 
clothing and accessories, CDs, and a 
new book deal, Kovner says retail 
reaction to the video product has been 
strong. Each "Yoga Zone" tape will 
contain a $10 gift certificate good 
toward catalog merchandise. 

"Everyone is really excited. 
They've seen the press going on about 
"The Yoga Zone,' and some retailers 
feel the yoga products have been out 
for so long they need something new 
and fresh in yoga," Kovner says. BMG 
will support the line with a campaign 
that includes heavy advertising in 
women's magazines and post-strect- 
date advertising. 

Sandra Weisenauer, VP of market- 
ing for Anchor Bay, says the compa- 
ny has not deviated much from its 
longstanding marketing plan for 
"Crunch." That campaign includes 
six months of advertising — January 
through June — compared with the 
three months Anchor Bay usually de- 
votes to a release. 



BIGGER IS BETTER 
ON CD-ROM. 



••• 




Enjoy high-tech excitement as never before. 
Playboy's Voluptuous Vixens. Now available on CD-ROM for your viewing 
pleasure. Plus, stock up on Pamela Anderson, Jenny McCarthy and 
Playboy's Babes of Baywatch... all on cd-rom and hotter than ever. 

□ 

PLAYBOY HOME VIDEO 

www.playboy.com/entertainment 

O 1998 Playboy Entertainment Group, Inc. 



BILLBOARD JULY 25. 1998 



71 



Home Video 



ERCHANTS 



Billboard ,. 



A R l< E T 



Fox Lorber Gets Mystic Fire; 
Playboy Reoews Uni Deal 



rOX FIRE: Fox Lorber Associ- 
ates Inc. is adding Mystic Fire 
Video to its line of mind and body 
videos distributed under the Well- 
spring Media label. 

Mystic Fire had most recently 
been self-distributing its 150-title 
catalog and at one time had been 
distributed by Unipix. Fox Lor- 
ber's Wellspring Media has about 
60 new age titles. 

"They're definitely the leaders 
in the mind, body, spirit area," 
says Fox Lorber home video divi- 
sion president Michael 
Olivieri, "and what we 
want to do is live up to 
our position as the 
leader as a diversified 
independent." 

Fox Lorber will as- 
sume marketing as well 
as distribution of the 
Mystic Fire titles, which 
include Joseph Camp- 
bell's "The Power Of 
Myth," the Dalai La- 
ma's "The Four Noble 
Truths," and Ken 
Burns' "Vezelay." 

"A lot of the time, producers 
want to focus on programming 
and want someone else to be 
responsible for marketing and dis- 
tribution," Olivieri continues. 
Although the Mystic Fire titles 
complement the existing Well- 
spring releases, Fox Lorber is 
broadening its product offerings 
and distribution channels. 

Under the WinStar line, the com- 
pany will release a diversified slate 
of titles ranging from "Lou Reed: 
Rock And Roll Heart" on July 28 to 
the official biography "Jackie Chan: 
My Story" on Sept 29. A follow-up 
title, called "My Stunts," is expect- 
ed in the second quarter of 1999. 

Fox Lorber is also seeing suc- 
cess with a recently released 
"Max Fleischer's Superman," a 
series of original theater shorts 
that have been digitally remas- 
tered. "We're not just the guys 
with the art films," says Olivieri. 

Meanwhile, Fox Lorber has 
begun selling DVDs into Comput- 
er City stores. "A high percentage 
of nontheatrical makes sense on 
DVD-ROM," says Olivieri, "and 
the channel is opening up for us." 
Fox Lorber will have about 70 
DVD titles on the market by the 
end of this year and expects to 
double that in 1999. 

PLAYBOY REUPS: For the 
third time, Playboy Home Video 
has renewed its distribution 
agreement with Universal Music 
and Video Distribution, according 
to senior VP/GM Barry Leshtz. 

Playboy is mainly distributed in 
music accounts, and Leshtz says 
the supplier's business has been 
"flat" over the past four to five 
years. But with music accounts 
more robust, last year was one of 
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Playboy's best. 

"Music retail generally is doing 
better, and we've been gaining new 
accounts and doing well with 
direct response," says Leshtz. 

He adds that the Military 
Decency Act, which prohibits the 
sales of sexually explicit material 
on military bases, hasn't hurt 
sales and has actually opened up 
new 7 retail opportunities. 

"We know that servicemen will 
go off the base to purchase our 
product," he says. "They may not 
get the discount that 
they get at the PX, hut 
they still go and seek out 
the product elsewhere." 

Playboy has seen 
sales pick up on its 
Internet site, and CD- 
ROM sales have risen 
"dramatically, n Leshtz 
notes. "The CD-ROM 
programs are a rollover 
of the version on video, 
and they sell as well as 
some of the tapes." 

Despite the departure 
of 16-year video sales 
veteran Dan Gant from Universal 
Music and Video, I^eshtz says there 
was no hesitation in renewing the 
distribution agreement "We man- 
age our own business and are very 
hands-on. We know what needs to 
be done." 

Playboy is on the hunt for the the 
Playmate of the Millennium and 
began a 35-city bus tour July 10 to 
find her. Women can "audition" for 
the Playmate 2000 search on the 
bus, which will be making stops at 
video retailers across the country. 

The bus, on the road through 
December, will also have a mini- 
museum and other attractions. 

Show NOTES: One word 
describes the recently completed 
Video Software Dealers Assn. 
(VSDA) Convention: grumpy. 
Maybe it was the 100 degree 
"death march" from the Hilton 
Hotel to the convention center that 
got conventioneers in a foul mood, 
but whatever the reason, there 
was a lot of complaining. 

There will be less time to com- 
plain — and probably more to 
praise — next year in Los Angeles. 
After years of seeing people bolt out 
of town after the third day, VSDA 
has finally decided to eliminate the 
fourth day. The move may boost 
attendance, which declined from 
12,000 in 1997 to 10,000 this year. 

VSDA's thoroughly enjoyable 
awards ceremony was another 
bright spot. Host Martin Mull 
cracked up the audience when he 
pulled the curtain around himself 
arid lit up a cigarette to give the 
Adult Video of the Year Award. 

The star lineup was impressive, 
with George Clooney, Robert 
Duval I, Henry Winkler, and Gloria 
Stuart giving gracious speeches. 
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WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS. 

T|TLE Label Principal 
Distributing Label, Catalog Number Performers 


Year of 
Release 


] 

0E 


Suggested 
ListPrice 


1 


1 


4 


SPICE WORLD 


* * * No. 1 * * * 

Columbia TnStar Home Video 02018 


Spice Girts 


195: 


K 


19.95 


2 


2 


8 


AS GOOD AS IT GETS 


Columbia TfiStar Home Video 2 1 703 


Jack Nicholson 
Helen Hunt 


1997 


PG 13 


19.95 


3 


3 


19 


AUSTIN POWERS 


New Line Home Video 
Warner Home V dec N4577 


Michael Meyers 
Elizabeth Hurley 


1997 


rci3 


14 98 


4 


6 


107 


GREASE: 20TH ANNIVERSARY 
EDITION ♦ 


Paramount Home Video 1 108 


John Travolta 
Olivia Newlon-John 


1978 


K 


14.95 


S 


4 


11 


ANASTASIA 


FoxVideo 


Animated 


1997 


G 


26 98 


6 


5 


10 


SOUTH PARK 


Rhino Home Video 
Warner Home V dt-o 36449 


Animated 


1998 


tilt 


19 98 


7 


20 


5 


BACKSTREET BOYS: ALL ACCESS 
VIDEO* 


Jive/Zomba Video 4 1 589-3 


Backstreet Boys 


1998 


till 


19 38 


8 


10 


6 


FACE/OFF 


Paramount Home Video 330553 


John Travolta 
Nicolas Cage 


1997 




!4 95 


9 


7 


12 


FLUBBER 


Walt Disney Home Video 

Buena Vista Home Entertainment 1468 


Robin Williams 


1997 


re 


71 99 


10 


8 


9 


SOUTH PARK: VOLUME 1 


Rhino Home Video 
Warner Home Video 36417 


Animated 


1958 


NR 


1495 


11 


NEW» 


CONTACT 


Warner Home Video 15041 


Jodie Foster 
Matthew M ' , M . v , 


1996 


R 


1998 


12 


9 


10 


MOUSE HUNT 


Universal Studios Home Video 83585 


Nathan Lane 
Lee Evans 


1997 


PG 


72 98 


13 


11 


113 


THE LITTLE MERMAID: THE 
SPECIAL EDITION 


Walt Disney Home Video 

Buena Vrsta Home Entertainment 12731 


Animated 


1989 


G 


26 99 


14 


14 


3 


MADONNA: RAY OF LIGHT 


Warner Reprise Video 3-38502 


Madonna 


1998 


NR 


5 98 


15 


13 


5 


HOME ALONE 3 


FoxVideo 2763 


Alex 0. Linz 


1997 


PG 


19 98 


16 


22 


2 


DA LAST DON 


No Limit Video 
Priority Video 53373 


Master P 


1998 


NR 


19 98 


17 


17 


6 


PLAYBOY'S 1998 PLAYMATE 
OF THE YEAR 


Playboy Home Video 

Universal Music Video Dist. PBV0827 


Karen McDougal 


1998 


NR 


19.98 


18 


16 


8 


STREETS IS WATCHING 


Det Jam Home Video 
PotyGram v deo 56821 


Jay-Z 


1998 


NR 


14.95 


19 


18 


5 


PLAYBOY'S BLONDES, BRUNETTES 
8, REDHEADS 


Playboy Home Video 

Universal Music Video Dist. PBV0818 


Various Artists 


1998 


NR 


19 98 


20 


12 


9 


SOUTH PARK: VOLUME 2 


Rhino Home Video 
Warner Home Video 36418 


Animated 


1998 


NR 


1495 


21 


21 


7 


FNTFR THF DRAGON ■ ^PFTIfll 

EDITION 


Warner Home Video 15521 


Bruce Lee 


1973 


R 


19.98 


22 


15 


9 


SOUTH PARK: VOLUME 3 


Rhino Home Video 
Warner Home Video 36419 


Animated 


1998 


NR 


14.95 


23 


19 


9 


PLAYBOY'S BABES OF BAYWATCH 


Playboy Home Video 

Universal Music Video Dist. PBV0817 


Traci Bingham 


1998 


NR 


19 98 


24 


23 


10 


THE FIFTH ELEMENT 


Columbia TnStar Home Video 82403 


Bruce Willis 
Gary Otdman 


1997 


R 


1495 


25 


25 


23 


HERCULES 


Walt Disney Home Video 

Buena Vrsta Home Entertainment 9123 


Animated 


1997 


G 


26.99 


26 


RE-ENTRY 


THE GRADUATE 


PolyGram Video 4400578913 


Dustin Hoffman 
A -ire Bancroft 


1987 


PG 


14.95 


27 


27 


6 


CON AIR 


Touchstone Home Video 

Buena Vista Home Entertainment 10484 


Nicolas Cage 
John Cusack 


1997 


R 


19.99 


26 


28 


12 


ELMOPALOOZA] 


Sony Wonder 


The Moppets 


1998 


NR 


12.98 


29 


24 


25 


CLOSE ENCOUNTERS OF THE 

THIRD KIND: THE COLLECTOR'S ED. ♦ 


Columbia TnStar Home Video 12643 


Richard Dreyfuss 
Teh Gan 


1977 


re 


19.95 


30 


26 


22 


AIR FORCE ONE 


Columbia TriStar Home Video 71883 


Harrison Ford 


1997 


R 


14.95 


31 


30 


21 


9rll*C UlftLO. UIKL rUKVLH: Ll¥t 

IN ISTANBUL 


Virgin Music Video 92111 


Spice Girls 


1998 


NR 


1998 


32 


29 


13 


SELENA 


Warner Home Video 1 4909 


Jennifer Lopez 


1996 


re 


19.98 


33 


NEW ► 


NIGHT WARRIORS: DARKSTALKER S 
REVENGE 


KapcorrWiz Video 

Pioneer Entertainment V-DSOOl 


Animated 


1998 


NO 


1995 


34 


34 


4 


SARAH BRIGHTMAN IN CONCERT 


Columbia TnStar Home Video 2105 


Sarah Bnghtman 


1998 


NR 


19.98 


35 


37 


15 


THE ENGLISH PATIENT 


Miramax Home Entertainment 

Buena Vista Home Entertainment 8730 


Ralph Fiennes 
j'JiuitL' B noche 


1996 


R 


1995 


36 


35 


27 


ANDREA B OCELLI: TIME FOR 
ROMAN ZA 


PolyGram Video 4400553973 


Andrea Bocelli 


1997 


NR 


24.95 


37 


40 


10 


GODZILLA, KING OF THE MONSTERS 


Simitar Ent. Inc. 4909 


Raymond Burr 


1956 


NR 


1295 


38 


31 


5 


MELODY TIME 


Walt Disney Home Video 6963 


Animated 


1941 


NR 


22.99 


39 


32 


13 


PLAYBOY'S NATURALS 


Playboy Home Video 

Universal Music Video Dist. PBV0828 


Various Artists 


1998 


NR 


1998 


40 


36 


30 


CITIZEN KANE 


Turner Home Entertainment 
Warnei Home Video 6097 


Orson Welles 
Joseph Cotton 


1941 


NR 


19.98 



• RIAA gold cert- for sales of 50.000 units or $1 million tn sales at suggested retail, A RIAA platinum cert- for sales of 100,000 units or $2 million in sales at suggested 
retail. ♦ ITA gold certification for a minimum o( 125.000 units or a dollar volume of $9 million at retail for theatrically released programs, or of at least 25.000 units and $1 
million at suggested retail for nontheatrical titles. O ITA platinum certification for a minimum sale of 250.000 units or a dollar volume of $ 1 8 million at retail for theatrically 
released programs, and of at least. 50.000 units and %2 million at suggested retail for nontheatncal titles, c 1998, Billboard/BPI Communcatlons. 
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Fioslv The Snowman 
»opro,cimate Running. Time: 30 mln. 
SEL KLV 51574 



Sania Claus Is Comin' To Town 



Frosly Returns 



Pre-Pack Order Gut-Off Date: July 23, 1998 • Oder Cut-Off Date: August 6, 1998 • fostore Date: September 1, 1998 



r, 



tj| Brand new package design includes foil and 
the universally-recognized Golden spine. 

Prime-Time Broadcast Exposure 

Each Video Digitally Re-mastered 

^ Holiday classics characters featured on over 
13 million M&M/MARS Miniature packages. 

^ Joint merchandising will create over 
300,000,000 total impressions. 



National TV C a in p a i g n 



SONY 



Ttyr a&ssi & ® 401 



Holiday Classics 72-plece floor display 

Also available: 64 piece door display 
36 piece floor display 
24-piece powerwing 

f/' — - 180-piece pallet display 

\0 G0&laVU ( B00fe&' 360-piece pallet display 

^ FAMILY INTIITAINNINT 
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Top Video Rentals 






s 


COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS. 


i 


V 

* 


ONO 








I tHIS 


LAST 


i 


TITLE (Rahul 


Label 

Dmnbutmg Libel, OUlog Number 


Principal 
Performers 








* ★ * No. 1 * * * 




1 


2 


6 


THE RAINMAKER IPG- 13) 


Paramount Home Video 335033 


OanmDeVrio 


2 


; 




ASGOODASITGETS(PG-13> 


Columbia TriStar Home Video 
21703 


lacr Nicholson 
Helen Hunt 


3 


4 


S 


SCREAM 2 (Ft) 


Dimension Home V«Jeo 

Butru V-sla Ho/nt E-feflz, -ncnl 136530] 


Neve Campbell 
Courtney Co* 


1 


3 


12 


LA. CONFIDENTIAL (R) 


Warner Home Video 14913 


Kevin Spacey 
Russell Crowe 


5 


5 


6 


MIDNIGHT IN THE GARDEN 
OF GOOD AND EVIL IR) 


Warner Home Video 14776 


Kevin Spacey 
John Cusack 


6 


6 


3 


FALLEN (Rl 


Warner Home Video 6434 


DerueJ Washington 
Jot " Goodman 


7 


37 


2 


WAG THE DOG (Rl 


New Line Home Video 
Warner Home * rlec N46J5 


Dustm Hoftman 
Room De Nit 


8 


7 


s 


STARSHIP TROOPERS (R) 


Cokwnbia TriStar Home Video 
71716 


Casper Van Own 
Demse Richards 


9 


31 


2 


THE REPLACEMENT KILLERS (Rl 


Columbia TriStar Home Video 
21623 


Chow Yun-tal 
Mira Sorvino 


10 


9 


11 


THE JACKAL IR) 


Unwersal Studios Home Video 
83267 


Bruce Willis 
Richard Gere 


11 


11 


2 


THE POSTMAN (Rl 


Warner Homettdeo 15519 


Kevin Costner 


12 


35 


2 


AMISTAD {Rl 


Universal Studios Home Video 


Anflhony Hopkins 
Morgan Freeman 


13 


8 


9 


TOMORROW NEVER DIES TC-13) 


MGMUA Home Video M906834 


Pierce Bmsnan 
Michelle Yeoh 


14 


12 


3 


SPICE WORLD (TO) 


Columbia TriStar Home Video 
02018 


So :e G -Is 


15 


10 


13 


KISS THE GIRLS (R) 


Paramount Home Video 331 8S3 


Morgan Freeman 
Ashley Judd 


16 


16 


9 


GATTACA (PG-13) 


Columbia TriStar Home Video 82643 


Ethan Hawks 
Uma Thurman 


17 


13 


14 


BOOGIE NIGHTS (Rl 


New Line Home Video 
Warner Home Video N4624 


Mark Wahlberg 
Burt Reynolds 


18 


1/ 


3 


SWITCHBACK IR) 


Paramount Home Video 331203 


Danny Glover 
Dennis Quaid 


19 


IS 


17 


THE FULL MONTY IR! 


FtaVKteo 4806 


Robert Cartyle 
Mark Addy 


20 


19 


3 


THE WINGS OF THE DOVE (R) 


Miramaa Home Entertainment 
Buena Yttfa Home EnKrtariDent 1354803 


Helena Bonham Carter 
Alison Elliott 


21 


15 


12 


COPLANO (R! 


Miramax Home Entertainment 
&>tj Vi'-: a hcnf [r'.^airrs',: 135;^ 


Sytvester StaJkxie 
Robert De Niro 


22 


14 


10 


ALIEN RESURRECTION (Rl 


FtM Video 0325 


Sigsurney Weaver 


23 


18 


7 


OESPERATE MEASURES (R) 


Cotumtoa TriStar Home Video 
21753 


Mtchael Keaton 


24 


23 


6 


HOME ALONE 3 (PG) 


FonVrfeo 2763 


Wex D. Uttt 


25 


32 


7 


DECONSTRUCTING HARRY (R) 


New Line Home Video 
yVjm,-' Hor-i.- VmJm Nit-ti.j 


Woody Allen 


26 


24 


18 


IN L m FT i'PT W 


Paramount Home Video 329873 


Kevin Kline 
Joan Cusack 


27 


25 


21 


THE DEVIL'S ADVOCATE (R) 


Warner Home Video 


Keanu Reeves 
AJ Pacino 


28 


28 


14 


SEVEN YEARS IN TIBET (PG-13) 


CoturntM TriStar Home Video 
21813 


Brad Pitt 


29 


40 


2 


HALF BAKED (Ft) 


Universal Studios Home Video Dave 
S 3. rtff. 


Chappelle 
Harland Williams 


30 


21 


10 


MOUSE HUNT IPGJ 


Universal Studios Home Video 
82585 


Nathan Lane 
Lee Evans 


31 


30 


S 


AN AMERICAN WEREWOLF 


Hollywood Pictures Home Video 


Tom Everett Scott 




IN PARIS :ri 


Buwu VftU rtcw trtxutrmtri 13S5D03 


Julie Deloy 


32 


26 


10 


FOR RICHER OR POORER IPG 13) 


Universal Studios Home Video 

&3.3 7F. 


Tim Alien 

r. ir ti ir'f 


33 


32 


15 


U-TURN IR) 


Columbia TnStar Home Video 
32523 


Sean tVin 
Jennder Lopez 


34 


27 


2 


MR. MAGOO (PG) 


Wa'- Disney Hone Videc 

Buena Vista Home Enterratnment 1 469300 


Leslie Nielsen 


35 


n 


If 


1 KNOW WHAT YOU DID 


Columbia TriStar Home Video 


Jennifer Love Hewitt 


LAST SUMMER if 


23923 


Sarah Mcrelle G< s< 


36 


IB 


i 


AFTERGLOW (R) 


Columbia TriStar Home Video 


Jute Chrisbe 

N,r. \ 


37 


34 


14 


RED CORNER (R) 


MGM/UA Home Vioec 
Warner Home Video M906832 


Richard Gere 
Ba Ling 


38 


36 


4 


THE END OF VIOLENCE (Rl 


MGMUA Home Video 906597 


Bi PjI nan 
Andie MKDowell 


39 


33 


13 


THE ICE STORM (R) 


FoxVioeo 2751 


Kevin Kline 
SiBounwy Weaver 


40 


NEW* 


THE BOXER (R) 


Universal Studios Home Video 
83303 


Daniel Day-Lewis 
rn-iiy Wal.vir 



Home Video 



E R C H A N T S 



A R K E T I N G 



Musical Mice Enliven 'Silent Night' 



♦ ITA gold certification Iof a minimum of 125,000 units or a dollar volume of $9 million at retail 
tor theatrically released programs, or ol at least 25,000 units and $1 million at suggested retail for 
nontheatncal titles. ITA platinum certification taF a minimum sale of 250,000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50.000 units and 
$2 million at suggested retail for nontheatncal titles. © 1998, Billboard/BPI Communications. 



'SlLENT - IS GOLDEN: The holi- 
day-themed animated feature "Bust- 
er & Chauncey's Silent Night," a 
direct-to-video children's title and the 
first such in-house production for 
Columbia TriStar, hits stores Oct 13 
at $12.95. A fantasy based on the true 
story of the creation of Christmas 
carol "Silent Night," the 48-minute 
movie features the late Phil Hart- 
man as the voice of 19th-century 
Austrian mouse Chauncey; Marie 
Osmond sings the carol. "Buster & 
Chauncey's Silent Night" also in- 
cludes two original songs from the 
team of Lynn Ahrens and Michael 
Flaherty ("Ragtime," "Anastasia"). 

Columbia plans to promote "Silent 
Night" via national TV advertising, 
plus print radio, direct mail, and the 
Internet. A trailer pushing the title 
will appear on street copies of "The 
Swan Princess III" and "Oliver!" 
Point-of-purchase material includes 
15- and 30-cassette floor displays. 

"Silent Night" portrays two musi- 
cal mice (voiced by Hartman and Jim 
Cummings) intent on playing for 
Austria's queen and their adventures 
involving a wayward blue jay (Tom 
Arnold), a vicious cat, and a kid- 
napped orphan girl. Along the way, 
the song "Silent Night" is written, 
with music by the mice and lyrics by 
a priest who overhears Buster play- 
ing the tune in a church. 

The feature was written by 
George Taweel and Rob Loos, who 
scripted "The All-New Captain Kan- 
garoo" and the original video series 
"Secret Adventures." 

A LULU OF A TITLE: Little Lulu, 
the vintage comic character turned 
animated heroine, debuts on video 
Aug. 11 on Golden Books Family 
Entertainment Home Video & Audio. 

Launched in 1935 as a single-panel 
strip in The Saturday Evening Post 
and now the star of her own HBO ani- 
mated series, Little Lulu is the sub- 
ject of a detailed merchandising 
strategy created by Golden Books' 
licensing division. A pair of titles, 
"Bogeyman" and "Potato Kids," each 
25 minutes and $9.98, will be pack- 
aged with Little Lulu sticker sheets. 

Golden Books is cross-promoting 
the videos with "The Little Lulu Joke 
Book," due in September. Lulu mer- 
chandise from Eden Toys (plush 
toys), Changes (T-shirts, sweatshirts, 
baseball caps), Swat'Fame (girls' 
apparel), and the Tin Box Co. (lunch 
boxes) will help create overall aware- 
ness. Golden Books' signature spine 
design will be on the video box, as will 
a burst reading "As Seen On HBO." 

KlDBlTS: Discovery Channel 
Video/BMG Video is launching its 
Family Features brand, which debuts 
Sept 29, with a trio of animal-themed 
titles: "Wolves At Our Door" (50 min- 
utes, $19.98), "In The Company Of 
Whales" (90 minutes, 19.98), and "A 
Little Duck Tale" (50 minutes, $14.98). 

New Line Home Video is running 
a back-to-school promotion, starting 
July 28, involving six previously 
released theatrical titles now priced 
at $9.98. They are "Monkey Trouble," 



by Moira McCormick 

"Theodore Rex," "Mr. Nanny," "Sub- 
urban Commando," "Corrina, Corri- 
na," and "Surf Ninjas." 

KidVision is repricing select vol- 
umes of "Scholastic's The Magic 
School Bus," which began life as 
PBS's first aU-animated TV program, 
to mark the series' October debut on 



Billboard. 



Fox Kids Network. The new suggest- 
ed list is $9.95 for the titles due in 
stores Sept. 11: the promotion runs 
through Feb. 28, 1999. A pair of 
"Magic School Bus" three-packs has 
been permanently repriced at $29.92. 

Another PBS property about to 
make its debut on Fox is "Thomas 
The Tank Engine & Friends," a 
series about anthropomorphic toy 
trains first seen as part of the PBS 
preschool series "Shining Time Sta- 
tion." Longtime video licensee An- 
chor Bay Entertainment has added 
another title to its lengthening line 
"Thomas Comes To Breakfast": an 
eight-episode tape running 46 min- 
utes and priced at $12.98. 
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Top Kid Video. 


THIS WEEK 


2 WKS. AGO 


WKS. ON CHART 


COMPILED FROM A NATIONAL SAMPLE OF 
RETAIL STORE SALES REPORTS. 

TITLE 

Label, Distributing Label, Catalog Number 


Year of 
Release 










# * * No. 1 * * * 






1 


2 


11 


ANASTASIA 


1997 


26 98 


2 


1 


141 


THE LITTLE MERMAID: THE SPECIAL EDITION 

Walt , Home Video/Buena Vrsta Home Entertainment 12731 


1989 


26 99 


3 


4 


21 


HERCULES 

Walt Di^ne, Home Video/Buena Vista Home Entertainment 9123 


1997 


26.99 


4 


3 


11 


ELMOPALOOZA! 

Sory Wonder 


1998 


1298 


5 


8 


7 


THE BRAVE LITTLE TOASTER GOES TO MARS 


1998 


22 99 


6 


6 


15 


BATMAN 8. MR. FREEZE: SUBZERO 

Warner Family Entertainment/Warner Home Video 149963 


1998 


1996 


7 


5 


202 


SLEEPING BEAUTY ♦ 

Walt : . Home Vid«yBucna Vista Home Entertainment 9511 


1959 


26 99 


8 


10 


5 


MELODY TIME 

Walt Disney Home Video 6963 


1948 


22 99 


9 


7 


137 


PETER PAN: 45TH ANNIVERSARY LIMITED EDITION 

Walt Disney Home Video/Buena Vista Home Entertainment 12730 


1953 


2699 


10 


9 


7 


BARNEY'S BIG SURPRISE! 

Barney Home Vioec/Tne Lyons Group 2023 


1998 


1999 


11 


It 


71 


THE HUNCHBACK OF NOTRE DAME 

Walt i 1 - v Home Video/Buena Vista Home Entertainment 7955 


1996 


2699 


12 


11 


47 


POOH'S GRAND ADVENTURE 

Walt J < Home Video'Buena Vista Home Entertainment 16030 


199) 


2499 


13 


NEW* 


THE MIGHTY KONG 

Warner Home Video 


1998 


1994 


14 


17 


3 


BLUE'S CLUES: STORY TIME 

V>--|. i V tie ^Paramount Home Video 838883 


1998 


995 


IS 


13 


171 


THE JUNGLE BOOK: 30TH ANNIVERSARY 

Walt Disney Home Video/Buena Vtsta Home Entertainment 0602 


19E7 


2S 9? 


16 


20 


3 


BLUE'S CLUES: ARTS AND CRAFTS 

Nil.-- i Il.j---u: V :J'-o Para nount Home Video 839163 


1998 


9 95 


17 


12 


15 


FERNGULLY 2: THE MAGICAL RESCUE 

FoxVideo6107 


1998 


1998 


18 


IS 


13 


FLINTSTONES: 1 YABBA DABBA DO! 

Warner Family Entertainment/Warner Home Video 


1998 


1495 


19 


21 


43 


SWAN PRINCESS: ESCAPE FROM CASTLE MOUNTAIN 

Warner Family Entertainment/Warner Home Video 98033 


1997 


t9.96 


20 


10 


5 


THE BEST OF THE SIMPSONS: VOL 3 

FoxVideo 4104450 


1998 


24.98 


21 


24 


45 


CATS DON'T DANCE 

Warner Home Video 96473 


1997 


19.98 


22 


19 


3 


WISHBONE'S DOG DAYS OF THE WEST 

Lyric Studios 2223 


1998 


14.95 


23 


29 


3 


HEY ARNOLD: PARTNERS 

Nickelodeon Video/Paramount Home Video 838833 


1998 


1295 


24 


18 


13 


RUGRATS: MOMMY MANIA 

Nickelodeon Video/Paramount Home Video 838773 


1998 


1295 


25 


22 


19 


MARY-KATE & ASHLEY'S CAM POUT PARTY 

Dualslar VidecvWarnerVision Entertainment 53379 


1998 


12.95 



♦ ITA gold certification for a minimum of 125,000 units or a dollar volume of $9 million at retail 
for theatrically released programs, or of at least 25,000 units and $1 million at suggested retail for 
nontheatrical titles. ITA platinum certification for a minimum sale of 250.000 units or a dollar 
volume of $18 million at retail for theatrically released programs, and of at least, 50,000 units and 
$2 million at suggested retail for nontheatrical titles. O 1998, Billboard/BPI Communications 
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Call Billboard Classified Today! 

(From Eastern & Central Time Zones!) 
Jeff Serrette 1-800-223-7524 • iserrette@bimoard.com 

(From Mountain & Pacific Time Zon es:) 
Tracy Walker 1-800-390- 1489 • twalker@billboard.com 
FAX ALL ADS TO: 212-536-8864 



Get more reach. More impact. 
More results. 

Now, you can reach 200,000 key music business 
decision makers across the country and around the 
world by telling them about your product and 
service in the industry's leading news magazine. 



Billboard 



Classified 



• SERVICE & RESOURCES: $150 per Inch/per week, 4 weeks minimum 

• MUSIC INDUSTRy HELP WANTED : $150 per inch/per week 

• RADIO HELP WANTED: $95 per inch/per week 

• BOX REPLy SERVICE: $30 

Classified ads are commissionable when an agency represents an outside client 



SERVICES 



SERVICES 



SERVICES 



Factory Direct 

CD REPLICATION 

> Pre - Mastering 
> Mastering 
> Replication 

> 6 Color Printing 
> Packaging 
> Fulfillment 
Good Service - Great Rates - Quick Turnaround 

5. MEDIA DISC, INC 

Tel: 1-888-USM-DISC : (310)574-9888 




CD Replication 

• Retail-Ready Packages wilh Graphics 

• Bulk Replication (only 100 Min. Order!) 

Vinyl Records 
Cassette Duplication 
CD Glass Mastering 

Why deal with brokers when you can work directly with our factory? 
Best Service... Best Price... Period. 




Free Catalog or quote: 

(800) 455-8555 



http://www.europadisk.com 

Major credit cards accepted. 



Looking For Affordable 
Cassettes, CDs, 
Or CD-Rs? 

Why search the world over... 

when you can get them here? 

We offer top quality cassette and 

CD packages which can be customized | 

to fit your individual needs. ft 

Audio Cassette... CD Audio... CD-Rs ... \ 
CD Rom... Mastering... Digital Editing... v 
Graphic Layout... Film Output... 'u 
Printing... you'll find it all here!!! 

Call Today for your 
FREE catalog.. 



to 



x 




SAS Industries, Inc. 



INOUSTRteS 



1-800-955-7271 

New York Sales Office: 1-800-727-7181 
DELIVERY AND SATISFACTION GUARANTEED 
Manulactumg Facility Centrally Located In Si Louis, MO 



REACH YOUR AD COMMUNITY 
WITH BILLBOARD MAGAZINE 



DIGITRL FQRCS' 



TOTAL CD. 
CO-ROM. E-CD, 
& CASSETTE PRODUCTION 



tOO 12" VINYL $749.00 

(m WHITi JAOtfT w/ HOll) S) 20 cvth tor odd.rrW U>$ 



lOOO 7" VINYL 45's wm white sifivrj $719.00 mosom sot.oo 
500 7" VINYL 45's tvtmtmmsum) S599.00 urosore siscoo 
IOOO J 2" VINYL f«wnrri;«MT» mm S1.E99.00 HH siuvoo 
500 I 1" VINYL mm riren » /mm SI .199.00 nouxi sutxn A 
ALL PACKAGES INCLUDE: MASTERING I FULL PROCESSING / TESTS / ^ Clr 
2-COLOR LABELS / SHRINKWRAP 112" <W r J/ QUICK TURN AROUND EcSf 

IN-HOUSE CD, VINYL 1 CASSETTE REPLICATING I PACKAGING - ASK FOR OUR FREE BROCHURE! 



2 1 2-252-9300 

www.digitalforce.com 



Feel the "Power of Excellence" 
call for POWER PLAY the 
DIGITAL FORCE Sampler & 
Studio Reference Disc 

49 MADISON AVENUE NY, NY 10016 



1000 Bulk CD's S690.00 
500 Bulk CD's S425.00 

3 Color Disc 



CD SONIC 

l-HKK-CIl SONIC |2J7-4t42 



Rainbe Records and Cassettes |§jjj 

Itttdn Street. Sana Km U IWW • (110) I2M476 • In Dili MMJ6S luisontan SH 



CD & CASSETTE 
MANUFACTURING 



Serving the country with 
over 25 years of experience. 
The Southwest'* premiere 
full service manufacturing facility! 

PRINTING • GRAPHIC DESIGN • BLANK CASSETTES 
DIGITAL MASTERING I EDITING • ONE-OFF CD US 

SETAtt KfAOr MCKACTS! CAU fOH Fff£E CATALOG.' 




msm 



I 





JAWW MUSIC 

Can yc u bile off this? 4 Demo cuts ■ $500,001 
Full Pre-Praduclion 
for 4 Cuts -$750.00! 
Call John Adams at (212) 6634540 

Member N.A.R A.S.. FjMI 



& Web Services 



MM pi 5- 356-4906) 
Ftt (615-353194J3) 



w CnuDveckK com 

EVail C3i43 , 10rrwcgr» 



CDRs as Ion as 

Includes front insert card 
& disc label with your logo 

IffS DB Plus DiqiTAl Services 

InP.IINa iTdi2l2.WJO»iFi\i2i:-W.!Jcn 



5 999.00 1000 cds 

2 Colo' on disc insertion ot your ptmteii tnxteiiX 
MMBntf /fivf I bo* & ptUvtiitw m«nUt K'3W 9 r 

1.800.401 .8273 D 

UK (*m ciaajrai Jiiei :tt hart X» sn steps* CM J ikarbasj 



$ GET THE MONEY! $ 

(TO START YOUR OWN INDEPENDENT RECORD CO.) 

ft worked tor us ■ It CAN work tor you! 
Don't go bagging tha major labels to please listen to your demo, release 
your music on your own and watch the majors come to youl 

i Our kit has listings of all financial institutions who are willing to work with 
young entrepreneurs. 

' A step-by-step example on how to complete all applications for best results. 
1 A step-by-step guide on how to set up your label for business including 
royalties, promotion, publishing, radio, video and distribution to independent 
record stores nationwide. 
1 Successful independents didn't beg the majors and neither should you! 
For Complete Kit send $46.99 + $3.00 S&H to: 
(SATIFACTION GUARENTEED1II) 
WAY - BRO 
311 North Robertson Ste. 489 
Beverly Hills, CA 9021 1 

(Please allow 3 lo 4 weeks for shipping) 



CUSTOM COMPACT DISCS 

Affordable single copy CDs, starting at SIS. 
$5.00 OFF WITH THIS AD 

46 PRODUCTIONS 

42W557 Hawk Circle. Si. Charles. III. 60175 
Tel (800) 850-S423 Fa» (800) 203-1725 
Contact Us On The Internet at info@4op.com 
Visit our Web Page at http://www.46p.com 



CD Replication 



K 00- 63 6 -83 8-4 $J()95.00 *00-U6-65S4 
• 1 000 CD* W J Cirlnr CD Print 

- 4pg Folder (ill*. 1 Tnvcard (4/0} 

- AiMmhicd 1 Shrink wrapped 

Nobody beats our prices!!! 



OLD STYLE RECORD JACKETS 

7" AND 12" 
Custom made Irom your printing 

UNITED FILM & 
PACKAGING 

(213) 2224797 FAX 222-3588 
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SERVICES 



PROFESSIONAL SERVICES 



RECORD DEALS 



COMPACT DISCS 

1 000 FOR .98 EACH 



ASSEMBLED IN JEWEL CASE, SHRINKWRAPPED 
YOU SUPPLY PRINT. LABEL FILM. MASTER 



1015 W. Isabel Street 
Burbank, CA 91506 

(800)423-2936 
FAX (818) 569-3718 



COMPACT DISCS • 75 < EACH 




Complete CD & Cassette Packages! | 


■IT'S A BETTER DEAL!! 


I "add It Up" I 


CALL FOR QUOTE 

Dcjid Ua-immj Sr*»m. • EJcjrd Auia DupllcoflM • CwnpiA* GfapMo 


1,000 CDi 750.00 
1 ,000 J.«.»l/Wr<jp 300.00 
1.000 2-Pa Book/Trov 240.00 
$ 1,290.00 

from your CD-Racdy Master & 
frinl-Ktady him 


NATIONAL TAP&'J)1SC 


1-800-874-4174 

1 1 1 0-48lh Av.nuo North • Noihvillo, TN 37209 



SERVICES 



GUIDE TO 
MASTER TAPE 
PREPARATION 

Fmd out hem (o prepare 
your audio mister (or IPOI 
free manuraclunm; A null 
lor recording artists anrj 
studio engineers 

DiSC MAKERS 

1 -800-468-9353 • http://wMrw.discmakcrs.CDm 




{ m 

w 



PHONE: (615)327-91 14 
1-800-21 1-4689 

ME Dl AWORKS ' 

1719 Wi-.t End Avenue Suite 100 
Nuhvilk, TX 3 7203 
FAX(6I5)327.J4JI 



Di 



• CD ROM 

Cassette 



1,000 CDs 
$ 1825.00 

{Complete Package) 

Full Color 



• Compact Disc Pressing 

CD Audio & CD ROM 
Pre-Mastcring. / Short-Run 
•Cassette Duplication 

•Vinyl Pressing 
• Dcatgn/FHIm/Printing 



COHPLfTe PACKAGES READY-TO-GOI 



Wc mau be the experts, 
butuihen It comes to 
your project, you're the bossl 

BMaxDisk 

Free catatogue/custom quote! 

I 800 681 0708 



COLLECTIBLES 



TIMES SQUARE RECORDS 

Specializing in RARE records 
Don't forget to visit our web site at: 
www.timessquarerecords.com 

Ph:(718) 549-7497 - Fax: (718) 548-7410 



o 

HEIiaHIHItlI.il 

CD 

REPLICATION 



THE BEST DISC 
IS ALWAYS AN 
APD DISC 



CALL TODAY 

1-800 APD DISC (273-3472) 
FOR YOUR FREE CATALOG 
InloOapd-dlsc.com 
vAvw.apd-disc.com 



MASTERING/ 
DUPLICATION 



MEZZOMAN 

PRODUCTIONS INC 




Factory Direct Prices., .SAVE MONEY! 
Tapes, Promotional printing, large runs 

lOOGrtovi Si. wortcisttR, ma oteos 
CALL US T0U FREE 

888-231-9927 



ANNOUNCEMENT 



SPOTLIGHT ON DISC REPLICATION 

Aug. 15th issue 
This is one of the most eagerly anticipated 
issues covering this segment of the market. 
The issue will feature the latest techniques 
and materials being used In CD replication. It 
will also assess the effect of DVD on CD re- 
plicators and manufacturers. Don't think 
twice! Position your ad message on the 
Billboard classified page and reach over 
200,000 music Industry decision makers! 
Deadline July 24th. Call Jeff Serrette 
(800)223-7524 



What do you get when you combine 
the right Suit with the best Creative? 

The Right Person For The Job. 
It's Alt About The Mix. 
DEBRA LEVEY & ASSOCIATES, INC. 

Executive Recruitment to the Music & Entertainment Industry 
826 Broadway 9th ft, New York, N.Y. 10003(212) 674-8301 (Fax) 212-505-9656 



PROFESSIONAL 
SERVICES 



PUBLICITY 
PRINTS 


35 ..„.,„.„,.. ,»« hi 






B&W 

8x1 0's 
500 - '80 
1000 -'108 
B&W 
POSTCARDS 
500 - "65.00 


FREE 
Catalog A Samples 




TT) PICTURES 

la^rtjQ 1867 E. Florida St , Suite BB 

/I 1 T* Springfield. MO 65803 
-«O2«0 (417) 869-3456 Fax (417) 869-918S 



TALENT WANTED 

Established management/promotions com- 
pany with major East & West Coast film & re- 
cord company contacts seeks all new talent; 
Song writers. Script writers, Producers, 
Musicians, Entertainers, Rap Artists, Male 
A Female Vocalists, etc. PLEASE SEND AIL 
DEMOS/SCRIPTS/PRESS KITS/BIOS/ 
REPLIES TO (serious inquires only): 
BME, Ino. 
BOX 1002, Billboard Classified 
1 51 5 Broadway, New York, NY 1 0036 
Attn: Leon Bawen 



Need Custom Arc? 

Greal Service • Distributors Wtletnt 

CDs -J-Cards • Websites 
E. FACE GRAPHICS 

516/432-1559 www.efaee.etm 



store 
supplies 



PRODUCTION COMPANY SEEKS HEW TALENT 

Attn: unsigned, Pop, Dance, R&B, Hip Hop, Te- 
jano. Reggae, and Rock Artists. Do you have 
HIT muse? Prove it by broadcastir>g your 
HITS nationally and internationally directly to 
minions of esteners for FREE. Send demo and 
recent photos to: MuslcMlnds, 135 West 
52nd St, NY, NY 10019. Attn: Derlc 



COMPUTERS 





DISPLA Y MERCHANDISERS 
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• 


Maximize Your Safes 


V 




|&$1 T <'§ 800-542-2302 


H 

s 



Complete POS/ Inventory 
Control for ALL your 

record score need*. 

Available in Spanish toot 



1 888-222-4POS ,,. , „ 
Fax 919 62B-4485 
e-matl-sales@Idcsoft.com 
www.idcsoft.com 



RecordTrak 




Inventory Management 
For Record Stores 



800-942-3008 



DIVIDER CARDS 

BUY DIRECT FROM MANUFACTURER 
ALL SIZES AVAILABLE 
A-1 BEST PRODUCTS 
1 (800) 359-5038 
755 Wythe Ava. 
Brooklyn, N.Y. 11211 
THE DISTRIBUTOR SUPPUER 



YOUNG STSTIMS LIMITED 



COMPUTER SVSKNS fOI 
t« MUSK 6 VIDEO INDUSTRY 

770-4A9-0338 



NOIE TUN SO TEIIS Of f IPt 1 1 tHtt 
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• BROWSER DISPLAY SYSTEMS* 



320 VIDEO TITLES in just 2 SQ. FT.! 

complete line of count er, wall, and floor displays. 

aWlaWt^l^BlfiaSflaBaaV Call or wrile today for FRE E sample Pak 



WM 



| FAX BILLBOARD AT 212-536-8864 | 



Browser 9 

DISPLAY SYSTEMS 
CHICAGO ONE STOP. INC. 
40) West Superior ■ Chicago, IL 60610 
I Phone 312-82MM2?. Tolrtree: 800 823 4410 

I *lffiW?i "***' hiatal L aj i r r - - 



RECORDING CONTRACT AND 

CONNECTIONS OPPORTUNITY 

Are you an artist without the right connec- 
tions? We can help! Our LA associate. 
Wally Roker has served as marketing, promo- 
tional and musical consultant for Dlonne 
Warwick, the Is'ey Brothers, Chuck Jackson, 
Laura Brantgan, the Shireltes, Stevte B., 
Mamas and Papas, 3 Dog Night, Kool & The 
Gang, Bobby Caldwell, Aretha, Micheal 
Jackson, and many more. Connections with 
every major label in New York and Los 
Angeles. If you're the right person, WE CAN 
MAKE IT HAPPEN! 

Contact: 
AAA 

MINERVA ENTERTAINMENT, INC. 
P.O. Box 50447 
Bellevtie, Washing Ion 98015 
FtlC 425-462-4659 



FOR SALE 



Campus Records i 

Whol.aale OUtrlbutor ol • 
'D»l«k>tts:Ov.rMoclti- g 
874 Albany Shaker Road § 

■ 



k, NY 12110 
(511) 7 83 66S8 
(518) 783 6753 FAX 
9 Ft u EM|M Hind W Indtptndtnt and 

C MeM r^aW riMRMli eaat (Wmterea 

»- . |«Liiirieu| ■ . wMtnj . 3|lwjp413 ■ mmq 



BUY DIRECT AND SAVE! 

While other people are raising their prices, we 
are slashing ours. Major label CD's, casssr.es 
and LP's as low as 500 Your choice from the 
most extensive listings available. For free 
catalog call (609) 8904000. 

Fax (609) 890-0247 or write 
Scorpio Music, Inc. 
P.O.Box A Trenton, N.J. 08591-0020 



SPANISH CUTOUTS 

Large Selection ol Cassettes & CD's 

Custom Prepacks Available 
TARGET MUSIC DISTRIBUTORS 

7925 NW 66th Sir. Dept. S 
Miami. Florida 33166 
Ph: 305-591-2188 * Fax: 305-591-7210 
DEALERS ONLY 



§ 



Any Case S29.S2 

ALBUMS. CD's > 45', CASES 

(800) 343-1433 
Call Now 

ISLAND CASES 

(In NY I 
(516) 563-0633 
Fax: (516| 563-1390 



FOR SALE 

Masters of Madonna 
"GOTHAM TAPE" 

Inquires, cat 
William AEtoorr, Esq. 

(504) 581-2885 



WANTED TO BUY 



Going Out of Business? 

Dropping Your Used Product? 

Selling your Collection? 



CASH for CDs- DVDs- Videos 
Laserdiscs-Software- Audio Books 



Scon Henderson, 520-881-1744, xllO 
e-mail: scotth@bookrnans.corn 



USE BILLBOARD 
MAGAZINES 
TO GET NATIONAL 
EXPOSURE 
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HELP WANTED 



WANTED TO BUY 



"We are cash buyers of un- 
wanted LP's, Cassettes or 
CD's." No quantity is too 
large or small. We pay the 
freight. Call: 

(609) 890-6000. 



SALES & MARKETING 
DIRECTOR 

Emerging, fast-paced electronic label 
needs motivated individual to 
coordinate sales and marketing. Re- 
lated experience necessary, knowl- 
edge of graphics programs a plus. 
Send resume w/salary history & cover 
letter to: 

Caipirinha Music 

23 Warren Street, 3rd fl. 
New York, N.Y. 10007 
Attn: AO 



MUSIC MERCHANDISE 



ZMACHARS, INC. 

MUSIC MERCHANDISE One stop distributor for 
posters, t-shirts, stickers, hats, keyrings, but- 
tons, incense, lights, jewelry, sunglasses, 
tapestries, and much more... we are a service 
based company with all of the latest merchan- 
dise availaWe. Get it afl with just one call... 
NO MINIMUM/SAME DAY SHIPPING, riealers only 
Mil for info: 1 -B00-24&-223B III: 305-66S-1 924 



Seeking Morning Show Host 
CBS Radio's WQYK-99.5 FM 

Now that Tom Rivera has moved to the cor- 
ner office. WQYK has an opening for a 
morning show host. If you are a personality 
who knows how to relate topically, utilize 
co-workers strengths, and have a strong 
passion for country music, we wanl to hear 
your tape! WQYK has a proven winning 
track record and you could be instrumental 
in helping WQYK take the next step. RUSH 
your T&R to Donna McCain, Executive 
Assistant - WQYK 9450 Koger Blvd St. 
Petersburg, FL 33702. EOE 



w 

ADMINISTRATIVE 
ASSISTANT, 
SECRETARIAL 

WamcnCtuppcil Musk, Inc has an exciting 
position available in our New York office. We 
are looking for a superstar co assist the VP of 
Creative Scrvkcs-Spccial Projects. The suc- 
cessful candidate will have the following qua!.: 
advanced MS Word 6.0. knowledge of Act, typ- 
ing of 60 wpm, a high level of accuracy, detail 
oriented, ability to take dictation (fast notes), ex- 
ceptional organizational skills, ability to manage 
deadlines & urgent matters, and a vast knowl- 
edge of American Pop music (both old and 
new). Music Industry exp. is preferred. If you 
have what it takes and want a challenge, send 
resume & salary history to: 
ATTN: Lindsay, 1058$ Santa Monica Blvd., 
LA, CA 90025. Or FAX: (310) 441-6837. 
Wo phone calls/walk ins. 



NATIONAL SALES MANAGER 

Pandtec/StreetBeat Records is an indepen- 
dent dance and urban label based in Miami 
and drsJ. by RED. CandkJates should have a 
mii. 5 yrs. sales rep. exp. in the industry, a 
working knowledge of retail and one stop 
accounts, computer literacy and be results 
oriented. Strong organizational and commu- 
nications skills a must Job entails frequent 
travel. Competitive salary, benefits package 
and performance bonus. Please send your re- 
sume w/salary req. to: Fax: (305) 557-9262 or 
e-mail: pandlsc@quadzone, a tin: Bo Crane 



Attorney Business/ 
Legal Affairs 

Major Record Co., (NYC) seeks attorney for 
entry-level position in Business/Legal Affairs. 
Min. 2 years experience w/major law firm and 
passion for music required. Musi be detail- 
oriented, have excellent org/communicalion 
skills and thrive in pressured environment. 
Salary is commensurate w/exp. 

Box 8450 

Billboard Classified, 1515 Broadway 
New York, N.Y. 10036 



INTERNS WANTED 
FOR BILLBOARD 
MAGAZINE 

Looking for energetic quick learners to 
assist the marketing department on 
many different projects. Flexible hours 
for college credit Call Gayle at: 

212-536-5225 



ASSISTANT 



New York music publishing company seeks 
a motivated self-starter for entry level posi- 
tion. Responsibilities include phone work, 
typing labels, making tapes, and general 
assistant work. Computer literacy a must. 
Prior music business experience preferred 
but not required. 

Pleat* FAX resume to: (212) 539-0290 



BILLBOARD SALES 

Summer Intern 

Assist busy sales department with com- 
puter database setup, mailings, media 
kits and general admlstrative work. 
Fax resume (212) 536-5055, Attn: SA 
or e-mail, cgll@billboard.com 



Billboard Advertising 

212-536-5058 



SALES DIRECTOR 

High energy team player and self-starter 
able to handle a fast paced multi-tasking 
environment with a growing gift company 
located In the West Village. Must have 
music distribution experience in order to 
handle exciting music label in alternative 
markets. Must have excellent communica- 
tion skills, organizational skills and be com- 
puter literate. Fax resume to: 

(212) 691-1077 



INTERNATIONAL 
RECORD COMPANY 

Is looking to fill the following positions: 
• VP Marketing 
e Radio Promoters 
e Public Relations Person 
Must have a proven track record and 
Country Music experience. Reply to: 
Box 8451, Billboard Classified, 1515 
Broadway, New York, N.Y. 10036 



Grammy Award Winning 
Composer/Producer 

looking lor CREATIVE ASSISTANT. Hours 
negotiable. Tremendous opportunity. 
Please SEND resume to: 
Prince Street Music 
400 Beverly Dr 
Suite 214, Beverly Hills, CA, 90212. 



ADVERTISING 
SALES 

Billboard, The World's Foremost 
Music Industry Magazine, 
seeks advertising sales 

representative in 
it's New York office 
Previous sales experience 
in the entertainment category 
required 
Please fax resume to: 

(212) 536-5055 

Attn: Sales Department 



REAL ESTATE TO THE STARS 



Rate $80 • 1 inch by I column 
BurOMcMSanlE veoo-223-7524 
Wtsr Coast. Tracy Waken V800-390-M89 



Woodstock, NY 
Musician's Dream 

Exotic 3BR home designed for music 
recording & enjoying has two 1.000 sq 
ft rooms 25'pyramid roof, alrylighia, 
huge stone fplc. Also sep studio bldg: 
400 6q ft. w/heaL water & elec One 
mile Irom town on 2 5 private acres. 
Well built, bright t light 5285 000 
HOWARD RUST REAL ESTATE 
914-657-6643 

www.arig«rflrs.cc>ri,T>lz. l ruttr#a!eita1« 



E-mail your Classified 
Advertising to Tracy Walker at 
twalker@billboard.com 



DEF JAM PRESIDENT 

(Continued from page 6) 

entrust our business with. It's a 
team effort." 

In addition, Liles says, it's 
important for him to continue to 
be an example to other up-and- 
coming black executives. 

"Kevin is such a rare personali- 
ty in this business, where every- 
one is impressed by the flash — the 
dinners, the cars, the clothes. It is 
very rare to find someone so sta- 
ble and focused to do this job," 
says Cohen. 

Liles, 30, began his career with 
Def Jam in 1992 as an intern for 
the mid-Atlantic regional manag- 
er. Two years later, he was hired 
as the mid-Atlantic regional man- 
ager for the Philadelphia, Wash- 
ington, D.C., Baltimore, and Vir- 
ginia markets. By 1994, he was 
hired to spearhead Def Jam's pro- 
motional operations in the West, 
where he hired a West Coast 
regional manager and organized 
grass-roots promotional tours and 
searched for new talent. By 1996, 
Liles was promoted to GM/VP of 
promotions. 

Def Jam founder Russell Sim- 
mons says that he and Cohen kept 
an eye on Liles from the moment 
they hired him. "He worked hard- 
er than anyone, and he knows 
about the culture and industry. 
He's home-grown," Simmons says. 

Liles says that what he most 
appreciates about working with 
the artists on the label is the fact 
that they understand "the big pic- 
ture." "They are very interested 
in the business side. They also 
understand that [working in the 
industry] is about building a trust 
factor and building a future. I 
think they have a lot of trust in 
me, and I'm willing to give 200% 
to them," he says. 

Def Jam has had chart success 
this year with releases from Mon- 
tell Jordan and DMX. Other 
artists on the label's roster include 
LL Cool J, Foxy Brown, and 
Method Man. 



MUSIC MERCHANDISE 



THE D.J. AND MUSIC SOURCE SINCE 1975 WWW.rockandsoul.com 

ROCK AND SOUL 

462 7th Ave.. New York, N.Y. 10018 (212) 695-39531 Fax (212) 564-5358 



MUSIC DEPT.: D.J/S HEAVEN - THE LARGEST SELECTION OF 12" VINYL L.P.'S. 

CD's and CASSETTES ■ DISCOUNT PRICES! 
PRO D.J. DEPT.: MIXERS • AMPS • SAMPLERS • TURNTABLES • CARTRIDGES 
EQ'S • DRUM MACHINES ■ SPEAKERS • CASES ■ MULTI-TRACKS 
DUPLICATORS • MICS ■ HEADPHONES • CLUB AND D.J. LIGHTING 



FIXTURES 



1 


■■ fl 


FACTORY DIRECT PRICES} 


• DVD & Laser Displayers /i3HV 

• Modular Browsers /^C^ui^LV 

• Island Merchandisers [ Cr '/ 0 B 

• Storage Cabinets Wmi^stw 

• Security Systems 

• Custom Counters jd Store Equipment 

• Category Signs i»77-iti7 

2 Year "Unconditional Guarantee" 
on all JD Products and Services. 

• Free In-Store planning service 

• Se Habla Espanol 

• Ships from Baltimore or Los Angeles 


IMPACT UNITS 

Designed for impact display 
of more Titles than Browsers 
DVD's • Videos • CD's 
Jewelbox • Nintendo 


For a Free Color Catalog Call (800) 433-3543 



T-SHIRTS 



m 




In Discount 



BflCKfTtlCe 

FASHION 

Worldwide Distributors of Licensed: 
ROCK, COUNTRY, NOVELTY, & 
\V\VF T-SHIRTS, STICKERS & MORE 

Call for a free price list/flyer (dealers only); 

800-644-ROCK 

(outside the U.S. • 520-282-8430) 

bsfshion@sedona.net 
wholesalecentral.coni/backstasjefashion 



HELP WANTED 



IF YOU HAVE A 
PROFESSIONAL 
SERVICE YOU'D LIKE 
TO ADVERTISE TO 
THE MUSIC 
INDUSTRY 
CALL 
BILLBOARD 
CLASSIFIED 
TODAY 

800-223-7524 
FAX: 212-536-8864 
212-536-5174 
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Billboard 



A 



seminar 

The Pointe Hilton Resort 



HIG 

• Bill Richards Radio Consulting presents the 
2nd ANNUAL GOLF CLASSIC 

A tribute to Heston Hosten to benefit 

the T.J. Martell Foundation. 

For info: Dan Richards at (407) 292-4424 

• COUNTRY KEYNOTE 

BUCK OWENS 

• ARTIST PANEL 

Hit acts discuss the impact of Radio 
on their careers 

• AIR PERSONALITY SUPERGROUP 

Radio's superjocks reveal what it takes 
to be a successful entertainer today. 

• BILLBOARD • AIRPLAY MONITOR 
RADIO AWARDS & DINNER 

hosted by DICK CLARK 

AMD MUCH MORE!!!! 




at Tapatio Cliffs, Phoenix 

AIRLINE INFO 

Discount Airfare on American Airlines 
for seminar attendees 
call Pepp Travel 1-800 877-9770 



HOTEL 
ACCOMMODATIONS 

HOST HOTEL: 

The Pointe Hilton Resort at Tapatio Cliffs 
11111 North 7th Street, Phoenix, Arizona 
more rooms available at: 

The Pointe Hilton Resort at Squaw Peak 
7677 North 16th Street, Phoenix, Arizona 

For Reservations: 800.876.4683 
Seminar Room Rate: $1 69 

REGISTRATION BAG 
INSERTS 

Call Phyllis Demo at 212.536.5299 

CONTACT INFO 

Michele Quigley, Special Events Director 
212.536.5002 phone • 212.536.1400 fax 



For the latest information, updates and to register online 

uifiAiw . billboard . com/events/radio 



FAXED OR MAILED REGISTRATIONS MUST BE RECEIVED IN THE NEW YORK OFFICE BY 
MONDAY, SEPTEMBER 14TH OR YOU MUST "WALK UP" REGISTER AT THE SEMINAR. 



□ 
□ 
□ 



: Fill out form and mail with payment to: 

Billboard/Airplay Monitor Radio Seminar, att: Michele Quigley, 1515 Broadway, NY, NY 10036 or fax: 212.536.1400 
Make all payments to Billboard Magazine. Please allow 10 business days for confirmation of receipt. This form may be duplicated. Please type or print clearly. 

RADIO ONLY OTHER 

Early Bird - payment received by July 17 $ 1 99 $ 399 

Pre-Registration - payment received by August 28 $ 249 $ 449 

Full Registration - after August 28 and Walk up $ 349 $ 525 



□ Top 40 □ other 



LAST NAME: 

TITLE: 

CITY: 



FORMAT: 0 Rock S Country 0 RS.B 

FIRST NAME: 

COMPANY: 

ADDRESS: 

PHONE: 

I'M PAYING BY: D CHECK □ VISA/MC □ AMEX □ MONEY ORDER 

CREDIT CARD #: 

CARDHOLDER'S NAME: 



STATE: 



ZIP: 



FAX: 



E-MAIL: 



EXP DATE: . 
SIGNATURE: 



(charges not valid without signature) 

Cancellation Policy: All cancellations must be submitted in writing. ALL REFUNDS WILL BE PROCESSED AFTER THE CONFERENCE. Cancellations received on or before July 17 are 
subject to a $75.00 administrative fee. Cancellations received between July 1 7 and August 28 are subject to a $1 75 administrative fee. No refunds will be issued after August 28 



RADIO'PROMOTIONS«NETWORKS«SYNDICATION«AIRWAVES«MUSIC VIDEO-VIDEO MONITOR 



I 




Excellence In Radio. The Radio Advertising Bureau (RAB) has awarded its first 
Kevin B. Sweeney Award for Excellence in Radio to Gordon Mason, center, retir- 
ing president of the Southern California Broadcasters Assn. The award was pre- 
sented by Ron Ruth, right, the RAB's executive VP of stations. On the left is radio 
legend Gary Owens, the event's master of ceremonies. Sweeney was the first 
president of the RAB and a prominent radio station owner and operator in the 
Southern California area. 



newsline... 



SHAREHOLDER AIMS TO BLOCK CHANCELLOR BUY OF LIN TV. A Chancellor 
shareholder filed suit earlier this month to block the company's purchase 
of LIN Television for $1.67 billion. Rita Phillips believes Chancellor is 
"grossly overpaying" for LIN because of both firms' connection to the 
investment firm Hicks, Muse. Chancellor has since announced another 
major purchase: 50% of Mexico's Groupo Radio Centro for $237 million. 

ELLIOT HAS LEFT THE HOUSE. Following last week's report that WHTZ 
(Z100) New York was being sued by a listener who claims morning co- 
host Elliot Segal had announced during a club remote that she had "fake 
breasts," Z100 GM John Fullam has issued a statement denying that 
Segal was present. Z100 says another station employee was at the club 
but denies that any of its personnel made the comment in question. 

SW ONTO ELECTRIC VILLAGE. SW Networks has acquired an equity posi- 
tion in Electric Village, a company focused on providing radio stations 
with Internet commerce and content services. SW will provide celebri- 
ties for online chats and interviews, as well as multimedia World Wide 
Web programming. 

REMEMBER WHN? The Museum of Radio and Television in New York will 
host a seminar featuring former WHN New York staffers from WHN*s 
late-'70s peak years. The event is scheduled for Nov. 3 as part of the annu- 
al Radio Festival. In conjunction, WWXY ( Y107) New York will host an 
on-air reunion of the jocks, which will originate from the museum. 



Whatever Happened To Hot Country? 



Thin story ivax prepared by Phyllis 
Stark, managing editor of Country 
Airplay Monitor. 

In the early '90s, when the country 
radio format was at its ratings peak, 
hot country outlets that were pro- 
grammed like top 40 stations were 
the norm. These stations were 
defined by an emphasis on currents 
and reeurrents, long playlists, fast 
rotations, high-energy presentations, 
and gold libraries that didn't date 
back much further than 1987, or even 
1990 in many cases. 

The hot country model was ubiqui- 
tous until 1994-95, when PDs, worry- 
ing that they might be disenfranchis- 
ing older demos and creating a 
demand for a gold-based country for- 
mat, began filtering older titles into 
their programming. 

Then country stations began buy- 
ing their competitors or switching 
their duopoly partners to other for- 
mats, both of which led to a smaller 
number of younger-skewing country 
outlets. Now, few stations play their 
top power track more than 39 times a 
week, allowing only fleeting evidence 
that hot country stations ever existed. 

A recent informal poll of consul- 
tants asking for examples of stations 
still programmed like those in the 
early '90s generally netted answers 
like that of Rusty Walker Consult- 
ing's Bob Glasco, who says, "I don't 
know of anyone still programming the 
early-'90s style of country. It's a 
shame, but the listeners don't seem to 
want it anymore. The debate as to 
why continues." 

Consultant Mike O'Malley says, 
"Stations with huge playlists remain, 
but many are in wry small markets, 
and their 'success' is often relative to 
being the only signal in that small 
town." 

There are, of course, slat mi is even 
in large markets that incorporate at 
least some of the elements of the old 
hot country stations. They include 
KKBQ (93Q) Houston, KMLE Phoe- 




nix, KTST Oklahoma City, WGRL 
Indianapolis, and WSIX Nashville. 

Some format ob- 
servers say that sev- 
eral of the Shane 
Media-consulted 
"Froggy" stations, 
including WFRY 
Watertown, N.Y., and 
WFRG Utica, N.Y., still fit the bill, at 
least in terms of presentation. 

But programmers and consultants 
say the hot country position serves a 
specific purpose — to differentiate a 
station from a mainstream country 
competitor — and works today only in 
particular markets and competitive 
situations. Everywhere else, w T hen 
the young-end audience that most of 
the hot country stations were target- 
ing in the early '90s moved on to other 
formats, hot country formatics no 
longer made sense, and most such 
stations evolved into a more conserv- 
ative programming style. 

AN AGGRESSOR STRATEGY 

Shane Media's Pam Shane says 
that in the early '90s, hot country sta- 
tions w : ere "appropriate anywhere 
there was a lazy, fat heritage station 
that had been getting along on being 
the only game in town for 15 years. It 
was appropriate as an aggressor 
strategy. It worked w=ell when the for- 
mat was growing. Now that in many 
markets the format is flat or losing, 
people are [rethinking] that" 

"There are some stations still pro- 
gramming hot country," says BP Con- 
sulting's L.J. Smith, "but it's in 
unique markets and strategic situa- 
tions," where it is used "to create a 
definite differentiation between two 
stations. There are markets where 
the heritage radio station has been, in 
the past an older-skewing station, a 
station that plays deeper gold than 
your average mainstream station, so 
these newer, hotter stations had to 
come in and make a differentiation. 
They had to play something hotter 
and newer, and some have survived by 



doing that." He cites Fresno, Calif.; 
Charlotte, N.C.; and Oklahoma City 
as examples of such markets. 

But even in those markets, there is 
not much difference musically, be- 
cause, Smith says, "unfortunately, the 
country audience will not allow us to 
create a huge dichotomy in the 
music." He recently pulled up Broad- 
cast Data Systems reports on 20 sta- 
tions, half of which were positioned as 
hot country and the other half main- 
stream. In a side-by-side comparison 
of those stations' most-played songs 
of the week, he found just 37 titles dif- 
fering between the two sets of sta- 
tions. "You can't create two formats 
with 37 different titles," he says. 

"There is a place for the hotter, 
younger radio station in certain mar- 
kets and competitive situations," adds 
Smith, "but the reason that the main- 
stream country' radio stations are win- 
ning in most situations is because 
country is and always has been one 
format and there's never been enough 
audience to support a split or niche." 

KMLE has been doing "top 40 
country" since it signed on against 
mainstream rival KNIX in 1988. Rec- 
ords in heavy rotation get 40-50 spins 
a week on average. PD Jeff Garrison 
calls it "an exciting, 
fun radio station 
that's different from 
the AC-sounding 
country station that's 
traditionally been in 
the Phoenix market" 
But, Garrison says, although "we've 
had success here doing what we do, I 
don't know if this would work in other 
markets," 

Garrison notes that Phoenix is 
unique in that it can still sustain a sta- 
tion like his. "In a lot of markets 
where there were two or three coun- 
try stations, there aren't anymore, so 
those stations that were trying to be 
hot to make an attack on a [rival] 
aren't there anymore." 
Among the places hot country still 
(Continued on next page) 
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Adult Contemporary 
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TITLE 
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* * * No. 1 * ★ * 


1 


1 


1 


24 


YOU'RE STILL THE ONE 


♦ SHANIA TWAIN 

5 »«ei-3 *r N.- ; 


CD 


2 




10 


TO LOVE YOU MORE 


♦ CELINE DIO\ 


3 


3 




28 


TRULY MADLY DEEPLY 


♦ SAVAGE GARDEN 


CD 


6 




14 


LOOKING THROUGH YOUR EYES 

CURB 73055.'ATLAhTiC 


♦ LEANN RIMES 


CD 


'■ 


•: 


14 


AOIA 


♦ SARAH MCLACHLAN 


CD 


; 


7 


8 


OOH LA LA 


♦ ROD STEWART 


7 


4 


4 


22 


MY FATHER'S EYES 

reprise album cut 


♦ ERIC CLAPTON 


CD 


8 


- 


:■■ 


TORN 

RCA ALBUM CUT 


♦ NATALIE IMBRUGLIA 


9 


9 


8 


27 


AS LONG AS YOU LOVE ME 


♦ BACKSTREET BOYS 


CD 


10 




13 


HEAVEN'S WHAT 1 FEEL 


♦ GLORIA ESTEFAN 


u 


12 


12 


26 


GIVE ME FOREVER (1 DOl JUH\ ItSH FEATURING JAMES INGRAM 


QD 




16 


5 


TIME 


♦ LIONEL RICHIE 


13 


:: 


14 


47 


SOMETHING ABOUT THE WAY YOU LOOK TONIGHT ♦ ELTON JOHN 


14 


13 


13 


43 


1 DON'T WANT TO WAIT 


♦ PAULA COLE 


15 


16 


15 


33 


MY HEART WILL GO ON 


♦ CELINE DION 


16 


15 


11 


22 


RECOVER YOUR SOUL 

ftOCKrT 56876ZISLAND 


♦ ELTON JOHN 


QD 


17 


17 


1. 


ONE BELIEF AWAY 


♦ BONNIE RAITT 






18 


19 


18 


54 


HOW DO 1 LIVE 

CURB 72022 


♦ LEANN RIMES 


19 


18 


19 


j 


1 HONESTLY LOVE YOU 


♦ OLIVIA NEWTON- JOHN 


CD 


21 


23 


8 


ALL ROADS LEAD TO YOU 


CHICAGO 


QD 


20 


24 


5 


YOUR IMAGINATION 


♦ BRIAN WILSON 


@ 


23 


30 


3 


TO MAKE YOU FEEL MY LOVE 


» GARTH 3ROOKS 


23 


2; 


26 


24 


LANDSLIDE 

RLPRISE J4HO' 


♦ FLEETWOOD MAC 


QD 


28 


27 


! 


CHANCES ARE ♦ BOB SEGER 8, MARTINA MCBRIDE 

CAPITOL ALBUM CUT 


25 


22 


21 


20 


FROZEN 

MAVERICK ! 72AA'WARNEft BROS 


♦ MADONNA 
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* * * No. 1 * * * 


1 


1 




24 


TORN 

RCA ALBUM CUT 


♦ NATALIE IMBRUGLIA 

14. vr-. i! 


LL> 


2 


2 


20 


THE WAY 

K:.L-'/.jL:: V L L T 


♦ >-.'.sie-Li 


(JJ 


3 


3 


13 


IRIS 

'.'.ARMfi 5J\sr aiBUI.' CI ' REPRISE 


♦ GOO GOO DOLLS 


CD 


4 


4 


17 


UNINVITED 

**<<V:R Su\SI ' ».bL '■' CL' REPRICE 


ALANIS MORISSETTE 


LL) 


5 


5 


II 


KIND & GENEROUS 


♦ NATALIE MERCHANT 


rri 
iju 


7 


: 


15 


YOU'RE STILL THE ONE 

RL_R ■' :■ 


♦ SHANIA TWAIN 




6 


7 


18 


ADIA 

ARISTA 13497 


♦ SARAH MCLACHLAN 


l JL> 


9 




16 


REAL WORLD 

LAVA ALBUM CUT ATI ANTIC 


♦ MATCHBOX 20 


g 


- 


6 


38 


3 AM 

.AvA -LB M 'i i T A'lAM : 


♦ MATCHBOX 20 


10 


:o 


lj 


26 


I'LL BE 


♦ EDWIN MCCAIN 


11 


11 


11 


35 


TRULY MADLY DEEPLY 


♦ : .WAGE ;.\R1 ! \ 


QD 


13 


14 


11 


CLOSING TIME 


♦ SEMISONIC 


13 


12 


12 


24 


SEX AND CANDY 


♦ MARCY PLAYGROUND 


Qi) 


15 


15 


31 


TIME OF YOUR LIFE (GOOD RIDDANCE) ♦ GREEN DAY 

REPRISE ALBUM CUT 


15 


16 


17 


65 


ALL FOR YOU 


♦ SISTER HAZEL 


16 


14 


■ 


14 


SEARCHIN' MY SOUL 


♦ VONDA SHEPARD 


17 


17 


15 


46 


WALKIN' ON THE SUN 


♦ SMASH MOUTH 


18 


19 


19 


37 


HOW'S IT GOING TO BE 


♦ THIRD EYE BLIND 


CD 


21 


: 


4 


CAN'T GET ENOUGH OF YOU BABY 


♦ SMASH MOUTH 


20 


18 


18 


13 


ZOOT SUIT RIOT ♦ CHERRY POPPIN' DADDIES 


(n) 


20 


21 


11 


1 WILL BUY YOU A NEW LIFE 


♦ EVERCLEAR 










★ * * AlRPOWER* * * 


CD 


27 


31 


7 


1 DON'T WANT TO MISS A THING 

COLUMBIA AL3UM CUT 


♦ AEROSMITH 


CD 




24 


? 


TO LOVE YOU MORE 


♦ CELINE DION 










* * *AlRPOWER* * * 


QD 


29 


36 


17 


TO THE MOON AND BACK 

::lj'.'" a : 


♦ SAVAGE GARDEN 


QD 


24 


23 


18 


KNOW WHAT YOU MEAN 

... ■ -.. . - . .: 


♦ SISTER 7 
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album 
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44 





2.8 
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N/T 
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country 
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2.6 




32 




14 


WINS 


N/T 


4 




1.3 




U 


WQHT 
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WHATEVER HAPPENED TO HOT COUNTRY? 

(Continued from preceding page) 



works is the Northeast, according to 
Shane, who says that region is "still 
virgin territory for country in a lot of 
ways because country is not a her- 
itage, mass-appeal format [there, 
and] we still haw lots of converts and 
young people discovering country." 

SIX YEARS OLDER 

Garrison says that part of the rea- 
son hot country stations have largely 
disappeared is that the audience has 
changed since the early '90s. "Coun- 
try goes in trends," he says. "For a 
long time, the audience could handle 
hot new country. Now the research 
says they want a balance. Our audi- 
ence that got introduced to country in 
1992 is six years older." 

"It's a case of what the audience is 
looking for from the format," says 
Shane. "We went from being a niche 
to mainstream, but in some markets 
country is no longer a magnet for that 
type of Imainstreaml audience." 

"Whenever you have Garth and 
Brooks & Dunn and Reba perform- 
ing on the level they were performing 
on [during the early '90s], you're 
going to get the younger demos ex- 
cited about country for a while," says 
Smith. "We saw in Arbitron that we 
were getting cumed by these younger 
demos, so programmers went after 
them, and it worked for a while. [But] 
you can't hold their attention forever, 
and they start realizing, 'There's only 
37 songs here that I like.' " Smith says 
the research immediately showed 
when the younger demos began to 
evaporate, and programmers imme- 
diately responded by becoming more 
conservative. 

McVay Media consultant Bob 
Moody says the high spins associated 
with hot country programming tend 




to work better in markets like Hous- 
ton and Phoenix, where country is a 
dominant format anyway. In most 
other markets, he says, it is no longer 
recommended, because "such a small 
percentage of our audience gives us so 
much [time spent listening]. If you're 
turning things over that fast, you're 
going to annoy the heavy listeners." 

HITTING THE LOTTERY 

The other difference between now 
and the early '90s, of course, is the 
product which PDs routinely criticize 
for not being as 
strong today as it was 
then. Programmers 
generally agree that 
weaker country music 
and stronger music in 
other formats is what 
drove much of the hot country audi- 
ence away. 

In the early '90s, such artists as 
Garth Brooks^ Clint Black, Billy Ray 
Cyrus, and Tim McGraw were just 
breaking through, and the format 
itself was so trendy and popular and 
attracted so much media interest 
that. Garrison says, "it didn't hurt you 
to have 50 currents, even if half of 
them were stiffs. Now, in 1998, with 
AC and top 40 being better than they 
were, it's a more competitive envi- 
ronment. You'd better play the hits, 
or you're going to get killed." 

Moody says stations started back- 
ing away from hot country formatics 
"when the ratings started going 
down. Country hit the lottery in '93- 
'94, [when] there were a couple of 
things going on that we may newr see 
again. Garth was new on the scene. 
He brought a whole new concert ex- 
perience to country. The dance club 
thing was huge and brought a lot of 



people into the format. And on top of 
that, we had Billy Ray Cyrus with 
'Achy Breaky Heart.' Later, when 
the P2s and P3s went away, Moody 
says, "some people may have overre- 
acted. Some people are still overre- 
acting. People get more conservative 
when things get tighter. 

"In general," Moody adds, "a lot of 
those [hot country] stations were set 
up for the younger P2, P3 listeners 
who have left us for the flavor of the 
month. They've left us for [the mod- 
ern AC format] Alice." 

"There are a lot of stations that got 
on the country bandwagon during the 
boom, and it was easy," says Shane. 
"The music was so exciting, and we 
were hip and glamorous. But as other 
things became interesting again, 
obviously you're going to lose the P2s 
and P3s. You're back to the Pis, and 
serving them is going to be harder 
because we've sat here for years with 
two or three country stations in the 
market playing the same gold 
records. We've overplayed some 
records and underinformed the audi- 
ence about the artists." 

Shane recently conducted some 
research and found that there are 65 
artists with four or fewer songs in the 
average station's library, making it "a 
truly faceless, song-driven library." 
Without well-defined artist personal- 
ities, she says, "it's hard to draw peo- 
ple to the format." 

Shane also theorizes that country 
playlists may have shrunk since the 
early '90s partly in response to the in- 
creased job responsibilities heaped on 
many programmers since then. "PDs 
are asked to do so many things other 
than programming," she says. "It's 
easier to manage a music system with 
a smaller list." 
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Five days before he overdosed, bad boy Char- 
lie Sheen reportedly talked to an L.A. disc 
jockey about a song he'd heard earlier that 
evening on the station. The tune by Everything was 
a roots rock jam complete with a horn solo, called 
"Hooch," that is often interpreted as a funky ode 
to drug use. 
Coincidence? The Virginia band thinks so. 
"People try to put two and two together to get 
seven. I don't think it was foreshadowing Charlie's 
future or proves anything about the true meaning 
of the song," says the band's lead vocalisfguitarist, 
Craig Honeycutt. "He probably just heard t he song 
and liked it because it's a catchy song. It's a 
whacked way to get the song out there, hut every- 



one tells me any publicity is good publicity." 

Honeycutt also clarifies that hunch means ilif 
fercnt things to different people. "Slang terms 
often start with one meaning and get morphed as 




- U.K., I 

much 
tbftng. 



fhaicver 



— Craig Honeycutl, Everything 
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2,1 TRACK TITLE ARTIST 
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CD 


i 
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★ ★ *No. 1 * ★ * 

„ THE DOWN TOWN 3»»ks.!N».I DAYS OF THE NEW 

OF HE ■,£/. "J ; ' jL ■ ■ : '. 


CD 


2 


5 


5 


IT'S ALRIGHT CANDLEBOX 

HA-H- - LLS MAVEK ULLYiAEi'lLH BROS. 


CD 


3 


7 


9 


SPACE LORD ♦ MONSTER MAGNET 

HMKIHIP MM 


CD 


S 


4 


9 


1 DON'T WANT TO MISS A THING ♦ AEROSMITH 


5 


4 


2 


21 


BLUE ON BLACK ♦ KENNY WAYNE SHEPHERD BAND 


CD 


I 


10 


9 


SHINING IN THE LIGHT JIMMY PAGE 8, ROBERT PLANT 


CD 


e 


6 


19 


SAVE YOUR 
WHAT'S TH 


SELF ♦ STABBING WESTWARD 

COLUMBIA 


CD 


12 


14 


6 


S LIFE FOR CREED 

.vir. 


9 


8 


11 


23 


FUEL 

RELOAD 


♦ METALLICA 

ELE*TfiAEEG 


10 


9 


9 


23 


TORN 

MY OWN PRISED 


CREED 

ATND-'JP 


© 


14 


16 


9 


MY SONG 

5Q&3Y depot 


♦ JERRY CANTRELL 


12 


11 


8 


10 


AVA ADORE 

ADCRE 


♦ THE SMASHING PUMPKINS 

VIRGIN 


13 


10 


3 


18 


1 LIE IN THE BED 1 MAKE BROTHER CANE 

'.v.i rroi VIRGIN 


(JD 


13 


15 


13 


IRIS 


♦ GOO GOO DOLLS 

WARNER SUNSET REPHISE 


(JD 


16 


19 


16 


SHIMMER 
CIGARETTE 

WHEN WE tlft 


♦ EUEI 

550 MUSIC 
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15 


13 


10 


i AND ALCOHOL HOD 5 1 EWARl 

THE NEW BOYS WARNER BROS 


C!L> 


25 
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SOMEHOW. SOMEWHERE SOMEWAY KENNY WAYNE SHEPHERD BAND 


© 


23 


32 


3 


OVER YOUR SHOULDER SEVEN MARY THREE 

ORANGE AVE MAMMOTH/ATLANTIC 


19 


18 


12 


12 


HEROES 

::;■>[-/ - 


♦ THE WALLFLOWERS 

ALLIUM [Pli 


(D 


19 


20 


8 


PREMONITION ♦ JOHN FOGERTY 


21 


20 


23 


26 


MY HERO ♦ FOO FIGHTERS 


22 


i; 


17 


: 


WISHLIST 

YIELD 


PEARL JAM 

EPIC 


QD 


22 


22 


19 


CLOSING TIME ♦ SEMISONIC 

FEELING STRANGELY fINE MCA 


® 


26 


31 


5 


DU HAST 

SEH'LUL'UHl 


♦ RAMMSTEIN 


25 


24 


26 


10 


MONSTERSIOE ♦ ADDICT 


© 


29 


25 


12 


THE WAY 


♦ FASTBALL 

)NEY CAN BUY HOLU'A'COC 


© 


32 


34 


3 


A SECRET PLACE ♦ MEGADETH 


28 


21 


18 


14 


SLAM DUNK DI.R BAND 
DLR BAND WAWAZATl' 


29 


27 


24 


22 


CUT YOU IN 


♦ JERRY CANTRELL 

COLUMBIA 


© 


33 


27 


16 


REAL WORLD ♦ M A ICHS OX 2 U 

YOURSELF OR SOMEONE LIKE YOU 


© 


34 1 35 




PARK AVENUE ♦ GIRLS AGAINST BOYS 


QD 


35 


39 
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CRACK THE LIARS SMILE DRAIN S.T.H. 
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31 


30 
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SAINT JOE ON THE SCHOOL BUS ♦ MARCY PLAYGROUND 

UAEO PLATliWJND UAPI'Ul 
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30 


33 
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NO SHELTER RAGE AG A NET THE MACHINE 

LVUO.T'LLA - THE ALBUM EPIC 


© 


37 
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FLY AWAY 


LENNY KRAVITZ 
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38 
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BORN WITHOUT YOU STORYVILLE 

DOG YEARS . ATLANTIC 
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36 
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FALLING 


GRAVITY K LLS 

TVT 
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28 


21 


13 


FIRE IN TH 
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ARMAGI DD: "1 


.HOLE ♦ VAN HALFN 

WARNER PRCS 


® 


NEWI> 
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OF LOVE ARE YOU ON AEROSMITH 

HI ALBUM UULUMBIA 


® 


RE-ENTRY 


11 


IN HIDING 

t ELD 


PEARL JAM 

EPIC 



time goes on. Hooch is just a much-coveted thing. 
It could be a huge chunk of watermelon on a hot 
day. Older people, like my dad, use it to describe 
alcohol. To others, it might be drugs or a sexy lit- 

Billboard* 



tic woman. It's that stash of whatever you crave." 

He does love the irony of the Sheen situation but 
doesn't think attendant publicity over the "Men At 
Work" star's interest will garner the band 
overnight success. "It was perfect because it was 
such a freak thing. Beil it isn't like we are instant- 
ly hip with the kids now. Maybe if it had been Urad 
Pitt or Matthew McConaughey, it'd be different" 

With the song No. 1!) on Modern Rock Tracks, the 
act doesn't seem to need the extra attention. Hon- 
eycutt prefers to credit hard work and constant tour- 
ing since members met each other in a college music 
program. "It is a long time coming, and we have to 
thank all the college kids who supported us from the 
Ijeginning. Our dreams are coming to fruition." 
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WALKING AFTER YOU 


♦ HJ J HUH IE'-'.: 

m - ,..,„■,.! 










* * * AlDDOIVCQ^ * * 


® 


21 


35 


3 


STAY (WASTING TIME) 

BEFORE THESE CROWDED ST-EETS 


♦ DAVE MATTHEWS BAND 
■ 


© 


15 


16 


14 


WHAT I DIDN'T KNOW 


A'HtflAtvM 


® 


19 


26 


5 


★ * ★ AlRPOWER* * ★ 

PERFECT THE SMASHING PUMPKINS 

ADORE 


16 






25 


I WILL BUY YOU A NEW LIFE 




© 


18 


19 


9 


★ * * AlRPOWER* * * 

GET 'EM OUTTA HERE ♦ SPRUNG MONKEY 

MR. FUNNY FACE SURFBO&HOLLYWOOO 


18 


11 


11 


16 


JUMP RIGHT IN 


♦ THE URGE 

IMMORTAl/FPin 


© 


23 




4 


* * * AlRPOWER * * + 

HOOCH ♦ EVERYTHING 


20 


12' 


9 


16 


PUSH IT 


♦ GARBAGE 

ALMOSOUN 


@ 


20 


21 


13 


SAVE YOURSELF 


♦ STABBING west.var: 

COLUMBIA 


22 


17 


14 


22 


WISHLIST 

YIELD 


PEARL JAM 

EPIC 


® 


30 




2 


I THINK I'M PARANOID 


♦ GARBAGE 








-..'.' ■.OR:...;^ 


© 


26 


28 


5 


WHAT'S THIS LIFE FOR 


CREED 

WIND UP 


© 


27 


30 


5 


HIGH 

... I - - r.t 


♦ FEEDER 

ECHG'EUKTRAEEG 


126) 


29 


■- 


4 


WISHING I WAS THERE 

LEFT OF THE MIDDLE 


NATALIE IMBRUGLIA 

RCA 


© 


■4 




2 


OVER YOUR SHOULDER 


SEVEN MARY THREE 

MAMMOTK'ATL ANTIC 


28 


25 


23 


17 


REAL WORLD 

YOURSEIFOR SOMEONE LIKE YL\I 


♦ MATCHBOX 20 

LAVA'ATLANTIC 


29 


24 


20 


14 


SPARK 

FROM THE CHDIRGIRL EiO'tl 


♦ TORI AMOS 

ATLANT|C 


® 


33 




2 


THE DOWN TOWN 


DAYS OF THE NEW 


31 


22 


15 


12 


HEROES 


_— 

♦ THE WALLFLOWERS 

EPIC 


© 


NF'.V> 


1 


JUMPER 


THIRD EYE BLIND 

ELEKTRA'EEG 


33 


31 


31 


5 


YOU AND WE ANC IK BOTTLE WARES THREE TCWHT IBAHYl ♦ EG BAD VOODOO BACCY 
RIG BAD YCOEIOO DADDY COOL SVI 1 1 F.'FM '-OA^ TOl 


® 


32 


V 


10 


4 AM 


OUR LADY PEACE 

COLUMBIA 


® 


NEW> 


1 


JUMP JIVE AN' WAIL ♦ THE BRIAN SET2ER ORCHESTRA 

THE C RTY EvDCGIE NTERSCCE 


® 


36 


34 


r 


NO SHELTER 


RAGE AGAINST THE MACHINE 

EPIC 


® 


NEW> 


1 


FATHER OF MINE 


♦ EVERCLEAR 

CAIMOL 


33 




21 


ZOOT SUIT RIOT 


♦ CHERRY POPPIN' DADDIES 

MO.O UNIVERSAL 


® 


NEW ► 


1 


SAVE TONIGHT 


♦ EAGLE EYE CHERRY 

: re. 


40 


28 


22 


16 


DON'T DRINK THE WATER 


♦ DAVE MATTHEWS BAND 



Comptwt from a national y 
OTraclasrw*ne.anren 



i of fftpUy uoMd by Bmatfcast Dais Syslnmi' Radio Track ukvici 109 Maimtrwm rock stabons and 79 matJwn rock tfatnrs«««k«:liijiHjdy man*) 
n detections over trie preMOus reganSess cf chart rmmmtrt. ArMwar swMM to titos* tconH wtWfl attain BOO oetwicrs IMainsMam RodO or 



antwd by funbw o* * 
it time ♦ VWecc+p awaH&nty C 1998. &llDoafrl , EFI CAynmufScatporis 



HITS 
IN 
T0KI0 

Week of June 28. 1998 



© The Boy b Mm« / Brandv & Monica 

® Ava Adore / The Smashing Pumpkins 

© Heaven's What I Feel / Gloria Estefan 

® Am'! That Just The Way ! Lutricia McNeal 

© Deeper Underground / Jamiroquai 

* : ■ I ir k i c 1 Dreaning F i ^ 1 n I a'Verre 

(?) My Hem Will Go On / Celine Dion 

® Black Velveteen / Lnnny KruvrU 

@ Say Vou Love Me / Simply Red 

63 The Cup 01 Life / FUcky Martin 

0 Trouoled Girl / Karen flumirez 

<9 Roy 01 Light /Madonna 

O Everything's Gonna Be Alright / Sweetbox 

Q Star Chasers H Hero 

® Circus / Eric Clapton 

15 Why Can't W« Bt Friends' / Smash Mouth 

0 Stay /Mica Paris 
& Life / Des'ree 

@ Sexy/ Los Amigos Invisibles 

® Push It / Garbage 

£5 The Wmd / The Braids 
& I Saw The Light / Terry Hall 

1 I ihf'mt.-i n uufci Core i 
& Hinaatarubasho / Misia 

Everymght. Everyiay Jakarar.tla 
® Luxury: Cocolure / Maxwell 
& The Hey Song /Speech 
: - : Lost Ccunt ■ I (:' .i I i-sberg 
® Live / Lenny KraviU 
W Stiry.' Suga Slnka'j 
© Operator/ Inner Shade 
9 Stop Listening / Tanita Tikat am 
® Don't Go Away / Oasis 
® Falling For You / Tarma 
® Too Close / Next 

® La Com Oes Grands' / Youssou N'Dour 

And Axelle Red 
' inn ig.il^i 'ii ,' Beasl e Boys 
4* The Aims Of The One Who Lows You / 

Xscape 

Torn / Natalie Imbrugha 
@ Tsutsumikomuvouni... / Misia 
& Diggy Doggy Doo / Flabby 
@ Top Of The World (Ole, Ole, Ole) / 

Chumbawamba 
-.' Your Imagi i=it 1 Brian Wilson 

We A»e Only Human / Sunland 
® Body Bumpi«' |Y.pp.e-Y.-Yo) / Public 

Announcement 
® Everyihifig Is Gonna Be Alright/ 

Jamie Myeisan 
rl? April Fools / Rulus Wamwnght 
& I Want You To Want Me / Solid Harmonic 
c:? Yugandi 1 . Ta you ,' iJA 

W There Will Be Love There - Ainoaruhasyo- / 

The Brilliant Green 
Selections can be heard on 
'Sapporo Beer Tokio Hot 100" 
every Sunday 1 PM-5 PM on 
J WAVE/B13FMin TOKYO 



fll.3Fm J-UJfiUE 

Station infoimation available at 
http://www.j-wave.co.jp 



BILLBOARD JULY 25. 1998 



81 



Radio 



PROGRAMMING 



Songs Of The Summer 1998: From Billie 
And Brian To Mono And The Murmurs 



T ELLOW FEVER: Forget the sum- 
mer reading list 

There's something about the warm 
summer months that makes radio 
more of a sidekick than any other 
time of year. It's the ideal backdrop, 
whether at the beach, by the pool, or 
driving the highway with windows 
low. It provides a soundtrack for 
romance, can ably provide an intangi- 
ble breeze when it's sticky, and book- 
marks memories that return consis- 
tently through the years. 

In that spirit, here are AirWaves' 
picks for the definitive songs for the 
1998 summer season. Most are 
already on radio. The others should he. 

"Can't Get Enough Of You Baby," 
Smash mouth (Elektra/EEG). And 
you, too, were convinced these 
dandies were a campy one-hit won- 
der? They prove us all wrong with 
this groovy, organ-soaked, made-for- 
summer track that builds upon the 
best elements of "Walkin' On the 
Sun." Rapturous. 

"Tell Me," Billie Myers (Universal 
Records). Sexy and raucous, this pop 
celebration of endless possibilities in 
passion makes it clear that Myers has 
much more than a kiss of rain in mind 
for her rapidly expanding fan base 
(AirWaves, Billboard, June 26). Per- 
fect fare for cookouts where the 
embers are already burning. Don't 
miss the outlandish video, either. 

"You Won't Forget Me," La 
Bom he (RCA). While radio is having 
a hard time grasping its potential, 
minor chords and a killer chorus 
make this manic dance track a good 
bet to he the ultimate song of the sum- 
mer. It's also the duo's most confident 
least redundant track yet 
"Anytime," Brian McKnight 
(Motown). "Do I ever 
cross your mind/Any- 
time':" has become 
one of the most adhe- 
sive hooks of the year, 
there's no need to let 
go of it now. Suave 
Mcknight and sensual as any- 
thing Marvin Gaye 
conjured up in the '70s and '80s, this 
track is just aching for moonlight Ooh 
la la. 

"Someone To Call My Own," 
Behan Johnson (RCA). This sadly 
underappreciated duo has one of the 
freshest rock/pop debuts of the year. 
Snubbed by radio, this folky pop track 
is worth the search. Then you can pre- 
tend your adult top 40 outlet is as 
savvy as you. A splendid showcase for 
this elegant outfit. 

"Crush," Jennifer Paige (Edel 
America Records). Sometimes it's 
enough to be a pure top 40 record 
with nothing more in mind than a 
popover hook and a fresh, unaffected 
vocal. Don't overthink this one, just 
turn it up, memorize the chorus, and 
wait for it to become a staple on your 
favorite station. 

"Find My Way Back (Mark's Ex- 
tended N-R-G Radio Mix)," Diana 
King (Work). One of those rare exam- 




ples where a sedate track is remixed 
and untamed like a blowtorch turning 
ice to boiling water. Decadently vital. 
A must-hear. 

"Another Day Goes By," Dakota 
Moon (Elektra). In case you're plan- 
ning a set by the campfire, you'll be 
needing this to lip-sync to. Mix 




by Chuck Taylor 

acoustic Doobie Brothers with a lib- 
eral pinch of Bill Withers, then gen- 
tly toss with four-part harmony. 
Serves all. 

"Tearin' Up My Heart," 'N Sync 
(RCA); "When The Lights Go Out," 
Five (Arista); "IH Never Break Your 
Heart," Backstreet Boys (Jive), Boy 
bands are bringing out some of the 
best melodic, pure pop music since, 
well, the last wave of boy bands. Cred- 
it these acts with helping make top 40 
free and easy again. 

"Slimcea Girl," Mono (Mercury). A 
little lounge music for after-beach 
cocktails. Killer chorus and cool 
enough to tame the heat. A brilliant 
follow-up to debut mod-rock hit "Life 
In Mono," and the song that should 
blow this band into mainstream con- 
sciousness. 




"Go-Go's Greatest Hits" (I.R.S.). 
Add a little Culture Club and some 
Bananarama, and you'll understand 
w'hy we all think the '80s were so fun. 
Tireless summertime tunes. 

"The Way," Fastball (Hollywood 
Records). No matter that this song 
has been working its way across mod- 
ern rock, adult top 40, and now main- 




stream top 40 since February. The 
juice is still as fresh as the day you 
first heard it. A keeper. (RS. I smell a 
Grammy.) 

"A Rose In The Wind," Anggun 
(Epic). This budding Indonesian 
singer/songwriter (AirWaves, Bill- 
board, April 25) is just getting off the 
ground with her first radio single, 
"Snow On The Sahara." But the con- 



summate gem on her recently re- 
leased album is this gorgeous anthem 
relating to womanly strength. It 
promises to make the summer breeze 
a little cooler. Please don't miss. 

"Debbie," B-52's (Reprise/ Warner 
Bros.). The gang's all here for this 
delectable throwback with the ulti- 
mate summer party band (AirWaves, 
Billboard, June 13). From the tasty 
must-have CD "Time Capsule — 
Songs For A Future Generation." 

"La Di Da," the Murmers (MCA). 
A driving song straight down modern 
rock byways. Fab harmonies and a 
stuck-for-good hook that'll have you 15 
miles over the speed limit in a flash. 

"Halo," Texas (Mercury). One lis- 
ten and I don't need to tell you why. 
OK, so you'll hare to go to the U.K. to 
hear it on radio, but sometimes it's 
worth going the extra mile for up- 
tempo modern rock-edged pop music 
that's inspiring, natural, luscious. You 
won't regret it 

"Cruel Summer," Ace Of Base 
(Arista). Get over your preconcep- 
tions and have a little fun. One listen 
and you'll be a believer in this update 
of Bananarama's 1984 timeless debut 
U.S. hit It's the first U.S. single from 
the Swedish act's upcoming album, 
"Every Time It Rains," due July 14. 
Try it for sunny delight. 

"Feel It," the Tamperer Featur- 
ing Maya (Battery/Jive). In-your-face 
bass and chimes set the stage for this 
aggressive-yet-ticklish instrumental- 
based dance track that's just over 
from Europe and certain to light up 
radio mix shows here in 10 minutes. 
You'll love it for its nonsense chant, 
"What's she gonna look like with a 
chimney on her?" Resistance is futile. 

"To Love You More," Celine Dion 
(550 Music). This complex violin- 
drenched melodrama 
is the classiest thing 
on radio, soaring to 
the heavens — with a | 
hint of a beat. Wait 
until you hear the 
reconstructed remix- 
es from Tony Moran, dion 
expected by the end 
of July. Sensational effort from an 
artist who continues to thrill. 

"Stand By You " S.OAP. (Crave). 
No apologies for this chcekful of bub- 
ble gum from the girls who hit over- 
seas with debut single "This Is How 
We Party." How about a little puff pas- 
try before sunning? 

"Feelin' (Love To Infinity Remix)," 
Gloria Estefan (Epic). Elating power 
twirl from her current "gloria!" 
album, a collection of slamming dance 
songs designed to reinvent your 
world. Also, don't miss her recent 
radio hit "Heaven's What I Feel" and 
upcoming single "Oye." Her best 
album of the decade. 

"Dream Weaver," Erin Hamilton 
(Trax Recording). How could no one 
hare thought of rejuvenating this top 
five 1976 Gary Wright chestnut into 
a hi-NRG fiesta? Fierce breakdown 
within and enough vocal drama to set 
the beach — and your pulse — ablaze. 




Jordan Follows Lifelong San Fran 
Career To Become KYCY's New PH 



I HE LAST TWO TIMES KYCY 
(Young Country) San Francisco 
was between PDs, Tim Jordan 
stepped up as acting PD. This time, 
he gets the gig for good. 

With the forthcoming departure 
of current PD Eric Logan for the 
operations manager slot at CBS 
sister stations WQYK-AM-FM 
Tampa, Fla., Jordan is relinquish- 
ing lis duties as director of broad- 
cast operations for 
KYCY-AM-FM and 
sister oldies stations 
KFRC-AM-FM to 
take his first-ever 
PD job at KYCY 
this month. 

Jordan — who 
isn't related to 
KYCY assistant PD 
Steve Jordan but 
notes that some con- 
fusion will ensue — 
disproves the theory 
that you can't break 
into big-market 
radio without pay- 
ing dues in small 
markets. He's spent 
his entire 18-year 
radio career in his 
hometown of San 
Francisco, where he grew up lis- 
tening to KFRC. 

Jordan, 36, studied music and 
broadcasting and worked as a per- 
cussionist and studio engineer for 
years. But when he married his 
childhood sweetheart and had two 
children, Jordan says, he "needed 
to get a legitimate job." He first 
tried KFRC but wound up doing 
production for crosstown KYA- 
AM-FM. He later became produc- 
tion director at crosstown KIOI 
and finally got in the door at KFRC 
in 1984. Along the way, he got 
involved in mixing audio and doing 
production for TV and later direct- 
ing TV news, all while continuing 
to work at KFRC. 

His role as production director 
at KFRC extended to KYCY when 
the two stations were brought 
under the same roof. When he 
received the title director of broad- 
cast operations, Jordan says, his 
role expanded from "organizing the 
studio operations and creating syn- 
ergy among the [two stations'] 
staffs" to the point where he was 
involved in all strategic-planning 
sessions for both stations, partici- 
pated in music meetings for KYCY, 
and was responsible for hiring and 
firing. He had a hand in bringing 
aboard all of KYCY's current jocks 
with the exception of midday host 
Celeste Perry, and he calls himself 
the "right-hand man" of all three 
KYCY PDs he worked with: Lee 
Douglas, Larry Pareigis, and 
Logan. 

Jordan says he's always loved 
country music and, as a musician 
himself, appreciates the fact that 
most country artists "can really 
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play their instruments and sing 
their songs. That's not true in all 
formats." 

For the last four years, he's been 
traveling to Nashville twice a year 
for the Huntsman broadcasts dur- 
ing Fan Fair and Country Music 
Assn. Awards week. In the capac- 
ity of a line producer for morning 
man J.D., he has met (and pulled 
pranks on) numerous artists, 

although as more of 

a behind-the-scenes 
player in the broad- 
casts, Jordan says. 

"I actually know 
more people than 
know me," he says. 
"A lot of people, 
when they realize 
who I am, will be 
mad because of the 
amount of practical 
jokes" he's pulled 
during those Nash- 
ville broadcasts. 

While he declines 
to discuss specifics, 
Jordan says, "I hare 
been personally 
threatened by 
Trace Adkins and 
John Berry. They 
have threatened to come to San 
Francisco and give me an old-fash- 
ioned whuppin'." KYCY is notori- 
ous for pranks, such as 30-second 
interrogations, asking artists to fill 
their mouths with cereal and sing, 
and playing "sound-effects the- 
ater" during remote broadcasts. 

Jordan says jokes are an effec- 
tive way to let the artists' person- 
alities come through and arc more 
fun than asking them where they 
found their hit songs or having 
them play. "We already know they 
can sing and perform," he says. 

As head of production, Jordan 
oversaw two highlv produced radio 
stations in KFRC and KYCY. He 
says those kinds of production ele- 
ments are important, especially in 
country, where "the music is so 
well-produced that you want to 
make sure your radio station has 
energy and communicates well in 
an exciting way. Production is crit- 
ical. It is typically used to sell your 
own product on your own air. It 
needs to stand out and be the best 
thing that you have, so you need to 
be efficient and make sure you 
don't lose the message in a bunch 
of flash." 

Self-deprecating humor Is one of 
KYCY's trademarks and a special- 
ty of Jordan's. He enjoys putting 
promos on the air that are "enter- 
taining and informative and basi- 
cally make you look like an idiot." 

One example is a promo for a 
Berry/Reba McEntire show that 
was tagged backward as a promo 
for Berry's show, ending with a 
quick "and by the way, Reba is 
going to be there, too." 

PHYLLIS STARK 
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More Kinks Chronicles With 
'Ray Davies Home Movies' 



OME MOVIES: It's not every 
day that you get to see rare home 
movies from the Kinks, one of 
the last great '60s British Inva- 
sion bands that's still standing. 
(OK, so the Kinks haven't toured 
in a few years, and loyal fans 
sometimes have to wait just as 
long for new material, but techni- 
cally the Kinks still 
exist as a band.) 

Velvel Records, which 
is reissuing all of the 
Kinks' albums from 
1971 to 1986 (the years 
the band was with RCA 
and Arista), threw a 
party July 9 at the 
Tribeca Film Center in 
New York to celebrate 
the reissues and to 
screen a film from the 
Kinks' vaults. 

Kinks front man/ 
songwriter Ray Davies 
was at the party to show 
"Ray Davies Home 
Movies," a 10-minute 
documentary of never-before- 
seen Kinks footage from the 
band's 1972 "Muswell Hillbillies" 
era, including concert and back- 
stage footage. The documentary 
was produced, directed, and nar- 
rated by Davies. 

As he reminisced about shoot- 
ing the film, Davies said that 
RCA, the band's label at 
the time, refused to fi- 
nance it because "the 
record executives 
thought there would 
never really be any real 
marriage between home 
videos and music. A few 
years later, music videos 
came along." d/ 

Today, with just about 
every major act releasing a home 
video — often with the obligatory 
tour/backstage footage — it's easy 
to forget that a band in the early 
'70s that wanted to release its 
home movies was considered 
pretty exceptional, and, in hind- 
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sight, ahead of its time. 

Some of the more memorable 
scenes in the documentary 
include the long-haired band eat- 
ing at a decidedly straight-laced 
diner, onstage and offstage 
drunken antics, and Cyrinda 
Foxe (ex-wife of New York Dolls 
front man David Johansen and 

Aerosmith's Steven 

Tyler) flirting up a 
storm with Davies 
while on assignment 
for Interview mag- 
azine. "I think she still 
has my hotel room key," 
Davies quipped after 
the screening. 

The only disappoint- 
ing thing about the doc- 
umentary, judging 
from people's reaction 
afterward, was that it 
was too short. Every- 
one, it seemed, wanted 
to see more. Davies, 
who had to cull the 
final cut from more 
than six hours of footage, says 
the film won't be released on 
home video. 

When asked about the current 
status of the Kinks, he joked, 
"I've sent them all on holiday." 
Then he added, "Well, the Kinks 
are like a family, and you never 
know what will happen next." 

Davies, who was the 
inspiration for VHl's 
"Storytellers" series 
and the first artist on it, 
also said his first solo 
album, "The Story- 
teller" (Billboard, Jan. 
24), is due at the end of 
this year or in early 
ies 199!). 

"Ray Davies Home 
Movies" is a fascinating look at a 
band that understood the im- 
portance of visual media in music, 
even in the "low-tech" '70s. And 
it drives home the belief many- 
have that they sure don't make 
bands like the Kinks anymore. 



PRODUCTION NOTES 



LOS ANGELES 

Dave Meyers directed Master P's 
"Goodbye To My Homies" and Gin- 
uwine's "Same 01' G." 

Randy Travis shot "The Hole" 
with director Joe Murray. 

Esperanza's "They Don't Under- 
stand Me" clip was directed by Paul 
Boyd. 

NASHVILLE 

Diamond Rio shot "You're Gone" 
with director Peter Zavadil. 

Jim Shea directed Vince Gill's "If 
You Have Forever In Your Mind" and 
Crawford West's "The Healing End." 



David Abbott directed Blake & 
Brian's "Amnesia," David Kersh's 
"Wonderful Tonight," and Jeff Car- 
son's "Shine On." 

Director Michael Salomon 
lensed Toby Keith's "Tired" and 
Steve Wariner's "Holes In The 
Floor Of Heaven." 

OTHER CITIES 

Brad Hawkins shot the video for 
"I'm The One" with director Chris 
Kraft in Westminster, Texas. 

Keith Harling's "Coming Back 
For You" was directed by Michael 
Merriman in Mission Beach, Calif. 



Billboard Video Monitor 

THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS 

"NEW ONS" ARE REPORTED BY THE NETWORKS (NOT BY BDS) FOR THE WEEK AHEAD 



14 hours daily 
1899 9th Street NE, 
Washington, OX. 20018 

1 Mariah Carey, My All 

2 JD Feat Jay-Z, Money Ain't A Thang 

3 John Forte, Ninety Nine 

4 Usher, My Way 

5 Janet. Go Deep 

6 Brandy 1 Monica, The Boy Is Mine 

7 Pns <ttM F,0' DrTf fJaiirf 1 Wya. Crtm S.^ajr 

8 Cam'ron, Horse & Carnage 

9 Nicole, Make It Hot 

10 Aaliyah. Are You That Somebody? 
lift. New Power Generation, The One 

12 Gerald Levert. Thinkin' Bout It 

13 Will Smith, Just The Two 0* Us 

14 Brian McKnight. The Only One For Me 

15 Public Announcement. In About Time 

16 Mya, Movin'On 

17 Voice* CM Theory, Say It 

18 MC Lyte, I Can t Make A Mistake 

19 Tyre j* , Nobody Else 

20 Missy Elliott. H I Em Wit Da Hfle 

21 taijin, Srm, fx "etp Pa.m' Wr My Mm; 

22 Destiny's Child, With M« 

23 Black Eyed Pus, Joints & Jams 

24 Queen Lalrfah, Paper 

25 Boyi II Men, Dom' Just Fine 

26 Jagged Edge, Gotta Be 

27 Big Punisher, Still Not A Player 

28 Montell Jordan. I Cat Do That 

29 Mo Thugs Family, All Good 

30 Myron, Destiny 

* * NEW ONS* * 

Maxwell, Luxury CocOCure 
Lir Mo, 5 Minutes 
Benito, Shake N Bake 
Ginuwine, Same 01' G 
Mase, Lookin' At Me 
T.Q., Westside 
Divme Lately 

Bone Thugs-N-Harmony, War 

Absolute. Heat 

Temptations, Stay 

Jesse Powell. I Wasnl With It 

Wendell Brown, Wiong f ace, Wrong Time 

Rah Sun A Big Punisher. I'll Be Around 



Continuous programming 
2806 Oprytand Dr„ 
Nashville, TN 37214 

1 LeAnn Rimes, Commitment 

2 Dixie Chicks, There's Your TrouWe 

3 Slrit Wanner, Holes In The Floor 0* Hwrtn 

4 Ty Hemdon, A Man Holdin' On 

5 Collin Raye. I Can Still Feel You 

6 Tern Clark, Now That I Found You 

7 RewBitnu 1 Dm. it Yo, Sm HnVr 1 to Stt Kb 

8 Pam Tillii, I Said A Prayer 

9 Garth Brooks, t q Make You Feel My L: it 

10 Brooks t Dunn, How Long Gone 

1 1 Clint Black, The S^ioes You're Wearing 

12 Mark Wills, Don't Laugh At Me 

13 Joe Dime. Texas Sue Heartache 

14 Tnsha Yearwood, There Goes My Baby 

15 Faith Hill W.Tlm MtGraw, ,uM Tc He* to • 

16 Billy Dean. Real Man 

17 Bryan White. Tree Of Hearts 

1 8 Mkhati Peterson, rther The Bartender Cres • 

19 Kenny Chesrwy, That's Why I'm Here 

20 Shane Stockton, Gonna Have To Fall * 

2 1 Keith Harlwf , Coming Back For You ' 

22 The Wilkinsons, 26 Cents • 

23 Mark Nesler, Used To The Pain • 

24 Vince GJ, It v s-j tvf have Forever In MW 

25 Sara Evans, Cryin' Game * 

26 Dolly Parian, Honky Tank Songs * 

27 Great Divide, Poor Me A Vacation * 

28 Diamond Rio. You're Gone * 

29 Brady Seals, t Fell * 

30 Tracy Byrd. I NMH M That Way Again • 

31 Gary Allan, It Would Be You 

32 Jo Dee Messina, I'm Alright 

33 David Kersh, Wonderful Tonight 

34 Mindy McCready, The Other SkJe 

35 Charlie Daniels Band, Texas 

36 Lonestar, Everything's Changed 

37 The Mavericks. Dance The Night Away 

38 Faith Hill, This Krss 

39 Thompson Brothers Band, &ac* On The Fair 

40 Dwight Yoakam, Things Change 

4 1 Bob Seger I Martina McBride, Chances Are 

42 Marty HotanWhi'iJ You Stir! LKWirfSoGoofi 

43 Randy Travis, The Hole 

44 Jeff Canon, Snirte On 

45 OrdisT Judd I" T'e ~o.<* I- 

46 Various Artists, One Heart At A Time 

47 Shana Petrone, Heaven Bound 

48 Clint Daniels. A Fool's Progress 

49 Olivia Newton-John, I Honestly Love You 

50 Unda Dam, I Wanna Remember This 

' Indicates Hot Shots 

* * NEW ONS* * 

Alan Jackson, 111 Go On Loving You 
Bruce Robinson. Angry All The Time 
John Berry. Better Than A Biscuit 



H 



Continuous programming 
1515 Broadway, NY, NY 10036 

1 Brandy & Monica, Trie Boy Is Mine 

2 Will Smith, Just The Two Of Us 

3 Goo Goo Dolls. Ins 

4 FtaiMcteiFitt fort) Bifliit t M>i Gran 

5 Aitosmith, I Don't Wart To Miss A Thing 

6 Beastie Boys, I nterga lactic " 

7 Next, Too Close 

8 Semi sonic, Closing Time 

9 Big Punisher. Still Not A Player 

10 Usher. My Way 

11 Matchbox 20, Real World 

12 Puff Daddy Feat. Jimmy Page, Comt Wltn Me 

13 Fastball. The Way 

14 K-CI t JoJo, Ail My lile 

1 5 Shania Twain, You're Still The One 

16 Barenaked Ladies, One Week 

17 Master P, Thinkm' Bout U 

18 Rammstein. Du Hast 

19 Aaliyah, Are You That Somebody? 

20 Harvey Danger, • agpole Sitta 

21 Eve 6. Inside Out 

22 Metallica, Fuel 

23 Sarah McLachlan, 

24 Janet, Go Deep 

25 Brian McKnrght. Anytime 

26 Fuel. Shimmer 

27 Dan Matthews Band, Stay CWastng Time) " 

28 Madonna, Ray Of Light 

29 Natalie Imbruglia. Torn 

30 Rachid. Pnoe 

31 Jon B., They Don't Know 

32 Brian McKnight, The Only One For Me 

33 Bone Thugs-N-Harmorty, War 

34 Cherry Poppin' Daddies. Zoot Suit Riot 

35 Marlah Carey, My All 

36 Green Day, Time Of Your Life 

37 Usher. Nice & Slow 

38 Mya & Sisqo. Kt AH About Me 

39 Queen Latitat), Paper 

40 Savage Garden, Ta The Moon And Back 

41 Hanson, River 

42 Lord Tariq l> Peter Guru, Deja Vu 

43 Mase, Feel So Good 

44 Def Squad, Full Cooperation 

45 Nicole. Make It Hot 

46 Matchbox 20, 3 AM 

47 Will Smith. Genii' J gpy Wt It 

48 The Smashing Purnpwns, Ava Adore 

49 Beastie Boys, Sabotage 

50 Marcy Playground, Sex And Candy 

" Indicates MTV Exclusive 

* * NEW ONS* * 

Natalie Imbruglia, Wishing I Was There 
Master P F.ScU Tre Skrttr G:o:by* ".: Vv »o-*s 
Esthero, Heaven Sent 
Smash Mouth Cant Get Enough Of You Baby 
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Continuous programming 
1515 Broadway. NY, NY 10036 

1 Natalie Imbruglia, Torn 

2 Shania Twain, You're Still The One 

3 Marcy Playground, Sex And Candy 

4 Goo Goo Dolls, Ins 

5 Sarah McLachlan, Adia 

6 Natalie Merchant, K'tvj & Generous 

7 Fastball, The Way 

8 Aerosnwth, I Don't Want To Miss A Thing 

9 Madonna. Ray Of Light 

10 Matchbox 20. Real World 

1 1 Celine Dion, To Love You More 

12 Sugar Ray. Fly 

13 Bonnie Raitt, One Belie! Away 

14 Mariah Carey, My All 

15 Paula Cole, ' Don't Want To Wait 

16 Third Eye Blind, Semi-Charmed Lite 

17 Sarah McLachlan, Building A Mystery 
IS Smash Mouth, WaJkm' On The Sun 

19 Green Day, Time Of Your Life 

20 Jewel, You Were Meant For Me 

21 The Wallflowers, One Headlight 

22 Rod Stewart, Ooh U La 

23 Matchbox 20. 3 AM 

24 Third Eye Blind, How's It Goirvj To Be 

25 Jewel. Who Will Save Your Soul 

26 Fleetwood Mac. Landslide 

27 Cherry Poppin' Daddies, Zoot Suit Riol 

28 Barenaked Ladies, One Week 

29 Edwin McCain, I'll Be 

30 Billie Myers. Tell Me 

31 Semrsonlc, Clewing rime 

32 Gloria Estefan, Heaven's What I Feel 

33 e 52 i, Debbie 

34 Savage Garden, To The Moon And Back 

35 The flnan Setter Orchestra, Jure Jhc An' Waal 

36 Jon B-, They Oon't Know 

37 R.E.M., Losing My Religion 

38 Prince & The Revolulion. Let s Go Crazy 

39 Usa Loeb L Nine Stories, Stay 

40 Sheryi Crow, If It Makes You Happy 

41 Matchbox 20, Push 

42 Prince, Batdance 

43 Prince, When Doves Cry 

44 Prince, U Got The Look 

45 Prince, RaspLw.-y Betet 

46 Prince & The Revolution. Kiss 

47 Slnead O'Connor, Nothing Corroaiti 2 'J 

48 Police, Every Breat- You Take 

49 Chns Isaak, Wicked Game 

50 George Michael, Freedom '90 

* * NEW ONS* * 

Dave Matthews Band. Stay (Wasting Time) 
Eagle Eye Cherry. Save Tonight 
Janet, You 

Brian McKnight, The Only One For Me 
Maxwell, Luxury; Cococure 
Richie Sambora. In It For Love 



THE CLIP LIST 



A SAMPLING OF PLAYLISTS SUBMITTED BY 
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR 
THE WEEK ENDING JULY 25, 1998. 




Continuous programming 
1221 Collins Ave 
Miami Beach, FL 33139 

AMERICA'S NO. 1 VIDEO 

Aaliyah, Are You That Somebody? 

BOX TOPS 

Mya, m .ii On 

Pras, Gnetto Supastar 

Five. When The Lights Go Out 

Queen Latrtah. Bananas/Paper 

Brandy I Monica, The Boy Is Mine 

Sparkle. Be Careful 

Gerald Levert, Thinkm' About It 

Backstreet Boys, I'll Never Break Your Heart 

Usher, My Way 

Master P. Thinkin' 'Bout Yo 

Sarah McLachlan. Adia 

Cam'ron, Horse & Carriage 

Youssou N' Dour & Canibus. How Come 

69 Boyz, Woof Woof 

'N Sync, Tearin' Up My Heart 

Black Eyed Peas, Joints & Jams 

Limp Biikit. Sour 

Destiny's Chile. With Me 

Big Punlthtr/Fat Joe. Twin? 

Eve 6, Inside Out 

Aerosmith, I Don't Want To Miss A Thing 

Will Smith, Just The Two Of Us 

Public Anounctmant, It's About Time 

Unwritten Law, California Sky 

Voices Of Theory, Say It 

Soke Girls, Stop 

Boyz II Men, Doin' Just Fine 

NEW 

Dandy Warhols. Everyday Should Be A Holiday 
Fly*, Got You (Where I Want You) 
Ginuwine. Same '04 G 
J'Son, I Should Cheat On You 
Jagged Edge, Gotta Be 
Jerry Cantrdl, My Song 
K-Cl l JoJo. Oonl Rush {Take Love Slowly) 
Master f> Goodbye To My Homies 



Maxwell, Luxury. Cococure 
Sparkle, Time To Move On 



m 



Continuous programming 
1515 Broadway 
New York. NY 10036 

NEW 

Dave Matthews Band. Stay (Wasting Tanel 
N'Dea Davenport, Bring It On 
Esthero. Heaven Sent 
Girts Aainil Boys, Park Avenue 
Angtlique Kidjo. Voodoo Child 
Maxwell, Luxury Cococure 
Noreaga. N.O.R.E. 
Supergrass. We Still Need More 
Swirl 360, Hey Now Now 
Tyrese. Nobody Else 



BE*** 



Continuous programming 
299 Queen St West 
Toronto, Ontario M5V2Z5 

54-40, Since When (new) 

Code Red, What Would You Do If (new) 

Bone Thugs-N-Harmony, War (new) 

Eagle Eye Cherry, Save Tonight (new) 

Swirl 360, Hey Now Now 

Brandy & Monica, The Boy Is Mine 

Madonna, Ray Of Light 

The Smashing Pumpkins, Ava Adore 

All Saints, Never Ever 

Goo Goo Dolls, Ins 

FtelhMFV' Dirty taMi Mya, Gr*%Su*5t* 

Tragically Hip, Ftwts 

Love Inc., Broken Bones 

'N Sync, Tearin' Up My Heart 

The Wallflowers, Heraes 

Puff Daddy F/JImmy Page, Come With Me 



Dive Matthews Band. 3ortt Drnk Tne Water 
Aerosmith, I Don't Want To Miss A Thing 
The Verve, Lucky Man 
Spice Girts, Viva Forever 



Continuous programming 
Hawlcy Crescent 
London NW18TT 

FYai Mrdwl F,0f Drty Bastard I trrt, Ghen: S-ptsOr 
Brandy I Monka, The Boy Is Mine 
Eagle Eye Cherry, Save Tonight 
Lutricla McNeal. StrarrOed 
Janet, Go Deep 

Natalie Imbruglia, Wishing I Was There 

Puff Daddy F/Jimmy Page, Come With Me 

Des'ree, Life 

K-CI l> JoJo, All My Life 

Madonna, Ray Of Ught 

The Tamperer, Feel It 

Busta Rhymtt, Turn tt Up 

Bran Vat) 3000, Drinking In LA 

Aqua, Turn Back Time 

Mariah Carey, My AM 

The Smashing Pumpkins. Ava Adore 

Total Touch, I II Say Goodbye 

Meja. All About The Money 

Destiny's Child. With Me 

Next, Too Close 



4 



College 

Television 

Network 



10 hours dairy 
909 Third Avenue 
New York, NY 10022 

Blackstreet, I Can't Get You Out... 
Changing Faces, Same Tempo 
Big Wreck, That Song 
Destiny's Child, With Me 
Playe, Cheers 2 U 
Nicole, Make It Hot 
Alarm Davis, Crazy 



Uncle Sam, Baby You Are 

She Moves, It's Your Love 

All City, The Actual 

Eboni Foster, Crary For You 

Brian McKnight, The Only One For Me 

Shiro F7MC Lyte. I Like 

The Thompson Brothers Band. Back Or The Farm 

Amari, Call in' 



Three hours weekly 
216 W Ohio 
Chicago, IL 60610 

Barenaked Ladies. One Week 
Sister Solvit, Torch 
Filter, One 

The Smashing Pumpkins, Ava Aoore 
Mother God Moviestar. Subway 
Limp Bizkrt, Sour 
Pennywise, Society 

The Brian Setier Orchestra. Juma Ji* An' W 
Wink, Simple Man 
Girts Against Boys, Park Avenue 
Chopper One, A Punk Named Josh 



IV FOB MM THEM "38 



1 2 hour weekly 
46 Gi nor d St 
Brockton. MA 02401 

Ecorwline Crush, Home 
Corey Glover, Do You First 
Pitchshrfter, Genius 
Monster Magnet, Space Lord 
Wink, Simple Man 
B-S2's, Debbie 
Paul Kelly. Tease Me 
Samlam, She Found You 
Barenaked Ladies, One Week 
Spring Heeled Jack, Joiene 
David Gane, Disco Ball World 
Girls Against Boys, Park Avenue 
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DANCE MUSIC SEMINAR'S CALL TO ARMS 



(Continued from page 1) 

act with the more scattershot 
approach experienced by most dance 
artists. The former are nurtured by 
labels committed to getting them on 
the road around the country, he said, 
while dance artists are scurrying to 
be included on any number of pro- 
jects, often under a variety of names. 

"It's hard to work on developing 
artists when they don't look at them- 
selves in the long term," he said. 
"How is the industry going to take 
dance music seriously when we don't 
seem to take it seriously ourselves?" 

Keynoter Michael Weiss, who 
heads dance label Nervous Records, 
explained that dance music's history 
has left it feeling like a stepchild of 
the music industry since the early 
1980s, w T hen labels blamed disco for 
an overall recession in the business. 
"Disco was a scapegoat, and dance 
music became something you use to 
expand the base of pop artists. 

"To me, the dance genre doesn't 
haw a chance to be its own entity; it's 
always a subsection," he said. He 
promised, however, that "dance will 
have its minute again. We have to 
build our entity and let it grow and 
have the confidence to build it" 

Frank Ceraolo, senior director of 
marketing and A& R at Epic Records 
(U.S.) and a key figure in Sony 
Music's dance initiatives, lamented the 
fact that, over the past year, his 
department has been downsized, leav- 
ing him to balance promotion on a 
number of upcoming dance projects. 

"It has truly been a challenging 
year with the loss of [Epic director 
of national promotion] Liz Montal- 
bano. There were cuts. No explana- 
tion, just cuts," Ceraolo said in his 
keynote address. He encouraged 
label staff at the Dance Summit to 
"start making a louder voice to get 
what we want." 

Ceraolo went on to criticize what 
he termed the "dub-track syn- 
drome," where DJs favor instrumen- 
tal tracks whipped up by remixers 
over vocal remixes. 

"There's nothing behind a dub," he 
said. "They're faceless and don't 
really further the cause. Consumer's 
don't know what to ask for in a store 
because they can't remember the 
loop. We're not helping each other 
here." His comments on the topic 
drew a supportive round of applause 
from the crowd, balanced between 
DJs, remixers/producers, retailers, 
and label promotion execs. 

Ceraolo also touched on the tena- 
cious issue of piracy in the dance 
community, saying that he has 
stopped by record stores in New 
York and found his artists' tracks 
remixed on DJ mix records. "This 
creates a situation where more peo- 
ple are not buying the music because 
they can get it like this or on their 
monthly tapes," he said, adding that 
up the label ladder, this gives the 
impression that dance music is not a 
salable commodity. "If we don't show 
a profit with what we do, we're all 
going to be sorry." 

Another hot topic was the issue of 
artist commitment: "Dance artists 
need to release two, three, and four 
singles so that they can get a name 
and people say, 'Oh, that's who they 
are,' " Ceraolo said. 

"Our industry has been about 
'make a track, sell a track,' " added 
DiStefano. "Artists and labels must 



commit to each other so this baby can 
advance as a whole." 

The longstanding issue of radio 
support for dance music also arose. 
Larry Flick, Billboard's dance music 
editor and director of the conference, 
noted during one panel, "I don't know 
what happened to this alleged dance 
music revival that everyone was talk- 
ing about in the last two years. I must 
hare missed it." 

While top 40 radio toyed with 
more uptempo product within the No 
MercyA' Where Do You Go" period in 
1996, it has again become an uphill 
battle to get dance music on the air. 

Nervous Records' Weiss com- 
plained about commitment from 
radio on tracks he feels are obvious 
hits. Top 407dance WKTU New York 
"played Byron Stingily for four 
weeks. That's not enough. We need 
one station to take our side once in a 
while," he said. 

Offering the flip-side view, MCA 
A&R rep Carmen Cacciatore said 
that the bigger picture has to do with 
the business of dance, as with any 
other genre of music: "We haw to be 
able to sell it; radio has to get listen- 
er response." 

REMIXER WOES REVISITED 

An annual panel on the woes of 
DJs turned remixers turned produc- 
ers brought a who's who of the dance 
remix community, including Frankie 
Knuckles, Roger Sanchez, Soul Solu- 
tion, Steve "Silk" Hurley, Maurice 
Joshua, and Austria's Peter Rauhofer 
(Club 69). 

Among the cur- 
rent challenges 
facing the occupa- 
tion is balancing 
how remixes are 
branded: "If you 
go too deep, radio 
guy won't play it. If 

you have too 
many vocals, the DJs won't play it," 
said Prince Quick Mix. 

A number of the producers also 
insisted that record labels and artists 
should cater to their impressions on 
what a song should become in 
remixed form. Prince Quick Mix 
used the example of a remix he pro- 
duced for Sarah McLachlan's "Adia," 
in w hich he changed the musical 
structure of the chorus. McLachlan 
turned the mix down, which Prince 
regarded as a wrong decision. 

Bobby Guy, half of popular remix- 
ers Soul Solution, said that in order 
to increase their role in popular 
music, producers must aim for radio. 
"We're trying to get credibility as a 
genre, and we just keep going fur- 
ther underground. Let's make a 
record for the radio DJ, not the club 
DJ," he said. 

THE ARTISTS' VIEW 

On the artist side, many of the 
same harsh criticisms from years 
past cropped up in a separate panel, 
such as the genre's focus on produc- 
er's as artists instead of the vocalists, 
and the questionable value of dub 
mixes that DJs prefer. 

Participants, including CeCe 
Peniston, Sabrina Johnston, Byron 
Stingily, and Kim English, also 
debated whether terming themselves 
"dance artists" was a hindrance. 

"We're performance artists," 
offered Logic Records' budding 




soloist Harlan — a sentiment that most 
agreed upon. "It's detrimental to go 
under the moniker of dance artist" 

Also discussed was how safe it is for 
artists primarily associated with dance 
to turn to other genres. "I can speak 
about this firsthand, believe me," said 
dance-rooted 
'j^b Peniston, whose 

^^^■k third album, "I'm 
Movin' On" on 
A&M, swayed 
toward R&B — and 
failed to ignite. 
"Sometimes, 
peniston doing what you 
feel isn't always 
accepted by the public," she said. 
"You've got to choose where you want 
to go and be consistent" 

Outspoken artist Karel, mean- 
while, told the crowd to stop com- 
plaining unless they planned to do 
something to resolve their gripes. 
"Everyone yells at the brick wall. 
They bitch and then go home and 
conduct business like they always 
have," he said. 

A panel checking on the status of 
electronic music in the dance com- 
munity drew only limited interest. 
Panelists discussed its various forms 
in drum'n'bass, trip-hop, techno, 
breakbeat, and the other sub- 
categories under the umbrella but 
agreed that the music form is best 
viewed without labels. 

"I don't want to say it's rock music 
or dance music," said Swedish Egil, a 
longtime Los Angeles dance radio 
programmer who programmed the 
now defunct Groove Radio and now 
operates Egil Records. "Yes, I can 
dance to most electronic music, hut 
I'm a little bit afraid of labeling it 
People should just see it as an emo- 
tional charge you feel when you lis- 
ten to the rhythms." 



WEB VID CHANNELS 

(Continued fmm jmtjc 8) 

only because there is so little room in 
the pipeline," says Colamussi. "For 
the first time, all music will be acces- 
sible, and it's a level playing field." 

Concerns have also been voiced 
regarding fair-competition practices 
and licensing issues. 

If, as the Recording Industry 
Assn. of America insists, Internet 
broadcasters are required to pay 
licensing fees to sound recording 
owners (i.e., labels) beyond those col- 
lected by organizations like ASCAP 
and BMI (Billboard, June 27), do 
labels hold an unfair advantage in the 
online programming arena? 

At an early-July music and tech- 
nology conference in San Diego, Rep. 
Brian Bilbray, R-Calif., voiced con- 
cern that such fees, negotiated 
between labels and Webcasters, may 
be prohibitive to competition. 

"There is now a possibility of [a 
few] people controlling the record 
industry right now, because they 
don't have to worry about the bright 
lines," said Bilbray. "They know 
they've got copyrights and the right 
to broadcast. They can move into a 
new r segment of the industry and pre- 
empt other, smaller companies 
because, basically, the smaller com- 
panies don't have the absolute right 
to copyright and can be nickeled and 
dimed bv millions of bits." 



Panelists Urge Greater 
Grammy Participation 



BY CHUCK TAYLOR 

CHICAGO— A bittersweet dis- 
cussion on the launch this year 
of two Grammy Awards dance 
categories was the subject of one 
of the more controversial panels 
at the fifth annual Billboard 
Dance Music Seminar, held July 
8-10 at the Chicago Downtown 
Marriott. 

The new categories, for dance 
song and remixer of the year, 
were at first celebrated as the 
culmination of a long-fought 
struggle with the National Acad- 
emy of Recording Arts and Sci- 
ences (NARAS), which sponsors 
the Grammys. The panel mood, 
however, took a downward turn 
when sparse attendance at the 
session prompted grief over a 
seeming lack of passion within 
the dance community for the 
opportunities such a victory pre- 
sented. 

"The category has given 
increased legitimacy to dance 
music. That is reflected through- 
out the industry," offered Colum- 
bia Records senior director of 
dance music Dave Jurman. 
"There's also the increased profile 
from a sales and marketing per- 
spective, which gives the impres- 
sion of increased importance." 

"We've come full circle," 
agreed DJ/remixer Frankie 
Knuckles, who nabbed the first 
Grammy for remixer of the year. 
However, "for people in this 
industry to say, 'Yeah, whatever,' 
instead of 'What an opportuni- 
ty,' is baffling to me. People can't 
sit back and bitch. It's easy to be 
critical, but your voice means 
nothing if you're not involved." 

Publicist/manager Jimmy 
Hester, addressing the room, 
added, "Where are the big 
names in this room? There are 
so many creative people in dance 
music, and they have to support 
these events." 



Journalist Michael Paoletto, 
who sat on the Grammy dance cat- 
egories' screening committee, 
added statistical fuel to the fire, 
noting that of 200 dance titles sub- 
mitted, only 75 records qualified. 

"I'm amazed by the lackluster 
amount of records we received. And 
it's surprising the number of inde- 
pendent labels that did not submit 
product," he said. 

On the positive side, Knuckles 
acknowledged the advantages 
that the increased exposure of the 
Grammy win has had on his 
career, including an 18-month 
extension of his most recent 
worldwide tour. 

"I would have dropped anything 
to be here at this panel today," he 
said. "This is important and bene- 
ficial to the entire dance commu- 
nity. When a door opens, I try to 
take as many people as I can 
through it" Knuckles also called 
for unity within an often divided 
dance community. 

NARAS trustee Hank Neu- 
berger and Chicago chapter head 
Griff Morris praised the addition 
of the new categories and encour- 
aged the industry to play a part by 
joining the organization as voting 
members. 

The pair also pointed out the 
salable exposure resulting from 
the Grammys. as well as the 
numerous national and communi- 
ty-based outreach programs spon- 
sored by NARAS to further music 
education and information in the 
U.S. 

"First when we recognize dance 
music's creative people and put 
them on the international stage, we 
expose them to the public around 
the world," said Neuberger. "Sec- 
ond are the public-education ini- 
tiatives." 

For information on what 
NARAS has to offer, visit its 
World Wide Web site at 
www.grammy.com. 



Sony's 'Titanic' Sequel Set Sue 



NEW YORK— Retailers who saw 
their sales buoyed by the "Titanic" 
soundtrack may want to keep an eye 
on the horizon for the follow-up set, 
"Back To Titanic." 

Sony Classical, » : hich says it has 
rung up international sales of near- 
ly 25 million units for "Titanic," is 
expected to announce that it will 
launch the sequel album in the U.S. 
on Aug. 25, a week before Para- 
mount Home Video releases the 
movie on home video. International 
release of the album is due sometime 
this fall, when 20th Century Fox 
Home Entertainment releases the 
video in the rest of the world. 

The sequel, which has been 
planned since early this year (Bill- 
board, Feb. 7), again features Acad- 
emy Award-winning composer 
James Horner conducting and per- 
forming his music; the set features 
both new recordings and previously 



unreleased music from the film. 

Among the former are Horner's 
newly composed "Titanic Suite And 
Epilogue: The Deep And Timeless 
Sea," two symphonic works to be 
performed by the London Sympho- 
ny Orchestra. The previously unre- 
leased film music includes "below 
decks" Irish tunes performed by the 
group Gaelic Storm and the music 
played by the ship's band as the 
great boat sank, performed by the 
chamber orchestra I Salonisti. 

Also included on the new album, 
according to Sony: a radio edit of 
Celine Dion's hit "My Heart Will Go 
On" that features dialogue from the 
movie. Norwegian singer Sissel will 
also make a return appearance on 
"Back To Titanic," while Sony Clas- 
sical artist Eileen Ivers, an Irish- 
American fiddler, will take her maid- 
en voyage, performing on some of 
Horner's original compositions. 
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AUSTRALIAN MUSIC BIZ ROCKED BY LIFTING OF PARALLEL-IMPORT BAN 

(Continued from page I) 



paigns. 

This third battle— the hardest 
fought and one that often degener- 
ated to persona] insults — seemed 
destined, like its two predecessors, 
to end in defeat for the government. 
The major opposition parties had 
lined up with the record industry, as 
did, in the last month, the two inde- 
pendent senators who hold the bal- 
ance of power here, Brian Harra- 
dine and Mai Colston. 

But Harradine was persuaded to 
shift his view through a deal involv- 
ing the Native Title Act, a subject on 
which Harradine feels passionately. 
The early hour of the vote is said to 
have been timed so that the ailing 
Colston, who has cancer, would not 
be in Parliament. 

The backlash was immediate. "An 
act of political chicanery, it was dis- 
gusting," says Emmanuel Candi, 
executive director of the Australian 
Record Industry Assn. (AHIA). 
Denis Handlin, CEO of Sony Music 
here, calls the move "both morally 
and commercially a disgrace." Kim 
Beazley, leader of the major opposi- 
tion party. Labour, promised to repeal 
the legislation if re-elected. "This 
decision will poison the grass roots of 
the industry," says Tim Freedman, 
guitarist/songwriter of chart-topping 
Phantom act the Whitlams. 

Handlin also rejects the govern- 
ment's offer of $6.2 million over 
three years to invest in local talent, 
as "bread crumbs compared with 
the money spent in developing and 
marketing Australian talent." Adds 
Michael McMartin, co-chairman of 
International Managers Forum 
(Australia), "Let us worry about 
finding our funds; just leave our 
copyright alone." 

However, Mara Bun, spokeswom- 
an for the Australian Consumers 
Assn., says, "For music lovers, it is 
a very good decision. There's no way 
the international record industry 
can afford not to be big players here. 
Now they're going to have to fight 
for their place. We're not going to 
hand it over to them on a plate." 

The government is standing by its 
claim that CD prices would fall to Aus- 
tralian $19 ($11.78)— a full-priced CD 
here is now Australian $31 ($19.22)— 
through the rise of discount chains and 
no-frills import warehouses. 

Sen. Richard Alston, minister for 
arts and communication, recently 
told TV audiences, "One of Aus- 
tralia's largest retailers, Woolworths, 
has said that breaking the multina- 
tionals' monopoly will allow it to sell 
CDs for between 25% and 30% less." 

These claims are rebutted by the 
market-leading chain, Sanity, which 
accounts for 25% of record sales, and 
the Australian Music Retailers Assn., 
which represents 2,000 outlets. 

"If CD prices drop by that much, 
I'll eat my hat," scoffs Michael 
Gudinski, CEO of the Mushroom 
label. "The government sold a vote- 
grabbing gimmick which it isn't 
going to deliver. Not hing will change. 
It hasn't in New Zealand, where they 
brought it in six weeks ago, and it 
won't here. Because the Australian 
dollar has dropped in the last 12 
months, CD prices are competitive to 
those in Europe and the States." 

ARIA predicts a flood of pirated 
copies and cheap imports, unem- 
ployment, and "a substantial loss of 



royalties to Australian music pub- 
lishers and composers." 

Most of the major-record-label 
heads who spoke to Billboard were 
reluctant to estimate job losses. But 
with mast forecasting a 309f loss of 
sales in the first year, the flow-on 
effect to the manufacturing and dis- 
tribution sectors would be immediate. 

"We'd be looking closely at mar- 
keting and advertising," admits Paul 
Dickson, group managing director of 
PolyGram's music operations. "As 
passionate as we are about new Aus- 
tralian acts, we'd have to be realistic." 

There would lie fewer promotional 
tours, many say. "They're often expen- 
sive exercises but can be effective," 
says Chris Hanlon, managing director 
of the EastWest label. Hanlon points 
out that Warner Music Australia has 
become the top territory seller for 
matchbox 20, the Cans, Jewel, and 
k.d. lang through such visits. 

Local artists also face a depressed 
flow of royalties — an Asian-made 
CD would earn a performer 40 Aus- 
tralian cents (25 U.S. cents), com- 
pared with the domestic rate of Aus- 
tralian $1,68 ($1)— and harder deals 
from retail and record companies. 

McMartin believes that fewer 
deals "would put record companies 
in a superior bargaining power. 
Artist deals would be worse." 

Tour support for Australian acts 
to the region would stop and dive for 
Western markets. "An act from this 
part of the world already faces hur- 
dles; why set up even higher hur- 
dles?" ponders Sarah Longhurst of 
Longshot Management. One of her 
acts, Custard, last year was partly 
funded by BMG Australia to open on 
U.S. dates by Presidents Of The 
United States Of America and 
record an album in Memphis. "I can't 
say for sure if we can get that sort of 
financial support again," she says. 

The timing of the copyright 
change is unfortunate. Buoyed by 
the global success of silverchair, 
Savage Garden, Natalie Imbruglia, 



Tina Arena, and Peter Andre, labels 
have been investing in showcasing 
local acts abroad. "It's a time we 
should be going, 'Hey world, here we 
cornel,' not going on the back foot," 
says McMartin. 

David Williams, managing direc- 
tor of Shock Records, predicts 
greater difficulty in stocking new 
Australian music in stores. "Retail- 
ers are going to be driven to fill 
racks with the cheapest possible 
product!, particularly deletions and 
cut-outs from overseas, on which no 
royalties are payable. I can't see 
retailers taking risks in supporting 
new and developing Australian 
artists when there is an easy buck 
to be made by buying the imports 
w-hich we will see flooding the mar- 
ket in months to come." 

Retail has been slow to respond to 
the change. Sanity declines to com- 
ment but is said to be guarding its 
relationship with local suppliers. 
John Hazell, managing director of 
HM V Australia, says in a statement, 
"We will now be reviewing our posi- 
tion on adding HMV Australia to 
our global buying programs. We 
expect there will be long-term ben- 
efits to ranging and pricing; howev- 
er, [we] will be studying the legisla- 
tion, the timing of its likely 
effectiveness, and import opportu- 
nities over the next few weeks." 

ARIA's Candi has urged Prime 
Minister John Howard to reconsid- 
er. "If he fails to act on this matter, 
he sends a message to the Aus- 
tralian electorate that thousands of 
Australian music-industry jobs don't 
matter, that small business music 
retailers have no future, and that 
Australian music culture deserves 
no support," says Candi. 

But with talk of a national election 
in October, the music industry is 
again creating a united front — this 
time to mobilize against the Howard 
government. "This is war," says 
PolyGram's Dickson, without the 
hint of a smile. 



EC STUDYING LIFTING PARALLEL-IMPORT BAN? 
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the Phonographic Industry here, 
comments, "The Commission is 
looking at this only from the point 
of view of trademarks at the 
moment. But, as is well-known, if 
the conclusion there is that uni- 
versal exhaustion is to the bene- 
fit of consumers, the next step 
will he the copyright industries. 
Copyright will be the next vic- 
tim." 

The Dutch government, along 
with its counterparts in Denmark 
and in new EU members Sweden 
and Finland, has always been 
uncomfortable with the idea of 
community exhaustion alone and 
has implemented EU legislation 
banning parallel imports of 
records with great reluctance. 

Parallel imports were formally 
excluded from the EU — as opposed 
to being banned from its individual 
member states — under the so- 
called Rental Directive of 1992. 

The directive was adopted into 
Dutch national law in 1994 and 
overturned long-established prac- 
tices under the historic Benelux — 
Belgium- Netherlands-Luxem- 



bourg — customs union. Sweden 
and Finland were obliged to adopt 
the directive's provisions on join- 
ing the EU in 1996, and both coun- 
tries shared the Netherlands' dis- 
taste at having to erect barriers to 
parallel imports. 

Now the deep-seated, Dutch-led 
resentment of the ban on parallel 
imports has resulted in the Com- 
mission beginning its investigation 
into the concept of universal 
exhaustion. Trademarks is seen as 
the route of least resistance for 
the Dutch pressure. The relevant 
legislation in the area, the 10-year- 
old Trademarks Directive, is due 
for review by the end of next year. 

Observers suggest that the 
Dutch government's enthusiasm is 
less for amendments in the trade- 
marks arena than for changes that 
would allow the parallel importing 
of records. Evidence for this is the 
fact that the Dutch competition 
authorities have conducted two 
inquiries into CD prices during the 
1990s and took a keen interest in 
the U.K. government's investiga- 
tion in the same area in 1993. 



Parallel-Import Primer 



Parallel imports is the name 
given to a particular type of cross- 
border album shipments. An 
import is said to be a parallel if the 
record involved is already avail- 
able in the country to which it is 
being shipped. 

For instance, if HMV in Lon- 
don buys its Michael Jackson 
albums from Sony Music in the 
U.S. — where CD prices are, gen- 
erally, the lowest in the world — 
instead of from Sony Music U.K., 
that is a parallel import. Under 
present legislation, Sony U.K. is 
entitled to ask for the t'.S.-origi- 
nated albums to be excluded from 
the U.K. l)ecause they infringe the 
copyright Sony U.K. holds to 
Jackson's repertoire within 
Britain. 

The Australian decision to relax 
the barriers to parallel imports 
means retailers and wholesalers 
there can now buy all albums from 



any legitimate source in the world 
and need not necessarily deal with 
their local major-lal>el affiliate. 

Parallel imports are distinct 
from the European I Inion's trans- 
shipments. The EU is a single 
market covering 15 nations, and 
price differences mean retailers 
often buy their stock from outside 
their own country. While this 
trade used to be illegal parallel 
importation, the sovereign legisla- 
tion governing it now is the EU's 
"constitution," the Treaty of 
Rome, which states that there 
should be a free flow of goods and 
services across the Union. 

In this way, parallel imports 
within the 16- nation bloc have 
been legitimized as trans-ship- 
ments. Nonetheless, parallel 
imports into the EU from out- 
side — notably the U.S. — remain 
tightly controlled. 

1BPFCLARK-MSADS 



'RIDER RADIO THEATER' HITS THE ROAD 
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was asking where they could get it ," 
says Ranger Doug. "It's a very pow- 
erful, semi-spiritual sort of tune." 

The album includes several other 
covers from Sons Of The Pioneers' 
songbook: "A Hundred And Sixty 
Acres," "Cowboy Camp Meetin'," 
and the Nolan-authored "One More 
Ride," which features the Riders' 
fellow Grand Ole Opry star Marty 
Stuart. "He's been on the 'Riders 
Radio Theater' more than any other 
guest and has a great love of the tra- 
dition," says Ranger Doug. 

Also guesting on the album is 
Johnny Western, know-n for his 
work as the writer/singer of the 
theme song "The Ballad Of Paladin" 
from the classic western TV series 
"Have Gun, Will Travel." Western, 
now a country DJ in Wichita, Kan., 
who still performs, assists on the 
"Paladin"-inspired comedy center- 
piece "The Ballad Of Palindrome." 
The song is a Riders' live-show 
favorite in which the mysterious 
stranger Palindrome, played by Too 
Slim, rides into town and answers 
every question with a palindrome. 
The album version of the "always 
evolving" tune, notes Ranger Doug, 
features Too Slim's new forward- 
backward response, "Go hang a 
salami, I'm a lasagna hog." 

COUNTRY COMEDY 

Riders In The Sky's comedy, as 
much a part of their act as is their 
mastery of western country music 
tradition, is central to Rounder's 
promotional efforts in support of the 
new album. Notes the label's VP of 
national promotion and publicity. 
Brad Paul, "We have a saying here 
coined by their new manager, Paul 
Lohr [VP of Buddy Lee Attractions 
and head of New Frontier Manage- 
ment, the Ridel's' management com- 
pany], that everybody is a Riders 
fan — they just don't know it yet. 
And it's true: Nobody who's seen 
these guys ever walks away 
bummed out! The challenge is to get 
people to see and hear them, in a 
world that's increasingly difficult tu 
get a hearing for non-mainstream 
pop artists or household names." 



In exploiting the Riders' comedy. 
Rounder is dropping new comedic 
Riders bits in between cuts on the 
July edition of the "Frontiers Of 
Country" sampler promo discs it 
services monthly to country radio. 
These include "Phantom Of The 
Chuck Wagon," some trail tips, and 
the return of "Naomi Fudd" to per- 
forming. 

Rounder will later put all the bits 
on a separate disc, to lie serviced to 
all formats as comedy program- 
ming. Riders humor will also be a 
major component of an electronic 
press kit. 

On release date, the Riders will 
personally deliver "Western How- 
dy!" on horseback to radio and retail 
in Nashville. Rounder will simulta- 
neously offer a 10% -off deal on cat- 
alog titles. 

Paul says that the label may also 
partner with a specialty distributor 
to take the new album to the west- 
ern-lifestyle media outlets like 
"American Cowboy." Promotional 
tchotchkes are also available. 

"We're showing what these guys 
have accomplished in 20 years by not 
playing the latest flavor-of-the- 
month country music hut by staying 
true to their western music roots," 
says Paul. 

"They're one of the hardest-work- 
ing groups in the business, and their 
catalog sells incredibly here," adds 
Terry Currier, head of Portland, 
Ore.'s two Music Millennium stores. 

Bruce Kidder, PD at roots station 
KHYI Dallas, says that "Western 
Howdy!" will get "significant hang 
time." 

"They've always done very well on 
our airways," says Kidder, "and 
when we first went off the satellite 
feed over a year ago or so, they were 
the first big studio guests we had. 
Based on the response, they've set- 
tled in as one of our core artists, 
though we handle them almost like 
new artists, because most people 
only know them through the radio 
program or their [short-lived] Sat- 
urday-morning kid's TV show. But 
they really ought to he American 

icons." JIM BESSMAN 
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RETAILERS STILL WARY AS DIVX PLANS SEPTEMBER ROLLOUT IN U.S. 



(Continued from page I) 

that retail attendees and consumers 
weren't interested in this rival DVD 
format. 

"They don't have a single video 
store endorsing Divx," Eves said at 
the convention, held July 8-1 1 in Las 
Vegas. "And only a tiny percentage 
of consumers are interested in it 
even after the format is explained to 
them, and most flatly said they were 
uninterested." 

Divx spokesman Josh Dare 
acknowledged that no additional 
retailers were committed to the for- 
mat, but he said other dealers are 
expected to make announcements 
throughout this summer. 

Blockbuster, the nation's largest 
video chain, won't be one of those 
dealers. 

At a briefing following his conven- 
tion keynote address, Blockbuster 
Entertainment chairman/CEO John 
Antioco adamantly expressed his 
opposition to Divx. 

"Personally, I don't think it's a 
good technology," he said. "It's inva- 
sive to the consumer with phone 
jacks and tracking. It's Big Brother 
watching." Referring to Divx's ad 
campaign, Antioco added, "We don't 
think it's the best way to watch 
movies at home." 

Antioco. though, said Blockbuster 
will expand the sale and rental of 
DVD titles to 1 ,000 of its 3,000 stores 
by the end of the year. To date, the 
chain has been testing the format in 
about 100 stores in Richmond and 
San Francisco, the same test mar- 
kets as for Divx. 

Blockbuster is planning to launch 
a major DVD advertising campaign 
to support expansion, according to a 
spokeswoman. Details of the plan 
will be announced at a later date. 

Other dealers said Divx's pricing 
strategy devalues video in general 
and confuses consumers. 

Divx titles are priced at approxi- 
mately $5, but consumers pay addi- 
tional fees following a 48-hour free 
viewing period. 

"Divx is sending the wrong mes- 
sage about the value of video product," 
said Tower Video VP John Thrasher. 
"That's the frustration with Divx." 

Retailers attending VSDA also 
expressed frustration with a Divx 
model that cuts out the need to 
return rental product to stores — 
eliminating foot traffic and potential 
follow-up business. 

They wiere, however, high on the idea 
of DVD rental, something underscored 
by the warm response given to Warn- 
er Home Video's announcement of the 
national expansion of its DVD rental 
program, tested in Dallas, Philadel- 
phia, Richmond, San Francisco, and 
Portland, Ore. (Billboard, July 18). 

Despite the lack of VSDA member- 
ship support, Dare said, the company 
won't delay Divx's national launch. 

"We're in a position that, being a 
month old, a lot of retailers are tak- 
ing a wait-and-see attitude," he said. 

He added that even if no other 
retailers carry Divx, the 500 Circuit 
City stores would be sufficient to 
take the product national. 

"We had some good meetings with 
retailers at VSDA to gauge the inter- 
est and lack of interest out there," 
said Dare. "But we're moving ahead 
with or without them." 

Divx has 60 software titles avail- 
able from Universal Studios Home 



Video, Buena Vista Home Entertain- 
ment, 20th Century Fox Home Enter- 
tainment, Paramount Home Video, 
DreamWorks Home Entertainment, 
and MGM Home Entertainment. 

Another 90 titles will be available 
in time for the national launch, and 
three new players will also come on 
the market. New players from RCA, 
ProScan, and Panasonic are expect- 
ed to be priced at $499. which is con- 
sistent with the Zenith player 
already on the market. 

On the software side, Dare says, 
Divx is "working real hard with 
Paramount" to set a Divx release 
date for "Titanic," which arrives on 
video Sept. 1 (Billboard, June 20) and 
is expected to be the year's biggest- 
selling title. "Right now it doesn't 
seem likely," he says. 

While Eves and Blockbuster's 
Antioco expressed doubt about the 
Divx format, a new consumer study 
by Yankelovich Partners added new 
concerns. 

According to the survey, con- 
ducted with 1,938 VCR households 
in April and May, 61% were "not 
very" or "not at all interested" in 
the Divx format. As for DVD, 51% 



were "not very" or "not at all inter- 
ested," with recordable DVD reg- 
istering at 47%. 

The survey also indicated that 
familiarity with DVD had doubled 
since the firm released the findings 
of an initial survey conducted in the 
fall of 1997. 

In 1997, only 18% of those sur- 
veyed said they'd heard of DVD. In 
1998, 37% of respondents said they 
were familiar with the format. Ac- 
cording to the survey, 62% now say 
thev haven't heard of DVD, down 
from 81% in 1997. 

Eves urged that suppliers that 
choose to release titles on Divx 
should also make them available on 
so-called "open DVD." 

Dare wouldn't comment on the 
survey. "You can forget about sur- 
veys when you look at sales," he said. 
"Our experience in the market tells 
us different information." 

However, Dare wouldn't disclose 
Divx player or software sales and 
would only characterize them as "at 
the high end of our expectations." 

He added it was consistent with 
Circuit City policy not to disclose 
sales figures. 



Changes Ahead For VSDA 



BY SETH GOLDSTEIN 

LAS VEGAS— The Video Software 
Dealers Assn. (VSDA) escapes to Los 
Angeles next year after a convention 
in Las Vegas earlier this month that 
underwhelmed exhibitors and retail- 
ers. By the time it opens on the West 
Coast, the show likely will be changed 
in appearance, content, and length. 

Some changes, compared with 
1997, were already apparent during 
the July 8-1 1 event VSDA said atten- 
dance dropped to 10,125, about 15% 
below last year's 11,500-12,000. In 
fact, most observers thought the 
number was closer to 8,500 people, 
who also had fewer sights to see. 

"I do believe the size of the overall 
exhibit floor was down this year," 
said VSDA president Jeffrey Eves. 
"Clearly, industry consolidation has 
had an effect on the convention," he 
added, rattling off suppliers like 
Republic, Hallmark, and Turner that 
were no longer present. 

Store owners have also vanished, 
the subject of the off-premises meet- 
ing called by the Independent Video 
Retailers Group (IVRG). It threat- 
ens legal action against Blockbuster 



Revenue Sharing Remains Contentious Issue 



BY DON JEFFREY 

LAS VEGAS — Revenue sharing, 
considered so sleepy an issue that 
it wasn't even a seminar topic at 
many previous annual conventions 
of the Video Software Dealers 
Assn. (VSDA), provided the most 
contentious moments at this year's 
gathering here. 

Independent retailers charged 
that their larger competitors were 
receiving better deals from video 
suppliers (Billboard, July 18), forc- 
ing the chairman of the industry's 
behemoth, Blockbuster, to swear 
it had no special treatment. 

The retailers also said studios 
were creating a confusing array 
of programs to increase copy 
depth in stores — so customers 
won't leave empty-handed — and 
changing the financial terms 
under which revenue sharing has 
traditionally operated. 

They also complained that a 
leading revenue-sharing distribu- 
tor, Rentrak, had betrayed them 
by going into business with Block- 
buster and handcuffed them by 
requiring long-term exclusivity 
deals. Before the convention 
ended, Rentrak eased the retail- 
ers' concerns by eliminating the 
exclusivity clause, freeing them to 
cut revenue-sharing arrange- 
ments with any distributor or 
supplier. 

For many years, revenue sharing 
had been the means by which 
smaller retailers could compete 
with the Blockbusters of the indus- 
try. By being able to "lease" cas- 
settes from the suppliers at $8-$10 
each — rather than buying them at 
wholesale prices averaging $65- 
$75— independent retailers could 
order significant numbers of tapes. 
They shared the rental revenue 
with the supplier (which often got 
45%) and the distributor (10%). 



But all that changed in the past 
year. 

Stung by declines in video-rental 
revenue and pressured by its 
owner, publicly held Viacom, Block- 
buster sought a turnaround. 

John Antioco, hired as chair- 
man/CEO of Blockbuster a year ago, 
said in a VSDA speech that the 
chain's new-release rental revenue 
had declined 1 1% in 1996 and 1997. 
Before Blockbuster embarked on 
revenue sharing, he said, it last year 
spent about $50 million above nor- 
mal buying levels to increase copy 
depth. The experiment proved that 
more copies meant more revenue, 
and the chain began to embrace rev- 
enue sharing. Antioco said rental 
transactions were up more than 10% 
this year. 

At present, Blockbuster has a 
number of deals with suppliers and 
distributors. It has agreed to take 
Rentrak-distributed cassettes from 
those studios that have deals with 
the distributor. And it procures 
topes directly from some studios on 
a revenue-sharing basis. For those 
accounts, it licenses SuperComm's 
system of processing data and 
auditing transactions. 

What riled small retailers was 
the suspicion that Blockbuster was 
receiving better deals from the stu- 
dios than they were. But Antioco 
met this criticism in his speech. 
"We have no — zero, nada, nil — 
exclusive deals and no favored- 
nation clauses," he said, apparently 
referring to parent Viacom's own- 
ership of Paramount Pictures. "We 
have done nothing contractually or 
otherwise to prevent the studios 
from signing deals — even better 
deals — with other retailers." 

Several studios have been critical 
of revenue sharing because they 
want to minimize financial risk by 
booking upfront the full revenue 



from tapes. With revenue sharing, 
they have to assume more credit 
risk and trust that retailers hon- 
estly record rental transactions. 

Some movie companies — such as 
Disney, Fox, and Universal — have 
cut deals with Rentrak over the 
years, in part to provide smaller 
retailers an edge in competing with 
bigger chains. And now studios are 
dealing directly with Block- 
buster — and, reportedly, other 
major chains — on copy-depth pro- 
grams. 

At the seminar on revenue shar- 
ing at the VSDA Convention, none 
of the major studios, though invit- 
ed, participated. The one studio 
represented on the panel was inde- 
pendent Artisan (formerly LIVE) 
Entertainment, which does not 
lease product through revenue 
sharing. 

Jeff Fink, Artisan's president of 
sales and marketing, defended his 
studio's policy. "We depend on get- 
ting our video revenue back in 60 
days," he said. "That's how we con- 
tinue to produce and develop films. 
We can't afford to have money from 
revenue sharing coming in 180 to 
360 days." He argued that the 
moves tow ard revenue sharing had 
put too much focus on top hit titles 
and that there was "less breadth of 
copies in the marketplace." 

Many retailers contended that 
copy-depth programs have become 
too complex and that the studios (as 
well as the larger retailers) keep 
changing the formulas for splitting 
the revenue. 

Bob Tollini, senior VP of mar- 
keting for the distributor Major 
Video Concepts, said a major studio 
"came to us with a revenue-sharing 
program. Three weeks later, they 
changed the program. The indus- 
try's in a state of flux. It's creating 
complexity and confusion." 



and the studios for discriminatory 
pricing (Billboard, July 18). 

If retailers were rebellious at VSDA 
they were also polite: No demonstra- 
tions materialized. However, IVRG did 
get the association's attention. Eves 
announced the formation of an Advi- 
sory Group Task Force of Independent 
Retailers, which will examine the 
angst-causing issues and recommend 
^ answers. 

The proposed 
" ' task force met 

j£ . with the post- 
show approval of 

\. .» ' "Savevideo," the 
W anonymous dissi- 

-^MIF ifl dent whose World 
eves Wide Web site 

was clogged with 
angry E-mails for weeks prior to Las 
Vegas. "It's very important that the 
right people are on the task force," 
he advised correspondents. 

VSDA has a lot more on its mind. It 
wants to study the impact on con- 
sumers of the studios' copy-depth 
schemes that have caused the retailer 
ruckus but that Eves said have the 
potential of boosting rental revenues 
$1 billion over the next three years. In 
addition, Eves said, the convention 
itself will undergo a complete evalua- 
tion, conducted by VSDA and its show 
partner, Advanstar Communications. 

The analysis should be completed 
by the fall East Coast Video Show, 
the other VSDA/Advanstar joint ven- 
ture and part of the deliberations. 
One change is in place: The conven- 
tion stay has been reduced to three 
days from four. 

VSDA will build on the positive 
elements of Las Vegas, such as a 
standing-room-only business session 
featuring Blockbuster chairman 
John Antioco and w ell-attended sem- 
inars on revenue sharing and DVD, 
wiiile adjusting the exhibit formula. 

The major vendors are the most 
eager to break the 16-year routine of 
big booths and boffo celebrities. A 
few years ago, they dropped the 
sponsored events (partly underwrit- 
ten by VSDA) that cost anywhere 
from $250,000 to $1 million each. 
Now, floor space should follow suit, 
according to several executives. 

20th Century Fox Consumer 
Products made a strong move in 
exploring new avenues of exposure 
in Las Vegas with "virtual store" dis- 
plays off the convention floor. 

Adult Vids To Go Solo In '99 

The Video Software Dealers Assn. 
(VSDA) is being gelded. 

Adult video suppliers — longtime 
VSDA exhibitors — will host their 
own show July 8-11, 1999, in the 
54,000-square-foot Shrine Auditori- 
um in Los Angeles. It's "down the 
street" from the Convention Center, 
where VSDA will hold its event next 
year, says Adult Video News (AVN) 
publisher Paul Fishbein, who has 
sponsored the porn display area for 
the past three conventions. 

Fishbein, arguing that VSDA 
doesn't draw "satisfactory traffic," 
predicts AVNs Adult Entertainment 
Expo will attract "thousands of 
retailers" from the U.S. and over- 
seas. "I hope I can bring [VSDA1 
business as well," he adds. 

SETH GOLUSTKIN 
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Hot 100 Airplay 

Compiled from a national sample of airplay mppMid by Broadcast Data Systems' Radio Track service. 
351 stations are electronically monitored 24 hours a day, 7 days a week. Songs ranked by gross impres- 
sions, computed by cross-referencing exact times ot airplay with Arbition listener data This data 
is used in the Hot 100 Singles chart. 
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GS 2 WAY STREET {HickVo, ASCAP/Mrssjones. BMI/AO 
.Silver , BMl/Beane Tribe, BMI) 

75 THEIJ^UALf£MlAr^i,ASW/L^ 

5 AOIA (Sony/ATV, BMI/Tyde. BMI/Studio Nomad* 
SOCAN) HL 

12 Ml MH UFE (fjrll Apr" ASCAf.Corrj HarU ASCAf/Hee Bee 
Downt ASCAP.^ Bi£ Prorj ASCAP.'WB. ASCAPJ HUW4 

32 THE ARMS OF THE ONE WHO LOVES YOU 
(Realwrtss, ASCAP) WBM 

51 AVA ADORE (Cnrysjlis. BMLCmdertuI BMII WBM 
100 8A6T BE THERE {Realsortes, ASCAP) WBM 

62 BITTER SWEET SYMPH0HT (ABKCO BMI) 

52 BLACK ICE (SKT HIGH) | fcne-on RaLt ASCAPiCoolie Mob 
BMlChrysaAs BHlUnjI Bort). ASCAP Clrrsais, ASDVi WBM 

1 THE BOT IS MIME (EMI Bla^wood. BMlitVan-Bran, BMLrtMl 
BIacL«nnd SESACVTarncus. BMtHenchi, BMIjEMI, BMII HL 
S4 BYE BYE (EMI April- ASCAP,™ Vassar, ASCAP;Rory 

Bourhe. BMI) HL'n'BM 
70 CANT WE TRY (EMI Aprl. ASCAP) HL 
54 CHEERS 2 U <Hertil>cious. ASCAP/Virpnia Beach. 
ASCAP/WB, ASCAP) WBM 

21 CLEOPATRA-S THEME (["Mli'tMl Blackwwil, BMI) HL 
95 CLOCK STRIKES [V^pm Beach. ASCAP/Wagrw. 

ASCAP/WB, ASCAP/Mow Op Ot America BMI) HI WBM 
4 COME WITH ME (Flames 04 AJtxon. ASCAP/Warner 
Clwppell. ASCAP/Iustin Combs. ASCAP/EMI Ajjinl. 
ASCAP/RemarUble. ASCAP, WBM 

26 CRUEL SUMMER (In A Buncii, PRS/WB, 
ASCAP/PuiVCiiim International. ASCAP) HL 

22 CRUSH INew Nonpareil. BMIAVamer- Tamerlane. 
ASCAP/Be Le Be, ASCAP/Atwut Tmte. PRS/Mrw 
Maison, ASCAP/Almo, ASCAP) WBM 

60 THE CUP OF LIFE (THE OFFICAL SONG OF THE 

WORLD CUP. FRANCE '98) (Draco Cornelius. 

BML/DESMOPHOEUA. ASCAP/Potnjram Calaca 

SUCopyrlgftt Contrc4) WBM 
5T DESTINY (M Double. BM1/N Key. BML/RKaupable. 

BMI.llancock BMLIrvrng. BMI) 

63 DING-A-LING Ittro-ncan. BMI) 

51 DO YOUR THING (Chncolate Factory. ASCAP/Copynfrit 
Control) 

11 EYERYBODT IBACKSTREET S BACKI {Zomba. 

ASCAP^LVantsvilIe, ASCAP) WBM 
67 FREAKOUTlSepenite'Si. ASCAP. Dot ASCAP^cmba 

ASCAP/Abdui Rahman. ASOVYEMI ASCAP.iTaduj, 

ASCAPTeanift Butter BMI.Dj.dl ( i Lil Boyi. BMt) HL-YVBM 
17 FRIEND OF MINE iThe F"ice Is R^trt. BVI:Mls : Corp 

Ot Amenca, BMlSteven A. Jordan. ASCAP^Sony/ATY 

Tines, A^CAP.'DlS's World. ASCAP-TtGL ASCAP.Trx 

Chase, ASCAP.Hit Co South. ASCAP) HL 
62 FROZEN (WB. ASCAP/Webo Girl. ASCAP/No Tomato, 

ASCAP) WBM 

35 GETTIN - JIGGY WIT IT (Treyball, ASCAP/Slam U Well. 
ASCAP/JeJIy's Jams, ASCAP/Warner Chappell, 
ASCAP/Bernard's Other, BMI/Sony/ATV Songs. 
BMI/Gamb>i. FJMLWamer Tamerlane. BMI) HfWBM 

16 GHETTO SUPASTAR (THAT IS WHAT TOU ARE) iSony/ATV 
Tunes, ASCAPJete San Ko. ASCAP/TCF. ASCAP,1rYu Tang. 
Wl.Wairwt-lamei'lane, BMfGibti Brothers, BMt-Caieers- 
BMG, BMI-Umchapoell. BMII WBM 
41 HEAVEN'S WHAT I FEEL (Fo'e«n imported. BMI) WBM 
94 HERE HE GO AGAIN CSs Sa Det ASCAP tW Ajrt ASCAP^ram 
Turn, BML'Smnt, Son. BMLS^v/AIV Sonet, BMt'Arapcih 
C^-rwiiUWrii ASCAF-blvM.LVilu' i;,;;irWE >. kJ-- -IL 

88 HEY NOW NOW (Cool Beans ASCAP/BuoWins Over. 
ASCAP/Heavy Harmony, ASCAP/tMl Yirgin. 
ASCAP/l»ne One. ASCAP/Sushi Too, BMI^idden Pun, 
BMlWamef- Tamerlane BMI) 

59 HORSE ICARRAIGE (Killer Cam, 

lASCAPAJnieftainiment, ASCAP/Warner Chappell, 
ASCAP/1 2 And Under. BMVSIam U Well, ASCAP) 

36 HOWDOILIVE(Realsones.ASCAP)WBM 

72 HOW DO I SAY I'M SORRY (EMi April. ASCAP/Keujnde. 

ASCAP/EMI Blachvtood. BMl'Deboiah Co., BMI,Warner 

Tamerlane BMPSlue Sound. BM0 HUWBM 
34 HOW'S IT GOING TO BE (3 EB BMl'Capoajjh, 

BMI.'EMi Blackwood. BMI) HL 
77 I DO (CHERISH YOUI (Smash Vegas. BMt/Big Picture. 

BMLIt Dreams Had Wings. ASCAP) WBM 
41 I DON'T WANT TO WAIT (Hmgface BMMnsign, BMI) HL 
65 IF YOU EVER HAVE FOREVER IN MIND (Benefrt. 

BMI/lrving. BMiyBaby Dumplin . BMI) WBM 

27 I GET LONELY (Black Ice, BMT/TMI Apnl, ASCAP/Flyte 
Tyme, ASCAP) HUWBM 

25 I GOT THE HOOK UP! :8 £ P BMi/Burnn A;«nue, BMI] 
65 I HONESTLY LOVE YOU (Irving BMi Jef Barry Intl , 
BML/Woolnougti. BMI) WBM 

76 I JUST WANT TO 0AHCE WtTH YOU :Big Ears, 
ASCAP/Bruised Oranges, ASCAP/Bug. BMI/Screen 
Gems, BMI/EMI, BMI] HL 

89 IMAGINATION ISo So Del, ASCAP/EMI April, ASCAP.'Sladi 
A.D.. ASCAP.'lobete. ASCAP..TM:, ASCAP .BMC, ASaP) HI 

90 I'M FROM THE COUNTRY i&j^ eMI. Hijh And Dry. BH'Them 
Young Btrjs. ASCAP.^tap Webb SESAC) HLWBM 

51 IT'S ALL ABOUT ME (D Xtraordinary ASCAP/Wamer 
Chappell ASCAP.Urban Warfare. ASCAP/'SPZ, 
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S3 LANDSLIDE IWeisti VYIcti. BMI;Sonr/A1V Songs. BMI) HL 
43 LETS RIDE (Hudson lordan, ASCAP,/Wi«en. 

ASCAP ,'Mrxid Swing. BML/B<g P, BMO 
36 LOOKIN' AT ME (M. Betha ASCAP.Oase Chad, 
ASCAP.The Wstefs 01 f^;e^th BMI 'lustm Combs. 
ASCAPyEMI Apnl, ASCAP) 
24 LOOKING THROUGH VOUR EYES (Warwr-Tarnertane. 

BMI/ All About Me. BMI) WBM 
87 LOVE THE WAY !Nmlh Street Tunnel. 

ASCAP/Sony/ATV Songs. BMI,. r K Wales, BMWustm 
Combs, BMI.TMI Apnl, BMI /Lotus Petals. BMI! ML 
MAKE EM' SAY UHH! (BurnnAve BM(y&g P. BMI) 
MAKE IT HOT (Mass Confosw.. ASCAP) 
A MAN HOLDIN ON (TO A WOMAN LETTIN' GO) 
(Sixteen Stars. BMI/Duie Stars. ASCAP) HL 
MONET AIN'T A THAW :So ASCAP.tMl April ASCAP.Ijl 
U Lit BMl^M! bX]C«»rxc BMi'Gobf Ad. BVl.'Ama^rs Lovt. 
BMi RMllj (Bead BMl'Boy.-CUti BMI -II 
MONEY. POWER t RESPECT (Sheet Louchon, 
ASCAP/Jae wons. ASCAP/Pamro s, ASCAP/Justm 
Combs, ASCAP/EMI April, ASCAP/Boomer X. 
ASCAP/Mystery Man. BMI/WB ASCAP) HUWBM 
MY ALL (Sony/AW. BMI/Rvs. BMI/Sony/ATV Tunes. 
ASCAP^allyworld . ASCAP) HL 
MY WAY (EMI April. ASCAP.'So So Del. ASCAP/Siac* 
A.D.. ASCAP/U.R IV ASCAP) HL 
NEVER EVER iRiOedy Raw. ASCAP/BMG. 
ASCAP/MCA, ASCAPAJniirersal. ASCAP) 
NINETY NINE | FLASH THE MESSAGE! (EMI. 
ASMP/AddTtmris Hate. ASCAP/EMI Apnl, ASCAP) ML 
NOBODY DOES IT BETTER (Nate Dogg. BMl/Warren 
G. ASCAP/Almo. ASCAP) WBM 

NO. NO. NO (3 Boy* ■ Newark. 

ASCAP/?romiscuous. ASCAPAVB. ASCAP/Warnei- 
(amerlane, BMt/Sang M«lt«, BML/Mi Mary's, 
BMl^ilhrnarvNitly & Capone. BMI) WBM 
NOW THAT I FOUND YOU (WB. ASCAP Ailiywilly 
ASCAP.'MCA. ASCAP/Vanessa Consh, ASCAP) HUWBW 
ONE HEART AT A TIME (VIS, ASCAP) 
OOH LA LA (WB. ASCAP) WBM 
PUSH (T (Vibecmsher. BMHrvmg. BMlfDeadarm 
ASCAP/Almo, ASCAP) HL/WBM 
RAISE THE ROOF (LCM Deep Soutti, BMI/Wamer- 
Tamertane. BMI/Ensign, BMIyPha-eva-phat. 
BMI/Wamer Chappell BMO HL/WBM 
RAY OF LIGHT (WB, ASCAF'yWebo Girl, ASCAP/Rondor. 
PRS/Almo, ASCAPy-Purpte, PRS) WBM 
RECOVER YOUR SOUL (William A Bong. PRS/Wam*- 
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CLOCK STRIKES 

AM vxif.y. h, i:>:.^::i is.i -° -\ 


3(1 




; 


LOOKIN' AT ME 

MASE FEAT PUFF DADDY BAD 3 ■ A»- iST A 


H 


62 


19 


FROZEN 

MADONNA iMAvER LTK'A'ARNLR BRCS : 


IT 


46 


2 


CRUEL SUMMER 

ACE OF BASE lAR.STAi 


69 


61 


19 


VICTORY 

h... ijnu:» 4 -hi r-AMiiv iBAD R:.yAPi.v.v 


32 


51 


11 


DO YOUR THING 

.' Ml. I :.:>'Avi. 




70 




I 


LOVE FOR FREE 

"ELL FEAT !] FfOC A rELLATXE ifM UEKt-JRY. 


33 


:.' 


13 


RAISE THE ROOF 

LUKE "EAT FF0 COCO 9U' SO &XC LUKE ..ISlArtC 


71 


72 


27 


DEJA VU [UPTOWN BABY] 

LCRC'AHlQlofT'tiiJN' 


34 


2S 


13 


LETS RIDE 

«A'E_jaaA*fj' i.;;-t . : t 


72 


71 


t 


AVA ADORE 

THE SMASH NG PUMPKINS <V)RGlNI 


35 


V. 


5 


BLACK ICE ISKY HIGH) 

GOODTC MUFJ F|A- OUFAAST LAFACLAPISTAl 




13 




I 


WHAT U SEE IS WHAT U GET 

WIBlT ILDUD'RCA) 


36 


3D 


13 


CHEERS 2 U 

PLATA ;.(• lAMMEkCOH*: 


74 


70 


16 


SECOND ROUND K.O. 

CAMBUS (UNIVERSAL: 


37 


52 


53 


HOW DO 1 LIVE 

IEANN RIMES ICORB) 


75 




1 


IN YOUR WORLD 

"•vr'Urt im'v'L'.'.v-: - --■ 
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larnerlane BMl.WrelrJwd. ASCAP/WB, ASCAP) HL 
71 REMEMBER WHEN (S M.Y.. ASCAP/27th & May ASCAP) 
10 SAY IT (Stingray Sound?, ASCAP/ietty's lams. 
ASCAF'.'Mil'iun Orjllar Stu 1 .*!. BMI /J Limping Baan. 
BMtVGen.. ASCAP) 
19 SEX AND CANDY iWajma- ASCAP/YfB, ASCAP) WBM 
31 SHORTY (YOU KEEP P LA TIN' WITH MY MIND) [Mystery 
System. BMl/Dakoda Hoxise. ASCAP/longitudo. 
BMl/Roydor. BMWomtM, ASCAP/llliotic, ASCAP) WBM 
SIN SO WELL (Butterum BMl^lreetvrise ASCAP) WBM 
M SO INTO YOU (Plms 1 AXAP. JocktIb. ASCAP/Camtii«i 

ASCAP/libren. ASCAP/Brenda Rchie. ASCAP) HI 
49 SOMETHING ABOUT THE WAY TOU LOOK TONIGHT i CAN- 
DLE IN THE W1NO 1997 ■WHu-n A Bong. PRS/Wamer- 
Tamerlane, aMl.Wmched. ASCAP/WB. ASCAP /So^ Of 
PotyGram Int'l, BMt) HL/WBM 
73 SPARK (Smrd And Stone. ASCAP) 
78 STEPPING STONE (LaSongs. ASCAP/Aiitio, 

ASCAP/Daddy Rabbit, ASCAP/lrving. BMI) WBM 
30 STILL NOT A PLAYER (Let Me Show You. ASCAP/Joe 
Cartagena. ASCAP; Jolly lams, ASCAP/Sounds Of Da 
Red Drum. ASCAP/Almo, ASCAP/R ul La nd Road. 
ASCAP/f oray, SESAC/1972. SESAC) WBM 
STOP (Full Keel. ASCAP,Wrndswept Pacific. PRS/19. 
PRS.T3MG. ASCAP) HL/WBM 
THERE GOES NY BAIT lAHi ASCAP.^-a ASCAP, Sorrow 
tSWftmt** ASCAP.WS, ASCAP!i WBM 
THERE'S YOUR TROUBLE (Tom Collins. 
BMI/Magnasone. BMI) WBM 
THERE YOU ARE (TicLle Bo». ASCAP/E Two, 
ASCAP/Tabuloits, ASCAP/Hit Co South. ASCAP) 
14 THEY DONT KNOW (Sony/ATV Songs, BMI/Yab Yum, 

BMLVibfolect. BMl/Tyme For Fh/ls. BMI) HL 
23 THIS KISS (Puckalcsu BMtTtemad-Nanian. 



BMI/Wanw-Tamertane. BMI/Almo, ASCAP/Arma. 

ASCAP/BNC, ASCAP) WBM 
39 TOGETHER AGAIN (BlacK Ice, BMI.TMI April, 

ASCAP/Tryte Tynw, ASCAP) HLyWBM 
S TOO CLOSE (Nattghty, ASCAP/Do What I Gotta, 

ASCAPAJh, Oh ASCAP/Neutral Gray, ASCAP/Pure 

Love. ASCAP/WB. ASCAP/EMI, ASCAP) WBM 
33 TO THE MOON AMD BACK (Rough Cut/EMI Australia 

APRA/EMI Blackwood, BMI) HL 
It TRULY MADLY DEEPLY (RwnTri Cut/EMI Australia, 

APRA/TMI BMckwood, BMI) HL 
37 TURN IT UP IREMIXLTIRE IT UP (TZiah's. BMlrMusic 

Corp Of America. BMl/WarrMr-TamerUne. BMI) HI/n'BM 
74 VICTORY (Big Poppa. ASCAP 1 lustin Comb?. 

ASCAP/EMI Apr-'. ASCAP/Jae wons, ASUP/Steven A 

Jordan ASCAP/EMI Unart. BMI) HL/WBM 
23 WHATCHA GONE DO? (?C00 Watts, ASCAP/WB. 

ASCAP/Toiu Rob.. ASCAP) WBM 
S3 WHATUON (Creator s Way ASCAP/Stay H«h, ASCAP/lts All 

Good', ASCAP/LaRae. ASCAP/Chemical Beats, ASCAP) 
IS WHEN THE LIGHTS GO OUT (Sony/ATV Tunes, 

ASCAP/19, BMIAongitude. BM(/Windswec4 Pacific, 

PRS/Safe) HL/WBM 
SS WHO AM I (Deadly. ASCAP/STB. ASCAP/Shocking 

Vibes ASCAP) 
79 WISH (J ST (Innocent Bystander. ASCAP) 
44 WOOF WOOF I Quadra Sound. BMLW.anei Chappei; BMI I 
M YOU ONLY HAVE TO SAT YOU LOVE ME (Prime 

Direction Internaborial. PRS/Peer PRS/Wamer 

Chappell. PRS) HL/WBM 
2 YOU'RE STILL THE ONE (Songs Of PirffGram Int l 

BMI/Loon Echo. BMI/Zomba, ASCAP) WBM 
61 YOU WONT FORGET ME (FMP. PRS/BMG. PRS/BMG. 

ASCAP) HL 
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Billboard HOT 100 SINGLES 



COMPILED FROM A NATIONAL SAMPLE OF TOP 40 RADIO AIR- 
PLAY MONITORED BY BROADCAST DATA SYSTEMS, TOP 40 
RADIO PLAYLISTS, AND RETAIL AND RACK SINGLES SALES COL- 
LECTED, COMPILED, AND PROVIDED BY SfflWt— 



THIS 
WEEK 




2 WKS 1 
AGO 


WKS. ON 
CHART 


TITLE ARTIST 

PRODUCER (SONGWRITER! IMPRINT & VUMBERPROMOTION LABEL 


a. a. 


1 


1 


1 


9 


* * * No. 1 * * * 

THE BOY IS MINE A 8 weeks* No. 1 ♦ BRANDY & MONICA 
" !--.i\S [. a .y, -iF.;.',;.,- -a jr. ■, iiki'WYl :.:'.Mf. :,\l ! Ph Y ; i T ■ , F - .-. x: : :r . >.: a- l ,v,- r -0-4 


] 


2 


2 


2 


24 


YOU'RE STILL THE ONE A ♦ SHANIA TWAIN 

K. fCHO) (V) (X) MERCURY CNASHV1LUI 568452 


2 


UJ 


3 


4 


6 


MY WAY • A USHER 

: [; PR ij f j-s M f r -L L. fiavt^ND; 'C: iDj (T! L /< r >V T r ." -1 3 .? ^ ARISTA 


3 




6 


7 


5 


COME WITH ME ♦ PUFF DADDY FEATURING JIMMY PAGE 

S.COMBSU PAGE.R.PLANT.J.BONFtAM.S.COMBS.MCURRYi iCl ID) EPIC 78954 


4 


(D 


5 


g 


g 


ADIA • ♦ SARAH MCLACHLAN 

P MARCHANDIS MCLACHLAN, PAIAffCHAND; (C) lOl ARISTA 13497 




6 




3 


24 


TOO CLOSE A ♦ NEXT 

*AYttE.: .UGXT* W UST.D.UOfTl Ri.HtGGHS.R.eftWH.R AFCRD.imLEB.J fi MCCRE,*. WW«I>: (Cl (D) (T> 1X1 ARISTA 3 MS6 


J 




g 


11 


5 


MAKE IT HOT • ♦ NICOLE FEAT MISSY "MISDEMEANOR" ELLIOTT & MOCHA 

TIMSALAND IM ELLIOTT! !C) (DHTj TK GOLDMMD, :NC..TASTWES7 &4110TEG 


7 


8 


7 


5 


3 


RAY OF LIGHT A MADONNA 

WIX.HH*.* OfiSr iWAIWlAW OfiBH C VALDOON DCURT1SSC -EACH; (OlDI (T) iVl Ill MAvERiCH 1 T 2««AR?»EH B*CS 


5 


9 


9 


8 


12 


MY ALL A ♦ MAR 1 AH CAREY 

M CAREY. W AfANASiEFF IM CAREY. W AFANASiEFFi (C lDi(M)(Ti iVj IX I COLUMBIA 78821 


1 


■ ■ ■ 


:: 


13 


17 


SAY IT • A VOICES OF THEORY 
S MORALES fi MSOM S MORALES Q MCMEINEV) iC; iDi h 0 l a 341032'RED ant 


10 


11 


10 


10 


15 


EVERYBODY IBACKSTREET'S BACK] A ♦ BACKSTREET BOYS 

FT.:' V MART If. [ P( . >.• MAR'iN i <C) 10)(T) (V) Ott JWE 42510 


4 


12 


13 


12 


18 


ALL MY LIFE A K-CI & JOJO 

■ -[■:!:■ v. ■- ■<:■ ■ : v.; ICl KB MCA BS4S0 


1 


®) 


NEW ► 


1 


* * * Hot Shot Debut * ★ ★ 

NEVER EVER ♦ ALL SAINTS 
Z MCVEY M F FJYJEE ;P JAZA'ERI 5 MATHERS LEWIS' (C> ID) CT) (VI LONDON 570178/TSLAND 


13 


H 


U 


9 


26 


THEY DON'T KNOW A ♦ JON B 

■!• lCMD>YABruU 78793/550 MUSIC 


? 




15 


19 


8 


WHEN THE LIGHTS GO OUT ♦ FIVE 

: . v,i! r : i i,. vji ■ - .! , ■ m ' . m (■.■■nr. i - v[ ; :.. >.H\'.-r< \ 


IS 


\l\3J 


16 


17 


$ 


GHETTO SUPASTM (THAT IS WHAT YOU ARE! ♦ - " B-: : VOi IN T; ODUC!HG WA 

A JEAN.F MtrtAL i c MICHAELS -EAN =1 X*ES.9 C16B M LME8 R QBP 8 6YRDI (T) 1NTERSC0PE 95021* 


16 


(TT) 
±1 


22 




2 


FRIEND OF MINE ♦ Kt __i I'h LI 

J Dufl'S DENT.STEVfE J i'K PRrCE.S JORDAN J.WALKER A DEM, SEALS. CROFT Si (Cl ■ Dj T-NECK 57233aiS«AND 




18 


14 


14 


34 


TRULY MADLY DEEPLY • ♦ SAVAGE GARDEN 

Cf1$H[Pf[JHAYE£,D.JONESt ICl \ 'J- -t LOVJMB A 




19 


1? 


15 


16 


SEX AND CANDY ♦ MARCY PLAYGROUND 

/i'::.'MAM V. ■•• (C) (D](V> CAPITOt 58695 


. 




24 


54 


3 


NOBODY DOES IT BETTER ♦ NATE DOGG FEATURING WARREN G 

WARREN G (NATE DOGG, WARREN CM JOHNSON: 1) (T) DOGG FOUND ATtONt PIC 400O.BREAKAWAY 


"(I 


21 


18 


21 


6 


STOP ASPlCEGIRlS 

ABSOLUTE 1 SPICE GIRL$,'A*ATKIhS, WUSON) K*j IC) (XI VIRGIN 38642 


16 




33 


48 


4 


CRUSH JENNIFER PAIGE 

" -• era; r,;.nMiR>, MMnnu-^.R :o=«f:dv[ ciash.i q :d: E2fi iMtRCA iw^s^onmooo 


22 


\MJ 


23 


23 


8 


WHATCHA GONE DO? ♦ LINK 

DELITE iD AlLAMBY'.L ftROWOER.A ROBERSON) (C) ID.I RELATIVTTY 1691 


23 


24 


19 


20 


IS 


LOOKING THROUGH YOUR EYES • ♦ LEANN RIMES 


IS 




:o 


18 


16 


1 GOT THE HOOK UP! • ♦ MASTER P FEATURING SONS OF FUNK 

KiC .SONS Of FUNK (MASTER P. SONS Of FUNK) (C) (D) (TT NO LIMIT 5331 1, 'PRIORITY 


ID 




37 




2 


CRUEL SUMMER ♦ ACE OF BASE 

."'..ir r ATHER luf 5 [')'. .'■ ■■ ■■ '. JUEY) (CKD) di 1 JC > ARiS'A 1 .ttriF. 


26 


27 


21 


16 


10 


1 GET LONELY • ♦ JANET (FEATURING BLACKSTREET) 

" .E'A'i J .'■■!'.[-, T F'lLi.'' 1. t-.«F : " '- LI : ■■ [ .[>: iTl I VI ft! '/IRGIN 


j 




32 


51 


4 


CLEOPATRA'S THEME ♦ CLEOPATRA 

;. " : \ .; hu-;..\- : ; -.ccr.;-, v ■■ - y.pi^r\ h ^.^ .p t. :i wa.ve=h:-. . '.v.a---.-;- rr-^ 


28 


29 


28 


31 


19 


THIS KISS • ♦ FAITH HILL 

B GALLIMORE.F HILL (RLERNERAROBOFF.BN CHAPMAN I |CI (Dl (V) WARNER BROS (NASHVILLE) 1 7247 


26 


30 


2-: 


26 


7 


STILL NOT A PLAYER ♦ BIG PUNISHER FEATURING JOE 

KNOBOOY fCRtOS.J FOSTER, M, WILLIAMS. R JERRI NSJ.TEJEDA) IT) LOUD 65478*/RCA 


26 


31 


27 


25 


9 


SHORTY (YOU KEEP PLAYIN' WITH MY MIND) A IMAJIN FEAT KEITH MURRAY 

ItUWPIfjTJjfJIIEPHIlKUfflBW .•.'..-■j j-^m-. >i . 'Cii3MT:'iu?*?ys 


25 


32 


25 


22 


13 


tmf iDMs nr tmt our u/nn i nur^ vni i m ♦ • ; i > i 
i nc Mnrvio *jr i nt uric nnu luvcs iuu • ▼ Aounrc. 

G.ROCHE 10 WARRENI (C) (D) (V) SO SO OEF 78788yCOtUMBIA 


7 




41 


46 


23 


★ * * Greatest Gainer/Airplay * ★ 

TO THE MOON AND BACK ♦ SAVAGE GARDEN 
C FISHER (D.HAYIS.D. JONES! (Q IDI (1) (V) a) COLUMBIA 78576 


33 


34 


35 




34 


HOW'S IT GOING TO BE ♦ THIRD EYE Bi IND 

. i! 1 VALfNTlNE R ->LYC( (S I NK MS K CADOGANI (Ci (Di (L f KTRA WHO EC 


9 


35 


3C 


24 


22 


GETTIN' JIGGY WIT IT ♦ WILL SMITH 

: '.'"i. .'. U/IL .'• 'J.MiTi- '. ; v'.-.i,! ,:■. ■ iJA'AHOS N VOMERS. J FfOBfflSONI (C) (D) (V) COLUMBIA 78804 


1 


36 


29 


29 


58 


HOW DO 1 LIVE A' ♦ LEANN RIMES 

i ,', . ■ r.\ ■■. ■: . ri : ,v,',fh', .r; cni 


2 


37 


31 


30 


12 


TURN IT UP IREMIXVFIRE IT UP • ♦ FJUSTA RHYMES 

r-iiVA. R-w.-r, ' 1 v t-i /, i ars i'j — 1 1 . c d: r m usktra 64 i c4.ee g 


10 


CJ8J 


NEW ► 


1 


LOOKIN' AT ME ♦ MASE FEATURING PUFF DADDY 

H ,0.1 ','H-LTtA .Vl.LIAM C.i iC HAL! EJOY 1 A "'IStA 


33 


39 


39 


35 


32 


TOGETHER AGAIN • ♦ JANET 

ovt Liftin i Afh-rr, i k^r ■ i:...T -".vis s n ."'ir.o ic :ji T iv. ;i .iRr, >j ■^■r\ 


1 


40 


36 


37 


26 


MAKE EM' SAY UHH! • ♦ MASTER P FEAT FIEND, SILKK THE SHOCKER, MIA X £ MYSTIKAL 

KLC MASTER f' ( E'ii'.C.iL*.' T(-£ SHCC* ER Ml A >: MY ST * AL 1 


16 


41 


42 


36 


• ■ 


i nOM'T \AJflNT TD WAIT * PAI II A CDl P 

P.COLE (P.COLEi (CHO)tv: imam i .' .1 ; k v« a h r. j ■■■ 


11 


QD 


49 


57 


11 


THFRF'^ VDI IR TRDI IRI P 4v " ■ if ' '" HIT - s 

i ■ n li-.i',:; - r a:R5 m selsyi iC) iDi monumeni 


42 


43 


34 


28 


21 


1 FT'*1 RIDF A * UDNTFI 1 lORdAN FFAT MA^TTR P 4 ^11 KK TUT •sHDTKFR 

T BISHOP 4M JORDAN .MASTER P.SHKK THE SHOCKER) XT JAM S6847$vMERCllRY 


2 




61 




2 


WOOF WOOF ♦ THE 69 BOYZ 
K.M11LS [V BRYANT! |C) 40) (T) QUADRASOU ND'B iG BEAT 84)23. ATLANTIC 


44 




45 


45 


4 


OOH LA LA ♦ ROD STEWART 

.v.'!-:; r i ;.*.■ tOiDHY) WARNER BROS. 17I9S 


45 


46 


■r 


32 


21 


1 WANT YOU BACK • ♦ 'N SYNC 

D POP.M MARTIN (D PC*, M MARTIN) (C) (D) (T) (Vi DC) RCA 65348 


13 


47 


40 


33 


35 


NO. NO. NO A ♦ DESTINY'S CHILD 

.V ifAN.'i' MfRfif 3T.n Iii^ARi V "t RRf FT «■ i JSAR M fifiOA'N C LjAlNE S.i C! D, IT l<; lOLL'MB A 736'. B 


3 


48 


43 


39 


10 


HEAVEN'S WHAT 1 FEEL ♦ GLORIA ESTEFAN 

: E :"E" J *» . R > ;ANTA',[rs j T .1 ; [--C 788 7^. 


27 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS ON 
CHART 


TITLE ARTIST 

PRODUCER 1 SONGWRITER) IMPRINT & N U M BE KPROMO T 10 N LABEL 


Z 

s 

^ - 

So 


49 


48 


47 


42 


SOMETHING ABOUT THE WAY YOU LOOK TONIGHT'CANDLE IN THE WIND 1997 A ♦ ELTON JOHN 
C THOMAS.G MARTIN IE JOhN.fl TAUPlNi (C) (D) (V) ROCKET 568 108 AAV 




50 


44 


40 


18 


RAISE THE ROOF • ♦ 1 .. K L FEATURING NO GOOD BUI SO GOOD 

L CAMPBELL 1 L.CAMPBELL J BERRY .D RUDN>CK) :C! (Mj ■ T . ... LUKE II c .7:?5ai5LAND 


26 


51 


50 


60 


14 


DO YOUR THING ♦ Ml. • 

T OLIVER IT OLMR.H.C ftOONEY) (C) (Dl CRAVE 78886 


so 




55 


59 


5 


BLACK ICE (SKY HIGH) ♦ GOODIE MOB FEATURING OUTKAST 

MR DJ(C SHEATS [ G PP.A BENJAMIN a PATTCNi 'C! LA'"A:E ^433 7 ARISTA 


52 




59 




2 


LANDSLIDE ♦ FLEETWOOD MAC 

L BUCKINGHAM .E.SCHEINER iS.NlCKS* IT) IX) REPRISE 44&40* 


S3 


54 


47 


43 


18 


CHEERS 2 U ♦ PLAYA 

TIMBALANO (S.GARRETT.T MOSLEY) (C) ID) DEF JAM 568214/MEROIRY 


38 


55 


52 


41 


20 


WHO AM 1 ♦ BEENIE MAN 

J HARDING (M DAVIS.J HARDING) (C) IT) U) 2 HARD 6160*VP 


40 


56 


51 


38 


20 


IT'S ALL ABOUT ME • ♦ MYA & SISQO 

; 'j fEARSCN.W M*C«=£*SA CUCtlY.T 4C»J JEC2aUK,C LANGA1.P MOBLEYi IC iDI L-^IVE=tSJTY *:C2i«TlRSCOT 


6 


K2U 


62 




2 


DESTINY ♦ MYRON 

T JONES (M OAVIS, T.JONES. H.HANCOCK J\. WILLIS) (C) (O) CD ISLAND S72334 


57 


58 


53 


42 


4 - 


AVA ADORE ♦ T H t SMASHING PU MI'KIN':- 

6 CORGAN.B .WOOD IB CORGAN1 iC) (D) VIRGIN 38647 


42 


yW) 


68 




2 


HORSE & CARRAIGE ♦ CAM'RON FEATURING MASE 

■MKI .'.!■'.! KT.LF'" IT) UNTERTAINMENT 78938*iEPtC 


59 




60 


62 


5 


THE CUP OF LIFE (THE OFFICAL SONG OF THE WORLD CUP, FRANCE '98) ♦ ^CKY MARTIN 

R.R0SA,D.CHILD 'R. ROSA, D CHILD. L.GOMEi ESCOLAR'J (O (Dl (T) 00 COLUMBIA 78931 




61 


58 


55 


8 


YOU WON'T FORGET ME ♦ LA BOUCHE 

FMP (F REUTHER.L.MCCRAY.P BISCHOf FALLENSTEIN) ■ ■ : , RCA fiM^'S 


4: 


62 


54 


44 


19 


FROZEN • A MADONNA 

WAEOHW a iiRfiiT r irnr.ARr ;w*xiNNA p ; f hnasC'I r. .r ;:<, y/.'.fF'Ch ; \-4av,-as",- ■■ RPcr 


2 


63 


56 


61 


13 


DING-A-LING A HI-TOWN DJS 

DA JOINT D RAHMING O MAC R.KEY7(T HIM LUMS H RAMMING) 'iCMDl ITj RfSTUW 


56 


64 


65 


64 


20 


BYE BYE ♦ JO DEE MESSINA 

B GALL1MORE.T MCGRAW (P VASSAR.R M BOCRKE '/ ICl ID) (V) CURS 73034 


43 


65 


64 


75 


4 


IF YOU EVER HAVE FOREVER IN MIND A VINCE GILL 

"-:!■ ■/■■ ,' <C) (DHV1 MCA NASHY1UE 72055 


64 


(JibJ 


76 


76 


4 


2 V/AY STREET A MlSSJONES 

M.WINANS fT.J0NES.M.WINANS,K HiCRSON; (C) (D) MOTOWN 8607B8 


--*. 


67 


63 


63 


6 


FREAK OUT A NUTTA BUTTA FEAT, TEDDY RILEY AND ANONYMOUS 

T RILEY (T GA THER I RilEY B EDWARD; RODGERSl (C) ID) (T) LIL' MAN 97D2B1NTERSCOPE 


63 


68 


69 


71 


9 


ONE HEART AT A TIME A VARIOUS ARTISTS 

- on.'.r.r, pa"> lv shawi (C) fDi Atlantic cnashville: B4ii7 


56 


69 


67 


69 


9 


NINETY NINE I FLASH THE MESSAGE) A JOHN FORTE 

W If AN.PRAS J FAHRENKRCG PETER50N,K kARGES J FCflTf '■ ICl ID) rTi CX. RUF r MOUSE 78:69,COLUMFJjA 


59 


KM) 


71 


73 


4 


CAN'T WE TRY ROCKELL [DUET WITH COLLAGE! 

A.MARANO ID HiLl ,B CHAnN HILL) 


70 


i_n. 


NE\ 




1 


REMEMBER WHEN ♦ COLOR ME 6ADD 

l BIANCAN ELLO J A' AT IS fi 5 M CAiDLHAN K T-^RVf.r, H ARHAUJ. I R:*r>CAN;t I IX i ."; C ' T E D IC 76924 


71 


QD 


73 


91 


4 


HOW DO I SAY I'M SORRY A TAMI DAVIS 

K.ANDES (K.ANDES. D CCX.L STEPHENS- IC|(D)REDANT 119008 


72 


73 


66 


58 


5 


SPARK A TORI AMOS 

T.AWOSlTAMOSl :i IV: ' ■ A T i ">'i ! ■ ' K'. ! 


49 


74 


80 


52 


19 


VICTORY • A PUFF D^DDT & THE FAMILY FEAT. THE NOTORIOUS B I G- & BUSTA RHYMES 

STEVIE j.,SCCMBS (C.WAllACE J.PHIIUPS.S COMBS.SJORDAN.B CONti I HQ CO] IDOOMOBOI 791 WARISIA 


19 




81 


87 


J 


THE ACTUAL A ALL CITY 

DJ PREMIER 1L TROUPE.G CORDEW.C MARTINI IC) ID) (T) MCA 5M4!> 


75 


76 


78 


83 


14 


1 JUST WANT TO DANCE WITH YOU GEORGE STR AIT 

T BROWN .G STRAIT (R COOK.J PRINE) IC) (D) (VI MCA NASHVILLE 72046 


61 


77 


74 


80 


12 


1 DO [CHERISH YOU] A MARK WILLS 

C CHAMBERlAJN IK.STEGALL D MILII ICKD) IV! MERCURY INASWILIE) 5(>H&02 
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by Theda Sandiford-Waller 

Ik AT K1KST YOU don't succeed, try again: Add Deborah Cox's "Things 
Just Ain't The Same" (Arista) to the short list of songs being worked at radio 
for a second time. The single, originally released in May 1 997 as a ballad from 
the "Money Talks" soundtrack, didn't haw an impact at radio. Until this week, 
the song never reached the Hot 100 Airplay list but did manage to chart on 
the Hot 100 in July 1997 — mostly on sales points — eventually maxing out at 
No. 56 in the Sept 13, 1997, issue. Cox then rerecorded her vocals for a dance 
mix by Hex Hector that became a huge club record in New York. 

Arista serviced the dance single to retail in January of this year, around 
the same time WKTU New York began to spin the dance mix. The song has 
since become one of the station's most-played songs and its No. 1 call-out 
record, according to PD Krankie Blue. Broadcast Data Systems has logged 
935 detections of "Things Just Ain't The Same" at WKTU. The dance mix 
is being re-serviced to top 40 radio this week. Outside of WKTU, six moni- 
tored stations are playing the song, including airplay leaders WHTZ New- 
York, WBLI New York, WIOQ Philadelphia, and WWKX Providence, R.I. 
"Things Just Ain't The Same" has 9.4 million audience impressions and is 
ranked at No. 75 on the Hot 100 Airplay chart 

Nearly (>7% of all the audience is derived from airplay at WKTU, but when 
you total the audiences of WKTU, WHTZ, and WBLI, 96% of the song's 
exposure is in New York. Not surprisingly, New York is the single's best sales 
market, accounting for 27% of the 288,000 units scanned since its release. 
If airplay ignites in other markets, "Things Just Ain't The Same" could 
return to the Hot 100 in a few weeks. The single will be included on Cox's 
as-yet-untitled album due Aug. 25. 

GlRL POWER: Now that radio has decided Spice Girls are passed make 
room for All Saints, the next U.K. import preparing to take U.S. airwaves 
by storm. The group's second single, "Never Ever" (London/Island), earns 
Hot Shot Debut honors for its No. 13 entry on the Hot 100. It's the highest 
debut on the Hot 100 Singles Sales chart, at No. 16, with 33,000 units 
scanned. "Never Ever" has 18 million audience impressions and is ranked No. 
42 on the Hot 1 00 Airplay list Prepare yourselves for the likely comparisons 
that will be drawTi between the two I T.K. girl groups, in much the same way 
tongues are wagging about Backstreet Boys clones Five and 'N Sync. 

What' S NEXT: Due to popular demand, here's a select list of forthcom- 
ing titles. Keep in mind that release dates are subject to change. Look for 
the Beastie Boys' "Intergalactic" (Grand Royal/Capitol) to hit the Hot 100 
next week, since the single in-stored July 14. The Backstreet Boys' "I'll 
Never Break Your Heart" (Jive) retails Tuesday (21). The following Tuesday, 
look for Monica's "The First Night" (Arista). The first week of August, 
INOJ's bass remake of Cyndi Lauper's "Time After Time" (So So 
Def/Columbia) hits retail. Columbia will be releasing Aerosmith's "I Don't 
Want To Miss A Thing" from the "Armageddon" soundtrack Aug. 1 1 . Janet's 
"Go Deep" (Virgin) is out Aug. 25. 

Theda Sandijbrd-Waller can be reached viaE-mailat thedaQibillbmrd.com. 
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ing Score, page 45). Both efforts 
offer insights into the touchstones of 
a remarkable career — from Bern- 
stein's unmderkind days and "West 
Side Story" to the golden years with 
the New York Philharmonic and the 
"Young People's Concerts," from 
midlife crises and failed productions 
to Mahler in Vienna and Beethoven 
by the Berlin Wall. 

In the PBS documentary, several 
of the many musicians Bernstein 
touched over the years discuss his 
magic, including such peers as Isaac 
Stern and Stephen Sondheim and 
proteges like conductors Michael 
Tilson Thomas and John Mauceri. 
Yet Bernstein's impact is such that it 
extends beyond borders and genera- 
tions, of course, and other artists 
have tales to tell of his inspiration. 

Soprano Dawn Upshaw was en- 
raptured by repeats of the "Young 
People's Concerts" as a young person 
and has gone on to sing Bernstein's 
songs on two of her Nonesuch albums 
and on the label's ensemble tribute 
"Leonard Bernstein's New York." 
She says, "Classical, theater, jazz — I 
can't think of anyone who brought so 
many worlds together with music 
like Lenny. And watching him con- 
duct was so inspiring. He became the 
music, giving of himself completely. 
To me, that sort of vulnerability in an 
artist is very touching — and some- 
thing to aspire to." 

Although Bernstein took flak from 
both conservatives and the postwar 
avant-garde, a younger set saw some- 
thing special in his communicative 
powers. Los Angeles Philharmonic 
director Esa-Pekka Salonen »-as 
studying at Finland's Sibelius Acad- 
emy when he attended a Bernstein 
concert of Brahms' first symphony 
with his teacher and classmates. 

"After the concert," Salonen re- 
calls, 'the teacher was so appalled by 
Bernstein's tempi and acrobatics that 
he told us to forget all about it: 'That's 
no way to conduct Brahms.' But I 
realized that we had witnessed some- 
thing individual, something only he 
could do — and that is the mark of a 
great performer. There was this piece 
that we all thought we knew so well, 
and listening to Bernstein conduct it 
was like hearing it for the first time. 
It felt as if he was composing the 
symphony as he was conducting it" 

BERNSTEIN ON RECORD 

The performance that catapulted 
Bernstein to fame was his last- 
minute substitution for an ailing 
Bruno Walter as conductor of the 
New York Philharmonic: the 194:1 
Carnegie Hall concert of Schumann 
and Strauss was broadcast nation- 
wide, and Bernstein the boy w under 
was celebrated in The New York 
Times the next day. That effort has 
been preserved on disc by the Phil- 
harmonic and is available at Lincoln 
Center. More radio play is docu- 
mented on the Philharmonic's 
acclaimed "Historic Broadcasts" 
boxed set, with Bernstein shining not 
only in Copland but Berg and 
Webern. 

Bernstein's recording career prop- 
er began with RCA Victor in the late 
'40s, when he waxed a clutch of 78s 
as a conductor and pianist RCA Gold 
Seal has reissued the performances 
in its four-disc "Bernstein — The 
Early Years" series, with highlights 



including the first recording of Bern- 
stein's blue-hued choreographic 
essay "Facsimile" and his dynamic 
solo piano in Copland's sonata and his 
own "Seven Anniversaries." 

Bernstein's most Promethean out- 
put on disc came after he assumed 
the reins of the New York Philhar- 
monic (which he directed from 1958 
to '69), with a Columbia Master- 
works contract that produced more 
than 200 records across three dec- 
ades. Last year, Sony Classical 
launched the "Bernstein Century" 
midpriced reissue series, which not 
only supersedes the maligned "Royal 
Edition" of the '80s but makes avail- 
able vintage LP performances never 
before released on CD. 

So far, the "Bernstein Century" 
consists of 36 remastered and the- 
matically repackaged titles, with 20 
more due in November and another 
32 in the first quarter of next year. 
According to Sony Classical senior 




Kid Stutf. Leonard Bernstein explains 
a passage at the piano during one of 
his "Young People's Concerts" broad- 
cast by CBS in 1964. His enthusiasm 
and easygoing erudition made the pro- 
grams remarkabry popular, introducing 
the classical canon to millions. Many of 
the "Young People's Concerts" are 
now available on video from the Bern- 
stein Society/Sony Classical. 



executive producer (and former CBS 
Mastervvorks chief) Thomas Frost, 
the series will eventually encompass 
some 150 titles. "This is a No. 1 pri- 
ority," he says. "Sony recognizes that 
Bernstein's catalog is one of the key 
parts of the Mastervvorks legacy." 

The obvious Sony gems include a 
disc that collects vivid takes on some 
of Bernstein's greatest compositions, 
with not only the evergreen "Sym- 
phonic Dances" from "West Side 
Story" but a suite from his classic 
score to "On The Waterfront." There 
are also definitive accounts of Amer- 
ican symphonists and a set featuring 
one of the most popular readings of 
Gershwin's "Rhapsody In Blue" ever 
(with Bernstein on piano). 

Also notable are the fruits of Bern- 
stein's first Mahler symphony cycle, 
including a two-CD set that boasts a 
white-hot reading of Symphony No. 
2 along with the "adagietto" from 
Symphony No. 5 that was performed 
at Bobby Kennedy's funeral. More 
unsung items of worth include a vital 
account of Bernstein's mystical bal- 
let "Dybbuk" and several albums 
that feature his unique brand of exe- 
gesis, such as "Bernstein Discusses 
Charles Ives" and "What Is Jazz." 

The "Bernstein Century" series 
has been knocked by some for its 
"bland" packaging and haphazard 
order of release. But Jeff Melancon, 
classical manager at the Lincoln 
Center Tower Records, says the 
series has proved attractive nonethe- 
less. Upcoming Sony reissues look 
promising, as they include Bern- 
stein's "Age Of Anxiety" Symphony, 
Dvorak's "New World" Symphony, 
Mussorgsky's "Songs & Dances Of 
Death" (with soprano Jennie Tourel 
and Bernstein on piano), and "How A 
Great Symphony Is Written" (with 
explication of Beethoven's "Eroica"). 

Bernstein left CBS for DG in the 
early '70s, eventually re-recording 
the hulk of his main repertoire with 
the New York, Israel, and Vienna 
(Continued on /xiac 'J.tj 
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RATED NEXT 


37 


31 


36 


25 


10 


S 6936«m,t98 EC, 98! S0NGS FR0M ALLY MCBEAL (TV SOUNDTRACK) 


7 


CD 


49 


47 


3 


THE BRIAN SETZER ORCHESTRA 

INTERSCOPE 90183 (10 98/16.981 


THE DIRTY BOOGIE 


39 


40 


39 


35 


18 


FASTBALL • Hollywood I62130 no 98 U11M BB 


<l L 'HE PAN MONEY CAN BUY 


29 


41 


43 


41 


12 


FAITH HILL A WARNER BROS. (NASHVILLE) 46790 (10.96/16.98 


FA IH 


7 


QD 


47 


58 


12 


MYA UNIVERSITY 90166/INTERSCOPE 0098/16 98) 


MYA 


42 


43 


38 


40 


42 


JON B. A YAB YUMJ550 MUSIC 67805/EPIC 110 98 E&'16 9B) 


COOL RELAX 


33 


CD 


56 


85 


16 


'N SYNC • RCA676I3O 0 98/16.98) 


•N SYNC 


44 


45 


44 


44 


42 


BRIAN MCKNIGHT A MOTOWN 536215 (10.98 EO/16.981 


ANYTIME 


13 


46 


42 


34 


6 


BROOKS It DUNN A ARISTA NASHVILLE 18865(10.98/16.96) 


IF YOU SEE HER 


11 


(ZD 


50 


46 


16 


SEMISONIC • MCA 11733(10.98/16 98) BB 


FEELING STRANGELY FINE 


43 


48 


41 


38 


8 


SPARKLE ROCK LAND 90149MNTEP.SCOPE (10.98/16 98) BB 


SPARKLE 


3 


49 


45 


45 


5 


JOHN FOGERTY REPRISE 4690B/WARNER BROS. (10-98/17.9B) 


PREMONITION 


29 


50 


46 


37 


6 


REBA MCENTIRE MCA NASHVILLE 70019 00.98/16 9B) 


IF YOU SEE HIM 


8 




58 


66 


10 


VARIOUS ARTISTS POLYGRAM TV 558299/MERCURY 00.98 ECV1 7.981 PURE FUNK 


51 


© 


59 


59 


24 


DIXIE CHICKS • MONUMENT 68195/SONY (NASHWUEI 110 98 E0/I698I BB WIDE OPEN SPACES 


52 


53 


57 


54 


75 


SPICE GIRLS A" VIRGIN 42174* (10.98/16.96) 


SPICE 


1 


54 


55 


51 


66 


THIRD EYE BLINDA' ELEKTRA 62012*/EEG (10.9671698) BBJ 


THIRD EYE BLIND 


25 



THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

IMPRINT 4 NUMBER/DISTRIBUTING LABEL (SUGGESTED LIST PRICE OR EQUIVALENT FOR CASSETTE/CO) 


PEAK 
POSITION 


55 


52 


50 


1 


^?J« U .™™'i Y ,f„....»,, FAMILY SCRIPTURES CHAPTER Hi FAMILY REUNION 

MO THUGS ^jP/ROATIvKf *l . *L 


25 


56 


22 




2 


•f- THE NEW POWER GENERATION . lc ,. IDn ,., m c „. .. 

NPG 19872 ™ 498 CO) NEWPOWER SOUL 


22 


57 


60 


48 


6 


GLORIA ESTEFAN EPIC 69200* (1 1,98 EQ/17,98) GLORIA! 


23 


58 


49 


39 


12 


GEORGE STRAIT A MCA Nashville 70020 (10.98/16.981 ONE STEP AT A TIME 


2 




74 


75 


40 


JANET A - virgin 44762 0 1 98/17 98) THE VELVET ROPE 


1 




83 


91 


5 


PUF A act K7Ai t 1 q os 1 7 qr' Hfll PUF A 


60 


61 


fC 


64 


20 


BIG BAD VOODOO DADDY KXXSViUE 9333atMi-WfTOL (lQ.OTtt.M) BIG BAD VOODOO OADOY 


61 


62 


62 


52 


33 


GARTH BROOKS A" CAPITOL (NASHVILLE) 56599/CAPITOL NASHVILLE (10.91V16.98) SEVENS 


1 


63 


35 




2 


RANCID EPITAPH 86497* (10.98V16.98) LIFE WON'T WAIT 


35 


64 


68 


69 


34 


METALLICA A ELEKTRA 6?126*,'EEG (10 98-16 98) RELOAD 


1 


65 


51 


30 


6 


SOUNDTRACK • ELEKTRA 6220CKEG 11 1 9&1 7,98) THE X-FILES: THE ALBUM 


26 


66 


54 


49 


3 


SSHI 1 ^ *,«»,,- STAND BY YOUR VAN — SUBLIME LIVE IN CONCERT 

&AS0UNE aLH . . WW- . . 59', 7 98! 


49 


67 


63 


53 


9 


GARBAGE ALMO StXINDS BOOIS'INTERSCOPE I1G 9&16 98) VERSION 2 0 


13 


68 


53 


42 


4 


SOUNDTRACK rABVUW550 MUSIC 6935&WC 111. 9BE01 7.98) HAVPLENTY 


39 


69 


69 


63 


46 


MASTER P A'" NOUMiT5O6»* 1 nPRIOfllTV<10.98i'16.9B> GHETTO D 


1 


70 


64 


61 


9 


XSCAPE • SO SO DEF £80*-. 2 COLUMBIA (10.98 E(* 16.98) TRACES OF MY LIPSTICK 


28 


71 


66 


55 


5 


CLAY WALKER GIANT l>U$HVIU£l 247M<WAfiNER BROS. (NASHVILLE) {10.9616 961 GREATEST HITS 


41 


72 


72 


50 


9 


HANSON A -5 rnp r&o&rc. twc iisirnc DcrnDniNrc 'Q<*. 'qr 
WOE 6S8S99MRCUW 110 98 LSI/ 98 1 3 CAR GARAGE - THE INDIE RECORDINGS 95-96 


6 


73 


73 


m 


21 


SILKK THE SHOCKER A nolim.tm7L6*:prioritv (10.9&16 98! CHARGE IT 2 OA GAME 


3 


74 


67 


57 


34 


MARCY PLAYGROUND A Capitol 63669 (10 98/15 98) ■ MARCY PLAYGROUND 


21 


75 


65 


- 


2 


I I iriNna wii I I aw; 

LX^^^ car wheels on a gravel road 


65 


76 


86 


77 


40 


EVERCLEAR • CAPITOL 36503* U0.9S1596) SO MUCH FOR THE AFTERGLOW 


33 


77 


77 


67 


51 


PUFF DADDY ft THE FAMILY A' bad boy 7301?-,'ARista,]0.98.'17 98! NO WAY OUT 




CD 


88 


81 


15 


FUEL 550 MUSIC 6B554 , /EPIC (10.98 EC* 16.981 ffi SUNBURN 


m 


79 


B2 


80 


37 


MASE A' BAO BOY 73017*/AR15TA(]0 9&'16 98) HARLEM WORLD 


1 


CD 


108 


12! 


5 


* * * Heatseeker Impact* ★ ★ 

RAMMSTEIN MOTORSLASH 5399OMSLANO410.98 EQV16.98I B SEHNSUCHT 


80 


81 


61 


- 


2 


NEWSBOYS STAR SONG 45917-V1RGIN (10.98/16 981 STEP UP TO THE MICROPHONE 


61 


82 


79 


70 


10 


TORI AMOS • Atlantic B3095-,'AG no 98' 16.98) FROM THE CHOIRGIRL HOTEL 


5 


83 


71 


56 


6 


ONYX JMJ,HEF JAM 536988','MERCURy 110 98 EGV16.9B) SHUT 'EM DOWN 


ID 


84 


JE 


71 


43 


MARIAH CAREY A* COtUMBIA 67835 (10.98 EQH 7 981 BUTTERFLY 


1 


85 


78 


74 


17 


SOUNDTRACK A HEAVYWEIGHT 540B86'/AAM 110 .96 Eft'17.98) THE PLAYERS CLUB 


10 


86 


84 


73 


58 


TIMMCGRAWA CURE 77886 CO 98.16 98 EVERYWHERE 


2 


87 


HP 


76 


32 


ANDREA BOCELLI A phiups 539207 1 10.98 elvi7.98)B ROMANZA 


37 


88 


93 


82 


15 


EDWIN MCCAIN lava,'ATUWTic 82994^ (io.98.-i 5.98; Bi MISGUIDED ROSES 


22 


89 


BS 


- 


2 


VARIOUS ARTISTS EPWh 86534 14 9B CD; PUNK-O-RAMA III 


80 


90 


85 


62 


18 


ERIC CLAPTON A DUOVREPRISE 46577/WARNER BROS. (10.98/17 981 PILGRIM 


4 


91 


87 


86 


15 


ALL SAINTS LONDON 828997;tSLAND (10.98 EQri6.98) fl ALL SAINTS 


86 


92 


75 


68 


8 


EIGHTBALL SUAVE HOUSE 53127*/UWVERSAl (19.98(25 981 LOST 


5 


CD 


107 


111 


38 


BARENAKED LADIES • REPRISE 46393-V.WNER BROS 110 .98/16.98) B ROCK SPECTACLE 


86 


94 


95 


83 


39 


GREEN DAY A REPRISE 46794/WARNER BROS (10.98/16 9B) NIMROD. 


10 


95 


SI 


22 


14 


SOUNDTRACK A NO UMiT 50745*/PR«fliTv (11.98/17 98) 1 GOT THE HOOK-UP! 


3 


96 


99 


85 


6 


JACI VELASQUEZ MysrhwORO 6931 1AP1C (10.98 EOV16.9B) JACI VELASQUEZ 


it. 


97 


92 


25 


6 


ROD STEWART v.AfiNEft BfiOS 46792 (io.9&'17 98) WHEN WE WERE THE NEW BOYS 


44 


98 


91 


65 


8 


JEFF FOXWORTHY warmer BROS. (NASHVILLE 46861 110.98/16.98) TOTALLY COMMITTED 


50 


99 


:oi 


95 


102 


SUBLIME A' GASOLINE ALLEY 1 1413/MCA (10 98/16.981 SUBLIME 


13 


100 


90 


87 


10 


PIPNn A Kin I ill it UYJl K'lPDiriaiTV i in on i c oo TWFDF'Q OMC IN CVCDV CAM 1 1 V 


8 


101 


96 


92 


21 


DESTINY'S CHILD # COLUMBIA 67728* (10.98 EO/16.98) DESTINY'S CHILD 


67 


102 


103 


99 


17 


JO DEE MESSINA CURB 779C4 no 9816 98) I'M ALRIGHT 


61 


103 


94 


84 


5 


DWIGHT YOAKAM REPRSE WtfHVUlIl 4MHVWARNEB BROS INASHVILE) (10.9*16.931 A LONG WAY HOME 


60 


104 


104 


113 


21 


JAGGED EDGE SO SO DEF 6818I/C0LUMBIA no 98 Ea'16.98)B A JAGGED ERA 


104 


® 


149 


148 


6 


* it * Pacesetter * * ★ 


105 


IOC 


102 


93 


47 


FLEETWOOD MACA i REPRISE46702"«ARNEfieROS.llO.9e/l7.96) THE DANCE 


1 


107 


105 


90 


3 


BILLY BRAGG I WILCO ELEKTBA 62204VEEG [I0.98/)6 98] MERMAID AVENUE 


90 



O Album* wilh the greatest sales gains Uvs week. •Recording Induslry Assn. Ot America (RIAA1 certification for sales of 500,000 album units. ARIAA certification for shipment of 1 million units, with multiplatinum titles indicated by a numeral following the symbol For 
boxed sets, and double albums with a running time that exceeds two hours, the RlAA multiplies shipments by the number of discs and/or tapes 'Asterisk indicates LP is available. Most tape prices, and CD prices for BMG and WEA labels, are suggested lists Tape pfices 
marked EQ, and all other CD prices, are equivalent prices, which are ixoiected from wholesale prices. Greatest Gainer shows chart's largest unit increase. Pacesetter indicates biggest percentage growth Heatseeker Impact shows albums removedtrom Heatsee kers this week 
Bindicates past or present Heatseeker title. «■ 1998, Billboard/BPI Communications, and SoundScan, Inc. 



90 
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ARTIST TITLE 
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PEAK 
POSITION 




THIS 
WEEK 


LAST 
WEEK 


2 WKS 
AGO 


WKS. ON 
CHART 


ARTIST TITLE 

1 V<-^ IT* 1 v.imh*- ^ r Jl-:. 1 -''i Hi. 1 ' 17. :; 1 AHr 1 ' -'H I .-- I ', y QR CASSETTEjCO) 


PEAK 
POSITION 


108 


9) 


101 


35 


LSG A EASTWEST 6212&tEG (10.9S16.98) LEVERT.SWEAT.GILL 


4 


(HD 


173 


174 


93 


TOOL A FREEWORLD 31087* 110.98/16 .98) AENIMA 


2 


109 


98 




2 


COWBOY JUNKIES geffen 25201 (10 98/16.98} MILES FROM OUR HOME 


98 




177 


166 


46 


INSANE CLOWN POSSE • ISLAND 524442 110.98 EQ16 98) THE GREAT MILENKO 


63 


110 


106 


98 


24 


KENNY CHESNEY • SNA 67M&RLG (10 9846 98) 1 WILL STAND 


95 


195 


129 




2 


BLACK EYED PEAS INTERSCOPE 90152* (8 98,12 9B! BB BEHIND THE FRONT 


129 


(ED 


142 


152 


15 


THE CARPENTERS MU 5408381 10.98 £(VI 7.98) LOVE SONGS 


106 


156 


166 


155 


69 


AEROSMITH A CtXUMBlA67547a0 9eEQ16 98) NINE LIVES 


1 


112 


111 


96 


55 




16 


157 






35 


MYSTIKAL A B-G boy/NO limit 4l62a-JivEHO.9ai6.9StB UNPREDICTABLE 




158 


160 


139 


JO 


SOUNDTRACK • Atlantic 83053.AG (10 98/17.9B) ANASTAStA 


41 


era) 


157 


- 


2 


RICH MULLINS AND A RAGAMUFFIN BAND Tuc m « arrnar, 
H»RB«WOSD69309tPtt(1398Eai9 98!|ll ™ E JESUS REC0RD 


113 


159 


171 


147 


11 


MICHAEL W. SMITH REUNfON 10007/jlvE (10.98/16 .98) LIVE THE LIFE 


23 


114 


112 


97 


23 


PEARL JAM A EP»C 68164* (10.98 Ea>16.96) YIELD 


2 


160 


158 


144 


46 


S^ V u^?!l?»I6 98 (SONGBOOK) A COLLECTION OF HITS 


4 


115 


123 


121 


60 


FOO FIGHTERS A bosmll 56832 i :CAm(H. no 9816 98) THE COLOUR AND THE SHAPE 


10 


dD 


200 


_ 


2 


VARIOU5 ARTISTS BIG IDEAsTVERlANO 5874/WORO (6.98/1098) VEGGIE TUNES 2 


161 


116 


113 


122 


17 


C-MURDER NO LIMIT 50723"PRK)Rir* i ' D 9&' l'i 98 LIFE OR DEATH 


3 


162 


144 


135 


7 


THE B-52'S TIMF PAP^I II F — VlNi^ < ; FOR A Fl ITI IRF i^FNFRATinN 
flEPfllSt 4692&WARNER BROS. (10.9VI6.98I ' 1 LAKiULt WH A hU1 UHt "LNhKAMUN 


93 


117 


109 


88 


6 


LORDTARIQ & PETER GUI47 CODEINE 69010VCOLUMBIA 110.98 EQj'16 98) MAKE IT REIGN 


33 


118 


118 


110 


15 


MONTELL JORDAN • DEF JAM 536987'iMERCLJRr (10.98 EQ'16.98) LET'S RIDE 


20 


1(3 


168 


150 


M 


STABBING WESTWARD Columbia 69329 uo.98 e» 16.98) DARKEST DAYS 


52 


119 


116 


105 


9 


LENNY KRAVITZ VIRGIN 45605)10 98)16 98) 5 


36 


164 


159 


:» 


35 


TIMBALAN0 AND MAGOOA BuraawiWATWiTC 927 nw. 13.98' 16 98i WELCOME TO OUR WORLD 


53 


120 


115 


108 


29 


CHICO DEBARGE KEOAR 530BB I I 'UMVERSAL (10 98/16.98) LONG TIME NO SEE 




165 


143 


127 


12 


STEVE WARINER CAPITOL NASHVaiE 9*482 110.98/16.981 BURN1N - THE ROAD HO USE DOWN 


41 


166 


156 


120 


4 


MXPXT0OTHi.r«H.54O9lO* i AaiM(B96EQ l l2 98l SLOWLY GOING THE WAY OF THE BUFFALO 


99 


121 


119 


107 


6 


VARIOUS ARTISTS COLD FRONT 6340/K-TU 113.98/17.981 CLUB MIX '98 VOLUME 2 


107 


167 


169 


156 


44 


BLINK 182 • CARGO 1 1624','MCA (10.96/16 98i ffi DUDE RANCH 


6) 


122 


120 


102 


11 


LILITH FAIR: A CELEBRATION OF WOMEN IN MUSIC 


24 


168 


167 


175 


35 


077V n^RnilRIMF A FPir £7Q«fi / in on cntn aa\ THF ri77MfiM (^("IMFTH 


13 


123 


117 


106 


14 


GOODIE MOB • LAFACE 26047VARISTA 110 9&'I6 96) STILL STANDING 


6 


169 


\ll 


158 


61 


SOUNDTRACK A emi latin S5535 110 9&'16 9B) SELENA 


7 


124 


122 


112 


40 


KENNY WAYNE SHEPHERD BAND • hf.wll.topi ammma Mi 4£« K 98. TROUBLE IS.. 


74 


170 


153 


125 


11 


JIMMY BUFFETT vp.'i-jnii -'iiLLt SiiiSii'iSJiND '10 931316 93) DON'T STOP THE CARNIVAL 


15 


1 ?<i 


124 


130 


5 


VARIOUS ARTISTS RAZOR 4 tie 89O04 ill 9817 981 MONSTERS OF ROCK 


124 


dzD 


ME\ 


»► 




CLEOPATRA MAVERICK 46926i'WARNER 8ROS. (10.9a'16.98)GB COMIN' ATCHA! 


171 


126 


125 


118 


43 


BROOKS it DUNN A THE GREATEST HITS COLLECTION 

ARISTA NASHVILLE 18857(10 9816 98) 


4 


172 


155 


129 


41 


THE VERVE A VOHUT44913ATIRG1N 110.98/16-98) URBAN HYMNS 


23 


127 


130 


103 


23 


SOUNDTRACK A mavero 46B40WARNER Sflos .(H.W17 98I THE WEDDING SINGER 


5 


173 


175 


170 


43 


BUSTA RHYMESA uektra6Z064*ji:EG(10.98/16.98) WHEN DISASTER STRIKES,.. 


3 


128 


134 


136 


46 


DAYS OF THE NEW A outpost 30004/gf.ffen no 98/16 98) n DAYS OF THE NEW 


54 


GH> 


189 


178 


20 


RICKY MARTIN • SONY DISCOS 82653(9.98 EGvM 98) VUELVE 


81 




151 


138 


11 


™m ^"l * H * DICAL F ° R CHR ' ST (PAGES OF LIFE) CHAPTERS 1 8, II 


51 


175 


154 


137 


14 


DO OR DIE • NEIGHBORHOOD WATCHiTW A-lOT 45612/VlflGlN II0.9&16.98) HEAD2 OR TAILZ 


13 


176 


176 


188 


14 


PUBLIC ANNOUNCEMENT aam 540832 U0.98 EG'16 9B) ALL WORK, NO PLAY 


81 


130 


126 


116 


8 


TERRI CLARK MERCURY (NASHVILLE) 5S82U 1 10 98 EO/16 98) HOW 1 FEEL 


70 


<m> 


RE-ENTRY 


6 


n i/1C TDCCDri . -i j -a n'l i -.fli m CI l/AWCMCTF\]TiT 

LLVlo LKtdrU iONT DISCOS 82634 >.8 LI J- *3l BB bUAVtMLIN 1 1 


170 


131 


114 


130 


8 


SOUUA SLIM no limit 535J7-™ority (10 5*16 98! ■ GIVE IT 2 'EM RAW 


13 


178 


139 


118 


4 


QUEEN LATIFAH MOTOWN 530895* 110.98 E&17.9B) ORDER IN THE COURT 


95 


132 


128 


133 


9 


SOUNDTRACK aoc-AmiAOEF jam 5581!7/*iercuri 18 91 EO 12.981 STREETS IS WATCHING 


27 


179 


165 


154 


42 


CHUMBAWAMBA A' REPUBLIC 53099|UNIVERSAL([0.98/16.9B) TUBTHUMPER 


3 


Hi 


138 


176 


30 


y, AR -'™ i AR l'?I?J?,^ THE SOURCE PRESENTS HIP HOP HITS - VOLUME 1 


38 


180 


161 


115 


4 


VAN MORRISON POtVDOR53t789'AiM(21.9BEQ/3298) THE PHILOSOPHER'S STONE 


87 


134 


136 


165 


36 


VARIOUS ARTISTS POaGRAMTV,iT%YW»555!2a^ PURE DISCO 2 


71 


181 


163 


163 


5 


FOURPLAY WARNER BROS. 46921 110 98/16.981 4 


146 


135 


131 


114 


44 


-u" N 7^iumffi&8i Y0U LIGHT UP MY LIFE ~~ INSPIRATIONAL SONGS 




182 


191 


184 


42 


BOYZ II MEN A MOTOWN 530819* (11 98 EQ< 17 981 EVOLUTION 


1 


(DD 


NEK 


»► 


1 


NOREAGA PtftALTY 3077*nDMMV8OY(lI.9ai6.98) N.O.R.E. 


136 




RE-ENTRY 


55 


VARIOUS ARTISTS • PQLVDQR 535877/A&M (10 98 Eq<l6 98) PURE DISCO 


83 


137 


140 


LV 


44 


AQUA A MCA 11705<10..98,'16 98) AQUARIUM 


7 


184 


193 




20 


BILLIE MYERS UNIVERSAL 53100 110 98'16 98 'IB GROWING, PAINS 


91 


138 


127 


104 


8 


VARIOUS ARTISTS T00 REC0RDS . NATONWIDE - INDEPENDENCE DAV; THE COMPILATION 
SHORT «:0C'JtV- 112 5&'.9 %\ 


38 


185 


194 


168 


75 


PAULA COLE A : ■ ■ ■ SH THIS FIRE 


20 


186 


183 


167 


46 


MARTINA MCBRIDE A RCA (NASHVILLE) 6751&RLG 110 98/16.98) EVOLUTION 


24 


(3D 


164 


164 


17 


LIMP BIZKIT niP90i?J;iNTLR5ODPEil09a>:6.98:iBB THREE DOLLAR BILL, Y'ALL 


100 


187 


121 




2 


SOCIAL DISTORTION T1M£ BOMB 43516*.ARBERT (9,98/13 981 LIVE AT THE ROXY 


121 


140 


132 


94 


5 


SLAYER AMERIC>N69192^LUMBIAlll.98EGyi6.98l DIABOLUS IN MUSICA 


31 


188 


181 


173 


8 


VARIOUS ARTISTS VP 1529* (8 9B/13.98I REGGAE GOLD 1998 


14 1 


(SD 


172 


149 






132 


189 


174 


15? 


54 


PRODIGY A' 1 l V'J'L MA l v r Ri | ' , K 466£"£ 'iVWNER BSOS 1 10 98 ' 6 98' THE FAT OF THE LAND 


1 


142 


137 


111 


41 


LOREENA MCKENNITTA';iji 1 iJ,Np;ADi57i5'rti.^EP3fiCti THE BOOK OF SECRETS 


17 


190 


184 


161 


5 


JOE DIFFIE EPTCINASHVIU£l69137«jWV(NASHVILLEI!I0 98E0yi6 98l GREATEST HITS 


131 


143 


135 


123 


14 


BONNIE RAITT • CAPlT0L56397(l0.9B,I6.98i FUNDAMENTAL 


17 


(2D 


RF-F 


NTRV 


2 


LINDA RONSTADT elektra 6Z206. , EEG (10 9816.98) WE RAN 


160 


144 


147 


134 


52 


SMASH MOUTH A 1MERSCOPE 901*2 (10.98/16 .96. &B FUSH YU MANG 


15 




192 


198 | 177 


14 


JERRY CANTRELL COLUMBIA 68U7" 1 10 98 Ea i6 981 BOGGY DEPOT 


28 


145 


133 


109 


6 


THE JIMI HENDRIX EXPERIENCE lxpewevce Kvrw v;j is 3t:i .m: BBC SESSIONS 


50 


<3D 


RE-ENTRY 


39 


OUR LADY PEACE • C0LUMBIA6794Oll098EQ'1698)|IB CLUMSY 


76 


146 


148 


141 


56 


SOUNDTRACK • work 6B16&WC (10.98 E0/17.9SI MY BEST FRIEND'S WEDDING 


14 


134 


182 


179 


54 


RADIOHEADA CAPITOL 55229 110 98/15. 9B! OK COMPUTER 




147 


146 


140 


69 


THE NOTORIOUS B.I.G. A sad my 73011VARista<19.9S>24 981 LIFE AFTER DEATH 


1 


195 


170 


151 


11 


WC RED ANT/LONDON 828957 /ISLAND (10.98 EQ16.98( THE SHADIEST ONE 


19 


® 


NE\ 


¥► 


1 


SOUNDTRACK Dreamworks soosi/geffen ao.98/i7.98i SMALL SOLDIERS 


148 


196 


195 


181 


3 


VARIOUS ARTISTS ASTRALWERKS 7558* (11 98/16 98) MTV'S AMP 2 


161 


149 


141 


121 


14 


ANDREA B OCELLI philips 462033 110 98 Eft 17 981 ARIA — THE OPERA ALBUM 


59 


197 


152 


159 


3 


LIONEL RICHIE MERCURY 558518(11.98 £Q'17.98) TIME 


152 


150 


150 


126 


12 


JIMMY PAGE & ROBERT PLANT • WALKING INTO CLARKSDALE 

ATLANTIC H-iCg^-TiG 1 11; y& 36.981 


8 


196 


192 


186 


35 


™i 35*^-:, 8R53 » PAINT ™ E SKV WITH STflRS - THE BES1 0F ENYA 


30 


151 


110 


117 


4 


RINGO STARR MtRCL)RY558598<10.98EQ'16.9B) VERTICAL MAN 


61 


dD 


REE 


MR) 


13 


CECE WINANS PiONEtR9279i«GH098/16.98) EVERLASTING LOVE 


107 


152 


100 




2 


MC REN RUTHLESS69313*,EPICil0.98EQU6S8i RUTHLESS FOR LIFE 


100 


:'200"i 


RE-ENTRY 


32 


THE CRYSTAL METHOD cut of ANGiLiouTPOST 30003'JGCfFEN 110.961/16-98) VEGAS 


LJJ 



TOP ALBUMS A Z (LISTED BY ARTISTS) 



Aefosrrwtfi 156 
All Stints 91 
Tori Amos 82 
Aoua 137 
TheB-52 - s 162 
JonB 43 
Backitn?*! floys 11 
aarenaked Ladies 3, 93 
B.g Bad vcodoo Dadffy 6 
Btg Pjnisrief 19 
Black Eyed Peas 1 55 
Blink 182 167 
Andrea Bocelli 87. U9 
Boyz II Men 182 
B4*r Bragg £ Wllco 107 
Btandy 4 

Brooks* Dunn 46. 126 
Garth Braks 31.62 
Jimmy Buffett 170 
BusU Rhym»?5 1 73 
Jerry Cartfreli 192 
Martah Carey 84 
The Carpenters 1 1 1 
Cherry Poppr.' Oadd>es 1 
Kenny Chesney 110 
CnumrjawamDa 1 79 



Enc Clapton 90 
Tern Clark 130 
Cleopatra 1 7 1 
C-Morder 116 
Paula Cole 185 
Cowboy Junkies 109 
Creed 30 
Eh/is Crespo 177 
Tne Crystal Method 200 



Days 01 The 
ChicoDeBarge 120 
Der Squad 12 
Oestin/i Crulrj 101 
JoeDittie 190 
CeltoeOion 20 
Drate Chicks 52 
DMX 18 
OoOrOw 175 
" -;hl: ,11 ->.' 
Enya 198 
Gloria Estefan 57 
Eve 6 60 
Everclear 76 
Fastball iO 



Fleetwood Mac 106 
John Fogerty 49 
Foo Fighters 1 1 5 
Fojrpla^' LSI 
lefl FMvt'orthy : "t^ 
Fuel 78 
Garbage 67 
Goodie Mob 123 
Green Day 94 

Fred Hammond & Radical for Chnu 
129 

Hanson 72 

Harvey Danger 105 

The Jimi Hendru Experience 145 

Forth Hill 41 

Natai* Imbruglia 26 

insane Down Posse 154 

Jagged Edge 104 

Janet 59 

Wydef Jean Featunns Refugee 
Alisiars 112 
MonTE.1 Jordan 118 



Lenny Kravitz 119 

LimpBukit 139 

Lord Tarto & Peter Gum 1 1 7 

LSG 108 

MaO:nna ^ 

Marcy RayBround 74 

Ricky Martin 174 

Mate 79 

Master P 7.69 

Matchtu-20 16 

Dave Matthews Band 22 

Mantell 9 

Martina McBhde 1B6 

Edwin McCain 88 

RebaMcErthne 50 

TimMcGraw 86 

Loreena McKenmtt 142 

Brian McKnlght 45 

Sarah McLaciran 34 

MCfien 152 

Natal« Merchant 36 

Jo Oee Messina 102 

Metaliica 64 

Monster Magnet 1 4 ] 
Van Morrison ISO 
Mo Thugs Family 55 



RKh Mullins And A Ragamuffm Band 
113 

MnPx 166 

Mya 42 

n ..- Myart I B4 

Mystikal 157 

Ni-#Mxiy> H] 

Next 37 

Nor eaga 1 36 

Tne Notorious B.t G. 147 

'NSync 44 

Onyji 83 

Ozzy Osbourne 168 

Our Lady Peace 193 

Jimmy Page & Robert Plant 150 

Pearl Jam 114 

+ i The New Power Generation 56 
Prad.gy 189 

Public Announcement 176 
Puff Daddy & The Family 77 
Queen Labia" 1 78 

R ddii. i"-.,. I ]9l 
Bom is Hjiti !'.J 

Rammstein 80 



Rancid 63 
Lionel Rchie 197 
LeAnn Rimes 35. 135 
Linda Ronstadl 191 
Savage Garden 2 1 
Semisoruc 47 

The Brian Setter Orchestra 39 

Vonda Shepard 38 

Kenny Wayne Shepherd Band 124 

Stlhk The Shocker 73 

Slayer 140 

The Smashing Pumpkins 23 
Smash Mouth 144 
Michael W. Smitft 159 
Will Smith S 
Social Distortion 187 
Soulja Slim 131 
SOUNDTRACK 

Ansstasia 158 

Armageddon — The Album 1 

Bulworth — The Soundtrack 1 5 

Can't Hardly Walt 25 

City Of Angsts 2 

Dr. DoMtle: The Album 10 

Godzilla — The Album 14 

HavPlenty 68 



Hope Floats 6 

I Got The Hook-Up! 95 

Mulan 27 

My Best Fnend's Wedding 1 46 
Tlw Playen Club B5 

Selena 169 
Small Sokfaen, 148 
Streets is Watching 132 
Titanic 33 

The Wedding Singer 127 
"hs x-F ? 5 The Album 65 

Sparkle 48 

Spice Girls 32. 53 

Stabbing Westward 163 

RinjjoSiarr 151 

Rod Stewart 97 

George Strait 58 

SubUme 66.99 

Third Eye Blind 54 

Timbaisnd And Magoo 1 64 

Tool 153 

SbamaTwaui 13 



Club Ma '98 Volume 2 121 

Lilith Fair- A Celebration 01 Women 

In Musk 122 

Monsters Of Rock 125 

MTV's Amp 2 196 

Punk'O-Rama 111 89 

Pure Disco 183 

Pure Disco 2 1 34 

Pure Funk 51 

Reggae Gold 1998 188 

The Source Presents Hip Hop Hits 

— Vokime 1 133 

Too Snort Records: Nationwide 

Independence Day: The Compilation 

138 



Clay Walker 71 
Steve Wanner 1 65 
WC 195 

Luc-nda Williams 75 
CeCeWlnans 199 
Xscape 70 
Trisha Yearwood [60 
Owight Voakam 103 
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MADONNA SHINES IN MTV VIDEO AWARDS NOMINATIONS 



(Continued from page 8) 

dering when it was going to come 
out, because the release date kept 
changing, so I think anticipation for 
'Celebrity Skin' is fairly high." 

Videos eligible for this year's MTV 
Video Music Awards are clips that 
were shown on MTV between June 
17, 1997, and June 12, 1998. (MTV 
must also have license to show eligi- 
ble videos until Nov. 1, 1998.) Approx- 
imately 1,400 ballots will be sent out 
for the final voting phase, with about 
750 sent to music-industry profes- 
sionals and about 650 sent to select 
MTV viewers. 

The following is a complete list of 
nominees for the 1998 MTV Video 
Music Awards, including nominees 
for international awards: 

Best video of the yean Brandy & 
Monica, "The Boy Is Mine" (Atlantic 
and Arista); Madonna, "Ray Of 
Light" (Maverick/Warner Bros.); 
Puff Daddy & the Family Featuring 
the Lox, Lil' Kim, the Notorious 
B.I.G., and fuzzbubble, "It's All 
About The Benjamins" (Rock Remix) 
(Bad Boy/Arista); Will Smith, "Get- 
tin' Jiggy Wit It" (Columbia); the 
Verve, "Bitter Sweet Symphony" 
(VC/Hut/Virgin). 

Best male video: David Bowie 
Featuring Trent Reznor, "I'm Afraid 
Of Americans" (Nine Inch Nails 
Remix) (Virgin); Busta Rhymes, 
"Put Your Hands Where My Eyes 
Could See" (Flipmode/Elektra); Eric 
Clapton, "My Father's Eyes" (Re- 
prise); Brian McKnight, "Anytime" 
(Mercury); Will Smith, "Just The 
Two Of Us" (Columbia). 

Best female video: Fiona Apple, 
"Criminal" (Work Group); Mariah 
Carey Featuring Puff Daddy & the 
Family, "Honey" (Remix) (Columbia); 
Natalie Imbruglia, "Torn" (RCA); 
Madonna, "Ray Of Light" (Maverick/ 
Warner Bros.); Shania Twain, 
"You're Still The One" (Mercury 
Nashville). 

Best group video: Backstreet 
Boys, "Everybody (Backstreet's 
Back)" (Jive); Garbage, "Push It" 
(Almo Sounds); matchbox 20, "3 AM" 
(Lava/Atlantic); Radiohead, "Karma 
Police" (Capitol); the Verve, "Bitter 
Sweet Symphony" (VC/Hut/Virgin). 

Best rap video: Busta Rhymes, 
"Put Your Hands Where My Eyes 
Could See" (Flipmode/Elektra); Mas- 
ter P Featuring Fiend, Silkk The 
Shocker, Mia X, and Mystikal, "Make 
'Em Say Uhh!" (No Limit/Priority); 
the Notorious B.I.G. Featuring Mase 
and Puff Daddy, "Mo Money Mo 
Problems" (Bad Boy/Arista); Pras 
Featuring 01' Dirty Bastard and Mya, 
"Ghetto Supastar (That Is What You 
Are)" (Interseope); Will Smith, "Get- 
tin' Jiggy Wit It" (Columbia). 

Best dance video: Backstreet 
Boys, "Everybody (Backstreet's 
Back)" (Jive); Janet Jackson, "To- 
gether Again" (Virgin); Madonna, 
"Ray Of Light" (Maverick/Warner 
Bros.); Prodigy, "Smack My Bitch Up" 
(Maverick/Warner Bros.); Will Smith, 
"Gettin' Jiggy Wit It" (Columbia). 

Best rock video: Aerosmith, 
"Pink" (Columbia); Foo Fighters, 
"Everlong" (Roswell/Capitol); Dave 
Matthews Band, "Don't Drink The 
Water" (RCA); Metallica, "The Un- 
forgiven II" (Elektra). 

Best alternative music video: 
Ben Folds Five, "Brick" (550 Music); 
Garbage, "Push It" (Almo Sounds); 
Green Day, "Time Of Your Life (Good 



Riddance)" (Reprise); Radiohead, 
"Karma Police" (Capitol); the Verve, 
"Bitter Sweet Symphony" (VC/Hutf 
Virgin). 

Best new artist in a video: Cher- 
ry Poppin' Daddies, "Zoot Suit Riot" 
(Mojo/Universal); Chumbawamba, 
"Tubthumping" (Republic/Univer- 
sal); Fastball, "The Way" (Holly- 
wood); Natalie Imbruglia, "Torn" 
(RCA); Mase, "Feel So Good" (Bad 
Boy/Arista). 

Best video from a film: Aero- 
smith, "I Don't Want To Miss A 
Thing," from "Armageddon" (Co- 
lumbia/Sony Music Soundtrax); 
Beck, "Deadweight," from "A Life 
Less Ordinary" (London/Island); 
Celine Dion, "My Heart Will Go On," 
from "Titanic" (Reprise); Goo Goo 
Dolls, "Iris," from "City Of Angels" 
(Reprise); Pras Featuring 01' Dirty 
Bastard and Mya, "Ghetto Supastar 
(That Is What You Are)," from "Bul- 
worth" (Interseope); Puff Daddy 
Featuring Jimmy Page, "Come With 
Me," from "Godzilla" (Epic/Sony 
Music Soundtrax). 

Best R&B video: Brandy & Mon- 
ica, "The Boy Is Mine" (Atlantic and 
Arista); Wyclef Jean Featuring 
Refugee Allstars, "Gone Till Novem- 
ber" (Ruffhouse/Columbia); K-Ci & 
JoJo, "All My Life" (MCA); Usher, 
"You Make Me Wanna . . ." (LaFace/ 
Arista). 

Best direction in a video: Gar- 
bage, "Push It" (Almo Sounds). 
Director: Andrea Giacobbe; Wyclef 
Jean Featuring Refugee Allstars, 
"Gone Till November" (Ruffhouse/ 
Columbia). Director: Francis Law- 
rence; Madonna, "Ray Of Light" 
(Maverick/Warner Bros.). Director: 
Jonas Akerlund; Prodigy, "Smack 
My Bitch Up" (Maverick/Warner 
Bros.). Director: Akerlund; Radio- 
head, "Karma Police" (Capitol). 
Director. Jonathan Glazer. 

Best choreography in a video: 
Busta Rhymes, "Put Your Hands 
Where My Eyes Could See" (Flip- 
mode/Elektra). Choreographer: Fati- 
ma Robinson; Wyclef Jean Featuring 
Refugee Allstars, "We Trying To 
Stay Alive" (Ruffhouse/Columbia). 
Choreographer: Henry and Crazy 
Legs; Madonna, "Ray Of Light" 
(Maverick/Warner Bros.). Choreog- 
rapher Madonna; Will Smith, "Get- 
tin' Jiggy Wit It" (Columbia). Chore- 
ographer Stretch. 

Best special effects in a video: 
Aerosmith, "Pink" (Columbia). Spe- 
cial effects: Kevin Yagher; Aphex 
Twin, "Come To Daddy" (Sire). Spe- 
cial effects: Chris Cunningham; Foo 
Fighters, "Everlong" (Roswell/Capi- 
tol). Special effects: Paul Sokol and 
Chris W; Garbage, "Push It" (Almo 
Sounds). Special effects: Sebasten 
Caudron; Madonna, "Frozen" (Mav- 
erick/Warner Bros.). Special effects: 
Steve Murgatroyd, Dan Williams, 
Steve Hiam, and Anthony Walsham. 

Best art direction: Bjork, "Bach- 
elorette" (Elektra). Art director: 
Donovan Davidson; Death In Vegas, 
"Dirt" (Time Bomb/Concrete). Art 
director: Andrea Giacobbe; Foo 
Fighters, "Everlong" (Roswell/Capi- 
tol). Art director: Bill Lakoss; 
Garbage, "Push It" (Almo Sounds). 
Art director: Virginia Lee. 

Best editing: Aerosmith, "I Don't 
Want To Miss A Thing" (Columbia). 
Editor: Chris Hafner; Garbage, 
"Push It" (Almos Sounds). Editor: 



Sylvain Connat; Madonna, "Ray Of 
Light" (Maverick/Warner Bros.). 
Editor: Jonas Akerlund; Prodigy, 
"Smack My Bitch Up" (Maverick/ 
Warner Bros.). Editor Akerlund. 

Best cinematography in a video: 
Fiona Apple, "Criminal" (Work 
Group). Cinematographer: Harris 
Svides; Garbage, "Push It" (Almo 
Sounds). Cinematographer: Max 
Malkin; Madonna, "Ray Of Light" 
(Maverick/Warner Bros.). Cinema- 
tographer Henrik Halvarsson; Dave 
Matthews Band, "Don't Drink The 
Water" (RCA). Cinematographer: 
Dean Karr; Radiohead, "Karma 
Police" (Capitol). Director: Stephen 
Keith-Roache. 

Breakthrough video: Busta 
Rhymes, "Put Your Hands Where 
My Eyes Could See" (Flipmode/ 
Elektra); Garbage, "Push It" (Almo 
Sounds); Sean Lennon, "Home" 
(Grand Royal/Capitol); Madonna, 
"Ray Of Light" (Maverick/Warner 
Bros.); Prodigy, "Smack My Bitch 
Up" (Maverick/Warner Bros.); Roni 
Size/Reprazent, "Brown Paper Bag" 
Talkin' Loud/Mercury). 

Viewers' choice: Celine Dion, "Mv 
Heart Will Go On" (550 Music/Sony 
Classical); Green Day, "Time Of Your 
Life (Good Riddance)" (Reprise); 
matchbox 20, "3 AM" (Lava/Atlantic); 
Puff Daddy & the Family Featuring 
the Lox, Lil' Kim, the Notorious 
B.I.G., and fuzzbubble, "It's All About 
The Benjamins" (Rock Remix) (Bad 
Boy/Arista); Will Smith, "Gettin' 
Jiggy Wit It" (Columbia). 

INTERNATIONAL NOMINATIONS 

MTV Asia: Chrisye, "Kala Cinta 
Menggoda"; H.O.T., "We Are The 
Future"; Innuendo, "Belaian Jiwa"; 
Kulay, "Shout"; Nicole Theriault, 
"Kapolo." 

MTV Australia: Grinspoon, "Just 
Ace"; Natalie Imbruglia, "Torn"; 
Robyn Loau, "Sick With Love"; Kylie 
Minogue, "Did It Again"; Regurgita- 
tor, "Black Bugs"; Screamfeeder, "Hi 
C's"; silverchair, "Cemetery." 

MTV Brasil: Charlie Brown Jr., 
"Prohibida Pra Mim"; Pato Fu, "Antes 
Que Seja Tarde"; Paralamas Do 
Sucesso, "Ela Disse Adeus"; Racionais 
MC's, "Diario De Um Detento"; 
Raimundos, "Andar Na Pedra." 

MTV India: Abhijeet, "Mai Koi 
Aisa"; Asha Bhosle, "Janam Samjha 
Karo"; Kamaal Khan, "O O Jaane 
Jana"; Lata Mangeshkar & Udit 
Narayan, "Dil To Pagal Hai"; A.R. 
Rahman, "Maa Tujhe Salaam." 

MTV Japan: Blanket Jet City, 
"Akai Tambourine"; Hide With 
Spread Beaver, "Pink Spider"; Luna 
Sea, "Storm"; Puffy, "Ai No Shiru- 
shi"; Shikao Suga, "Story." 

MTV Latin America (north ser- 
vice): Aterciopelados, "Cosita Seria"; 
Illya Kuryaki & the Valderramas, 
"Jugo"; La Ley, "Fotofobia"; Molotov, 
"Gimme The Power"; Plastilina 
Mosh, "Mr. P-Mosh." 

MTV Latin America (south ser- 
vice): Andres Calamaro, "Loco"; Los 
Fabulosos Cadillacs, "Calaveras Y 
Diablitios"; Illya Kuryaki & the 
Valderramas, "Jugo"; Molotov, "Gim- 
me The Power"; Turf, "Casanova." 

MTV Mandarin: Black Biscuits, 
"Stamina"; CoCo Lee, "Di Da Di"; 
Karen Mok, "He Doesn't Love Me"; 
Na Ying, "Conquer"; Power Station, 
"Cruel Love Letter"; David Tao, 
"Beside The Airport" 



/BETWEEN THEN 
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by Geoff Mayfield 

One BIG WEEK: Champagne corks are popping at the house Bugs 
Bunny built, as Reprise/Warner Bros, act Barenaked Ladies snags 
the week's Hot Shot Debut. The Canadian band, which cuts sharp 
humor with smooth harmonies, has a handsome opening week, logging 
in at No. 3 with 142,000 units, an accomplishment that gives new mean- 
ing to the title of the album's lead track, "One Week." 

Consider that it only took one week for the new "Stunt" to surpass 
140,000 units. It took 1992's "Gordon," an album that never even dent- 
ed the Heatseekers chart, a full 149 weeks to tally 140,000 pieces, and 
1994's "Maybe You Should Drive" needed even longer, all of 175 weeks, 
to hit that sum. Furthermore, by the end of one week at retail, this 
new title had shipped 500,000 units, while it took 1996's "Rock Spec- 
tacle" 67 weeks to hit gold certification in the U.S. 

Needless to say, this bow represents a new plateau for the band. Its 
previous Billboard 200 peak had been No. 86, scored earlier this year 
when "Spectacle" reached that slot in the April 25 issue. 

"One Week" is the fuel for the band's career-high feats. It bullets 6- 
5 on Modern Rock Tracks and is also getting attention from the big 
video channels. MTV ran the clip 14 times in its first week and 21 times 
during the sales week reflected in this issue's charts, while VH1 upped 
it from five plays to eight. In the third week, both channels moved the 
track to heavier rotations. 

Barenaked Ladies promoted "Stunt" with, well, stunts, drawing at 
least 50,000 fans to a City Plaza event in Boston sponsored by Newbury 
Comics the day before the album's July 7 release, doing an in-store at 
a Harmony House in the Detroit area the next day, and visiting Tower 
Records in Chicago the day after that. 

The day of the Newbury Comics appearance, the band also landed 
before the cameras of ABC's "Good Morning America." Barenaked 
Ladies have a July 29 booking to look forward to on "The Late Show 
With David Letterman." 

By the by, "Gordon" makes its first appearance on any Billboard 
chart, showing up at No. 47 on Top Pop Catalog Albums with 5,000 
units sold for the week. "Spectacle" also gets a push from the frenzy, 
bulleting 107-93 with a 17.6% gain on the big chart. 

BROUGHT TO YOU by the letter "P": Also entering the big chart's 
top 10 is Kane & Abel, who check in at No. 5 with 110,000 unite. Their 
"Am I My Brothers Keeper" album also soars to No. 1 on Top R&B 
Albums, a week after street-date violations placed it prematurely on 
that chart. Never heard of 'em? Then it won't surprise you to learn 
that this rap duo hails from Master P's No Limit label. 

Of the 17 rap albums that have debuted this year in The Billboard 
200's top 10, six — more than a third of this year's crop — come from 
No Limit's roster. 

At the same time, label chief Master P, who stays at No. 7 on The 
Billboard 200 with 92,000 units for the week, holds this year's 
endurance mark for top 10 rap acts, with seven weeks on the chart's 
top 10. Only three of the 16 others have managed to stay within the 
top 10 for more than one lone week. The most recent to fall out after 
just a one-week stay is the all-star conglomerate known as Def Squad, 
which drops to No. 12 with a second-week decline of 50% a week after 
it debuted at No. 2 with more than 152,000 pieces . . . Newbury Comics 
VP Sean Sweeney called in to say that first-day numbers on the new 
Beastie Boys album are like nothing he's ever seen, a harbinger for a 
big debut on next week's chart. 

FRAMES AND BEATS: Tired of reading about soundtracks this sum- 
mer? Better move your eyes elsewhere, as film-related albums remain 
the hot commodity in the top 10. "Armageddon" not only retains the No. 
1 slot on The Billboard 200, but it also wins the list's Greatest Gainer 
with 52,000 units. The 28% uptick yields a one-week sum of 236,000 
copies. 

This marks the seventh straight week that soundtracks have held 
at least three spots in the top 10, and three of the four in this issue's 
top 10 show gains over the prior issue. In fact, Will Smith's "Big Willie 
Style" is the only non-soundtrack album from last week's top 10 to post 
any kind of gain — and one of its tracks comes from "Men In Black," 
which topped the chart last summer. 

Meanwhile, a 20-year-old soundtrack continues to make an impres- 
sion on Top Pop Catalog Albums. "Grease" has spent 49 weeks at No. 
1 on this chart, including the last 17 in a row, a streak that resumed 
when the film's anniversary revival hit theaters. In the seven-year his- 
tory of the chart, only one other album, Bob Marley's "Legend," has 
spent more time at No. 1, with 64 weeks. Like "Grease," that Marley 
set is sold by PolyGram Group Distribution. 

Of the 24 soundtracks that have appeared on Top Pop Catalog, 
"Grease" is the only one to reach No. 1 . Aside from "Grease," only 
Walt Disney's "The Little Mermaid" has risen as high as No. 2. 
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LEONARD BERNSTEIN'S LEGACY 

iCij/ttniHi'ti from pa/jc S'Jf 



Range Of Media Displays Bernstein At His Best 



Not only one of the greatest Amer- 
ican musicians but an icon of the 
country's 20th-century culture, 
Leonard Bernstein excelled as a 
composer, conductor, pianist, edu- 
cator, and all-around musical 
thinker. Those wanting to sample 
h is accomplishmeids have a range 
of options in variotis media, some 
h ighlight s of wh ich are listed below 

RECORDINGS 

• Beethoven: Symphony No. 9, 
"Ode To Freedom." Various artists, 
Bernstein (Deutsche Grammophon). 

• Bernstein: "Candide" Over- 
ture, Symphonic Dances from 
"West Side Story," Symphonic 
Suite from "On The Waterfront," 
"Fancy Free." New York Philhar- 
monic, Bernstein (Sony Classical). 

• Bernstein: "Chichester 
Psalms," "Songfest." Various vocal- 
ists, Wiener Jeunesse-Chor, Nation- 
al Symphony Orchestra/Israel 
Philharmonic, Bernstein (Deutsche 
Grammophon). 

• Bernstein: "Dybbuk." David 
Johnson, baritone; John Ostendorf, 
bass; New York City Ballet Orches- 
tra, Bernstein (Sony Classical). 

• Bernstein: "Facsimile"; Ravel: 
Piano Concerto In G; Gershwin: 
"An American In Paris"; Copland: 
"Jingo." Bernstein, piano; Philhar- 
monia Orchestra/RCA Victor Or- 
chestra, Bernstein (RCA Gold Seal). 

• Bernstein: "Seven Anniver- 
saries," Dances from "On The 



Town"; Copland: Piano Sonata, 
"Billy The Kid" Suite. Bernstein, 
piano; RCA Victor Symphony Or- 
chestra/"On The Town" Orchestra, 
Bernstein (RCA Gold Seal). 

• Bernstein: Symphony No. 1, 
"Jeremiah"; Symphony No. 2, "Age 
Of Anxiety"; Symphony No. 3, 
"Kaddish"; "Serenade." Christa 
Ludwig, mezzo-soprano; Lukas 




Foss, piano; Monsterrat Cabelle, 
soprano; Gidon Kremer, violin; 
Israel Philharmonic Orchestra, 
Bernstein (Deutsche Grammophon). 

• Copland: "Appalachian 
Spring," "Rodeo," "Billy The Kid," 
"Fanfare For The Common Man." 
New York Philharmonic, Bernstein 
(Sony Classical). 

• Gershwin: "Rhapsody In 
Blue," "American In Paris"; Grofe: 
"Grand Canyon Suite." Bernstein, 
piano; Columbia Symphony Orches- 
tra/New York Philharmonic, Bern- 



stein (Sony Classical). 

• Harris: Symphony No. 3; 
Schuman: Symphony No. 3. New 
York Philharmonic, Bernstein 
(Deutsche Grammophon). 

• Ives: Symphony No. 2, "The 
Unanswered Question." etc. New 
York Philharmonic, Bernstein 
(Deutsche Grammophon). 

• Mahler: Symphony No. 2, 
"Resurrection"; Symphony No. 8, 
Part One; Symphony No. 5, "Adagi- 
etto." Various vocalists; New York 
Philharmonic, Bernstein (Sony 
Classical). 

VIDEOS 

■ "Bernstein On Beethoven" 

(Leonard Bernstein Society/ 
Kultur). 

• 'The Unanswered Question: 
Six Talks At Harvard (The Nor- 
ton Lectures)," (Leonard Bern- 
stein Society/Kultur). 

• "The Young People's Con- 
certs" (Leonard Bernstein Society/ 
Sony Classical). 

BOOKS 

• "Conversations About Bern- 
stein," edited by William Burton 
(Oxford University Press). 

■ "The Infinite Variety Of Mu- 
sic," Bernstein (Anchor). 

■ "The Joy Of Music," Bern- 
stein (Anchor). 

• "Leonard Bernstein," Paul 
Myers (Phaidon Press). 

BRADLEY BAMBARGER 



Philharmonics. He excelled in his 
fortes of Mahler, Schumann, Cop- 
land, and Ives, and he provided final 
statements on almost all of his own 
music (collected in the 12-CD "Bern- 
stein Conducts Bernstein" edition). 

This year and next, DG is putting 
out a series of select Bernstein titles. 
In mid-July came the two-disc set 
"Bernstein Dances," a ballet score 
woven from various Bernstein pieces, 
and out next month is the first issue 
of the operatic "West Side Story" to 
fit on one CD. The soundtrack to 
"American Masters: Leonard Bern- 
stein, Reaching For The Note" is set 
for September, and a midprice boxed 
set of his last great cycle of Mahler 
symphonies follows in November. 

Early in '99, DG will bring out a 
Bernstein entry in its "Artist's Al- 
bum" series, which features a compi- 
lation disc hardbound with a deluxe 
booklet. Next year also holds the pre- 
miere recording of Bernstein's 
"White House Cantata," as well as a 
midprice reissue of his symphonic 
music. According to PolyGram sen- 
ior VP of core classics Albert Imper- 
ato, Bernstein's stature demands the 
company's commitment. 




Exclusive Concert Reviews 



Bouhaus 

Hollywood Palladium. Hollywood 



Exclusive Album Reviews 

Paul K 

"A Wilderness Of Mirrors' 
(Alias) 

POMERIUM: A Musical 
Book Of Hours 

Alexander Blachly, director 
(Archlv) 

Sex Mob (Featuring Steven 
Bernstein) 

"Din 01 Inequity* 
(Columbia) 



News Updates Twice Daily 

Hot Product Previews 
Every Monday 



A new Billboard Challenge begins 
every Thursday. 
This week's champ is 
repeat winner Rodney Ho 
of Brooklyn. N Y. 



News contact: Julie Taraska 
jfaraska@billboard.com 



"Bernstein is the most important 
American artist to ever record for 
DG," Imperato says. "He is the rea- 
son I came to work here. I saw him 
conduct Mahler's Second, and al- 
though no one ever agrees at a New- 
York concert, everyom in the audi- 
ence was moved — some to tears, like 
me. You know how lucky we were to 
have an artist who could do that? I 
think PolyGram has a responsibility 
to remind people — outside and inside 
the company — about the tremendous 
spirit of Leonard Bernstein." 

NEW LEASE ON LENNY 

With the renewed interest in 
Americana over the past few years, 
Bernstein's music has showed in- 
creasing presence in the record racks 
in performances beyond his own — 
something essential for his composi- 
tions to go on living. 

World-class artists from cellist Yo- 
Yo Ma, clarinetist Richard Stoltz- 
man, and violinist Glenn Dicterow to 
violinist Itzhak Perlman, mezzo Mar- 
ilyn Home, and conductors Leonard 
Slatkin and David Zinman have all 
essayed Bernstein's music in recent 
years. Of particular note, Tilson 
Thomas recorded the suite from the 
opera "A Quiet Place," and Robert 
Shaw premiered the "Missa Brevis" 
on a disc with the timeless "Chich- 
ester Psalms." And "West Side 
Story" has proved immortal in any 
guise, not only via the piano duo of 
Katia and Maria Labeque but by way 
of Oscar Peterson's jazzing of the 
tunes (just reissued by Verve). 

Most important, though, is the fact 
that a younger generation is turning 
to Bernstein's music, something that 
"would have made Lenny happier 
than anything," Mauceri says. Cellist 
Andres Diaz included the songful 
"Meditations" from "MASS" on his 
recent Dorian disc, and Stefan Litwin 
collected the bulk of the solo piano 
works on a standout Cala set And a 
January "99 Sony release should gar- 
ner special attention, as hot 18-year- 
old violinist Hilary Hahn comes out 
with her reading of one of Bernstein's 
most enduring pieces, "Serenade." 

Bernstein's three children — Jamie, 
Alexander, and Nina — band together 
to further their father's art, working 
in league with his production compa- 
ny, Amberson Inc. Among its efforts, 
the New York-based Amberson pub- 
lishes a newsletter, "Prelude, Fugue 
& Riffs," that goes to 16,000 fans and 
friends three times a year. 

The Bernstein newsletter offers 
updates on concerts, recordings, pub- 
lications, and educational work; cur- 
rent items of interest include the 
Boston Symphony's Bernstein trib- 
ute at Tanglewood, an imminent 
Broadway revival of "On The Town," 
a six-part Public Radio International 
Bernstein documentary planned for 
early next year, and the ongoing 
efforts of the Bernstein Education 
Through the Arts fund. 

Although many predicted that 
Bernstein's art would diminish quick- 
ly, it seems that his legacy has actu- 
ally matured — and nothing could be 
a better birthday present, Jamie 
Bernstein says: "None of this is ever 
enough for us, of course, but all the 
appreciation for my father around the 
world is amazing. And I believe that 
as his life recedes in time, the light of 
Ms music will only grow brighter." 



ARISTA'S RECORD YEAR 

(Continued from page 6) 

years. 'Surfacing' hit triple-platinum 
in less than a year. Sarah has emerged 
as one of the great stars of the '90s." 

While Aretha Franklin's "A Rose 
Is Still A Rose" has sold only 294,000 
units, according to SoundScan, Davis 
is thrilled at how the album has per- 
formed, and especially at the recep- 
tion Franklin has received from jour- 
nalists and audiences alike during 
performances at standout events like 
this year's Grammy Awards and 
VHl's "Divas Live" concert. 

"The reviews, the fact that the sin- 
gle went gold, the album is now going 
gold, and seeing her stardom, which 
is historic, and her artistry reach this 
level is [tremendous]," says Davis. 



BLACKBIRD' RULING 

(Continued from page 6) 

from the pre-tormination period the 
right to collect mechanical royalties 
on licenses granted before the copy- 
right was recaptured by an author or 
the heirs. Ahlert says Warner/Chap- 
pell's rights in its case are restricted 
to A&M Records' marketing of the 
record, not its use by another label, a 
situation that requires the issuance 
of a new license. 

According to the 1997 District 
Court decision in the Ahlert case, all 
of the rights in that recording — other 
than the manufacture of A&M 
releases — are part of the rights that 
were acquired by Ahlert. 

Executives from Warner/Chappell 
could not be reached for comment at 
press time. larky flick 



That Arista maintains its success 
while releasing a relatively low num- 
ber of albums a year remains a great 
point of pride to Davis. In the fiscal 
year ending in June, the label and its 
affiliated record companies released 
63 albums, up from 45 during the fis- 
cal year ending in 1997 but still lower 
than many other majors. 

Also, Davis feels that part of the 
label's success is due to its building its 
acts (and joint ventures) from the 
ground up, as opposed to picking them 
up through acquisitions and mergers. 

"Historically, we have made every 
release count," says Davis. "The suc- 
cess ratio of our company has been the 
highest in history, and we don't do it 
by buying market share or buying 
other labels; it's all been home-grown." 

In addition to Houston and the 
Notorious B.I.G., among the other 
acts with releases on the docket for 
the current fiscal year are Faith 
Evans, Total, and 1 12 (all on Bad 
Boy); Arista's Deborah Cox; and 
songwriter/producer Andrea Martin. 




FREE Guide Saves 
You Time & Money! 

No matter where you 
record or manufacture 
your project, you need 
this FREE 48-page booklet 
before leaving the studio. 

Call Today: 

1-800-468-9353 

www.discmariers.com 
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AN UPDATE O.N BBMG EVENTS & HAPPENINGS 



Billboard Bulletin Wins 
The 1998 Littleford Award 



Billboard 



Billboard Bulletin, Billboard 
magazine's daily news fax, has won 
the Littleford Award from parent 
company BPI. This award, which 
is named for BPI chairman emer- 
itus William D. Littleford, recog- 
nizes the innovative 
work of an individ- 
ual or a team in the 
BPI family. 

The team honored for the Bul- 
letin consists of Howard Lander, 
president and publisher of the Bill- 
board Music Group; Ken Schlager, 
director of strategic development 
of the Billboard Music Group; 
Joellen Sommer, business manag- 
er of the Billboard Music Group, 
Adam White, international editor- 
in-chief of Billboard; Jeanne Ja- 
min, circulation director; Michael 
Amicone, managing editor of Bul- 
letin; Carolyn Horwitz, associate 



editor; and Mark Solomons, inter- 
national editor. 

The Bulletin was launched on 
Jan. 29, 1997, as the first daily 
news offering from Billboard. The 
Bulletin's staff has succeeded in 
working with the 
worldwide staff of 
Billboard in devel- 
oping a respected and essential 
source of daily information for the 
global music industry. Through 
careful coordination between the 
daily and weekly staffs, important 
stories are broken regularly in 
Bulletin and then expanded upon 
in the weekly. 

"The success of the Bulletin is 
proof of both the music industry's 
thirst for reliable information and 
Billboard's ability to fulfill such a 
need in unparalleled fashion," says 
Schlager. 



Advertising Opportunity 

Billboard's 1998 Radio Power Book 



The Radio Power Book Directo- 
ry of Music Radio & Record Pro- 
motion is now reserving advertis- 
ing space for its 1999 
edition. The guide, from 
the publisher of Bill- 
board magazine and the 
Airplay Monitors, is 
packed with listings of 
consultants, label pro- 
motion executives, and 
independent promotion 
firms. Also included is a 
complete and detailed 
listing of radio stations across the 
nation (both BDS and non-BDS 
monitored stations) in the 13 for- 
mats covered by Airplay Monitor 
which include: Mainstream Top 40, 




Rhythmic Top 40, Crossover, Adult 
Top 40, Adult Contemporary, Mod- 
ern Adult, Country, Mainstream 
R&B, Adult R&B, Mod- 
ern Rock, Active Rock, 
Heritage Rock, and 
Triple A. In addition, 
the directory details 
Arbitron's top 100 mar- 
kets and also includes 
spring 1998 Arbitron 
ratings and history. 

This essential direc- 
tory will get your mes- 
sage, through to the industry lead- 
ers. For ideal placement of your 
message contact Alyse Zigman at 
323-525-2308 or email azig- 
man@airplaymonitor.com. 
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Dylan Siegler has been named 
staff reporter for Billboard maga 
zine. Siegler joined Billboard 
in July 1997 as administra- 
tive/research assistant. In 
addition to assisting the staff 
in research and administra- 
tive areas, Siegler has con- 
tributed to Billboard's week- 
ly sections. In her new- 
capacity, Siegler will con- 
tribute articles for news and vari- 
ous sections as well as compiling 



weekly features such as Table Of 
Contents and Executive Turn- 
table. 

Before joining Billboard, 
Siegler worked as arts 
reporter for The Resident, a 
Manhattan community news- 
paper. She also did freelance 
fact-checking work for Ms. 
and Out magazines. Siegler 
received her bachelor's de- 
gree from Sarah Lawrence Col- 
lege in New York. 



Billboard/Airplay Monitor Radio Seminar & Awards 

Pointe Hilton at Tapatio Cliffs, Phoenix, Ariz. • Sept 17-19, 1998 
The 20th Annual Billboard Music Video Conference & Awards 
Sheraton Universal • Universal City, Calif. • Nov. 4-6, 1998 
For more information, contact Michele Jacangelo Quigley at 212-536-5002 



Visit our Web site at http://www.bi I lboard.com 
Contact Sam Bell at 212-536-1402/1-800-449-1402. 
E-mail: sbell@billboard.com 



When The Boys & Girls Get Together 
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It WAS TWO YEARS ago this week that Spice Girls 
made their first ap|>earance on the U.K. singles chart 
with their debut single, "Wannabe." Before then. 
Great Britain wasn't known for its girl groups. The 
only female outfit from the U.K. to make an impact in 
the 1 IS. until that time was Bananarama, which hit 
No. 1 on the Hot 100 in September 198(1 with its 
remake of Shocking Blue's 
"Venus." There have been other 
British girl grouj>s, of course, like 
the Belle Stars, the Beverley 
Sisters, and Cindy & the Saf- 
frons, but none of them have 
enjoyed the success of the Spices. 

That Virgin act is joined in the 
top 30 portion of this issue's Hot 
100 by two other U.K. femme 
troupes. Making the biggest news 
are All Saints with an impressive bow at No. 13. 
"Never Ever" (London) turns out to be the song that 
breaks this act in the U.S.. following the disappointing 
peak of "I Know Where It's At" at No. 36 last March. 

Spice Girls are still in the top 30 with "Stop," which 
peaked at No. 16. And bulleting 32-28 is the sister act 
Cleopatra with "Cleopatra's Theme" (Maverick). 

The U.K. girls are joined in the top 30 by U.K. boy 
band Five, holding at No. 15 with a bullet with "When 
The Lights Go Out" (Arista). With American boy 
groups the Backstreet Boys and 'N Sync also on the 
chart, it looks like it won't be a cruel summer for pop 
music. 

Tl 1 E YOUNG ONES: Only 28 singles in the rock era 
have been No. 1 for eight weeks or longer, and the lat- 
est addition to that club is Brandy & Monica's "The 
Boy Is Mine" (Atlantic), which reigns for an eighth 




by Fred Brvnmni 



week. It has a way to go before it becomes the biggest 
one-off duet of all time, but that depends on how you 
define "duet." In the strictest sense, the most suc- 
cessful one-time duet of the rock era is "Endless Ixroe" 
by Diana Ross & Lionel Richie, which held sway for 
nine weeks in 1981 . But two other team-ups had longer 
runs: "I'll Be Missing You" by Puff Daddy & Faith 
Evans Featuring 112 was on top 
for 11 weeks, and "One Sweet 
Day" by Mariah Carey & Boyi II 
Men was in pole position for 16 
weeks. 

With teenagers Brandy & Mon- 
ica on top in the U.S., it's the first 
time in the '90s that the pop sin- 
gles charts on both sides of the 
pond are led by female singers 
who go by one name. Newcomer 
Billie remains No. 1 in the U.K. with "Because We 
Want To" (Innocent/Virgin). The last time one-named 
female singers topped the charts in the U.S. and the 
U.K. was in July 1989, when Martika dominated the 
Hot 100 with "Toy Soldiers" and Sonia reigned in the 
U.K. with "You'll Never Stop Me Loving You." 

Billie is 15 years and 10 months old as of this week, 
making her the second-youngest female singer to have 
a No. 1 hit in the U.K. The record is still held by Helen 
Shapiro, who was only 14 in 1961 when "You Don't 
Know" reached the top. 

GeORGE'LL DO IT: George Benson is hack on Hot 
R&B Singles for the first time in almost 10 years. 
"Standing Together" (GRP), which bullets 74-65, 
extends the artist's chart span to 23 years and one 
week, dating back to the July 19, 1975, debut of 
"Supership." 



WEEKLY NATIONAL MUSIC SALES 
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TOTAL 


380,565,000 


ALBUMS 


310.325,000 


SINGLES 


70.240,000 



19 WE 

14.116,000 



14,428,000 

IHANO 

DOWN 2.2% 



12,904,000 
UP 9,4% 



ALCIUIVI FORMAT 

CD 235,334,000 270,567,000 (UP 15%) 

CASSETTE 74.304,000 66,810,000 (DN 10.1%) 
OTHER 687,000 798,000 (UP 16.2%) 



11,838,000 



12,105,000 

:HANG 

DOWN 2.2% 
10,554,000 

:HANO 

UP 12.2% 



2,278.000 



2,323.000 



DOWN 1.9% 



2,350.000 

HANC. 

DOWN 3.1% 



CD 9,536,000 
CASSETTE 2,275,000 
OTHER 27,000 

ROUNDED FIGURES 



9,701,000 
2.375.000 
29.000 



DN 1.7% 
DN 4.2% 
DN6.9% 



8,065,000 
2,465,000 
24,000 



UP 18.2% 
DN 7.7% 
UP 12.5% 

FOR WEEK ENDING 7 12.98 
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□ YES! I need the freshest music industry news every day! Please start 
my daily fax service for one year as indicated: 

J Bill me J Payment enclosed (US$ only except Europe) 

J flmex J Visa J Mastercard/Eurocard 
Card No. Exp. Date 

Signature (required) 



J US/Canada $445 
J UK/Europe £350 
J Asia/Other $700 



Name 


Title 


Company 


Address 


City/State/Country /Code 


Phone No. 


Fax No. 


e-mail address 



FOR FASTEST SERVICE FAX TO (212) 536-5294 or mail to: Billboard Bulletin,Attn:J.Schulties, 1515 
Broadway, NY, NY 10036 In Europe, Fax to 44-1 71-63 1-0428 or ma! to: Klllxiard rJuletin,AttRT.Freeman, 23 
RidgrrKXiTtSt,lj)ndonWCIE7AH UK. (Please note: Delivery time will vary depending on local time zone.) 
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Billboard Bulletin has become the essential quick read 
for industry news. This is where top music executives 
around the world learn about label deals, executive moves, 
artist signings, retail activity and more. Get the news first 
from a name you trust. Our stories are guaranteed fresh 
and picked just for you. Available via fax or internet. 

Call (212)536-5261 to subscribe or e-mail: 
jschulties@billboard.com You can also subscribe 
via our website at www.billboard.com or fill out 
and mail/fax the attached coupon. 
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